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The Hp Way How Bill Hewlett And I Built Our Company
David Packard
The most successful business book of the last decade, Reengineering the Corporation
is the pioneering work on the most important topic in business today: achieving
dramatic performance improvements. This book leads readers through the radical
redesign of a company's processes, organization, and culture to achieve a quantum
leap in performance. Michael Hammer and James Champy have updated and revised
their milestone work for the New Economy they helped to create -- promising to help
corporations save hundreds of millions of dollars more, raise their customer satisfaction
still higher, and grow ever more nimble in the years to come.
Up in the Air meets Inception in this smart, innovative, genre-synthesizing novel from
the acclaimed author of Care of Wooden Floors—hailed as “Fawlty Towers crossed with
Freud,” by the Daily Telegraph—that takes the polished surfaces of modern life, the
branded coffee, and the free wifi, and twists them into a surrealistic nightmare of infinite
proportions. Neil Double is a “conference surrogate,” hired by his clients to attend
industry conferences so that they don’t have to. It’s a life of budget travel, cheap suits,
and out-of-town exhibition centers—a kind of paradise for Neil, who has reconstructed
his incognito professional life into a toxic and selfish personal philosophy. But his latest
job, at a conference of conference organizers, will radically transform him and
everything he believes as it unexpectedly draws him into a bizarre and speculative
mystery. In a brand new Way Inn—a global chain of identikit mid-budget motels—in an
airport hinterland, he meets a woman he has seen before in strange and unsettling
circumstances. She hints at an astonishing truth about this mundane world filled with
fake smiles and piped muzak. But before Neil can learn more, she vanishes. Intrigued,
he tries to find her—a search that will lead him down the rabbit hole, into an eerily
familiar place where he will discover a dark and disturbing secret about the Way Inn.
Caught on a metaphysical Mobius strip, Neil discovers that there may be no way out.
From a one-car-garage company to a multibillion-dollar industry, the rise of HewlettPackard is an extraordinary tale of vision, innovation and hard work. Conceived in
1939, Hewlett-Packard earned success not only as a result of its engineering know-how
and cutting-edge product ideas, but also because of the unique management style it
developed -- a way of doing things called "the HP way". Decades before today's
creative management trends, Hewlett-Packard invented such strategies as "walkaround management", "flextime", and "quality cycles". Always sensitive to the needs of
its customers and responsive to employee input, Hewlett-Packard earned massive
steady growth that far outshone its competitors' vacillating fortunes, even with radically
different products from those responsible for its initial boom. For entrepreneurs and
managers alike, the wisdom found in these pages is invaluable if they want their
businesses to gain steady growth and consistent success. Transcending the evershifting marketplace and management trends, The HP Way offers the hard-won and
battle-tested practical experience of a proven and respected leader.
This public domain book is an open and compatible implementation of the Uniform
System of Citation.
Much more personal than standard corporate histories, David Packard's The HP Way
provides insights into managing and motivating people and inspiration for would–be
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entrepreneurs. This bestselling classic joins the Collins Business Essentials line–up
with a new Note from Steve Jobs. From a one–car–garage company to a
multibillion–dollar industry, the rise of Hewlett–Packard is an extraordinary tale of vision,
innovation and hard work. Conceived in 1939, Hewlett–Packard earned success not
only as a result of its engineering know–how and cutting–edge product ideas, but also
because of the unique management style it developed – a way of doing things called
'the HP way'. Decades before today's creative management trends, Hewlett–Packard
invented such strategies as 'walk–around management', 'flextime', and 'quality cycles'.
Always sensitive to the needs of its customers and responsive to employee input,
Hewlett–Packard earned massive steady growth that far outshone its competitors'
vacillating fortunes, even with radically different products from those responsible for its
initial boom. For entrepreneurs and managers alike, the wisdom found in these pages is
invaluable if they want their businesses to gain steady growth and consistent success.
Based on unprecedented access to the corporation’s archives, The Intel Trinity is the
first full history of Intel Corporation—the essential company of the digital age— told
through the lives of the three most important figures in the company’s history: Robert
Noyce, Gordon Moore, and Andy Grove. Often hailed the “most important company in
the world,” Intel remains, more than four decades after its inception, a defining
company of the global digital economy. The legendary inventors of the microprocessorthe single most important product in the modern world-Intel today builds the tiny
“engines” that power almost every intelligent electronic device on the planet. But the
true story of Intel is the human story of the trio of geniuses behind it. Michael S. Malone
reveals how each brought different things to Intel, and at different times. Noyce, the
most respected high tech figure of his generation, brought credibility (and money) to the
company’s founding; Moore made Intel the world’s technological leader; and Grove,
has relentlessly driven the company to ever-higher levels of success and
competitiveness. Without any one of these figures, Intel would never have achieved its
historic success; with them, Intel made possible the personal computer, Internet,
telecommunications, and the personal electronics revolutions. The Intel Trinity is not
just the story of Intel’s legendary past; it also offers an analysis of the formidable
challenges that lie ahead as the company struggles to maintain its dominance, its
culture, and its legacy. With eight pages of black-and-white photos.
Make a lasting impact by launching new initiatives, inspiring others, and championing
innovative approaches with this from-the-trenches guide by trusted executive mentor,
entrepreneur, and leadership expert Joel Peterson. Many leaders see their roles as
presiders/managers, with a primary focus on keeping results consistent with past
performance and on budget. These kinds of leaders make important contributions but
rarely leave a mark on the businesses they serve. For those wanting to make a lasting
impact, new skills are required. They need to learn to launch new initiatives, inspire
others, and champion innovative approaches. Joel Peterson calls these higher-level
leaders “entrepreneurial leaders,” and they create durable enterprises that deliver on
their promise. After three careers, four decades of marriage and seven kids, and
demanding roles as CFO, CEO, chairman, lead director, adjunct professor, founder,
author, entrepreneur and investor, Joel Peterson is often sought as a mentor and coach
by leaders and aspiring leaders. He has worked with all types of leaders and considers
the entrepreneurial leader to be the highest level of influence. Peterson lays out a path
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to achieving this summit, with a series of leadership maps organized around the four
essential basecamps on the path to Entrepreneurial Leadership: Establishing Trust
Creating a Sense of Mission Building a Cohesive Team Executing and Delivering
Results These core philosophies, while easy to summarize, can be extremely difficult to
implement. As Peterson says: “This book of maps and mindsets is aimed at those who
hope to lead others, help them achieve their best, break new barriers, change the
status quo, create a legacy, develop a brand, and enjoy a life-altering experience.” Let
Entrepreneurial Leadership guide you on your journey.
How a 60's radical started a business revolution at Hewlett-Packard and how her tools
can transform any company. A rousing, inspiring story and a model for right action in
companies of all sizes.
A young player steps up to bat at a crucial point in a baseball game and succeeds in making
the play that wins the game.
Bill & Dave's Memo's is a small collection of writings by Bill Hewlett and Dave Packard. It gives
a glimpse into the minds of two of Silicon Valley's best known entrepreneurs. The memos
address key issues such as the social responsibility of corporations, a management code of
ethics, and the managing of your greatest asset - people. Managers from first line supervisors
to executive board members will find this collection of writings a powerful reminder of the
purpose of a corporation.
"Sharing the Wealth" is the incredible true story of how a $40 a week baker became a
multimillionaire owner of a Super Bowl NFL team and an unprecedented philanthropist.
Terman was widely hailed as the magnet that drew talent together into what became known as
Silicon Valley."--BOOK JACKET.
A history of Hewlett-Packard chronicles the efforts of its Stanford graduate founders to build
their first product in a small California garage through its rise to a legendary Silicon Valley
company, in an account that credits the company's objectives, employee trust, and firm selfappraisals with enabling its successes.
In the fall of 1930, David Packard left his hometown of Pueblo, Colorado, to enroll at Stanford
University, where he befriended another freshman, Bill Hewlett. After graduation, Hewlett and
Packard decided to throw their lots in together. They tossed a coin to decide whose name
should go first on the notice of incorporation, then cast about in search of products to sell.
Today, the one-car garage in Palo Alto that housed their first workshop is a California historic
landmark: the birthplace of Silicon Valley. And Hewlett-Packard has produced thousands of
innovative products for millions of customers throughout the world. Their little company
employs 98,400 people and boasts constantly increasing sales that reached $25 billion in
1994. While there are many successful companies, there is only one Hewlett-Packard,
because from the very beginning, Hewlett and Packard had a way of doing things that was
contrary to the prevailing management strategies. In defining the objectives for their company,
Packard and Hewlett wanted more than profits, revenue growth and a constant stream of new,
happy customers. Hewlett-Packard's success owes a great deal to many factors, including
openness to change, an unrelenting will to win, the virtue of sustained hard work and a
company-wide commitment to community involvement. As a result, HP now is universally
acclaimed as the world's most admired technology company; its wildly successful approach to
business has been immortalized as The HP Way. In this book, David Packard tells the simple
yet extraordinary story of his life's work and of the truly exceptional company that he and Bill
Hewlett started in a garage 55 years ago.
In the stormy seas of today's world economy, organizations need all hands on deck In the
stormy seas of today's world economy, organizations need people to own their work, not just
rent a spot on the organization chart. All Hands on Deck is a fun-to-read story that is both a
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business strategy book about creating competitive advantage through corporate culture, and a
personal development book that will inspire readers to be more committed and engaged with
their work and their organizations. Drawing upon the wisdom of some of the greatest and most
beloved business leaders of the 20th century, this essential guide: Creates a virtual roadmap
for building a culture of ownership where so workers are inspired to think and act like partners
in the enterprise, and not just hired hands Shares practical and proven strategies for earning
employee buy-in and commitment to the values, vision, and purpose of the organization
Features the real-world wisdom of some of the most successful and beloved business leaders
of the 20th century, including Walt Disney, Ray Kroc, Mary Kay Ash, Bill Hewlett, and Dave
Packard A stirring resource for today's business environment, All Hands on Deck shares the
tools you need to create an organization that competes and succeeds in today's turbulent
world, and the inspiration that your people need to put those tools to work.
The lives of Skip Sands, a spy-in-training engaged in psychological operations against the
Vietcong, and brothers Bill and James Houston, young men who drift out of the Arizona desert
into a war, intertwine in a compelling novel of America during the Vietnam War.

The "Greatest Business Book of All Time" (Bloomsbury UK), In Search of
Excellence has long been a must-have for the boardroom, business school, and
bedside table. Based on a study of forty-three of America's best-run companies
from a diverse array of business sectors, In Search of Excellence describes eight
basic principles of management -- action-stimulating, people-oriented, profitmaximizing practices -- that made these organizations successful. Joining the
HarperBusiness Essentials series, this phenomenal bestseller features a new
Authors' Note, and reintroduces these vital principles in an accessible and
practical way for today's management reader.
What is it about the top tech product companies such as Amazon, Apple, Google,
Netflix and Tesla that enables their record of consistent innovation? Most people
think it’s because these companies are somehow able to find and attract a level
of talent that makes this innovation possible. But the real advantage these
companies have is not so much who they hire, but rather how they enable their
people to work together to solve hard problems and create extraordinary
products. As legendary Silicon Valley coach--and coach to the founders of
several of today’s leading tech companies--Bill Campbell said, “Leadership is
about recognizing that there's a greatness in everyone, and your job is to create
an environment where that greatness can emerge.” The goal of EMPOWERED
is to provide you, as a leader of product management, product design, or
engineering, with everything you’ll need to create just such an environment. As
partners at The Silicon Valley Product Group, Marty Cagan and Chris Jones have
long worked to reveal the best practices of the most consistently innovative
companies in the world. A natural companion to the bestseller INSPIRED,
EMPOWERED tackles head-on the reason why most companies fail to truly
leverage the potential of their people to innovate: product leadership. The book
covers: what it means to be an empowered product team, and how this is
different from the “feature teams” used by most companies to build technology
products recruiting and coaching the members of product teams, first to
competence, and then to reach their potential creating an inspiring product vision
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along with an insights-driven product strategy translating that strategy into action
by empowering teams with specific objectives—problems to solve—rather than
features to build redefining the relationship of the product teams to the rest of the
company detailing the changes necessary to effectively and successfully
transform your organization to truly empowered product teams EMPOWERED
puts decades of lessons learned from the best leaders of the top technology
companies in your hand as a guide. It shows you how to become the leader your
team and company needs to not only survive but thrive.
Explore single-stock futures, ETFs, and alternative energy futures Protect your
assets and maximize your profits in this risky yet lucrative market Want to take
advantage of the futures market? This plain-English guide gives you the surefire
strategies you need to be a successful trader, with up-to-the-minute advice on
the various types of futures, conducting research, finding a broker, entering and
exiting positions, and minimizing your losses. You also get bearish and bullish
strategies and tips for trading online. Discover how to: Understand trends in the
global economy Use charting patterns and indicators Execute successful trades
Set realistic goals Avoid common trading pitfalls Keep your downside risk under
control
In this Wall Street Journal and BusinessWeek bestseller, Michigan Business
School guru and worldwide consultant Noel Tichy brings his special brand of
organisational transformation to a practical level that guarantees a leader at
every level of an organisation. Why do some companies consistently win in the
marketplace while others struggle from crisis to crisis? The answer, says Noel
Tichy, is that winning companies possess a "Leadership Engine" , a proven
system for creating dynamic leaders at every level. Technologies, products and
economies constantly change. To get ahead and stay ahead, companies need
agile, flexible, innovative leaders who can anticipate change and respond to new
realities swiftly. Tichy explains that everyone has untapped leadership potential
that can be developed winning leaders and winning organisations have figured
out how to do this. In this acclaimed bestseller, Tichy offers colourful and
insightful best-practice examples from dozens of leaders gathered from decades
of research and practical experience.
The HP Phenomenon tells the story of how Hewlett-Packard innovated and
transformed itself six times while most of its competitors were unable to make
even one significant transformation. It describes those transformations, how they
started, how they prevailed, and how the challenges along the way were
overcome—reinforcing David Packard's observation that "change and conflict are
the only real constants." The book also details the philosophies, practices, and
organizational principles that enabled this unprecedented sequence of
innovations and transformations. In so doing, the authors capture the elusive
"spirit of innovation" required to fuel growth and transformation in all companies:
innovation that is customer-centered, contribution-driven, and growth-focused.
The corporate ethos described in this book—with its emphasis on bottom-up
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innovation and sufficient flexibility to see results brought to the marketplace and
brought alive inside the company—is radically different from current management
"best practice." Thus, while primarily a history of Hewlett-Packard, The HP
Phenomenon also holds profound lessons for engineers, managers, and
organizational leaders hoping to transform their own organizations. "At last! The
'HP Way, that most famous of all corporate philosophies, has taken on an almost
mythical status. But how did it really work? How did it make Hewlett-Packard the
fastest growing, most admired, large company of the last half-century? Now, two
important figures in HP's history, Chuck House and Raymond Price, have finally
given us the whole story. The HP Phenomenon is the book we've been waiting
for: the definitive treatise on how Bill and Dave ran their legendary company, day
to day and year to year. It should be a core text for generations of young
entrepreneurs and managers, a roadmap to building a great enterprise."—Michael
S. Malone, author of Bill & Dave: How Hewlett and Packard Built the World's
Greatest Company
By accepting the CEO job at Hewlett-Packard, an iconic company that had lost its
way, Carly Fiorina confirmed her status as the most powerful businesswoman in
America. But she also made herself a target for everyone who disliked her bold
leadership style and resented her rapid rise. For six years, as she led HP through
drastic changes and a controversial merger, Fiorina was the subject of endless
analysis, debate and speculation. Yet in all that time, the public never really got
to know the person behind the persona. Tough Choices finally reveals the real
Carly Fiorina, who writes with brutal honesty about her triumphs and failures, her
deepest fears and most painful confrontations – including her sudden and very
public firing by HP's board of directors. Tough Choices shows what it's really like
to lead a major corporation in a time of great change while trying to stay true to
your values. It's one woman's inspiring story, along with her unique perspective
on leadership, technology, globalisation, sexism and many other issues.
"Superb... certain to be a hit. Ms Fiorina is at her best when recounting the
travails of a woman in a male-dominated culture. She is also good in her
psychological descriptions of the constant betrayals that occur in corporate
bureaucracies. The woman that emerges from these pages is cultured, sensitive
and vulnerable, even as she acts tough." —The Economist
"This is not a book about charismatic visionary leaders. It is not about visionary
product concepts or visionary products or visionary market insights. Nor is it
about just having a corporate vision. This is a book about something far more
important, enduring, and substantial. This is a book about visionary companies."
So write Jim Collins and Jerry Porras in this groundbreaking book that shatters
myths, provides new insights, and gives practical guidance to those who would
like to build landmark companies that stand the test of time. Drawing upon a sixyear research project at the Stanford University Graduate School of Business,
Collins and Porras took eighteen truly exceptional and long-lasting companies -they have an average age of nearly one hundred years and have outperformed
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the general stock market by a factor of fifteen since 1926 -- and studied each
company in direct comparison to one of its top competitors. They examined the
companies from their very beginnings to the present day -- as start-ups, as
midsize companies, and as large corporations. Throughout, the authors asked:
"What makes the truly exceptional companies different from other companies?"
What separates General Electric, 3M, Merck, Wal-Mart, Hewlett-Packard, Walt
Disney, and Philip Morris from their rivals? How, for example, did Procter &
Gamble, which began life substantially behind rival Colgate, eventually prevail as
the premier institution in its industry? How was Motorola able to move from a
humble battery repair business into integrated circuits and cellular
communications, while Zenith never became dominant in anything other than
TVs? How did Boeing unseat McDonnell Douglas as the world's best commercial
aircraft company -- what did Boeing have that McDonnell Douglas lacked? By
answering such questions, Collins and Porras go beyond the incessant barrage
of management buzzwords and fads of the day to discover timeless qualities that
have consistently distinguished out-standing companies. They also provide
inspiration to all executives and entrepreneurs by destroying the false but widely
accepted idea that only charismatic visionary leaders can build visionary
companies. Filled with hundreds of specific examples and organized into a
coherent framework of practical concepts that can be applied by managers and
entrepreneurs at all levels, Built to Last provides a master blueprint for building
organizations that will prosper long into the twenty-first century and beyond.
From its early days as the farmer's companion to over a quarter century as the
nation's premier rock-and-roll station, WLS has touched the lives of millions of
listeners. Many well-known celebrities, like Gene Autry, owe their careers to the
Big 89, through the famous Saturday night program The National Barn Dance.
Local personalities such as Dick Biondi, Larry Lujack, and John Records
Landecker became household names thanks to Chicago's 50,000-watt blowtorch.
The images in Chicago's WLS Radio scan the entire history of the station,
featuring engaging hosts, the biggest stars, and lots of fun. The book also covers
WLS's move in the 1990s to become a leader in the news and talk format.
Chronicles the tumultuous period at Hewlett-Packard when newly-hired CEO Carly
Fiorina initiated controversial changes against the "HP Way", the biggest of which was
a merger with Compaq.
The must-read summary of David Packard's book: "The HP Way: How Bill Hewlett and I
Built Our Company". This complete summary of the ideas from David Packard's book
"The HP Way" tells the story behind the American giant company Hewlett-Packard. In
his book, the author reveals the keys to the company's success and the obstacles that
it had to overcome to become the world-class company that it is today. This summary
also provides readers with an insight into the management practices that have
contributed to the efficient operation of the company. Added-value of this summary: •
Save time • Understand key concepts • Expand your knowledge To learn more, read
"The HP Way" and discover the story behind the global company and the secrets to its
success.
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Don't simply show your data—tell a story with it! Storytelling with Data teaches you the
fundamentals of data visualization and how to communicate effectively with data. You'll
discover the power of storytelling and the way to make data a pivotal point in your story.
The lessons in this illuminative text are grounded in theory, but made accessible
through numerous real-world examples—ready for immediate application to your next
graph or presentation. Storytelling is not an inherent skill, especially when it comes to
data visualization, and the tools at our disposal don't make it any easier. This book
demonstrates how to go beyond conventional tools to reach the root of your data, and
how to use your data to create an engaging, informative, compelling story. Specifically,
you'll learn how to: Understand the importance of context and audience Determine the
appropriate type of graph for your situation Recognize and eliminate the clutter clouding
your information Direct your audience's attention to the most important parts of your
data Think like a designer and utilize concepts of design in data visualization Leverage
the power of storytelling to help your message resonate with your audience Together,
the lessons in this book will help you turn your data into high impact visual stories that
stick with your audience. Rid your world of ineffective graphs, one exploding 3D pie
chart at a time. There is a story in your data—Storytelling with Data will give you the
skills and power to tell it!
"Gamers at Work is a critical resource for new and experienced business leaders—for
anyone who feels unprepared for the demanding and seemingly insurmountable trials
ahead of them." —Peter Molyneux OBE, founder, Lionhead Studios "Gamers at Work
explores every imaginable subtlety of the video-game industry through the fascinating
stories of those who took the risks and reaped the rewards." —Hal Halpin, president,
Entertainment Consumers Association "This is the sort of book that can tear the most
hardcore gamers away from their PCs, Macs, or consoles for a few hours of rewarding
reading." —North County Times "Gamers at Work is truly an invaluable resource that's
well worth adding to your personal library." —Wii Love It There are few companies in the
video-game industry that have withstood the test of time; most startups exit as quickly
as they enter. In Gamers at Work: Stories Behind the Games People Play, the
countless challenges of building successful video-game developers and publishers in
this unstable industry are explored through interviews containing entertaining stories,
humorous anecdotes, and lessons learned the hard way. Gamers at Work presents an
inside look at how 18 industry leaders play the odds, seize opportunities, and transform
small businesses into great businesses. Here, in Gamers at Work, you will find their
stories replete with their personal struggles, corporate intrigue, and insights into
strategy, leadership, and management. Gamers at Work: Explores the formation of
entertainment software companies from the perspectives of successful founders who
played the odds Provides insight into why experienced professionals sacrifice the
comfort of gainful employment for the uncertainty and risk of the startup Shares the
experiences and lessons that shape the lives, decisions, and struggles of entrepreneurs
in this volatile business As an added bonus, check out Online Game Pioneers at Work,
published in 2015, for even more incredible stories from leaders in the mobile space.
Featured Entrepreneurs: Trip Hawkins, Electronic Arts (Madden NFL) Nolan Bushnell,
Atari (Pong) Wild Bill Stealey, MicroProse Software (Sid Meier's Civilization) Tony
Goodman, Ensemble Studios (Age of Empires) Feargus Urquhart, Obsidian
Entertainment (Star Wars: Knights of the Old Republic II) Tim Cain, Troika Games
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(Arcanum, Vampire: the Masquerade—Bloodlines) Warren Spector, Junction Point
Studios (Disney Epic Mickey) Doug & Gary Carlston, Broderbund Software (Prince of
Persia, Carmen Sandiego) Don Daglow, Stormfront Studios (Neverwinter Nights, Tony
La Russa Baseball) John Smedley, Verant Interactive (EverQuest, PlanetSide) Ken
Williams, Sierra On-Line (King's Quest, Leisure Suit Larry) Lorne Lanning, Oddworld
Inhabitants (Oddworld) Chris Ulm, Appy Entertainment (FaceFighter, Trucks & Skulls)
Tobi Saulnier, 1st Playable (Kung Zhu, Yogi Bear) Christopher Weaver, Bethesda
Softworks (The Elder Scrolls) Jason Rubin, Naughty Dog (Crash Bandicoot, Uncharted)
Ted Price, Insomniac Games (Spyro, Resistance) Other books in the Apress At Work
Series: Coders at Work, Seibel, 978-1-4302-1948-4 Venture Capitalists at Work, Shah
& Shah, 978-1-4302-3837-9 CIOs at Work, Yourdon, 978-1-4302-3554-5 CTOs at
Work, Donaldson, Seigel, & Donaldson, 978-1-4302-3593-4 Founders at Work,
Livingston, 978-1-4302-1078-8 European Founders at Work, Santos,
978-1-4302-3906-2 Women Leaders at Work, Ghaffari, 978-1-4302-3729-7 Advertisers
at Work, Tuten, 978-1-4302-3828-7
This straight-from-the-hip handbook by bestselling author and self-made millionaire
Harvey Mackay spells out the path to success for readers everywhere. They will learn
how to: Outsell by getting appointments with people who absolutely, positively do not
want to see you, and then making them glad they said "yes!" Outmanage by arming
yourself with information on prospects, customers, and competitors that the CIA would
envy - using a system called the "Mackay 66." Outmotivate by using his insights to help
yourself or your kids join the ranks of Amercia's one million millionaires. Outnegotiate
by knowing when to "smile and say no" and when to "send in the clones." This one-of-akind book by a businessman who's seen it all and done it all has sold almost 2 million
copies, and is the essential roadmap for everyone on the path to success.
Since the initial publication of Cultures@SiliconValley fourteen years ago, much has
changed in Silicon Valley. The corporate landscape of the Valley has shifted, with tech
giants like Google, Facebook, LinkedIn, and Twitter vying for space with a halo of
applications that connect people for work, play, romance, and education. Contingent
labor has been catalyzed by ubiquitous access to the Internet on smartphones,
enabling ride-sharing services like Uber and Lyft and space-sharing apps like Airbnb.
Entrepreneurs compete for people's attention and screen time. Alongside these
changes, daily life for all but the highest echelon has been altered by new perceptions
of scarcity, risk, and shortage. Established workers and those new to the workforce try
to adjust. The second edition of Cultures@SiliconValley brings the story of
technological saturation and global cultural diversity in this renowned hub of digital
innovation up to the present. In this fully updated edition, J. A. English-Lueck provides
readers with a host of new ethnographic stories, documenting the latest expansions of
Silicon Valley to San Francisco and beyond. The book explores how changes in
technology, especially as mobile phones make the Internet accessible everywhere,
impact work, family, and community life. The inhabitants of Silicon Valley illustrate in
microcosm the social and cultural identity of the future.
The HP WayHow Bill Hewlett and I Built Our CompanyHarper Collins
In the bestselling tradition of The HP Way, The Spirit to Serve describes how one of the
most successful hoteliers of the twentieth century built Marriott International from a
respectable $50-million-a-year enterprise into the mammoth $9-billion multinational
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giant of today. Told in the words of J. W. Marriott, Jr., The Spirit to Serve distills years
of hard-earned wisdom and experience into twelve timeless lessons that managers at
any level can implement in their own business lives.

This work documents how HP's successive CEOs have contributed to the
company's process of corporate becoming. The strategic leadership frameworks
used to illuminate these contributions will be helpful for theory development and
offer practical tools for founders of new companies and CEOs and boards of
directors of existing companies.
In the 1970s, while their contemporaries were protesting the computer as a tool
of dehumanization and oppression, a motley collection of college dropouts,
hippies, and electronics fanatics were engaged in something much more
subversive. Obsessed with the idea of getting computer power into their own
hands, they launched from their garages a hobbyist movement that grew into an
industry, and ultimately a social and technological revolution. What they did was
invent the personal computer: not just a new device, but a watershed in the
relationship between man and machine. This is their story. Fire in the Valley is
the definitive history of the personal computer, drawn from interviews with the
people who made it happen, written by two veteran computer writers who were
there from the start. Working at InfoWorld in the early 1980s, Swaine and
Freiberger daily rubbed elbows with people like Steve Jobs and Bill Gates when
they were creating the personal computer revolution. A rich story of colorful
individuals, Fire in the Valley profiles these unlikely revolutionaries and
entrepreneurs, such as Ed Roberts of MITS, Lee Felsenstein at Processor
Technology, and Jack Tramiel of Commodore, as well as Jobs and Gates in all
the innocence of their formative years. This completely revised and expanded
third edition brings the story to its completion, chronicling the end of the personal
computer revolution and the beginning of the post-PC era. It covers the departure
from the stage of major players with the deaths of Steve Jobs and Douglas
Engelbart and the retirements of Bill Gates and Steve Ballmer; the shift away
from the PC to the cloud and portable devices; and what the end of the PC era
means for issues such as personal freedom and power, and open source vs.
proprietary software.
"Makes a reader feel like a time traveler plopped down among men who were by
turns vicious and visionary."—The Christian Science Monitor The modern
American economy was the creation of four men: Andrew Carnegie, John D.
Rockefeller, Jay Gould, and J. P. Morgan. They were the giants of the Gilded
Age, a moment of riotous growth that established America as the richest, most
inventive, and most productive country on the planet. Acclaimed author Charles
R. Morris vividly brings the men and their times to life. The ruthlessly competitive
Carnegie, the imperial Rockefeller, and the provocateur Gould were obsessed
with progress, experiment, and speed. They were balanced by Morgan, the
gentleman businessman, who fought, instead, for a global trust in American
business. Through their antagonism and their verve, they built an industrial
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behemoth—and a country of middle-class consumers. The Tycoons tells the
incredible story of how these four determined men wrenched the economy into
the modern age, inventing a nation of full economic participation that could not
have been imagined only a few decades earlier.
Hewlett Packard is an American icon, the largest information technology
company in the world. The bedrock of Silicon Valley, it employs more than
300,000 people, its market capitalization is in excess of 100 billion and its
products are in almost every home in the country where there is a printer or
computer. In 2003 the company began a transition from the family management
style of its founders. It made a bold statement by hiring as its new CEO the most
visible female business executive in America: Carly Fiorina. Less than two years
later, the board fired her, amid accusations of imperiousness that had begun
damagingly to leak into the business media. The board at that time included one
of Silicon Valley’s most flamboyant venture capitalists and owner of the largest
and most expensive yacht in the world, and a former CIA asset who believed he
personally channeled the values of the company’s founders. Each had a long
and complicated history with HP, and each believed he should determine the
company’s future. They ran up against a corporate governance expert whom
they could not roll, and a new CEO whose loyalties on the board were entirely
opaque. In this way, the stage was set for a rancorous feud that split the board
into implacably distrusting factions. In the middle of the damaging schism, HP
introduced the Big Lie. The lie was pinned on the chairman, who was receiving
treatment for stage 4 ovarian cancer. And it sizzled through a largely
unquestioning media. Anthony Bianco gets to heart of the ethical morass at HP
that ended up damning the entire board that created it. Almost every American
has an interest in how the country’s greatest corporations are run, and the
character of the people entrusted with them. The story of Hewlett-Packard
reflects power struggles that shape corporate America and is an alarming
morality tale for our times.
At nineteen, Michael Dell started his company as a freshman at the University of
Texas with $1,000 and has since built an industry powerhouse. As Dell journeys
through his childhood adventures, ups and downs, and mistakes made along the
way, he reflects on invaluable lessons learned. Michael Dell's revolutionary
insight has allowed him to persevere against all odds, and Direct from Dell
contains valuable information for any business leader. His strategies will show
you effective ways to grow your business and will help you save time on costly
mistakes by following his direct model for success.
Documents the struggle between the sons of Hewlett-Packard's founders and the
company's powerful woman CEO to retain controlling interest over the company,
describing the differences that set each side at opposition and tracing Fiorina's
experiences behind the scenes. Reprint. 75,000 first printing.
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