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Master today's important spreadsheet and business analytics skills with
SPREADSHEET MODELING AND DECISION ANALYSIS: A PRACTICAL
INTRODUCTION TO BUSINESS ANALYTICS, 9E, written by respected business
analytics innovator Cliff Ragsdale. This edition's clear presentation, realistic examples
and fascinating topics help you become proficient in today’s most widely used business
analytics techniques using the latest version of Excel in Microsoft Office 365 or Office
2019. Become skilled in using the newest Excel functions and tools as well as Analytic
Solver and Data Mining add-ins. This edition helps you develop both algebraic and
spreadsheet modeling skills with step-by-step instructions and annotated, full-color
screen images that make examples easy to follow. Special sections, such as World of
Business Analytics, emphasize how to apply what you learn about descriptive,
predictive and prescriptive analytics to today's real business situations. Important
Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
MacIntyre’s Business Law is the foremost text for non-law students seeking an
understanding of the legal principles that apply to business. Each chapter begins with a
clear outline of the topics to be covered, helping you break your learning down into
manageable chunks and fully grasp all aspects of the subject. In addition, the text offers
key points to guide your learning and tasks to help you apply what you have learned to
business situations. Each chapter ends with a series of multiple-choice questions and a
selection of in-depth problem questions. A Lecturer’s Guide, made available to
lecturers who adopt the book, provides suggested answers to all of the multiple-choice
and problem questions.
Understanding Business by Nickels, McHugh, and McHugh has been the number one
textbook in the introduction to business market for several editions for three reasons:
(1) The commitment and dedication of an author team that teaches this course and
believes in the importance and power of this learning experience, (2) we listen to our
customers, and (3) the quality of our supplements package. We consistently look to the
experts – full-time faculty members, adjunct instructors, and of course students – to
drive the decisions we make about the text itself and the ancillary package. Through a
series of focus groups, symposia, as well as full-book, single-chapter, revised
manuscript reviews of both text and key ancillaries, we have heard the stories of more
than 600 professors and their insights and experiences are evident on every page of
the revision and in every supplement. As teachers of the course and users of their own
materials, the author team is dedicated to the principles of excellence in business
education. From providing the richest most current topical coverage to using dynamic
pedagogy that puts students in touch with today’s real business issues, to creating
groundbreaking and market-defining ancillary items for professors and students alike,
Understanding Business leads the way.
Mathematics for Economics and Business, 9e is the essential resource you need when
studying mathematics as part of your economics, management or business course.
Whatever your level of prior mathematical knowledge, ability or confidence, this book
will guide you step-by-step through the key mathematical concepts and techniques you
need to succeed. Starting with the basics, the book is designed to allow you to progress
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at your own pace, with a wealth of examples, practice exercises and self-test questions
to check your understanding along the way. Worked examples throughout each chapter
illustrate how mathematical concepts and techniques relate to the business world and
encourage you to solve real problems yourself. Over 200 new questions have been
added to this new edition, with answers provided, making it a fantastic resource for
revision purposes. Additional online resources to support your learning, including an
online homework and tutorial system can be accessed via MyLab Math, which
accompanies this book. You need an access card and a course ID, issued by your
lecturer.
The new, tenth edition of the Essentials of Business Law program is a practical,
concise, and broad-based introduction to the vibrant field of business law. While
continuing to offer all of the features that have made the nine prior editions successful,
this new edition includes a new chapter on the areas of law affected by social media,
updated content, and enhanced support materials. Both the traditional areas of law,
such as contracts and property, and the emerging areas of law, such as e-commerce
and environmental, are covered in short, informative chapters written to capture the
essence of each topic. The objective of the text throughout its coverage is ease--ease
of use, ease of teaching, ease of assessment, and ease of understanding. It has been
developed for those seeking a more fundamental overview of the concepts and
principles that are vital to the understanding of business law.
This is the eBook of the printed book and may not include any media, website access
codes, or print supplements that may come packaged with the bound book. For
undergraduate and graduate courses in Business Forecasting. Written in a simple,
straightforward style, Business Forecasting, 9th Edition presents basic statistical
techniques using practical business examples to teach readers how to predict long-term
forecasts.
An Introduction to Statistical Learning provides an accessible overview of the field of
statistical learning, an essential toolset for making sense of the vast and complex data
sets that have emerged in fields ranging from biology to finance to marketing to
astrophysics in the past twenty years. This book presents some of the most important
modeling and prediction techniques, along with relevant applications. Topics include
linear regression, classification, resampling methods, shrinkage approaches, treebased methods, support vector machines, clustering, and more. Color graphics and realworld examples are used to illustrate the methods presented. Since the goal of this
textbook is to facilitate the use of these statistical learning techniques by practitioners in
science, industry, and other fields, each chapter contains a tutorial on implementing the
analyses and methods presented in R, an extremely popular open source statistical
software platform. Two of the authors co-wrote The Elements of Statistical Learning
(Hastie, Tibshirani and Friedman, 2nd edition 2009), a popular reference book for
statistics and machine learning researchers. An Introduction to Statistical Learning
covers many of the same topics, but at a level accessible to a much broader audience.
This book is targeted at statisticians and non-statisticians alike who wish to use cuttingedge statistical learning techniques to analyze their data. The text assumes only a
previous course in linear regression and no knowledge of matrix algebra.
PRINCIPLES OF BUSINESS, Ninth Edition, provides complete instruction in business
concepts and skills students need in today's competitive environment. This market-leading
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introductory business text offers extensive coverage in major business concepts, such as
finance, marketing, operations, and management. Students gain valuable information and skills
for the workplace, as well as preparation for success in competitive events, such as DECA,
FBLA, and BPA. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Understanding BusinessMcGraw-Hill/Irwin
BUSINESS LAW: PRINCIPLES AND PRACTICES, 9E has been revised dramatically to
enhance learning! The 9th edition offers a new learning system with clear learning objectives to
guide students. The fresh two-color design engages students with its contemporary features:
Ethics in a Business Setting, You React, and the Self-Check Quizzes. The case examples are
presented in readable segments to be clear, current, and jargon-free. Co-authored by Arnold J.
Goldman, a practicing attorney and William D. Sigismond, a veteran business law educator,
this straightforward text shows students about the law using fascinating cases and ethical
dilemmas. Hypothetical examples immediately follow discussion of concepts to further
reinforce understanding. The new edition is updated throughout to reflect recent changes in the
law, covering legal rights and responsibilities in both the public and private sectors. Important
Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Discover the knowledge and tools that today's most successful firms use to build business and
consistently outperform the competition when you open the latest edition of
Ireland/Hoskisson/Hitt's UNDERSTANDING BUSINESS STRATEGY CONCEPTS PLUS, Third
Edition. This concise, hands-on approach by recognized leaders in business strategy clearly
demonstrates how solid management strategy equals the decisive, responsive action that
prosperous firms use to create sustainable competitive advantage. This edition guides you,
step-by-step, through creating strong strategy, planning for success, implementing responsive
action, competing effectively with strategy, analyzing the environment and firm, and improving
upon results. The authors clearly connect strategy concepts to the real business world, giving
you the unique opportunity to examine and learn from strategy that has worked as well as
strategy that has failed within familiar companies. The latest research and insights from global
business leaders, extensive examples, and practical cases help equip you with the hands-on
skills and career tools for your own superior performance and strategic management success.
Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Introduction to Business covers the scope and sequence of most introductory business
courses. The book provides detailed explanations in the context of core themes such as
customer satisfaction, ethics, entrepreneurship, global business, and managing change.
Introduction to Business includes hundreds of current business examples from a range of
industries and geographic locations, which feature a variety of individuals. The outcome is a
balanced approach to the theory and application of business concepts, with attention to the
knowledge and skills necessary for student success in this course and beyond.
This text's user-friendly format, manageable length, and up-to-date real world examples enable
students to experience business firsthand. 'Business in Action' takes students on an engaging
exploration of the fundamentals, strategies, and dynamics that make the business world work.
Provides guidelines and examples for handling research, outlining, spelling, punctuation,
formatting, and documentation.

The Rowman & Littlefield Handbook of Media Management and Business
connects research and industry practice to offer a strategic guide for aspiring and
current media professionals in convergent environments. As a comprehensive
one-stop reference for understanding business issues that drive the production
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and distribution of content that informs, entertains, and persuades audiences,
aims to inspire and inform forward-thinking media management leaders. The
handbook examines media management and business through a convergent
media approach, rather than focusing on medium-specific strategies. By
reflecting media management issues in the information, entertainment, sports,
gaming industries, contributed chapters explore the unique opportunities and
challenges brought by media convergence, while highlighting the fundamental
philosophy, concepts, and practices unchanged in such a dynamic environment.
this handbook examines media management through a global perspective, and
encourages readers to connect their own diverse development to a broader
global context. It is an important addition to the growing literature in media
management, with a focus on new media technologies, business management,
and internationalization.
This essential, single-volume textbook supplies a comprehensive introduction to
library management that addresses all the functions of management, specifically
within the ever-evolving modern library environment. • The latest edition of a bestselling core management text—now in its ninth edition—covering all the
management functions of libraries and information centers • Supplies new
discussion topics, examples of management challenges, and case studies •
Provides a global perspective on library management • Contains new discussion
topics and case studies and offers supplementary online materials • Includes
"Chapter Takeaways," a list of topics that the reader should understand after
reading the chapter; "Management on the Job" sections referencing a specific
journal article that demonstrates the chapter topic; and "Talk about It" and
"Practice Your Skills" segments that offer readers a chance to demonstrate what
they are learning
Business Essentials' focus on practical skills, knowledge of the basics, and
important developments in business makes for a brief book, but a rich
experience. The recent events in domestic and global economies are presenting
unprecedented challenges, excitement, and disappointments for business–and a
need for a change in the Introduction to Business course and text. This text
captures the widespread significance of these developments and presents their
implications on businesses today. Note: This is the standalone book, if you want
the book/access card order the ISBN below; 013303402X / 9780133034028
Business Essentials Plus NEW MyBizLab with Pearson eText -- Access Card
Package Package consists of: 013266402X / 9780132664028 Business
Essentials 013266514X / 9780132665148 2012 MyBizLab with Pearson eText -Access Card -- for Business Essentials
Discover the knowledge and tools that today's most successful firms use to build
business and consistently outperform the competition when you open the latest
edition of Ireland/Hoskisson/Hitt's UNDERSTANDING BUSINESS STRATEGY:
CONCEPTS AND CASES, Second Edition. This concise, hands-on approach by
recognized leaders in business strategy clearly demonstrates how solid
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management strategy equals the decisive, responsive action that prosperous
firms use to create sustainable competitive advantage. This edition guides you,
step-by-step, through creating strong strategy, planning for success,
implementing responsive action, competing effectively with strategy, analyzing
the environment and firm, and improving upon results. The authors clearly
connect strategy concepts to the real business world, giving you the unique
opportunity to examine and learn from strategy that has worked as well as
strategy that has failed within familiar companies. The latest research and
insights from global business leaders, extensive examples, and practical cases
help equip you with the hands-on skills and career tools for your own superior
performance and strategic management success. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
UX Design and Usability Mentor Book includes best practices and real-life
examples in a broad range of topics like: UX design techniques Usability testing
techniques such as eye-tracking User interface design guidelines Mobile UX
design principles Prototyping Lean product development with agile vs. waterfall
Use cases User profiling Personas Interaction design Information architecture
Content writing Card sorting Mind-mapping Wireframes Automation tools
Customer experience evaluation The book includes real-life experiences to help
readers apply these best practices in their own organizations. UX Design and
Usability Mentor Book is an extension of best-selling Business Analyst's Mentor
Book. Thanks to the integrated business analysis and UX design methodology it
presents, the book can be used as a guideline to create user interfaces that are
both functional and usable.
Written by Gary Trugman, Understanding Business Valuation: A Practical Guide
to Valuing Small-to Medium-Sized Businesses, simplifies a technical and
complex area of practice with real-world experience and examples. Trugman's
informal, easy-to-read style covers all the bases in the various valuation
approaches, methods, and techniques. Readers at all experience levels will find
valuable information that will improve and fine-tune their everyday activities.
Topics include valuation standards, theory, approaches, methods, discount and
capitalization rates, S corporation issues, and much more. Author’s Note boxes
throughout the publication draw on the author’s veteran, practical experience to
identify critical points in the content. This edition has been greatly expanded to
include new topics as well as enhanced discussions of existing topics.
For 21st-century entrepreneurs, this book provides the practical guidance they
need to overcome the often intimidating challenges of starting, organizing, and
running a new business effectively and efficiently. • 400 unique evaluative
descriptions of print and electronic resources for initial start-up, creating a
business plan, management, marketing, personnel and HR, and competitive
analysis • Screenshots of important and useful web pages • A glossary of
relevant terms and acronyms • An index provides access by author, title, subject,
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and webpage
Over the past few years, many fundamental changes have occurred in data communications
and networking that will shape the future for decades to come. Updated with the latest
advances in the field, Jerry FitzGerald and Alan Dennis' 10th Edition of Business Data
Communications and Networking continues to provide the fundamental concepts and cuttingedge coverage applications that students need to succeed in this fast-moving field. Authors
FitzGerald and Dennis have developed a foundation and balanced presentation from which
new technologies and applications can be easily understood, evaluated, and compared.
This powerhouse best-selling text remains the most comprehensive, up-to-date guide to the
music industry. The breadth of coverage that Music Business Handbook and Career Guide,
Eleventh Edition offers surpasses any other resource available. Readers new to the music
business and seasoned professionals alike will find David Baskerville and Tim Baskerville’s
handbook an indispensable resource, regardless of their specialty within the music field. This
text is ideal for introductory courses such as Introduction to the Music Business, Music and
Media, and Music Business Foundations as well as more specialized courses such as the
record industry, music careers, artist management, and more. The fully updated Eleventh
Edition includes coverage of key topics such as copyright, licensing, songwriting, concert
venues, and the entrepreneurial musician. Uniquely, it provides career-planning insights on
dozens of job categories in the diverse music industry.
Business Statistics continues the tradition of presenting and explaining the wonders of
business statistics through a clear, complete, student-friendly pedagogy. In this 10th edition,
author Ken Black uses current real-world data to equip students with the business analytics
techniques and quantitative decision-making skills required to make smart decisions in today’s
workplace.
In this Ninth Edition, award-winning author Russell K. Schutt continues to make the field come
alive with current, compelling examples of high quality research and the latest innovations in
research methodology, along with a clear and comprehensive introduction to the logic and
techniques of social science research. New to this Edition: The latest advances in research
methods are woven into the text from over 90 new research articles and books, covering topic
like guidelines for writing research questions; distinguishing conceptual frameworks;
techniques of video ethnography; abductive analysis; the value of systematic literature reviews
and new human subjects rules; concerns about replicability and publication bias; and the rise
of predatory journals. The rapidly increasing role of the Internet in both social relations and
social research is reflected in new sections on systematic literature reviews, advances in online
survey methods, geodata, digital ethnography, web experiments, online qualitative research,
and new sources of big data. Current examples using research on pressing social issues such
as inequality, healthcare, and police behavior offer students illustrate how social research
contributes to understanding issues that are in the news and shaping their world.
The experienced author team, alongside the long-tenured McGraw Hill product team have
created a market-leading product that meets the needs of nearly all classrooms, no matter the
size, teaching modality or learning objectives. The content is unmatched in depth, breadth,
currency, and relevancy, and is presented in an extremely readable format for students with all
learning styles. A wealth of technology solutions engages students, enriches learning, furthers
understanding, and simplifies instructors’ assessment processes. Course supplements tightly
align with chapter concepts and to enhance retention, making instructors of all experience
levels Grade-A rockstars. Unparalleled support from our Digital Faculty Consultants, Student
Ambassadors, Implementation, Sales and Product Teams, all help to ensure both instructors
and students benefit from the full experience of what is now the Gold Standard in Introduction
to Business classes.
The most up-to-date and reliable record-keeping resource for home-based family child care
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Comprehensive, authoritative, and cutting-edge, THE LEGAL ENVIRONMENT OF BUSINESS
combines a classic black letter law approach with an interesting and accessible reader-friendly
format. The cases, content, and features of the exciting new ninth edition have been
thoroughly updated to represent the latest developments in the business law environment. An
excellent assortment of cases ranges from precedent-setting landmarks to important recent
decisions, and ethical, global, and corporate themes are integrated throughout. In addition,
numerous features and exercises help you master the material and apply what you have
learned to real-world issues, and the text offers an unmatched range of support resources,
including innovative online study tools that help you work effectively and maximize your results.
It's no wonder THE LEGAL ENVIRONMENT OF BUSINESS is used by more colleges and
universities than any other legal environment text. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.

(Black & White version) Fundamentals of Business was created for Virginia Tech's
MGT 1104 Foundations of Business through a collaboration between the Pamplin
College of Business and Virginia Tech Libraries. This book is freely available at:
http://hdl.handle.net/10919/70961 It is licensed with a Creative CommonsNonCommercial ShareAlike 3.0 license.
For home-based family child care (daycare) providers, taking care of the children is only
half of the job. The other half is taking care of the business—tracking expenses, being
profitable, filing taxes, and meeting government requirements. This resource covers
everything family child care providers need to keep accurate business records. If a
family child care provider pays close attention to the recommendations in this book, he
or she will be able to claim the maximum allowable deductions and pay the lowest
possible federal taxes. Since the previous edition of Family Child Care Record-Keeping
Guide, Congress and the IRS have made many changes to tax rules that affect family
child care providers. There have been changes in depreciation rules, adjustments to
food and mileage rates, and clarifications on how to calculate the Time-Space
percentage. Author Tom Copeland has been involved in many IRS audits and
represented providers in several Tax Court cases that have also clarified numerous
rules. Further necessitating this ninth edition, the IRS issued two significant new rules in
2013. These updates, new rules, and clarifications are detailed in this book; all of the
information is applicable to child care providers in every state, regardless of local
regulations. Tom Copeland, is a writer, trainer, lawyer, and consultant focusing on
family child care business issues. He has conducted record-keeping, tax preparation,
and business workshops for family child care providers across the country since 1981.
Focus on the basics of business law principles with BUSINESS LAW: TEXT AND
EXERCISES, 9E. Written in user-friendly language, each chapter concentrates on one
important topic, allowing readers to easily explore specific points of law and concepts.
The authors have taken special care to provide straightforward descriptions, everyday
examples, and varied exercises to help readers apply what they are reading and
learning to real-life situations. Developed to provide a business law overview, this
edition’s short, concise chapters are punctuated with illustrative and timely features,
including Highlighting the Point and real case summaries. Each chapter’s learning tools
clarify contemporary legal principles in a practical presentation that ensures readers
gain a solid understanding of business law. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook
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Starting your own UK business is an exciting - and challenging - time. This updated
edition of the startup classic shows you how to build a business agile enough to take
advantage of emerging trends and opportunities, and sturdy enough to weather any
storm. Packed with real-life examples and links to hundreds of valuable resources,
Starting a Business For Dummies, 4th UK Edition gives you what you need to make the
leap from employee to successful entrepreneur with confidence. All your favourite,
trusted content has been updated including: Laying the groundwork and testing the
feasibility of your business idea Writing a winning business plan and finding funding
How to operate effectively, including managing your finances and employing people
Growing your business and improving performance New content includes: The latest
funding schemes, including government funding and crowdfunding Tendering for public
sector work Avoiding business cyber-crime Franchising and pop ups Exporting (the
government has set a target of doubling the number of exporting companies by 2020)
Environmental impact (a recent survey found 77% of SMEs wanted to know how to
measure and improve their environmental impact)
BASIC STATISTICS FOR BUSINESS AND ECONOMICS, 4/e contains comprehensive
coverage of statistical tools and methods delivered in a student friendly, step-by-step
format. The text is non-threatening and presents concepts clearly and succinctly with a
conversational writing style. All statistical concepts are illustrated with solved applied
examples immediately upon introduction. Modern computing tools and applications are
introduced, but the text maintains a focus on presenting statistics content as oppose to
technology or programming methods, this edition continues as a ‘students’ text with
increased emphasis on interpretation of data and results. This essentials version of the
more comprehensive text includes 13 chapters (versus 20 chapters in the longer 11/e),
in a two-color format, with some condensed coverage and all optional topics or
chapters eliminated. It contains the core topics covered in most Business Statistics
courses in fewer pages.ges.
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