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Quantifying the User Experience: Practical Statistics for User Research offers a practical guide for using statistics to solve quantitative
problems in user research. Many designers and researchers view usability and design as qualitative activities, which do not require attention
to formulas and numbers. However, usability practitioners and user researchers are increasingly expected to quantify the benefits of their
efforts. The impact of good and bad designs can be quantified in terms of conversions, completion rates, completion times, perceived
satisfaction, recommendations, and sales. The book discusses ways to quantify user research; summarize data and compute margins of
error; determine appropriate samples sizes; standardize usability questionnaires; and settle controversies in measurement and statistics.
Each chapter concludes with a list of key points and references. Most chapters also include a set of problems and answers that enable
readers to test their understanding of the material. This book is a valuable resource for those engaged in measuring the behavior and
attitudes of people during their interaction with interfaces. Provides practical guidance on solving usability testing problems with statistics for
any project, including those using Six Sigma practices Show practitioners which test to use, why they work, best practices in application,
along with easy-to-use excel formulas and web-calculators for analyzing data Recommends ways for practitioners to communicate results to
stakeholders in plain English Resources and tools available at the authors’ site: http://www.measuringu.com/
A classic reference book on user interface design and graphic design for web sites, updated to reflect a rapidly changing market Consistently
praised as the best volume on classic elements of web site design, Web Style Guide has sold many thousands of copies and has been
published around the world. This new revised edition confirms Web Style Guide as the go-to authority in a rapidly changing market. As web
designers move from building sites from scratch to using content management and aggregation tools, the book’s focus shifts away from code
samples and toward best practices, especially those involving mobile experience, social media, and accessibility. An ideal reference for web
site designers in corporations, government, nonprofit organizations, and academic institutions, the book explains established design
principles and covers all aspects of web design—from planning to production to maintenance. The guide also shows how these principles
apply in web design projects whose primary concerns are information design, interface design, and efficient search and navigation.
Interior design can be considered a discipline that ranks among the worlds of art, design, and architecture and provides the cognitive tools to
operate innovatively within the spaces of the contemporary city that require regeneration. Emerging trends in design combine disciplines such
as new aesthetic in the world of art, design in all its ramifications, interior design as a response to more than functional needs, and as the
demand for qualitative and symbolic values to be added to contemporary environments. Cultural, Theoretical, and Innovative Approaches to
Contemporary Interior Design is an essential reference source that approaches contemporary project development through a cultural and
theoretical lens and aims to demonstrate that designing spaces, interiors, and the urban habitat are activities that have independent cultural
foundations. Featuring research on topics such as contemporary space, mass housing, and flexible design, this book is ideally designed for
interior designers, architects, academics, researchers, industry professionals, and students.
This book looks at how we can design information and communications technology (ICT) user interfaces (UIs) in a way that novice and lowliterate users can access a broad range of services and utilities, increasingly available to them, with minimal training and external assistance.
This book demonstrates the step-by-step process involved in designing a Web site. Readers are assumed to be familiar with whatever Web
publishing tool they are using. The guide gives few technical details but instead focuses on the usability, layout, and attractiveness of a Web
site, with the goal being to make it as popular with the intended audience as possible. Considerations such as graphics, typography, and
multimedia enhancements are discussed.
Esta enciclopedia presenta numerosas experiencias y discernimientos de profesionales de todo el mundo sobre discusiones y perspectivas
de la la interacción hombre-computadoras
Foundations for Designing User-Centered Systems introduces the fundamental human capabilities and characteristics that influence how
people use interactive technologies. Organized into four main areas—anthropometrics, behaviour, cognition and social factors—it covers basic
research and considers the practical implications of that research on system design. Applying what you learn from this book will help you to
design interactive systems that are more usable, more useful and more effective. The authors have deliberately developed Foundations for
Designing User-Centered Systems to appeal to system designers and developers, as well as to students who are taking courses in system
design and HCI. The book reflects the authors’ backgrounds in computer science, cognitive science, psychology and human factors. The
material in the book is based on their collective experience which adds up to almost 90 years of working in academia and both with, and
within, industry; covering domains that include aviation, consumer Internet, defense, eCommerce, enterprise system design, health care, and
industrial process control.
User experience is all about catering the design of a product or service to fit the needs of users. UX research plays an important part in this,
helping you thoroughly understand those users, assess how well you're serving their needs, and uncover opportunities to create something
even better. This course introduces the fundamentals of user experience research so that anyone can understand the benefits and start
integrating research into their everyday design and development process. Start watching to learn how to use UX research to find the answers
to the most basic questions about your customers-who, what, when, why, and how-and drive better user experiences and business
outcomes.
User research is global – yet despite its pervasiveness, practitioners are not all well equipped to work globally. What may have worked in
Nigeria may not be accepted in Russia, may be done differently in Brazil, may partly work in China, and may completely fail in Kuwait. And
what often goes less noticed, but can be equally vexing are technical, logistical and planning issues such as hiring qualified translators,
payment procedures, travel issues, setting up facilities and finding test participants. The Handbook of Global User Research is the first book
to focus on global user research. The book collects insight from UX professionals from nine countries and, following a typical project timeline,
presents practical insights into the preparation, fieldwork, analysis and reporting, and overall project management for global user research
projects. Any user experience professional that works on global projects -- including those new to the field, UX veterans who need information
on this expanding aspect of user research, and students -- will need this book to do their job effectively. *Presents the definitive collection of
hard won lessons from user research professionals around the world *Includes real-world examples of global user research challenges and
provides approaches to these issues *Contains anecdotes and hard-won from the field that illustrate actionable tactics for practitioners
Creating an app, site or any product that succeeds â or sells â is most definitely a tall order. Designing anything for people is tough, because
we're inherently complex and...well...messy. Which means that things like market share and ROI don't come easy. But time and effort spent
finding the right problems to solve allows designers, developers and product teams to take quantum leaps forward in exceeding the
expectations of everyone involved. In Think First, Joe Natoli shows you exactly how to do this, using lessons learned from his 26 years as a
UX consultant to Fortune 100 and 500 organizations. You'll find proven principles, step-by-step methods and straightforward, jargon-free
advice that can be applied to any kind of digital product. Think First proves that while people are indeed messy and complex, designing for
them doesn't have to be. Here's what a few well-respected UX practitioners and authors had to say about Think First: "A very practical guide
to success in business." â Dr. Don Norman, Director of the DesignLab, UC San Diego and Author of The Design of Everyday Things "Think
First is a practical guide to UX that makes sense of strategy and structure. Highly recommended!" â Peter Morville, Bestselling Author of
Intertwingled "For designers and developers, understanding strategy and UX is an increasingly necessary skill. Joe Natoli's Think First
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demystifies these foundational ideas in a very conversational, easy to read style." â Ilise Benun, Founder of Marketing-Mentor.com and
Author of 7+ Books Author Joe Natoli explains why he believes Think First is unlike any other book on the subject of UX strategy and design:
"I didn't want to write yet another book that covers the narrow, tactical pieces of the design process," he says, "because great design and
great UX are the result of multiple activities across multiple people, roles and disciplines. It's everybody's business. Think First walks you
through everything that must be considered to create great UX â and gives you a roadmap to make it happen." Think First details Joe's nononsense approach to creating successful products, powerful user experiences and very happy customers. He share countless lessons
learned from more than 26 years as a UX consultant to Fortune 500 and 100 organizations â including a few he's learned the hard way :-)
Think First serves as a roadmap to building a solid foundation for UX that's strong enough to withstand any weather as projects move into
design and coding. Here are just some of the things you'll learn: - Simple user research methods that anyone can perform â even if you've
never done research of any kind. - The right questions to ask stakeholders and users at the outset of any (and every) project. - The 3 crucial
questions you must ask of every client, every time. - How to tell the difference between what people say they need vs. what they really need.
- A better, simpler way to generate meaningful UX requirements at the outset of the project. - How to figure out what features and functions
will result in great UX and deliver value to both users and the business. - How to avoid scope creep and the never-ending project scenario.
The User Experience Team of One prescribes a range of approaches that have big impact and take less time and fewer resources than the
standard lineup of UX deliverables. Whether you want to cross over into user experience or you're a seasoned practitioner trying to drag your
organization forward, this book gives you tools and insight for doing more with less.
This book is for designers, developers, and product managers who are charged with what sometimes seems like an impossible task: making
sure products work the way your users expect them to. You'll find out how to design applications and websites that people will not only use,
but will absolutely love. The second edition brings the book up to date and expands it with three completely new chapters. Interaction design the way the apps on our phones work, the way we enter a destination into our car's GPS - is becoming more and more important. Identify and
fix bad software design by making usability the cornerstone of your design process. Lukas weaves together hands-on techniques and
fundamental concepts. Each technique chapter explains a specific approach you can use to make your product more user friendly, such as
storyboarding, usability tests, and paper prototyping. Idea chapters are concept-based: how to write usable text, how realistic your designs
should look, when to use animations. This new edition is updated and expanded with new chapters covering requirements gathering, how the
design of data structures influences the user interface, and how to do design work as a team. Through copious illustrations and supporting
psychological research, expert developer and user interface designer Lukas Mathis gives you a deep dive into research, design, and
implementation--the essential stages in designing usable interfaces for applications and websites. Lukas inspires you to look at design in a
whole new way, explaining exactly what to look for - and what to avoid - in creating products that get people excited.
Demystify UX and its rules, contradictions, and dilemmas. This book provides real-world examples of user experience concepts that empower
teams to create compelling products and services, manage social media, interview UX candidates, and oversee product teams. From product
decisions to performance reviews, your ability to participate in discussions about UX has become vital to your company's success as well as
your own. However, UX concepts can seem complex. Many UX books are written by and for UX professionals. UX Fundamentals for Non-UX
Professionals serves the needs of project managers, graphic designers, copyeditors, marketers, and others who wish to understand UX
design and research. You will discover how UX has influenced history and continues to affect our daily lives. Entertaining real-world examples
demonstrate what a massive, WWII-era tank teaches us about design, what a blue flower tells us about audiences, and what drunk
marathoners show us about software. What You'll Learn: Know the fundamentals of UX through real-world examples Acquire the skills to
participate intelligently in discussions about UX design and research Understand how UX impacts business, including product, pricing,
placement, and promotion as well as security, speed, and privacy.
User experience (UX) design has traditionally been a deliverables-based practice, with wireframes, site maps, flow diagrams, and mockups.
But in today’s web-driven reality, orchestrating the entire design from the get-go no longer works. This hands-on book demonstrates Lean
UX, a deeply collaborative and cross-functional process that lets you strip away heavy deliverables in favor of building shared understanding
with the rest of the product team. Lean UX is the evolution of product design; refined through the real-world experiences of companies large
and small, these practices and principles help you maintain daily, continuous engagement with your teammates, rather than work in isolation.
This book shows you how to use Lean UX on your own projects. Get a tactical understanding of Lean UX—and how it changes the way teams
work together Frame a vision of the problem you’re solving and focus your team on the right outcomes Bring the designer’s tool kit to the
rest of your product team Break down the silos created by job titles and learn to trust your teammates Improve the quality and productivity of
your teams, and focus on validated experiences as opposed to deliverables/documents Learn how Lean UX integrates with Agile UX
Thoroughly rewritten for today's web environment, this bestselling book offers a fresh look at a fundamental topic of web site development:
navigation design. Amid all the changes to the Web in the past decade, and all the hype about Web 2.0 and various "rich" interactive
technologies, the basic problems of creating a good web navigation system remain. Designing Web Navigation demonstrates that good
navigation is not about technology-it's about the ways people find information, and how you guide them. Ideal for beginning to intermediate
web designers, managers, other non-designers, and web development pros looking for another perspective, Designing Web Navigation offers
basic design principles, development techniques and practical advice, with real-world examples and essential concepts seamlessly folded in.
How does your web site serve your business objectives? How does it meet a user's needs? You'll learn that navigation design touches most
other aspects of web site development. This book: Provides the foundations of web navigation and offers a framework for navigation design
Paints a broad picture of web navigation and basic human information behavior Demonstrates how navigation reflects brand and affects site
credibility Helps you understand the problem you're trying to solve before you set out to design Thoroughly reviews the mechanisms and
different types of navigation Explores "information scent" and "information shape" Explains "persuasive" architecture and other design
concepts Covers special contexts, such as navigation design for web applications Includes an entire chapter on tagging While Designing Web
Navigation focuses on creating navigation systems for large, information-rich sites serving a business purpose, the principles and techniques
in the book also apply to small sites. Well researched and cited, this book serves as an excellent reference on the topic, as well as a superb
teaching guide. Each chapter ends with suggested reading and a set of questions that offer exercises for experiencing the concepts in action.
People relate to other people, not to simplified types or segments. This is the concept that underpins this book. Personas, a user centered
design methodology, covers topics from interaction design within IT, through to issues surrounding product design, communication, and
marketing. Project developers need to understand how users approach their products from the product’s infancy, and regardless of what the
product might be. Developers should be able to describe the user of the product via vivid depictions, as if they – with their different attitudes,
desires and habits – were already using the product. In doing so they can more clearly formulate how to turn the product's potential into
reality. Based on 20 years’ experience in solving problems for businesses and 15 years of research, currently at the IT University of
Copenhagen, Lene Nielsen is Denmark’s leading expert in the persona method. She has a PhD in personas and scenarios, and through her
research and practical experiences has developed her own approach to the method – 10 Steps to Personas. This second edition of Personas
– User Focused Design presents a step-by-step methodology of personas which will be of interest to developers of IT, communications
solutions and innovative products. This book also includes three new chapters and considerable expansion on the material in the first edition.
"Foundations of Vision Rehabilitation Therapy continues the legacy of Paul Ponchillia and Sue Ponchillia's seminal work Foundations of
Page 2/5

Where To Download User Experience Foundations
Rehabilitation Teaching with Persons Who Are Blind or Visually Impaired. After it was published in 1996, that book quickly established itself
as an essential reference for vision rehabilitation professionals. Foundations of Vision Rehabilitation Therapy builds on that important work,
reflecting changes in terminology and technology, while also incorporating best practices based on the past decades of evidence. It reflects
the contemporary understanding of adult learning and skill building, providing proven techniques to help people with visual impairments
develop skills and gain confidence that will equip them to lead independent, fulfilling lives"-What if you could design AND help shape a better future as well?If you are tired of futile graphic design and want to put your skills and
creativity at the service of a more meaningful purpose, than keep reading. Look, style, trends. They are all around us, and it's just fine, but
when they are devoided of meaning, and they far too often are, they just add to the growing shallowness of the world. Design should be more
than just aesthetic, design should be for the people. And, in fact, it is. This is where User Experience comes in. UX Design is a humancentered approach heavily focusing on empathy that is transforming the business industry for the good. Better products, interfaces, contents,
spaces, and services designed to make life easier for people. Companies are beginning to understand that useful products and customer
person satisfaction are essential elements to the success of any business. And that is why UX design jobs are on the rise (one of the 25
highest paying entry-level jobs of 2019, according to Glassdoor). And that is why you're probably reading this, too. My name is Theo
Farrington. I'm a senior UX designer and director helping worldwide businesses create value by combining product, business, and user goals.
I've started my career as a graphic designer, then fell in love with the user experience world, and made the move that led me to a fulfilling
career in the field. In this book, I will introduce you to the fundamentals of UX design, such as: What is UX, and how bad and good design
secretly shape our behavior The key principles to make valuable design for users The Design Process from goal definition to user research
and launch How to wireframe, test, develop and iterate to fit people needs An introduction to visual design principles How to get out of your
head, and design for real life How to put empathy at the center of your design process How UX designers can use their superpowers to foster
social impact What are the user experience job opportunities out there, and how to lend a high salary UX job User experience is everywhere,
from the dress you're wearing to the smartphone you're holding. As UX designers we are the architects of everyday human interactions and
experiences. That gives us tremendous power. Like saving lives by designing brilliant medical apps, or shaping the future world by designing
the internet of things. Intrigued? Then Learn UX Design today and shake your career up! Scroll up and click the BUY NOW button to grab
your copy!
Eye tracking is a widely used research method, but there are many questions and misconceptions about how to effectively apply it. Eye
Tracking the User Experience—the first how-to book about eye tracking for UX practitioners—offers step-by-step advice on how to plan,
prepare, and conduct eye tracking studies; how to analyze and interpret eye movement data; and how to successfully communicate eye
tracking findings.
Why attractive things work better and other crucial insights into human-centered design Emotions are inseparable from how we humans think,
choose, and act. In Emotional Design, cognitive scientist Don Norman shows how the principles of human psychology apply to the invention
and design of new technologies and products. In The Design of Everyday Things, Norman made the definitive case for human-centered
design, showing that good design demanded that the user's must take precedence over a designer's aesthetic if anything, from light switches
to airplanes, was going to work as the user needed. In this book, he takes his thinking several steps farther, showing that successful design
must incorporate not just what users need, but must address our minds by attending to our visceral reactions, to our behavioral choices, and
to the stories we want the things in our lives to tell others about ourselves. Good human-centered design isn't just about making effective
tools that are straightforward to use; it's about making affective tools that mesh well with our emotions and help us express our identities and
support our social lives. From roller coasters to robots, sports cars to smart phones, attractive things work better. Whether designer or
consumer, user or inventor, this book is the definitive guide to making Norman's insights work for you.
From the moment it was published almost ten years ago, Elements of User Experience became a vital reference for web and interaction
designers the world over, and has come to define the core principles of the practice. Now, in this updated, expanded, and full-color new
edition, Jesse James Garrett has refined his thinking about the Web, going beyond the desktop to include information that also applies to the
sudden proliferation of mobile devices and applications. Successful interaction design requires more than just creating clean code and sharp
graphics. You must also fulfill your strategic objectives while meeting the needs of your users. Even the best content and the most
sophisticated technology won't help you balance those goals without a cohesive, consistent user experience to support it. With so many
issues involved—usability, brand identity, information architecture, interaction design— creating the user experience can be overwhelmingly
complex. This new edition of The Elements of User Experience cuts through that complexity with clear explanations and vivid illustrations that
focus on ideas rather than tools or techniques. Garrett gives readers the big picture of user experience development, from strategy and
requirements to information architecture and visual design.
Computer science as an engineering discipline has been spectacularly successful. Yet it is also a philosophical enterprise in the way it
represents the world and creates and manipulates models of reality, people, and action. In this book, Paul Dourish addresses the
philosophical bases of human-computer interaction. He looks at how what he calls "embodied interaction"—an approach to interacting with
software systems that emphasizes skilled, engaged practice rather than disembodied rationality—reflects the phenomenological approaches of
Martin Heidegger, Ludwig Wittgenstein, and other twentieth-century philosophers. The phenomenological tradition emphasizes the primacy of
natural practice over abstract cognition in everyday activity. Dourish shows how this perspective can shed light on the foundational
underpinnings of current research on embodied interaction. He looks in particular at how tangible and social approaches to interaction are
related, how they can be used to analyze and understand embodied interaction, and how they could affect the design of future interactive
systems.
Introduces a realistic approach to leading, managing, and growing your Agile team or organization. Written for current managers and
developers moving into management, Appelo shares insights that are grounded in modern complex systems theory, reflecting the intense
complexity of modern software development. Recognizes that today's organizations are living, networked systems; that you can't simply let
them run themselves; and that management is primarily about people and relationships. Deepens your understanding of how organizations
and Agile teams work, and gives you tools to solve your own problems. Identifies the most valuable elements of Agile management, and
helps you improve each of them.
Universal Methods of Design provides a thorough and critical presentation of 100 research methods, synthesis/analysis techniques, and
research deliverables for human centered design, delivered in a concise and accessible format perfect for designers, educators, and
students. Whether research is already an integral part of a practice or curriculum, or whether it has been unfortunately avoided due to
perceived limitations of time, knowledge, or resources, Universal Methods of Design will serve as an invaluable compendium of methods that
can be easily referenced and utilized by cross-disciplinary teams in nearly any design project. Universal Methods of Design : dismantles the
myth that user research methods are complicated, expensive, and time-consuming ; creates a shared meaning for cross-disciplinary design
teams ; illustrates methods with compelling visualizations and case studies ; characterizes each method at a glance ; indicates when methods
are best employed to help prioritize appropriate design research strategies. Universal Methods of Design distills each method down to its
most powerful essence, in a format that will help design teams select and implement the most credible research methods best suited to their
design culture within the constraints of their projects.
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A classic reference book on user interface design and graphic design for web sites, updated to reflect a rapidly changing
market Consistently praised as the best volume on classic elements of web site design, Web Style Guide has sold many
thousands of copies and has been published around the world. This new revised edition confirms Web Style Guide as the
go-to authority in a rapidly changing market. As web designers move from building sites from scratch to using content
management and aggregation tools, the book's focus shifts away from code samples and toward best practices,
especially those involving mobile experience, social media, and accessibility. An ideal reference for web site designers in
corporations, government, nonprofit organizations, and academic institutions, the book explains established design
principles and covers all aspects of web design--from planning to production to maintenance. The guide also shows how
these principles apply in web design projects whose primary concerns are information design, interface design, and
efficient search and navigation.
User Experience FoundationsBCS, The Chartered Institute for IT
User experience design is the discipline of creating a useful and usable Web site or application that’s easily navigated
and meets the needs of the site owner and its users. There’s a lot more to successful UX design than knowing the latest
Web technologies or design trends: It takes diplomacy, management skills, and business savvy. That’s where the
updated edition of this important book comes in. With new information on design principles, mobile and gestural
interactions, content strategy, remote research tools and more, you’ll learn to: Recognize the various roles in UX design,
identify stakeholders, and enlist their support Obtain consensus from your team on project objectives Understand
approaches such as Waterfall, Agile, and Lean UX Define the scope of your project and avoid mission creep Conduct
user research in person or remotely, and document your findings Understand and communicate user behavior with
personas Design and prototype your application or site Plan for development, product rollout, and ongoing quality
assurance
Whether you’re designing consumer electronics, medical devices, enterprise Web apps, or new ways to check out at the
supermarket, today’s digitally-enabled products and services provide both great opportunities to deliver compelling user
experiences and great risks of driving your customers crazy with complicated, confusing technology. Designing
successful products and services in the digital age requires a multi-disciplinary team with expertise in interaction design,
visual design, industrial design, and other disciplines. It also takes the ability to come up with the big ideas that make a
desirable product or service, as well as the skill and perseverance to execute on the thousand small ideas that get your
design into the hands of users. It requires expertise in project management, user research, and consensus-building. This
comprehensive, full-color volume addresses all of these and more with detailed how-to information, real-life examples,
and exercises. Topics include assembling a design team, planning and conducting user research, analyzing your data
and turning it into personas, using scenarios to drive requirements definition and design, collaborating in design
meetings, evaluating and iterating your design, and documenting finished design in a way that works for engineers and
stakeholders alike.
Apps! Websites! Rubber Ducks! Naked Ninjas! This book has everything. If you want to get started in user experience
design (UX), you've come to the right place: 100 self-contained lessons that cover the whole spectrum of fundamentals.
Forget dry, technical material. This book—based on the wildly popular UX Crash Course from Joel Marsh’s blog The
Hipper Element—is laced with the author's snarky brand of humor, and teaches UX in a simple, practical way. Becoming a
professional doesn’t have to be boring. Follow the real-life UX process from start-to-finish and apply the skills as you
learn, or refresh your memory before the next meeting. UX for Beginners is perfect for non-designers who want to
become designers, managers who teach UX, and programmers, salespeople, or marketers who want to learn more. Start
from scratch: the fundamentals of UX Research the weird and wonderful things users do The process and science of
making anything user-friendly Use size, color, and layout to help and influence users Plan and create wireframes Make
your designs feel engaging and persuasive Measure how your design works in the real world Find out what a UX
designer does all day
Making user experience (UX) the core of software development aims to enhance customer satisfaction, resulting in more
sales, more returning customers and a stronger brand presence. This book provides a reasoned and authoritative
description of what UX is, why it works, what tools and techniques are involved, and how it fits in the software
development process, in line with the BCS Foundation Certificate in User Experience and ISO 9241-210.
The UX Book: Process and Guidelines for Ensuring a Quality User Experience aims to help readers learn how to create
and refine interaction designs that ensure a quality user experience (UX). The book seeks to expand the concept of
traditional usability to a broader notion of user experience; to provide a hands-on, practical guide to best practices and
established principles in a UX lifecycle; and to describe a pragmatic process for managing the overall development effort.
The book provides an iterative and evaluation-centered UX lifecycle template, called the Wheel, for interaction design.
Key concepts discussed include contextual inquiry and analysis; extracting interaction design requirements; constructing
design-informing models; design production; UX goals, metrics, and targets; prototyping; UX evaluation; the interaction
cycle and the user action framework; and UX design guidelines. This book will be useful to anyone interested in learning
more about creating interaction designs to ensure a quality user experience. These include interaction designers, graphic
designers, usability analysts, software engineers, programmers, systems analysts, software quality-assurance
specialists, human factors engineers, cognitive psychologists, cosmic psychics, trainers, technical writers, documentation
specialists, marketing personnel, and project managers. A very broad approach to user experience through its
components—usability, usefulness, and emotional impact with special attention to lightweight methods such as rapid UX
evaluation techniques and an agile UX development process Universal applicability of processes, principles, and
guidelines—not just for GUIs and the Web, but for all kinds of interaction and devices: embodied interaction, mobile
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devices, ATMs, refrigerators, and elevator controls, and even highway signage Extensive design guidelines applied in the
context of the various kinds of affordances necessary to support all aspects of interaction Real-world stories and
contributions from accomplished UX practitioners A practical guide to best practices and established principles in UX A
lifecycle template that can be instantiated and tailored to a given project, for a given type of system development, on a
given budget
Demonstrates how to develop user-centered design practices and explains a methodology for institutionalizing user
experience engineering.
INSTANT NEW YORK TIMES BESTSELLER “One of the most important books I’ve ever read—an indispensable guide to thinking
clearly about the world.” – Bill Gates “Hans Rosling tells the story of ‘the secret silent miracle of human progress’ as only he can.
But Factfulness does much more than that. It also explains why progress is so often secret and silent and teaches readers how to
see it clearly.” —Melinda Gates "Factfulness by Hans Rosling, an outstanding international public health expert, is a hopeful book
about the potential for human progress when we work off facts rather than our inherent biases." - Former U.S. President Barack
Obama Factfulness: The stress-reducing habit of only carrying opinions for which you have strong supporting facts. When asked
simple questions about global trends—what percentage of the world’s population live in poverty; why the world’s population is
increasing; how many girls finish school—we systematically get the answers wrong. So wrong that a chimpanzee choosing answers
at random will consistently outguess teachers, journalists, Nobel laureates, and investment bankers. In Factfulness, Professor of
International Health and global TED phenomenon Hans Rosling, together with his two long-time collaborators, Anna and Ola,
offers a radical new explanation of why this happens. They reveal the ten instincts that distort our perspective—from our tendency
to divide the world into two camps (usually some version of us and them) to the way we consume media (where fear rules) to how
we perceive progress (believing that most things are getting worse). Our problem is that we don’t know what we don’t know, and
even our guesses are informed by unconscious and predictable biases. It turns out that the world, for all its imperfections, is in a
much better state than we might think. That doesn’t mean there aren’t real concerns. But when we worry about everything all the
time instead of embracing a worldview based on facts, we can lose our ability to focus on the things that threaten us most.
Inspiring and revelatory, filled with lively anecdotes and moving stories, Factfulness is an urgent and essential book that will
change the way you see the world and empower you to respond to the crises and opportunities of the future. --- “This book is my
last battle in my life-long mission to fight devastating ignorance...Previously I armed myself with huge data sets, eye-opening
software, an energetic learning style and a Swedish bayonet for sword-swallowing. It wasn’t enough. But I hope this book will be.”
Hans Rosling, February 2017.
A clear and focused guide to creating useful user experience documentation As web sites and applications become richer and
more complex, the user experience (UX) becomes critical to their success. This indispensible and full-color book provides practical
guidance on this growing field and shares valuable UX advice that you can put into practice immediately on your own projects. The
authors examine why UX is gaining so much interest from web designers, graduates, and career changers and looks at the new
UX tools and ideas that can help you do your job better. In addition, you'll benefit from the unique insight the authors provide from
their experiences of working with some of the world's best-known companies, learning how to take ideas from business
requirements, user research, and documentation to create and develop your UX vision. Explains how to create documentation that
clearly communicates the vision for the UX design and the blueprint for how it's going to be developed Provides practical guidance
that you can put to work right away on their own projects Looks at the new UX tools and ideas that are born every day, aimed at
helping you do your job better and more efficiently Covers a variety of topics including user journeys, task models, funnel
diagrams, content audits, sitemaps, wireframes, interactive prototypes, and more Communicating the User Experience is an ideal
resource for getting started with creating UX documentation.
Laying the Foundations is a comprehensive guide to creating, documenting, and maintaining design systems, and how to design
websites and products systematically. It's an ideal book for web designers and product designers (of all levels) and especially
design teams. This is real talk about creating design systems and digital brand guidelines. No jargon, no glossing over the hard
realities, and no company hat. Just good advice, experience, and practical tips. System design is not a scary thing — this book
aims to dispel that myth. It covers what design systems are, why they are important, and how to get stakeholder buy-in to create
one. It introduces you to a simple model, and two very different approaches to creating a design system. What's unique about this
book is its focus on the importance of brand in design systems, web design, product design, and when creating documentation. It's
a comprehensive guide that’s simple to follow and easy on the eye.
Discusses how to design usable Web sites by exploring how users really use the Web and offers suggestions for streamlining
navigation, creating a home page, and writing for Web sites.
Think Like a UX Researcher will challenge your preconceptions about user experience (UX) research and encourage you to think
beyond the obvious. You’ll discover how to plan and conduct UX research, analyze data, persuade teams to take action on the
results and build a career in UX. The book will help you take a more strategic view of product design so you can focus on
optimizing the user’s experience. UX Researchers, Designers, Project Managers, Scrum Masters, Business Analysts and
Marketing Managers will find tools, inspiration and ideas to rejuvenate their thinking, inspire their team and improve their craft. Key
Features A dive-in-anywhere book that offers practical advice and topical examples. Thought triggers, exercises and scenarios to
test your knowledge of UX research. Workshop ideas to build a development team’s UX maturity. War stories from seasoned
researchers to show you how UX research methods can be tailored to your own organization.
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