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Wonder why the world is as it is today? Issues facing Americans are the result of our past actions. Knowledge of our history will lay
a foundation for decisions to make in the great debates of your life, and feel confident in the declaration of intentions you make.
Moreover, get information on how the American political system works, as you use it to become an influential citizen.
The must-read summary of Ed Keller and Jon Berry's book: "The Influentials: One American in Ten Tells the Other Nine How to
Vote, Where to Eat, and What to Buy". This complete summary of the ideas from Ed Keller and Jon Berry's book "The Influentials"
shows that, for most people, the first step in the buying process is to ask someone what they think, and then to test-drive those
ideas and suggestions with others before making a purchase decision. Therefore, to forecast what direction consumer preferences
will move in in the future, it isn’t necessary to research the entire population. In their book, the authors encourage all business
owners to know and understand what the "influential people" are thinking - this will give you a good indicator of what the population
as a whole will say. This summary provides an insight into the mind-set of these influentials and how you can predict their
opinions. Added-value of this summary: • Save time • Understand key concepts • Expand your business knowledge To learn
more, read "The Influentials" and discover the key to getting the influential people on board, so that everyone else will follow.
THE BEST MARKETING BOOK OF THE YEAR Winner of the American Marketing Association’s Berry-AMA prize In 1848 gold
was discovered in California, setting off a frenzy that sent men and women from across the American continent flocking to the
West Coast in search of fortune. The Gold Rush brought wealth to some, but most left empty-handed. Today, marketing
consultants Ed Keller and Brad Fay say social media is unleashing a new kind of frenzy. Blinded by the shiny allure of sites like
Facebook and Twitter, companies are spending billions, pinning their hopes on social media marketing without appreciating how
social influence truly functions in the marketplace. That’s where Keller and Fay come in. For the past six years, they have
undertaken a unique, ongoing study of consumer conversations. The surprising result? Over 90 percent of consumer
conversations still take place offline, primarily face to face. The implication is clear: Social media is big and growing, but it is
dwarfed by the real world in which people live and interact. Make no mistake. There is a hugely important social wave rolling
across the world of business today. New scientific evidence reveals that we humans are fundamentally social beings for whom
social influence determines nearly every decision we make. And the greatest impact comes when those conversations happen
face to face, as emotions and nonverbal cues are communicated along with words. In The Face-to-Face Book, Keller and Fay
offer key insights and recommendations for how businesses, both large and small, can best succeed in today’s socially motivated
consumer marketplace by looking at how consumers act in real life as well as online. The authors share their extensive research
and the stories of companies—large, such as Apple, General Mills, Kimberly–Clark, and Toyota, as well as innovative small
businesses—that have hit pay dirt with a balanced and holistic approach to social marketing. They also discuss those that have bet
big and lost by overcommitting to online social media alone. The Face-to-Face Book does not overlook the extraordinary growth
and importance of social media, which offers important new tools for businesses of all kinds; however, the authors caution against
placing too grand a bet on online social media at the expense of other forms of social marketing. This book is a celebration of the
supremely social nature of all human beings and how that drives the consumer marketplace. It’s a story that will leave you
thinking anew, and talking.
Learn the psychological constrictions of attention, perception, memory, disposition, motivation, and social influence that determine
whether customers will be receptive to your digital innovations. Bottlenecks: Aligning UX Design with User Psychology fills a need
for entrepreneurs, designers, and marketing professionals in the application of foundational psychology to user-experience design.
The first generation of books on the topic focused on web pages and cognitive psychology. This book covers apps, social media,
in-car infotainment, and multiplayer video games, and it explores the crucial roles played by behaviorism, development,
personality, and social psychology. Author David Evans is an experimental psychology Ph.D. and senior manager of consumer
research at Microsoft who recounts high-stakes case studies in which behavioral theory aligned digital designs with the
bottlenecks in human nature to the benefit of users and businesses alike. Innova tors in design and students of psychology will
learn: The psychological processes determining users’ perception of, engagement with, and recommendation of digital
innovations Examples of interfaces before and after simple psychological alignments that vastly enhanced their effectiveness
Strategies for marketing and product development in an age of social media and behavioral targeting Hypotheses for research that
both academics and enterprises can perform to better meet users’ needs Who This Book Is For Designers and entrepreneurs will
use this book to give their innovations an edge on what are increasingly competitive platforms such as apps, bots, in-car apps,
augmented reality content. Usability researchers and market researchers will leverage it to enhance their consulting and reporting.
Students and lecturers in psychology departments will want it to help land employment in the private sector. Praise “Bottlenecks’
is a tight and eminently actionable read for business leaders in startups and enterprises alike. Evans gives us a rich sense of key
psychological processes and even richer examples of them in action.” - Nir Eyal, Author of Hooked: How to Build Habit-Forming
Products “Clients frequently ask our UX researchers and designers for deeper truths about why certain designs work and others
fail. Bottlenecks offers practical explanations and evidence based on the idea that human cognition did not begin with the digital
age.” - John Dirks, UX Director and Partner, Blink UX “Bottlenecks brings together two very important aspects of user experience
design: understanding users and translating this into business impact. A must-read for anyone who wants to learn both.” - Josh
Lamar, Sr. UX Lead, Microsoft Outlook
Social media is the catch-all name for blogs, Web forums, YouTube, MySpace, FaceBook and the other internet-based sites
where consumers converse and share content. All of this unsolicited and authentic discussion and opinion can be a great source
of marketplace insight for companies.From paying close attention to consumer discussions on blogs and other social media, you
can discover what new products or product features consumers would like to see, and stay alert to emerging trends in your
industry that could create new opportunities for your company.Robert Berkman, an experienced information specialist with several
books to his credit, gives detailed directions for specialized blog searches, setting up RSS feeds, and tracking buzz. He also
provides detailed information about vendors who supply blog monitoring services and discusses the pros and cons of using
vendors or doing it yourself.For marketers, public relations firms, strategic business analysts, and corporate planners, this book
gives you everything you need to know to begin finding market intelligence in social media. You will learn to look for trends,
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distinguish a trend from a fad, and determine the credibility of the information you uncover.Moreover, Berkman provides you with
tips on organizing all the information you find to help you sift through it, locate just the valuable and relevant content, and reduce
information overload.
A new edition of the definitive handbook on word-of-mouth marketing, completely revised and updated for today’s online world
With two-thirds new material and scores of current examples from today’s most successful companies, The Anatomy of Buzz
Revisited takes readers inside the world of word-of-mouth marketing and explains how and why it works. Based on over one
hundred new interviews with thought leaders, marketing executives, researchers, and consumers, The Anatomy of Buzz Revisited
shows how to: * Generate genuine buzz both online and off. * Encourage people to talk about your products and services—and
help spread the word among their friends, colleagues, and communities. * Adapt traditional word-of-mouth strategies in today’s
era of Facebook, YouTube, and consumer-generated media. Smart, surprising, and filled with cutting-edge strategies and insights,
The Anatomy of Buzz Revisited is essential for anyone who wants to get attention for a product, message, or idea in today’s
message-cluttered world.
No one likes to believe that America has its own aristocracy, but the families described in this narrative share how these American
families climbed the social ladder and their resulting legacies. Approached from a historical lens, learn about the great and
influential families, their rise and sometimes their fall, including the following families:Vanderbilt, Rockefeller, Ford, Getty, Hearst,
Morgan, Astor, Coors, Adams, Kennedy, Nampeyo, Wyeth, Carter, and Barrymore.
The ineffectual Ambassador is just one of the handicaps facing the Americans as Southeast Asia becomes increasingly involved
with Communism

The InfluentialsOne American in Ten Tells the Other Nine How to Vote, Where to Eat, and What to BuySimon and
Schuster
In this landmark effort to understand African American people in the New World, Gunnar Myrdal provides deep insight
into the contradictions of American democracy as well as a study of a people within a people. The title of the book, An
American Dilemma, refers to the moral contradiction of a nation torn between allegiance to its highest ideals and
awareness of the base realities of racial discrimination. The touchstone of this classic is the jarring discrepancy between
the American creed of respect for the inalienable rights to freedom, justice, and opportunity for all and the pervasive
violations of the dignity of blacks. The appendices are a gold mine of information, theory, and methodology. Indeed, two
of the appendices were issued as a separate work given their importance for systematic theory in social research. The
new introduction by Sissela Bok offers a remarkably intimate yet rigorously objective appraisal of Myrdal-a social scientist
who wanted to see himself as an analytic intellectual, yet had an unbending desire to bring about change. An American
Dilemma is testimonial to the man as well as the ideas he espoused. When It first appeared An American Dilemma was
called "the most penetrating and important book on contemporary American civilizations by Robert S. Lynd; "One of the
best political commentaries on American life that has ever been written" in The American Political Science Review; and a
book with "a novelty and a courage seldom found in American discussions either of our total society or of the part which
the Negro plays in it" in The American Sociological Review. It is a foundation work for all those concerned with the history
and current status of race relations in the United States.
MANY CULTURES * ONE WORLD "Boricua is what Puerto Ricans call one another as a term of endearment, respect,
and cultural affirmation; it is a timeless declaration that transcends gender and color. Boricua is a powerful word that tells
the origin and history of the Puerto Rican people." --From the Introduction From the sun-drenched beaches of a beautiful,
flamboyan-covered island to the cool, hard pavement of the fierce South Bronx, the remarkable journey of the Puerto
Rican people is a rich story full of daring defiance, courageous strength, fierce passions, and dangerous politics--and it is
a story that continues to be told today. Long ignored by Anglo literature studies, here are more than fifty selections of
poetry, fiction, plays, essays, monologues, screenplays, and speeches from some of the most vibrant and original voices
in Puerto Rican literature. * Jack Agüeros * Miguel Algarín * Julia de Burgos * Pedro Albizu Campos * Lucky CienFuegos
* Judith Ortiz Cofer * Jesus Colon * Victor Hern ndez Cruz * José de Diego * Martin Espada * Sandra Maria Esteves *
Ronald Fernandez * José Luis Gonzalez * Migene Gonzalez-Wippler * Maria Graniela de Pruetzel * Pablo Guzman *
Felipe Luciano * René Marqués * Luis Muñoz Marín * Nicholasa Mohr * Aurora Levins Morales * Martita Morales *
Rosario Morales * Willie Perdomo * Pedro Pietri * Miguel Piñero * Reinaldo Povod * Freddie Prinze * Geraldo Rivera *
Abraham Rodriguez, Jr. * Clara E. Rodriguez * Esmeralda Santiago * Roberto Santiago * Pedro Juan Soto * Piri Thomas
* Edwin Torres * José Torres * Joseph B. Vasquez * Ana Lydia Vega
An account of the emergence of the Asian American consciousness in the United States explores the history that led to
disparate groups of Asians seeing themselves as a single, cohesive ethnic community with political power.
Social media and emerging internet technologies have expanded the ideas of marketing approaches. In particular, the
phenomenon of the internet in China challenges the common perception of new media environments. Internet
Mercenaries and Viral Marketing: The Case of Chinese Social Media presents case studies, textual analysis, media
reviews, and in-depth interviews in order to investigate the Chinese “pushing hand” operation from the conceptual
perspective of communications and viral marketing. This book is significant to researchers, marketers, and advocates
interested in the persuasive influence of social networks.
In this Second Edition of this radical social history of America from Columbus to the present, Howard Zinn includes
substantial coverage of the Carter, Reagan and Bush years and an Afterword on the Clinton presidency. Its commitment
and vigorous style mean it will be compelling reading for under-graduate and post-graduate students and scholars in
American social history and American studies, as well as the general reader.
A narrative exploration of how the concept of common sense is inadequate in today's complex world draws on multiple
disciplines to offer insight into the sources of such topics as popularity, economics and self-deception.
Integrates social media, social network analysis, and data mining to provide an understanding of the potentials of social
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media mining.
“It’s been a long time since I’ve read a more interesting, informing, and inspiring book.”—Bill Moyers What can we do beyond
Occupy Wall Street? Political and economic systems are failing us, and it’s time for citizens to create change—individually and
collaboratively. In The Leaderless Revolution, Carne Ross sounds a call to action. With dramatic stories from the United States
and around the world, Ross’s analysis contrasts with the naïve, Panglossian optimism of globalization boosters like Thomas
Friedman. Uncontrolled economic volatility, perpetual insecurity, rampant inequality, and accelerating climate change are heading
us into a dangerous period of prolonged crisis. Ross—a former British diplomat to Iraq who resigned over his nation’s involvement
in the U.S.-led invasion—draws from his own experiences to offer an empowering new vision of how we can put things right.
INSTANT NEW YORK TIMES BESTSELLER "[The] rare biography of a public figure that's not only beautifully written, but also
shockingly revelatory." -- The Atlantic A vivid biography of former First Lady Barbara Bush, one of the most influential and underappreciated women in American political history. Barbara Pierce Bush was one of the country's most popular and powerful figures,
yet her full story has never been told. THE MATRIARCH tells the riveting tale of a woman who helped define two American
presidencies and an entire political era. Written by USA TODAY's Washington Bureau chief Susan Page, this biography is
informed by more than one hundred interviews with Bush friends and family members, hours of conversation with Mrs. Bush
herself in the final six months of her life, and access to her diaries that spanned decades. THE MATRIARCH examines not only
her public persona but also less well-known aspects of her remarkable life. As a girl in Rye, New York, Barbara Bush weathered
criticism of her weight from her mother, barbs that left lifelong scars. As a young wife, she coped with the death of her three-yearold daughter from leukemia, a loss that changed her forever. In middle age, she grappled with depression so serious that she
contemplated suicide. And as first the wife and then the mother of American presidents, she made history as the only woman to
see -- and advise -- both her husband and son in the Oval Office. As with many women of her era, Barbara Bush was routinely
underestimated, her contributions often neither recognized nor acknowledged. But she became an astute and trusted political
campaign strategist and a beloved First Lady. She invested herself deeply in expanding literacy programs in America, played a
critical role in the end of the Cold War, and led the way in demonstrating love and compassion to those with HIV/AIDS. With her
cooperation, this book offers Barbara Bush's last words for history -- on the evolution of her party, on the role of women, on Donald
Trump, and on her family's legacy. Barbara Bush's accomplishments, struggles, and contributions are many. Now, Susan Page
explores them all in THE MATRIARCH, a groundbreaking book certain to cement Barbara Bush as one of the most unique and
influential women in American history.
Through its interpretations of the Constitution and Bill of Rights
There are some events in life that are inevitable, and the emergence of problems in the workplace is one. Solutions sets out to
provide remedies that are accessible, practical, meaningful, and final. Well organized, and referenced to specific operations, this
book provides troubleshooting and other assistance, and serves as an encyclopedic reference for answers to organizational
problems for managers and practitioners. All the functional activities and operations of organizations are included, so that almost
any problem or issue that may occur will be addressed in one or more chapters. Readers will be able to quickly locate, understand
and use a specific tool or technique to solve a problem. The different tools available are described, or a single most useful tool
indicated. The tool is then explained in depth with an example of how it can be used. The strengths and weaknesses of individual
tools are identified and there are suggestions for further help. Solutions is essential for anyone wanting to learn the basics of
business problem solving and those who might know the basics but want to expand their understanding.
Inspiring stories of American heroes throughout history--for kids ages 8 to 12 George Washington's life illustrates the very first
values that American politicians shared. The story of Tecumseh teaches us about the power of being true to yourself and
defending your community. Lucretia Mott shows us how to stand up against what is wrong and speak out for what is right. Leaders
and Thinkers in American History is a colorful children's history book that explores the lives of influential American figures and their
incredible accomplishments. Kids will discover the stories of men and women across hundreds of years, from all different
backgrounds, and how they used their passion and talent to impact the world. Go beyond other American history books with: 15
detailed biographies--Kids will learn that the history of the United States is full of fascinating and impressive people who pioneered
everything from politics to technology, music, and art. Learn and grow--These powerful stories will inspire kids to find their own
gifts and use them to help others and achieve their dreams. Beyond this book--For kids who want to learn even more, each
biography includes suggestions for further reading and tips for getting active in their community. Get kids excited about history with
a children's history book featuring extraordinary Americans from all walks of life.
An exploration of the way videogames mount arguments and make expressive statements about the world that analyzes their
unique persuasive power in terms of their computational properties. Videogames are an expressive medium, and a persuasive
medium; they represent how real and imagined systems work, and they invite players to interact with those systems and form
judgments about them. In this innovative analysis, Ian Bogost examines the way videogames mount arguments and influence
players. Drawing on the 2,500-year history of rhetoric, the study of persuasive expression, Bogost analyzes rhetoric's unique
function in software in general and videogames in particular. The field of media studies already analyzes visual rhetoric, the art of
using imagery and visual representation persuasively. Bogost argues that videogames, thanks to their basic representational
mode of procedurality (rule-based representations and interactions), open a new domain for persuasion; they realize a new form of
rhetoric. Bogost calls this new form "procedural rhetoric," a type of rhetoric tied to the core affordances of computers: running
processes and executing rule-based symbolic manipulation. He argues further that videogames have a unique persuasive power
that goes beyond other forms of computational persuasion. Not only can videogames support existing social and cultural positions,
but they can also disrupt and change these positions themselves, leading to potentially significant long-term social change. Bogost
looks at three areas in which videogame persuasion has already taken form and shows considerable potential: politics,
advertising, and learning.
It should not surprise us when we see God use the common things of life--snow, streetlights, a rented suit, a mop--to accomplish
the incredible. But it should inspire us. From the depths of near obscurity at the turn of the last century, a young African American
man rose to fame through those ordinary things--listening intently out in the snow as a child to beautiful music in an elegant hall,
listening to his grandfather sing the old slave songs as he lit the streetlamps, sweating through a rented suit during an audition for
a musical scholarship, a chance meeting with a musical legend as he was mopping the halls of his school. Through the seemingly
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insignificant pieces of life, God led Harry T. Burleigh along the path to fame and through him preserved the songs that would form
the basis of a uniquely American music. Now Harry T. Burleigh, once world-renowned for his career as a beautiful baritone soloist,
an arranger of Negro Spirituals, and a composer in his own right, is lifted once more out of obscurity by Craig von Buseck. This
inspiring true story will take readers back in time to Southern plantations and Northern boom towns, to minstrel shows and soaring
sanctuaries, and into the heart of a man who never suspected that God had destined him for greatness.
Service-Dominant Logic presents a major paradigm shift in thinking about value creation and markets, moving from a
‘goods/product’ logic to a logic that treats the process of service provision as the basis of all exchange, both commercial and
social. This timely Handbook brings together chapters written by a stellar cast of expert authors from around the globe, arranged
around eleven core themes, to provide a comprehensive overview of key issues, developments, debates and potential future
directions for this dynamic field of study: Part 1: Introduction and Background Part 2: Value Cocreation Part 3: Service Exchange
Part 4: Service Ecosystems Part 5: Institutions and Institutional Arrangements Part 6: Resources and Resource Integration Part 7:
Actors and Practices Part 8: Innovation Part 9: Midrange Theory Part 10: Selected Applications Part 11: Reflections and Prospects
This Handbook is an essential reference text for scholars, students, consultants and advanced practitioners across a wide range of
business & management practices and academic disciplines.

Buzz is the most valuable marketing tool there is - and yet it's under-researched and overlooked as a method of reaching
customers. The groundbreaking The Anatomy of Buzz told us why buzz matters: studies and real-life phenomena from
the iMac to Cold Mountain prove that consumer recommendations are the best form of advertising or marketing. Now
Rosen, who has spent years studying buzz, has added findings from cutting-edge research and 100 new interviews with
field-leaders to show you how to create it. The result, with tips on subjects from seeding the market to accelerating
natural contagion, is essential reading not only for marketers, but for anyone who wants to spread their message.
A Simon & Schuster eBook. Simon & Schuster has a great book for every reader.
Shining the spotlight on a hundred men and women who really made a difference to the world’s most powerful nation,
this book features the lives and achievements of extraordinary Americans – presidents and sports figures, film stars and
physicists, generals and Internet mavericks – from the age of the Founding Fathers to the present. Telling the stories of
lives of men and women over the last 300 years, the book celebrates their achievements and presents a revealing history
of the United States. Selected by the editors of Encyclopaedia Britannica, the book contains surprises and insights into
the personalities that created America and is bound to cause debate.
Connected Marketing is a business book about the state of the art in viral, buzz and word-of-mouth marketing. Written by
17 experts working at the cutting edge of viral, buzz and word-of-mouth marketing, Connected Marketing introduces the
range of scalable, predictable and measurable solutions for driving business growth by stimulating positive brand talk
between clients, customers and consumers. Edited by marketing consultants Justin Kirby (Digital Media
Communications) and Dr. Paul Marsden (Spheeris/London School of Economics), and with a foreword by Emanuel
Rosen (author of the bestselling ‘Anatomy of Buzz’) Connected Marketing is a collaborative work written by 17 opinionleading consultants and practitioners working at the cutting edge of viral, buzz and word of mouth marketing. Contributing
authors to Connected Marketing are Stéphane Allard (Spheeris), Schuyler Brown (Buzz@Euro RSCG), Idil Cakim
(Burson-Marsteller), Andrew Corcoran (Lincoln Business School), Steve Curran, (Pod Digital), Brad Ferguson
(Informative), Justin Foxton (CommentUK), Graham Goodkind (Frank PR), Justin Kirby (Digital Media Communications),
Paul Marsden (Spheeris), Liam Mulhall (Brewtopia), Greg Nyilasy (University of Georgia), Martin Oetting (ESCP-EAP
European School of Management), Bernd Röthlingshöfer (Independent), Sven Rusticus (Icemedia), Pete Snyder (New
Media Strategies) and Thomas Zorbach (vm-people). Connected Marketing shows how businesses can harness
connectivity between clients, customers and consumers as powerful marketing media for driving demand.
From propaganda to protests, this book provides an in depth study of politics and the media today. Using historical and
contemporary examples, Sanders covers the essential theory and key research in the field. Topical and comprehensive,
this book covers everything students need to know about the global world of political communication.
A list of the one hundred most influential people in history features descriptions of the careers, contributions, and
accomplishments of the political and religious leaders, inventors, writers, artists, and others who changed the course of
history. Simultaneous.
In the present book, How to Win Friends and Influence People, Dale Carnegie says, “You can make someone want to do
what you want them to do by seeing the situation from the other person’s point of view and arousing in the other person
an eager want.” You learn how to make people like you, win people over to your way of thinking, and change people
without causing offense or arousing resentment. For instance, “let the other person feel that the idea is his or hers” and
“talk about your own mistakes before criticizing the other person.” This book is all about building relationships. With good
relationships, personal and business successes are easy and swift to achieve. Twelve Ways to Win People to Your Way
of Thinking 1. The only way to get the best of an argument is to avoid it. 2. Show respect for the other person's opinions.
Never say "You're wrong." 3. If you're wrong, admit it quickly and emphatically. 4. Begin in a friendly way. 5. Start with
questions to which the other person will answer yes. 6. Let the other person do a great deal of the talking. 7. Let the other
person feel the idea is his or hers. 8. Try honestly to see things from the other person's point of view. 9. Be sympathetic
with the other person's ideas and desires. 10. Appeal to the nobler motives. 11. Dramatize your ideas. 12.Throw down a
challenge.
Consumers are constantly inundated with repetitive traditional advertising messages, bombarding their lives, interrupting
their TV shows and generally getting in the way. The consumer does not feel any real emotional connection with these
brands, and if they do buy, it is simply because the brand that shouted the loudest got their attention. This outdated
approach to marketing communications is dying, and fast. Brands are realising that to secure the lifetime value of their
customers by gaining true customer loyalty, they must give something back. The relationships between brands and their
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target audiences are being revolutionized. Experiential Marketing looks at the new experiential marketing era, which
focuses on giving target audiences a fabulous brand-relevant customer experience that adds value to their lives.
Experiential marketing is made up of live brand experiences - two way communications between consumers and brands,
which are designed to bring brand personalities to life. This book demonstrates how experiential marketing fits in with the
current marketing climate, and how to go about planning, activating and evaluating it for best results. This is essential
reading for both advertising and marketing practitioners, and marketing students.
[Administration (référence électronique)].
How we learn from those around us: an essential guide to understanding how people behave. Humans are, first and foremost, social
creatures. And this, according to the authors of I'll Have What She's Having, shapes—and explains—most of our choices. We're not just blindly
driven by hard-wired instincts to hunt or gather or reproduce; our decisions are based on more than “nudges” exploiting individual cognitive
quirks. I'll Have What She's Having shows us how we use the brains of others to think for us and as storage space for knowledge about the
world. The story zooms out from the individual to small groups to the complexities of populations. It describes, among other things, how
buzzwords propagate and how ideas spread; how the swine flu scare became an epidemic; and how focused social learning by a few gets
amplified as copying by the masses. It describes how ideas, behavior, and culture spread through the simple means of doing what others do.
It is notoriously difficult to change behavior. For every “Yes We Can” political slogan, there are thousands of “Just Say No” buttons. I'll Have
What She's Having offers a practical map to help us navigate the complex world of social behavior, an essential guide for anyone who wants
to understand how people behave and how to begin to change things.
This carefully crafted ebook: “THE KINGDOM OF GOD IS WITHIN YOU (One of the Most Influential Books on Nonviolent Resistance,
Christianity & Inner Fate)” is formatted for your eReader with a functional and detailed table of contents. In the 1870s Tolstoy experienced a
profound moral crisis, followed by what he regarded as an equally profound spiritual awakening, as outlined in his non-fiction work A
Confession. His literal interpretation of the ethical teachings of Jesus, centering on the Sermon on the Mount, caused him to become a
fervent Christian anarchist and pacifist. Tolstoy's ideas on nonviolent resistance, expressed in such works as The Kingdom of God Is Within
You, were to have a profound impact on such pivotal 20th-century figures as Mohandas Gandhi, Martin Luther King, Jr., and James Bevel. In
this treatise Tolstoy explains that he feels that the Church's doctrines are mistaken because they have made a “perversion” of Christ’s true
teaching. He then goes on to explain what those teachings are and how one can become a true Christian in this war prone world. The title of
the book is taken from Luke 17:21. In the book Tolstoy speaks of the principle of nonviolent resistance when confronted by violence, as
taught by Jesus Christ. When Christ says to turn the other cheek, Tolstoy asserts that Christ means to abolish violence, even the defensive
kind, and to give up revenge. Tolstoy rejects the interpretation of Roman and medieval scholars who attempted to limit its scope. “How can
you kill people, when it is written in God’s commandment: 'Thou shalt not murder’?” Tolstoy took the viewpoint that all governments who
waged war are an affront to Christian principles. Content: Introduction: Leo Tolstoy: A Short Biography “Tolstoy the Artist” and “Tolstoy the
Preacher” by Ivan Panin The Kingdom of God is Within You Autobiographical: Reminiscences of Tolstoy, by His Son by Graf Ilia
LvovichTolstoi My Visit to Tolstoy by Joseph Krauskopf
Andrew L. Yarrow tells the story of Look magazine, one of the greatest mass-circulation publications in American history, and the very
different United States in which it existed. The all-but-forgotten magazine had an extraordinary influence on mid-twentieth-century America,
not only by telling powerful, thoughtful stories and printing outstanding photographs but also by helping to create a national conversation
around a common set of ideas and ideals. Yarrow describes how the magazine covered the United States and the world, telling stories of
people and trends, injustices and triumphs, and included essays by prominent Americans such as Martin Luther King Jr. and Margaret Mead.
It did not shy away from exposing the country’s problems, but it always believed that those problems could be solved. Look, which was
published from 1937 to 1971 and had about 35 million readers at its peak, was an astute observer with a distinctive take on one of the
greatest eras in U.S. history—from winning World War II and building immense, increasingly inclusive prosperity to celebrating grand
achievements and advancing the rights of Black and female citizens. Because the magazine shaped Americans’ beliefs while guiding the
country through a period of profound social and cultural change, this is also a story about how a long-gone form of journalism helped make
America better and assured readers it could be better still.
This carefully edited historical collection has been designed and formatted to the highest digital standards and adjusted for readability on all
devices. This collection presents the incredible life stories of the legendary Native Americans such as: Geronimo, Charles Eastman, Black
Hawk, King Philip, Sitting Bull, Crazy Horse. Contents: Charles Eastman: Indian Boyhood & From the Deep Woods to Civilization King Philip:
War Chief of the Wampanoag People Geronimo's Story of His Life Autobiography of the Sauk Leader Black Hawk and the History of the
Black Hawk War of 1832 Indian Heroes and Great Chieftains
The first black First Lady in U.S. history (and one of the most beloved), Michelle Obama brought intelligence and passion to her role. Readers
will learn how her years as a daughter, student, lawyer, wife, and mother shaped her into the influential education, healthy living, and
women's rights advocate she is today.
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