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For twenty years, Miki "Da Cat" Dora was the king of Malibu surfers—a dashing, enigmatic rebel
who dominated the waves, ruled his peers' imaginations, and who still inspires the fantasies of
wannabes to this day. And yet, Dora railed against surfing's sudden post-Gidget popularity and
the overcrowding of his once empty waves, even after this avid sportsman, iconoclast, and
scammer of wide repute ran afoul of the law and led the FBI on a remarkable seven-year
chase around the globe in 1974. The New York Times named him "the most renegade spirit
the sport has yet to produce" and Vanity Fair called him "a dark prince of the beach." To fully
capture Dora's never-before-told story, David Rensin spent four years interviewing hundreds of
Dora's friends, enemies, family members, lovers, and fellow surfers to uncover the untold truth
about surfing's most outrageous practitioner, charismatic antihero, committed loner, and
enduring mystery.
For Roman Lillie, starting in the mailroom and working for a television agent seems like the
perfect route to success and a meaningful career in Hollywood. But industry norms are insane
and the path is treacherous as she tries to find a sense of fulfillment while working and dating
in Los Angeles. In this candid memoir, Roman gives a behind-the-scenes look at what life is
really like in Tinseltown, from over-worked assistants sleeping in their cars to perverted studio
executives trying to sleep with young girls.
A New York Times bestseller An astonishing—and astonishingly entertaining—history of
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Hollywood’s transformation over the past five decades as seen through the agency at the
heart of it all, from the #1 bestselling co-author of Live from New York and Those Guys Have
All the Fun. The movies you watch, the TV shows you adore, the concerts and sporting events
you attend—behind the curtain of nearly all of these is an immensely powerful and secretive
corporation known as Creative Artists Agency. Started in 1975, when five bright and brash
employees of a creaky William Morris office left to open their own, strikingly innovative talent
agency, CAA would come to revolutionize the entertainment industry, and over the next
several decades its tentacles would spread aggressively throughout the worlds of movies,
television, music, advertising, and investment banking. Powerhouse is the fascinating, noholds-barred saga of that ascent. Drawing on unprecedented and exclusive access to the men
and women who built and battled with CAA, as well as financial information never before made
public, author James Andrew Miller spins a tale of boundless ambition, ruthless egomania,
ceaseless empire building, greed, and personal betrayal. It is also a story of prophetic
brilliance, magnificent artistry, singular genius, entrepreneurial courage, strategic daring,
foxhole brotherhood, and how one firm utterly transformed the entertainment business. Here
are the real Star Wars—complete with a Death Star—told through the voices of those who were
there. Packed with scores of stars from movies, television, music, and sports, as well as a
tremendously compelling cast of agents, studio executives, network chiefs, league
commissioners, private equity partners, tech CEOs, and media tycoons, Powerhouse is itself a
Hollywood blockbuster of the most spectacular sort.
In the world of American independent film-making, no one has landed on the cinema map with
more explosive force than Robert Rodriguez did with El Mariachi. And he did so with only one
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camera, no crew, and a budget largely raised by subjecting himself to medical
experimentation. Written in an exceptionally witty and straight-shooting style, this book will
render conventional film-school programmes obsolete. Exploding the conventional wisdom that
you need at least a million dollars to make a feature film, Rodriguez clearly demonstrates the
countless ways to do for free what the pros spend thousands on without a second thought.
Rodriguez also offers an insider's view of the amazing courtship he enjoyed with Hollywood.
He presents an entertaining tour of the Hollywood deal-making machine as he navigates his
way through studio meetings, pitch sessions, and power lunches with the biggest names in the
industry. Candidly divulging the tactics and tempting lures the warring studios used to win him
over, he admits that he barely escaped with his movie and his soul intact. Rebel Without a
Crew is both one man's remarkable story and an essential guide for anyone who has a
celluloid story to tell and the dreams and determination to see it through.
A new collection of short fiction from the Edgar Award-winning author of Devil in a Blue Dress
and Trouble is What I Do. With his extraordinary fiction and gripping television writing, Walter
Mosley has proven himself a master of narrative tension. The Awkward Black Man collects
seventeen of Mosley’s most accomplished short stories to showcase the full range of his
remarkable talent. Touching, contemplative, and always surprising, these stories introduce an
array of imperfect characters—awkward, self-defeating, elf-involved, or just plain odd. In The
Awkward Black Man, Mosley overturns the stereotypes that corral black male characters and
paints subtle, powerful portraits of unique individuals. In "The Good News Is," a man’s
insecurity about his weight gives way to illness and a loneliness so intense that he’d do
anything for a little human comfort. "Pet Fly," previously published in the New Yorker, follows a
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man working as a mailroom clerk—a solitary job for which he is overqualified—and the
unforeseen repercussions he endures when he attempts to forge a new connection. And
"Almost Alyce" chronicles failed loves, family loss, alcoholism, and a Zen approach to the art of
begging that proves surprisingly effective.
An Oscar-nominated actress shares the previously untold story about her disadvantaged
childhood and her successes in and out of the Hollywood limelight, tracing her relationship with
the schizophrenic mother who relinquished her to a Catholic orphanage, the abuse she
suffered in a series of homes and the fierce sense of independence that inspired her career.
Stand by for hours of blissful immersion in the world of film - the world's "seventh art". The
Movie Book is your detailed guide to 100 seismic films, from Intolerance (1916) to the
groundbreaking Boyhood (2014). Part of the Big Ideas series, The Movie Book is your perfect
companion and reference with infographics to explain swift-moving plots and complicated
relationships. It shows The Godfather's complicated web of family and associates, for example,
and gives minute-by-minute plot lines to iconic movies such as Taxi Driver or Blade Runner.
One film can influence another and this indispensable and crystal clear guide explains what
inspired Quentin Tarantino to use a glowing briefcase in Pulp Fiction, for example, or how
Jaws triggered decades of summer action blockbusters. Liberally sprinkled with gorgeous stills,
pithy quotes, and trivia detail, The Movie Book brings you new insights into your favorites and
introduces you to little-known masterpieces from around the world. Series Overview: Big Ideas
Simply Explained series uses creative design and innovative graphics along with
straightforward and engaging writing to make complex subjects easier to understand. With
over 7 million copies worldwide sold to date, these award-winning books provide just the
Page 4/25

Bookmark File PDF The Mailroom Hollywood History From The Bottom Up
information needed for students, families, or anyone interested in concise, thought-provoking
refreshers on a single subject.
Prologue: an agent at work -- Introduction -- The invention of agenting -- Filling a lacuna in the
sociology of Hollywood -- Facing stereotypes -- In the field with Hollywood agents -- What this
book unveils: agents and (e)valuation communities -- Mapping Hollywood -- Agenting in big
versus little Hollywood -- "The other side": interdependent transformations of studios and
agencies -- The new reality of agenting in big Hollywood -- The making of professionals in
talent agencies -- "Fulfilling somebody else's dreams" -- An agent's initiatory path -- Under the
wing of a mentor -- Forming "generations" in Hollywood -- Agenting as relationship work -- The
meaning of relationships -- The definition of an agent's style -- "Trust" between agents and
production professionals -- Agents and artists: enchanted bonds and power relations -- Agents'
emotional competence -- Controlling talent? -- Embedded identities and hierarchies -- Naming
quality and pricing talent -- Agents in Hollywood's evaluation communities -- "What it takes to
get a movie made?" -- Pricing the unique -- Agents of change: the formation of new evaluation
communities
Women who stormed the gates of Hollywood's "boy's club" over the past three decades tell
their stories in this fascinating inside look at the new feminine face of the movie industry, with
incisive portraits of Julia Phillips, Gale Anne Hurd, Barbra Streisand, and Laura Ziskin, among
others. Reprint. 15,000 first printing.
Draws on the actor, director, and producer's personal documents to offer insight into his
complex life behind his famous roles, discussing the death of his son, his relationship with
Sydney Pollack, and his establishment of the Sundance Film Festival.
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A rollicking autobiography from the legendary producer of Goodfellas, Rocky, and Raging Bull,
and an insider’s account of making movies in Hollywood over half a century The list of films
Irwin Winkler has produced in his more-than-fifty-year career is extraordinary: Rocky,
Goodfellas, Raging Bull, De-Lovely, The Right Stuff, Creed, and The Irishman. His films have
been nominated for fifty-two Academy Awards, including five movies for Best Picture, and have
won twelve. In A Life in Movies, his charming and insightful memoir, Winkler tells the stories of
his career through his many films as a producer and then as a writer and director, charting the
changes in Hollywood over the past decades. Winkler started in the famous William Morris
mailroom and made his first film—starring Elvis—in the last days of the old studio system.
Beginning in the late 1960s, and then for decades to come, he produced a string of provocative
and influential films, making him one of the most critically lauded, prolific, and commercially
successful producers of his era. This is an engrossing and candid book, a beguiling exploration
of what it means to be a producer, including purchasing rights, developing scripts, casting
actors, managing directors, editing film, and winning awards. Filled with tales of legendary and
beloved films, as well as some not-so-legendary and forgotten ones, A Life in Movies takes
readers behind the scenes and into the history of Hollywood.
What would my mother say? How would she want me to handle this situation? How can I make
this tough decision and stay true to myself? What would my mother say? Sam Haskell still asks
himself these questions every day. When Haskell was young, his devoted mother, Mary,
instilled in her son the values of character, faith, and honor by setting an example and asking
him to promise to live his life according to her lessons. He did, and those promises have
served Haskell consistently from his Mississippi boyhood to his long career at the venerable
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William Morris Agency in Beverly Hills. In this inspiring memoir full of touching stories and
amusing anecdotes, Haskell reveals how he kept his pledge to his mother to live a decent
life–even in the shark-infested waters of Hollywood, where he handled the hottest stars and
packaged the highest-rated shows–by refusing to become the cliché of an amoral agent. Here
is Haskell as a child in Amory, Mississippi (pop. 7,000), discovering the power of hope as he
waits for an unlikely visit from the “Cheer Man” (a representative of the detergent company
who gave ten dollars to anyone using the brand), learning humility after pursuing an eighthgrade “Good Citizenship” award he cockily assumed he’d win, confronting the complications
of human character when a near-fatal car crash exposed his judgmental father’s true nature.
Years later, in Hollywood, Haskell would rely on his mother’s teachings–honesty, self-reliance,
and belief in God–as he swiftly rose from the William Morris mailroom to eventually become the
company’s Worldwide Head of Television. His capacity for friendship and his insistence on
living his version of the Golden Rule (being “thoughtfully political”) allowed him to handle
various client crises and the tense negotiations that nearly scuttled the last years of Everybody
Loves Raymond and the entire existence of The Fresh Prince of Bel-Air. Haskell has achieved
success through self-respect, and from his story we learn how we, too, can maintain our dignity
when faced with life’s challenges. This stirring memoir is a testament to mothers everywhere
who instill in their sons the lasting values they need to become good men and devoted fathers.
Los Angeles in the 1960s and 70s was the pop culture capital of the world—a movie factory, a
music factory, a dream factory. Eve Babitz was the ultimate factory girl, a pure product of LA,
and Vanity Fair writer “Lili Anolik decodes, ruptures, and ultimately intensifies Eve’s singular
irresistible glitz” (The New Yorker). The goddaughter of Igor Stravinsky and a graduate of
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Hollywood High, Eve Babitz posed in 1963, at age twenty, playing chess with the French artist
Marcel Duchamp. She was naked; he was not. The photograph made her an instant icon of art
and sex. Babitz spent the rest of the decade rocking and rolling on the Sunset Strip, honing her
notoriety. There were the album covers she designed: for Buffalo Springfield and the Byrds, to
name but a few. There were the men she seduced: Jim Morrison, Ed Ruscha, Harrison Ford,
to name but a very few. Then, at nearly thirty, her It girl days numbered, Babitz was
discovered—as a writer—by Joan Didion. She would go on to produce seven books, usually
billed as novels or short story collections, always autobiographies and confessionals. Underknown and under-read during her career, she’s since experienced a breakthrough. Now in her
mid-seventies, she’s on the cusp of literary stardom and recognition as an essential—as the
essential—LA writer. Her prose achieves that American ideal: art that stays loose, maintains its
cool, and is so simply enjoyable as to be mistaken for simple entertainment. For Babitz, life
was slow days, fast company until a freak fire turned her into a recluse, living in a condo in
West Hollywood, where author Lili Anolik tracked her down in 2012. Hollywood’s Eve, equal
parts biography and detective story “brings a ludicrously glamorous scene back to life, adding
a few shadows along the way” (Vogue) and “sends you racing to read the work of Eve Babitz”
(The New York Times).
“There has never been a better book about hip-hop…a record-biz portrait that jumps off the
page.”—A.V. Club THE INSPIRATION FOR THE VH1 SERIES THE BREAKS The Big Payback
takes readers from the first $15 made by a “rapping DJ” in 1970s New York to the multi-milliondollar sales of the Phat Farm and Roc-a-Wear clothing companies in 2004 and 2007. On this
four-decade-long journey from the studios where the first rap records were made to the
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boardrooms where the big deals were inked, The Big Payback tallies the list of who lost and
who won. Read the secret histories of the early long-shot successes of Sugar Hill Records and
Grandmaster Flash, Run DMC's crossover breakthrough on MTV, the marketing of gangsta
rap, and the rise of artist/ entrepreneurs like Jay-Z and Sean “Diddy” Combs. 300 industry
giants like Def Jam founders Rick Rubin and Russell Simmons gave their stories to renowned
hip-hop journalist Dan Charnas, who provides a compelling, never-before-seen, mythdebunking view into the victories, defeats, corporate clashes, and street battles along the
40-year road to hip-hop's dominance. INCLUDES PHOTOGRAPHS
A book to challenge the status quo, spark a debate, and get people talking about the issues
and questions we face as a country!
In this exceptional cultural history, Atlantic Senior Editor Ronald Brownstein—“one of America's
best political journalists (The Economist)—tells the kaleidoscopic story of one monumental year
that marked the city of Los Angeles’ creative peak, a glittering moment when popular culture
was ahead of politics in predicting what America would become. Los Angeles in 1974 exerted
more influence over popular culture than any other city in America. Los Angeles that year, in
fact, dominated popular culture more than it ever had before, or would again. Working in film,
recording, and television studios around Sunset Boulevard, living in Brentwood and Beverly
Hills or amid the flickering lights of the Hollywood Hills, a cluster of transformative talents
produced an explosion in popular culture which reflected the demographic, social, and cultural
realities of a changing America. At a time when Richard Nixon won two presidential elections
with a message of backlash against the social changes unleashed by the sixties, popular
culture was ahead of politics in predicting what America would become. The early 1970s in Los
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Angeles was the time and the place where conservatives definitively lost the battle to control
popular culture. Rock Me on the Water traces the confluence of movies, music, television, and
politics in Los Angeles month by month through that transformative, magical year. Ronald
Brownstein reveals how 1974 represented a confrontation between a massive younger
generation intent on change, and a political order rooted in the status quo. Today, we are again
witnessing a generational cultural divide. Brownstein shows how the voices resistant to change
may win the political battle for a time, but they cannot hold back the future.

This memoir by the legendary publicist offers “an intimate glimpse into the best and the
worst of the golden age of Hollywood” (Stacy Keach). Jay Bernstein, an entertainment
industry fixture who helped launch the careers of celebrities including Farrah Fawcett
and Suzanne Somers, was famed for his sense of showmanship, his outrageous style,
and the publicity stunts he engineered to get attention for his clients. Starmaker tells his
story, from his childhood in Oklahoma City and his first job in a Hollywood mailroom to
the ownership of his own public relations firm and his work as a television producer. In
addition to a behind-the-scenes look at several generations of show business and hardhitting insights about how the industry changed over the decades, Bernstein also
describes the relationships he had with stars and his notorious techniques, such as
paying women to throw hotel keys at Tom Jones, having Entertainment Tonight host
Mary Hart’s legs insured for one million dollars, and getting married underwater for an
episode of Lifestyles of the Rich and Famous. With the wisdom of experience and a
sense of humor, this autobiography shares the intimate details of a fascinating
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Hollywood life.
Legendary Hollywood supermanager and producer Bernie Brillstein reveals his
collection of wisdom gleaned from his fifty years of insight, instinct, and experience in
both business and life. An uncommon collection of common sense, The Little Stuff
Matters Most delivers the hard and fast lessons of Brillstein’s unparalleled business
experience in fifty pithy, wise, and completely entertaining essays. Brillstein, whose
name is synonymous with some of the highest-profile Hollywood careers, shares these
invaluable lessons in the clever, unfailingly honest, and inimitable tone for which he is
known and loved. Memorable tips include: Know the difference between "hot" and
"good" Only doctors and hookers need pagers Don’t pet the snakes Have an opinion,
even it it’s wrong It’s all lies, and that’s the truth When your time has come, success
will find you The stomachache—and other gastrointestinal warnings Each of the book’s
fifty "Bernie-isms" is followed by refreshing commentary, peppered with colorful tales
from Bernie’s career and clever drawings by acclaimed New Yorker cartoonist David
Sipress. This book is the next best thing to having your own personal manager on call
24/7—without having to fork over 15 percent of your paycheck.
It’s like a plot from a Hollywood potboiler: start out in the mailroom, end up a mogul.
But for many, it happens to be true. Some of the biggest names in
entertainment—including David Geffen, Barry Diller, and Michael Ovitz— started their
dazzling careers in the lowly mailroom. Based on more than two hundred interviews,
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David Rensin unfolds the never-before-told history of an American institution—in the
voices of the people who lived it. Through nearly seven decades of glamour and
humiliation, lousy pay and incredible perks, killer egos and a kill-or-be-killed ethos,
you’ll go where the trainees go, learn what they must do to get ahead, and hear the
best insider stories from the Hollywood everyone knows about but no one really knows.
A vibrant tapestry of dreams, desire, and exploitation, The Mailroom is not only an
engrossing read but a crash course, taught by the experts, on how to succeed in
Hollywood.
An Essential Guide to Landing -- and Keeping -- Your first Hollywood Job A position as
an assistant to a producer, agent, director, studio executive, or star can be the path to a
fabulous career -- or a one-way ticket to hell. How can the aspiring Hollywood assistant
quickly learn the inside track to success while avoiding the land mines? It's All Your
Fault is the answer. Written by two former Hollywood assistants who've been there and
done that, It's All Your Fault is bursting with hard-earned advice, from figuring out who's
who and who isn't to sex, drugs, and other work-related issues. Filled with outrageous
anecdotes and countless celebrity stories, It's All Your Fault proves an indispensable
addition to the nightstand of every wannabe Hollywood mover and shaker.
Hollywood Drive: What it Takes to Break in, Hang in & Make it in the Entertainment
Industry is the essential guide to starting and succeeding at a career in film and TV.
The completely updated second edition features new interviews with industry
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professionals, information about the changing social media landscape, the wide array of
distribution platforms that are available to aspiring filmmakers, and much more.
Honthaner's invaluable experience and advice give those attempting to enter and
become successful in the entertainment industry the edge they need to stand out
among the intense competition. Hollywood Drive explores the realities of the industry:
various career options, effective job search strategies, how to write an effective cover
letter and resume, what to expect on your first job, the significance of networking and
building solid industry relationships, how a project is sold, and how a production office
and set operate. You'll learn how to define your goals and make a plan to achieve
them, how to survive the tough times, how to deal with big egos and bad tempers, and
how to put your passion to work for you. Although no book or class can totally prepare
you for a career in the entertainment industry, Hollywood Drive offers insights, direction,
and a sense of confidence.
The MailroomHollywood History from the Bottom UpBallantine Books
In When Hollywood Had a King, the distinguished journalist Connie Bruck tells the
sweeping story of MCA and its brilliant leader, a man who transformed the
entertainment industry— businessman, politician, tactician, and visionary Lew
Wasserman. The Music Corporation of America was founded in Chicago in 1924 by Dr.
Jules Stein, an ophthalmologist with a gift for booking bands. Twelve years later, Stein
moved his operations west to Beverly Hills and hired Lew Wasserman. From his
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meager beginnings as a movie-theater usher in Cleveland, Wasserman ultimately
ascended to the post of president of MCA, and the company became the most powerful
force in Hollywood, regarded with a mixture of fear and awe. In his signature black suit
and black knit tie, Was-serman took Hollywood by storm. He shifted the balance of
power from the studios—which had seven-year contractual strangleholds on the stars—to
the talent, who became profit partners. When an antitrust suit forced MCA’s evolution
from talent agency to film- and television-production company, it was Wasserman who
parlayed the control of a wide variety of entertainment and media products into a new
type of Hollywood power base. There was only Washington left to conquer, and
conquer it Wasserman did, quietly brokering alliances with Democratic and Republican
administrations alike. That Wasserman’s reach extended from the underworld to the
White House only added to his mystique. Among his friends were Teamster boss
Jimmy Hoffa, mob lawyer Sidney Korshak, and gangster Moe Dalitz—along with
Presidents Johnson, Clinton, and especially Reagan, who enjoyed a particularly close
and mutually beneficial relationship with Wasserman. He was equally intimate with
Hollywood royalty, from Bette Davis and Jimmy Stewart to Steven Spielberg, who
began his career at MCA and once described Wasserman’s eyeglasses as looking like
two giant movie screens. The history of MCA is really the history of a revolution. Lew
Wasserman ushered in the Hollywood we know today. He is the link between the oldschool moguls with their ironclad studio contracts and the new industry defined by
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multimedia conglomerates, power agents, multimillionaire actors, and profit sharing. In
the hands of Connie Bruck, the story of Lew Wasserman’s rise to power takes on an
almost Shakespearean scope. When Hollywood Had a King reveals the industry’s
greatest untold story: how a stealthy, enterprising power broker became, for a time,
Tinseltown’s absolute monarch.
“Movie Speak won’t guarantee you a job, but having a knowledge of the industry terms
will fool everyone into thinking you own the place.” — Steven Spielberg “Finally a book
that celebrates the process—the dynamic web of people, technique, and
artistry—underneath every foot of celluloid.” —Jodie Foster Uncover the secret language
of movie-making in a handbook for film buffs and language-lovers, as well as anyone
who aspires to break into the business, with hundreds of essential terms, explained.
Opening a window into the fascinatingly technical, odd, colorful, and mysterious
working language of movies, Oscar-winning producer, actor, and director Tony Bill
sheds light on the hugely complex process of making a film, as well as on the
hierarchies between the cast and crew and the on-set etiquette of any movie
production. From why the Assistant Director calls “wrap” to the real reason Hollywood
stars began wearing sunglasses, Movie Speak offers tricks of the trade learned over
decades in Hollywood—to help you crack the code of the movie business.

“A crazy American epic” –Newsweek Complex, contentious, and blessed with
the perfect-pitch ability to find the next big talent, David Geffen has shaped
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American popular culture and transformed the way Hollywood does business. His
dazzling career has included the roles of power agent, record-industry mogul,
Broadway producer, and billionaire Hollywood studio founder–but from the
beginning his accomplishments have been shadowed by the ruthlessness with
which he has pursued fame, money, and power. With The Operator, Tom
King–who interviewed Geffen for the book and had unimpeded access to his
circle of intimates–presents a mesmerizing chronicle of Geffen’s meteoric rise
from the mailroom at William Morris, as well as a captivating tour of thirty sizzling
years of Hollywood history. Drawing on the recollections of celebrities such as
Tom Cruise, Yoko Ono, Warren Beatty, Courtney Love, Paul Simon, and even
Cher (whom Geffen nearly married), The Operator transports readers to a world
that is as ruthless as it is dazzling, revealing a great American story about
success and the bargains made for it. “A detailed portrait of Hollywood’s premier
manipulator...The Operator is as much a composite portrait of the ‘New
Hollywood’ as it is of the fifty-seven-year-old partner in DreamWorks SKG.”
–San Francisco Chronicle “Illuminating...[The Operator] shows how raging
ambition and chutzpah are as much valued as talent–or more so–in determining
success.” –Philadelphia Inquirer
Steve McQueen is one of America 's legendary movie stars, also known for his
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turbulent life off-screen and his impeccable style. His physical beauty, his softspoken manner, his tough but tender roughness, and his aching vulnerability had
women swooning and men wanting to be just like him. Today--nearly thirty years
after he lost his battle against cancer at the age of fifty--McQueen remains "The
King of Cool." Yet few know the truth of what bubbled beneath his composed
exterior. Now, film historian Marc Eliot chronicles McQueen's tumultuous life,
from his hardscrabble childhood to his rise to Hollywood superstar, to his
struggles with alcohol and drugs and his fervor for racing fast cars and
motorcycles, disclosing intimate details of his three marriages as well as his
numerous affairs. Perhaps his greatest talent was to be able to convince
audiences that he was who he really wasn't, even as he tried to prove to himself
that he wasn't who he really was.--From publisher description.
"It began as a mistake." By middle age, Henry Chinaski has lost more than
twelve years of his life to the U.S. Postal Service. In a world where his three true,
bitter pleasures are women, booze, and racetrack betting, he somehow drags his
hangover out of bed every dawn to lug waterlogged mailbags up mud-soaked
mountains, outsmart vicious guard dogs, and pray to survive the day-to-day trials
of sadistic bosses and certifiable coworkers. This classic 1971 novel—the one that
catapulted its author to national fame—is the perfect introduction to the grimly
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hysterical world of legendary writer, poet, and Dirty Old Man Charles Bukowski
and his fictional alter ego, Chinaski.
First published in 2013. Routledge is an imprint of Taylor & Francis, an informa
company.
The reviewer of the Boston Globe said point blank: "Over the years, I've read
hundreds of books on Hollywood and the movie business, and this one is right at
the top." As the elusive, tyrannical head of the Music Corporation of America
(MCA) until the 1990s, Lew Wasserman was the most powerful and feared man
in show business for more than half a century. His career spanned the entire
history of the movies, from the silent era to the present, and he was guru to
Alfred Hitchcock, Marilyn Monroe, Marlon Brando, and Jimmy Stewart, and to a
new generation of filmmakers beginning with Steven Spielberg and George
Lucas. For more than four years, Dennis McDougal interviewed over 350 people
who knew the man with the giant dark horn-rimmed glasses—colleagues,
relatives, rivals—and drew on tens of thousands of pages of documents to
produce this extraordinary and first-ever portrait of a legend and his times, a book
that the New York Times Book Review called "thoroughly reported and
engrossing" and that the Daily News called, simply, "a bombshell."
In the exclusive behind the scenes look, sports fans can unlock the fascinating
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history of the channel that changed the way people watch and interact with their
favorite teams. It began, in 1979, as a mad idea of starting a cable channel to
televise local sporting events throughout the state of Connecticut. Today, ESPN
is arguably the most successful network in modern television history, spanning
eight channels in the Unites States and around the world. But the inside story of
its rise has never been fully told-until now. Drawing upon over 500 interviews with
the greatest names in ESPN's history and an All-Star collection of some of the
world's finest athletes, bestselling authors James Miller and Tom Shales take us
behind the cameras. Now, in their own words, the men and women who made
ESPN great reveal the secrets behind its success-as well as the many scandals,
rivalries, off-screen battles and triumphs that have accompanied that ascent.
From the unknown producers and business visionaries to the most famous faces
on television, it's all here.
From watching his colleague get shot in the testicles by a jealous producer to
running Hollywood’s most successful television studio, Harris Katleman had a
front row seat in the development of the television industry. Destined to become
a classic account of the business side of entertainment, this book shares what
really happened in the early careers of Hollywood stars and the development of
iconic programs. Through a number of hilarious accounts, Harris Katleman
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shares his journey from office boy to talent agent to television producer, and
finally to studio head at both MGM and 20th Century Fox. Along the way, we
meet industry giants including Rupert Murdoch, Bob Iger, Barry Diller, Marvin
Davis, Kirk Kerkorian, Mark Goodson, and Lew Wasserman. This goes beyond
the story of a life in Hollywood. It is the story of crucial developments—how motion
picture film libraries were opened for television licensing, how The Simpsons was
birthed, and much more. It is also a collection of vital life lessons for anyone
aspiring to establish a career in Hollywood. The names are so famous and the
stories so lively that this book reads like it was written about today’s Hollywood.
A tell-all journey inside a talent agency mailroom traces sixty-five years of
Hollywood history to recount the real stories behind how careers have been
made--or destroyed--offering entertaining anecdotes and behind-the-scenes
gossip about Barry Diller, David Geffen, Mike Ovitz, and other Hollywood
insiders. Reprint.
Beginning in the William Morris mail room in 1955, Bernie Brillstein wanted only three
things: “to walk into a restaurant and have people know who I am…to be the guy who
gets the phone calls and doesn’t have to make them…to represent the one performer
people must have.” Throughout his long career at the top of the entertainment
industry––as TV and movie producer, agent and brilliant personal manager––Brillstein
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has accomplished it all. Where Did I Go Right? is Brillstein’s street-smart, funny, and
thoroughly human story of a life in show business. With his trademark wit and candor,
he speaks out for the first time about his feud with Mike Ovitz, and how it felt to pass
the leadership of his company to his partner, Brad Grey, and “no longer be the king.”
He describes his close relationship with John Belushi and what it was like being alone
with Belushi’s body as it lay “stretched out across two cramped seats in a tiny jet,
wrapped up in a body bag” on the way to his funeral. He shares stories about Jim
Hensen and Gilda Radner, about Lorne Michaels and the early days of Saturday Night
Live. He takes us behind the scenes at such hits as The Blues Brothers, Ghostbusters,
and The Muppet Show. Brillstein also reveals his secrets about how to survive and
prosper in Hollywood, the real meaning of “the art of the deal,” the difference between
“hot” and “good,” and why instinct is so crucial to the future of the entertainment
industry. “Becoming successful is the most fun of all. I’m not talking about being
successful or staying successful. I mean the getting there, the instant you arrive, and
for the first time you think, ‘Where did I go right?’” After eight years, Phoenix Books is
re-releasing this bestseller, with an updated epilogue from Bernie Brillstein entitled,
“Still going right.”
An eye-popping peek into entertainment industry from the magnetic force who has
worked with an impeccable roster of stars throughout his storied career. In the course
of his legendary career as a manager, agent, and producer, Shep Gordon has worked
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with, and befriended, some of the biggest names in the entertainment industry, from
Alice Cooper to Bette Davis, Raquel Welch to Groucho Marx, Blondie to Jimi Hendrix,
Sylvester Stallone to Salvador Dali, Luther Vandross to Teddy Pendergrass. He is also
credited with inventing the "celebrity chef," and has worked with Nobu Matsuhisa,
Emeril Lagasse, Wolfgang Puck, Roger Vergé, and many others, including his holiness
the Dalai Lama. In this wonderfully engaging memoir, the charismatic entertainment
legend recalls his life, from his humble beginnings as a "shy, no self-esteem, Jewish
nebbisher kid with no ambition" in Oceanside, Long Island, to his unexpected rise as
one of the most influential and respected personalities in show business, revered for his
kindness, charisma—and fondness for a good time. Gordon shares riotous anecdotes
and outrageous accounts of his free-wheeling, globe-trotting experiences with some of
the biggest celebrities of the past five decades, including his first meeting with Janice
Joplin in 1968, when the raspy singer punched him in the face. Told with incomparable
humor and heart, They Call Me Supermensch is a sincere, hilarious behind-the-scenes
look at the worlds of music and entertainment from the consummate Hollywood insider.
The story of the William Morris Agency is the stoyr of show business itself. Founded at
the turn of the century, it stood as the premier agency in Hollywood for 80 years. With
unvarnished descriptions of the board that runs William Morris and the needy and
demanding stars they represent, The Agency is a compelling tale that lifts the curtain on
the most intriguing business in Americ today. Photos.
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A practical guide to "narrative thinking," and why it matters in a world defined by data.
In The Sea We Swim In, Frank Rose leads us to a new understanding of stories and
their role in our lives. For decades, experts from many fields—psychologists,
economists, advertising and marketing executives—failed to register the power of
narrative. Scientists thought stories were frivolous. Economists were knee-deep in
theory. Marketers just wanted to cut to the sales pitch. Yet stories, not reasoning, are
the key to persuasion. Whether we’re aware of it or not, stories determine how we view
the world and our place in it. That means the tools of professional
storytellers—character, world, detail, voice—can unlock a way of thinking that’s ideal for
an age in which we don’t passively consume media but actively participate in it.
Building on insights from cognitive psychology and neuroscience, Rose shows us how
to see the world in narrative terms, not as a thesis to be argued or a pitch to be made
but as a story to be told. Leading brands and top entertainment professionals already
understand the vast potential of storytelling. From Warby Parker to Mailchimp to The
Walking Dead, Rose explains how they use stories to establish their identity and turn
ordinary people into fans—and how you can do the same.
Bill Carter, executive producer of CNN’s docuseries The Story of Late Night and host
of the Behind the Desk: Story of Late Night podcast, details the chaotic transition of The
Tonight Show from host Jay Leno to Conan O’Brien—and back again. In 2010, NBC’s
CEO Jeff Zucker, had it all worked out when he moved Jay Leno from behind the desk
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at The Tonight Show, and handed the reins over to Conan O'Brien. But his decision
was a spectacular failure. Ratings plummeted, affiliates were enraged—and when
Zucker tried to put everything back the way it was, that plan backfired as well. No one is
more uniquely suited to document the story of a late-night travesty than veteran media
reporter and bestselling author, Bill Carter. In candid detail, he charts the vortex that
sucked in not just Leno and O'Brien—but also Letterman, Stewart, Fallon, Kimmel, and
Ferguson—as frantic agents and network executives tried to manage a tectonic shift in
television’s most beloved institution.
A rare behind-the-scenes look at John Wayne: the legend, hero, and Hollywood icon of
numerous epic Western films, including an Academy Award-winning performance in
True Grit. No legend ever walked taller than “The Duke.” Now, author Michael Munn’s
startling new biography of John Wayne sets the record straight on why Wayne didn’t
serve in World War II, on director John Ford’s contribution to Wayne’s career, and the
mega-star’s highs and lows: three failed marriages, and two desperate battles with
cancer. Munn also discloses publicly, for the first time, Soviet dictator Josef Stalin’s
plot to assassinate Wayne because of his outspoken, potentially influential antiCommunist views. Drawing on time spent with Wayne on the set of Brannigan—and
almost 100 interviews with those who knew him—Munn’s rare, behind-the-scenes look
proves this “absolute all-time movie star” was as much a hero in real life as he ever
was on-screen.
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A chronicle of the massive transformation in Hollywood since the turn of the century
and the huge changes yet to come, drawing on interviews with key players, as well as
documents from the 2014 Sony hack
If you're going to read one book about Hollywood, this is the one. As the co-founder of
Creative Artists Agency, Michael Ovitz earned a reputation for ruthless negotiation,
brilliant strategy, and fierce loyalty to his clients. He reinvented the role of the agent and
helped shape the careers of hundreds of A-list entertainers, directors, and writers,
including Steven Spielberg, Martin Scorsese, Meryl Streep, Sean Connery, Bill Murray,
Robin Williams, and David Letterman. But this personal history is much more than a
fascinating account of celebrity friendships and bare-knuckled dealmaking. It's also an
underdog's story: How did a middle-class kid from Encino work his way into the William
Morris mailroom, and eventually become the most powerful person in Hollywood? How
did an agent (even a superagent) also become a power in producing, advertising,
mergers & acquisitions, and modern art? And what were the personal consequences of
all those deals? After decades of near-silence in the face of controversy, Ovitz is finally
telling his whole story, with remarkable candor and insight.
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