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Sustainability In The Hospitality Industry 2nd Ed Principles Of Sustainable Operations
The decisions a corporation makes affect more than just its stakeholders and can have wide social, environmental, and economic
consequences. This facilitates a business environment built around the practical regulations and transparency necessary to
ensure ethical and responsible business practice. Corporate Social Responsibility: Concepts, Methodologies, Tools, and
Applications is a vital reference source on the ways in which corporate entities can implement responsible strategies and create
synergistic value for both businesses and society. Highlighting a range of topics such as company culture, organizational diversity,
and human resource management, this multi-volume book is ideally designed for business executives, managers, business
professionals, human resources managers, academicians, and researchers interested in the latest advances in organizational
development.
Psychotherapy is an area that has seen huge growth in prominence and practice. The range of theoretical schools that have
emerged means that practitioners are striving to amalgamate and synthesise new approaches and theories. New Approaches to
Integration in Psychotherapy provides a snapshot of the latest theoretical and clinical developments in the field of integration.
Eleanor O'Leary and Mike Murphy bring together contributors from a range of theoretical backgrounds who present new
frameworks, theoretical integrations, clinical developments and related research. They critique existing research and provide a
thorough overview of the historical development of the movement towards integration in psychotherapy. The book is divided into
three sections, covering the following subjects in depth: Frameworks and Theoretical Integrations Professional and Clinical
Integrations and Special Populations Issues for Professional Consideration This book will be welcomed by anyone interested in
investigating integrative approaches to psychotherapy. In particular, it will have direct relevance to academics involved in training
and research on psychotherapy, psychotherapists, counsellors and clinical psychologists.
This new volume provides an abundance of information on new biomedical applications being used today. The book covers a wide
range of concepts and technologies, discussing such modern technological methods as the Internet of Things, e-pills, biomedical
sensors, support vector machines, wireless devices, image and signal processing in e-health, and machine learning. It also
includes a discussion on software implementation for the devices used in biomedical applications. The different types of antennas,
including antennas using RF energy harvesting for biomedical applications, are covered as well.
This new book focuses on the important concern of sustainability in tourism and hospitality industry. As the world’s natural
resource base is limited, the world is looking for solutions in the domains of energy, water, alternate building materials, resource
redeployment, and sustainable livelihoods as well. The tourism and hospitality industry is a large deployer of natural and created
resources. Some of the themes the book addresses include: designing sustainable restaurants sustainable accommodation
practices designing green hotels energy conservation in hotels- a Green Approach technology and sustainability marketing
sustainability to consumers sustainable culinary practices sustainable employee practices sustainable equipment design for the
hospitality industry sustainable tourism practices sustainable transport practices sustainable tourism destinations/cities The book
takes sustainability beyond the realms of external factors that matter to an organization. The authors look at various constituents of
the hospitality sector and analyze each of those from a sustainability standpoint. The book includes case studies that are global in
nature and that show how sustainable applications can be used and how concerns can be addressed. Environmental challenges
are also discussed. This book is futuristic with lot of practical insights for the students, faculty,. and practitioners. Since the
contributors are from across the globe, it is fascinating to see the global benchmarks.
The issues of sustainability and corporate social responsibility have become vital discussions in many industries within the public
and private sectors. In the business realm, incorporating practices that serve the overall community and ecological wellbeing can
also allow businesses to flourish economically and socially. Green Business: Concepts, Methodologies, Tools, and Applications is
a vital reference source for the latest research findings on the challenges and benefits of implementing sustainability into the core
functions of contemporary enterprises, focusing on how green approaches improve operations. Highlighting a range of topics such
as corporate sustainability, green enterprises, and circular economy, this multi-volume book is ideally designed for business
executives, business and marketing professionals, business managers, academicians, and researchers actively involved in the
business industry.
This handbook analyzes the main issues in the field of hospitality marketing by focusing on past, present and future challenges
and trends from a multidisciplinary global perspective. The book uniquely combines both theoretical and practical approaches in
debating some of the most important marketing issues faced by the hospitality industry. Parts I and II define and examine the main
hospitality marketing concepts and methodologies. Part III offers a comprehensive review of the development of hospitality
marketing over the years. The remaining parts (IV–IX) address key cutting-edge marketing issues such as innovation in hospitality,
sustainability, social media, peer-to-peer applications, Web 3.0 etc. in a wide variety of hospitality settings. In addition, this book
provides a platform for debate and critical evaluation that enables the reader to learn from the industry’s past mistakes as well as
future opportunities. The handbook is international in its constitution as it attempts to examine marketing issues, challenges and
trends globally, drawing on the knowledge of experts from around the world. Because of the nature of hospitality, which often
makes it inseparable from other industries such as tourism, events, sports and even retail, the book has a multidisciplinary
approach that will appeal to these disciplines as well as others including management, human resources, technology, consumer
behavior and anthropology.
The hospitality sector is facing increasing competition and complexity over recent decades in its development towards a global
industry. The strategic response to this is still that hospitality companies try to grow outside their traditional territories and domestic
markets, while the expansion patterns and M&A activities of international hotel and restaurant chains reflect this phenomenon. Yet,
interestingly, the strategies, concepts, and methods of internationalization as well as the managerial and organizational challenges
and impacts of globalizing the hospitality business are under-researched in this industry. While the mainstream research on
international management offers an abundance of information and knowledge on topics, players, trends, concepts, frameworks, or
methodologies, its ability to produce viable insights for the hospitality industry is limited, as the mainstream research is taking
place outside of the service sector. Specific research directions and related cases like the international dimensions of strategy,
organization, marketing, sales, staffing, control, culture, and others to the hospitality industry are rarely identifiable so far. The core
rationale of this book is therefore to present newest insights from research and industry in the field of international hospitality,
drawing together recent scientific knowledge and state-of-the-art expertise to suggest directions for future work. It is designed to
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raise awareness on the international factors influencing the strategy and performance of hospitality organizations, while analyzing
and discussing the present and future challenges for hospitality firms going or being international. This book will provide a
comprehensive overview and deeper understanding of trends and issues to researchers, practitioners, and students by showing
how to master current and future challenges when entering and competing in the global hospitality industry.
Sustainability is one of the single most important global issues facing the world. A clear understanding of the issues surrounding
climate change, global warming, air and water pollution, ozone depletion, deforestation, the loss of biodiversity and global poverty
is essential for every future manager in the hospitality industry. Present and future hospitality executives need to know how
sustainable management systems can be integrated into their businesses while maintaining and hopefully improving the bottom
line. Sustainability in the Hospitality Industry, second edition, is the only book available to introduce the students to economic,
environmental and social sustainable issues specifically facing the industry as well as exploring ideas, solutions, and strategies of
how to manage operations in a sustainable way. Since the first edition of this book there have been many important developments
in this field and this second edition has been updated in the following ways: updated content to reflect recent issues and trends
including hotel energy solutions and green hotel design two new chapters on 'Sustainable Food' and 'Social Entrepreneurship and
Social Value' updated international case studies throughout to explore key issues and show real life operational responses to
sustainability within the hospitality industry. New case studies on growth hotel development markets, Asia and the Middle East
new practical exercises throughout to apply your knowledge to real-life sustainability scenarios. This accessible and
comprehensive account of Sustainability in the Hospitality Industry is essential reading for all students and future managers.

Economic growth is directly impacted by a multitude of different industries; in recent years, the service industry has
emerged as a significant contributor to the global economy. As such, the effective management of this sector has
become a widely studied topic. The Handbook of Research on Promotional Strategies and Consumer Influence in the
Service Sector is an authoritative reference source for the latest research on emerging methods for innovative service
design and delivery, examining how growing customer expectations and global competition has influenced this industry.
Featuring quality factors, marketing tools, and the effects of consumer behavior, this publication is ideally suited for
researchers, professionals, and academicians actively involved in the service industry.
World-renowned economist Klaus Schwab, Founder and Executive Chairman of the World Economic Forum, explains
that we have an opportunity to shape the fourth industrial revolution, which will fundamentally alter how we live and work.
Schwab argues that this revolution is different in scale, scope and complexity from any that have come before.
Characterized by a range of new technologies that are fusing the physical, digital and biological worlds, the
developments are affecting all disciplines, economies, industries and governments, and even challenging ideas about
what it means to be human. Artificial intelligence is already all around us, from supercomputers, drones and virtual
assistants to 3D printing, DNA sequencing, smart thermostats, wearable sensors and microchips smaller than a grain of
sand. But this is just the beginning: nanomaterials 200 times stronger than steel and a million times thinner than a strand
of hair and the first transplant of a 3D printed liver are already in development. Imagine "smart factories" in which global
systems of manufacturing are coordinated virtually, or implantable mobile phones made of biosynthetic materials. The
fourth industrial revolution, says Schwab, is more significant, and its ramifications more profound, than in any prior period
of human history. He outlines the key technologies driving this revolution and discusses the major impacts expected on
government, business, civil society and individuals. Schwab also offers bold ideas on how to harness these changes and
shape a better future--one in which technology empowers people rather than replaces them; progress serves society
rather than disrupts it; and in which innovators respect moral and ethical boundaries rather than cross them. We all have
the opportunity to contribute to developing new frameworks that advance progress.
Sustainability in the Hospitality Industry 2nd EdPrinciples of Sustainable OperationsRoutledge
Sustainable Tourism Practices in the Mediterranean showcases and examines the current and future trends in
sustainable tourism in this popular region where tourism is one of the leading determinants of economic development.
This volume examines the effects of specific recent events including terrorism, financial crises and various political
changes in the Mediterranean region. Looking at a range of destinations, island and mainland, urban and rural, summer
and winter and emergent and declining zones, it provides a comprehensive overview of this area. It also draws on a
number of wide-ranging themes such as gastronomy, (corporate) social responsibility, entrepreneurship, ethical issues,
service quality, health and the slow city, offering an insightful study of the challenges the Mediterranean region faces and
the sustainable practices that can be implemented in order to overcome them. Written by leading academics in the field,
this book will be of great interest to upper-level students, researchers and academics in Tourism, Development Studies
and Geography.
Over the past few years the hospitality industry has become a lot more sustainable than it used to be. However, the
industry’s contribution to the sustainable development of our societies is still significantly smaller than it could be. This
book specifically addresses the links between operations, tactics and strategy from a sustainable development
perspective and moves beyond describing what is to reflect on what could be or even what should be, thus providing
students with a concise guide for improving sustainability concepts and businesses in the hospitality industry. Each
chapter uses specific cases and examples to reflect on different ways in which sustainability principles can be used for
revisiting the host–guest relationship and improving the industry’s business processes and models. In doing so, the book
provides current and future professionals with guidelines, inspiration and a call for action to take sustainability within the
hospitality industry to the next level, based on inclusiveness, equality and a sustainable relationship with our natural
environment.
This volume contains the proceedings of the Fourth International Conference on Sustainability in Energy and Buildings,
SEB12, held in Stockholm, Sweden, and is organized by KTH Royal Institute of Technology, Stockholm, Sweden in
partnership with KES International. The International Conference on Sustainability in Energy and Buildings focuses on a
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broad range of topics relating to sustainability in buildings but also encompassing energy sustainability more widely.
Following the success of earlier events in the series, the 2012 conference includes the themes Sustainability, Energy,
and Buildings and Information and Communication Technology, ICT. The SEB’12 proceedings include invited
participation and paper submissions across a broad range of renewable energy and sustainability-related topics relevant
to the main theme of Sustainability in Energy and Buildings. Applicable areas include technology for renewable energy
and sustainability in the built environment, optimization and modeling techniques, information and communication
technology usage, behavior and practice, including applications.
There is increasing public and academic interest in local and sustainable foods and food tourism. These interests have
been reflected in such diverse elements as the growth of farmers markets, green restaurants, food miles, crabon and
sustainability labelling, concerns over food supply and security, Slow Food, Fair Trade, and a desire to buy and 'eat
locally'. Food related hospitality and tourism is integral to this process because of the way in which it simultaneously acts
to globalise and localise food consumption and create new foodways and commodity chains. This book therefore aims to
provide an integrated understanding of the contemporary interest in food and food tourism through the use of an
international collection of illustrative case study chapters as well as the provision of a novel integrative framework for the
book, a sustainable culinary system. This is the first volume to examine the concept of sustainable culinary systems,
particularly with specific reference to tourism and hospitality. Divided into two parts, firstly the notion of the local is
explored, reflecting the increased interest in the championing of local food production and consumption. Secondly
treatment of sustainability in food and food tourism and hospitality in settings that reach beyond the local in a business
and socio-economic sense is reviewed. The book therefore, reflects much of the contemporary public interest in the
conscious or ethical consumption and production food, as well as revealing the inherent tensions between local and
broader goals in both defining and achieving sustainable culinary systems and the environmental, social and economic
implications of food production and consumption. This book provides the reader with an integrated approach to
understanding the subject of how culinary systems may be made more sustainable and will be valuable reading to all
those interested in sustainable food and food tourism.
"This book discusses interdisciplinary perspectives in the areas of global tourism and highlights cultural boundaries of
strategic knowledge management through case studies"-Managing Sustainable Tourism tackles the tough issues of tourism such as negative environmental impact and cultural degradation, and
provides answers that don’t sacrifice positive economic growth. It offers practical plans for fostering harmonious relationships among local
communities, the private sector, not-for-profit organizations, academic institutions, and governments at all levels as well as develops
management practices and philosophies that protect natural, built, and cultural environments while reinforcing positive and orderly economic
growth. Since the first edition, there have been many important developments in the field, and this second edition has been revised and
updated in the following ways: Updated content to reflect issues and trends, including: impact of the internet, slow tourism, responsible
tourism, pro – poor tourism and motivations of the individual tourist New and updated international case studies of successes and failures to
reflect current challenges and practices New lecturer and student online resources including PowerPoint slides and practical scenarios. This
volume provides a wealth of information and guidance on managing sustainable tourism now and in the future and will be invaluable to
educators, students, developers, entrepreneurs, investors, tourism strategists, planners and policymakers.
Experiences are an important part of our lives and increasingly represent a crucial topic to address for businesses and professionals. This
book focuses on designing, staging and managing experiences within the context of the events, tourism and hospitality industries. It also
illustrates current and future developments in these industries and wider society, with an emphasis on sustainable development. The book
offers an innovative approach for successfully creating experiences for (potential) customers that is based on combining insights and
methods from the world of design and the social sciences. Moreover, it shows how the experience economy and sustainable development
both reinforce one another and create challenges that businesses and professionals can address through this approach. Critical thinking
questions, practical examples and international case studies are integrated throughout the text. Combining a design science and a social
sciences perspective in one inclusive hands-on approach to designing, staging and managing experiences, this is essential reading for all
students of Events, Tourism and Hospitality Management, but also related fields.
This case looks at sustainability in hotel industry operations.
The international tourism industry has seen increased growth in the past few years as millions of individuals continue to travel worldwide. As
one of the world’s largest economic sectors, creating jobs, driving exports, and generating prosperity worldwide, hospitality and tourism
management needs to continually be explored in order to update best business models and practice. Strategic Business Models to Support
Demand, Supply, and Destination Management in the Tourism and Hospitality Industry is an essential reference source that emphasizes
emergent and innovative aspects and new challenges and issues within the industry with a particular focus on demand, supply, and
destination management. Featuring research on topics such as circular economy, consumer behavior, and social networking, this book is
ideally designed for business professionals, executives, hotel managers, event coordinators, restaurateurs, travel agents, tour directors,
policymakers, government officials, industry professionals, researchers, students, and academicians.
Sustainability in the Hospitality Industry equips future hospitality and tourism managers with the skills and knowledge they need to create
systems and cultures within their organizations that address the growing demand for sustainability. The text helps students recognize and
embrace the opportunity to become leaders in sustainability and help set the standards for other industry professionals to adopt. Opening
chapters provide readers with an overview of the breadth of sustainability in the hospitality industry, as well as current sustainable trends and
practices. Additional chapters cover sustainability in the foodservice and lodging industries, tourism, and supply chains. Students learn
strategies for sustainable beverage production, personnel management, marketing, and finance. The text expands its coverage to also
address casino, cruise ship, and sport and entertainment venue management. The closing chapter summarizes the various strategies and
concerns addressed throughout the book. To enrich the student learning experience, each chapter includes learning objectives, an
introduction, a chapter summary, key terms, discussion questions, and an industry spotlight, which demonstrates how various companies
around the world have implemented a variety of sustainable practices. Sustainability in the Hospitality Industry is well suited for
undergraduate and graduate-level courses in hospitality and tourism management.
Different tourism sites and destinations require different management approaches to maintain resources for both tourists and native
populations. Through evaluating ongoing patterns in the industry, businesses are able to maintain an equilibrium between the local
community and tourist populations. Managing Sustainable Tourism Resources is a scholarly publication that takes an in-depth look at the
different aspects of tourism as well as its impacts on cultural awareness, ecological harmony, and diversity. Additionally, it analyzes the
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operational functions within varying types of tourism and business strategies including women entrepreneurship, tourism in national parks and
sanctuaries, and sustainable management. This book is a vital resource for entrepreneurs, policy makers, managers, economists, business
professionals, academicians, and researchers seeking coverage on the management and sustainable tourism.
It is now widely agreed that the climate is changing, global resources are diminishing and biodiversity is suffering. Developing countries –
many of them considered by the World Tourism Organization to be 'Top Emerging Tourism Destinations' (UNWTO, 2009) – are already
suffering the full frontal effect of environmental degradation. The challenge for developing countries is a triple-edged sword, how can
economic prosperity be achieved without the perpetual depletion of nature’s reserves, the destruction of rural habitat and the dislocation of
traditional societies? Many emerging nations are looking increasingly to the tourism industry as the motor for economic development, with
hospitality businesses at the forefront. This book uses twenty-five case studies to demonstrate how it is possible to create income and
stimulate regional socio-economic development by using sustainable hospitality and tourism attractions. These case studies focus on issues
such as the protection of indigenous cultures as a source of touristic curiosity; the preservation of the environment and the protection of
endangered species – such as the plight of turtles in Sri Lanka or butterflies in Costa Rica to encourage tourism. Some cases cover
government supported projects, for example, the green parks venture and regional tourism development in the Philippines, an archaeological
park initiative in Honduras and the diversity of nature tourism in St. Vincent. Sustainable Hospitality and Tourism as Motors for Development
is designed to give students, academics and practitioners a guide for best practices of sustainable hospitality operations in developing
countries. Based on case studies, it provides a road map of how to achieve the goals of sustainability giving benchmark examples. The book
not only taps into a contemporary business subject, but aims to provide readers with a better understanding of how sustainable theories can
be put into practice in hospitality and tourism industries in developing countries.
This book focuses on the nanofiber membrane’s fabrication, characterization, and performance for medical, environment and energy
applications. Topics include polymer, inorganic and composite-form nanofiber membrane materials. Top Research teams from varied
disciplines and continents outline applied nanofiber membrane fabrication techniques and characterizations. Promising nanofiber membranes
for improving and enhancing technologies used in drug delivery, wound healing, tissue engineering, water and wastewater treatment and
purification, gas separation and purification, air purification, and fuel cells are discussed along with the likely path forward for commercial
usage. Key Features: Shares the most recent discovery solutions from experts all over the globe for the numerous problems in medical,
environmental and energy applications. Provides a holistic cycle of nanofiber membrane development which comprehensively discusses the
membrane preparation, characterizations, performance and the way forward for a specific process and application. Explains the mechanism
of separation and purification. Focuses on the nanofiber membrane’s fabrication, characterizations, and performance in various scenarios
and commercial applications.
This book is an introduction to one of the fast-developing core pillars in business, sustainability, as well as how it is closely tied into the
concept of service. Much has changed during the Covid-19 pandemic; we are seeing companies redefine their value propositions with
leaders, once again, returning to core basics and beginning to lead through strong pillars. The new emerging generations are demanding and
expecting more. The bar has been raised and the challenge for all leaders is to meet this. There are new leaders emerging with strong visions
of the future. As difficult as 2020 has been, we could well be sitting on the brink of a new age in both sustainability and in service. Out of the
dark times could come a lot of good but it will require new styles of leadership to what has be seen over the last 20 years.
Sustainability in the Hospitality Industry, Third Edition, is the only book available to introduce students to economic, environmental and
socially sustainable issues specifically facing the industry as well as exploring ideas, solutions and strategies of how to manage operations in
a sustainable way. Since the second edition of this book, there have been many important developments in this field and this latest edition
has been updated in the following ways: Updated content including sustainable food systems, hotel energy solutions, impacts of technology,
water and food waste management, green hotel design, certification and ecolabelling systems and the evolving nature of corporate social
responsibility strategies. New chapters exploring environmental accounting and the internalization of externalities as well as the management
of accessibility in hospitality. Updated and new international case studies with reflective questions throughout to explore key issues and show
real-life operational responses to sustainability within the hospitality industry. This accessible and comprehensive account of Sustainability in
the Hospitality Industry is essential reading for all students and future managers in the hospitality industry.
Events Feasibility and Development: From Strategy to Operations describes the latest tools and techniques used for the strategic growth of
the event industry around the world. It illustrates how events and festivals are assets to countries, companies and their people. This book
answers two fundamental questions faced by all events planners and organizers: "how do I justify this event to the client?" and "why are we
spending money on this event?" This book is supported by video presentations for teaching and training. Events Feasibility and Development:
From Strategy to Operations unpicks core issues such as: Developing a viable events program for the company or region Forecasting models
and return on investment Operational integrity and its feasibility Integrating all the management processes to ensure best practice
International case studies and examples are used throughout with practical insights and supporting theory. Case studies include: crowd
number forecasting, planning a torch relay around the world, getting the most out of volunteers, and examples are drawn from around the
world, from Scotland to Saudi Arabia to Sydney.
The first book to bring together environmental theory and the responsible hospitality debate to define how far the industry has gone and what
is left to achieve.
Economic Principles for the Hospitality Industry is the ideal introduction to the fundamentals of economics in this dynamic and highly
competitive sector. Applying economic theory to a range of diverse and global hospitality industry settings, this book gives the theory realworld context. Looking at critical issues around sustainable economic development in the hospitality industry such as diversification,
technology, determinants of demand, and pricing, it enables students to effectively conduct business analyses, evaluate business
performance and conduct effective improvements over time. Written in an engaging style, this book assumes no prior knowledge of
economics and contains a range of features, including international case studies and discussion questions, to aid beginners in the subject.
This will be an essential introductory yet comprehensive resource on economics for all hospitality students.
This book covers military pyrotechnics characteristics, sensitivity, combustion, performance parameters, ingredients and their behaviour,
various pyrotechnic compositions and their manufacturing methods, filling, pressing and assembly of ammunition and so forth. Divided into
two broader sections, namely military pyrotechnic compositions and military pyrotechnic ammunitions and devices, it provides full spectrum of
military pyrotechnics and a guide for all personnel involved with management of military pyrotechnic ammunitions and devices in design,
production, inspection, training, and use. Features: *Answers "know what", "know why "and "know how" of pyrotechnic compositions and
pyrotechnic ammunitions and devices * Explains various concepts and mechanisms of the military pyrotechnics *Deliberates on role and
characteristics of pyrotechnic compositions and its classification *Discusses various factors affecting performance and some differences in
military pyrotechnics * Describes various methods of initiation of ignition in ammunition *Elucidates basic requirements of pyrotechnic
ammunitions, its development and life cycle of ammunition lots * Provides classification, division, shelf life, compatibility and nomenclature of
ammunitions and devices *Reviews test/proof requirements of ammunitions and devices, deployment and functioning, defect classification,
sampling plan and acceptance criteria *Explores latest trends in 'green pyrotechnics' for environment- friendly military pyrotechnics
Environmental management is essential to the successful operation of the hospitality businesses. This book simplifies the complex issue of
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environmental management for both students of hospitality and industry practitioners (such as hotel managers and restauranteurs). The study
explains how global environmental problems affect the hospitality industry and vice versa. It also outlines the processes that should be
followed in environmental management, and the specific environmental management practices of hospitality businesses in the areas of waste
management, energy and water conservation. The book provides practical illustrations, review questions, and lists of keywords and concepts
in each chapter. It provides a global perspective on the study of environmental management in the hospitality industry by drawing on success
stories and previous research on the topic from across the globe.
A reference on sustainability, social responsibility, and green practices in hospitality and tourism, this book presents innovative research
methods in sustainability, state-of-the-art research by leading internationally recognized scholars on this topic, providing an excellent source
of quality research. Readers can expect to find several new ways to pursue research in sustainability.The book covers sustainability in the
context of public policy and ethics, a popular topic with universal appeal to many disciplines beyond hospitality. It includes case studies and
addresses sustainability issues from hotels, restaurants, tourism, travel, meetings, and others, with authors from all five continents.

Technological advancements in recent years have led to significant developments within a variety of business applications. In
particular, data-driven research provides ample opportunity for enterprise growth, if utilized efficiently. Supply Chain Management
in the Big Data Era is an authoritative reference source for the latest scholarly material on the implementation of big data analytics
for improved operations and supply chain processes. Highlighting emerging strategies from different industry perspectives, this
book is ideally designed for managers, professionals, practitioners, and students interested in the most recent research on supply
chain innovations.
Based on theory and practice it analyses environmental, economic and social value in the hotel sector and overall hospitality
industry, and what can be done to maximise the good for all the stakeholders in the long term.
This ground-breaking research represents the most complete collection yet on how the hospitality industry is addressing
sustainability and ethical issues. Covering supply chain management, innovative sustainability initiatives, CSR programmes,
biologically-respectful tourism and Value Creation, Sustainability in Hospitality: How Innovative Hotels are Transforming the
Industry presents valuable global viewpoints on embedding sustainability into all aspects of the hospitality industry, and the impact
this could have on transforming the sector into an advocate for more sustainable, eco-conscious tourism.The chapters in this
edited collection span organizational governance, human rights and labour practices, environment and climate change, fair
operating practices, stakeholder engagement, CSR and strategic management. The global reach of the collection brings case
studies from China, the US, the UK, Mexico and Italy, while company case studies include Fairmont Luxury Hotels and
Sextantio.Sustainability in Hospitality: How Innovative Hotels are Transforming the Industry will be an essential read for academics
researching the development of ethically-conscious and sustainable hospitality, and for hotel managers and group CEOs who want
to know how sustainability and CSR can be embedded in their day-to-day operations.
UNWTO Tourism Towards 2030 is a broad research project in continuation of UNWTOs work in the area of long-term forecasting
initiated in the 1990s and aims at providing a global reference on tourism future development. Following the long-term forecast
series of reports Tourism 2020 Vision, the Tourism Towards 2030 - Global Overview report updates international tourism
projections through 2030. Central in the study are the projections for international tourism flows in the two decades 2010-2030,
with as basis data series on international tourist arrivals as reported by destination countries for the period 1980-2010, taking into
account subregion of destination, region of origin, mode of transport and purpose of visit.
In the face of rapid industrialisation in the last few decades, the tourism economy has blossomed into a major industry with positive
impacts such as economic growth, infrastructure development, employment, and income generation. However, tourism brings
negative environmental effects such as degradation of landscapes and habitats, increased vulnerability of avifauna and wildlife,
and pollution leading to the decline of species. Environmental Impacts of Tourism in Developing Nations is a pivotal reference
source that explores some of the critical challenges faced in the tourism economy particularly with regard to the impacts on the
environment in developing nations. It also explores the impact tourism plays in the biophysical environment such as the issue of
climate change. While highlighting topics such as environmental justice, ecosystems, and ecotourism, this book is ideally designed
for academicians, policymakers, environmentalists, tourism professionals, and graduate-level students seeking current research
on the environmental and economic impacts of tourism.
The hospitality industry is major industry. Due a steady growth, by 2030 the hospitality and tourism industry is expected to provide
380 million jobs. This title explores the challenges presented including labor shortages, containing and reducing the ecological
footprint, Over tourism, and a poor industry image.
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