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This book examines the complex ways in which girls and women experience
football cultures in Britain. It extends current debate surrounding women and
football (namely, how gender has functioned to shape women’s experiences of
playing the game), by focusing on organisational, administrative and coaching
practices, alongside the particular issues surrounding sexuality, ethnicity and
disability (not only gender). The book analyses football and gender to reveal the
subtle forms of discrimination that persist. It is important to highlight the many
challenges and transformations made by girls and women but more importantly
to consider the ways power continues to operate to devalue and undermine girls
and women involved in the game. The UK-based authors make use of their
recent research findings to offer critical debate on girls’ and women’s current
experiences of British football cultures. Overall the book reveals the present day
complexities of marginalisation and exclusion. This book was published as a
special issue of Sport and Society.
Portsmouth's 6.57 Crew, named for the time of the train they took to away
games, were the most talked-about casual football firm of the 1980s and 1990s.
Labelled 'the worst in the land' by the police, this is pompey's true shocking story.
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For the first time, the firm's insiders reveal the truth behind the tabloid headlines.
Cass Pennant is the best-selling author of Want Some Aggro?, Congratulations
You Have Just Met the ICF, and a hugely successful autobiography, Cass. Rob
Silvester tavelled on the 6.57 train many times and became a part of the
notorious group of fans. As a no-holds-barred look into a world of turmoil and
violence, this is an unsurpassed book. It's required reading not only for football
fans, but also those who want to know the amazing facts about a social
phenomenon that changed the face of British culture.
Football in Fiction represents the most comprehensive historical mapping and
analysis of novels related to association football (soccer). It offers a theoretically
informed field guide, a scholarly cartography of football fiction’s uncertain – and
until now – only partially explored terrain. Combining an extensive search for
texts with up-to-date academic research, journals, surveys, catalogues, and
reviews the book demonstrates a topographic perspective of the field – one that
captures and establishes its breadth, depth, and distinctive identity. The book
uses and adapts two distinct reading models of abstraction, in conjunction with
closer textual analyses. Together they assist in realising a set of demonstrable
conventions, outline a taxonomy of fictive types, establish the genre’s current
state of play, and advance the football novel as a form with its own literary history
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and traditions. This book is a valuable resource for those studying and
researching in the areas of the social and cultural aspects of football, sports
fiction, sports writing, creative writing, and literary and genre studies.
Furthermore, related industry professionals will find this a fascinating read,
particularly football writers, fans of the sport, and those interested in sports
history and cultural phenomena.
Offers definitions for English words and phrases, along with observations about
the evolution of the dictionary since its first edition and tables that contain
information for such topics as countries and chemical elements.
Racism and English Football: For Club and Country analyses the contemporary
manifestations, outcomes and implications of the fractious relationship between
English professional football and race. Racism, we were told, had disappeared
from English football. It was relegated to a distant past, and displaced onto other
European countries. When its appearance could not be denied, it was said to
have reappeared. This book reveals that this was not true. Racism did not go
away and did not return. It was here all along. The book argues that racism is
firmly embedded and historically rooted in the game’s structures, cultures and
institutions, and operates as a form of systemic discrimination. It addresses the
ways that racism has tainted English football, and the manner in which football
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has, in turn, influenced racial meanings and formations in wider society. Equally,
it explores how football has facilitated forms of occupational multiculture, black
player activism and progressive fan politics that resist divisive social phenomena
and offer a degree of hope for an alternative future. Focusing on a diverse range
of topics, in men’s and women’s football, at club and international level, Racism
and English Football extends and expands our knowledge of how racism occurs
and, critically, how it can be challenged. This is an essential read for scholars
and students working on race, ethnicity, sport and popular culture, together with
those interested in the social and organisational dynamics of English professional
football more generally.
Any sports marketing student or prospective sports marketer has to understand
in detail genuine industry trends and be able to recognise solutions to real-world
scenarios. Sports Marketing: A Practical Approach is the first textbook to offer a
comprehensive, engaging and practice-focused bridge between academic theory
and real-life, industry-based research and practice. Defining the primary role of
the sports marketer as revenue generation, the book is structured around the
three main channels through which this can be achieved — ticket sales, media
and sponsorship — and explores key topics such as: Sports markets and business
markets (b2b) Fan development Brand management Media audiences, rights and
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revenue Live sports events Sponsorship Merchandise and retail Integrating real
industry-generated research into every chapter, the book also includes profiles of
leading industry executives and guidance for developing and preparing for a
career in sports marketing. It goes further than any other sports marketing
textbook in surveying the international sports market, including international
cases and detailed profiles of international consumer and business markets
throughout. A companion website offers multiple choice questions for students,
editable short answer and essay questions, and lecture slides for instructors. No
other textbook offers such a relevant, practice-focused overview of contemporary
sports marketing. It is the ideal companion to any sports marketing course.
This book presents a fresh perspective on football fandom in England, going
beyond existing debates surrounding the structural transformations English
football has seen in recent decades, to consider the contested cultural ground
upon which football fandom exists. Supporter Ownership in English Football
connects cultural conflict experienced across society associated with negotiating
structural changes such as globalisation, commodification and social exclusion,
with supporter ownership in football – which is in itself an expression and
reflection of broader social and political shifts in class-consciousness. Discourses
of identity, authenticity, loyalty, ownership and above all, the possibilities and
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limitations for ordinary people to influence change, play a decisive role in how
fans come to decide whether they could, or should, have a meaningful say in the
future of their club and the game itself. While celebrating the achievements,
progress and potential of the supporter ownership movement, the book is also
careful to take account of the various setbacks, contradictions and limiting
tendencies that continue to shape its developmental trajectory. Porter’s relation
of football supporter ownership to the political and social class dynamics of
contemporary society will be of interest to scholars of sport studies, sociology,
cultural studies and politics, and those interested in social movements,
consumerism, identity, authenticity and community.
In recent decades, urban policymakers have increasingly embraced the selling of
naming rights as a means of generating revenue to construct and maintain urban
infrastructure. The contemporary practice of toponymic commodification has its
roots in the history of philanthropic gifting and the commercialization of
professional sports, yet it has now become an integral part of the policy toolkit of
neoliberal urbanism more generally. As a result, the naming of everything from
sports arenas to public transit stations has come to be viewed as a sponsorship
opportunity, yet such naming rights initiatives have not gone uncontested. This
edited collection examines the political economy and cultural politics of urban
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place naming and considers how the commodification of naming rights is
transforming the cultural landscapes of contemporary cities. Drawing upon case
studies ranging from the selling of naming rights for sports arenas in European
cities and metro stations in Dubai to the role of philanthropic naming in the
"Facebookification" of San Francisco’s gentrifying neighborhoods, the
contributions to this book draw attention to the diverse ways in which toponymic
commodification is reshaping the identities of public places into time-limited, rentgenerating commodities and the broader implications of these changes on the
production of urban space. The chapters in this book were originally published as
a special issue of Urban Geography.
This innovative and timely volume moves beyond existing operational and
pragmatic approaches to events studies by exploring sports events as social,
cultural, political and mediatised phenomena. As the study of this area is
developing there is now a need for critical and theoretically informed debate
regarding conceptualisation, significance and roles. This edited collection
explores the core themes of consumption, media technologies, representation,
identities and culture to offer new insight into how sports events contribute to
generation of individual and shared meaning over personal, community and
national identities as well as the associated issues of conflict, resistance and
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power. Chapters promote a critical (re)evaluation of emerging empirical research
from a diverse range of sports events and locations from the international to local
level. A multi-disciplinary approach is taken with contributions from areas
including sports studies, media studies, sociology, cultural studies,
communications, politics, tourism and gender studies. Written by leading
academics in the area, this thorough exploration of the contested relationship
between sports events, society and culture will be of interest to students,
academics and researchers in Events, Sport, Tourism and Sociology.
Although girls and women account for approximately 40 percent of all athletes in
the United States, they receive only 4 percent of the total sport media coverage.
SportsCenter, ESPN's flagship program, dedicates less than 2 percent of its
airtime to women. Local news networks devote less than 5 percent of their
programming to women's sports. Excluding Sports Illustrated's annual "Swimsuit
Issue," women appear on just 4.9 percent of the magazine's covers. Media is a
powerful indication of the culture surrounding sport in the United States. Why are
women underrepresented in sports media? Sports Illustrated journalist Andy
Benoit infamously remarked that women's sports "are not worth watching."
Although he later apologized, Benoit's comment points to more general lack of
awareness. Consider, for example, the confusion surrounding Title IX, the U.S.
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Law that prohibits sex discrimination in any educational program that receives
federal financial assistance. Is Title IX to blame when administrators drop men's
athletic programs? Is it lack of interest or lack of opportunity that causes girls and
women to participate in sport at lower rates than boys and men? In Women's
Sports: What Everyone Needs to Know®, Jaime Schultz tackles these questions,
along with many others, to upend the misunderstandings that plague women's
sports. Using historical, contemporary, scholarly, and popular sources, Schultz
traces the progress and pitfalls of women's involvement in sport. In the signature
question-and-answer format of the What Everyone Needs to Know® series, this
short and accessible book clarifies misconceptions that dog women's athletics
and offers much needed context and history to illuminate the struggles and
inequalities sportswomen continue to face. By exploring issues such as gender,
sexuality, sex segregation, the Olympic and Paralympic Games, media coverage,
and the sport-health connection, Schultz shows why women's sports are not just
worth watching, but worth playing, supporting, and fighting for.
The National Association for the Advancement of Colored People (NAACP) is the
nation's oldest civil rights organization, having dedicated itself to the fight for
racial equality since 1909. While the group helped achieve substantial victories in
the courtroom, the struggle for civil rights extended beyond gaining political
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support. It also required changing social attitudes. The NAACP thus worked to
alter existing prejudices through the production of art that countered racist
depictions of African Americans, focusing its efforts not only on changing the
attitudes of the white middle class but also on encouraging racial pride and a
sense of identity in the black community. Art for Equality explores an important
and little-studied side of the NAACP's activism in the cultural realm. In openly
supporting African American artists, writers, and musicians in their creative
endeavors, the organization aimed to change the way the public viewed the black
community. By overcoming stereotypes and the belief of the majority that African
Americans were physically, intellectually, and morally inferior to whites, the
NAACP believed it could begin to defeat racism. Illuminating important protests,
from the fight against the 1915 film The Birth of a Nation to the production of antilynching art during the Harlem Renaissance, this insightful volume examines the
successes and failures of the NAACP's cultural campaign from 1910 to the
1960s. Exploring the roles of gender and class in shaping the association's
patronage of the arts, Art for Equality offers an in-depth analysis of the social and
cultural climate during a time of radical change in America.
The study of association football has recently emerged as vibrant field of inquiry,
attracting scholars worldwide from a variety of disciplinary backgrounds. "Soccer
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As the Beautiful Game: Football’s Artistry, Identity and Politics," held at Hofstra
University in April 2014, gathered together scholars, media, management, and
fans in the largest ever conference dedicated to the game in North America. This
collection of essays provides a comprehensive view of the academic
perspectives on offer at the conference, itself a snapshot of the state of this
increasingly rich scholarly terrain. The diversity of approaches range from theory
to pedagogy to historical and sociological engagements with the game at all
levels, from the grassroots to the grand spectacle of the World Cup, while the
international roster of authors is testimony to the game’s global reach. This
collection of essays therefore offers a state of the field for soccer studies and a
road map for further exploration. The chapters originally published as a special
issue in Soccer & Society.
This book takes a close look at discrimination in football in order to illuminate our
understanding of the interaction between sport and wider society, politics and
culture, particularly in terms of the (re)production of identity. It presents insightful
and diverse international case studies, including the shadow of fascism in Italian
football; fan activism against racism, sexism, and homophobia in US soccer;
migrant football clubs in Germany, and the use of football club history in the
teaching of antisemitism. Together they demonstrate the damaging societal
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consequences of unchecked resentment and discrimination in football fan
cultures but also the potential for fan activism as a socio-positive force. This is
fascinating reading for anybody with an interest in football or fandom, the
sociology of sport, cultural studies, or political science.
Women's football is the fastest growing participation sport in both the UK and
across the world, and the 2015 Women's World Cup was the biggest tournament
the sport had ever seen. This book explores the experience of fans of women's
football who followed their teams in Canada, examining their practices and fan
behaviour. How did host cities manage the influx of visitors? And how did fans
manage to support their teams, considering the vast amounts of travel expected
across such a big country? Dunn also examines the way that the England team is
structured and run, relating this to the country's domestic competition, as well as
assessing the media coverage of women's football globally. This research is all
framed within the author's own experiences of the Women's World Cup, as both
an academic and as a sports journalist.
A multidisciplinary analysis of sectarianism and bigotry in Scottish football
Sectarianism and bigotry are among the most publicly debated issues in
Scotland, often reported in the newspapers as the &quote;shame&quote; of
Scotland's national game. The current crisis in Scottish football includes high
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profile controversies and disorder related to bigotry and sectarianism which
resulted in new legislation to tackle offensive behaviour in and beyond football
grounds. In this collection, contributors from a range of disciplinary positions
present the latest empirical research evidence and social theory to examine and
debate fundamental issues about bigotry in Scottish football and society. The
topic has raised many questions. How should sectarianism and bigotry be
defined and understood? What are the experiences and impacts of bigotry on
different populations in Scotland? Are recent events unique or do they have
historic precedents and contemporary comparisons beyond Scotland? What
should be the response of government, football authorities, clubs, football
supporters and other institutions and organisations in Scotland regarding
legislation? What vision should we have for a future Scottish society and its
diverse population? Bigotry, Football and Scotland will appeal to all those
interested in Scotland's national game, the role of football in the 21st Century and
how multicultural contemporary societies attempt to resolve prejudice and
promote diversity.
Principles & Practice in EU Sports Law provides an overview of EU Sports Law.
In particular it assesses sporting bodies' claims for legal autonomy from the
'ordinary law' of states and international organisations. Sporting bodies insist on
Page 13/28

Get Free Uk Football Stories N 1
using their expertise to create a set of globally applicable rules which should not
be deviated from irrespective of the territory on which they are applied. The
application of the lex sportiva, which refers to the conventions that define a
sport's operation, is analysed, as well as how this is used in claims for sporting
autonomy. The lex sportiva may generate conflicts with a state or international
institution such as the European Union, and the motives behind sporting bodies'
claims in favour of the lex sportiva's autonomy may be motivated by concern to
uphold its integrity or to preserve commercial gain. Stephen Weatherill's text
underlines the tense relationship between lex sportiva and national and regional
jurisdictions which is exemplified with specific focus on the EU. The development
of EU sports law and its controversies are detailed, reinforced by the example of
relevant legal principles in the context of the practice of sports law. The
intellectual heart of the text endeavours to make a normative assessment of the
strength of claims in favour of sporting autonomy, and the comparison between
different jurisdictions and sports is evident. Furthermore the enduring dilemma
facing sports lawyers running throughout the text is whether sport should be
regarded as special, and in turn how (far) its special character should be granted
legal recognition.
This book explores how recent football fiction has negotiated the decisive political
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developments in English football after the 1989/90 publication of the 'Taylor
Report'. A direct response to the 1989 Hillsborough Disaster and growing
concerns of hooliganism, the 'Taylor Report' suggested a number of measures
for stricter regulation of fan crowds. In consequence, stadiums in the top divisions
were turned into all-seated venues and were put under CCTV surveillance. The
implementation of these measures reduced violent incidents drastically, but it
also led to an unparalleled increase in ticket prices, which in turn significantly
altered the demographics of the crowd. This development, which also enabled
football's entry into other mainstream cultural forms, changed the game
decisively. Piskurek traces patterns across prose and film to detect how these
fictions have responded to the changed circumstances of post-Taylor football.
Lending a cultural lens to these political changes, this book is pioneering in its
analysis of football fiction as a whole, offering a fresh perspective to a range of
scholars and students interested in cultural studies, sociology, leisure and
politics.
"At last there is a lucid, well-written OB book, which covers key issues required in
OB teaching, but which has a mind of its own. Students and faculty will recognize
this is more than standard fare." - Bill Cooke, Manchester Business School
This book presents a series of fascinating case studies that show how the lives
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and bodies of clubs, players and fans around the world are enmeshed with
politics. It draws on original research in countries including England, Scotland,
Ireland, Poland, Mexico, Algeria and Argentina and includes both historical and
contemporary perspectives. It explores some of the most important themes in the
study of sport, including sectarianism, migration, fan activism and national
identity, and shows how football continues to be tied to political events, symbols
and movements. This is fascinating reading for any student or researcher
working in sport studies, political science, sociology or contemporary history.
This book is the first comprehensive study on history, culture, and business of
football in Asia. Football has been a symbol of the modern invention, a catalyst of
local, national and regional identities, all time favourite among kids and youths,
and even a harbinger for cultural globalization and consumerism in Asia. The
economic growth and the current proliferation of football culture in Asia make it
imperative to examine the complex relationship between the globalization of
football and the local appropriation. The essays in the book deal with various
topics on football in Asia from history of football in Asia, football and local,
national and regional identities, to commercialization of football cultures, global
mobility and athletes’ migration, and then new Asianism and football. This book
argues that football in Asia contributes to reconfiguring both national and regional
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identities among football fans in the active interconnection with the global flows of
football and cultural globalization without homogenizing Asian identities into a
cosmopolitan one. This is the textbook to presents football’s implication and
influence on Asian populace and social changes while using football as a lens
assessing the modern development and current diversification of Asia. This book
was published as a special issue of Soccer and Society.
This book is a fascinating journey through a series of scholarly articles. The
journey begins by tracing one of the most significant stories in the popularization
of Association Football. In the next leg of the journey it charts the diverse and
changing face of the modern British game. It then moves on to the global spread
of the game from England and its domestication and appropriation in its new
homes across the planet. It also investigates the exchanges which are
increasingly taking place between these new homes of football. In the concluding
pieces football’s global experience is compared with the attempts at globalizing
baseball and drawing out the larger patterns that inform football’s global
experience. This book was published as a special issue in Soccer and Society.
The Kentucky Wildcats are the winningest program in the history of college
basketball, and this newly revised edition of the University of Kentucky Basketball
Encyclopedia is the most comprehensive book ever assembled on the history of
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this extraordinary team. Written in a unique, easy-to-read style that brings to life
the exploits of Wildcats teams and players, this definitive source includes details
about “The Fabulous Five,” “Rupp’s Runts,” “The Unforgettables,” Jamal
Mashburn, Rex Chapman, Melvin Turpin, Kenny Walker, John wall, and so many
more. Coaching greats Adolph Rupp, Joe B. Hall, Eddie Sutton, Rick Pitino,
Tubby Smith, and John Calipari are also featured, as are each of their eight
NCAA championships. Without a doubt this is a must-have for any Kentucky fan!
Skyhorse Publishing, as well as our Sports Publishing imprint, are proud to
publish a broad range of books for readers interested in sports—books about
baseball, pro football, college football, pro and college basketball, hockey, or
soccer, we have a book about your sport or your team. Whether you are a New
York Yankees fan or hail from Red Sox nation; whether you are a die-hard Green
Bay Packers or Dallas Cowboys fan; whether you root for the Kentucky Wildcats,
Louisville Cardinals, UCLA Bruins, or Kansas Jayhawks; whether you route for
the Boston Bruins, Toronto Maple Leafs, Montreal Canadiens, or Los Angeles
Kings; we have a book for you. While not every title we publish becomes a New
York Times bestseller or a national bestseller, we are committed to publishing
books on subjects that are sometimes overlooked by other publishers and to
authors whose work might not otherwise find a home.
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The State of the FieldIdeologies, Identities and InitiativesRoutledge
Based on interviews with leading sports journalists and grounded in the authors’
experience and expertise in both the sports journalism industry and sports media
research, Sports Journalism gives in-depth insight into the editorial and ethical
challenges facing sports journalists in a fast-changing media environment. The
book considers how sports journalism’s past has shaped its present and
explores the future trends and trajectories that the industry could take. The farreaching consequences of the digital revolution and social media on sports
journalists’ work are analysed, with prominent sports writers, broadcasters and
academics giving their insights. While predominantly focused on the UK sports
media industry, the book also provides a global perspective, and includes case
studies, research and interviews from around the world. Issues of diversity – or a
lack of it – in the industry are put into sharp focus. Sports Journalism gives both
practising sports journalists and aspiring sports journalists vital contextualising
information to make them more thoughtful and reflective practitioners.
As the World’s greatest sporting event, the Olympic Games has always commanded intrigue,
analysis and comment in equal measure. This book looks to celebrate the significance of the
Olympics, their historical impact, controversies that presently surround them and their possible
future direction. It begins with a detailed, if controversial, analysis of the scale of the modern
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Summer Olympics and considers whether in fact the Games have simply become too big?
Thereafter considerable coverage is afforded the often contentious bidding process, required
of successful host cities wishing to attract the Games, and asks why some cities are successful
and others are not. This book also reflects on the growing security measures that surround the
Olympics and considers their full impact on the civil liberties of those impacted by them. For
scholars of the Olympic movement this book represents essential reading to understand further
the Olympic Games, their significance and effect, as the 2016 Olympics in Rio de Janeiro draw
ever closer. This book was published as a special issue of Sport in Society.
The commercialization of sport since the 1990s has had a number of consequences. The
market forces that have defined commercialization, notably pay-per-view television, whilst
initially welcomed as important new sources of revenue, have also had the unanticipated
consequences of de-stabilizing many sporting competitions and institutions, undermining the
financial future of clubs in their traditional role as key social and cultural institutions. This has
been manifested in the paradox of chronic financial loss-making amongst professional sports’
clubs in an era of exponential revenue growth, a trend exemplified by the experience of Italy’s
Series A and the English Premier League – both cases examined in detail in this book. But, at
the same time, some traditional sporting organizations have sought with some success, to
chart a middle way, retaining traditional sporting movement objectives whilst also embracing a
form of commercialism. The Gaelic Athletic Association in Ireland, the supporter-owned FC
Barcelona football club, and New Zealand rugby union, offer illustrative examples of such
strategies examined in detail. This book explores the background to this clash of commercial
and traditional sporting objectives, and debates the consequences for wider sports
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governance. This book was published as a special issue of Soccer and Society.
As football clubs have become luxury investments, their decisions increasingly mirror those of
any other business organisation. Football supporters have been encouraged to express their
club loyalty by ‘thinking business’ - acting as consumers and generating money deemed
necessary for their clubs to compete at the highest levels. In critical studies, supporters have
been portrayed as passive or reluctant consumers who, imprisoned by enduring club loyalties,
embody a fatalistic attitude to their own exploitation. As this book aims to show, however, such
expressions of loyalty are far from hegemonic and often interface haphazardly with traditional
ideas about what constitutes the ‘loyal fan’. While there is little doubt that professional football
is experiencing commodification, the reality is that football clubs are not simply businesses, nor
can they ever aspire to be organisations driven solely by expanding or protecting economic
value. Rather, clubs hover uncertainly between being businesses and community assets.
Football Supporters and the Commercialisation of Football explores the implications of this
uncertainty for understanding supporter resistance to, and compromise with, commodification.
Every club and its supporters exist in their own unique national and local contexts. In this
respect, this book offers a Euro-wide comparison of supporter reactions to commercialisation
and provides unique insight into how football supporters actively mediate regional, local and
national contexts, as they intersect with the universalistic presumptions of commerce. This
book was previously published as a special issue of Soccer and Society.
Commercial Management: theory and practice defines the role of commercial management
within project-oriented organisations, providing a framework for and helping to develop a
critical understanding of the factors that influence commercial management practice. It also
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identifies generic aspects of this practice and provides a theoretical foundation to these
activities, by reference to existing and emergent theories and concepts, as well as to relevant
management best practice. The book is structured into four parts: Part 1 Introduction –
Commercial Management in Project Environments explores the nature of commercial practice
within project-oriented organisations at the buyer-seller interface. It presents a Commercial
Management framework, which illustrates the multiple interactions and connections between
the purchaser‘s procurement cycle and a supplier‘s bidding and implementation cycles.
Additionally, it outlines the principle activities undertaken by the commercial function, identifies
the skills and abilities that support these activities and reviews the theories and concepts that
underpin commercial practice. Finally, it identifies areas of commonality of practice with other
functions found within project-oriented organisations, plus sources of potential conflict and
misunderstanding. Part 2 – Elements of Commercial Theory and Practice covers commercial
leadership; exploring strategy; risk and uncertainty management; financial decision-making;
and key legal issues. Part 3 – Approaches to Commercial Practice addresses best practice
management; and commercial and contracting strategies and tactics. Finally, Part 4 – Case
Studies offers two extended case studies: Football Stadia (the Millennium Stadium, Cardiff; the
Emirates Stadium, Islington; and Wembley Stadium, London); and Heathrow Terminal 5. The
book provides a one-stop-shop to the many topics that underpin commercial management
practice from both a demand (buy-side) and a supply (sell-side) perspective. It will help
develop an understanding of the issues influencing commercial management: leadership,
strategy, risk, financial, legal, best practice management and commercial and contracting
strategy and tactics. This book’s companion website is at
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www.wiley.com/go/lowecommercialmanagement and offers invaluable resources for both
students and lecturers: • PowerPoint slides for lecturers on each chapter • Sample exam
questions for students to practice • Weblinks to key journals and relevant professional bodies
This book offers an accessible overview of the role sport plays in international relations and
diplomacy. Sports diplomacy has previously been defined as an old but under-studied aspect
of the estranged relations between peoples, nations and states. These days, it is better
understood as the conscious, strategic and ongoing use of sport, sportspeople and sporting
events by state and non-state actors to advance policy, trade, development, education, image,
reputation, brand, and people-to-people links. In order to better understand the many
occasions where sport and diplomacy overlap, this book presents four new, inter-disciplinary
and theoretical categories of sports diplomacy: traditional, ‘new’, sport-as-diplomacy, and
sports anti-diplomacy. These categories are further validated by a large number of case
studies, ranging from the Ancient Olympiad to the recent appearance of esoteric, government
sports diplomacy strategies, and beyond, to the activities of non-state sporting actors such as
F.C. Barcelona, Colin Kaepernick and the digital world of e-sports. As a result, the landscape
of sports diplomacy becomes clearer, as do the pitfalls and limitations of using sport as a
diplomatic tool. This book will be of much interest to students of diplomacy, foreign policy,
sports studies, and International Relations in general.
As the first edited collection dedicated specifically to race, ethnicity and British football, this
book brings together a range of academics, comprising both established commentators and upand-coming voices. Combining theoretical and empirical contributions, the volume addresses a
wide variety of topics such as the experiences of Muslims, the recruitment of African players,
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devolution and national identities, case studies of minority ethnic clubs, "mixed-race" players,
multiculturalism and anti-racism, sectarianism, education, and covering the amateur and
professional spheres, and focusing on both players and supporters, the book elucidates the
linkages between race, ethnicity, gender and masculinity.
Long established as the market leading textbook on sports law, this much-anticipated new
edition offers a comprehensive and authoritative examination of the legal issues surrounding
and governing sport internationally. Locating the legal regulation of sport within an explicit
socio-economic context, this refocused edition is divided into four core parts: Governance &
Sport; Commercial Regulation; Sports Workplace; and Safety in Sport. Recent developments
covered in this edition include: EU competition law interaction with sport under arts. 101 and
102 of the Treaty on the Functioning of the European Union; the current World Anti-Doping
Agency code; analysis of the recent Court of Arbitration for Sport Jurisprudence; reforms of the
transfer system in team sports; anti-discrimination provisions in sport; engagement with match
fixing; a focus on the legal context of 2012 London Olympics. Essential reading for students
studying sports law or sports-related courses, this textbook will also prove useful to sports law
practitioners and sports administrators in need of a clear companion to the field.
This book explores the tradition of left wing political thinking in the culture of fans of
professional football in Europe. It sets out to chronicle and celebrate the fraternal, communal
and radical tradition of football - seen to best effect in demands for democratic fan ownership
and control of clubs, in fan campaigns against racist and fascist mobilisation of football
supporters, and in a firm commitment to anti-corporatism. Drawing on the rich and varied
traditions of fan cultures across Europe, the book examines how football, as a cultural form,
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carries with it the possibility of promoting the voices of the disenfranchised and the
marginalised, and so the basis for nurturing solidarity against oppression, alienation and
exploitation current in modern capitalist society. This book was published as a special issue of
Soccer and Society.
This book offers an original Marxist critique of the European football business. It argues that
the Marxist account of the difference between profits and surplus value is crucial to an
understanding of the fluid and contradictory nature of the commodification of football. Section
one analyses the nature of modern professional football and section two highlights attempts,
via government agency and football clubs, to corral fans into ever greater identification with
business logic aimed at breaking traditional social relations. Section three draws on a number
of cases studies across Europe, to analyse how some fans are attempting to mount a counter
ideological response to the assault of neo-liberalism on the game.
"Based on the New Oxford dictionary of English"--Preface.
This book covers the International Concrete Society Conference held at the Cardiff
International Arena and will be of interest to architects and planners, facility managers and
consultants in the fields of engineering, environmental control and services and leisure
managemnet, media facilities and to client organizations planning major sports and 'landmark'
stadia.
THE INCREDIBLE AS-IT-HAPPENED STORY OF LEICESTER CITY’S MARCH TO
PREMIER LEAGUE VICTORY In August 2015 bookmakers priced Leicester at 5000-1 to win
the Premier League – the same odds as Elvis being found alive. On 2 May 2016, the
impossible happened – Leicester won, to ecstatic celebrations in the city and around the world.
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Relive this remarkable season with Rob Tanner, the Leicester Mercury ’s chief football writer,
from the great escape of 2015 to the curtain-closer at Stamford Bridge, via Ulloa’s last-gasp
winner at Norwich and Vardy’s stunning volley against Liverpool. Detailing the key matches
and turning points, Tanner’s book tells the inside story of Leicester City’s heroic year of
triumph – and the players who under Claudio Ranieri’s inspired leadership became the most
unlikely champions in football history.
For a long time, various different lobbying sectors have claimed that the use of video
technology is an effective aid in decision-making. Now the IFAB has taken a historic step in the
approval of experiments on the use of video to provide support to football refereeing. The Use
of Video Technologies in Refereeing Football and Other Sports analyses the capacity of audiovisual technology from different perspectives to help understand the best implementation of the
Video Assistant Referee (VAR) system in football and, more generally, in other sports. This
book addresses in-depth interdisciplinary viewpoints on the need and the opportunity of the
implementation procedures regarding how to use it, considering that it could lead to very
important changes. The book goes on to examine various approaches to the most interesting
topics for players, amateurs, coaches, referees and referees coaches. Offering viewpoints from
both academics and professionals, this new volume addresses the VAR issue in a
multidisciplinary way, analysing the implications of video replay application in football from the
perspective of players, coaches, television professionals, referees, amateurs, sports lawyers,
media and educators.
Sport revolves around two things: narrative and numbers. You need the narrative, otherwise
why would anyone care about sport? Rivalries, emotions, and sporting legends all require it.
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But sport also needs numbers. Without them, we have no idea who has won. We need
numbers to tell which team is top of the table, or who is the world champion. Sports Geek is a
visual and numerical tour through sporting debates and ideas. Teams in all sports use data to
create extraordinary analysis of how their players perform, to assess tactics and to get an edge
over arch rivals; but fans are rarely presented with challenging and informative data that would
help them to further understand sport. You'll never see sport the same way again.
European National football came together in the summer of 2012 for the 14th occasion. This
book sets out to examine the enduring social tensions between supporters and authorities, as
well as those between local, national and European identities, which formed the backdrop to
the 14th staging of the European National football tournament, Euro2012. The context of the
tournament was somewhat unique from those staged in previous years, being jointly hosted for
the first time by two post-Communist nations still in the process of social and economic
transition. In this respect, the decision to stage Euro 2012 in Poland and Ukraine bore its own
material and symbolic legacies shaping the tournament: the unsettling of neo-liberal imaginings
and emergent ‘East-West’ fears about poor infrastructure, inefficiencies and corruption jostled
with moral panics about racism and fears surrounding the potentially unfulfilled consumerist
expectations of west European supporters. The book seeks to explore the ideologies and
practices invoked by competing national sentiments and examine the social tensions,
ambiguities and social capital generating potentials surrounding national, ethnic, European
identity, with respect to national football teams, supporters and supporter movements. This
book was published as a special issue of Soccer and Society.
The 21st century is already seeing fundamental changes in broadcasting. No longer are
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audiences limited to watching or listening to television and radio at the times and places
dictated by the broadcasters, or on radio or TV 'sets'. Broadcasting in the 21st Century
demonstrates how 'traditional' television and radio is being both challenged and supported by
technological developments, including convergence and social media. Drawing on interviews
with industry personnel and featuring case studies and research from many countries,
including that from the UK, USA, China, India and South Africa, Richard Rudin explains not
only the significance of these changes but also how many of the functions and pleasures of
broadcasting that were established in the 20th century are being enhanced by new media.
Opening with a substantial account of how broadcasting developed in the 20th century, the
author goes on to explore how new media forms are changing audiences' pleasures,
expectations and demands. Rudin's illuminating study highlights the changing relationship
between audiences and broadcast output to examine a range of subjects including: - the
impact of citizens' journalism - political coverage - international TV formats and news output the continuing appeal of radio as a distinct medium - debates over bias, truth and trust in
broadcasting and broadcasters. In addition, Broadcasting in the 21st Century addresses a
range of broadcast forms and genres including the coverage of general elections, Reality TV
and pirate radio.
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