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Strategic And Tactical Requirements Of A Mining Long Term Plan
"This text meets the course outcomes of the National Fire Academy's Fire and Emergency Services Higher Education (FESHE)
associate level strategy and tactics course. It provides an overview of common firefighting concepts from fire dynamics to
extinguishing agents, to incident management, to fire fighter safety, to building construction, to preincident planning to post
incident analysis"--Back cover.
This book draws on the author’s own experience as a practitioner, collaborations with professionals from small and medium-sized
businesses with international scope in North Macedonia and Belgium, and academic research. Its goal is to bring together tactical
management and information systems research in complex environments. By developing the “DENICA” managerial method it reintroduces tactics as an important managerial function and underestimated source of competitive advantage. The book also offers
a roadmap for dynamic reconfiguration of the managerial systems in complex environment, while considering adaptability,
sustainability and effectiveness in the process. Furthermore, the book introduces a methodological “kaleidoscope” which
combines IS methodology with the managerial sciences, offering a model that can be adapted and replicated to specific contexts
in order to achieve fitting solutions. Real-world case studies from North Macedonia and Belgium apply these methods and illustrate
their practical implications.
This book covers each step in the asset allocation process, addressing as many of the relevant questions as possible along the
way. How can we formulate expectations about long-term returns? How relevant are valuations? What are the challenges to
optimizing the portfolio? Can factor investing add value and, if so, how can it be implemented? Which are the key performance
drivers for each asset class, and what determines how they are correlated? How can we apply insights about the business cycle to
tactical asset allocation? The book is aimed at finance professionals and others looking for a coherent framework for decisionmaking in asset allocation, both at the strategic and tactical level. It stresses analysis rather than pre-conceived ideas about
investments, and it draws on both empirical research and practical experience to give the reader as strong a background as
possible.
The old saying goes, ''To the man with a hammer, everything looks like a nail.'' But anyone who has done any kind of project
knows a hammer often isn't enough. The more tools you have at your disposal, the more likely you'll use the right tool for the job and get it done right. The same is true when it comes to your thinking. The quality of your outcomes depends on the mental
models in your head. And most people are going through life with little more than a hammer. Until now. The Great Mental Models:
General Thinking Concepts is the first book in The Great Mental Models series designed to upgrade your thinking with the best,
most useful and powerful tools so you always have the right one on hand. This volume details nine of the most versatile, allpurpose mental models you can use right away to improve your decision making, productivity, and how clearly you see the world.
You will discover what forces govern the universe and how to focus your efforts so you can harness them to your advantage,
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rather than fight with them or worse yet- ignore them. Upgrade your mental toolbox and get the first volume today. AUTHOR
BIOGRAPHY Farnam Street (FS) is one of the world's fastest growing websites, dedicated to helping our readers master the best
of what other people have already figured out. We curate, examine and explore the timeless ideas and mental models that
history's brightest minds have used to live lives of purpose. Our readers include students, teachers, CEOs, coaches, athletes,
artists, leaders, followers, politicians and more. They're not defined by gender, age, income, or politics but rather by a shared
passion for avoiding problems, making better decisions, and lifelong learning. AUTHOR HOME Ottawa, Ontario, Canada
Written by industry experts Bernard Klaene and Russell Sanders, and developed in partnership with the National Fire Protection
Association (NFPA), the Second Edition of Structural Firefighting: Strategy and Tactics will provide both fire officers and
professionals in training with the tools they need to become skilled incident commanders. Loaded with new content and features,
this new edition guides readers through all phases of strategic and tactical planning so they can manage any incident, regardless
of its complexity. The Second Edition includes: new chapter reorganization with scores of subject matter updates, including a
thorough discussion of the National Incident Management System (NIMS); a correlation guide to the Fire and Emergency Services
Higher Education (FESHE) Strategy and Tactics model course; 2-color interior with improved illustrations; a companion website
complete with chapter pre-tests, interactivities, an online glossary, and instructor resources. Rely upon Structural Firefighting:
Strategy and Tactics to get the comprehensive know-how needed to handle any fireground incident.
Based on comprehensive research into strategic planning literature and its military antecedents, the successor to The Rise and
Fall of Strategic Planning offers a penetrating analysis of the ten dominant schools of strategic thought. Reprint. 15,000 first
printing.
By illustrating how effective managers apply economic theory and techniques to solve real-world problems, MANAGERIAL
ECONOMICS 13E helps future business leaders learn to think analytically and make better decisions. As always, the seasoned
author team balances a solid foundation of traditional microeconomic theory with extensive exploration of the latest analytical tools
in managerial economics, such as game-theoretic tactics, information economics, and organizational architecture. This new edition
is concise, comprehensive, and current with cutting-edge coverage of important management topics relevant to today's students,
including an exciting focus on green business and environmentally friendly practices and products. Available with InfoTrac Student
Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
This book is about the process of using analytics and the capabilities of analytics in today’s organizations. Cutting through the buzz
surrounding the term analytics and the overloaded expectations about using analytics, the book demystifies analytics with an in-depth
examination of concepts grounded in operations research and management science. Analytics as a set of tools and processes is only as
effective as: The data with which it is working The human judgment applying the processes and understanding the output of these processes.
For this reason, the book focuses on the analytics process. What is intrinsic to analytics’ real organizational impact are the careful application
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of tools and the thoughtful application of their outcomes. This work emphasizes analytics as part of a process that supports decision-making
within organizations. It wants to debunk overblown expectations that somehow analytics outputs or analytics as applied to other concepts,
such as Big Data, are the be-all and end-all of the analytics process. They are, instead, only a step within a holistic and critical approach to
management thinking that can create real value for an organization. To develop this holistic approach, the book is divided into two sections
that examine concepts and applications. The first section makes the case for executive management taking a holistic approach to analytics. It
draws on rich research in operations and management science that form the context in which analytics tools are to be applied. There is a
strong emphasis on knowledge management concepts and techniques, as well as risk management concepts and techniques. The second
section focuses on both the use of the analytics process and organizational issues that are required to make the analytics process relevant
and impactful.
Expert presentation of holistic planning for a learner-focused educational system. Integrates curriculum, facilities, personnel, finance,
educational technology, and other significant planning tactics.
Ethics is a compendium of moral interpretations steeped in a multitude of religious and philosophical applications. It is subject to various
cultural intrusions as well as independent personal interpretation. The study of international business and all related managerial disciplines
usually includes ethical content. The majority of global management textbooks offer a chapter on ethics, and its often misaligned cousin,
social responsibility. They tend to cover the subject matter by stating the problem and then reciting laws enacted to combat social injustice as
well as including philosophical theories intended to provide generic direction. This iceberg approach, a topical view of the issues, leaves the
average MBA student along with executive cadre longing for more specific guidelines.
Essential for Career Advancement! Intelligence-Led Policing (ILP) is a management system and leadership philosophy that effectively
coordinates the sharing of criminal information and maximizes strategic leadership and decision-making. Learn: about the new ILP police
architecture, crime-fighting strategies that can enhance your career journey; ILP critical thinking skills that help you interpret and leverage
criminal information from the field; career-building information that improves strategic and tactical decision making during critical events; ILP
strategies that will allow you to evaluate threat levels and wisely allocate personnel and logistical resources; and methods that will assist you
in serving your community, protecting your officers and optimizing your performance. Includes a Wealth of Helpful Visuals! INCREASE YOUR
RETENTION WITH THE COMPANION BOOK - Test-Preparation and Instructional Strategies Guide.
Decorated ex-US Navy SEAL officer Jocko Willink delivers hard-won leadership principles that have been tested and proven on the
battlefield, in business and in life. Leadership Strategy and Tactics takes the guesswork out of leadership by translating theory into practical
skills and manoeuvers that leaders at all levels can apply, practice and execute. From the #1 New York Times bestselling co-author of
Extreme Ownership, this book is a powerful and pragmatic step-by-step guide to leading any team, in any situation, to victory. PRAISE FOR
EXTREME OWNERSHIP AND THE DICHOTOMY OF LEADERSHIP 'The smartest, most revoultionary management approach since Jack
Welch's Six Sigma.' Don Imus 'I've never read a book that reveals the truths of leadership in such detail and rawness. The true value of this
book cannot be quantified in words.' Pete Roberts, CEO, Origin USA 'Whether you're leading in the family room, the boardroom or in the
community, this book will help you lead, and most importantly, win.' Ryan Michler, Founder, Order of Man
Strategic and Tactical Considerations on the Fireground Study GuideThird EditionTrafford Publishing
There are several teaching sports approaches for school-age sports practitioners. However, relatively few models have a substantial
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theoretical and scientific foundation. In this sense, the present work aims to serve as an introduction on which to support the didactical
process of a Non-Linear Pedagogy of games teaching, as described in the first chapter. A comparison between the traditional approach of
sports teaching and the Teaching Games for Understanding model within the Slovak Republic context is exposed. Subsequently, experience
in the Sport Education model in Finland is presented. Then, research regarding teachers' experiences with the Cooperative Learning model
at different ethnic, cultural, and socioeconomic backgrounds is developed. Finally, an example of the Non-Linear Pedagogy program is used
in Malaysia.
You think you have a winning strategy. But do you? Executives are bombarded with bestselling ideas and best practices for achieving
competitive advantage, but many of these ideas and practices contradict each other. Should you aim to be big or fast? Should you create a
blue ocean, be adaptive, play to win—or forget about a sustainable competitive advantage altogether? In a business environment that is
changing faster and becoming more uncertain and complex almost by the day, it’s never been more important—or more difficult—to choose
the right approach to strategy. In this book, The Boston Consulting Group’s Martin Reeves, Knut Haanæs, and Janmejaya Sinha offer a
proven method to determine the strategy approach that is best for your company. They start by helping you assess your business
environment—how unpredictable it is, how much power you have to change it, and how harsh it is—a critical component of getting strategy
right. They show how existing strategy approaches sort into five categories—Be Big, Be Fast, Be First, Be the Orchestrator, or simply Be
Viable—depending on the extent of predictability, malleability, and harshness. In-depth explanations of each of these approaches will provide
critical insight to help you match your approach to strategy to your environment, determine when and how to execute each one, and avoid a
potentially fatal mismatch. Addressing your most pressing strategic challenges, you’ll be able to answer questions such as: • What replaces
planning when the annual cycle is obsolete? • When can we—and when should we—shape the game to our advantage? • How do we
simultaneously implement different strategic approaches for different business units? • How do we manage the inherent contradictions in
formulating and executing different strategies across multiple businesses and geographies? Until now, no book brings it all together and
offers a practical tool for understanding which strategic approach to apply. Get started today.
Making informed decisions is the essential beginning to any successful development project. Before the project even begins, you can use
needs assessment approaches to guide your decisions. This book is filled with practical strategies that can help you define the desired results
and select the most appropriate activities for achieving them.
Argues that a manager's central responsibility is to create and implement strategies, challenges popular motivational practices, and shares
anecdotes discussing how to enable action-oriented plans for real-world results.
The Fourth Edition of Firefighting Strategies and Tactics meets and exceeds the course outcomes of the National Fire Academy's Fire and
Emergency Services Higher Education (FESHE) course Strategy and Tactics (C0279). Firefighting Strategies and Tactics, Fourth Edition is a
valuable resource for fire fighters studying for promotion or taking civil service examinations. The Fourth Edition reinforces safe and effective
firefighting strategies and tactics for fire fighters and fire officers to employ during a wide spectrum of fire incidents. The chapters follow a
natural progression, each chapter building on the previous foundation to provide a broad understanding of firefighting strategy and tactics.
Firefighting Strategies and Tactics, Fourth Edition offers in-depth coverage of potential incident hazards, strategic goals, and tactical
objectives at: One- and two-family dwellings Multiple-family dwellings Commercial buildings Places of assembly High-rise buildings Vehicle
fires Wildland fires The Fourth Edition also includes: An Emphasis on Safety--Safety and professionalism are stressed throughout the
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chapters and are reinforced through discussions of incident effectiveness, hazard awareness, and strategic decision-making. Information for
Today's Fire Service--Expanded and new discussions on geographic information system (GIS mapping), drone use for creating preincident
plans, cancer risks in the fire service, gross decontamination of bunker gear after fires to reduce carcinogens, lookouts-communicationsescape routes and safety zones (LCES), and deployment of rapid intervention crews at wildland fires. Engaging Case Studies--Opening each
chapter, case studies highlight actual events to emphasize the importance of developing sound strategies and tactics to fight fires effectively
and safely. Additional case studies close out each chapter and provide students an opportunity to test their understanding in a safe
environment. Knowledge in Action--The final chapter demonstrates how the strategies and tactics throughout this resource may be applied in
scenarios set at various types of occupancies. This feature offers students an opportunity to see how concepts are applied in the real world.
An updated edition of the blockbuster bestselling leadership book that took America and the world by storm, two U.S. Navy SEAL officers
who led the most highly decorated special operations unit of the Iraq War demonstrate how to apply powerful leadership principles from the
battlefield to business and life. Sent to the most violent battlefield in Iraq, Jocko Willink and Leif Babin’s SEAL task unit faced a seemingly
impossible mission: help U.S. forces secure Ramadi, a city deemed “all but lost.” In gripping firsthand accounts of heroism, tragic loss, and
hard-won victories in SEAL Team Three’s Task Unit Bruiser, they learned that leadership—at every level—is the most important factor in
whether a team succeeds or fails. Willink and Babin returned home from deployment and instituted SEAL leadership training that helped
forge the next generation of SEAL leaders. After departing the SEAL Teams, they launched Echelon Front, a company that teaches these
same leadership principles to businesses and organizations. From promising startups to Fortune 500 companies, Babin and Willink have
helped scores of clients across a broad range of industries build their own high-performance teams and dominate their battlefields. Now,
detailing the mind-set and principles that enable SEAL units to accomplish the most difficult missions in combat, Extreme Ownership shows
how to apply them to any team, family or organization. Each chapter focuses on a specific topic such as Cover and Move, Decentralized
Command, and Leading Up the Chain, explaining what they are, why they are important, and how to implement them in any leadership
environment. A compelling narrative with powerful instruction and direct application, Extreme Ownership revolutionizes business
management and challenges leaders everywhere to fulfill their ultimate purpose: lead and win.
Much of the work that has been done in the last fifty years in the area of decision analysis has been concerned with situations in which formal
mathematical models of the decision process can be used. For example, deterministic models of operations research have been used as a
means of treating decisions under conditions of certainty. Statistical decision theory has been applied to decision making under conditions of
uncertainty and risk. Some attempts have been made to treat decisions under conditions of competition by methods derived from game
theory. However, many of the decisions that we meet today in business and in our daily lives do not fall conveniently into the areas covered
by these models. Many modern decisions are ill-structured by nature. These decisions have been called ''wicked" in comparison to the "tame"
decisions that yield to formal analyti cal treatment. Complex decision situations are found in every aspect of our lives today. They are
normally centred around an issue, opportunity, venture or threat that involves an individual or an organization on the one hand and other
participants on the other hand. The issue in such a situation might involve, for example, the proposed move of the Head Office of a
corporation from one political jurisdiction to another. It might be concerned with the oppor tunities and new ventures that would arise with the
introduction of a new and different type of product or service into an organization.
Now in its fifth edition, the hugely popular Digital Marketing Excellence: Planning, Optimizing and Integrating Online Marketing is fully
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updated, keeping you in line with the changes in this dynamic and exciting field and helping you create effective and up-to-date customercentric digital marketing plans. A practical guide to creating and executing digital marketing plans, it combines established approaches to
marketing planning with the creative use of new digital models and digital tools. It is designed to support both marketers and digital
marketers, and students of business or marketing who want a thorough yet practical grounding in digital marketing. Written by two highly
experienced digital marketing consultants, the book shows you how to: Draw up an outline digital marketing plan Evaluate and apply digital
marketing principles and models Integrate online and offline communications Implement customer-driven digital marketing Reduce costly trial
and error Measure and enhance your digital marketing Learn best practices for reaching and engaging your audiences using the key digital
marketing platforms like Apple, Facebook, Google and Twitter. This new edition seamlessly integrates the latest changes in social media
technology, including expanded coverage of mobile technology, demonstrating how these new ways to reach customers can be integrated
into your marketing plans. It also includes new sections on data analytics, clearly demonstrating how marketers can leverage data to their
advantage. Offering a highly structured and accessible guide to a critical and far-reaching subject, Digital Marketing Excellence, Fifth Edition,
provides a vital reference point for all students and managers involved in marketing strategy and implementation.

A collection defensive and offensive soccer strategies.
Providing practical, field-tested techniques and a complete 6-phase plan, this guide shows you how to make strategy a
habit for all organizations, no matter the size, type, or resource constraints.
A straightforward guide to trading today's dynamic Forex market Written by Wayne McDonell, the Chief Currency Coach
at FX Bootcamp, this book shows readers how to successfully trade the Forex market on their own. FX Bootcamp's
Guide to Strategic and Tactical Forex Trading skillfully explains how to combine popular technical indicators to formulate
a comprehensive market strategy. Readers will then learn how to focus on using this information to create a tactical
trading plan--one that will help them pull the trigger to get in and out of a trade. Along the way, McDonell takes the time to
discuss the various challenges a Forex trader faces, such as greed, fear, loss, and isolation. As a Forex trader and
educator of traders, Wayne McDonell knows what it takes to make it in the competitive world of Forex. And with FX
Bootcamp's Guide to Strategic and Tactical Forex Trading he shows readers how.
Virtually rewritten so as to make it even more appropriate for use in applied behavior analysis masters programs, thisthird
edition provides among the most comprehensive treatment of single case and within-subject design and other behavioral
research methods. Now even more accessible, this edition features many more pedagogical tools to further reinforce
learning. Unlike "cookbook" approach texts, authors Johnston and Pennypacker focus on the strategic and tactical
options available to an investigator. Written to meet the certification requirements established by the Behavior Analysis
Certification Board for courses in behavioral research methods, the new edition features many more clinical applications,
interventions, and examples. Accompanied by an on-line Instructor's Resource material available on a website. With a
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focus on single subject and within-subject design, this book is intended for advanced undergraduate or graduate courses
in behavioral analysis, behavioral research methods, experimental evaluation of behavior in applied settings, or single
subject design taught in departments of psychology, especially clinical and counseling psychology, social work,
education, developmental disabilities, and other social and health sciences that deal with human services areas. Written
for students without a background in behavioral research, the book will also appeal to practitioners who wish to brush up
on their behavioral research analytic skills.
The premise of the book is to provide insight into new ways through which corporations create and execute strategies. It
is the result of a 24-hour intensive workshop that brought together over twenty strategy practitioners from multiple
industries. They were asked to consider the proposition that strategy is shifting from a product of an élite group of people
within the firm to a process that aggregates strategic thinking from all levels of the firm.
Evidence-Based Practices for Strategic and Tactical Firefighting is a synopsis of the UL/NIST research studies and
experiments on fire behavior and techniques for ventilation, fire suppression, and search and rescue as a result of the
changes in modern building construction and furnishing materials. As a result of these changes, today's fires release
energy faster, reach flashover potential sooner, may reach higher temperatures, and are much more likely to become
ventilation-limited than building fires of even a few years ago. Developed in partnership with the International Association
of Fire Chiefs (IAFC) and National Fire Protection Association (NFPA), Evidence-Based Practices for Strategic and
Tactical Firefighting details many of the findings discovered as the result of an ongoing series of experiments conducted
by NIST, UL, and the New York City Fire Department (FDNY) and provides the most up-to-date information available
today for Fire Fighter, Fire Officer, and Fire Science students. Additional information about these ¬and other fire
experiments can be obtained online at the NIST website by searching under Fire¬ Fighting Technology and at the UL
website by searching under Fire¬ Fighter Safety Research Institute.
This study guide is meant as an accompaniment to the book Strategic and Tactical Considerations on the Fireground,
Third Edition written by retired Deputy Chief James P. Smith of the Philadelphia, PA, Fire Department and published by
Brady/Prentice-Hall. It is not meant to be an all-inclusive text or to answer all-encompassing questions; it is meant to
reinforce the text after it is read. In many cases the questions are narrow in design and emphasize specific points made
within the text.
The third in Robert Greene's bestselling series is now available in a pocket sized concise edition. Following 48 Laws of Power and The Art of
Seduction, here is a brilliant distillation of the strategies of war to help you wage triumphant battles everyday. Spanning world civilisations,
and synthesising dozens of political, philosophical, and religious texts, The Concise 33 Strategies of War is a guide to the subtle social game
Page 7/9

Read Online Strategic And Tactical Requirements Of A Mining Long Term Plan
of everyday life. Based on profound and timeless lessons, it is abundantly illustrated with examples of the genius and folly of everyone from
Napoleon to Margaret Thatcher and Hannibal to Ulysses S. Grant, as well as diplomats, captains of industry and Samurai swordsmen.
Strategies and Tactics in Organic Synthesis, Volume 3 provides detailed accounts of interesting advances in the field of synthesis. This book
discusses the tasks of multistep synthesis from finding the proper reagents, reaction, and conditions for individual steps to inventing new
chemistry to fill gaps in existing synthetic methodology. Organized into 13 chapters, this volume begins with an overview of the development
of redox glycosidation strategy through ester methylenation. This text then examines the development of computer-assisted molecular
modeling with applications to a wide range of problems in biological and organic chemistry. Other chapters consider the medicinal
significance of ginkgo tree, which has prompted systematic studies to correlate the claimed beneficial effects of its extracts to the active
principles. This book discusses as well the biological potency of pentacyclic quassinoids. The final chapter deals with the economic synthesis
of a penem antibacterial. This book is a valuable resource for chemists.
The Art of War is an enduring classic that holds a special place in the culture and history of East Asia. An ancient Chinese text on the
philosophy and politics of warfare and military strategy, the treatise was written in 6th century B.C. by a warrior-philosopher now famous all
over the world as Sun Tzu. Sun Tzu's teachings remain as relevant to leaders and strategists today as they were to rulers and military
generals in ancient times. Divided into thirteen chapters and written succinctly, The Art of War is a must-read for anybody who works in a
competitive environment.
What are your most important goals for the strategic Marketing Strategy and Tactics objectives? What are the business goals Marketing
Strategy and Tactics is aiming to achieve? What key business process output measure(s) does Marketing Strategy and Tactics leverage and
how? Has the direction changed at all during the course of Marketing Strategy and Tactics? If so, when did it change and why? What is your
formula for success in Marketing Strategy and Tactics ? This premium Marketing Strategy and Tactics self-assessment will make you the
assured Marketing Strategy and Tactics domain master by revealing just what you need to know to be fluent and ready for any Marketing
Strategy and Tactics challenge. How do I reduce the effort in the Marketing Strategy and Tactics work to be done to get problems solved?
How can I ensure that plans of action include every Marketing Strategy and Tactics task and that every Marketing Strategy and Tactics
outcome is in place? How will I save time investigating strategic and tactical options and ensuring Marketing Strategy and Tactics costs are
low? How can I deliver tailored Marketing Strategy and Tactics advice instantly with structured going-forward plans? There's no better guide
through these mind-expanding questions than acclaimed best-selling author Gerard Blokdyk. Blokdyk ensures all Marketing Strategy and
Tactics essentials are covered, from every angle: the Marketing Strategy and Tactics self-assessment shows succinctly and clearly that what
needs to be clarified to organize the required activities and processes so that Marketing Strategy and Tactics outcomes are achieved.
Contains extensive criteria grounded in past and current successful projects and activities by experienced Marketing Strategy and Tactics
practitioners. Their mastery, combined with the easy elegance of the self-assessment, provides its superior value to you in knowing how to
ensure the outcome of any efforts in Marketing Strategy and Tactics are maximized with professional results. Your purchase includes access
details to the Marketing Strategy and Tactics self-assessment dashboard download which gives you your dynamically prioritized projectsready tool and shows you exactly what to do next. Your exclusive instant access details can be found in your book. You will receive the
following contents with New and Updated specific criteria: - The latest quick edition of the book in PDF - The latest complete edition of the
book in PDF, which criteria correspond to the criteria in... - The Self-Assessment Excel Dashboard, and... - Example pre-filled SelfPage 8/9
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Assessment Excel Dashboard to get familiar with results generation ...plus an extra, special, resource that helps you with project managing.
INCLUDES LIFETIME SELF ASSESSMENT UPDATES Every self assessment comes with Lifetime Updates and Lifetime Free Updated
Books. Lifetime Updates is an industry-first feature which allows you to receive verified self assessment updates, ensuring you always have
the most accurate information at your fingertips.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come packaged
with the bound book. This book is written for firefighters, fire officers, and chief officers who hope to improve their firefighting skills. It can be
utilized in college fire science courses, or at a fire training academy. It can be beneficial for a candidate preparing for promotion to company
or chief officer. Improve readers’ understanding with real-world insight and research Blending research and over 40 years of personal
experience in the field, Strategic and Tactical Considerations on the Fireground, Fourth Edition, draws on author Chief Smith’s career
operating in one of the largest fire departments in the United States. This authoritative text covers strategic decisions as well as tactical
operations, guiding readers through the process of problem identification and solution response. From planning to incident scene control, this
text exposes readers to almost every possible tactical scenario and provides knowledge that can be applied to a variety of complex fire
situations. The Fourth Edition is updated and expanded to include information that addresses evolving fire service operational approaches.
An instant classic, this revised and updated edition of the phenomenal bestseller dispels the myths about starting your own business. Small
business consultant and author Michael E. Gerber, with sharp insight gained from years of experience, points out how common assumptions,
expectations, and even technical expertise can get in the way of running a successful business. Gerber walks you through the steps in the life
of a business—from entrepreneurial infancy through adolescent growing pains to the mature entrepreneurial perspective: the guiding light of all
businesses that succeed—and shows how to apply the lessons of franchising to any business, whether or not it is a franchise. Most
importantly, Gerber draws the vital, often overlooked distinction between working on your business and working in your business. The E-Myth
Revisited will help you grow your business in a productive, assured way.
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