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Discover 80 trail-blazing scientific ideas, which underpin our modern world, giving us everything from antibiotics to gene therapy, electricity to
space rockets and batteries to smart phones. What is string theory or black holes? And who discovered gravity and radiation? The Science
Book presents the fascinating story behind these and other of the world's most important concepts in maths, chemistry, physics and biology
in plain English, with easy to grasp "mind maps" and eye-catching artworks. Albert Einstein once quoted Isaac Newton: "If I have seen further
than others, it is by standing on the shoulders of giants." Follow context panels in The Science Book to trace how one scientist's ideas
informed the next. See, for example, how Alan Turing's "universal computing machine" in the 1940s led to smart phones, or how Carl
Linnaeus's classifications led to Darwin's theory of evolution, the sequencing of the human genome and lifesaving gene therapies. Part of the
popular Big Ideas series, The Science Book is the perfect way to explore this fascinating subject. Series Overview: Big Ideas Simply
Explained series uses creative design and innovative graphics along with straightforward and engaging writing to make complex subjects
easier to understand. With over 7 million copies worldwide sold to date, these award-winning books provide just the information needed for
students, families, or anyone interested in concise, thought-provoking refreshers on a single subject.
Scientists today working on controversial issues from climate change to drought to COVID-19 are finding themselves more often in the middle
of deeply traumatizing or polarized conflicts they feel unprepared to referee. It is no longer enough for scientists to communicate a scientific
topic clearly. They must now be experts not only in their fields of study, but also in navigating the thoughts, feelings, and opinions of members
of the public they engage with, and with each other. And the conversations are growing more fraught. In Getting to the Heart of Science
Communication, Faith Kearns has penned a succinct guide for navigating the human relationships critical to the success of practice-based
science. This meticulously researched volume takes science communication to the next level, helping scientists to see the value of listening
as well as talking, understanding power dynamics in relationships, and addressing the roles of trauma, loss, grief, and healing.
How the NSF became an important yet controversial patron for the social sciences, influencing debates over their scientific status and social
relevance. In the early Cold War years, the U.S. government established the National Science Foundation (NSF), a civilian agency that soon
became widely known for its dedication to supporting first-rate science. The agency's 1950 enabling legislation made no mention of the social
sciences, although it included a vague reference to “other sciences.” Nevertheless, as Mark Solovey shows in this book, the NSF also soon
became a major—albeit controversial—source of public funding for them. Solovey's analysis underscores the long-term impact of early
developments, when the NSF embraced a “scientistic” strategy wherein the natural sciences represented the gold standard, and created a
social science program limited to “hard-core” studies. Along the way, Solovey shows how the NSF's efforts to support scholarship, advanced
training, and educational programs were shaped by landmark scientific and political developments, including McCarthyism, Sputnik, reform
liberalism during the 1960s, and a newly energized conservative movement during the 1970s and 1980s. Finally, he assesses the NSF's
relevance in a “post-truth” era, questions the legacy of its scientistic strategy, and calls for a separate social science agency—a National
Social Science Foundation. Solovey's study of the battles over public funding is crucial for understanding the recent history of the social
sciences as well as ongoing debates over their scientific status and social value.
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Why the social character of scientific knowledge makes it trustworthy Are doctors right when they tell us vaccines are safe? Should we take
climate experts at their word when they warn us about the perils of global warming? Why should we trust science when so many of our
political leaders don't? Naomi Oreskes offers a bold and compelling defense of science, revealing why the social character of scientific
knowledge is its greatest strength—and the greatest reason we can trust it. Tracing the history and philosophy of science from the late
nineteenth century to today, this timely and provocative book features a new preface by Oreskes and critical responses by climate experts
Ottmar Edenhofer and Martin Kowarsch, political scientist Jon Krosnick, philosopher of science Marc Lange, and science historian Susan
Lindee, as well as a foreword by political theorist Stephen Macedo.
Why We BuyThe Science of Shopping--Updated and Revised for the Internet, the Global Consumer, and BeyondSimon and Schuster
This highly illustrated, step-by-step guide gives detailed instructions for dozens of different manipulation techniques, covering all levels of the
spine, thorax, and pelvis. It also includes a helpful overview of the principles and theory of spinal manipulation and its use in clinical practice.
The accompanying DVD contains video clips demonstrating the techniques described in the book. The new edition is a highly illustrated, stepby-step guide to 41 manipulation techniques commonly used in clinical practice. The book also provides the related theory essential for safe
and effective use of manipulation techniques.
Why you are more than just a brain, more than just a brain-and-body, and more than all your assumptions about who you are. Who are you?
Are you just a brain? A brain and a body? All the things you have done and the friends you have made? Many of us assume that who we
really are is something deep inside us, an inner sanctuary that contains our true selves. In Who You Are, Michael Spivey argues that the
opposite is true: that you are more than a brain, more than a brain-and-body, and more than all your assumptions about who you are. Rather
than peeling layers away to reveal the inner you, Spivey traces who you are outward. You may already feel in your heart that something
outside your body is actually part of you—a child, a place, a favorite book. Spivey confirms this intuition with scientific findings. With each
chapter, Spivey incrementally expands a common definition of the self. After (gently) helping you to discard your assumptions about who you
are, he draws on research in cognitive science and neuroscience to explain the back-and-forth among all the regions of the brain and the
interaction between the brain and body. He then makes the case for understanding objects and locations in your environment as additional
parts of who we are. Going even further, he shows that, just as interaction links brain, body, and environment, ever-expanding systems of
interaction link humans to other humans, to nonhuman animals, and to nonliving matter. This may seem an interaction or two too far. But you
don't have to take his word for it—just consider the evidence he presents.
The culmination of 15 years of meticulous research and observation, this riveting audiobook offers hilarious anecdotes and amazing hard
facts about one of Americas favorite pastimes. Abridged. 7 CDs.

An expert on shopping behavior and motivation offers an analysis of consumers' tastes and habits, discussing why pointof-sale purchases are still the most significant, and why Internet shopping will not replace the mall.
Bestselling author Michael Shermer delves into the unknown, from heretical ideas about the boundaries of the universe
to Star Trek's lessons about chance and time A scientist pretends to be a psychic for a day-and fools everyone. An
athlete discovers that good-luck rituals and getting into "the zone" may, or may not, improve his performance. A historian
decides to analyze the data to see who was truly responsible
for the Bounty mutiny. A son explores the possiblities of
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alternative and experimental medicine for his cancer-ravaged mother. And a skeptic realizes that it is time to turn the
skeptical lens onto science itself. In each of the fourteen essays in Science Friction, psychologist and science historian
Michael Shermer explores the very personal barriers and biases that plague and propel science, especially when
scientists push against the unknown. What do we know and what do we not know? How does science respond to
controversy, attack, and uncertainty? When does theory become accepted fact? As always, Shermer delivers a thoughtprovoking, fascinating, and entertaining view of life in the scientific age.
In this groundbreaking book Phil Barden reveals what decision science explains about people’s purchase behaviour, and
specifically demonstrates its value to marketing. He shares the latest research on the motivations behind consumers’
choices and what happens in the human brain as buyers make their decisions. He deciphers the ‘secret codes’ of
products, services and brands to explain why people buy them. And finally he shows how to apply this knowledge in day
to day marketing to great effect by dramatically improving key factors such as relevance, differentiation and credibility.
Shows how the latest insights from the fields of Behavioural Economics, psychology and neuro-economics explain why
we buy what we buy Offers a pragmatic framework and guidelines for day-to-day marketing practice on how to employ
this knowledge for more effective brand management - from strategy to implementation and NPD. The first book to apply
Daniel Kahneman’s Nobel Prize-winning work to marketing and advertising Packed with case studies, this is a must-read
for marketers, advertising professionals, web designers, R&D managers, industrial designers, graphic designers in fact
anyone whose role or interest focuses on the ‘why’ behind consumer behaviour. Foreword by Rory Sutherland,
Executive Creative Director and Vice-Chairman, OgilvyOne London and Vice-Chairman,Ogilvy Group UK Full colour
throughout
In a world where science is everything, humans rule the universe, and people no longer believe in magic. An earthling,
Sam, who grew up believing that he is an orphan, dreams of finding true magic and the answer to life. His admission into
Volgarth, a mysterious institution in the far-away planet of Tiron, brought hope into his life. He will meet new friends there;
new territories and magical lore will be explored. But magic brings with it many mysteries and dangerous secrets.
Strange secrets are associated with Sam and his past and it makes him special… but only if he can figure out what they
are.
'Mark Lynas is a saint' Sunday Times 'Fluent, persuasive and surely right.' Evening Standard Mark Lynas was one of the
original GM field wreckers. Back in the 1990s – working undercover with his colleagues in the environmental movement –
he would descend on trial sites of genetically modified crops at night and hack them to pieces. Two decades later, most
people around the world – from New York to China – still think that 'GMO' foods are bad for their health or likely to
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damage the environment. But Mark has changed his mind. This book explains why. In 2013, in a world-famous
recantation speech, Mark apologised for having destroyed GM crops. He spent the subsequent years touring Africa and
Asia, and working with plant scientists who are using this technology to help smallholder farmers in developing countries
cope better with pests, diseases and droughts. This book lifts the lid on the anti-GMO craze and shows how science was
left by the wayside as a wave of public hysteria swept the world. Mark takes us back to the origins of the technology and
introduces the scientific pioneers who invented it. He explains what led him to question his earlier assumptions about GM
food, and talks to both sides of this fractious debate to see what still motivates worldwide opposition today. In the process
he asks – and answers – the killer question: how did we all get it so wrong on GMOs? 'An important contribution to an
issue with enormous potential for benefiting humanity.' Stephen Pinker 'I warmly recommend it.' Philip Pullman
A Turing Award-winning computer scientist and statistician shows how understanding causality has revolutionized
science and will revolutionize artificial intelligence "Correlation is not causation." This mantra, chanted by scientists for
more than a century, has led to a virtual prohibition on causal talk. Today, that taboo is dead. The causal revolution,
instigated by Judea Pearl and his colleagues, has cut through a century of confusion and established causality -- the
study of cause and effect -- on a firm scientific basis. His work explains how we can know easy things, like whether it was
rain or a sprinkler that made a sidewalk wet; and how to answer hard questions, like whether a drug cured an illness.
Pearl's work enables us to know not just whether one thing causes another: it lets us explore the world that is and the
worlds that could have been. It shows us the essence of human thought and key to artificial intelligence. Anyone who
wants to understand either needs The Book of Why.
NEW YORK TIMES BESTSELLER • “A fascinating look at how consumers perceive logos, ads, commercials, brands,
and products.”—Time How much do we know about why we buy? What truly influences our decisions in today’s messagecluttered world? In Buyology, Martin Lindstrom presents the astonishing findings from his groundbreaking three-year,
seven-million-dollar neuromarketing study—a cutting-edge experiment that peered inside the brains of 2,000 volunteers
from all around the world as they encountered various ads, logos, commercials, brands, and products. His startling
results shatter much of what we have long believed about what captures our interest—and drives us to buy. Among the
questions he explores: • Does sex actually sell? • Does subliminal advertising still surround us? • Can “cool” brands
trigger our mating instincts? • Can our other senses—smell, touch, and sound—be aroused when we see a product?
Buyology is a fascinating and shocking journey into the mind of today's consumer that will captivate anyone who's been
seduced—or turned off—by marketers' relentless attempts to win our loyalty, our money, and our minds.
A revised edition of a best-selling work on America's consumer culture makes observations about the retail practices of
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other cultures, describes the latest trends in online retail, and makes recommendations for how major companies can
dramatically improve customer service practices. Original.
National Bestseller Winner of the National Book Critics Circle Award for Autobiography A New York Times Notable Book
Geobiologist Hope Jahren has spent her life studying trees, flowers, seeds, and soil. Lab Girl is her revelatory treatise on
plant life—but it is also a celebration of the lifelong curiosity, humility, and passion that drive every scientist. In these
pages, Hope takes us back to her Minnesota childhood, where she spent hours in unfettered play in her father’s college
laboratory. She tells us how she found a sanctuary in science, learning to perform lab work “with both the heart and the
hands.” She introduces us to Bill, her brilliant, eccentric lab manager. And she extends the mantle of scientist to each
one of her readers, inviting us to join her in observing and protecting our environment. Warm, luminous, compulsively
readable, Lab Girl vividly demonstrates the mountains that we can move when love and work come together. Winner of
the American Association for the Advancement of Science/Subaru Science Books & Film Prize for Excellence in Science
Books Finalist for the PEN/E.O. Wilson Literary Science Writing Award One of the Best Books of the Year: The
Washington Post, TIME.com, NPR, Slate, Entertainment Weekly, Newsday, Minneapolis Star Tribune, Kirkus Reviews
"This book introduces you to R, RStudio, and the tidyverse, a collection of R packages designed to work together to
make data science fast, fluent, and fun. Suitable for readers with no previous programming experience"-Awesome S.T.E.A.M.-based science experiments you can do right at home with easy-to-find materials designed for
maximum enjoyment, learning, and discovery for kids ages 8 to 12 Join the experts at the Good Housekeeping Institute
Labs and explore the science you interact with every day. Using the scientific method, you’ll tap into your own superpowers of logic and deduction to go on a science adventure. The engaging experiments exemplify core concepts and
range from quick and simple to the more complex. Each one includes clear step-by-step instructions and color photos
that demonstrate the process and end result. Plus, secondary experiments encourage young readers to build on what
they’ve discovered. A “Mystery Solved!” explanation of the science at work helps your budding scientist understand the
outcomes of each experiment. These super-fun, hands-on experiments include: • Building a solar oven and making
s’mores • Creating an active rain cloud in a jar • Using static electricity created with a balloon to power a light bulb •
Growing your own vegetables—from scraps! • Investigating the forces that make an object sink or float • And so much
more! Bursting with more than 200 color photos and incredible facts, this sturdy hard cover is the perfect gift for any
aspiring biologist, chemist, physicist, engineer, and mathematician!
How biases, the desire for a good narrative, reliance on citation metrics, and other problems undermine confidence in
modern science. Modern science is built on experimental evidence, yet scientists are often very selective in deciding
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what evidence to use and tend to disagree about how to interpret it. In The Matter of Facts, Gareth and Rhodri Leng
explore how scientists produce and use evidence. They do so to contextualize an array of problems confronting modern
science that have raised concerns about its reliability: the widespread use of inappropriate statistical tests, a shortage of
replication studies, and a bias in both publishing and citing “positive” results. Before these problems can be addressed
meaningfully, the authors argue, we must understand what makes science work and what leads it astray. The myth of
science is that scientists constantly challenge their own thinking. But in reality, all scientists are in the business of
persuading other scientists of the importance of their own ideas, and they do so by combining reason with rhetoric. Often,
they look for evidence that will support their ideas, not for evidence that might contradict them; often, they present
evidence in a way that makes it appear to be supportive; and often, they ignore inconvenient evidence. In a series of
essays focusing on controversies, disputes, and discoveries, the authors vividly portray science as a human activity,
driven by passion as well as by reason. By analyzing the fluidity of scientific concepts and the dynamic and unpredictable
development of scientific fields, the authors paint a picture of modern science and the pressures it faces.
Named a Best Book of 2020 by NPR and Vanity Fair One of Smithsonian's Ten Best Science Books of 2020 “A
searching and vital explication of germ theory, social norms, and what the modern era is really doing to our bodies and
our psyches.” —Vanity Fair A preventative medicine physician and staff writer for The Atlantic explains the surprising and
unintended effects of our hygiene practices in this informative and entertaining introduction to the new science of skin
microbes and probiotics. Keeping skin healthy is a booming industry, and yet it seems like almost no one agrees on what
actually works. Confusing messages from health authorities and ineffective treatments have left many people desperate
for reliable solutions. An enormous alternative industry is filling the void, selling products that are often of questionable
safety and totally unknown effectiveness. In Clean, doctor and journalist James Hamblin explores how we got here,
examining the science and culture of how we care for our skin today. He talks to dermatologists, microbiologists,
allergists, immunologists, aestheticians, bar-soap enthusiasts, venture capitalists, Amish people, theologians, and
straight-up scam artists, trying to figure out what it really means to be clean. He even experiments with giving up showers
entirely, and discovers that he is not alone. Along the way, he realizes that most of our standards of cleanliness are less
related to health than most people think. A major part of the picture has been missing: a little-known ecosystem known as
the skin microbiome—the trillions of microbes that live on our skin and in our pores. These microbes are not dangerous;
they’re more like an outer layer of skin that no one knew we had, and they influence everything from acne, eczema, and
dry skin, to how we smell. The new goal of skin care will be to cultivate a healthy biome—and to embrace the meaning of
“clean” in the natural sense. This can mean doing much less, saving time, money, energy, water, and plastic bottles in
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the process. Lucid, accessible, and deeply researched, Clean explores the ongoing, radical change in the way we think
about our skin, introducing readers to the emerging science that will be at the forefront of health and wellness
conversations in coming years.
Wall Street Journal, USA Today, and Publishers Weekly bestseller The prospect of living to 200 years old isn’t science
fiction anymore. A leader in the emerging field of longevity offers his perspective on what cutting-edge breakthroughs are
on the horizon, as well as the practical steps we can take now to live healthily to 100 and beyond. In The Science and
Technology of Growing Young, industry investor and insider Sergey Young demystifies the longevity landscape, cutting
through the hype and showing readers what they can do now to live better for longer, and offering a look into the exciting
possibilities that await us. By viewing aging as a condition that can be cured, we can dramatically revolutionize the field of
longevity and make it accessible for everyone. Join Sergey as he gathers insights from world-leading health
entrepreneurs, scientists, doctors, and inventors, providing a comprehensive look into the future of longevity in two
horizons: • The Near Horizon of Longevity identifies the technological developments that will allow us to live to 150—some
of which are already in use—from AI-based diagnostics to gene editing and organ regeneration. • The Far Horizon of
Longevity offers a tour of the future of age reversal, and the exciting technologies that will allow us to live healthily to 200,
from Internet of Bodies to digital avatars to AI-brain integration. In a bonus chapter, Sergey also showcases 10 longevity
choices that we already know and can easily implement to live to 100, distilling the science behind diet, exercise, sleep,
mental health, and our environments into attainable habits and lifestyle hacks that anyone can adopt to vastly improve
their lives and workplaces. Combining practical advice with an incredible overview of the brave new world to come, The
Science and Technology of Growing Young redefines what it means to be human and to grow young.
Revolutionary retail guru Paco Underhill is back with a completely revised edition of his classic, witty bestselling book on
our ever-evolving consumer culture—full of fresh observations and important lessons from the cutting edge of retail such
as Internet behemoths Amazon and iTunes as well as the globalization of retail in the world’s emerging markets.
The next time you get sick, consider this before picking up the aspirin: your body may be doing exactly what it's
supposed to. In this ground-breaking book, two pioneers of the science of Darwinian medicine argue that illness as well
as the factors that predispose us toward it are subject to the same laws of natural selection that otherwise make our
bodies such miracles of design. Among the concerns they raise: When may a fever be beneficial? Why do pregnant
women get morning sickness? How do certain viruses "manipulate" their hosts into infecting others? What evolutionary
factors may be responsible for depression and panic disorder? Deftly summarizing research on disorders ranging from
allergies to Alzheimer's, and form cancer to Huntington's chorea, Why We Get Sick, answers these questions and more.
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The result is a book that will revolutionize our attitudes toward illness and will intrigue and instruct lay person and medical
practitioners alike.
In the bestselling tradition of Stuff Matters and The Disappearing Spoon: a clever and engaging look at materials, the
innovations they made possible, and how these technologies changed us. Finalist for the 41st Los Angeles Times Book
Award in Science and Technology and selected as one of the Best Summer Science Books Of 2020 by Science Friday.
In The Alchemy of Us, scientist and science writer Ainissa Ramirez examines eight inventions--clocks, steel rails, copper
communication cables, photographic film, light bulbs, hard disks, scientific labware, and silicon chips--and reveals how
they shaped the human experience. Ramirez tells the stories of the woman who sold time, the inventor who inspired
Edison, and the hotheaded undertaker whose invention pointed the way to the computer. She describes, among other
things, how our pursuit of precision in timepieces changed how we sleep; how the railroad helped commercialize
Christmas; how the necessary brevity of the telegram influenced Hemingway's writing style; and how a young chemist
exposed the use of Polaroid's cameras to create passbooks to track Black citizens in apartheid South Africa. These
fascinating and inspiring stories offer new perspectives on our relationships with technologies.
Science Be Dammed is an alarming reminder of the high stakes in the management—and perils in the
mismanagement—of water in the western United States. It seems deceptively simple: even when clear evidence was
available that the Colorado River could not sustain ambitious dreaming and planning by decision-makers throughout the
twentieth century, river planners and political operatives irresponsibly made the least sustainable and most dangerous
long-term decisions. Arguing that the science of the early twentieth century can shed new light on the mistakes at the
heart of the over-allocation of the Colorado River, authors Eric Kuhn and John Fleck delve into rarely reported early
studies, showing that scientists warned as early as the 1920s that there was not enough water for the farms and cities
boosters wanted to build. Contrary to a common myth that the authors of the Colorado River Compact did the best they
could with limited information, Kuhn and Fleck show that development boosters selectively chose the information needed
to support their dreams, ignoring inconvenient science that suggested a more cautious approach. Today water managers
are struggling to come to terms with the mistakes of the past. Focused on both science and policy, Kuhn and Fleck
unravel the tangled web that has constructed the current crisis. With key decisions being made now, including
negotiations for rules governing how the Colorado River water will be used after 2026, Science Be Dammed offers a
clear-eyed path forward by looking back. Understanding how mistakes were made is crucial to understanding our
contemporary problems. Science Be Dammed offers important lessons in the age of climate change about the necessity
of seeking out the best science to support the decisions we make.
Page 8/12

Get Free Why We Buy The Science Of Shopping Updated And Revised For The Internet The Global Consumer
And Beyond
"Surging sea levels are inundating the coasts." "Hurricanes and tornadoes are becoming fiercer and more frequent."
"Climate change will be an economic disaster." You've heard all this presented as fact. But according to science, all of
these statements are profoundly misleading. When it comes to climate change, the media, politicians, and other
prominent voices have declared that "the science is settled." In reality, the long game of telephone from research to
reports to the popular media is corrupted by misunderstanding and misinformation. Core questions—about the way the
climate is responding to our influence, and what the impacts will be—remain largely unanswered. The climate is changing,
but the why and how aren't as clear as you've probably been led to believe. Now, one of America's most distinguished
scientists is clearing away the fog to explain what science really says (and doesn't say) about our changing climate. In
Unsettled: What Climate Science Tells Us, What It Doesn't, and Why It Matters, Steven Koonin draws upon his decades
of experience—including as a top science advisor to the Obama administration—to provide up-to-date insights and expert
perspective free from political agendas. Fascinating, clear-headed, and full of surprises, this book gives readers the tools
to both understand the climate issue and be savvier consumers of science media in general. Koonin takes readers
behind the headlines to the more nuanced science itself, showing us where it comes from and guiding us through the
implications of the evidence. He dispels popular myths and unveils little-known truths: despite a dramatic rise in
greenhouse gas emissions, global temperatures actually decreased from 1940 to 1970. What's more, the models we use
to predict the future aren't able to accurately describe the climate of the past, suggesting they are deeply flawed. Koonin
also tackles society's response to a changing climate, using data-driven analysis to explain why many proposed
"solutions" would be ineffective, and discussing how alternatives like adaptation and, if necessary, geoengineering will
ensure humanity continues to prosper. Unsettled is a reality check buoyed by hope, offering the truth about climate
science that you aren't getting elsewhere—what we know, what we don't, and what it all means for our future.
The author of Why We Buy reports on the growing importance of women in everybody's marketplace--what makes a
package, product, space, or service "female friendly." He offers a tour of the world's marketplace--with shrewd
observations and practical applications to help everybody adapt to the new realities. Underhill examines how a woman's
role as homemaker has evolved into homeowner; how the home gym and home office are linked to the women's health
movement and home-based businesses; why the refrigerator has trumped the stove as the crucial appliance; why some
malls are succeeding while others fail. "The point is," writes Underhill, "while men were busy doing other things, women
were becoming a major social, cultural, and economic force." And, as he warns, no business can afford to ignore their
power and presence--From publisher description.
Shortlisted for the 2021 International Booker Prize A fictional examination of the lives of real-life scientists and thinkers
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whose discoveries resulted in moral consequences beyond their imagining. When We Cease to Understand the World is
a book about the complicated links between scientific and mathematical discovery, madness, and destruction. Fritz
Haber, Alexander Grothendieck, Werner Heisenberg, Erwin Schrödinger—these are some of luminaries into whose
troubled lives Benjamín Labatut thrusts the reader, showing us how they grappled with the most profound questions of
existence. They have strokes of unparalleled genius, alienate friends and lovers, descend into isolation and insanity.
Some of their discoveries reshape human life for the better; others pave the way to chaos and unimaginable suffering.
The lines are never clear. At a breakneck pace and with a wealth of disturbing detail, Labatut uses the imaginative
resources of fiction to tell the stories of the scientists and mathematicians who expanded our notions of the possible.
Bestselling popular science author Dr. Joe Schwarcz debunks the baloney and serves up the raw facts in this appetizing
collection about the things we eat Eating has become a confusing experience. Should we follow a keto diet? Is sugar the
next tobacco? Does fermented cabbage juice cure disease? Are lectins toxic? Is drinking poppy seed tea risky? What’s
with probiotics? Can packaging contaminate food? Should our nuts be activated? What is cockroach milk? We all have
questions, and Dr. Joe Schwarcz has the answers, some of which will astonish you. Guaranteed to satisfy your hunger
for palatable and relevant scientific information, Dr. Joe separates fact from fiction in this collection of new and updated
articles about what to eat, what not to eat, and how to recognize the scientific basis of food chemistry.
The Revolutionary Sales Approach Scientifically Proven to Dramatically Improve Your Sales and Business Success
Blending cutting-edge research in social psychology, neuroscience, and behavioral economics, The Science of Selling
shows you how to align the way you sell with how our brains naturally form buying decisions, dramatically increasing your
ability to earn more sales. Unlike other sales books, which primarily rely on anecdotal evidence and unproven advice,
Hoffeld’s evidence-based approach connects the dots between science and situations salespeople and business leaders
face every day to help you consistently succeed, including proven ways to: - Engage buyers’ emotions to increase their
receptiveness to you and your ideas - Ask questions that line up with how the brain discloses information - Lock in the
incremental commitments that lead to a sale - Create positive influence and reduce the sway of competitors - Discover
the underlying causes of objections and neutralize them - Guide buyers through the necessary mental steps to make
purchasing decisions Packed with advice and anecdotes, The Science of Selling is an essential resource for anyone
looking to succeed in today's cutthroat selling environment, advance their business goals, or boost their ability to
influence others. **Named one of The 20 Most Highly-Rated Sales Books of All Time by HubSpot
The author of the international bestseller Why We Buy—praised by The New York Times as “a book that gives this
underrated skill the respect it deserves”—now takes us to the mall, a place every American has experienced and has an
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opinion about. Paco Underhill, the Margaret Mead of shopping and author of the huge international bestseller Why We
Buy, now takes us to the mall, a place every American has experienced and has an opinion about. The result is a bright,
ironic, funny, and shrewd portrait of the mall—America’s gift to personal consumption, its most powerful icon of global
commercial muscle, the once new and now aging national town square, the place where we convene in our leisure time.
It’s about the shopping mall as an exemplar of our commercial and social culture, the place where our young people
have their first taste of social freedom and where the rest of us compare notes. Call of the Mall examines how we use the
mall, what it means, why it works when it does, and why it sometimes doesn’t.
"A 22-volume, highly illustrated, A-Z general encyclopedia for all ages, featuring sections on how to use World Book, other research aids,
pronunciation key, a student guide to better writing, speaking, and research skills, and comprehensive index"-David Reich describes how the revolution in the ability to sequence ancient DNA has changed our understanding of the deep human past.
This book tells the emerging story of our often surprising ancestry - the extraordinary ancient migrations and mixtures of populations that
have made us who we are.
'Entertaining and enlightening ... offers ways to temper our anti-social tendencies.' Dr Michael Mosley, science journalist and TV presenter It
can often seem that we are utterly surrounded by temptation, from the ease of online shopping and the stream of targeted advertising
encouraging us to greedily acquire yet more stuff, to the coffee, cake and fast-food shops that line our streets, beckoning us in to over-indulge
on all the wrong things. It can feel like a constant battle to stay away from the temptations we know we shouldn't give in to. Where exactly do
these urges come from? If we know we shouldn't do something, for the sake of our health, our pockets or our reputation, why is it often so
very hard to do the right thing? Anyone who has ever wondered why they never seem to be able to stick to their diet, anyone to whom the
world seems more vain and self-obsessed than ever, anyone who can't understand why love-cheats pursue their extra-marital affairs, anyone
who struggles to resist the lure of the comfy sofa, or anyone who makes themselves bitter through endless comparison with other people,
anyone who is addicted to their smartphone – this book is for you. The Science of Sin brings together the latest findings from neuroscience
research to shed light on the universally fascinating subject of temptation – where it comes from, how to resist it and why we all tend to
succumb from time to time. With each chapter inspired by one of the seven deadly sins, neurobiologist Jack Lewis illuminates the neural
battles between temptation and restraint that take place within our brains, suggesting strategies to help us better manage our most
troublesome impulses with the explicit goal of improving our health, our happiness and our productivity – helping us to say 'no!' more often,
especially when it really counts.
Why the troll problem is actually a culture problem: how online trolling fits comfortably within today's media landscape.
In this fascinating and easily digestible book, The One Show's resident scientist Marty Jopson takes us on a mouth-watering tour of the
twenty-first century kitchen and the everyday food miracles that we all take for granted. Ever wondered what modified starch is and why it's in
so much of the food we buy? What do instant mash and freeze-dried coffee have in common? What's the real truth behind the five-second
rule? And as the world population grows and the pressure on agriculture to produce more cost-effective and sustainable products increases,
what could the future hold for both farmers and consumers? From mindboggling microbiology to ingenious food processing techniques and
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gadgets, The Science of Food takes a look at the details that matter when it comes to what we eat and how we cook, and lays bare the
science behind how it all works. By understanding the chemistry, physics and biology of the food we cook, buy and prepare, we can all
become better consumers and happier cooks!
Modern information and communication technologies, together with a cultural upheaval within the research community, have profoundly
changed research in nearly every aspect. Ranging from sharing and discussing ideas in social networks for scientists to new collaborative
environments and novel publication formats, knowledge creation and dissemination as we know it is experiencing a vigorous shift towards
increased transparency, collaboration and accessibility. Many assume that research workflows will change more in the next 20 years than
they have in the last 200. This book provides researchers, decision makers, and other scientific stakeholders with a snapshot of the basics,
the tools, and the underlying visions that drive the current scientific (r)evolution, often called ‘Open Science.’
A New York Times Bestseller A Washington Post Notable Nonfiction Book of 2020 Named a Best Book of 2020 by NPR “A fascinating
scientific, cultural, spiritual and evolutionary history of the way humans breathe—and how we’ve all been doing it wrong for a long, long time.”
—Elizabeth Gilbert, author of Big Magic and Eat Pray Love No matter what you eat, how much you exercise, how skinny or young or wise you
are, none of it matters if you’re not breathing properly. There is nothing more essential to our health and well-being than breathing: take air
in, let it out, repeat twenty-five thousand times a day. Yet, as a species, humans have lost the ability to breathe correctly, with grave
consequences. Journalist James Nestor travels the world to figure out what went wrong and how to fix it. The answers aren’t found in
pulmonology labs, as we might expect, but in the muddy digs of ancient burial sites, secret Soviet facilities, New Jersey choir schools, and the
smoggy streets of São Paulo. Nestor tracks down men and women exploring the hidden science behind ancient breathing practices like
Pranayama, Sudarshan Kriya, and Tummo and teams up with pulmonary tinkerers to scientifically test long-held beliefs about how we
breathe. Modern research is showing us that making even slight adjustments to the way we inhale and exhale can jump-start athletic
performance; rejuvenate internal organs; halt snoring, asthma, and autoimmune disease; and even straighten scoliotic spines. None of this
should be possible, and yet it is. Drawing on thousands of years of medical texts and recent cutting-edge studies in pulmonology, psychology,
biochemistry, and human physiology, Breath turns the conventional wisdom of what we thought we knew about our most basic biological
function on its head. You will never breathe the same again.
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