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Based on four decades of experience and research, Navigating Strategic Decisions: The Power of Sound Analysis and
Forecasting explains how to improve the decision-making process in your organization through the use of better longterm forecasts and decision support. Filled with time-tested methodologies and models, it provides you with the tools to
establish the organization, processes, methods, and techniques required for analyzing and forecasting strategic
decisions. Describing how to foster the conditions required for forecasts to materialize, this book will help you rank project
valuations and select higher value creation projects. It also teaches you how to: Assess the commercial feasibility of large
projects Apply sanity checks to forecasts and assess their resource implications Benchmark best-in-class strategic
forecasting organizations, processes, and practices Identify project risks and manage project uncertainty Analyze
forecasting models and scenarios to determine controllable levers Pinpoint factors needed to ensure that forecasted
future states materialize as expected This book provides you with the benefit of the author’s decades of hands-on
experience. In this book, John Triantis shares valuable insights on strategic planning, new product development, portfolio
management, and business development groups. Describing how to provide world-class support to your corporate,
market, and other planning functions, the book provides you with the tools to consistently make improved decisions that
are based on hard data, balanced evaluations, well considered scenarios, and sound forecasts.
Simons presents the seven key questions a manager and his team must continually ask. Drawing on decades of
research into performance management systems and organization design, "Seven Strategy Questions" is a nononsense, must-read resource for all leaders in any organization.
McKinsey 7S FrameworkBoost business performance, prepare for change and implement effective strategies50 Minutes
This newly updated guide for matrimonial lawyers and accountants is the companion publication for Feder's Valuation
Strategies in Divorce. In individual chapters, detailed information is provided on how to evaluate specific types of marital
assets; the particular accounting and financial conventions that affect the owner's income from the asset and the value of
the asset; and the rules, regulations and issues peculiar to the particular asset. The reader is also provided with
checklists of documents needed to appraise the asset, sources of industry information, lists of trade associations and
journals, a bibliography, and a case study and report. Part I on closely-held corporations contains chapters devoted to
automobile dealerships, media companies, high-tech companies, property and casualty insurance companies,
construction companies, and small businesses such as bars, restaurants and gas stations. Part II covers the evaluation
of various professional practices, and Part III discusses the valuation of different types of real estate assets. Federal civil
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service pensions, military pensions and the pensions provided by Fortune 500 corporations are examined in Part IV. The
methodologies for evaluating personal property, such as gems, jewelry, and oriental rugs are found in Part V. Besides
aiding attorneys and accountants, this publication will be of great assistance to appraisers, actuaries, and pension
experts.
The "Greatest Business Book of All Time" (Bloomsbury UK), In Search of Excellence has long been a must-have for the
boardroom, business school, and bedside table. Based on a study of forty-three of America's best-run companies from a
diverse array of business sectors, In Search of Excellence describes eight basic principles of management -- actionstimulating, people-oriented, profit-maximizing practices -- that made these organizations successful. Joining the
HarperBusiness Essentials series, this phenomenal bestseller features a new Authors' Note, and reintroduces these vital
principles in an accessible and practical way for today's management reader.
Any significant organizational level change initiative is dependent on the engagement of the people working in that
organization. Without engagement, change will falter and ultimately fail. Engaging Change goes behind the scenes of
change management to help managers, consultants and practitioners understand why some things work and why others
don't. Engaging Change addresses current challenges such as how to understand the environmental context driving the
need for change; how to initiate and sustain momentum throughout the change programme; how to institutionalize
structural and behavioural change; and how to create compelling visions. With case studies from Sony, Nestlé, Redcats
(who own La Redoute, for example) and the British Army, the text provides practice-based insights into the realities of
leading sustainable change.
The number one guide to corporate valuation is back and better than ever Thoroughly revised and expanded to reflect
business conditions in today's volatile global economy, Valuation, Fifth Edition continues the tradition of its bestselling
predecessors by providing up-to-date insights and practical advice on how to create, manage, and measure the value of
an organization. Along with all new case studies that illustrate how valuation techniques and principles are applied in realworld situations, this comprehensive guide has been updated to reflect new developments in corporate finance, changes
in accounting rules, and an enhanced global perspective. Valuation, Fifth Edition is filled with expert guidance that
managers at all levels, investors, and students can use to enhance their understanding of this important discipline.
Contains strategies for multi-business valuation and valuation for corporate restructuring, mergers, and acquisitions
Addresses how you can interpret the results of a valuation in light of a company's competitive situation Also available: a
book plus CD-ROM package (978-0-470-42469-8) as well as a stand-alone CD-ROM (978-0-470-42457-7) containing an
interactive valuation DCF model Valuation, Fifth Edition stands alone in this field with its reputation of quality and
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consistency. If you want to hone your valuation skills today and improve them for years to come, look no further than this
book.
Boost business performance, prepare for change and implement effective strategies This book is a practical and
accessible guide to understanding and implementing the McKinsey 7S framework, providing you with the essential
information and saving time. In 50 minutes you will be able to: • Understand the 7 aspects of this dynamic model •
Realize how these aspects are interconnected and the impact this has on your business • Use the 7S framework to
implement new projects and changes into your business ABOUT 50MINUTES.COM| Management & Marketing
50MINUTES.COM provides the tools to quickly understand the main theories and concepts that shape the economic
world of today. Our publications are easy to use and they will save you time. They provide elements of theory and case
studies, making them excellent guides to understand key concepts in just a few minutes. In fact, they are the starting
point to take action and push your business to the next level.
A behind-the-scenes, revelatory history of the controversial consulting firm traces its decades-long influence in both
business and political arenas, citing its role in the establishment of mainstream practices and modern understandings
about capitalism while evaluating the failures that have compromised its reputation. 60,000 first printing.
A comprehensive reference on ways to enhance strategic planning and implement effective corporate strategies
introduces a broad spectrum of methods to assess the tools that analyze business, competition, and market data, and
offers detailed instructions to help implement strategies quickly and effectively, covering Analysis Theory and
Competitive, Enterprise, Environmental, Evolutionary, and Financial and Statistical techniques. (Intermediate)
Meet any business or competitive analysis challenge: deliver actionable business insights and on-point recommendations
that enterprise decision makers can’t and won’t ignore! All you need is one book: Business and Competitive Analysis,
Second Edition . This generation’s definitive guide to business and competitive analysis has now been thoroughly
updated with additional methods, applications and examples. Craig S. Fleisher and Babette E. Bensoussan begin with a
practical primer on the process and context of business and competitive analysis: how it works, how to avoid pitfalls, and
how to communicate results. Next, they introduce their unique FAROUT method for choosing the right tools for each
assignment. The authors then present dozens of today’s most valuable analysis methods. They cover “classic”
techniques, such as McKinsey 7S and industry analysis, as well as emerging techniques from multiple disciplines:
economics, corporate finance, sociology, anthropology, and the intelligence and futurist communities. You’ll find full
chapters outlining effective analysis processes; avoiding pitfalls; communicating results; as well as drill-downs on
analyzing industries, competitive positioning, business models, supply chains, strategic relationships, corporate
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reputation, critical success factors, driving forces, technology change, cash flow, and much more. For every method,
Fleisher and Bensoussan present clear descriptions, background context, strategic rationales, strengths, weaknesses,
step-by-step instructions, and references. The result is a book every analyst, strategist, and manager can rely on – in any
industry, for any challenge.
This book gathers selected papers that were submitted to the 2021 International Conference on Comprehensible Science
(ICCS 2021) that aims to make available the discussion and the publication of papers on all aspects of single and multidisciplinary research on conference topics. ICCS 2021 held on June 1819, 2021. An important characteristic feature of
conference is the short publication time and worldwide distribution. Written by respected researchers, the book covers a
range of innovative topics related to: artificial intelligence research; big data and data mining; blockchain and
cryptocurrency; business, finance and accounting and statistics; cyber security systems; ecology systems; educational
technologies; engineering and technology; innovative economics; media technologies; medicine, public health and
rehabilitation; nutrition and diet researches; physical and material sciences; and smart cities and contracts. This book
may be used for private and professional non-commercial research and classroom use (e.g., sharing the contribution by
mail or in hard copy form with research colleagues for their professional non-commercial research and classroom use);
for use in presentations or handouts for any level students, researchers, etc.; and for the further development of authors
scientific career (e.g., by citing and attaching contributions to job or grant application).
A core text book for the CIM Qualification.
The defining attributes of the 21st-century economy and fourth industrial revolution are innovation, technology,
globalization, and a rapid pace of change. Therefore, an organization's capacity to enhance the capabilities of its
workforce and create a culture of continuous learning are vital to remaining competitive. These trends make an effective
learning-and-development (L&D) function more critical than ever. This compendium of articles, from L&D professionals at
McKinsey & Company, discusses every facet of professional development and training-from ensuring that L&D's efforts
are closely aligned with business strategy to elements of advancing the L&D function, designing learning solutions,
deploying digital learning, executing flawlessly, measuring impact, and ensuring good governance. For L&D professionals
seeking to hone their organization's efforts, Elevating Learning & Development: Insights and Practical Guidance from the
Field is the ideal resource.
The secret of achieving and sustaining organizational excellencerevealed In an ever-changing world where only a third of
excellentorganizations stay that way over the long term, and where evenfewer are able to implement successful change
programs, leaders arein need of big ideas and new tools to thrive. In BeyondPerformance, McKinsey & Company's Scott
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Keller and ColinPrice give you everything you need to build an organization thatcan execute in the short run and has the
vitality to prosperover the long term. Drawing on the most exhaustive research effort of its kind onorganizational
effectiveness and change management, Keller andPrice put hard science behind their big idea: that the health of
anorganization is equally as important as its performance. In thebook's foreword, management guru Gary Hamel refers to
this notionas "a new manifesto for thinking about organizations." The authors illustrate why copying management best
practicesfrom other companies is more dangerous than helpful Clearly explains how to determine the mutually
reinforcingcombination of management practices that best fits yourorganization's context Provides practical tools to
achieve superior levels ofperformance and health through a staged change process: aspire,assess, architect, act, and
advance. Among these are new techniquesfor dealing with those aspects of human behavior that are seeminglyirrational
(and therefore confound even the smartest leaders), yetentirely predictable Ultimately, building a healthy organization is
an intangibleasset that competitors copy at their peril and that enables you toskillfully adapt to and shape your
environment faster thanothers—giving you the ultimate competitive advantage.
Academic Paper from the year 2018 in the subject Business economics - Company formation, Business Plans, grade:
78.00, , course: LRPM, language: English, abstract: Unilever is London-based multinational company that specialises on
fast-moving consumer products in more than 190 countries across the globe. However, Unilever is increasingly facing
stiff competition from local, regional, and international companies in virtually all levels from rival firms. The competition is
reflected across its over 400 brands in four predominant categories, namely personal care, refreshments, home care, and
foods. This calls for a strategic analysis of the company in attempts to identify sustainable recommendations in attempts
to enhance the performance and competitiveness of Unilever around the world.
"This book explores the latest empirical research and best real-world practices for preventing, weathering, and recovering from
disasters such as earthquakes or tsunamis to nuclear disasters and cyber terrorism"--Provided by publisher.
For anyone representing lawyers, doctors, and other professionals or their spouses, one of the thorniest problems in divorce cases
continues to be assessing the worth of the professional practice. Valuing Professional Practices and Licenses has been used
nationwide as the essential practice guide in this area of matrimonial law. Over 45 chapters newly revised by a team of savvy
matrimonial practitioners offer complete and current information on the valuation of professional practices, degrees, and licenses.
There is also coverage of difficult topics such as merger, double dipping, celebrity goodwill, and how to best represent clients in
these complex cases. Plus, the updated Fourth Edition has been expanded and revised, with new chapters on key topics such as
the difficulties of representing lawyers in divorces, the various factors included in the sale of a law practice relevant to valuation for
divorce litigation, the effective use of financial experts, and the bankruptcy aspects of awards of professional assets. With Valuing
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Professional Practices and Licenses' legal analysis and expert commentary, valuation Examples & Explanations, sample reports,
checklists and forms to use for discovery, and sample question-and-answer sequences, you'll be fully prepared to represent your
professional clients efficiently and successfully.
Now beyond its eleventh printing and translated into twelve languages, Michael Porter’s The Competitive Advantage of Nations
has changed completely our conception of how prosperity is created and sustained in the modern global economy. Porter’s
groundbreaking study of international competitiveness has shaped national policy in countries around the world. It has also
transformed thinking and action in states, cities, companies, and even entire regions such as Central America. Based on research
in ten leading trading nations, The Competitive Advantage of Nations offers the first theory of competitiveness based on the
causes of the productivity with which companies compete. Porter shows how traditional comparative advantages such as natural
resources and pools of labor have been superseded as sources of prosperity, and how broad macroeconomic accounts of
competitiveness are insufficient. The book introduces Porter’s “diamond,” a whole new way to understand the competitive
position of a nation (or other locations) in global competition that is now an integral part of international business thinking. Porter's
concept of “clusters,” or groups of interconnected firms, suppliers, related industries, and institutions that arise in particular
locations, has become a new way for companies and governments to think about economies, assess the competitive advantage of
locations, and set public policy. Even before publication of the book, Porter’s theory had guided national reassessments in New
Zealand and elsewhere. His ideas and personal involvement have shaped strategy in countries as diverse as the Netherlands,
Portugal, Taiwan, Costa Rica, and India, and regions such as Massachusetts, California, and the Basque country. Hundreds of
cluster initiatives have flourished throughout the world. In an era of intensifying global competition, this pathbreaking book on the
new wealth of nations has become the standard by which all future work must be measured.
Mastering Public Health is an essential study aid for all those preparing for postgraduate exmainations in public health, and a
definitive guide for the MFPH examination. The book covers the five key areas of public health knowledge: Research methods;
Disease prevention and health promotion; Health information; Sociology, policy and health economics; and Organisation and
management of health care. It is structured to follow the entire MFPH Part A exam syllabus, with appendices on revision
strategies, exam technique and essay frameworks. Written in conjunction with an international team of editors, Mastering Public
Health is aimed at public health practitioners who are training or re-validating in the UK and worldwide. Its concise format also
serves as a quick reference text for the specialty. 'I am confident that this will rapidly become required reading for all those taking
the Faculty's exams, as well as for those undertaking training in public health in many other countries.' Professor Martin McKee,
CBE
This book constitutes the refereed proceedings of the First International Conference on Model and Data Engineering, MEDI 2011,
held in Óbidos, Portugal, in September 2011. The 18 revised full papers presented together with 8 short papers and three
keynotes were carefully reviewed and selected from 67 submissions. The papers are organized in topical sections on ontology
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engineering; Web services and security; advanced systems; knowledge management; model specification and verification; and
models engineering.
The art of thinking strategically This book is a practical and accessible guide to understanding and implementing game theory,
providing you with the essential information and saving time. In 50 minutes you will be able to: • Quickly master the concept of
strategic behavior and interactive decisions • Anticipate the actions of your opponents to react accordingly and maximize gains •
Find the key to cooperating in order to reach collective goals ABOUT 50MINUTES.COM| Management & Marketing
50MINUTES.COM provides the tools to quickly understand the main theories and concepts that shape the economic world of
today. Our publications are easy to use and they will save you time. They provide elements of theory and case studies, making
them excellent guides to understand key concepts in just a few minutes. In fact, they are the starting point to take action and push
your business to the next level.
Develop strengths to decrease the weaknesses of your business This book is a practical and accessible guide to understanding
and implementing the SWOT analysis, providing you with the essential information and saving time. In 50 minutes you will be able
to: • Determine the strengths, weaknesses, opportunities and threats of your business • Distinguish the factors that affect the
internal functioning and external environment of your business • Develop a coherent strategy ABOUT 50MINUTES.COM |
Management & Marketing 50MINUTES.COM provides the tools to quickly understand the main theories and concepts that shape
the economic world of today. Our publications are easy to use and they will save you time. They provide elements of theory and
case studies, making them excellent guides to understand key concepts in just a few minutes. In fact, they are the starting point to
take action and push your business to the next level.
The book covers definitions and examples of well known concepts and models in business strategy. This need from stems
inefficiency and confusion in communication between people in organisations as they tend to put different meanings into different
modern concepts - words such as 'business mission' or 'entry barrier'.
"Do you need to produce clear reports, papers, analyses, presentations and memos? If so, you need The Pyramid Principle.
Communicating your ideas concisely and articulately to clients, colleagues or to the management board is a key factor in
determining your personal business success. To gain the maximum effect you need to make maximum impact with your ideas
upfront." "Applying the Pyramid Principle means you will save valuable time in writing and waste no time in getting your message
across to your audience, making sure they grasp your meaning at once."--BOOK JACKET.
Todd Fitzgerald, co-author of the ground-breaking (ISC)2 CISO Leadership: Essential Principles for Success, Information Security
Governance Simplified: From the Boardroom to the Keyboard, co-author for the E-C Council CISO Body of Knowledge, and
contributor to many others including Official (ISC)2 Guide to the CISSP CBK, COBIT 5 for Information Security, and ISACA CSX
Cybersecurity Fundamental Certification, is back with this new book incorporating practical experience in leading, building, and
sustaining an information security/cybersecurity program. CISO COMPASS includes personal, pragmatic perspectives and
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lessons learned of over 75 award-winning CISOs, security leaders, professional association leaders, and cybersecurity standard
setters who have fought the tough battle. Todd has also, for the first time, adapted the McKinsey 7S framework (strategy,
structure, systems, shared values, staff, skills and style) for organizational effectiveness to the practice of leading cybersecurity to
structure the content to ensure comprehensive coverage by the CISO and security leaders to key issues impacting the delivery of
the cybersecurity strategy and demonstrate to the Board of Directors due diligence. The insights will assist the security leader to
create programs appreciated and supported by the organization, capable of industry/ peer award-winning recognition, enhance
cybersecurity maturity, gain confidence by senior management, and avoid pitfalls. The book is a comprehensive, soup-to-nuts
book enabling security leaders to effectively protect information assets and build award-winning programs by covering topics such
as developing cybersecurity strategy, emerging trends and technologies, cybersecurity organization structure and reporting
models, leveraging current incidents, security control frameworks, risk management, laws and regulations, data protection and
privacy, meaningful policies and procedures, multi-generational workforce team dynamics, soft skills, and communicating with the
Board of Directors and executive management. The book is valuable to current and future security leaders as a valuable resource
and an integral part of any college program for information/ cybersecurity.
Offers advice on how to lead an organization into change, including establishing a sense of urgency, developing a vision and
strategy, and generating short-term wins.
Packed with insights and brainstorming exercises for establishing the McKinsey mind-set, this book is an in-depth guidebook for
applying McKinsey methods in any industry and organizational environment.Taking a step-by-step approach, The McKinsey Mind
looks at the McKinsey mystique from every angle. Owners, executives, consultants, and team leaders can look to this
comprehensive treatment for ways to:Follow McKinsey's MECE (mutually exclusive, collectively exhaustive) line of attack Frame
business problems to make them susceptible to rigorous fact-based analysis Use the same fact-based analysisin conjunction with
gut instinctto make strategic decisions Conduct meaningful interviews and effectively summarize the content of those interviews
Analyze the data to find out the so what Clearly communicate fact-based solutions to all pertinent decision makers Capture and
manage the knowledge in any organization to maximize its value
In Indian context.
The use of machines has changed the workplaces of today. While machinery is still not able to perform certain jobs that require
creative or non-routine functions, their continuous advancements have shifted the dynamic between organizations and manual
laborers. Strategic Imperatives and Core Competencies in the Era of Robotics and Artificial Intelligence focuses on contemporary
organizations and their use of new competencies. Featuring coverage on new skill identification and best practices for
management, this book is essential for professionals, administrators, researchers, and students seeking current research on the
latest developments in technological applications in the workplace.
This best-selling text pioneered the comparison of qualitative, quantitative, and mixed methods research design. For all three
Page 8/11

Access Free Strategic Analysis With Mckinsey 7s Framework
approaches, John W. Creswell and new co-author J. David Creswell include a preliminary consideration of philosophical
assumptions, key elements of the research process, a review of the literature, an assessment of the use of theory in research
applications, and reflections about the importance of writing and ethics in scholarly inquiry. The Fifth Edition includes more
coverage of: epistemological and ontological positioning in relation to the research question and chosen methodology; case study,
PAR, visual and online methods in qualitative research; qualitative and quantitative data analysis software; and in quantitative
methods more on power analysis to determine sample size, and more coverage of experimental and survey designs; and updated
with the latest thinking and research in mixed methods. SHARE this Comparison of Research Approaches poster with your
students to help them navigate the distinction between the three approaches to research.
This three-volume-set (CCIS 219, CCIS 220, and CCIS 221) constitutes the refereed proceedings of the International Conference
on ENTERprise Information Systems, CENTERIS 2011, held in Vilamoura, Portugal, in September 2011. The approx. 120 revised
full papers presented in the three volumes were carefully reviewed and selected from 180 submissions. The papers are organized
in topical sections on knowledge society, EIS adoption and design, EIS implementation and impact, EIS applications, social
aspects and IS in education, IT/IS management, telemedicine and imaging technologies, healthcare information management,
medical records and business processes, decision support systems and business intelligence in health and social care contexts,
architectures and emerging technologies in healthcare organizations, as well as m-health.
VeriSM: Unwrapped and Applied, the second volume within the VeriSM series, extends the information in the first volume VeriSM: A Service
Management Approach for the Digital Age. It shows how VeriSM applies to the digitally transforming organization. This includes information
around what digital transformation is, approaches to digital transformation and its implications for the entire organization, especially the
people. The book explains how to use the VeriSM model, describing the steps to develop, maintain and use the Management Mesh to deliver
a new or changed product or service. Within this content, a case study is used to illustrate how to apply the model for each stage and to show
the expected outcomes. Implications for the entire organization are stressed throughout the entire volume, reinforcing the concepts of
enterprise strategy tying together the organizational capabilities to produce consumer-focused products and services. The second part of the
book also includes a wealth of case studies, stories and interviews from organizations and individuals who have a digital transformation
journey to share. VeriSM early adopters from around the world provide more information about how they are applying the guidance.
Service management has never been so important, as all organizations are either receiving or providing services to and from others. As
digitization has spread through our organizations and culture, IT has become a vital part of our workplace. VeriSM™ provides guidance on
how to manage the variety of service management approaches which have now become common practice. Often organizations do not know
how to combine these approaches, or if they should adopt one or another in preference. VeriSM™ allows an organization to understand how
to make the best use of all of its approaches. The courseware is designed to support your learning about the VeriSM™ concepts, and to be a
guide to your understanding of service management and its use across the whole organization.
In his first complete text on the ADKAR model, Jeff Hiatt explains the origin of the model and explores what drives each building block of
ADKAR. Learn how to build awareness, create desire, develop knowledge, foster ability and reinforce changes in your organization. The
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ADKAR Model is changing how we think about managing the people side of change, and provides a powerful foundation to help you succeed
at change.After more than 14 years of research with corporate change, the ADKAR model has emerged as a holistic approach that brings
together the collection of change management work into a simple, results oriented model. This model ties together all aspects of change
management including readiness assessments, sponsorship, communications, coaching, training and resistance management. All of these
activities are placed into a framework that is oriented on the required phases for realizing change with individuals and the organization.The
ADKAR perspective can help you develop a new lens through which to observe and influence change. You may be working for change in
your public school system or in a small city council. You may be sponsoring change in your department at work. You may be observing large
changes that are being attempted at the highest levels of government or you may be leading an enterprise-wide change initiative. The
perspective enabled by the ADKAR model allows you to view change in a new way. You can begin to see the barrier points and understand
the levers that can move your changes forward. ADKAR allows you to understand why some changes succeed while others fail. Most
importantly, ADKAR can help your changes be a success. Based on research with more than 900 companies from 59 countries, ADKAR is a
simple and holistic way to manage change.
Winner of the National Book Award in 1991 “This collection amounts to a hymn of praise for all the workers of America. These proletarian
heroes, with names like Lonnie, Loo, Sweet Pea, and Packy, work the furnaces, forges, slag heaps, assembly lines, and loading docks at
places with unglamorous names like Brass Craft or Feinberg and Breslin’s First-Rate Plumbing and Plating. Only Studs Terkel’s Working
approaches the pathos and beauty of this book. But Levine’s characters are also significant for their inner lives, not merely their jobs. They
are unusually artistic, living ‘at the borders of dreams.’ One reads The Tempest ‘slowly to himself’; another ponders a diagonal chalk line
drawn by his teacher to suggest a triangle, the roof of a barn, or the mysterious separation of ‘the dark from the dark.’ What Work Is ranks
as a major work by a major poet . . . very accessible and utterly American in tone and language.” —Daniel L. Guillory, Library Journal
Over time, overemphasis and adherence to the same proven routines that helped your organization achieve success can also lead to its
decline resulting from organizational inertia, complacency, and inflexibility. Drawing lessons from one of the best models of success, the
evolutionary model, Inverting the Paradox of Excellence explains why your organization must proactively seek out changes or variations on a
continuous basis for ensuring excellence by testing out a continuum of opportunities and advantages. In other words, to maintain excellence,
the company must be in a constant state of flux! The book introduces the patterns and anti-patterns of excellence and includes detailed case
studies based on different dimensions of variations, including shared values variations, structure variations, and staff variations. It presents
these case studies through the prism of the "variations" idea to help you visualize the difference of the "case history" approach presented
here. The case studies illustrate the different dimensions of business variations available to help your organization in its quest towards
achieving and sustaining excellence. The book extends a set of variations inspired by the pioneering McKinsey 7S model, namely shared
values, strategy, structure, stuff, style, staff, skills, systems, and sequence. It includes case history segments for Toyota, Acer, eBay, ABB,
Cisco, Blackberry, Tata, Samsung, Volvo, Charles Schwab, McDonald's, Scania, Starbucks, Google, Disney, and NUMMI. It also includes
detailed case histories of GE, IBM, and UPS.
Enterprise Planning and Development outlines the options and risks involved in setting up a business. It shows how to avoid this failure by
focusing on the planning stage and building on this framework as the business develops. The book contains all the underpinning factual
information required to prepare a successful Business Plan for presentation to a bank manager, or an alternative potential source of finance,
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or for use in an NVQ portfolio. It is in line with the major syllabuses for Business Start-Up, and can be used as a course book for anyone
completing a formal NVQ level 3 and 4 qualification in this area, with tips on NVQ structure and assessment. Enterprise Planning and
Development shows how to make the most of business growth and also how to deal with the different types of problems that are encountered
along the way. All businesses pass through several stages of growth and it occurs for a number of reasons, such as change in the
commercial market, increased customer demand for services or product and higher numbers of customers. The book is structured to follow a
logical sequence of questions that makes it readily accessible: Where are we now? Where do we want to go? What resources are needed to
get there? What sales and marketing policies do we need to develop? It examines the personnel and staffing implications, the efficiency of
the current financial management process and the owner's own abilities to make it all happen * New topical material on innovation,
intellectual property and exit strategies * Includes current issues of entrepreneurship such as the relevance of family support, entrepreneurial
characteristics, enterprise cultures in organisations. * Practical and relevant start-up text that provides the necessary follow-on development
material.
A brand new collection of business analytics insights and actionable techniques… 3 authoritative books, now in a convenient e-format, at a
great price! 3 authoritative eBooks deliver comprehensive analytics knowledge and tools for optimizing every critical business decision! Use
business analytics to drive maximum value from all your business data! This unique 3 eBook package will help you harness your information,
discover hidden patterns, and successfully act on what you learn. In Enterprise Analytics, analytics pioneer Tom Davenport and the worldrenowned experts at the International Institute for Analytics (IIA) bring together the latest techniques, best practices, and research on largescale analytics strategy, technology, implementation, and management. Using real-world examples, they cover everything from building
better analytics organizations to gathering data; implementing predictive analytics to linking analysis with organizational performance. You'll
find specific insights for optimizing supply chains, online services, marketing, fraud detection, and many other business functions; plus
chapter-length case studies from healthcare, retail, and financial services. Next, in the up-to-the-minute Analysis Without Paralysis, Second
Edition, Babette E. Bensoussan and Craig S. Fleisher help you succeed with analysis without getting mired in advanced math or arcane
theory. They walk you through the entire business analysis process, and guide you through using 12 core tools for making better decisions
about strategy and operations -- including three powerful tools covered for the first time in this new Second Edition. Then, in Business and
Competitive Analysis, Fleisher and Bensoussan help you apply 24 leading business analysis models to gain deep clarity about your business
environment, answer tough questions, and make tough choices. They first walk you through defining problems, avoiding pitfalls, choosing
tools, and communicating results. Next, they systematically address both “classic” techniques and the most promising new approaches from
economics, finance, sociology, anthropology, and the intelligence and futurist communities. For the first time, one book covers Nine Forces,
Competitive Positioning, Business Model, Supply Chain Analyses, Benchmarking, McKinsey 7S, Shadowing, Product Line, Win/Loss,
Strategic Relationships, Corporate Reputation, Critical Success Factors, Driving Forces, Country Risk, Technology Forecasting, War Gaming,
Event/Timeline, Indications, Warning Analyses, Competitor Cash Flow, ACH, Linchpin Analyses, and more. Whether you're an executive,
strategist, analyst, marketer, or operations professional, this eBook collection will help you make more effective, data-driven, profitable
decisions! From world-renowned analytics and competitive/business intelligence experts Thomas H. Davenport, Babette E. Bensoussan, and
Craig S. Fleisher
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