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From the author of Youngblood comes a “brilliant and daring” (Phil Klay, award-winning author
of Redeployment) novel following a group of super-powered soldiers and civilians as they
navigate an imperial America on the precipice of a major upheaval—for fans of The Fortress of
Solitude and The Plot Against America. Thirty years after its great triumph in Vietnam, the
United States has again become mired in an endless foreign war overseas. Stories of super
soldiers known as the Volunteers tuck in little American boys and girls every night. Yet
domestic politics are aflame—an ex-military watchdog group clashes with police while radical
terrorists threaten to expose government experiments within the veteran rehabilitation colonies.
Halfway between war and peace, the Volunteers find themselves waiting for orders in the vast
American city-state, Empire City. There they encounter a small group of civilians who know the
truth about their powers, including Sebastian Rios, a young bureaucrat wrestling with survivor
guilt, and Mia Tucker, a wounded army pilot-turned-Wall Street banker. Meanwhile, JeanJacques Saint-Preux, a Haitian American Volunteer from the International Legion, decides
he’ll do whatever it takes to return to the front lines. Through it all, a controversial retired
general emerges as a frontrunner in the presidential campaign, promising to save the country
from itself. Her election would mean unprecedented military control over the country, with
promises of security and stability—but at what cost? “A passionate, scary, wise, and perhaps
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even prophetic
novel” (Tim O’Brien, author of The Things They Carried), Empire City is a
rousing vision of an alternate—yet all too familiar—America on the brink written by a “preeminent
voice in American writing” (Sara Novic, author of Girl at War).
If you’ve ever felt like you suck at marketing, you’re not alone. Survive and thrive in today’s
digital world. Let’s face it, marketing today is really, really hard. From the explosion of digital
advertising options to the thousands of martech tools out there on the market, it’s virtually
impossible to stay on top of it all. Even more challenging is the deluge of analytics available,
leaving marketers swimming in data but thirsting for knowledge. But you don’t have to feel like
you suck at marketing. Join award-winning marketing leader Jeff Perkins as he examines how
to avoid the pitfalls and survive in today’s ever-changing marketing landscape. Focusing on
essential skills for modern marketers, How Not to Suck at Marketing prepares you to: - Create
a focused marketing program that drives results - Collaborate effectively with the key
stakeholders - Assemble a high-performing marketing team - Define and nurture your company
(and personal) brand - Build a focused career and find the right job for you Digital tools allow
us to track immediate results, but marketing has always been about the long game. Tackle
your marketing strategy and build a focused career with this practical guide.
• A “reboot” of a popular and practical how-to guide for leaders bridging digital social media
and parish ministry Six years ago, the original Click2Save’s breakthrough introduction to
adopting social media for ministry energized outreach and was embraced across
denominations by seminaries and churches, as well as by both graduate and undergraduate
religious studies and theology programs. But six years is a long time in the digital world, so
now it’s time for a reboot! Revised and updated, Click2Save REBOOT covers the increasing
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sophistication
and importance of mobile computing and leads readers through the changes
and additions to social media platforms that are currently shaping how we communicate with,
connect with—and can offer Christ-centered care to—one another: Facebook and Twitter, at the
center of the first edition, have changed dramatically. Instagram, Pinterest, Snapchat, etc. have
made images and video much more central. Innovative, often sophisticated voices are
overtaking the blog form. Podcasting has become elegant and accessible to the masses
through SoundCloud and similar hosting platforms, while Pokémon Go popularized augmented
reality—even sometimes leading players into churchyards in their hunt. From their research and
personal experience, the authors offer guidance on coping with—and getting the most out
of—this evolving revolution.
Writing boxset: Some things remain constant throughout our author career. For example, we
always want to know how to self-publish and market books (Successful Self-Publishing) we
need to build a human brand so readers can connect with us and ultimately we can sell more
books (Human Branding For Authors) and we need to make money from our writing. (Turn
Your Ideas into Money) The Boxset Includes: A Guide to Successful Self-Publishing: Do you
want to publish your book? Do you want to free from traditional publishers and looking to selfpublishing? Do you just want to get your book out into the world? If the answer is yes to any of
those questions, then this is the book for you. As in this book you’ll learn about all the different
self-publishing options as well as the amazing tools and opportunities that are available to us
as self-published authors. By the end of this book, you’ll know all the major options that are
available to use as a self-published author and you’ll know of the tools you’ll need to be able
to successfully self-publish. If you like this book, then please check out Human Branding for
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publishing. Human Branding for Authors: How to be Human in an AI World? Do you want to
make your author brand more human? Do you want to learn about the different methods that
authors can use to create a brand? Do you want to learn how to show your humanity to your
readers and fans? If the answer to any of these questions is yes then this is the book for youbecause in this book you’ll learn over 20 methods and ideas about how to create a more
human author brand as well as why human branding is important for the present and the
future. By the end of this book, you’ll come away with a lot of knowledge and ideas that you
can implement in your own author business to make you a more human brand as well as you’ll
learn a bit about the technological changes ahead. If you like this book then please consider
checking out my other Books for Writers and Authors. Turn Your Ideas into Money: A Guide to
Making Money From Your Writing Do you want to make money with your writing? Do you want
to learn how to make more money with your writing? Do you ready make money from your
writing and want to know other ways you can turn your book into money? If the answer to
those questions and more is yes then this is the book for you as you’ll learn the different ways
how you can make money and potentially a living from your writing. As there are many, many
ways to make money with your book and writing and this book tells you the different ways in a
clear and easy to understand way. By the end of this book you will know how to make money
your writing and you will probably have a list of things that you want to try out after reading this
book. So, if you want to Turn your ideas into money then buy this book now! BOOK
CONTAINS LINK TO FREE GIFT!
Practical applications for using social media to boost your business Even today's most
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1 businesses are seeing shrinking returns on their advertising and marketing dollars.
successful
The Digital Handshake explains why advertising and marketing are losing their effectiveness
and how to solve the problem using social media to corral elusive consumers. It explains the
best practical business applications in current use and how you can use them to ramp up your
business. Using case studies gleaned from real businesses, author Paul Chaney shows you
how companies both large and small that can tap social media to mitigate market changes and
reap valuable business benefit in the real world. Explains how you can use social media to
grow your business and connect with consumers Author Paul Chaney is a leading authority on
blogging and social media Covers practical, effective business applications for blogging, social
networking, online video, microblogging and much more Shows how to design a
comprehensive marketing strategy using traditional and new media platforms Today's
technology can either undermine your marketing efforts or enhance them. The Digital
Handshake helps you make sure the Internet grows your business for the long run.
All You Need to Know About the Music Business by veteran music lawyer Don
Passman—dubbed “the industry bible” by the Los Angeles Times—is now updated to address
the biggest transformation of the music industry yet: streaming. For more than twenty-five
years, All You Need to Know About the Music Business has been universally regarded as the
definitive guide to the music industry. Now in its tenth edition, Donald Passman leads novices
and experts alike through what has been the most profound change in the music business
since the days of wax cylinders and piano rolls. For the first time in history, music is no longer
monetized by selling something—it’s monetized by how many times listeners stream a song.
And that completely changes the ecosystem of the business, as Passman explains in detail.
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1 advent of file-sharing technology in the late 1990s to the creation of the iPod, the
Since the
music industry has been teetering on the brink of a major transformation—and with the newest
switch to streaming music, this change has finally come to pass. Passman’s comprehensive
guide offers timely, authoritative information from how to select and hire a winning team of
advisors and structure their commissions and fees; navigate the ins and outs of record deals,
songwriting, publishing, and copyrights; maximize concert, touring, and merchandising deals;
and how the game is played in a streaming world. “If you want to be in music, you have to read
this book,” says Adam Levine, lead singer and guitarist of Maroon 5. With its proven track
record, this updated edition of All You Need to Know About the Music Business is more
essential than ever for musicians, songwriters, lawyers, agents, promoters, publishers,
executives, and managers—anyone trying to navigate the rapid transformation of the industry.
Drive more value from all your marketing and communications channels--together! Demolish
your silos and sync all your messaging, strategies, and tactics (really!). Optimize every medium
and platform, from iPad and Facebook to TV and direct. This book is a must-read for every
senior marketing, communications, and PR decision-maker. It’s not about social media. Or
new (or old) media. It’s about results—and there’s only one way to get results. You must finally
bite the bullet, tear down your silos, and integrate all your marketing and communications.
That’s how you choose the best platforms and messages for each customer. That’s how you
make research and metrics work. That’s how you overcome today’s insane levels of
complexity and clutter. You’re thinking: Oh, that’s all I need to do? “Just” integrate my whole
organization? Are you nuts? No. We’re not. It can be done. This book’s authors have done it.
They’ve shown others how to do it. And now they’re going to show you. Step by step.
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1 Tactics. Research. Metrics. Culture. Social. Mobile. Direct. Broadcast. Print. All of it.
Strategy.
With you, the marketing/communications decision-maker, right at the center...right where you
belong! Even now, organizational silos prevent most companies from conversing coherently
with customers, delivering the right targeted messages, and building real synergies across all
their marketing and communications programs. Now, Gini Dietrich and Geoff Livingston show
how to finally break down those silos, bridging traditional and newer disciplines to drive more
value from all of them. You’ll learn how to create a flexible marketing hub with integrated
spokes including sales, PR, advertising, customer service, HR, social media, and the executive
team. Then, you’ll learn how to use your hub to speak cohesively with each customer through
the tools and platforms that deliver the best results at the lowest cost. Dietrich and Livingston
guide you through hands-on strategic planning, illustrating key points with real case studies
and offering practical exercises for applying their principles. You’ll learn how to perform
baseline analyses of media from iPad apps to radio, optimize resource allocation, change
culture to overcome siloed behavior, use measurement to clear away obstacles, and gain more
value from every marketing investment you make. Pull it all together--finally! How to
successfully integrate your tactics, tools, messages, and teams Better goals, better results:
beyond “SMART” to “SMARTER” Specific, measurable, attainable, relevant, time-bound,
evaluate, and reevaluate Better listening: stakeholders, customers, and research that works
How to make sure you hear what really matters Four powerful ways to market in the round
When to go direct, come from above, use the groundswell, or execute flanking maneuvers
The game of hockey has drastically changed over the past two decades and not for the better.
Gone are the days of goal scorers, stick handlers, tough guys and passers. When they left so
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fashion by every team. Former hockey reporter Michael Munro examines the impact
manufactured hockey players are having on the National Hockey League and its feeder
systems. In this Western based critique Munro explains how the NHL ended up eliminating
goal scorers and entertainers with a series of rule changes and management decisions. And it
is a discussion of how Canada lost its role as the dominant hockey nation and started
developing only supporting players and not lead actors. An honest and sometimes disturbing
250 page essay that is a must read for anyone who loves hockey and wants to see it become a
global success.

With all the advancements in Artificial Intelligence, building a human brand has
never been so important so: · Do you want to make your author brand more
human? · Do you want to learn about the different methods that authors can use
to create a brand? · Do you want to learn how to show your humanity to your
readers and fans? If the answer to is yes then this book is for you- because in
this book you’ll learn over 20 methods and ideas about how to create a more
human author brand as well as why human branding is important for the present
and the future. By the end of this book, you’ll learn: · What Advancements in
Artificial Intelligence are Happening? · The Theory behind Human Branding ·
How to create a human author brand that readers are connect with? · How to use
voice, events, social media and many more techniques to build your human
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brand? · And you’ll learn much more… BUY NOW TO START BUILDINH YOUR
HUMAN BRAND! If you like this book then please consider checking out my
other Books for Writers and Authors. Human Branding content: · Introduction ·
Social psychology and important things to know Part 1: Voice · Introduction to
Voice · Podcasting · Narration Part Two: Humanity and you being you · Warm
and competence · Photos · Videos · Social media · Personal stories · Purpose
and Taking a Stand · Human Branding and Emails · Boundaries Part Three: Inperson Events · Webinars · Speaking · Workshops · Facebook Groups · Tours
Part Four: Readers · Interaction with Readers Part Five: Mindset, Agility,
Learning and Rebellion · Mindset · Agility · Learning and the Rebellion Against
Ads
This title has been removed from sale by Penguin Group, USA.
"Originally published in hardcover in the United States by Alfred A. Knopf, a
division of Penguin Random House LLC, New York, in 2016."-- Title page verso.
The complete guide to a successful Twitter marketing campaign Twitter is a
microblogging service that's changing the way we communicate. Marketers
recognize its value, and Twitter Marketing: An Hour a Day offers marketers,
advertisers, brand managers, PR professionals, and business owners an indepth guide to designing, implementing, and measuring the impact of a complete
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Twitter strategy. Expert author Hollis Thomases acquaints you with the
Twitterverse, its conventions, and its fascinating demographics and statistics.
She then teaches you step by step how to effectively craft successful branding
and direct response strategies that can be scaled to any organization and its
objectives. Twitter Marketing: An Hour a Day uses interesting case studies,
success stories, anecdotes, and examples to demonstrate how to use Twitter
metrics in order to inform strategic direction. You'll discover how top companieslarge and small-have leveraged this exciting communications platform. Twitter
has become a phenomenon with 32 million users, including major companies
such as Apple, JetBlue, and CNN This step-by-step guide explains the
demographics, shows how companies are using Twitter, and explains how to
scale the approach to your enterprise The detailed coverage includes the basics
for Twitter newcomers and explores all elements of a successful strategy Expert
author Hollis Thomases shows how to set goals, develop and implement a plan,
attract followers, and measure the impact of a campaign The in-depth book
explains how to maintain momentum and explores such issues as contests,
promotions, and crisis management Twitter Marketing: An Hour a Day is the
ultimate guide to succeeding one tweet at a time!
“A guidebook to the world of professional humoring . . . Randazzo pulls off the
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rare trick of being funny while discussing comedy.” —Michael Ian Black, The New
York Times Book Review It takes guts to be a comedian, and it takes smarts to
make a living off it. In this insider’s guide, former Onion editor Joe Randazzo
delivers a funny and insightful blueprint for those looking to turn their sense of
humor into a vocation, and solicits advice and stories from the likes of Judd
Apatow, Jack Handey, Weird Al Yankovic, Rob Delaney, Joan Rivers, Tim & Eric,
Nick Kroll, Lisa Hanawalt, and more. Explaining how it works and how to break
in, Joe provides tips and guidance, outlines successful career paths, and gives
readers the knowledge and inspiration to launch a career in comedy with
confidence. “Covers an impressive range of comedy formats including standup,
improv, sketch, TV, writing, directing, animation, and YouTube . . . includes tons
of little details (reviews of websites that accept submissions, tips on how to
create funny characters), any one of which might be the thing to jumpstart a
comedian’s success.” —Publishers Weekly
Taking a leap and making the choice to start a business can be hard, but all that
comes after—the planning, loans, marketing—can be even harder. Every new
business owner needs an easy, clear, and useful guide to follow when embarking
on this venture, and Minding My Business will make the process as simple as
possible. With no previous business experience, Adeena Mignogna decided to
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open up her own retail store, a paint-your-own pottery studio. In this part memoir,
part handbook, she details all the things she did right, and wrong, so that anyone
following in her footsteps won’t make the same mistakes. Minding My Business
explains how to: Deal with leasing and landlords Obtain loans and manage
finances Hire, retain, and treat employees Market and advertise your business
Deal with stressful situations Create an exit strategy if you decide to close Sell
your business And everything in between Mignogna chronicles all that went into
opening the doors to her store, successfully managing it for several years, and
then finally deciding to close it. If you’re ready to take the risk, you’ll need this
book to help you navigate through the tough and perplexing world of small
business.
“Will leave readers swooning.” —PopSugar ?When Dimple Met Rishi meets Ugly
Delicious in this funny, smart romantic comedy, in which two Vietnamese
American teens fall in love and must navigate their newfound relationship amid
their families’ age-old feud about their competing, neighboring restaurants. If
Bao Nguyen had to describe himself, he’d say he was a rock. Steady and strong,
but not particularly interesting. His grades are average, his social status
unremarkable. He works at his parents’ pho restaurant, and even there, he is his
parents’ fifth favorite employee. Not ideal. If Linh Mai had to describe herself,
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she’d say she was a firecracker. Stable when unlit, but full of potential for joy and
fire. She loves art and dreams pursuing a career in it. The only problem? Her
parents rely on her in ways they’re not willing to admit, including working
practically full-time at her family’s pho restaurant. For years, the Mais and the
Nguyens have been at odds, having owned competing, neighboring pho
restaurants. Bao and Linh, who’ve avoided each other for most of their lives,
both suspect that the feud stems from feelings much deeper than friendly
competition. But then a chance encounter brings Linh and Bao in the same
vicinity despite their best efforts and sparks fly, leading them both to wonder what
took so long for them to connect. But then, of course, they immediately
remember. Can Linh and Bao find love in the midst of feuding families and
complicated histories?
Discover the Secrets to Making Money With Instagram!Not sure how to navigate
your way through all those selfies, likes and hashtags to boost your marketing
efforts?Want to know how to use Instagram to spread your message, build your
brand...and make some frickin' moolah?Looking for a NO B.S. and super-simple
guide to this profitable (though often frustrating) social network?Worry not!
Because in "Instagram Marketing in 2019 Made (Stupidly) Easy" you'll find out:¿6
Steps to a Profitable Instagram Profile¿7 Ways to Create Killer Instagram
Page 13/31

Download File PDF Twitter Marketing That Doesnt Suck How To Use Twitter
To Sell More Stuff And Rule The World Punk Rock Marketing Collection
Book 1
Content¿The Perfect Instagram Post Checklist¿How to Create a Rabid Tribe of
Zombie Instagram Fans¿Art of the Perfect Instagram Marketing Funnel¿and so
much more!And each chapter includes easy-to-follow action steps to help you
boost your Instagram marketing game - without taking a single $2,000 online
course. So, why not begin your quest to Instagram marketing
awesomeness...today!
Discover the practical, step-by-step guide to creating a workplace culture that’s
better for employees, customers, and stakeholders—and your company’s bottom
line. For decades, talented people have tolerated old-school leaders who put
results before respect, toxic company cultures, and workplaces that suck. But
those days are over, and if leaders want to attract and retain the best
employees—while improving productivity, customer service, employee
satisfaction, and profits—it’s time for them to create work cultures where good
comes first. The problem is that because the corporate world has too often been
driven primarily by results, we seldom ask leaders to change their work cultures.
Even if we did, most leaders don’t know how. This book provides the actionable
inspiration and practical direction needed to make that change happen. In Good
Comes First, S. Chris Edmonds and Mark S. Babbitt go beyond theoretical
advice, using their combined 50 years of experience to present proven strategies
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for creating purposeful, positive and productive work cultures. Cultures where
good comes first for employees, customers, leaders, and stakeholders—and
where improved business outcomes quickly follow. In these pages, readers will
learn to: • Appreciate why a good comes first culture is a business imperative –
especially for younger generations. • Distance yourself from the competition that
maintains its undefined work culture (one that most likely sucks). • Identify what
“good” means for your company in today’s business climate – and in the future
of work. • Define your uncompromising work culture as you build a foundation of
respect AND results. • Formalize your team’s servant purpose so that everyone
understands how what your team does improves lives and communities. •
Specify respectful behaviors, so your desired values are observable, tangible,
and measurable. • Align your entire organization to your desired work culture –
where good comes first every day. • Assess the quality of your current work
culture by measuring and monitoring how well your leaders and your executive
team demonstrate your servant purpose, valued behaviors, strategies, and goals.
• Hold everyone accountable for both respect and results through modeling,
celebrating, measuring, coaching, and mentoring leaders and team members. •
Implement real, needed change – and quit “thinking” and “talking” about change
(but never really get change started). • Become a change champion while
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creating a lasting legacy as a business leader. • Build a team of good people
doing good work in a good company. What’s more, Good Comes First shows
you where potential barriers to success hide—and how to push through them—and
illuminates the moments when you’ll feel the most satisfaction and gain the most
traction. After reading this book, you will see that when done right, change is not
only possible—it’s practical, powerful, and profitable. And you will realize that you
are the right person, at the right time, to make that change happen.
To save a fae kingdom, a trans witch must face his traumatic past and the royal
fiancé he left behind. This debut YA fantasy will leave you spellbound. Wyatt
would give anything to forget where he came from—but a kingdom demands its
king. In Asalin, fae rule and witches like Wyatt Croft…don’t. Wyatt’s betrothal to
his best friend, fae prince Emyr North, was supposed to change that. But when
Wyatt lost control of his magic one devastating night, he fled to the human world.
Now a coldly distant Emyr has hunted him down. Despite transgender Wyatt’s
newfound identity and troubling past, Emyr has no intention of dissolving their
engagement. In fact, he claims they must marry now or risk losing the throne.
Jaded, Wyatt strikes a deal with the enemy, hoping to escape Asalin forever. But
as he gets to know Emyr, Wyatt realizes the boy he once loved may still exist.
And as the witches face worsening conditions, he must decide once and for all
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what’s more important—his people or his freedom.
Twitter MarketingAn Hour a DayJohn Wiley & Sons
According to the National Notary Association, there are 4.8 million notaries
working in the U.S. Depending upon state regulations, notaries can perform
marriages, witness and authenticate the signing or real estate mortgage loan
documents and other legal contracts, and take and certify depositions. Notaries
can make an average of $10 to $200 per signing, depending on the document
type. Each state has individual guidelines that one must follow when First
applying to become a notary. You will learn the ins and Outs of the application
process state-by-state, including which states require training sessions and
exams, and also information on the appointment process and individual state
laws that govern the practice or notaries. Beyond providing you with the
information on becoming a notary, you will he supplied with a wealth of
information about opening your own notary business, including working as a
mobile signing agent, where you travel to your customers, or operating a fullscale notary business managing other notaries. A special chapter on services
you can offer and average prices charged for those services will he included. and
also information on charging for travel fees, appointment no-shows, emergency
notarizations, and many other services that can be offered for a fee. This
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complete manual will arm you with everything you need, including sample
business forms, leases, and contracts: worksheets and checklists for planning,
opening, and running day-to-day operations: plans and layouts: and dozens of
other valuable, time-saving tools of the trade that no business owner should be
without. A special section on the importance of keeping your notary journal up-todate is included, as well as vital information about your unique notary stamp.
The In-Your-Face, Results-Focused, No-“Kumbaya” Guide to Social Media for
Business! Detailed techniques for increasing sales, profits, market share, and
efficiency Specific solutions for brand-building, customer service, R&D, and
reputation management Facts, statistics, real-world case studies, and rock-solid
metrics Stop hiding from social media--or treating it as if it’s a playground. Start
using it strategically. Identify specific, actionable goals. Apply business discipline
and proven best practices. Stop fearing risks. Start mitigating them. Measure
performance. Get results. You can. This book shows you how. Jason Falls and
Erik Deckers serve up practical social media techniques and metrics for building
brands, strengthening awareness, improving service, optimizing R&D, driving
better leads--and closing more sales. “Conversations” and “communities” are
wonderful, but they’re not enough. Get this book and get what you really want
from social media: profits. Think social media’s a passing fad? Too risky? Just a
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toy? Too soft and fuzzy? Not for your business? Wake up! It’s where your
customers are. And it ain’t going away. Does that suck? No. It doesn’t. Do
social media right, and all those great business buzzwords come true.
Actionable. Measurable. And...wait for it...here comes the big one. Profitable.
Damn profitable. Want to know how to do it right? We’ll show you. And, yeah, we
know how because we’ve done it. This is the bullshit-free, lie-free, fluff-free,
blessedly non-New-Age real deal. You’re going to learn how to use social media
to deliver absolutely killer customer service. How to R&D stuff people actually
want. Develop scads of seriously qualified leads. You’ll figure out what you want.
You know, the little things like profits, market share, loyalty, and brand power.
You’ll figure out how to measure it. And then you’ll go get it. One more thing.
We know what scares you about social media. Screwing up (a.k.a., your mug on
the front page of The Wall Street Journal). So we’ll tell you what to do so that
won’t happen. Ever. No B.S. in this book. Just facts. Metrics. Best practices.
Stuff to warm the hearts of your CFO, CEO, all your C-whatevers. And, yeah,
you. So get your head out from under the pillow. Get your butt in gear. Let’s go
make some money.
Flip Twitter the bird. Tell Facebook to f#@% off. Lose it on LinkedIn. Somewhere
between the advent of Facebook and launching Twitter to the masses, the
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Internet betrayed us. It allowed pages to be viewed by job interviewers,
newsfeeds to be flooded by Aunt Julie, and for constant tweets about what color
socks that random girl from the study group is going to wear today. This book is
the hilarious reply all that says: enough is enough. We don’t want to see the
pictures from your business trip to Omaha. We don’t want a page-by-page
account of what’s going on in Twilight. We definitely don’t want a virtual drink!
When you can’t fix the problem, fix the blame. And since there’s no way in
2.0-hell that you can put an end to the bastardization of the Book, you may as
well have a good laugh while pointing the finger at those who ruined their online
experience.
Do you want to take control of your life, time, location, and money? Sick and tired
of feeling trapped in a job you hate or entrepreneurial ventures that are not
aligned with your lifestyle and burn you out? Do you want to build your own
profitable digital business that runs for you, even if technically you are not
working? Lifestyle Business Playbook is the proven and unique one-way ticket to
freedom you have always wanted. You see, everyone has something they can
turn into a lifestyle business they love! Here's Exactly What You Will Learn: Part
I: MINDSET TRICKS Part II: NO BS STRATEGY - Choose Your Business Model
Part III: Your Marketing Vehicle Part IV - INSPIRATION- BONUS INTERVIEWS
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WITH SUCCESSFUL EXPERT ENTREPRENEURS (Bonus audio inside, just
follow the instructions in the book!) Part V Your Profitable Game Plan! Ready to
change your reality? Take control of your full potential by scrolling up and clicking
the BUY NOW button at the top of this page!
Businesses that thrive-and the managers who run them-have one thing in
common: they make their decisions based on meeting their customers' needs.
They are good marketers. Dave Donelson distills the experiences of hundreds of
such business owners-and his own as an entrepreneur and consultant-into this
guide to attracting customers, persuading them to buy, and turning them into
customers for life. Learn how to increase the return on your advertising
investment by following a few basic rules of the game. Find out what makes your
customers tick and why they buy from you-or your competition. Discover how to
build your profits on a solid foundation of good marketing skills. In the first two
sections, managers and entrepreneurs just like you tell how they handle the nittygritty details of creating ads, buying media, designing promotions, and all the
many other tasks of good marketing. Insightful case studies of small companies
across the country-retailers, manufacturers, service providers, and more-help you
see how marketing drives successful business strategy. As a bonus, section
three contains twenty-three promotions and ad campaigns you can use. Study
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them, run them, or adapt them to your specific needs-they've all been proven to
work for businesses just like yours. The Dynamic Manager's Guide To Marketing
& Advertising isn't about theory-it's about how to succeed in the real world of
small business.
Twitter has tens of millions of users and its active "tweeters" and followers look to it to
answer to the question, "What's happening?" Businesses both large and small can
quickly and easily send out highly targeted messages to key customers using Twitter.
However, simply grasping only the mechanics of Twitter and flogging a message
nobody cares about isn't enough to make a measurable difference. Worse, using
Twitter the wrong way can damage a company's brand. The Complete Idiot's Guide® to
Twitter Marketing blends an understanding of Twitter's powerful tools and reach with
marketing savvy and the key to really engaging followers and converting them to
customers. It also covers new features such as the increasing importance of search
engine optimization.
In Blade of Secrets, a new YA fantasy adventure from the author of Daughter of the
Pirate King, a teenage blacksmith with social anxiety is forced to go on the run to
protect the world from the most powerful magical sword she's ever made. Eighteenyear-old Ziva prefers metal to people. She spends her days tucked away in her forge,
safe from society and the anxiety it causes her, using her magical gift to craft unique
weapons imbued with power. Then Ziva receives a commission from a powerful
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1 and the result is a sword capable of stealing its victims' secrets. A sword that
warlord,
can cut far deeper than the length of its blade. A sword with the strength to topple
kingdoms. When Ziva learns of the warlord’s intentions to use the weapon to enslave
all the world under her rule, she takes her sister and flees. Joined by a distractingly
handsome mercenary and a young scholar with extensive knowledge of the world’s
known magics, Ziva and her sister set out on a quest to keep the sword safe until they
can find a worthy wielder or a way to destroy it entirely.
A complete guide to book marketing, from covers and blurbs to launching. Topics
covered include: -how to get an effective cover -how to write an effective blurb -how the
various retailers help you sell more books -how to launch your book...and more.
Social networks are the new norm and traditional marketing is failing in today's digital,
always-on culture. Businesses across the world are having to face up to how they
remain relevant in the choppy waters of the digital ocean. In an era where a YouTube
star gets more daily impressions than Nike, Coca-Cola and Walmart combined,
traditional marketing as we know it is dead. The End of Marketing revolutionizes the
way brands, agencies and marketers should approach marketing. From how Donald
Trump won the American presidency using social media and why Kim Kardashian is
one of the world's biggest online brands, through to the impact of bots and automation,
this book will teach you about new features and emerging platforms that will engage
customers and employees. Discover bold content ideas, hear from some of the world's
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largest1brands and content creators and find out how to build smarter paid-strategies,
guaranteed to help you dominate your markets. The End of Marketing explains that no
matter how easy it is to reach potential customers, the key relationship between brand
and consumer still needs the human touch. Learn how to put 'social' back into social
media and claim brand relevancy in a world where algorithms dominate, organic reach
is dwindling and consumers don't want to be sold to, they want to be engaged.
What's Your Book? is an aspiring author’s go-to guide for getting from idea to
publication. Brooke Warner is a publishing expert with thirteen years’ experience as an
acquiring editor for major trade houses. In her book, she brings her unique
understanding of book publishing (from the vantage point of coach, editor, and
publisher) to each of the book's five chapters, which include understanding the art of
becoming an author, getting over common hurdles, challenging counterproductive
mindsets, building an author platform, and ultimately getting published. Brooke is
known for her straightforward delivery, honest assessments, and compassionate touch
with authors. What's Your Book? contains the inspiration and information every writer
needs to publish their first or next book.
"Amber understands how important it is for all of us, both as individuals and as
businesses, to be able to use social media to connect with people in ways that are real
and authentic. I think she's a leader in this space." -Tony Robbins, world-renowned
speaker and entrepreneur Amber Mac wants to be your friend. She may be a techPage 24/31
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webpreneur, the popular host of TV shows and video podcasts, and an indemand consultant and speaker, but if you ask Amber Mac about her strategy for
success, she'll tell you she's just trying to be a good friend. When it comes to social
media-whether it's Facebook or Twitter or the latest video blog-the tools evolve quickly,
the rules change rapidly, and the technology feels more and more complex. But making
social media work for your company doesn't have to be complicated or expensive. In
this compact yet thorough guide, Mac shows you how to effectively harness the online
world to grow your business. The secret: think of your audience as your friends and
then treat them that way. The Power Friending approach is all about developing real
relationships based on mutual respect and support. While you may never meet some of
your online friends face-to-face, they still expect you to follow the established norms of
friendship: be authentic, reach out, listen. And don't lie to your friends. These same
rules apply when building a strong brand online. Whether you're a blogger, a small
company, a well-known global enterprise, or an aspiring queen of the Internet, Mac
shows how to make the most of social networking tools, including: -Targeting the right
networks -Feeding and seeding a community -Authentically engaging with customers
and fans -Managing your online friendships on a daily basis and on a budget This isn't
a book of abstract theories or complicated strategies. Mac writes from personal
experience: she built a huge fan base through social networking. She also draws on
real-life and up-to-date examples to give you the information you really need in order to
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establish
Round the Clock pulls the covers off an ‘infinite 24×7 digital marketplace’ to reveal its
transformational impact on business. Using insights from research studies around the
world, it uncovers for its readers how the digital medium is rewriting the rules of
business and marketing. The unlimited, borderless, timeless and inclusive access that
digital markets provide has altered power equations between buyers and sellers. To be
successful in an infinite digital market would require business decision makers to be
armed with knowledge of the disruptive forces at play. Buyers on digital platforms are
making consumption decisions in a radically different manner compared to physical
marketplaces. They are no longer responding to marketing content propagated by
businesses and brands; instead they are tapping into credible digital information to
make informed buying choices. Brands in the digital age will have to adopt new
influence paradigms and use contemporary tools and techniques to persuade digital
buyers fortified with absolute market knowledge. To thrive, they must leverage the
opportunities that an infinite digital marketplace throws up. An essential read for all
those who wish to find success in the world of digital.
Haters are not your problem. . . . Ignoring them is. Eighty percent of companies say
they deliver outstanding customer service, but only 8 percent of their customers agree.
This book will help you close that gap by reconfiguring your customer service to deliver
knockout experiences. The near-universal adoption of smartphones and social media
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has fundamentally
altered the science of complaints. Critics (“haters”) can now
express their displeasure faster and more publicly than ever. These trends have
resulted in an overall increase in complaints and a belief by many businesses that they
have to “pick their spots” when choosing to answer criticisms. Bestselling author Jay
Baer shows why that approach is a major mistake. Based on an extensive proprietary
study of how, where, and why we complain, Hug Your Haters proves that there are two
types of complainers, each with very different motivations: ·Offstage haters. These
people simply want solutions to their problems. They complain via legacy channels
where the likelihood of a response is highest—phone, e-mail, and company websites.
Offstage haters don’t care if anyone else finds out, as long as they get answers.
·Onstage haters. These people are often disappointed by a substandard interaction via
traditional channels, so they turn to indirect venues, such as social media, online review
sites, and discussion boards. Onstage haters want more than solutions—they want an
audience to share their righteous indignation. Hug Your Haters shows exactly how to
deal with both groups, drawing on meticulously researched case studies from
businesses of all types and sizes from around the world. It includes specific playbooks
and formulas as well as a fold-out poster of “the Hatrix,” which summarizes the best
strategies for different situations. The book is also filled with poignant and hilarious
examples of haters gone wild, and companies gone crazy, as well as inspirational
stories of companies responding with speed, compassion, and humanity. Whether you
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1 a mom-and-pop store or a global brand, you will have haters—and you can’t
work for
afford to ignore them. Baer’s insights and tactics will teach you how to embrace
complaints, put haters to work for you, and turn bad news into good outcomes.
Data governance is broken. It’s time we fix it. Why is data governance so ineffective? The
truth is data governance programs aren’t designed for the way we run our data teams, they
aren’t even designed for a modern organization at all. They were designed when reports still
came through inter-office mail. The flow of data into, within, and out of today’s organizations is
a tsunami breaking through rigid data governance methods. Yet our programs still rely on that
command and control approach. Have you ever tried to control a tsunami? Every organization
that uses data knows that they need a data governance program. Data literacy efforts and
legislation like GDPR have become the bellwethers for our governance functions. But we still
sit in data governance meetings without enough people and too many questions to move
things forward. There’s no agility to the program because we imply a degree of frailty to the
data that doesn’t exist. We continue to insist on archaic methods that bring no value to our
organizations. Achieving deep insights from data can’t happen without good governance
practices. All indicators point to the need to create a resilient and responsive data governance
function. Where we go from here, and how we achieve success in data governance requires a
radically different way. The hard truth: it’s time to challenge everything we know about data
governance. Laura Madsen shows you how to redefine governance for the modern age. With a
casual, witty style Madsen taps on her decades of experience, shares interviews with other
best-in-field experts and grounds her perspective in research. Witness where it all fell apart,
challenge long-held beliefs, and commit to a fundamental shift—that governance is not about
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stopping
trust and value to our data governance functions, and learn the: · People-driven approach to
governance · Processes that support the tsunami of data · Cutting edge technology that’s
enabling data governance
Provides information on composting with earthworms, covering such topics as caring for a
worm bin, harvesting, and growing worms and vermicompost for sale.
Most business owners are blindly guessing at their social media strategy, and it’s costing them
time and money. Based on Donald Miller’s bestselling book Building a StoryBrand, Claire DiazOrtiz applies the seven principles of the StoryBrand Framework to help you build an effective,
long-lasting social media plan for your brand. Social Media Success for Every Brand teaches
readers how to incorporate the StoryBrand 7-Part Framework into their social media channels
to increase engagement and see better results. Readers will understand exactly what they
need to do with their social media to drive growth to their organization through the practical
guidance of the five-point SHARE model: STORY HOW AUDIENCE REACH EXCELLENCE
Social Media Success for Every Brand does not require the reader to be familiar with Building
a StoryBrand but provides enough foundation to prepare the reader for practical success with
their social media content. Together with the StoryBrand Framework, Claire’s SHARE model
will help boost customer engagement and grow the organization’s brand awareness and
revenues.
Unleash Your Secret Weapon for Restoring Trust: Open, Honest Communications! Most PR
books tell you how to "spin" your message. People are sick of that! Spin Sucks will teach you
how to communicate honestly, responsibly, openly, and authentically...and truly earn the trust
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of your1customers, stakeholders, investors, and communities. Top PR thought leader and
blogger Gini Dietrich runs the number one PR blog in the world, spinsucks.com, where she
shares cutting-edge tips and tools for effective, ethical communications. Now, she's integrated
all she's learned into a complete, actionable guide for every business leader who understands
there are new rules to communications, but don't know what to do. No matter what your
organization does, Dietrich will help you: Share your story more powerfully--without sex,
extortion, or "truth-stretching" Humanize your organization, even if you don't have outsized
personalities Tell the truth, using the best techniques honed by centuries of storytellers
Overcome whisper campaigns, anonymous attackers, and trolls Create fresh, honest content
that's compelling to both humans and Google Systematically prepare yourself to engage more
successfully online Clarify and close gaps between your message and your customer's
perception Celebrate your brand ambassadors Master seven steps for handling online
criticism, and transforming critics into fans Keep others from stealing your great content Learn
actionable lessons from others' successes (and failures) Develop more positive, productive
agency (or client) relationships Converge paid, owned, earned, and shared media--and get
more value from all of them spinsucks.com
Examination of the effects of social media innovations on electronically mediated discourse,
focusing on interaction.
Internationally known photo consultant and owner of Burns Auto Parts--Consultants, Leslie
shares her best thoughts on marketing for the commercial photographer. This book covers
everything from cold calls to websites and social marketing and much more.
"The Digital Mystique is a comprehensive look at what digital media has done to our society
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1 to navigate this new digital age in a positive way"-and how
Offers step-by-step instructions for making films and videos with tips, personal anecdotes, and
exercises.
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