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"Part textbook and part reference work, the fifth edition of a typographic classic begins with a thumbnail history of the development of written
language and ends with a glossary; in between are in-depth looks at five classic typefaces, lessons on designing with text type, display type
and color, and plenty of project assignments. Though Craig, the former design director for Watson-Guptill, touches on the way that type
design can be akin to fine art, most of his focus is on the subtle ways in which typeface affects "mood," and letter shape and spacing
influences readability, emphasis and even meaning. Even though technological advances have made innovative text design ever simpler,
readers—of books, brochures, cereal boxes and subway advertisements—still tend to prefer their type to be "invisible"—in other words, "to serve
as a quiet vehicle for enhancing the meaning of a text." While best suited for a beginning graphic design student, this clear, readable book
should also intrigue those interested in how the look of a sentence has an impact on the way we read it." - Reed Business Information.
Adobe InDesign is the world’s premier page-layout tool, and its user-friendly yet sophisticated typographic controls are a big reason why.
This updated edition of Nigel French’s InDesign Type, the first book to focus exclusively on the typographic features of InDesign, provides a
comprehensive overview of the application’s vast array of type capabilities, from the basics of character-level formatting to strategies for
designing complex layouts using grids. With practical examples, loads of tips, and a wealth of illustrations, InDesign Type offers guiding
principles for how to get the best-looking type in the most efficient way possible. InDesign Type is a rich resource for anyone who wants to
master the fine points of typography and works with Adobe InDesign.
Cutting-edge typography for digital media and examples of how it is applied. It includes QR codes with links to the designers' videos and
webpages, with examples of the fonts they use.
Extra Bold is the inclusive, practical, and informative (design) career guide for everyone! Part textbook and part comic book, zine, manifesto,
survival guide, and self-help manual, Extra Bold is filled with stories and ideas that don't show up in other career books or design overviews. •
Both pragmatic and inquisitive, the book explores power structures in the workplace and how to navigate them. • Interviews showcase people
at different stages of their careers. • Biographical sketches explore individuals marginalized by sexism, racism, and ableism. • Practical
guides cover everything from starting out, to wage gaps, coming out at work, cover letters, mentoring, and more. A new take on the design
canon. • Opens with critical essays that rethink design principles and practices through theories of feminism, anti-racism, inclusion, and
nonbinary thinking. • Features interviews, essays, typefaces, and projects from dozens of contributors with a variety of racial and ethnic
backgrounds, abilities, gender identities, and positions of economic and social privilege. • Adds new voices to the dominant design canon.
Written collaboratively by a diverse team of authors, with original, handcrafted illustrations by Jennifer Tobias that bring warmth, happiness,
humor, and narrative depth to the book. Extra Bold is written by Ellen Lupton (Thinking with Type), Farah Kafei, Jennifer Tobias, Josh A.
Halstead, Kaleena Sales, Leslie Xia, and Valentina Vergara.
This guide aims to move students away from a cut-and-paste mentality and refocus design instruction on the fundamentals of form (starting
from such basics as point and line) in a critical, rigorous way informed by contemporary media, theory and software systems.
A guide to type design and lettering that includes relevant theory, history, explanatory diagrams, exercises, photographs, and illustrations,
and features interviews with various designers, artists, and illustrators.
The long awaited follow-up to our all-time bestseller Thinking with Type is here. Type on Screen is the definitive guide to using classic
typographic concepts of form and structure to make dynamic compositions for screen-based applications. Covering a broad range of
technologies—from electronic publications and websites to videos and mobile devices—this hands-on primer presents the latest information
available to help designers make critical creative decisions, including how to choose typefaces for the screen, how to style beautiful,
functional text and navigation, how to apply principles of animation to text, and how to generate new forms and experiences with code-based
operations. Type on Screen is an essential design tool for anyone seeking clear and focused guidance about typography for the digital age.
Although grid systems are the foundation for almost all typographic design, they are often associated with rigid, formulaic solutions. However,
the belief that all great design is nonetheless based on grid systems (even if only subverted ones) suggests that few designers truly
understand the complexities and potential riches of grid composition.
Our all-time best selling book is now available in a revised and expanded second edition. Thinking with Type is the definitive guide to using
typography in visual communication, from the printed page to the computer screen. This revised edition includes forty-eight pages of new
content, including the latest information on style sheets for print and the web, the use of ornaments and captions, lining and non-lining
numerals, the use of small caps and enlarged capitals, as well as information on captions, font licensing, mixing typefaces, and hand
lettering. Throughout the book, visual examples show how to be inventive within systems of typographic form--what the rules are and how to
break them. Thinking with Type is a type book for everyone: designers, writers, editors, students, and anyone else who works with words.
The popular companion website to Thinking with Type (www.thinkingwithtype.com.) has been revised to reflect the new material in this
second edition.
Herbert Bayer (1900-1985) was one of the most influential graphic designers of the twentieth century, with a prolific career spanning more
than six decades and two continents. As a student and teacher at the Bauhaus, he used geometry, photomontage, functional analysis, and
simplified typography to forge a new approach to graphic design. This book explores the evolution of Bayer's design process, from his
student works featuring hand lettering to mechanically printed typography and hyperreal photo illustrations. The poetic and striking works are
drawn from the Merrill C. Berman Collection and the collection of Cooper Hewitt, Smithsonian Design Museum, among others. Many have
never been published before or appear in color for the first time here.
How do designers get ideas? Many spend their time searching for clever combinations of forms, fonts, and colors inside the design annuals
and monographs of other designers' work. For those looking to challenge the cut-and-paste mentality there are few resources that are both
informative and inspirational. In Graphic Design: The New Basics, Ellen Lupton, best-selling author of such books as Thinking with Type and
Design It Yourself, and design educator Jennifer Cole Phillips refocus design instruction on the study of the fundamentals of form in a critical,
rigorous way informed by contemporary media, theory, and software systems
A cross-disciplinary reference of design. Pairs common design concepts with examples that illustrate them in practice.
Graphic Design Theory is organized in three sections: "Creating the Field" traces the evolution of graphic design over the course of the early
1900s, including influential avant-garde ideas of futurism, constructivism, and the Bauhaus; "Building on Success" covers the mid- to late
twentieth century and considers the International Style, modernism, and postmodernism; and "Mapping the Future" opens at the end of the
last century and includes current discussions on legibility, social responsibility, and new media. Striking color images illustrate each of the
movements discussed and demonstrate the ongoing relationship between theory and practice. A brief commentary prefaces each text,
providing a cultural and historical framework through which the work can be evaluated. Authors include such influential designers as Herbert
Bayer, L'szlo Moholy-Nagy, Karl Gerstner, Katherine McCoy, Michael Rock, Lev Manovich, Ellen Lupton, and Lorraine Wild. Additional
features include a timeline, glossary, and bibliography for further reading. A must-have survey for graduate and undergraduate courses in
design history, theory, and contemporary issues, Graphic Design Theory invites designers and interested readers of all levels to plunge into
the world of design discourse.
Mobile user experience is a new frontier. Untethered from a keyboard and mouse, this rich design space is lush with opportunity to invent
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new and more human ways for people to interact with information. Invention requires casting off many anchors and conventions inherited
from the last 50 years of computer science and traditional design and jumping head first into a new and unfamiliar design space.
How Posters Work is more than a standard exhibition catalogue. Conceived as a useful and illuminating primer in visual thinking, it explores
principles of design through a range of historical and contemporary works, uncovering ideas relevant not just to the design of posters but to
2D design more generally. How Posters Work has a unique focus on visual language. Rather than provide a history of the genre or a
compilation of collectibles, the book is organized around active design principles. Concepts such as "Simplify," "Focus the eye," "Exploit the
diagonal," "Reverse expectations," and "Say two things at once" are illustrated with a diverse range of posters, from avant-garde classics and
rarely seen international works to contemporary pieces by today's leading graphic designers. Illustrated with over 150 works from the
collection of Cooper Hewitt, Smithsonian Design Museum, How Posters Work provides a stunning education in seeing and making,
demonstrating how some of the world's most creative designers have mobilized principles of layout, composition, psychology, and rhetoric to
produce powerful acts of visual communication
Creativity is more than an inborn talent; it is a hard-earned skill, and like any other skill, it improves with practice. Graphic Design Thinking:
How to Define Problems, Get Ideas, and Create Form explores a variety of informal techniques ranging from quick, seat-of-the-pants
approaches to more formal research methods for stimulating fresh thinking, and ultimately arriving at compelling and viable solutions. In the
style with which author Ellen has come to been known hands-on, up-close approach to instructional design writing brainstorming techniques
are grouped around the three basic phases of the design process: defining the problem, inventing ideas, and creating form. Creative research
methods include focus groups, interviewing, brand mapping, and co-design. Each method is explained with a brief narrative text followed by a
variety of visual demonstrations and case studies. Also included are discussions with leading professionals, including Art Chantry, Ivan
Chermayeff, Jessica Helfand, Steven Heller, Abott Miller, Christoph Niemann, Paula Scher, and Martin Venezky, about how they get ideas
and what they do when the well runs dry. The book is directed at working designers, design students, and anyone who wants to apply
inventive thought patterns to everyday creative challenges.
A playbook for creative thinking, created for contemporary students and practitioners working across the fields of graphic design, product
design, service design and user experience. Design is Storytelling is a guide to thinking and making created for contemporary students and
practitioners working across the fields of graphic design, product design, service design, and user experience. By grounding narrative
concepts in fresh, concrete examples and demonstrations, this compelling book provides designers with tools and insights for shaping
behaviour and engaging users. Compact, relevant and richly illustrated, the book is written with a sense of humour and a respect for the
reader's time and intelligence. Design is Storytelling unpacks the elements of narrative into a fun and useful toolkit, bringing together
principles from literary criticism, narratology, cognitive science, semiotics, phenomenology and critical theory to show how visual
communication mobilizes instinctive biological processes as well as social norms and conventions. The book uses 250 illustrations to actively
engage readers in the process of looking and understanding. This lively book shows how designers can use the principles of storytelling and
visual thinking to create beautiful, surprising and effective outcomes. Although the book is full of practical advice for designers, it will also
appeal to people more broadly involved in branding, marketing, business and communication.
"Ablaze with humor" (New York Magazine), Lupton traces the practice of marketing towards women
This comprehensive overview of recent American graphic design, draws examples from avant-garde and mainstream typefaces; expression
of corporate identity through logos, society's image of the design profession; and publications, from underground fanzines to multimedia
projects.
Our all time best selling book is now available in a revised and expanded second edition. Thinking with Type is the definitive guide to using
typography in visual communication, from the printed page to the computer screen. This revised edition includes forty-eight pages of new
content, including the latest information on style sheets for print and the web, the use of ornaments and captions, lining and non-lining
numerals, the use of small caps and enlarged capitals, as well as information on captions, font licensing, mixing typefaces, and hand
lettering. Throughout the book, visual examples show how to be inventive within systems of typographic form—what the rules are and how to
break them. Thinking with Type is a type book for everyone: designers, writers, editors, students, and anyone else who works with words.
The popular online companion to Thinking with Type (www.thinkingwithtype.com) has been revised to reflect the new material in the second
edition.
In the mid-twentieth century, Henry Dreyfuss—widely considered the father of industrial design—pioneered a user-centered approach to design
that focuses on studying people's behaviors and attitudes as a key first step in developing successful products. In the intervening years, usercentered design has expanded to undertake the needs of differently abled users and global populations as well as the design of complex
systems and services. Beautiful Users explores the changing relationship between designers and users and considers a range of design
methodologies and practices, from user research to hacking, open source, and the maker culture.
Typographic organization has always been a complex system in that there are so many elements at play, such as hierarchy, order of reading,
legibility, and contrast. In Typographic Systems, Kim Elam, author of our bestselling books, Geometry of Design and Grid Systems, explores
eight major structural frameworks beyond the gridincluding random, radial, modular, and bilateralsystems. By taking the reader through
exercises, student work, and professional examples, Elam offers a broad range of design solutions. Once essential visual organization
systems are understood the designer can fluidly organize words or images within a structure, combination of structures, or a variation of a
structure. With clarity and substance, each systemfrom the structured axis to the nonhierarchical radial arrayis explained and explored so that
the reader comes away with a better understanding of these intricate complex arrangements. Typographic Systems is the seventh title in our
bestselling Design Briefs series, which has sold more than 100,000 copies worldwide.
Applying the principles of human-centered design to real-world health care challenges, from drug packaging to early detection of breast
cancer. This book makes a case for applying the principles of design thinking to real-world health care challenges. As health care systems
around the globe struggle to expand access, improve outcomes, and control costs, Health Design Thinking offers a human-centered
approach for designing health care products and services, with examples and case studies that range from drug packaging and exam rooms
to internet-connected devices for early detection of breast cancer. Written by leaders in the field—Bon Ku, a physician and founder of the
innovative Health Design Lab at Sidney Kimmel Medical College, and Ellen Lupton, an award-winning graphic designer and curator at Cooper
Hewitt Smithsonian Design Museum—the book outlines the fundamentals of design thinking and highlights important products, prototypes, and
research in health design. Health design thinking uses play and experimentation rather than a rigid methodology. It draws on interviews,
observations, diagrams, storytelling, physical models, and role playing; design teams focus not on technology but on problems faced by
patients and clinicians. The book's diverse case studies show health design thinking in action. These include the development of PillPack,
which frames prescription drug delivery in terms of user experience design; a credit card–size device that allows patients to generate their
own electrocardiograms; and improved emergency room signage. Drawings, photographs, storyboards, and other visualizations accompany
the case studies. Copublished with Cooper Hewitt, Smithsonian Design Museum
This book is an action-oriented, accessible guide to design thinking that addresses both the how and why of product design. It encourages
designers to look beyond the abstraction of pure forms or the whimsy of virtual objects, and instead to make and test real objects in a studio
environment.--[book cover]
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This book demonstrates the step-by-step process involved in designing a Web site. Readers are assumed to be familiar with whatever Web
publishing tool they are using. The guide gives few technical details but instead focuses on the usability, layout, and attractiveness of a Web
site, with the goal being to make it as popular with the intended audience as possible. Considerations such as graphics, typography, and
multimedia enhancements are discussed.
The grid has long been an invaluable tool for creating order out of chaos for designers of all kinds—from city planners to architects to
typesetters and graphic artists. In recent years, web designers, too, have come to discover the remarkable power that grid-based design can
afford in creating intuitive, immersive, and beautiful user experiences. Ordering Disorder delivers a definitive take on grids and the Web. It
provides both the big ideas and the brass-tacks techniques of grid-based design. Readers are sure to come away with a keen understanding
of the power of grids, as well as the design tools needed to implement them for the World Wide Web. Khoi Vinh is internationally recognized
for bringing the tried-and-true principles of the typographic grid to the World Wide Web. He is the former Design Director for NYTimes.com,
where he consolidated his reputation for superior user experience design. He writes and lectures widely on design, technology, and culture,
and has published the popular blog Subtraction.com for over a decade. More information at grids.subtraction.com
Type on ScreenA Critical Guide for Designers, Writers, Developers, and StudentsChronicle Books
The now-classic introduction to designing typography, handsomely redesigned and updated for the digital age In this invaluable book, Karen
Cheng explains the processes behind creating and designing type, one of the most important tools of graphic design. She addresses issues
of structure, optical compensation, and legibility, with special emphasis given to the often-overlooked relationships between letters and
shapes in font design. In this second edition, students and professional graphic designers alike will benefit from an expanded discussion of
the creative practice of designing type—what designers need to consider, their rationale, and issues of accessibility—in the context of
contemporary processes for the digital age. Illustrated with more than 400 diagrams that demonstrate visual principles and letter construction,
ranging from informal progress sketches to final type designs and diagrams, this essential guide analyzes a wide range of classic and modern
typefaces, including those from many premier type foundries. Cheng’s text covers the history of type, the primary systems of typeface
classification, the parts of a letter, and the effects of new technology on design methodology, among many other key topics.
Our bestselling introduction to graphic design is now available in a revised and updated edition. In Graphic Design: The New Basics,
bestselling author Ellen Lupton (Thinking with Type, Type on Screen) and design educator Jennifer Cole Phillips explain the key concepts of
visual language that inform any work of design, from logo or letterhead to a complex website. Through visual demonstrations and concise
commentary, students and professionals explore the formal elements of twodimensional design, such as point, line, plane, scale, hierarchy,
layers, and transparency. This revised edition replaces sixty-four pages of the original publication with new content, including new chapters
on visualizing data, typography, modes of representation, and Gestalt principles, and adds sixteen pages of new student and professional
work covering such topics as working with grids and designing with color.
Instruction for designing blogs, books, business cards, CD and DVD packaging, embroidery, envelopes, flyers, gifts, housewares, invitations,
logos, newsletters, note cards, photo albums, presentations, press kits, stationery, stickers, t-shirts, totes, wall graphics, web sites, and zines.
Design Your Life is a series of irreverent and realistic snapshots about objects and how we interact with them. By leading design thinker Ellen
Lupton and her twin sister Julia Lupton, it shows how design is about much more than what's bought at high-end stores or the modern look at
IKEA. Design is critical thinking: a way to look at the world and wonder why things work, and why they don't. Illustrated with original paintings
of objects both ordinary and odd, Design Your Life casts a sharp eye on everything from roller bags, bras, toilet paper, and stuffed animals to
parenting, piles, porches, and potted plants. Using humor and insight Ellen and Julia explore the practical side of everyday design, looking at
how it impacts your life in unexpected ways and what you can do about it. Speaking to the popular interest in design as well as people's
desire to make their own way through a mass-produced world, this thoughtful book takes a fresh and humorous approach to make some
serious points about the impact of design on our lives. Find out what's wrong with the bras, pillows, potted plants, and the other hopeless stuff
you use, buy, clean, water, or put away everyday. Discover how to secretly control the actions of those around you by choosing and placing
objects carefully. Find out how roller bags are threatening civilization, and how the layout of your own house might be making you miserable.
Use the tools of self-publishing to take the power of branding into your own hands. Taking a fresh, funny look at parenthood, housekeeping,
entertaining, time management, crafting, and more, Design Your Life shows you how to evaluate the things you use, and how to recognize
forms of order that secretly inhabit the messes of daily life, be it a cluttered room or a busy schedule. Use this book to gain control over your
environment and tap into the power of design to communicate with friends, family, and the world.
A companion to an exhibition at the Smithsonian Institution from May to September 2002 illustrates designs relating to coverings that
resemble, in some way or another human skin. Organics, artificial and digital skin, vessels and membranes, padding and protection, and
warps and folds are among the dimensions explored. Annotation copyrighted by Book News, Inc., Portland, OR.

"Thinking with Type is to typography what Stephen Hawking's A Brief History of Time is to physics."—I Love Typography The bestselling Thinking with Type in a revised and expanded second edition: Thinking with Type is the definitive guide to using typography
in visual communication. Ellen Lupton provides clear and focused guidance on how letters, words, and paragraphs should be
aligned, spaced, ordered, and shaped. The book covers all typography essentials, from typefaces and type families, to kerning and
tracking, to using a grid. Visual examples show how to be inventive within systems of typographic form, including what the rules
are, and how to break them. This revised edition includes forty-eight pages of new content with the latest information on: • style
sheets for print and the web • the use of ornaments and captions • lining and non-lining numerals • the use of small caps and
enlarged capitals • mixing typefaces • font formats and font licensing Plus, new eye-opening demonstrations of basic typography
design with letters, helpful exercises, and dozens of additional illustrations. Thinking with Type is the typography book for
everyone: designers, writers, editors, students, and anyone else who works with words. If you love font and lettering books, Ellen
Lupton's guide reveals the way typefaces are constructed and how to use them most effectively. Fans of Thinking with Type will
love Ellen Lupton's new book Extra Bold: A Feminist, Inclusive, Anti-racist, Nonbinary Field Guide for Graphic Designers.
A hugely entertaining and revealing guide to the history of type that asks, What does your favorite font say about you? Fonts
surround us every day, on street signs and buildings, on movie posters and books, and on just about every product we buy. But
where do fonts come from, and why do we need so many? Who is responsible for the staid practicality of Times New Roman, the
cool anonymity of Arial, or the irritating levity of Comic Sans (and the movement to ban it)? Typefaces are now 560 years old, but
we barely knew their names until about twenty years ago when the pull-down font menus on our first computers made us all the
gods of type. Beginning in the early days of Gutenberg and ending with the most adventurous digital fonts, Simon Garfield
explores the rich history and subtle powers of type. He goes on to investigate a range of modern mysteries, including how
Helvetica took over the world, what inspires the seeming ubiquitous use of Trajan on bad movie posters, and exactly why the alltype cover of Men are from Mars, Women are from Venus was so effective. It also examines why the "T" in the Beatles logo is
longer than the other letters and how Gotham helped Barack Obama into the White House. A must-have book for the design
conscious, Just My Type's cheeky irreverence will also charm everyone who loved Eats, Shoots & Leaves and Schott's Original
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Miscellany.
A powerful reminder to anyone who thinks design is primarily a visual pursuit, The Senses accompanies a major exhibition at the
Cooper-Hewitt Smithsonian Design Museum that explores how space, materials, sound, and light affect the mind and body. Learn
how contemporary designers, including Petra Blaisse, Bruce Mau, Malin+Goetz and many others, engage sensory experience.
Multisensory design can solve problems and enhance life for everyone, including those with sensory disabilities. Featuring
thematic essays on topics ranging from design for the table to tactile graphics, tactile sound, and visualizing the senses, this book
is a call to action for multisensory design practice. The Senses: Design Beyond Vision is mandatory reading for students and
professionals working in diverse fields, including products, interiors, graphics, interaction, sound, animation, and data visualization,
or anyone seeking the widest possible understanding of design. The book, designed by David Genco with Ellen Lupton, is edited
by Lupton and curator Andrea Lipps. Includes essays by Lupton, Lipps, Christopher Brosius, Hansel Bauman, Karen Kraskow,
Binglei Yan, and Simon Kinnear.
This anthology turns a critical eye on advertising, newspapers, commercial photography.
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