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Get the skinny on your morning joe Do you swear by your morning jolt of caffeine
but are hard-pressed to tell a siphon from a slow dripper? No problem: just order
a fresh copy of Coffee For Dummies for a smooth blend of fun facts and practical
advice to give an extra shot of flavor to your appreciation of the second-most
valuable commodity on planet Earth—and filter out all that excess grind in your
knowledge. This warm and welcoming serving from passionate coffee guru Major
Cohen—a Specialty Coffee Association certified instructor, and now retired highly
respected former Starbucks coffee educator and program manager—takes you on
a rocket-fueled journey from the origins of the liquid bean’s popularity to best
ways to prepare and enjoy coffee in your own home. You'll learn how to evaluate
the advantages of different coffee styles and makers, and how even the smallest
detail—varietal, roast type, texture—can influence how good that cupped lightning
tastes on your tongue. Evaluate different roasts or brews Navigate menus for the
best deals Learn how to speak “coffee” and order your half-cap-low-fat-no-sugaradd-whip with confidence Save money with the best store apps Meet some of the
unknown pioneers of coffee that have made our coffee world of today See how
you might think bigger about your coffee spend changing the world The average
American spends over $1000 on their daily brain juice every year: why not hire
Coffee For Dummies as your personal barista and get more for your money—and
from each invigorating sip.
In Pour Your Heart Into It, former CEO and now chairman emeritus Howard
Schultz illustrates the principles that have shaped the Starbucks phenomenon,
sharing the wisdom he has gained from his quest to make great coffee part of the
American experience. The success of Starbucks Coffee Company is one of the
most amazing business stories in decades. What started as a single store on
Seattle's waterfront has grown into the largest coffee chain on the planet. Just as
remarkable as this incredible growth is the fact that Starbucks has managed to
maintain its renowned commitment to product excellence and employee
satisfaction. Marketers, managers, and aspiring entrepreneurs will discover how
to turn passion into profit in this definitive chronicle of the company that "has
changed everything... from our tastes to our language to the face of Main Street"
(Fortune).
The definitive guide to the extraordinary world of coffee from growing and
roasting to brewing and serving the perfect cup. This is the ultimate guide to the
history, science and cultural influence of coffee according to coffee aficionado
and master storyteller Tristan Stephenson. You’ll explore the origins of coffee,
the rise of the coffee house and the evolution of the café before discovering the
varieties of coffee, and the alchemy responsible for transforming a humble bean
into the world’s most popular drink. You’ll learn how to roast coffee at home in
the fascinating Roasting section before delving into the Science and Flavour of
Coffee and finding out how sweetness, bitterness, acidity and aroma all come
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together. You’ll then get to grips with grinding before learning about the history of
the espresso machine and how to make the perfect espresso in the Espresso
chapter. Discover how espresso and milk are a match made in heaven, yielding
such treasures as the Latte, Cappuccino, Flat white and Macchiato; you’ll also
find out how to pour your own Latte art. Other Brewing Methods features step-bystep guides to classic brewing techniques to bring the coffee to your table, from a
Moka pot and a French press to Aeropress and Siphon brewing. Finally, why not
treat yourself to one of Tristan’s expertly concocted recipes. From an Espresso
Martini to a Pumpkin Spice Latte and Coffee Liqueur to Butter Coffee, this really
is the essential anthology for the coffee enthusiast.
The fast-food industry is one of the few industries that can be described as truly
global, not least in terms of employment, which is estimated at around ten million
people worldwide. This edited volume is the first of its kind, providing an analysis
of labour relations in this significant industry focusing on multinational
corporations and large national companies in ten countries: the USA, Canada,
the UK, the Netherlands, Germany, Australia, New Zealand, Singapore, and
Russia. The extent to which multinational enterprises impose or adapt their
employment practices in differing national industrial relations systems is
analysed, Results reveal that the global fast-food industry is typified by trade
union exclusion, high labour turnover, unskilled work, paternalistic management
regimes and work organization that allows little scope for developing workers'
participation in decision-making, let alone advocating widely accepted concepts
of social justice and workers' rights.
Do you dream of ditching the day job, doing your own thing and being your own
boss? Are you ready to Boss It? In this invigorating and highly practical book,
serial entrepreneur Carl Reader provides exactly the fire and guidance you need
to get started. Designed to cut through the business jargon, this handy guide will
take you through everything you need to establish and run your own business from the mindset it takes to turn a dream into a plan, to the need-to-know
practical stuff for running and growing a business. Featuring case studies,
templates and exercises to help you put what you read into action, and turn that
dream into a reality, this motivational book will enable you to be your own boss,
to take control of your income, your time and your life... and Boss It.
From Inc.com's most popular columnist, a counterintuitive--but highly
practical--guide to finding and maintaining the motivation to achieve great things.
It's comforting to imagine that superstars in their fields were just born better
equipped than the rest of us. When a co-worker loses 20 pounds, or a friend runs
a marathon while completing a huge project at work, we assume they have more
grit, more willpower, more innate talent, and above all, more motivation to see
their goals through. But that's not at actually true, as popular Inc.com columnist
Jeff Haden proves. "Motivation" as we know it is a myth. Motivation isn't the
special sauce that we require at the beginning of any major change. In fact,
motivation is a result of process, not a cause. Understanding this will change the
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way you approach any obstacle or big goal. Haden shows us how to reframe our
thinking about the relationship of motivation to success. He meets us at our
level--at the beginning of any big goal we have for our lives, a little anxious and
unsure about our way forward, a little burned by self help books and strategies
that have failed us in the past—and offers practical advice that anyone can use to
stop stalling and start working on those dreams. Haden takes the mystery out of
accomplishment, proving that success isn't about spiritual awakening or a
lightning bolt of inspiration --as Tony Robbins and adherents of The Secret
believe--but instead, about clear and repeatable processes. Using his own
advice, Haden has consistently drawn 2 million readers a month to his posts,
completed a 107-mile long mountain bike race, and lost 10 pounds in a month.
Success isn't for the uniquely-qualified; it's possible for any person who
understands the true nature of motivation. Jeff Haden can help you transcend
average and make lasting positive change in your life.
In this #1 New York Times bestseller, the CEO of Starbucks recounts the story
and leadership lessons behind the global coffee company's comeback and
continued success. In 2008, Howard Schultz decided to return as the CEO of
Starbucks to help restore its financial health and bring the company back to its
core values. In Onward, he shares this remarkable story, revealing how, during
one of the most tumultuous economic periods in American history, Starbucks
again achieved profitability and sustainability without sacrificing humanity.
Offering you a snapshot of the recession that left no company unscathed, the
book shows in riveting detail how one company struggled and recreated itself in
the midst of it all. In addition, you’ll get an inside look into Schultz's central
leadership philosophy: It's not about winning, it’s about the right way to win.
Onward is a compelling, candid narrative documenting the maturing of a brand as
well as a businessman. Ultimately, Schultz gives you a sense of hope that, no
matter how tough times get, the future can be more successful than the past.
This well-known business book in Japan shares new way of “Engagement model
with employees” to create high performed organization with real stories. For
many companies now, “Globalization” is one of the key challenges in growing
their business. After the bankruptcy of Lehman Brothers, the traditional appeal of
products and brands alone will not be enough to lead the market. “People” are
increasingly seen as an important differentiator to companies that are seeking
“Globalization and Innovation”. However, many companies find themselves
without “Engagement with employees”. Japanese companies have unique
engagement model with employees, which enable people working as the
organization. This book covers techniques for acclerating Global HR, and
creating highly productive teams, demonstrating methods of engaging with
employees that lead the growth of organization.
Increase profitability, elevate work culture, and exceed productivity goals through
DevOps practices. More than ever, the effective management of technology is critical
for business competitiveness. For decades, technology leaders have struggled to
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balance agility, reliability, and security. The consequences of failure have never been
greater?whether it's the healthcare.gov debacle, cardholder data breaches, or missing
the boat with Big Data in the cloud. And yet, high performers using DevOps principles,
such as Google, Amazon, Facebook, Etsy, and Netflix, are routinely and reliably
deploying code into production hundreds, or even thousands, of times per day.
Following in the footsteps of The Phoenix Project, The DevOps Handbook shows
leaders how to replicate these incredible outcomes, by showing how to integrate
Product Management, Development, QA, IT Operations, and Information Security to
elevate your company and win in the marketplace.
Discover success in global business today with the most strategic approach to
international business topics and unique coverage not found in other books. Written by
renowned international instructor and author Mike Peng, GLOBAL BUSINESS is the
first truly global business book to answer the big question, What determines the
success and failure of firms around the globe? This edition blends both an institutionalbased view and resource-based view throughout every chapter for an unparalleled
continuity in the learning process. The book combines an inviting, conversational style
with the latest research and examples throughout every chapter. A comprehensive set
of cases from Mike Peng and other respected international experts examine how
companies throughout the world have expanded globally. All-new video cases, world
maps, and unique global debate sections help readers view business challenges from a
truly global perspective. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
The Tree Faller’s Manual is an essential handbook for forest operators and others who
need to fell trees manually using a hand-held chainsaw. This manual builds on the
information provided by the Chainsaw Operator’s Manual. Tree felling is a high risk
activity. Many fatalities and serious injuries have occurred as a result of being struck by
falling trees, dislodged tree limbs or other dangers in the area. Most of these accidents
are caused by using unsafe felling techniques and not following safe work procedures.
This manual will guide the faller to safer work techniques. The manual is based on the
national competency standards for the forest and forest products industry where treefelling is covered using three categories: basic, intermediate and advanced. Basic tree
felling applies to trees that are relatively small, with a single stem and no defects.
Intermediate tree felling covers trees with single or multiple stems, limited defects, and
lean and weight distribution that can be adapted to felling direction. Advanced tree
felling applies to larger and more complex trees and includes trees deemed to be more
hazardous. Workplace safety, risk assessment and site preparation are included along
with the theory, techniques and tools for each of the tree-felling categories.
Wahlen/Baginski/Bradshaw is a balanced, flexible, and complete Financial Statement
Analysis book that is written with the premise that students learn financial statement
analysis most effectively by performing the analysis on actual companies. Students
learn to integrate the concepts from economics, finance, business strategy, accounting,
and other business disciplines through the integration of a unique six-step process.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
David Kilcullen is one of the world's most influential experts on counterinsurgency and
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modern warfare, a ground-breaking theorist whose ideas "are revolutionizing military
thinking throughout the west" (Washington Post). Indeed, his vision of modern warfare
powerfully influenced the United States' decision to rethink its military strategy in Iraq
and implement "the Surge," now recognized as a dramatic success. In
Counterinsurgency, Kilcullen brings together his most salient writings on this vitally
important topic. Here is a picture of modern warfare by someone who has had his boots
on the ground in some of today's worst trouble spots-including Iraq and Afghanistanand who has been studying counterinsurgency since 1985. Filled with down-to-earth,
common-sense insights, this book is the definitive account of counterinsurgency,
indispensable for all those interested in making sense of our world in an age of terror.
Operations and Supply Management, as the title indicates, provides increased
emphasis on supply chain management in the 12e. The 12e continues its market
leading up-to-date coverage of service operations as well. The text includes solved
examples and problems, enough cases for MBA courses to use without supplementing,
and the industry leading technology support suite.
This book investigates the ways in which these systems can promote public value by
encouraging the disclosure and reuse of privately-held data in ways that support
collective values such as environmental sustainability. Supported by funding from the
National Science Foundation, the authors' research team has been working on one
such system, designed to enhance consumers ability to access information about the
sustainability of the products that they buy and the supply chains that produce them.
Pulled by rapidly developing technology and pushed by budget cuts, politicians and
public managers are attempting to find ways to increase the public value of their
actions. Policymakers are increasingly acknowledging the potential that lies in publicly
disclosing more of the data that they hold, as well as incentivizing individuals and
organizations to access, use, and combine it in new ways. Due to technological
advances which include smarter phones, better ways to track objects and people as
they travel, and more efficient data processing, it is now possible to build systems
which use shared, transparent data in creative ways. The book adds to the current
conversation among academics and practitioners about how to promote public value
through data disclosure, focusing particularly on the roles that governments,
businesses and non-profit actors can play in this process, making it of interest to both
scholars and policy-makers.
The E-Myth Revisited: Why Most Small Businesses Don’t Work and What to Do About
It (2001) by Michael E. Gerber explores the question of why so many small businesses
don’t survive. The answer is simple, yet profound: because they don’t understand the
work of running a business... Purchase this in-depth summary to learn more.

The global business environment is rapidly changing due to shifts in geopolitical
alliances, active support of global international institutions in promoting marketoriented economic reforms, and advances in the development and use of
information technology. INTRODUCTION TO GLOBAL BUSINESS, 2e
addresses these challenges by providing a comprehensive analysis of the global
business environment and lays the foundation for the functional tools used to
better prepare you to manage the global business landscape. The text flows
smoothly and clearly from concept to application, asking you to apply those
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learning skills into real-world personal and professional applications. The
specialized author team introduces globalization through unparalleled scholarship
and a world-view presentation of the fundamental pillars of the global business
environment -- culture, ethics, economics, and information technology. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
More than 100,000 entrepreneurs rely on this book for detailed, step-by-step
instructions on building successful, scalable, profitable startups. The National
Science Foundation pays hundreds of startup teams each year to follow the
process outlined in the book, and it's taught at Stanford, Berkeley, Columbia and
more than 100 other leading universities worldwide. Why? The Startup Owner's
Manual guides you, step-by-step, as you put the Customer Development process
to work. This method was created by renowned Silicon Valley startup expert
Steve Blank, co-creator with Eric Ries of the "Lean Startup" movement and
tested and refined by him for more than a decade. This 608-page how-to guide
includes over 100 charts, graphs, and diagrams, plus 77 valuable checklists that
guide you as you drive your company toward profitability. It will help you: • Avoid
the 9 deadly sins that destroy startups' chances for success • Use the Customer
Development method to bring your business idea to life • Incorporate the
Business Model Canvas as the organizing principle for startup hypotheses •
Identify your customers and determine how to "get, keep and grow" customers
profitably • Compute how you'll drive your startup to repeatable, scalable profits.
The Startup Owner's Manual was originally published by K&S Ranch Publishing
Inc. and is now available from Wiley. The cover, design, and content are the
same as the prior release and should not be considered a new or updated
product.
Students today realize becoming a business owner is a career option.
ENTREPRENEURSHIP: IDEAS IN ACTION 5E provides students with the
knowledge needed to realistically evaluate their potential as a business owner.
This text encourages students to examine all the major steps involved in starting
a new business: Ownership, Strategy, Finance, and Marketing. As students
complete the chapters, they develop a business plan and learn what it takes to
get an entrepreneurial venture off to a good start. Market research, budgeting,
selecting a business location, and financing the business are covered using reallife examples that students can relate to. Information on online research,
including online business planning, is also included. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
After graduating, Schultz worked as a salesman for Xerox Corporation and was
quickly promoted to a full sales representative. In 1979 he became a general
manager for Swedish drip coffee maker manufacturer, Hammarplast, where he
became responsible for their U.S. operations with a staff of twenty. In 1981,
Schultz visited a client of Hammarplast, a fledgling coffee-bean shop called
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Starbucks Coffee Company in Seattle, curious as to why it ordered so many
plastic cone filters. He was impressed with the company's knowledge of coffee
and kept in contact over the next year, expressing interest in working with them.
A year later, he joined Starbucks as the Director of Marketing. On a buying trip to
Milan, Italy, for Starbucks, Schultz noted that coffee bars existed on practically
every street. He learned that they not only served excellent espresso, they also
served as meeting places or public squares; the 200,000 cafés in the country
were an important element of Italian culture and society. On his return, he tried to
persuade the owners (including Jerry Baldwin) to offer traditional espresso
beverages in addition to the whole bean coffee, leaf teas and spices they had
long offered. After a successful pilot of the cafe concept, the owners refused to
roll it out company-wide, saying they did not want to get into the restaurant
business. Frustrated, Schultz decided to leave Starbucks in 1985. He needed
$400,000 to open the first store and start the business. He simply did not have
the money and his wife was pregnant with their first baby. Jerry Baldwin and
Gordon Bowker offered to help. Schultz also received $100,000 from a doctor
who was impressed by Schultz's energy to "take a gamble." By 1986, he raised
all the money he needed to open the first store, "Il Giornale," named after the
Milanese newspaper of the same name. The store offered ice cream in addition
to coffee, had little seating, and played opera music in the background to portray
an Italian experience. Two years later, the original Starbucks management
decided to focus on Peet's Coffee & Tea and sold its Starbucks retail unit to
Schultz and Il Giornale for US$3.8 million. Schultz renamed Il Giornale with the
Starbucks name, and aggressively expanded its reach across the United States.
Schultz's keen insight in real estate and his hard-line focus on growth drove him
to expand the company rapidly. Schultz did not believe in franchising, and made
a point of having Starbucks retain ownership of every domestic outlet.
Features 20 case studies from around the world outlining policies and practices
to implement human rights within business operations. Among the companies
profiled are: ABB, Achilles, Anglogold Ashanti, AREVA, Barloworld, BASF,
Eskom, Ipek Kagit, Ketchum, MAS Holdings, Newmont Mining Corporation, NIKE
Inc, Novartis, Sasol, Royal Dutch Shell, Starbucks, Titan Industries, Volkswagen
and Westpac Banking Corporation.
OnwardHow Starbucks Fought for Its Life without Losing Its SoulRodale Books
Michael Moe was one of the first research analysts to identify Starbucks as a
huge opportunity following its IPO in 1992. And for more than fifteen years, he
has made great calls on many other stocks, earning a reputation as one of
today's most insightful market experts. Now he shows how winners like Dell,
eBay, and Home Depot could have been spotted in their start-up phase, and how
you can find Wall Street's future giants. He forecasts the sectors with the greatest
potential for growth, and explains his four Ps of future superstars: great people,
leading product, huge potential, and predictability. Moe also includes interviews
with some of the biggest names in business—like Howard Schultz, Bill Campbell,
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and Michael Milken—who reveal their own insights into how they discover the
stars of tomorrow.
The Quick Service Restaurant, more commonly known as the Fast-food
Restaurant is a specific kind of restaurant format that serves fast food cuisines
like Pizza, Burger and requires minimal table service. Major fast-food chains in
India include KFC, Dominos, Starbucks & Pizza Hut. It is one the most lucrative
restaurant formats among all and thus has also become the most popular choice
of food business among the restaurateurs. The takeaway restaurant or QSR
format seems to be the most practical format, as the return on investment is high.
In this book, you will discover: - Glossary - What is QSR? - To Franchise Or Not
To Franchise - Do Your Homework - The 5 Key Points Of A Successful QSR
Business - Basic Operations Get your copy today!
This publication, Field Manual FM 3-14 Army Space Operations October 2019,
provides an overview of space operations in the Army and is consistent and
compatible with joint doctrine. FM 3-14 links Army space operations doctrine to
joint space operations doctrine as expressed in joint publication (JP) 3-14, Space
Operations and other joint doctrinal publications. This FM establishes guidance
for employing space and space-based systems and capabilities to support U.S.
Army land warfighting dominance. It provides a general overview of overhead
support to Army operations, reviews national guidance and direction, and outlines
selected unique space-related Army capabilities. The doctrine in this FM
represents the Army's best use of its space capabilities. This manual also
contains tactics and procedures outlining how to plan, integrate, and execute
Army space operations. The principal audience for FM 3-14 encompasses all
members of the Army profession, including Army commanders and staffs, to
assist in the planning and incorporation of space capabilities into operations. It
will aid Army and joint force commanders in planning and executing cohesive
joint operations throughout the entire operational environment. Commanders and
staffs of Army headquarters serving as joint task force or multinational
headquarters should also refer to applicable joint or multinational doctrine
concerning the range of military operations and joint or multinational forces.
Trainers and educators throughout the Army may also use this manual.FM 3-14
uses joint terms where applicable. Selected joint and Army terms and definitions
appear in both the glossary and the text. Terms for which FM 3-14 is the
proponent publication (the authority) are marked with an asterisk (*) in the
glossary. Definitions for which FM 3-14 is the proponent publication are
boldfaced in the text. For other definitions shown in the text, the term is italicized
and the number of the proponent publication follows the definition.FM 3-14
applies to the Active Army, Army National Guard/Army National Guard of the
United States, and United States Army Reserve unless otherwise stated. The
proponent of FM 3-14 is the United States Army Space and Missile Defense
Command (USASMDC).
Smart brands such as Chipotle, Zazzle, Nike, and Pandora are ditching the
Page 8/13

Bookmark File PDF Starbucks Operations Manual
outdated 20th century model of a one-size-fits-all approach to providing products
and services. From a Netflix movie night to a marriage courtesy of eHarmony,
customization is changing every corner of American life and business. The New
York Times bestseller Custom Nation is a practical how-to guide by someone
who has built his business on the power of customization. YouBar founder
Anthony Flynn and business journalist Emily Flynn Vencat explain how
marketers, brand managers, and entrepreneurs across all industries can
reinvigorate their businesses and increase profits. In Custom Nation, learn: •
Why customization is key to today's businesses and what does and doesn't work
• How to incorporate customization in new and established businesses to make
your products stand out and sell • What strategies work for the most successful
and profitable custom brands Drawing on firsthand interviews with the CEOs and
founders of dozens of companies specializing in customization, Custom Nation
reveals how customization can make any business stand apart and generate
market share, increase profit margins, and develop customer loyalty.
Discover the secrets of world-class leadership! When it comes to refined service
and exquisite hospitality, one name stands high above the rest: The Ritz-Carlton
Hotel Company. With ceaseless attention to every luxurious detail, the company
has set the bar for creating memorable customer experiences in world-class
settings. Now, for the first time, the leadership secrets behind the company's
extraordinary success are revealed. The New Gold Standard takes you on an
exclusive tour behind the scenes of The Ritz-Carlton Hotel Company. Granted
unprecedented access to the company's executives, staff, and its award-winning
Leadership Center training facilities, bestselling author Joseph Michelli explored
every level of leadership within the organization. He emerged with the key
principles leaders at any company can use to provide a customer experience
unlike any other, such as: Understanding the ever-evolving needs of customers
Empowering employees by treating them with the utmost respect Anticipating
customers' unexpressed needs and concerns Developing and conducting an
unsurpassed training regimen Sharing engaging stories from the company's
employees--from the corporate office and hotels around the globe--Michelli
describes the innovative methods the company uses to create peerless guest
experiences and explains how it constantly hones and improves them. The New
Gold Standard weaves practical how-to advice, proven leadership tools, and the
wisdom of experts to help you create and embed superior customer-service
principles, processes, and practices in your own organization.
NEW YORK TIMES BESTSELLER • This instant classic explores how we can
change our lives by changing our habits. NAMED ONE OF THE BEST BOOKS
OF THE YEAR BY The Wall Street Journal • Financial Times In The Power of
Habit, award-winning business reporter Charles Duhigg takes us to the thrilling
edge of scientific discoveries that explain why habits exist and how they can be
changed. Distilling vast amounts of information into engrossing narratives that
take us from the boardrooms of Procter & Gamble to the sidelines of the NFL to
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the front lines of the civil rights movement, Duhigg presents a whole new
understanding of human nature and its potential. At its core, The Power of Habit
contains an exhilarating argument: The key to exercising regularly, losing weight,
being more productive, and achieving success is understanding how habits work.
As Duhigg shows, by harnessing this new science, we can transform our
businesses, our communities, and our lives. With a new Afterword by the author
“Sharp, provocative, and useful.”—Jim Collins “Few [books] become essential
manuals for business and living. The Power of Habit is an exception. Charles
Duhigg not only explains how habits are formed but how to kick bad ones and
hang on to the good.”—Financial Times “A flat-out great read.”—David Allen,
bestselling author of Getting Things Done: The Art of Stress-Free Productivity
“You’ll never look at yourself, your organization, or your world quite the same
way.”—Daniel H. Pink, bestselling author of Drive and A Whole New Mind
“Entertaining . . . enjoyable . . . fascinating . . . a serious look at the science of
habit formation and change.”—The New York Times Book Review
Pride and Ferrell's MARKETING 2016 provides a thorough overview of essential
marketing principles within a visually engaging, reader-friendly presentation. This
popular, proven book helps readers develop the knowledge and decision-making
skills they need to succeed in today's competitive business environment.
MARKETING 2016 delivers in-depth coverage of fundamental marketing
concepts and strategies, along with practical applications and real-world
examples, including up-to-date material on social networking, digital marketing,
social and environmental responsibility, globalization, entrepreneurship, and
marketing in times of transition. The current edition also features a new chapter
on managing services and branding, a new section exploring the importance and
uses of Big Data, updated chapter objectives, and access to new "Ask a
Marketer" videos to introduce key concepts. Perfect for readers of all
backgrounds and interest levels, MARKETING 2016 is an essential resource for
career success.
If there's one thing that's consistent in today's business world, it's rapid change.
So how do you not only stay steady but actually grow'and quickly enough to stay
safely ahead of your competitors? Built for Growth delivers specific solutions to
create a brand and presence that generates true customer passion, as you lay a
solid foundation for long-term success. Author Arthur Rubinfeld was a major
driver in Starbucks' unprecedented retail expansion from 100 stores to more than
4000-- and its transformation into one of the world's most recognized brands.
Here he draws on his singular expertise to present a proven, holistic approach to
conceiving, designing, and executing your business plan: creating exciting
concepts, growing them to fruition in local markets, expanding rapidly, and
keeping your brand fresh and relevant as it matures. His revolutionary approach
to business strategy embodies strong personal values, promotes exceptional
creativity, leverages scientific methodology in finance and market analysis, and
brings it all together with 'old-time' customer service.
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Can private standards bring about more sustainable production practices? This
question is of interest to conscientious consumers, academics studying the
effectiveness of private regulation, and corporate social responsibility
practitioners alike. Grabs provides an answer by combining an impact evaluation
of 1,900 farmers with rich qualitative evidence from the coffee sectors of
Honduras, Colombia and Costa Rica. Identifying an institutional design dilemma
that private sustainability standards encounter as they scale up, this book shows
how this dilemma plays out in the coffee industry. It highlights how the erosion of
price premiums and the adaptation to buyers' preferences have curtailed
standards' effectiveness in promoting sustainable practices that create economic
opportunity costs for farmers, such as agroforestry or agroecology. It also
provides a voice for coffee producers and value chain members to explain why
the current system is failing in its mission to provide environmental, social, and
economic co-benefits, and what changes are necessary to do better.
“Build a better brew by mastering 10 manual methods, from French Press to
Chemex, with this comprehensive guide.” —Imbibe Magazine Named a top food
& drink book of 2017 by Food Network, Wired, Sprudge, and Booklist This
comprehensive but accessible handbook is for the average coffee lover who
wants to make better coffee at home. Unlike other coffee books, this one focuses
exclusively on coffee—not espresso—and explores multiple pour-over, immersion,
and cold-brew techniques on 10 different devices. Thanks to a small but growing
number of dedicated farmers, importers, roasters, and baristas, coffee quality is
at an all-time high. But for nonprofessionals, achieving café quality at home can
seem out of reach. With dozens of equipment options, conflicting information on
how to use that equipment, and an industry language that, at times, doesn’t
seem made for the rest of us, it can be difficult to know where to begin. Craft
Coffee: A Manual, written by a coffee enthusiast for coffee enthusiasts, provides
all the information readers need to discover what they like in a cup of specialty
coffee—and how to replicate the perfect cup day after day. From the science of
extraction and brewing techniques to choosing equipment and deciphering coffee
bags, Craft Coffee focuses on the issues—cost, time, taste, and accessibility—that
home coffee brewers negotiate and shows that no matter where you are in your
coffee journey, you can make a great cup at home. “Engaging and fun . . . I really
can’t recommend Craft Coffee: A Manual enough. If you’re even mildly curious
about brewing coffee at home, it’s absolutely worth a read.” —BuzzFeed
Strategic Management: Concepts 2e by Frank T. Rothaermel combines quality
and user-friendliness with rigor and relevance by synthesizing theory, empirical
research, and practical applications in this new edition, which is designed to
prepare students for the types of challenges they will face as managers in the
globalized and turbulent business environment of the 21st century. With a single,
strong voice that weaves together classic and cutting-edge theory with in-chapter
cases and strategy highlights, to teach students how companies gain and sustain
competitive advantage. OneBook...OneVoice...OneVision
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Essay from the year 2008 in the subject Business economics - Marketing,
Corporate Communication, CRM, Market Research, Social Media, grade: A,
University Of Wales Institute, Cardiff, language: English, abstract:
FRANCHISING is a business system in which a company (or franchisor) sells an
individual (or franchisee) the right to operate a business using the franchisor ?s
established system or format. As part of the franchise agreement the franchisee
pays an initial sum of money, a franchise fee or front end fee to the franchisor
and agrees to pay a royalty or management service fee for continuing advice and
assistance, which is usually calculated as a percentage of annual turnover. The
franchisee may also pay an advertising fee to contribute to the franchisor ?s
annual advertising and marketing costs. The franchisee also has to find the
capital to open the business. The franchisor provides an operations manual
which contains all the information that the franchisee needs to run his or her
business. Franchising exist across many different industries, but the most
common are in the restaurant and food service industry.
Follow the ultimate coffee geeks on their worldwide hunt for the best beans. Can
a cup of coffee reveal the face of God? Can it become the holy grail of modernday knights errant who brave hardship and peril in a relentless quest for
perfection? Can it change the world? These questions are not rhetorical. When
highly prized coffee beans sell at auction for $50, $100, or $150 a pound
wholesale (and potentially twice that at retail), anything can happen. In God in a
Cup, journalist and late-blooming adventurer Michaele Weissman treks into an
exotic and paradoxical realm of specialty coffee where the successful traveler
must be part passionate coffee connoisseur, part ambitious entrepreneur, part
activist, and part Indiana Jones. Her guides on the journey are the nation’s most
heralded coffee business hotshots: Counter Culture’s Peter Giuliano,
Intelligentsia’s Geoff Watts, and Stumptown’s Duane Sorenson. With their
obsessive standards and fiercely competitive baristas, these roasters are
creating a new culture of coffee connoisseurship in America—a culture in which
$10 lattes are both a purist’s pleasure and a way to improve the lives of thirdworld farmers. If you love a good cup of coffee—or a great adventure story—you’ll
love this unprecedented up-close look at the people and passions behind today’s
best beans. “Weissman illustrates how the origin, flavor compounds and
socioeconomic impact of a cup of coffee are relevant now more than ever. . . .
Tagging along behind the main characters in today’s specialty coffee scene,
[she] travels from the exotic to the expected to artfully deconstruct the
connoisseur’s cup of coffee.” —Publishers Weekly
Part autobiography and part business memoir, former Starbucks vice president
Christine McHugh shares how she went from serving single shots to creating
programs adopted by stores worldwide. From a young age, Christine McHugh
dreamed of finding a place in the bigger world outside her hometown of
Fairbanks, Alaska. Inspired by members of her family and the confident
businesswomen she saw when visiting Seattle, she packed her bags, enrolled in
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community college, and took a job slinging espresso at the local coffee chain-a
modest thirty-seven-store operation called Starbucks. Presented with the
opportunity to move into store management, she promptly quit school and dove
headfirst into a career that would span twenty-seven years. In From Barista to
Boardroom, McHugh describes her own nontraditional path up the corporate
ladder, sharing lessons learned from taking a year off midcareer to backpack
around the world, navigating motherhood as a corporate executive, and going
back to school at the age of forty. McHugh's personal struggles and moments of
triumph, told with frank vulnerability, are an inspiration to anyone looking for an
extra shot of motivation to write their own story and craft a worthwhile career.
WAKE UP AND SMELL THE SUCCESS! You already know the Starbucks story.
Since 1992, its stock has risen a staggering 5,000 percent! The genius of
Starbucks success lies in its ability to create personalized customer experiences,
stimulate business growth, generate profits, energize employees, and secure
customer loyalty-all at the same time. The Starbucks Experience contains a
robust blend of home-brewed ingenuity and people-driven philosophies that have
made Starbucks one of the world's "most admired" companies, according to
Fortune magazine. With unique access to Starbucks personnel and resources,
Joseph Michelli discovered that the success of Starbucks is driven by the people
who work there-the "partners"-and the special experience they create for each
customer. Michelli reveals how you can follow the Starbucks way to Reach out to
entire communities Listen to individual workers and consumers Seize growth
opportunities in every market Custom-design a truly satisfying experience that
benefits everyone involved Filled with real-life insider stories, eye-opening
anecdotes, and solid step-by-step strategies, this fascinating book takes you
deep inside one of the most talked-about companies in the world today. For
anyone who wants to learn from the best-and be the best-The Starbucks
Experience is a rich, heady brew of unforgettable user-friendly ideas.
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