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This edition of Supply Chain Management (SCM) was revised to appeal to a wider readership besides students taking SCM courses. Global supply chain managers and
researchers in the fields of SCM and operations strategy would find it a useful reference. Rather than discuss the technical issues of SCM, the book focuses on the strategic
perspectives and approaches of SCM. Students learn to identify SCM issues from the top management's perspective. The book also presents real-world managerial problems
and incorporates case studies for connecting theories with practices. By exploring the fundamental issues of SCM, managers acquire a new learning perspective that enables
them to solve problems in a more sustainable and innovative manner rather than use short-term, ad hoc solutions. Finally, it distils various theoretical concepts to allow
researchers to observe real SCM issues in a managerial context which allows for practical, meaningful and impactful research to be carried out.

This edited volume focuses on the interplay between organizational identities and firm growth, an area which remains largely unexplored. Firm growth in its various forms is
omnipresent in the contemporary business environment, but does not always lead to positive results. At the same time, some organizations are growing faster than their peers,
leading to questions of organizational growth antecedents. In addition to the dominant economic reasons in strategic literature, the volume seeks to integrate psychological
aspects to the discourse, thereby considering the micro, meso and macro level. By providing both insights into international academic thinking and into practical examples of
small and medium-sized companies in Berlin, the authors identify new findings concerning successful growth strategies.

"This book discusses the economic impacts of outsourcing and off shoring to the developing countries and developed countries and the short term and long term
implications"--Provided by publisher.

In order to maximize IT resources and justify IT expenditures, CIO’s and other IT managers must be able to identify meaningful metrics and explain them in a way that
management can understand. The Business Value of IT: Managing Risks, Optimizing Performance, and Measuring Results solves this problem by providing practical answers to
these questions: What does IT contribute to the business? Why should we care about IT governance? How can we best measure IT performance? How do we mitigate the risks
associated with change? Leading consultants Michael D. Harris, David E. Herron, and Stasia Iwanicki share their real-world experiences to explain how you can demonstrate
IT’s value, and potentially find extra value you didn’t know your IT organization creates. They also show how to apply risk management to process improvement and avoid
unintended consequences of process improvement programs. The text provides the understanding required to discover the processes necessary to: prioritize your organization’s
IT activities. identify alternative measurement frameworks, and evaluate the best approaches to outsourcing. Many IT organizations have successfully implemented the
techniques described in this book to increase their business value. This work identifies the organizational and cultural obstacles you need to remove to get started along the
same path.

"This book covers a wide range of topics involved in the outsourcing of information technology through state-of-the-art collaborations of international field experts"--Provided by
publisher.

One of the most significant techniques to which companies and organizations have turned to improve service delivery and reduce costs has been outsourcing. Over the last 10
years, almost any process has been successfully outsourced. But during that period there have been failures too; projects that never realised their objectives or that had
unforeseen impact on business. Global Outsourcing Strategies is a state-of-the-art guide to the best lessons to be learned for successfully implementing and outsourcing
projects, or for revisiting existing operations. The 22 chapters explore some of the new areas for outsourcing, after traditional targets such as IT and finance. Information is
provided on the different facets of the outsourcing process, such as contract negotiation, the risks involved in outsourcing, the need for service level agreements, the critical
requirements needed to build and sustain outsourcing relationships, and ethical supply chain issues. There are also sections exploring the impact of outsourcing on
organizational structures; the long term effects; legal issues; management control and inter-firm relationships; as well as case studies from both the public and private sector on
the practical side of outsourcing. The book will appeal to practitioners and researchers alike. This is a must-have guide for any organization approaching outsourcing as a global
(or local) strategy and for those organizations now reviewing or developing their outsourcing partnerships.

A new look at nearly 20 years of theoretical and practical research on IT outsourcing. The book explores how good IT outsourcing theories shape practice and how effective IT
outsourcing practices inform theory. It highlights the importance of examining theories borrowed from economics, strategy, and sociology to study IT outsourcing.

Managing (e)Business Transformation comprises text and cases designed to show students how a business can be transformed into an internetworked enterprise where IT
infrastructures are used to link customers, suppliers, partners and employees to create superior economic value. The book is written based on the premise that integrating
internet technologies throughout the value chain is crucial to building and managing customer relationships. Importantly, it underscores the centrality of basic business and
economic principles within the context of a networked environment. The book builds on established business and economic theories, concepts and fundamentals to show that 'e-
business' will soon be synonymous with 'business’. The book takes a strong managerial perspective, especially popular with MBA students, to argue that the internet is simply an

enabling technology, which allows firms to build the infrastructure needed to operate in an evolving business world. The application of theory/concepts is emphasized throughout
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and contains a range of international case studies enhance the learning experience. This book is a must for all students studying e-business strategy at undergraduate, MBA and
postgraduate level. Also available is a companion website with extra features to accompany the text, please take a look by clicking below -
http://www.palgrave.com/business/farhoomand/index.asp

Outsourcing of business processes has been a major and growing trend. Many major corporations have outsourced overseas and the next wave will include many SMEs moving outsourcing
operations. The changes and implications for business are substantial. Based on the latest research and data, with extensive case studies, diagrams, and interviews with major corporations,
this book provides a comprehensive analysis and highlights the best practice and pitfalls to avoid.

Companies outsource today to reduce cost, increase flexibility, and focus on core competence. Outsourcing is not a fad, but strategic lever organizations utilize to meet their planned
objectives. Outsourcing led transformations have become a mechanism for generating economies of scale, specialization, and standardization. Let's face it most outsourcing initiatives fail to
deliver the expected value. The wisdom isn't a secret - the companies succeeding in this journey invested in building the right competencies, proper governance, and support structures to
manage these initiatives. The Customer Centric Service Competency framework introduced in this book essentially brings forwards the service orientation and integrates outsourcing
successfully with the usual business of an IT organization. The service framework encompasses thirty key competencies that can be implemented over the duration of outsourcing initiative.
Implementation of the services framework will also bring together skills in areas of program management, service management, vendor management, and relationship management. This book
Is sweeping and perhaps innovative - for it introduces an integrated view of core services and process centric competencies to succeed with outsourcing. It also brings forward a matured
competency based method to managing vendor relationships - more art than science. The information contained in this book, when applied in context of your organization, will emerge several
areas of efficiencies you may benefit by implementing. 6 Key Reasons You Must Read This Book-Innovative services based approach and practical insights into implementing outsourcing
strategy, core capabilities and their strategic alignment with business.-Written for novice as well as experienced buyers and service providers.-Guides IT professionals to simplify application of
outsourcing - improving accountability across outsourcing value chain, and improving benefits.-Provide easy to understand tools, techniques, and best practices to manage outsourcing
programs and provider relationships.-Improve service focus for outsourcing programs by enhancing productivity, reliability, responsiveness, competency, and maturity.-Guide for providers to
position themselves as trusted advisors.

WORLD POLITICS: TREND AND TRANSFORMATION offers analysis of the most up-to-date data, research, and contemporary events from today’s international political stage Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook version.

This book reflects the tremendous changes in the telecommunications industry in the course of the past few decades — shorter innovation cycles, stiffer competition and new communication
products. It analyzes the transformation of processes, applications and network technologies that are now expected to take place under enormous time pressure. The International
Telecommunication Union (ITU) and the TM Forum have provided reference solutions that are broadly recognized and used throughout the value chain of the telecommunications industry,
and which can be considered the de facto standard. The book describes how these reference solutions can be used in a practical context: it presents the latest insights into their development,
highlights lessons learned from numerous international projects and combines them with well-founded research results in enterprise architecture management and reference modeling. The
complete architectural transformation is explained, from the planning and set-up stage to the implementation. Featuring a wealth of examples and illustrations, the book offers a valuable
resource for telecommunication professionals, enterprise architects and project managers alike.

The human aspect plays an important role in the social sciences. The behaviour of people has become a vital area of focus in the social sciences as well. Recent Trends in Social and
Behaviour Sciences contains papers that were originally presented at the International Congress on Interdisciplinary Behavior and Social Sciences, held 4-5 November 201

Managers and executives know the importance of integrating business strategy and IT strategy for competitive advantage. Strategic Information Technology: Opportunities for Competitive
Advantage provides managers and students alike with an understanding and appreciation for the development of business and information technology strategies to yield competitive
advantage.

Increasing pressures to produce new products faster and cheaper are resulting in huge efforts to streamline and restructure the traditional new product development (NPD) process. The
purpose of the book is to describe, assess and apply the latest constructs, methods, techniques and processes to enable managers, professionals, and practitioners to be more effective in
designing, developing and commercializing new products and services. It provides guidance and support in formulating and executing NPD programs for business practitioners and MBA
students. The book is written from an Integrated Product Development (IPD) perspective, linking all aspects of marketing, costing and manufacturing into the development process even before
the first prototype is built. It covers the advanced tools necessary to achieve this such as virtual prototyping and fully integrated business systems, and explains the changes needed to
organizational structure and thinking.

This book provides a road-map to successful implementation of strategic outsourcing programmes, providing down-to-earth approaches to outsourcing decision making and programme
management, based on a grass-roots understanding. A practitioner-focused book for business leaders and managers providing a holistic view of strategic outsourcing, covering the three
essential pillars of success: risks, rewards and relationships. The author shows how business leaders can transform organisational business models, structures and mind-sets, taking the
reader on a journey through the book's fifteen chapters, helping the reader truly grasp: the drivers for change as a result of globalisation and convergence and their impact on organisational
strategies; how outsourcing can transform the various processes and functions of an organisation; the impact outsourcing is having on various industry vertical sectors; the eight foundations of
successful strategic outsourcing programmes, which when combined with strategic decision-making knowledge, guarantees that organisations embarking on the strategic outsourcing journey,

derive the transformational benefits they seek.
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With new technologies constantly being created, implemented, and sold, it is a robust opportunity for companies to hop on board with the latest digital trends. With the business world
undergoing rapid changes and advancements in current times, the transformation process has been rapid and the disruptions significant. This has created a culture of innovation and a
plethora of available business opportunities, especially when focused on Central Asia, Southeast Asia, and East Asia. Along with these innovative technologies and new opportunities in the
business world comes challenges and trends within the Asian region that require more attention and advanced research to fully understand this digital transformation era and the resulting
impacts, challenges, and solutions. The Handbook of Research on Disruptive Innovation and Digital Transformation in Asia addresses key topics for understanding business opportunities in
Asia, covering a variety of challenges and nations in the Asian region from technological disruption and innovation to connectivity and economic corridors in Asia, Islamic finance and tourism,
and more. Due to its innovative topics and approaches, geographical focus, and methodologies, the chapters provide readers with a unique value in bringing new perspectives to
understanding emerging businesses and challenges in Asia. This book is ideal for professors in academia, deans, students, politicians, policymakers, corporate heads of firms, senior general
managers, managing directors, information technology directors and managers, and researchers.
Transformational OutsourcingMaximize Value from IT OutsourcingOutskirts Press
Competive advantage through revolutionary outsourcing strategies.
This book explores how the State can play a role as an enabler of citizens-led social innovations, to accelerate the shift to sustainable and socially just lifestyles. To meet the twin challenges of
environmental degradation and the rise of inequalities, societal transformation is urgent. Most theories of social change focus either on the role of the State, on the magic of the market, or on
the power of technological innovation. This book explores instead how local communities, given the freedom to experiment, can design solutions that can have a transformative impact.
Change cannot rely only on central ordering by government, nor on corporations suddenly acting as responsible citizens. Societal transformation, at the speed and scope required, also should
be based on the reconstitution of social capital, and on new forms of democracy emerging from collective action at the local level. The State matters of course, for the provision of both public
services and of social protection, and to discipline the market, but it should also act as an enabler of citizen-led experimentation, and it should set up an institutional apparatus to ensure that
collective learning spreads across jurisdictions. Corporations themselves can ensure that society taps the full potential of citizens-led social innovations: they can put their know-how, their
access to finance, and their control of logistical chains in the service of such innovations, rather than focusing on shaping consumers’ tastes or even adapting to consumers’ shifting
expectations. With this aim in mind, this book provides empirical evidence of how social innovations, typically developed within "niches", initially at a relatively small scale, can have society-
wide impacts. It also examines the nature of the activism deployed by social innovators, and the emergence of a "do-it-yourself* form of democracy. This book will appeal to all those interested
in driving societal change and social innovation to ensure a sustainable and socially just future for all.
A practical approach to business transformation Fit for Growth* is a unique approach to business transformation that explicitly connects growth strategy with cost management and
organization restructuring. Drawing on 70-plus years of strategy consulting experience and in-depth research, the experts at PwC’s Strategy& lay out a winning framework that helps CEOs
and senior executives transform their organizations for sustainable, profitable growth. This approach gives structure to strategy while promoting lasting change. Examples from Strategy&’s
hundreds of clients illustrate successful transformation on the ground, and illuminate how senior and middle managers are able to take ownership and even thrive during difficult periods of
transition. Throughout the Fit for Growth process, the focus is on maintaining consistent high-value performance while enabling fundamental change. Strategy& has helped major clients
around the globe achieve significant and sustained results with its research-backed approach to restructuring and cost reduction. This book provides practical guidance for leveraging that
expertise to make the choices that allow companies to: Achieve growth while reducing costs Manage transformation and transition productively Create lasting competitive advantage Deliver
reliable, high-value performance Sustainable success is founded on efficiency and high performance. Companies are always looking to do more with less, but their efforts often work against
them in the long run. Total business transformation requires total buy-in, and it entails a series of decisions that must not be made lightly. The Fit for Growth approach provides a clear strategy
and practical framework for growth-oriented change, with expert guidance on getting it right. *Fit for Growth is a registered service mark of PwC Strategy& Inc. in the United States
This book presents a framework through transformation and explains how business goals can be translated into realistic plans that are tangible and yield real results in terms of the top line and
the bottom line. Process Transformation is like a tangram puzzle, which has multiple solutions yet is essentially composed of seven ‘tans’ that hold it together. Based on practical experience
and intensive research into existing material, ‘Process Tangram’ is a simple yet powerful framework that proposes Process Transformation as a program. The seven ‘tans’ are: the
transformation program itself, triggers, goals, tools and techniques, culture, communication and success factors. With its segregation into tans and division into core elements, this framework
makes it possible to use ‘pick and choose’ to quickly and easily map an organization’s specific requirements. Change management and process modeling are covered in detail. In addition,
the book approaches managed services as a model of service delivery, which it explores as a case of process transformation. This book will appeal to anyone engaged in business process
transformation, be it business process management professionals, change managers, sponsors, program managers or line managers. The book starts with the basics, making it suitable even
for students who want to make a career in business process management.
This book contains the refereed proceedings of the 15th International Conference on Knowledge Management in Organizations, KMO 2021, held in Kaohsiung, Taiwan, in July 2021. The 28
full papers and 9 short papers accepted for KMO 2021 were selected from 86 submissions and are organized in topical sections on: knowledge management models and analysis; knowledge
transfer and learning; knowledge and service innovation; knowledge and organization; information systems and information science; privacy and security; intelligent science and data mining;
Al and new trends in IT.
Innovative Management in Information and Production is based on the proceedings of the Third International Symposium on Innovative Management, Information and Production. This
symposium is held by International Society of Management Engineers. The symposium took place on October 8-10, in HCMC, Vietnam. This book examines recent innovative management of
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information and productions such as digital collection management and operations planning, scheduling and control.

Though organizations store huge volumes of data in their computerized systems and data warehouses, the process of converting this data into organizational knowledge still
remains somewhat of a mystery to the broader business community. Creating Knowledge Based Organizations brings together high quality concepts and techniques closely
related to organizational learning, knowledge workers, intellectual capital, and knowledge management. It includes the methodologies, systems, and approaches that are needed
to create and manage knowledge based organizations.

This landmark book begins with the premise that an organization must often fundamentally transform its business practices and organizational culture to fully align with and
realize the value of product and process innovations. The methods and practices that are set forth give readers the tools to create the essential organizational transformations
needed to meet the challenges of a complex, rapidly evolving global economy. Enterprise Transformation is organized into four parts: * Introduction to Transformation begins with
an introduction and overview of the book. It then features a systems-oriented view of transformation as well as a theo-retical perspective on the forces that propel transformation
and the nature in which transformation is pursued. * Elements of Transformation addresses issues of transformational leadership and organizational and cultural change. Next, it
examines transformation principles and case studies relevant to manufacturing, logistics, services, research and development, enterprise computing, and quality management. *
Transformation Practices focuses on transformation planning and execution, financing, bankruptcy, tax issues, public relations, and the lessons learned from a variety of
transformation experiences. * Transformation Case Studies features detailed studies of Newell Rubbermaid, Reebok, Lockheed Martin, and Interface. This part also considers
transformation in academia with an overview of fundamental change at Georgia Tech. These case studies demonstrate the application of principles and practices and their
results. The authors of this contributed work are senior executives, leading consultants, and respected academics. Their experience in leading enterprise transformation and
supporting management teams is unparalleled. Managers and executives from all industries, as well as business students, will learn about the critical tools needed to transform
their organizations to keep pace with market demands and surpass competitors.

Drawing from the latest research and real-world events, Blanton/Kegley's WORLD POLITICS: TREND AND TRANSFORMATION, 17th Edition, helps you understand what is
happening on the international political stage -- and why. Thought-provoking discussions encourage you to critically assess the problems, payoffs, pitfalls and paradoxes of
people's choices about the global future and the likely long-term impact of those choices. Coverage includes recent challenges to global peace and prosperity; changes in the
political landscape sparked by Brexit, the rise of China and enduring rivalries; terrorism and advances in military capabilities; human rights and inequality; threats to global health
and the environment; and more. The Carnegie Council for Ethics in International Affairs provides further insight into emerging issues. Coverage reflects the most recent academic
literature and many diverse perspectives. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
This title provides a thorugh overview of the issues high-tech marketers must address, and provides a balance between conceptual discussions and examples; small and big
business; products and services; and consumer and business-to-business marketing contexts.

This book analyzes the state of global governance in the current geopolitical environment. It evaluates the main challenges and discusses potential opportunities for compromise
in international cooperation. The book’s analysis is based on the universal criteria of global political stability and the UN framework of sustainable development. By examining
various global problems, including global economic inequality, legal and political aspects of access to resources, international trade, and climate change, as well as the attendant
global economic and political confrontations between key global actors, the book identifies a growing crisis and the pressing need to transform the current system of global
governance. In turn, it discusses various instruments, measures and international regulation mechanisms that can foster international cooperation in order to overcome global
problems. Addressing a broad range of topics, e.g. the international environmental regime, global financial problems, issues in connection with the energy transition, and the role
of BRICS countries in global governance, the book will appeal to scholars in international relations, economics and law, as well as policy-makers in government offices and
international organizations.

Through case studies this volume provides evidence that a link between sourcing capabilities and organizational structure contributes to a positive sourcing performance.
Reveals that providers who are able to adapt to changing client circumstances, whilst establishing a fit, succeed in achieving a sustainable performance.

In today's fast-paced world, with multiple demands on time and resources as well as pressures for career advancement and productivity, self-directed learning is an increasingly
popular and practical alternative in continuing education. The Encyclopedia of Distributed Learning defines and applies the best practices of contemporary continuing education
designed for adults in corporate settings, Open University settings, graduate coursework, and in similar learning environments. Written for a wide audience in the distance and
continuing education field, the Encyclopedia is a valuable resource for deans and administrators at universities and colleges, reference librarians in academic and public
institutions, HR officials involved with continuing education/training programs in corporate settings, and those involved in the academic disciplines of Education, Psychology,
Information Technology, and Library Science. Sponsored by The Fielding Graduate Institute, this extensive reference work is edited by long-time institute members, bringing with
them the philosophy and authoritative background of this premier institution. The Fielding Graduate Institute is well known for offering mid-career professionals opportunities for

self-directed, mentored study with the flexibility of time and location that enables students to maintain commitments to family, work, and community. The Encyclopedia of
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Distributed Learning includes over 275 entries, each written by a specialist in that area, giving the reader comprehensive coverage of all aspects of distributed learning, including
use of group processes, self-assessment, the life line experience, and developing a learning contract. Topics Covered Administrative Processes Policy, Finance and Governance
Social and Cultural Perspectives Student and Faculty Issues Teaching and Learning Processes and Technologies Technical Tools and Supports Key Features A-to-Z
organization plus Reader's Guide groups entries by broad topic areas Over 275 entries, each written by a specialist in that area Comprehensive index and cross-references
between entries add to the encyclopedia's ease of use Annotated listings for additional resources, including distance learning programs, print and non-print resources, and
conferences

Sustaining a competitive edge in today’s business world requires innovative approaches to product, service, and management systems design and performance. Advances in
computing technologies have presented managers with additional challenges as well as further opportunities to enhance their business models. Business Transformation and
Sustainability through Cloud System Implementation presents novel computing technologies designed for use in business and corporate environments, enabling managers and
associates to make the most of the technologies at their disposal. This premier reference work seeks to alert firm management professionals and researchers to the potential

risks and benefits associated with emerging technologies and guide firms on the proper selection, maintenance, and use of Web-based computing systems.

Outsourcing and offshoring are typically viewed as phenomena allowing competitive advantages for organizations, but some studies have not included the risks, benefits, and challenges of these types of
strategies. As such, this book fills this gap by combining several studies from different perspectives. The chapters follow several approaches and applications that researchers explore in different contexts.
This book adds to the body of knowledge in outsourcing and offshoring areas and shows how these strategies can stimulate organizations’ development in various countries and regions worldwide.

Over the past decade, outsourcing has emerged as an imperative for competitive success in modern organizations. Yet, the high failure rate of outsourcing initiatives suggests that despite the significant
opportunities available through outsourcing, several organizations remain unprepared for the transformation that it brings. My dissertation, "Essays on the Organization and Value of Outsourcing
Relationships," identifies governance strategies that maximize the strategic value of outsourcing investments and estimates the size of governance effects by analyzing the contribution of efficient governance
to an increase in shareholder value of the outsourcing firm. The first two essays, "An Empirical Analysis of the Impact of Information Capabilities Design on Business Process Outsourcing (BPO) Performance"
and "An Empirical Analysis of the Contractual and Information Structures of Business Process Outsourcing (BPO) Relationships,” focus on business process outsourcing (BPO), the fastest growing segment
of the outsourcing market. In particular, the first essay emphasizes the information intensive nature of BPO to posit that performance heterogeneity across BPO relationships is a function of the fit between the
information requirements and information capabilities of the relationship. The design of information capabilities extends contract design that addresses incentive conflicts to include design of the information
structure comprising relational processes and technologies that address cognitive conflict between the participant firms. The second essay demonstrates complementarities between the contractual and
information structures to emphasize that their joint assessment is necessary to enhance the explanatory power of extant theories of organization. These results have important implications for how BPO
relationships must be designed and managed to realize strategic value. The third essay in my dissertation, "Outsourcing Discount or Paradox? A Comparative Analysis of the Long-Term Abnormal Stock
Returns and Operational Performance Gains across Outsourcing Contracts,” estimates the extent of this strategic value by assessing the longterm abnormal stock returns to the hundred largest outsourcing
initiatives implemented between 1996 and 2005. | find that transaction cost economizing outsourcing decisions yield significantly higher abnormal returns. The results imply the need to exercise caution in
initiating outsourcing initiatives and emphasize that value chain scoping and management are important sources of comparative advantage in the modern firm.

"This book offers insight into current research practices and trends in Information Resource Management strategies that are implemented electronically"--Provided by publisher.

Many CFOs have led their companies to invest in ERP and shared services in order to create leaner, more global organization structures. Today, they seek more radical transformation through business
process outsourcing (BPO). CFO Insights is a practical, comprehensive guide to this exciting, fast-growing field. It features expert advice from the CFOs of major companies worldwide, including BP, Procter &
Gamble, Dell, and Exel. Step by step, it takes you through the stages of a successful outsourcing solution - from evaluating providers and contracting, through transition planning and risk management. “We
have seen cost reductions every year for each of the 13 years of our outsourcing experience — now, finally, we are seeing the outsourcing market mature. The advancement of multi-client centers will create
new value. As new low cost centers spring up around the world | want to have easy access to the opportunities.” —Ala n Eilles, CFO Downstream, BP “Outsourcing is not about sitting still. On the one hand,
as CFO, you have to be in control, and have the right control mechanisms in place. On the other, this is an evolving relationship where both parties feel empowered and energized to make a real difference in
the business.” —John Coghlan, Group Finance Director of Exel “My view of the CFO’s role is relatively simple: How do you add value? The CFO has to be in the forefront in understanding, at a strategic level,
the relative economics of different parts of the business model — and vitally play a decisive role in deciding what should be insourced and what should be outsourced.” —Clayton Daley, CFO, Procter & Gamble
This informative, comprehensive, yet practical guide provides readers with a complete tool-kit of how to approach global sourcing successfully. Based on real world experiences on implementing and
sustaining global sourcing the book provides readers with key guidance on: Foundations of Strategic Sourcing Management, risk, governance and legal considerations Organizational change, innovation and
relationship management Transition planning and the end-game Successful principles for new business development from a service provider perspective Future trends, summary and lessons learned
Ultimately this guide will take readers from ‘principles’ to ‘how to’s’ including: How to develop, implement, manage and govern an effective global sourcing strategy and plan How to put in place policies and
processes that can be monitored to provide a balanced approach to sourcing How to build a strategic top-down framework coupled with an operational roadmap How to incorporate bottom-up implementation
principles and practices that work How to ensure a coordinated, cost-effective and value-delivery plan and operating environment for strategic and tactical sourcing. In addition, it addresses the following areas
in a comprehensive, yet easy to use and practical manner: Integrates strategic and operational concepts and practices Covers both clients and providers Supports the practice of global sourcing by leveraging
and integrating professional rigor for best practices Provides practical knowledge, techniques, checklists and methodologies that can be used in any environment globally Includes many examples of current
and emerging best practices Is broad and comprehensive, yet drills down to specific ‘how to’ details in all chapters Provides a global view of sourcing It comes highly recommended.
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