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The Go Giver Influencer
"Are you an entrepreneur at heart, but have never stepped
out of the comfort zone of having a stable career in the
corporate world? Do you feel like you are missing something
in your life, or within your job? Have you reached that glass
ceiling within your career, with nowhere left to climb? Perhaps
you desire a creative outlet, or somewhere to refine your
leadership and management capabilities. You may just be
looking to increase your income and lifestyle by a couple
factors. You just know that you have more potential. Turn
your passions into profit! Fuel your desire to be in control of
your own destiny. Starting a business may seem an
overwhelming task for a busy professional, but it doesn’t
have to be. With proper guidance and execution, your side
business income may exceed your career salary. The best
part is that in today’s digital society, you won’t even have to
quit your job to start something that can have a high-earning
potential. You can retain that safety net of a career, for as
long as you wish" -- Amazon.com.
An intimate and profound reckoning with the changes
buffeting the $2 trillion global advertising and marketing
business from the perspective of its most powerful players, by
the bestselling author of Googled Advertising and marketing
touches on every corner of our lives, and the industry is the
invisible fuel powering almost all media. Complain about it
though we might, without it the world would be a darker place.
But of all the industries wracked by change in the digital age,
few have been turned on their heads as dramatically as this
one. Mad Men are turning into Math Men (and
women--though too few), an instinctual art is transforming into
a science, and we are a long way from the days of Don
Draper. Frenemies is Ken Auletta's reckoning with an industry
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under existential assault. He enters the rooms of the ad
world's most important players, meeting the old guard as well
as new powers and power brokers, investigating their
perspectives. It's essential reading, not simply because of
what it reveals about this world, but because of the potential
consequences: the survival of media as we know it depends
on the money generated by advertising and
marketing--revenue that is in peril in the face of technological
changes and the fraying trust between the industry's key
players.
This powerful book is the ultimate guide on how to create real
happiness in your life, through finding, cultivating, and
activating gratitude no matter what your life circumstances
may be... and to do it in a way that will change the trajectory
of your life. This book will show you how to make gratitude
something you DO not just something you FEEL, and how to
change your life quickly, simply and permanently as a result.
Hal Elrod says, "This is the definitive 'gratitude how-to guide, '
a timeless classic... and it's a book that the world has needed
for a long time." All it takes is one FLIP... that single moment
when you decide that you want to stop thinking about the life
you should be living and ACTUALLY START LIVING IT! This
highly anticipated new book will show you that the life you
want is a lot closer than you think. It's not what happens to us
that defines and shapes our lives - it's how we CHOOSE to
react to the things that come our way. There is only one
person who gets to decide how happy and contented you
feel, how meaningful your relationships are, how much control
you have over your life, and how much success you have...
and it's you! Do you want to create success out of failure? Do
you want to feel hopeful about the future? Do you want your
relationships to grow and thrive? Do you want to live an
abundant life no matter what? Then it's time to stop focusing
on the things that happen TO YOU and start being thankful IN
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YOUR CURRENT CIRCUMSTANCES, whatever they may
be. It doesn't matter where you are right now or where you've
been. You can begin re-writing your story immediately - and
guarantee it will have a happy ending - simply by FLIPping
the Gratitude Switch with the simple 4-step FLIP Formula! "As
one who who has read countless books on person
development - and learned tons from many of them - I rank
this book as one of the most important ever!" -Bob Burg, Coauthor of The Go Giver "Everyone needs to read this book."
-Greg S. Reid, Author - Think and Grow Rich Series "FLIP
The Gratitude Switch is simply a MASTERPIECE! This will
become one of those books that goes down in history as a
must read." -Rob Shallenberger, CEO of Becoming Your Best
Global Leadership "The principle of gratitude is quickly
gaining support in the psychological literature as the starting
point for every life improvement. Kevin Clayson understands
this in a way that is not only psychologically sound and
accurate, but also refreshingly authentic and immediately
applicable." -Paul H. Jenkins, Ph.D, Speaker, Author of
Positivity Psychologist "As a Ghostwriter, I've written a lot of
books (like, a lot), and I've never had one that's even come
CLOSE to changing my life in the way that Kevin's has. You
can ask my husband, my parents, and my kids... I'm a
changed woman thanks to this book. And I'll always be
grateful for Kevin and for the opportunity to work on this book
that he poured his soul into." -Jennifer Lill Brown, Ghostwriter,
Author, Freelance Writer, Mom "This book is 5 Stars for sure.
I've already applied the FLIP quite a few times and it has
really made an impact. Having kids with disabilities isn't an
easy task, it is a TRUE blessing and I am so grateful for my
little twin angels, the Lord knew I needed them, and being
able to find the frustration then look for something good is
something I'm always doing. Adding the other steps of Kevin's
formula is taking things to a whole new level for me! This
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book is a game changer and life changing! I feel so blessed
to have been able to read this book. It felt as if Kevin was
person- ally there reading it to me." -Michele Wright, Mother
of 4 Learn the simple 4-step Formula that will change the
trajectory of your life, and the one secret that will make
gratitude much more than an emotion that you feel from time
to time.
Beyond Influencer Marketing: Your guide to build authority,
grow your list, and boost revenue in your service business.
Through step-by-step guidance and case studies, learn how
to avoid roadblocks to connect with influencers, assume a
winning mindset and create a marketing foundation for
tangible results, and tap into your network to land clients.
A new edition with expanded content is available now, “The
Go-Giver, Expanded Edition: A Little Story About a Powerful
Business Idea” An engaging book that brings new relevance
to the old proverb “Give and you shall receive” The Go-Giver
tells the story of an ambitious young man named Joe who
yearns for success. Joe is a true go-getter, though sometimes
he feels as if the harder and faster he works, the further away
his goals seem to be. And so one day, desperate to land a
key sale at the end of a bad quarter, he seeks advice from
the enigmatic Pindar, a legendary consultant referred to by
his many devotees simply as the Chairman. Over the next
week, Pindar introduces Joe to a series of “go-givers:” a
restaurateur, a CEO, a financial adviser, a real estate broker,
and the “Connector,” who brought them all together.
Pindar’s friends share with Joe the Five Laws of
Stratospheric Success and teach him how to open himself up
to the power of giving. Joe learns that changing his focus
from getting to giving—putting others’ interests first and
continually adding value to their lives—ultimately leads to
unexpected returns. Imparted with wit and grace, The GoGiver is a heartwarming and inspiring tale that brings new
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relevance to the old proverb “Give and you shall receive.”
From the Hardcover edition.
***A Wall Street Journal and USA Today bestseller***
Leadership lessons for enduring business and personal
success from renowned motivational speaker, current
leadership editor of Success magazine and former co-CEO of
Primerica, John Addison In Real Leadership, author John
Addison shares his straightforward practices for successful
leadership through his personal and professional journey,
helping leaders at any level understand and emulate the nine
principles that fostered enduring results on his path to
success. As co-CEO of Primerica--the largest independent
financial services marketing organization in North
America--from 1999 to 2015, Addison spearheaded the
company through a period of rapid growth in the early 2000's,
then helped navigate the company through the worst financial
crisis since the Great Depression, and the separation from
their parent company, Citibank, which created one of the
most successful IPOs of the decade. Guiding the organization
through these monumental changes while also working to
keep morale high, Addison developed a passion and talent
for motivating others that allowed him to inspire and empower
over a million people during his career. The perspectives and
personal laws of success that he’s developed over decades
of hard work and diligence boil down to the principles of living
your best life. Because that, says Addison, is the essence of
leadership: having the courage, honor, and integrity to live
your true life, the one you were put here to live, and to do it in
a way that makes the world a better place than it was before
you got here. Addison's story shares his experiences--from
small-town southern boy to influential CEO--providing a
riveting read that is down-to-earth and profound in its
simplicity and honesty. His practical takeaway lessons will
help you lead better in every aspect of your life. It’s the kind
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of leadership that others will follow over the long haul,
through the good times and the bad, through the ups and the
downs; it’s real leadership. John Addison is the former CoCEO of Primerica, the largest independent financial services
marketing organization in North America. He currently serves
as CEO of Addison Leadership Group as well as the
leadership editor of Success magazine. As a renowned, worldclass speaker, he has motivated millions with his insight and
wisdom on leadership, personal development, and achieving
success in both their careers and their personal lives.
The Art of Persuasion teaches you how to get what you want
when you want it. You would love to have that ability, right?
After studying some of the most successful men and women
in modern history, author Bob Burg noticed how many
common characteristics these people have—and shares them
all with you. One trait that stands above all the rest is their
ability to win people over to their way of thinking—they were all
persuasive. Each of these life winners had a burning desire,
coupled with great creativity, and a total, unshakable belief in
their mission or cause. The Winning principles you will learn
include: Making People Feel Important Everything is
Negotiable Dealing with Difficult People Persuasion in Action
What Sets You Apart from the Rest Nuggets of Wisdom
Presented in everyday, clear, and often humorous language,
The Art of Persuasion leaves an impression on you that will
last a lifetime—filled with one success after another!
“Most people just laugh when they hear that the secret to
success is giving. . . . Then again, most people are nowhere
near as successful as they wish they were.” The Go-Giver
tells the story of an ambitious young man named Joe who
yearns for success. Joe is a true go-getter, though sometimes
he feels as if the harder and faster he works, the further away
his goals seem to be. Desperate to land a key sale at the end
of a bad quarter, he seeks advice from the enigmatic Pindar,
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a legendary consultant referred to by his many devotees simply as the Chairman. Over the next week, Pindar introduces
Joe to a series of “go-givers”: a restaurateur, a CEO, a
financial adviser, a real estate broker, and the “Connector”
who brought them all together. Pindar’s friends teach Joe the
Five Laws of Stratospheric Success and help him open
himself up to the power of giving. Joe learns that changing his
focus from getting to giving—putting others’ interests first and
continually adding value to their lives—ultimately leads to
unexpected returns. Imparted with wit and grace, The GoGiver is a classic bestseller that brings to life the old proverb
“Give and you shall receive.” Nearly a decade since its
original publication, the term “go-giver” has become
shorthand for a defining set of values embraced by hundreds
of thousands of people around the world. Today this timeless
story continues to help its readers find fulfillment and greater
success in business, in their personal lives and in their
communities. This expanded edition includes the text of the
original business parable, together with a foreword by Arianna
Huffington, a new introduction, a discussion guide, and a
Q&A with the authors.
With over 100,000 copies sold, this is one of the most popular
business- and sales-boosting guides ever written. This new
edition offers successful entrepreneur and speaker Bob
Burg's proven relationship-building system that thousands of
professionals and entrepreneurs have used to turn casual
contacts into solid sales opportunities. In Endless Referrals,
he shows you how to: Turn every contact into a sales
opportunity o Dramatically increase your business without
spending more time or money o Identify the most profitable
contacts o Use six keys to remember names and faces o
NEW SECTION! Network the Internet o NEW SECTION! Set
up a successful home-based business o Take the intimidation
out of telephoning o Overcome fear of rejection o NEW
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SECTIONS! Succeed in multi-level, network, and mail order
marketing o Position yourself as an expert o Mark yourself for
success!
Burg offers five simple principles of what he calls Ultimate
Influence: the ability to win people to your side in a way that
leaves everyone feeling great about the outcome-- and about
themselves! He offers a tried-and-true framework for building
alliances at work, at home, and anywhere else you seek to
win people over.
"Your behaviors are you brand." What story are you telling?
The Language of Influence & Personal Power is an anthology
of actionable, thought provoking nuggets you can translate to
every day life in business and personal interactions. It will
leave an imprint on your mind, and impact the way you
approach life, to direct your thoughts on leadership. In this
book of quotes, author, Scott Hagan, shares insight of how to
overcome obstacles and limitations we put on ourselves to
live a life of positive influence. Every quote will leave you in
anticipation for the next one, and linger with you long after
you turn the page. Scott's teachings and writings on
leadership have been used by executives of Fortune 500
companies, professional and college athletes and coaches,
politicians, business leaders around the globe, members of
the U.S Special Forces, and educators to inspire and
influence today and tomorrow's leaders.
For anyone pulling their hair out over an irritating colleague
who's not technically breaking any rules, a hilarious guide to
getting difficult people off your back from NYU psychology
professor Tessa West Ever watched a coworker charm the
pants off management while showing a competitive,
Machiavellian side to the lower ranks? The Kiss-Up/KickDown coworker doesn't hesitate to throw peers under the
bus, but their boss is oblivious to their bad behavior. What to
do? In Jerks at Work, West draws on a decade of original
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research to profile classic workplace archetypes, including the
Gaslighter, the Bulldozer, the Credit-Stealer, the Neglector,
and the Micromanager, and gives advice to anyone who's
ever cried in a bathroom stall at the office. West digs deep
into the inner workings of each bad apple, exploring their
motivations and insecurities--for instance, micromanagers
develop compulsive habits due to poor managerial training
and public shaming--and offers clever strategies for stopping
each type of jerk in their tracks, such as: • Bulldozers often
gain extra influence in meetings by making sure they're the
first person to talk, even by saying "let's start by all sharing
our names," which research shows portrays them as
powerful. Don't let them speak first! • Kiss-Up/Kick-down
coworkers are so endeared to their managers that, if you
have to report them, do it in small doses over time--otherwise,
you'll trigger cognitive dissonance in your brainwashed boss.
Jerks at Work is the playbook that you wish you didn't need
but you'll always turn to--and the answer to your endless "how
to deal with a terrible boss" Google searches.
A Multidimensional Approach to Leadership Top-down, onedimensional leadership models are hopelessly outmoded in
today's rapidly changing world, and they waste the leadership
ability that is present throughout an organization. In this
visionary book, Karen and Henry Kimsey-House provide a
model that harnesses the possibility of many rather than
relying on the power of one. Their revolutionary fivedimensional approach recognizes that leadership has to be
fluid and flexible and that the roles leaders and followers play
must shift to suit the situation. Co-Active Leadership invites all
of us to share our expertise and allows collaborative solutions
to emerge that would never have been possible otherwise.
"A step-by-step guide to using the brain's hardwired desire for
story to achieve any goal, whether it's successfully pitching a
product, saving the planet, or convincing your kids not to text
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and drive, from the author of Wired for Story"-Leading Leaders to Leadership helps the reader discover and
fine-tune his or her leadership skills--whether he or she is a
seasoned leader, new leader, or has never led before. Most
of us already have some leadership qualities and the
potential to develop even more. To grow, we need guidance
from someone who cares about us and our success, and is
already where we want to be. John takes the mystery out of
moving ahead by sharing the essential principles that will help
readers lead others more effectively.
The Go-Giver tells the story of an abitious young man named
Joe who yearns for success but is frustrated in his efforts.
Over the course of one week, through encounters with an
enigmatic consultant named Pindar and a series of Pindar's
friends, Joe learns that changing his focus from getting to
giving--putting others' interests first and continually addin
value to their lives--ultimately leads to unexpected returns.
Imparted with wit and grace, The Go-Giver is a classic
bestseller that brings to life the old proverb "Give and you
shall receive."Originally intended for adult readers, The GoGiver touched a chord in readers from all walks of
life--including avid young readers, from middle school through
college age. Shortly after its 2007 publication the book was
picked up by Randy Stelter, a high school English teacher
and athletic director in the northwest Indiana school system.
Randy used the book to help enhance his students'
perspective on "what it's going to take to be successful in the
real world," and has taken his school's senior class through
the book every year since. Soon other educators began
following suit, adopting the book as part of their curricula at
every level from high school through graduate school.Now
Randy has teamed up with Go-Giver authors Bob Burg and
John David Mann to create this Teacher's Guide, a detailed
lesson plan that includes vocabulary lists, assigned readings,
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questions for comprehension, extensive topics for class
discussion, questions for critical thinking, and a set of final
projects designed to deepen students' understanding of the
book and to ground its lessons in their own everyday
experience. While designed as a high school curriculum, the
Guide's content and approach can also be adapted for use in
higher-education settings.

Uses a fictionalized story about a copy machine
salesman to illustrate to readers how anyone who
wants to break through self-imposed barriers can
achieve all that life has to offer.
"Discovering that there is a serial killer onboard the
U.S.S. Abraham Lincoln, disgraced Navy SEAL
sniper Finn finds suspicion falling on him as a
newcomer and must expose the real killer while
searching for redemption"-How to find the soft innovation that will make your
product, service, school, church, or career worth
talking about. We live in an era of too much noise,
too much clutter, too many choices, and too much
spam. And as Seth Godin's 200,000-copy bestseller
Purple Cow taught the business world, the old ways
of marketing simply don't work anymore. The best
way to sell anything these days is through word of
mouth and the only real way to get word of mouth is
to create something remarkable. Free Prize Inside,
the sequel to Purple Cow, explains how to do just
that. It's jammed with practical ideas you can use
right now to make your product or service
remarkable, so that it will virtually sell itself.
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Remember when cereal came with a free prize
inside? Even if you already liked the cereal, it was
the little plastic toy that made it irresistible. Godin
explains how you can think of a bonus that will make
your customers feel just as excited, no matter what
business you're in. Consider these free prizes: • The
Tupperware party, which turned buying plastic bowls
into a social event • Flintstones vitamins, which
turned a serious product into something fun • The
free change-counting machine at every Commerce
Bank branch • The little blue box from Tiffany, which
makes people happy before they even open it This
book offers a way to create free prizes quickly,
cheaply, and reliably and persuade others in your
organization to help you bring them to life.
The author of Getting Things Done makes
recommendations for altering one's perspectives in
order to see life as a game that can be won, offering
suggestions for handling information overload,
achieving focus, and trusting oneself while making
decisions. 125,000 first printing.
What do you do at work when a hundred crises
seem to be happening at the same time? Do you
pick just one priority or try to put out every fire? How
can you stay composed, figure out what really
matters, and act decisively? When former U.S. Navy
SEAL sniper Brandon Webb transitioned to civilian
life, he struggled to get his first startup business off
the ground. He raised millions for his new venture,
Page 12/27

File Type PDF The Go Giver Influencer
only to lose it all as problems spiraled out of his
control. In the wake of that failure, Webb realized
that successful entrepreneurs need a skill he had
already mastered: total focus. SEAL snipers define it
as the ability to filter out noise and chaos so you can
make life-or-death decisions under the extreme
conditions of combat. If he could maintain total focus
while staring through crosshairs at a man who might
(or might not) be an Al Qaeda terrorist, surely he
could do the same in the business world. So Webb
started over, applying total focus to a new startup, a
media company called Hurricane Group. His
approach was so effective that in just five years,
Hurricane grew to have a staff of over fifty, an
audience in the tens of millions, and a valuation of
more than $100 million. In this book, Webb teaches
us to make better decisions under extreme pressure
by emulating the habits of his fellow warriors, as well
as other skills he learned on the job and from great
friends and business leaders like Solomon Choi of
16 Handles, Matt Meeker of BarkBox, and Betsy
Morgan of the Huffington Post and TheBlaze. For
instance, you’ll discover: · The difference between
total focus and tunnel vision is developing total
situational awareness: the ability to spot
opportunities and threats without getting distracted
from your goal. · You can overcome indecisiveness
and hesitancy by accepting violence of action: a
decision to move forward with an imperfect plan,
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knowing that even the best-laid plans go wrong. ·
Entrepreneurs must learn to embrace the suck,
refusing to quit when the going gets brutal, and
recognizing that unexpected challenges may reveal
your best shot at success. By following the tactics
and wisdom of a generation of legendary snipers
and business leaders, you’ll find the clarity of mind
you need to accomplish your own mission—whatever
it takes.
"Success is based 10 percent on technical skills and
90 percent on people skills." Have you ever had to
deal with a customer service representative who was
not providing good customer service? How about a
civil servant who was neither civil . . . . nor a
servant!? How about a difficult neighbor, or a family
member with whom you just can't seem to effectively
communicate without the discussion breaking down
into screaming or shouting and long-lasting bad
feelings. Then, of course, there are the people you
work with, your prospects, customers and clients.
We all have to deal with difficult people. The
difference in whether we are successful or not is in
our ability to persuade the other person to move to
our side of the issue. Those who can do this
consistently and effectively are happier, more at
peace, financially more successful, have more
friends, better relationships and are undoubtedly
richer in every way imaginable. This is my original
book that started the "Winning Without Intimidation"
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movement. It's 165 pages of stories, vignettes, and
positive persuasion techniques that will help you
succeed with people in a way perhaps you never
thought possible. Bestselling author John Fogg said
about it, "Take any people challenge you face and
have everybody come out a winner."
This book will help readers be brave. ?While we may
think that we need to follow some kind of prescription
to get results, the most amazing leaders are those
who dare to be their true selves, powerfully. People
want to give them their best. But in a business world
that’s so competitive and uncertain, how do you
connect with others more authentically to tap into
their illusive want? Brave Leadership is the essential
guide for leaders in today’s ever-shifting world.
Wherever you are in your leadership journey—new,
seasoned, young, or old—if you aspire to be the best
leader you can be, then this book is for you. It will
help you • Uncover your barriers to brave • Escape
overwhelm and frustration and learn to manage
stress and anxiety • Prepare for high-stakes
meetings and conversations • Have the influence
you want to have • Set the direction of your career •
Connect powerfully • Feel more confident,
courageous, satisfied, and purposeful • Tap into the
want of the people you lead to get the results you
need On a quest to make these powerful
conversations more accessible, professional-actressturned-leadership-educator Kimberly Davis shares
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the transformative tools she uses in her workshops
to help thousands of leaders worldwide. Drawing
from years of working with leaders of all experience
levels and industries and the latest research in
psychology, sociology, business, and the arts, this
provocative and inspiring book bridges traditional
business how-to with a personal development
approach to demystify what it takes to be the brave
leader you were born to be.
A STEP-BY-STEP SYSTEM FOR CREATING
CUSTOMERS AND CLIENTS FOR LIFE. It is more
difficult than ever for businesses and marketing
professionals to cut through the noise to create
relationships with their customers. Organizations that
focus on converting their customers to members and
helping them achieve the lasting transformation they
are seeking rather than simply offering the
transaction of the moment are winning. The Ultimate
Marketing Engine promises to teach readers how to
develop a system to take every customer from where
they are to where they want to be by building on the
innovative principles first brought to the marketing
world in Duct Tape Marketing and honed over three
decades of working with thousands of businesses.
Introducing the Customer Success Track The
Ultimate Marketing Engine introduces an innovative
new approach to marketing strategy that will
transform how readers view their business, their
marketing and perhaps, even how they view every
Page 16/27

File Type PDF The Go Giver Influencer
customer. Readers will learn: Why strategy must
come before tactics. How to narrow your focus and
choose only ideal customers. Why no one wants
what you sell – and what they actually want. How to
use story and narrative as the voice of strategy. How
to construct the perfect customer journey. How to
grow your business with your customers. This book
will help readers take control of their marketing while
creating ridiculously consistent business growth.
THE NEW YORK TIMES BESTSELLER and #1 WALL
STREET JOURNAL BESTSELLER Risky Is the New Safe is
a different kind of book for a different kind of thinking—a
thought-provoking manifesto for risk takers. It will challenge
you to think laterally, question premises, and be a contrarian.
Disruptive technology, accelerating speed of change and
economic upheaval are changing the game. The same tired,
old conventional thinking won’t get you to success today.
Risky Is the New Safe will change the way you look at
everything! You’ll view challenges—and the corresponding
opportunities they provide—in entirely new and exciting ways.
You’ll recognize powerful new gateways to creating wealth.
In this mind-bending book you’ll discover: How mavericks
like Steve Jobs, Richard Branson, and Mark Cuban think
differently—and what you can learn from them; The six-month
online course that could allow you to earn more than a Ph.D.;
How social media changes branding and marketing forever,
and what that means for you; What happens when holosuites and virtual-reality sex come about, and how you need
to prepare; The new religion of ideas: How to become an
“idea generator” and declare as a free agent; and, What will
cause the Euro, precious metals, and oceanfront real estate
to collapse—and how that can make you rich!
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As a Navy SEAL, Brandon Webb rose to the top of the
world's most elite sniper corps. Along the way, Webb served
beside, trained and supported men he came to know not just
as fellow warriors, but as friends and, eventually, as heroes.
This is his personal account of eight extraordinary SEALs,
who gave all for comrades and country. These are men who
left behind powerfully instructive examples of what it means to
be alive - and what it truly means to be a hero.
Offering winning techniques for spectacular sales results, the
creator of The Psychology of Selling shows readers how to
conquer fears, read customers, plan strategically, focus
efforts on key emotional elements, and close every sale.
30,000 first printing.
WASHINGTON POST BESTSELLER A Financial Times Book
of the Month Back to Human explains how a more socially
connected workforce creates greater fulfillment, productivity,
and engagement while preventing burnout and turnover. The
next generation of leaders must create a workplace where
teammates feel genuinely connected, engaged, and
empowered -- without relying on technology. Based on Dan
Schawbel's exclusive research studies -- featuring the
perspectives of over 2,000 managers and employees across
different age groups -- Back to Human reveals why virtual
communication, though vital and useful, actually contributes
to a stronger sense of isolation at work than ever before. How
can we change this culture? Schawbel offers a selfassessment called the "Work Connectivity Index" that
measures the strength of team relationships. He also shares
exercises, examples, and activities that readers can work on
individually or as a team, which will help them increase
personal productivity, be more collaborative, and become
more fulfilled at work. Back to Human ultimately helps you
decide when and how to use technology to build better
connections in your work life. It is a call to action to leaders
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across the world to make the workplace a better experience
for all of us.
Standing out is no longer optional Too many people believe
that if they keep their heads down and work hard, they’ll be
recognized on the merits of their work. But that’s simply not
true anymore. “Safe” jobs disappear daily, and the clamor of
everyday life drowns out ordinary contributions. To make a
name for yourself, to create true job security, and to make a
difference in the world, you have to share your unique
perspective and inspire others to take action. But in a noisy
world where it seems everything’s been said—and shouted
from the rooftops—how can your ideas stand out? Fortunately,
you don’t have to be a genius or a worldwide superstar to
make an impact. Drawing on interviews with more than fifty
thought leaders in fields ranging from business to genomics
to urban planning, Dorie Clark shows how these masters
achieved success and how anyone—with hard work—can do
the same. Whether it’s learning to ask the right questions,
developing and building on an expert niche, or combining
disparate fields to get a new perspective, Clark outlines ways
to develop the ideas that set you apart. Of course, having a
breakthrough insight is only half the battle. If you really want
to share your ideas, you have to find a way to build an
audience, communicate your message, and inspire others to
embrace your vision. Starting small is fine; Clark provides a
step-by-step guide to help you leverage your existing
networks, attract new people to your cause, and, ultimately,
build a community around your ideas. Featuring vivid
examples based on interviews with influencers such as Seth
Godin, David Allen, and Daniel Pink, Clark shows you how to
break through and ensure that your ideas get noticed.
Becoming a thought leader in your company or in your
profession is the ultimate career insurance. But—even more
important—it’s also a chance to change the world for the
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better. Whatever your cause, perspective, or point of view,
the world can’t afford for the best ideas to remain buried
inside you. Whether it’s how to improve the educational
system or how to make your company more efficient, your
ideas matter. The world needs your insights, and it’s time to
be bold.
Who hasn’t felt the sting of rejection? It doesn’t take much
for your feelings to get hurt—a look or a tone of voice or
certain words can set you ruminating for hours on what that
person meant. An unreturned phone call or a disappointing
setback can really throw you off your center. It’s all too easy
to take disappointment and rejection personally. You can
learn to handle these feelings and create positive options for
yourself. Don’t Take It Personally! explores all forms of
rejection, where it comes from, and how to overcome the fear
of it. Most of all, you’ll learn some terrific tools for stepping
back from those overwhelming feelings. You’ll be able to
allow space to make choices about how you respond.
—Understand the effect that anxiety, frustration, hurt, and
anger have on your interactions with others. —De-personalize
your responses and establish safe personal boundaries that
protect you from getting hurt. —Practice making choices about
the thoughts you think and the ways you respond to stressful
situations. —Understand and overcome fear of rejection in
personal and work relationships. Elayne Savage explores
with remarkable sensitivity the myriad of rejection
experiences we experience with friends, co-workers, lovers,
and family. Because her original ideas have inspired readers
around the world, Don’t Take It Personally! has been
published in six languages.
“To say love is what makes a marriage work is like saying it
takes oxygen to climb a mountain. Yes, oxygen is necessary.
But not sufficient.” For more than a decade, readers of the
bestselling Go-Giver series have been clamoring for a book
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on how to apply the philosophy at the heart of The Go-Giver
to their personal relationships. From the original story’s
coauthor and his wife, a clinically trained therapist, this longawaited sequel shows readers how to unlock a deeply
satisfying, abundant relationship based on simple, everyday
acts of generosity. In this new narrative, a position has
opened up at the top of the multinational giant Rachel’s
Famous Coffee, and Tom desperately wants the job. To gain
the position, he must first go through a series of interviews
with the company’s top executives, including its eccentric
CFO, Jeremiah. Tom’s wife, Tess, is facing her own
challenges. The couple first met on the job, where Tess was a
rising star—until her career was put on hold by the birth of a
son with special needs. The trauma and heartbreak of the
past six years has put tremendous stress on their marriage.
Now, Tess has learned that her best friend Amy is getting a
divorce. Could she and Tom be drifting in the same direction?
The thought leaves her stomach in knots. But Tom and Tess
are about to have a transformational day. Over the next few
hours, they will each learn from a wise cast of characters
(including some surprise guests from previous Go-Giver
stories) about five powerful secrets to building a love that
lasts. Over the years since the original book’s publication,
the term “go-giver” has become shorthand for a defining set
of values that has helped hundreds of thousands of people
around the world find greater professional success. Now, with
its charming fable-within-a-parable, followed by an in-depth
practical guide, The Go-Giver Marriage brings the personal
side of The Go-Giver to life.
It's time to drop the rose-colored glasses and face the facts:
most new businesses fail, with often devastating
consequences for the would-be entrepreneur. The New York
Times, Wall Street Journal, and USA TODAY bestseller The
Entrepreneur Equation helps you do the math before you set
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down the entrepreneurial path so that you can answer more
than just "Could I be an entrepreneur?" but rather "Should I
be an entrepreneur?". By understanding what it takes to build
a valuable business as well as how to assess the risks and
rewards of business ownership based on your personal
circumstances, you can learn how to stack the odds of
success in your favor and ultimately decide if business
ownership is the best possible path for you, now or ever.
Through illustrative examples and personalized exercises, tellit-like-it-is Carol Roth helps you create and evaluate your own
personal Entrepreneur Equation as you: • Learn what it takes
to be a successful entrepreneur in today's competitive
environment. • Save money, time and effort by avoiding
business ownership when the time isn't right for you. •
Identify and evaluate the risks and rewards of a new business
based on your goals and circumstances. • Evaluate whether
your dreams are best served by a hobby, job or business. •
Gain the tools that you need to maximize your business
success. The Entrepreneur Equation is essential reading for
the aspiring entrepreneur. Before you invest your life savings,
invest in this book!

From New York Times bestselling author and former
Navy SEAL Brandon Webb comes a simple yet powerful
five-step guide to transforming your life by making your
fears work for you instead of against you. Brandon Webb
has run life-threatening missions in the world's worst
trouble spots, whether that meant jumping out of
airplanes, taking down hostile ships on the open sea, or
rolling prisoners in the dead of night in the mountains of
Afghanistan. As a Navy SEAL, he learned how to
manage the natural impulse to panic in the face of
terrifying situations. As media CEO and national
television commentator, he has learned how to apply
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those same skills in civilian life. Drawing on his
experiences in combat and business, along with colorful
anecdotes from his vast network of super-achiever
friends from astronauts to billionaires, Webb shows how
people from all walks of life can stretch and transcend
their boundaries and learn to use their fears as fuel to
achieve more than they ever thought possible. "Fear can
be a set of manacles, holding you prisoner," writes
Webb. "Or it can be a slingshot, catapulting you on to
greatness." The key, says Webb, is not to fight fear or try
to beat it back, but to embrace and harness it. In the
process, rather than being your adversary, your fear
becomes a secret weapon that allows you to triumph in
even the most adverse situations. In Mastering Fear,
Webb and his bestselling coauthor John David Mann
break this transformation down into five practical steps,
creating a must-read manual for anyone looking for
greater courage and mastery in their lives.
With their national bestseller The Go-Giver, Bob Burg
and John David Mann took the business world by storm,
showing that giving is the most fulfilling and effective
path to success. That simple, profound story has inspired
hundreds of thousands of readers around the world-but
some have wondered how its lessons stand up to the
tough challenges of everyday real-world business. Now
Burg and Mann answer that question in Go-Givers Sell
More, a practical guide that makes giving the
cornerstone of a powerful and effective approach to
selling. Most of us think of sales as convincing potential
customers to do something they don't really want to. This
mentality sets up an adversarial relationship and makes
Page 23/27

File Type PDF The Go Giver Influencer
the sales process much harder than it has to be. As Burg
and Mann demonstrate, it's far more productive (and
satisfying) when salespeople think like Go-Givers.
Cultivate a trusting relationship and focus exclusively on
creating value for the other person, say the authors, and
great results will follow automatically. Drawing on a wide
range of examples of real-life salespeople who have
prospered by giving more, Burg and Mann offer tips and
strategies that anyone in sales can start applying right
away.
“I met last week with your leaders,” Ben began. “I heard
what they had to say. And you know, they make a good
point.” He paused. Take charge, Ben, he told himself.
Take control. He looked around the conference room.
Take, take, take. Was that really what he was here to
do? With their acclaimed bestseller The Go-Giver, Bob
Burg and John David Mann proved that a heartfelt
parable could also express a powerful idea. In The GoGiver Leader (originally published as It’s Not About
You), they offer an equally compelling tale about a
struggling small business and the ambitious young
executive trying to lead them to a crucial decision. Allen
& Augustine has manufactured high-quality chairs for
decades. Its people take pride in their work and feel loyal
to their owners and management team. But this revered
company is now at a crossroads, hurt by a tough
economy, foreign competition, and a cash crunch. The
air is filled with the scent of uncertainty, anxiety, perhaps
even panic. Into this setting enters Ben, who’s been
assigned by a larger firm to promote a merger that will
rescue Allen & Augustine. Ben’s facts are undeniable:
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the chair maker can either merge and modernize or go
bankrupt and vanish. So why can’t he persuade anyone
to buy in, from the CEO on down? Will Ben find a way to
sway the employee shareholders before the climactic
vote? And can Allen & Augustine survive without losing
its soul? The answers may surprise you as you follow
Ben on his journey to understanding that the path to
genuine influence lies less in taking leadership than in
giving it. This revised and updated edition includes a new
introduction, a discussion guide, and a Q&A with the
authors.
"A delightful, compelling book that offers a dazzling array
of practical, thoughtful exercises designed to spark
creativity, help solve problems, foster connection, and
make our lives better."--Gretchen Rubin, New York
Times bestselling author and host of the Happier podcast
In an era of ambiguous, messy problems--as well as
extraordinary opportunities for positive change--it's vital
to have both an inquisitive mind and the ability to act with
intention. Creative Acts for Curious People is filled with
ways to build those skills with resilience, care, and
confidence. At Stanford University's world-renowned
Hasso Plattner Institute of Design, aka "the d.school,"
students and faculty, experts and seekers bring together
diverse perspectives to tackle ambitious projects; this
book contains the experiences designed to help them do
it. A provocative and highly visual companion, it's a
definitive resource for people who aim to draw on their
curiosity and creativity in the face of uncertainty.
Teeming with ideas about discovery, learning, and
leading the way through unknown creative territory,
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Creative Acts for Curious People includes memorable
stories and more than eighty innovative exercises.
Curated by executive director Sarah Stein Greenberg,
after being honed in the classrooms of the d.school,
these exercises originated in some of the world's most
inventive and unconventional minds, including those of
d.school and IDEO founder David M. Kelley, ReadyMade
magazine founder Grace Hawthorne, innovative
choreographer Aleta Hayes, Google chief innovation
evangelist Frederik G. Pferdt, and many more. To bring
fresh approaches to any challenge-world changing or
close to home-you can draw on exercises such as Expert
Eyes to hone observation skills, How to Talk to Strangers
to foster understanding, and Designing Tools for Teams
to build creative leadership. The activities are at once
lighthearted, surprising, tough, and impactful-and reveal
how the hidden dynamics of design can drive more
vibrant ways of making, feeling, exploring,
experimenting, and collaborating at work and in life. This
book will help you develop the behaviors and deepen the
mindsets that can turn your curiosity into ideas, and your
ideas into action.
The Go-Giver InfluencerA Little Story About a Most
Persuasive Idea (Go-Giver, Book 3)Penguin
Please note that IT'S NOT ABOUT YOU has been
revised and republished with a new title, THE GO-GIVER
LEADER (ISBN: 9780399562945). We encourage you to
search for THE GO-GIVER LEADER instead of the old
edition.
From the bestselling authors of The Go-Giver, Go-Givers
Sell More, and The Go-Giver Leader comes another
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compelling parable about the paradox of getting ahead
by placing other people's interests first. The Go-Giver
Influencer is a story about two young, ambitious
businesspeople: Gillian Waters, the chief buyer for Smith
& Banks, a midsized company that operates a national
chain of pet accessory stores; and Jackson Hill, the
founder of Angels Clothed in Fur, a small but growing
manufacturer of all-natural pet foods. Each has
something the other wants. To Jackson, Smith & Banks
represents the possibility of reaching more animals with
his products--if he can negotiate terms and conditions
that will protect his company's integrity. To Gillian,
Angels Clothed in Fur could give her company a
distinctive, uniquely high-quality line that will help them
stand out from their competitors--if Angels Clothed in Fur
can be persuaded to give them an exclusive. At first, the
negotiations are adversarial and frustrating. Then,
coincidentally, Gillian and Jackson each encounter a
mysterious yet kindly mentor. Over the next week, while
neither one realizes the other is doing the same, both
Gillian and Jackson learn the heart of both mentors'
philosophies: The Five Secrets of Genuine Influence.
The story ends in a way that surprises everyone--and
with lessons we can all apply in our efforts to resolve
conflicts and influence others.
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