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The Deceptive Marketing Practices Digest
Deceptive marketing practices digestWest's Federal Practice DigestWest's Federal Practice Digest 4th
"This textbook provides an innovative, internationally oriented approach to the teaching of corporate social responsibility
(CSR) and business ethics. Drawing on case studies involving companies and countries around the world, the textbook
explores the social, ethical, and business dynamics underlying CSR in such areas as global warming, genetically
modified organisms (GMO) in food production, free trade and fair trade, anti-sweatshop and living-wage movements,
organic foods and textiles, ethical marketing practices and codes, corporate speech and lobbying, and social enterprise.
The book is designed to encourage students and instructors to challenge their own assumptions and prejudices by
stimulating a class debate based on each case study"--Provided by publisher.
Locate federal cases decided in the U.S. Supreme Court, Court of Appeals, district courts, Claims Court, bankruptcy courts, Court of Military
Appeals, the Courts of Military Review, and other federal courts. This Key Number Digest contains all headnotes, classified according to
West's® Key Number System, for federal court decisions reported from 1984 to the present. The topics are listed in alphabetical order. The
Key Numbers within those topics are listed in numerical order. Each topic begins with scope notes about subjects included and subjects
excluded and covered by other topics. Also, there is an outline of the topic, which includes a list of all Key Numbers in that topic. Headnotes
are collected by jurisdiction or court and filed according to the West Key Number System®.
Product Liability Case Digest Here's a unique first-stop research tool that describes all the latest product liability cases by type of case, so
you can quickly find key cases and typical issues involving similar products. Completely updated for this 2020 Edition, Product Liability Case
Digest covers the full range of products in six main categories: Construction Equipment and Materials Consumer Products Farm Machinery
and Products Medical Products Motor Vehicles Workplace Products An invaluable tool for the busy practitioner, Product Liability Case Digest
provides an immensely valuable head start to research by helping you quickly identify the most relevant and current decisions likely to affect
your product liability case. It will save you incalculable amounts of time and money. Previous Edition: Product Liability Case Digest, 2019
Edition, ISBN 9781543800708¿

The Canadian edition of The Little Black Book of Scams is a compact and easy to use reference guide filled with
information Canadians can use to protect themselves against a variety of common scams. It debunks common myths
about scams, provides contact information for reporting a scam to the correct authority, and offers a step-by-step guide
for scam victims to reduce their losses and avoid becoming repeat victims. Consumers and businesses can consult The
Little Black Book of Scams to avoid falling victim to social media and mobile phone scams, fake charities and lotteries,
dating and romance scams, and many other schemes used to defraud Canadians of their money and personal
information.
Examines promotional mailings, particularly sweepstakes, that flood mailboxes with more than a billion pieces of
mail/year. Examines the nature and the impact of sweepstakes run by: Amer. Family Enter., Pub. Clearing House, Time
Inc., and Reader's Digest. No evidence has been uncovered that the sweepstakes are fraudulent; however, the legitimate
sweepstakes co's. use deceptive and aggressive marketing techniques. Examines unfair practices that deceive
consumers into making excessive, unneeded purchases. Examines how laws can be changed to make sweepstakes less
deceptive and how the co's. could be more honest with consumers.
The digital economy is gradually gaining traction through a variety of recent technological developments, including the
introduction of the Internet of things, artificial intelligence and markets for data. This innovative book contains
contributions from leading competition law scholars who map out and investigate the anti-competitive effects that are
developing in the digital economy.
2015 Susanne K. Langer Award for Outstanding Scholarship, Media Ecology Association2013 Book of the Year, Visual
Communication Division, National Communication Association Amidst the profound upheavals in technology, economics,
and culture that mark the contemporary moment, marketing strategies have multiplied, as brand messages creep ever
deeper into our private lives. In Your Ad Here, an engaging and timely new book, Michael Serazio investigates the rise of
“guerrilla marketing” as a way of understanding increasingly covert and interactive flows of commercial persuasion.
Digging through a decade of trade press coverage and interviewing dozens of agency CEOs, brand managers, and
creative directors, Serazio illuminates a diverse and fascinating set of campaign examples: from the America’s Army
video game to Pabst Blue Ribbon’s “hipster hijack,” from buzz agent bloggers and tweeters to The Dark Knight’s “Why
So Serious?” social labyrinth. Blending rigorous analysis with eye-opening reporting and lively prose, Your Ad Here
reveals the changing ways that commercial culture is produced today. Serazio goes behind-the-scenes with symbolic
creators to appreciate the professional logic informing their work, while giving readers a glimpse into this new breed of
“hidden persuaders” optimized for 21st-century media content, social patterns, and digital platforms. Ultimately, this new
form of marketing adds up to a subtle, sophisticated orchestration of consumer conduct and heralds a world of
advertising that pretends to have nothing to sell.
This is the first scholarly book to fully address the topics of the psychology of deceptive persuasion in the marketplace and
consumer self-protection. Deception permeates the American marketplace. Deceptive marketing harms consumers’ health,
welfare and financial resources, reduces people’s privacy and self-esteem, and ultimately undermines trust in society. Individual
consumers must try to protect themselves from marketers’ misleading communications by acquiring personal marketplace
deception-protection skills that go beyond reliance on legal or regulatory protections. Understanding the psychology of deceptive
persuasion and consumer self-protection should be a central goal for future consumer behavior research. The authors explore
these questions. What makes persuasive communications misleading and deceptive? How do marketing managers decide to
prevent or practice deception in planning their campaigns? What skills must consumers acquire to effectively cope with marketers’
deception tactics? What does research tell us about how people detect, neutralize and resist misleading persuasion attempts?
What does research suggest about how to teach marketplace deception protection skills to adolescents and adults? Chapters
cover theoretical perspectives on deceptive persuasion; different types of deception tactics; how deception-minded marketers
think; prior research on how people cope with deceptiveness; the nature of marketplace deception protection skills; how people
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develop deception protection skills in adolescence and adulthood; prior research on teaching consumers marketplace deception
protection skills; and societal issues such as regulatory frontiers, societal trust, and consumer education practices. This unique
book is intended for scholars and researchers. It should be essential reading for upper level and graduate courses in consumer
behavior, social psychology, communication, and marketing. Marketing practitioners and marketplace regulators will find it
stimulating and authoritative, as will social scientists and educators who are concerned with consumer welfare.
Vol. 7 contains tables of cases and cross-reference index.
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