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Simple Conquering The Crisis Of Complexity
Flannery O'Connor (1925-1964) was an American author. Wise Blood was her first novel and one of her most famous works.
NEW YORK TIMES BEST SELLER • A grand, devastating portrait of three generations of the Sackler family, famed for their
philanthropy, whose fortune was built by Valium and whose reputation was destroyed by OxyContin. From the prize-winning and
bestselling author of Say Nothing, as featured in the HBO documentary Crime of the Century. The Sackler name adorns the walls
of many storied institutions—Harvard, the Metropolitan Museum of Art, Oxford, the Louvre. They are one of the richest families in
the world, known for their lavish donations to the arts and the sciences. The source of the family fortune was vague, however, until
it emerged that the Sacklers were responsible for making and marketing a blockbuster painkiller that was the catalyst for the opioid
crisis. Empire of Pain begins with the story of three doctor brothers, Raymond, Mortimer and the incalculably energetic Arthur, who
weathered the poverty of the Great Depression and appalling anti-Semitism. Working at a barbaric mental institution, Arthur saw a
better way and conducted groundbreaking research into drug treatments. He also had a genius for marketing, especially for
pharmaceuticals, and bought a small ad firm. Arthur devised the marketing for Valium, and built the first great Sackler fortune. He
purchased a drug manufacturer, Purdue Frederick, which would be run by Raymond and Mortimer. The brothers began collecting
art, and wives, and grand residences in exotic locales. Their children and grandchildren grew up in luxury. Forty years later,
Raymond’s son Richard ran the family-owned Purdue. The template Arthur Sackler created to sell Valium—co-opting doctors,
influencing the FDA, downplaying the drug’s addictiveness—was employed to launch a far more potent product: OxyContin. The
drug went on to generate some thirty-five billion dollars in revenue, and to launch a public health crisis in which hundreds of
thousands would die. This is the saga of three generations of a single family and the mark they would leave on the world, a tale
that moves from the bustling streets of early twentieth-century Brooklyn to the seaside palaces of Greenwich, Connecticut, and
Cap d’Antibes to the corridors of power in Washington, D.C. Empire of Pain chronicles the multiple investigations of the Sacklers
and their company, and the scorched-earth legal tactics that the family has used to evade accountability. The history of the Sackler
dynasty is rife with drama—baroque personal lives; bitter disputes over estates; fistfights in boardrooms; glittering art collections;
Machiavellian courtroom maneuvers; and the calculated use of money to burnish reputations and crush the less powerful. Empire
of Pain is a masterpiece of narrative reporting and writing, exhaustively documented and ferociously compelling. It is a portrait of
the excesses of America’s second Gilded Age, a study of impunity among the super elite and a relentless investigation of the
naked greed and indifference to human suffering that built one of the world’s great fortunes.
Alexandra Robbins goes beyond defining the problem of the quarterlife crisis and puts readers on the path to conquering it. She
asks and answers the tough, soul-searching questions that keep young adults awake at night.
For decades, Alan Siegel and Irene Etzkorn have championed simplicity as a competitive advantage and a consumer right.
Consulting with businesses and organizations around the world to streamline products, services, processes and communications,
they have achieved dramatic results. In SIMPLE, the culmination of their work together, Siegel and Etzkorn show us how having
empathy, striving for clarity, and distilling your message can reduce the distance between company and customer, hospital and
patient, government and citizen-and increase your bottom line. Examining the best and worst practices of an array of organizations
big and small-including the IRS, Google, Philips, Trader Joe's, Chubb Insurance, and ING Direct, and many more-Siegel and
Etzkorn recast simplicity as a mindset, a design aesthetic, and a writing technique. In these illuminating pages you will discover,
among other things: Why the Flip camera became roadkill in the wake of the iPhone What SIMPLE idea allowed the Cleveland
Clinic to improve care and increase revenue How OXO designed a measuring cup that sold a million units in its first 18 months on
the market Where Target got the idea for their "ClearRX" prescription system How New York City simplified its unwieldy
bureaucracy with three simple numbers By exposing the overly complex things we encounter every day, SIMPLE reveals the
reasons we allow confusion to persist, inspires us to seek clarity, and explores how social media is empowering consumers to
demand simplicity. The next big idea in business is SIMPLE.
Siegel and Etzkorn believe in simplicity as a philosophy, a guiding principle, and a way of life, but they have learned firsthand that
it's not so simple to make things simple. For those willing to make the commitment, there things can be said with certainty:
simplicity works; it is accessible to all of us; and we've never needed it more than we do today. These three principles are at the
core of 'Simple', a book that will expose the overly complex things you do, reveal the reasons why you do them, and make it
harder for you to 'keep on' doing them.
Kali Rogers of Blush Online Life Coaching presents the no-nonsense approach to getting over your quarter life crisis and entering
into adulthood like a boss. Learn about the symptoms of the quarter life crisis and how to combat them as well as tackling your
career distress, relationship troubles, breakup woes, friendship struggles, and owning your singlehood while everyone else is
getting engaged. This book won't let you waste one more second feeling sorry for yourself. It's time to stop feeling stuck and take
action.
Freedom isn't just about conquering sexual addictions; it's about saying yes to real love. Unlike other books that simply present
God's design for human sexuality, Freedom guides a young man on his journey to sexual purity and freedom in Jesus Christ.
Topics include: The crisis of manhood facing our modern cultureWhy true masculinity is rooted in sexual purity, virtue, and
sacrificial loveHow to heal from sexual addiction through a deeper relationship with the Holy SpiritA step-by-step process for
developing the disciplines needed to win the battle against temptation Cast off the shackles of impurity and find freedom by
pursuing authentic love. Learn to become a man of virtue and the man God created you to be.
(Book). Mark Schulman has performed for more than a billion people in his 27-year career as the drummer for some of the
greatest musical artists in history, including Pink, Foreigner, Cher, Billy Idol, Stevie Nicks, Simple Minds, Beyonce, Tina Turner,
Velvet Revolver, Dave Koz, and many more. In Conquering Life's Stage Fright , Mark reveals three core concepts, entertaining
stories and exercises that you can immediately employ to transform anxieties related to any type of presentation, communication
or performance into a confident world-class performance.
“When I was first starting out, I had to learn many things by trial and error, and I know I could have saved myself a lot of
grief if someone had given me advice on what to do. I hope this book will help and inspire you to pursue your passion
while avoiding some of the mistakes I made.” It’s easier than ever before to launch a startup. But in a world where
barriers to entry are virtually nonexistent and everyone wants to be the next Facebook, competition is fierce. If you’re just
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beginning and lack the money and clout to make an automatic splash, how do you differentiate yourself from all the rest?
Jason Baptiste knows firsthand what it takes. After launching his first company while still in college, he cofounded his
current venture, Onswipe, in his early twenties, turning it into a multimillion-dollar company in less than a year. Now,
drawing on his own experience as a bootstrapping but hungry entrepreneur, as well as on examples from today’s most
famous companies, he guides would-be tech moguls through every stage of the process—from testing a concept to
acquiring customers to determining the best pricing model—in a cheap, practical way. Among his strategies: • Build the
product you wish you had: Foursquare founder Dennis Crowley created an early version of his product because he
wanted to keep in touch with former colleagues. • It doesn’t have to be sexy to make money: Dropbox took the world by
storm by offering a great solution to a mundane problem—online storage. • Be bold when promoting yourself: Online
payment service WePay capitalized on dissatisfaction with industry leader PayPal by dumping six hundred pounds of ice
in front of a developer conference. • Attract fans to attract customers: Budget tracking site Mint.com created its initial
user base by offering original and useful content about personal finance. Baptiste shows you don’t need an MBA, a trust
fund, or even experience running your own company to become a star in the tech world. The Ultralight Startup is a
comprehensive, easy-to-follow guide that will prepare any entrepreneur to take his or her idea to the next level.
Thinkers50 Management Thinker of 2015 Whitney Johnson has a goal: to help us identify and achieve our dreams. Her
belief is that we can each achieve greater happiness when focusing both on our dreams and on other people in our lives.
In this inspiring book, Johnson directs her attention to teaching women, in particular, a three-step model for personal
advancement and happiness. She first encourages us to Dare to boldly step out, to consider disrupting life as we know it.
Then she teaches us how to Dream, to give life to the many possibilities available, whether to start a business, run a
marathon, or travel the world. She shows us how to "date" our dreams (no need to commit!) and how to make space for
dreams. Finally, Whitney's model brings out the businesswoman in her; she teaches us to Do, to execute our dreams.
She showcases the importance of sharing dreams with others to give them life, creating your own "dream team." Rich
with real stories of women who have dared to dream, Dare, Dream, Do offers a practical framework for making
remarkable things happen.
For decades, Alan Siegel and Irene Etzkorn have championed simplicity as a competitive advantage and a consumer
right. Consulting with businesses and organizations around the world to streamline products, services, processes and
communications, they have achieved dramatic results. In SIMPLE, the culmination of their work together, Siegel and
Etzkorn show us how having empathy, striving for clarity, and distilling your message can reduce the distance between
company and customer, hospital and patient, government and citizen-and increase your bottom line. Examining the best
and worst practices of an array of organizations big and small-including the IRS, Google, Philips, Trader Joe's, Chubb
Insurance, and ING Direct, and many more-Siegel and Etzkorn recast simplicity as a mindset, a design aesthetic, and a
writing technique. In these illuminating pages you will discover, among other things: -Why the Flip camera became
roadkill in the wake of the iPhone -What SIMPLE idea allowed the Cleveland Clinic to improve care and increase revenue
-How OXO designed a measuring cup that sold a million units in its first 18 months on the market -Where Target got the
idea for their "ClearRX" prescription system -How New York City simplified its unwieldy bureaucracy with three simple
numbers By exposing the overly complex things we encounter every day, SIMPLE reveals the reasons we allow
confusion to persist, inspires us to seek clarity, and explores how social media is empowering consumers to demand
simplicity. The next big idea in business is SIMPLE.
“Shows how humans have brought us to the brink and how humanity can find solutions. I urge people to read with
humility and the daring to act.” —Harpal Singh, former Chair, Save the Children, India, and former Vice Chair, Save the
Children International In conversations with people all over the world, from government officials and business leaders to
taxi drivers and schoolteachers, Blair Sheppard, global leader for strategy and leadership at PwC, discovered they all had
surprisingly similar concerns. In this prescient and pragmatic book, he and his team sum up these concerns in what they
call the ADAPT framework: Asymmetry of wealth; Disruption wrought by the unexpected and often problematic
consequences of technology; Age disparities--stresses caused by very young or very old populations in developed and
emerging countries; Polarization as a symptom of the breakdown in global and national consensus; and loss of Trust in
the institutions that underpin and stabilize society. These concerns are in turn precipitating four crises: a crisis of
prosperity, a crisis of technology, a crisis of institutional legitimacy, and a crisis of leadership. Sheppard and his team
analyze the complex roots of these crises--but they also offer solutions, albeit often seemingly counterintuitive ones. For
example, in an era of globalization, we need to place a much greater emphasis on developing self-sustaining local
economies. And as technology permeates our lives, we need computer scientists and engineers conversant with
sociology and psychology and poets who can code. The authors argue persuasively that we have only a decade to make
headway on these problems. But if we tackle them now, thoughtfully, imaginatively, creatively, and energetically, in ten
years we could be looking at a dawn instead of darkness.
Whether you are at work or at home, you are probably being asked to do more with less. We often become consumed
with what doesn’t really matter, and spend far too much of our precious time on what doesn’t even count. In Simple Is
the New Smart, Dr. Rob Fazio shows you how to block out the static so you can turn up the volume on the right
information and accelerate your path to success. In an engaging, conversational style, Dr. Fazio offers success strategies
that can be used the moment you stop reading. The focus is on helping you help yourself by learning easy-to-read and
easy-to-apply techniques that will help you get the edge in business and in life. You will: Learn what is holding you back
and how to propel yourself forward. Realize that listening can be bad for your health and learn how to break free from the
messages that have been holding you down. Discover the art of reading before leading so you can be intentional with
your time. Master the secrets of psychological swagger that allow you to grow without pain.
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Conquering the complexity in products and services can generate larger contributions to profits and growth than nearly
any other business strategy Here's a guarantee: Somewhere in your business, there is too much complexity. You may
also be losing out by having too little complexity where it counts - in the products, services and options you offer to
customers. Either way, the impact of complexity is enormous in terms of lost profit and missed growth opportunities.
Conquering Complexity in Your Business shows how to break through the ceiling on profits and growth by implementing
the three rules for conquering complexity: Eliminating complexity that customers will not pay for Exploiting the complexity
that customers will pay for Minimizing the costs of the complexity you offer You'll find methods and tools you need to:
Identify the offering and process complexity in your business Quantify the impact of that complexity Decide which
complexity you want to keep and which to eliminate Select specific approaches to eliminate different kinds of complexity
This knowledge will significantly improve your ability to grow profit, revenue, and shareholder value.
“This is a prayer hymn, a battle cry, a love song, a legendary call and response bonfire talisman tale. This is medicine for
a broken world." —Daniel José Older Named a Best of 2020 Pick for Kirkus Review's Best Books of 2020 Award-winning
author Andrea Hairston weaves together African folktales and postcolonial literature into unforgettable fantasy in Master
of Poisons The world is changing. Poison desert eats good farmland. Once-sweet water turns foul. The wind blows sand
and sadness across the Empire. To get caught in a storm is death. To live and do nothing is death. There is magic in the
world, but good conjure is hard to find. Djola, righthand man and spymaster of the lord of the Arkhysian Empire, is
desperately trying to save his adopted homeland, even in exile. Awa, a young woman training to be a powerful griot, tests
the limits of her knowledge and comes into her own in a world of sorcery, floating cities, kindly beasts, and uncertain
men. Awash in the rhythms of folklore and storytelling and rich with Hairston's characteristic lush prose, Master of
Poisons is epic fantasy that will bleed your mind with its turns of phrase and leave you aching for the world it burns into
being. At the Publisher's request, this title is being sold without Digital Rights Management Software (DRM) applied.
Get heard by being clear and concise The only way to survive in business today is to be a leancommunicator. Busy
executives expect you to respect and managetheir time more effectively than ever. You need to do thegroundwork to
make your message tight and to the point. The averageprofessional receives 304 emails per week and checks
theirsmartphones 36 times an hour and 38 hours a week. This inattentionhas spread to every part of life. The average
attention span hasshrunk from 12 seconds in 2000 to eight in 2012. So, throw them a lifeline and be brief. Author Joe
McCormack tackles the challenges of inattention,interruptions, and impatience that every professional faces. Hisproven
B.R.I.E.F. approach, which stands for Background, Relevance,Information, Ending, and Follow up, helps simplify and
clarifycomplex communication. BRIEF will help yousummarize lengthy information, tell a short story, harness thepower of
infographics and videos, and turn monologue presentationsinto controlled conversations. Details the B.R.I.E.F. approach
to distilling your message intoa brief presentation Written by the founder and CEO of Sheffield Marketing Partners,which
specializes in message and narrative development, who is alsoa recognized expert in Narrative Mapping, a technique
that helpsclients achieve a clearer and more concise message Long story short: BRIEF will help you gain themuscle you
need to eliminate wasteful words and stand out from therest. Be better. Be brief.
YOUR BRAIN'S GREATEST ENEMY? CHRONIC STRESS. LEARN HOW TO REGAIN CONTROL, LIFE BALANCE,
AND WELL-BEING. The second in a line of health care books published in partnership with Dr. Daniel Amen and the
Amen Clinics, When Crisis Strikes offers a proprietary 5-step program for tackling life crises and coping with chronic
stress. Stress is an unfortunate fact of modern life, and when those stressors are catastrophic--divorce, illness,
caregiving, loss--a brain under stress becomes a brain in crisis. In this invaluable guide, award-winning psychiatrist Dr.
Jennifer Love and neuropsychologist Dr. Kjell Hovik explore how to heal the damage that prolonged stress can do to your
brain and your health. In When Crisis Strikes you'll learn how to prevent these side effects from hijacking your daily life. *
Discover how your brain works with your body's natural stress response system. * Learn how mental and emotional cues
cause physical reactions like muscle tension, pain, lowered sex drive, and more. * Practice the five steps to relieve a
stressor's toll on your mind and your body. * Utilize the tools to deal with any life crisis. Including a foreword from
renowned psychiatrist and brain health expert Dr. Daniel Amen, When Crisis Strikes provides hope and healing for
everyone who has experienced the often-crushing weight of chronic stress.
I have met numerous artists in my life, many of whom seem to be unfulfilled in their creative journey. I feel it is the same
for many professionals. I personally believe that when we start on this path, we have great passion; a burning desire.
This is what establishes the goals we want to achieve. These goals may consist of getting that job in the studio, or the
project we wanted to do. We may find that once this happens, we become dormant, and stop setting those goals. It then
turns into complaints, frustration, and the constant questioning of, "What is it that I really want to do?" This book is a
collection of my trials, and personal thoughts about life as an artist. It’s also about reminding ourselves of the importance
of setting new goals, creating that passion and vision, and the courage and perseverance to ignite your dreams again.
This book is written for you.
Focuses on the challenges, choices, and responsibilities confronting young adults as they make the transition from
college to the real world, offering advice on establishing a career, handling finances, and creating a home away from
parents.
Based on an acclaimed professor's legendary strategy course at Harvard Business School, The Strategist offers a
radically new perspective on a leader's most vital role. "Are you a strategist?" That's the first question Cynthia
Montgomery asks the business owners and senior executives from all over the world who participate in her highly
regarded executive education course. It's not a question they anticipate or care much about on opening day. But by the
time the program ends, they cannot imagine leading their companies to success without being—and living the role of—a
strategist. Over a series of weeks and months, Montgomery puts these accomplished executives through their paces.
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Using case discussions, after-hours talks, and participants' own strategy dilemmas, she illuminates what strategy is, why
it's important, and what it takes to lead the effort. En route, she equips them to confront the most essential question
facing every business leader: Does this company truly matter? In doing so, she shows that strategy is not just a tool for
outwitting the competition; it is the most powerful means a leader has for shaping a company itself. The Strategist
exposes all business leaders—whether they run a global enterprise or a small business—to the invaluable insights
Montgomery shares with these privileged executives. By distilling the experiences and insights gleaned in the classroom,
Montgomery helps leaders develop the skills and sensibilities they need to become strategists themselves. It is a difficult
role, but little else one does as a leader is likely to matter more.
Implement the same principles that shaped Apple's approach to design Apple sees design as a tool for creating beautiful
experiences that convey a point of view down to the smallest detail--îfrom the tactile feedback of keyboard to the out-of-
the-box experience of an iPhone package. And all of these capabilities are founded in a deep and rich embrace of what it
means to be a designer. Design Like Apple uncovers the lessons from Apple's unique approach to product creation,
manufacturing, delivery, and customer experience. Offers behind-the-scenes stories from current and recent Apple
insiders Draws on case studies from other companies that have mastered the creative application of design to create
outrageous business results Delivers how-to lessons across design, marketing, and business strategy Bridging creativity
and commerce, this book will show you to how to truly Design Like Apple.
Leading brand consultants Alan Siegel and Irene Etzkorn show you how to conquer complexity and bring clarity to
business and daily life. Fans of Intuition Pumps or The Art of Thinking Clearly will find this book indispensable to clearing
clutter from their minds and their working lives. For four decades, Alan Siegel and Irene Etzkorn have been on the
frontlines of the battle to make things simple. They have consulted with Xerox, American Express, 3M, the U.S. Air Force,
the IRS, and many others to simplify their processes, their offerings, everything they do - with dramatic results for these
businesses and the customers they serve. Siegel and Etzkorn believe in simplicity as a philosophy, a guiding principle,
and a way of life, but they have learned firsthand that it's not so simple to make things simple - it demands a commitment
to clarity, honesty, discipline, and intelligence. Three things, the authors believe, can be said with certainty: 1) simplicity
works; 2) it is accessible to all of us; and 3) we've never needed it more than we do today. These three principles are at
the core of SIMPLE, a book that will expose the overly complex things you do, reveal the reasons why you do them, and
make it harder for you to keep on doing them.
* A Real Simple Best Book of 2019: "An essential read for parents and students." * The New York Times bestselling
author of Pledged is back with an unprecedented fly-on-the-wall look inside fraternity houses from current brothers’
perspectives—and a fresh, riveting must-read about what it’s like to be a college guy today. Two real-life stories. One
stunning twist. Meet Jake, a studious freshman weighing how far to go to find a brotherhood that will introduce him to
lifelong friends and help conquer his social awkwardness; and Oliver, a hardworking chapter president trying to keep his
misunderstood fraternity out of trouble despite multiple run-ins with the police. Their year-in-the-life stories help explain
why students are joining fraternities in record numbers despite scandalous headlines. To find out what it’s like to be a
fraternity brother in the twenty-first century, Robbins contacted hundreds of brothers whose chapters don’t make
headlines—and who suggested that many fraternities can be healthy safe spaces for men. Fraternity is more than just a
page-turning, character-driven read. It’s a vital book about the transition from boyhood to manhood; it brilliantly weaves
psychology, current events, neuroscience, and interviews to explore the state of masculinity today, and what that means
for students and their parents. It’s a different kind of story about college boys, a story in which they candidly discuss sex,
friendship, social media, drinking, peer pressure, gender roles, and even porn. And it’s a book about boys at a
vulnerable age, living on their own for perhaps the first time. Boys who, in a climate that can stigmatize them merely for
being male, don’t necessarily want to navigate the complicated, coming-of-age journey to manhood alone.
An upcoming book to be published by Penguin Random House.
Simple
'This book rewarded me with dark, dry chuckles on every page' Reni Eddo-Lodge 'Hilarious . . . This original approach to
discussing race is funny, intellectual and timely' Independent 'The work of a true mastermind' Benjamin Zephaniah I learned early
on that, for me as a black professional, to rise through the ranks and really attain power, I needed to adopt the most ruthless of
mindsets possible: the mindset of the White Man who would tear your cheek from your face before he even considered turning his
one first.
A Simon & Schuster eBook. Simon & Schuster has a great book for every reader.
King Duncan’s closest generals, Macbeth and Banquo, have just defeated two invading armies and the Irish rebel Macdonwald.
Out across the misty moor, they encounter three witches who reveal to Macbeth a powerful prophecy: “All hail, Macbeth! hail to
thee, thane of Glamis! All hail, Macbeth, hail to thee, thane of Cawdor! All hail, Macbeth, thou shalt be king hereafter!” They not
only claim that Macbeth will eventually become King of Scotland, but that Banquo will father a line of Scottish kings—though
ominously, Banquo will never be king himself. This shocking tragedy—a violent caution to those seeking power for its own sake—is,
to this day, one of Shakespeare’s most popular and influential masterpieces. This Standard Ebooks production is based on
William George Clark and William Aldis Wright’s 1887 Victoria edition, which is taken from the Globe edition. This book is part of
the Standard Ebooks project, which produces free public domain ebooks.
In the bestselling tradition of Switch and Made to Stick, Ori Brafman reveals how organizations can drive growth and profits by
allowing contained chaos and disruption the space to flourish, generating new ideas that trigger innovation. In The Chaos
Imperative, organizational expert and bestselling author Ori Brafman (Sway, The Starfish and the Spider) shows how even the
best and most efficient organizations, from Fortune 500 companies to today's US Army, benefit from allowing a little unstructured
space and disruption into their planning and decision-making.
An inspirational guide to positive leadership draws on the author's international presentations of his "LEADERSHIP" mnemonic to
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outline accessible strategies for listening, demonstrating empathy and behaving in principled ways.
“The most interesting book ever written about Google” (The Washington Post) delivers the inside story behind the most
successful and admired technology company of our time, now updated with a new Afterword. Google is arguably the most
important company in the world today, with such pervasive influence that its name is a verb. The company founded by two
Stanford graduate students—Larry Page and Sergey Brin—has become a tech giant known the world over. Since starting with its
search engine, Google has moved into mobile phones, computer operating systems, power utilities, self-driving cars, all while
remaining the most powerful company in the advertising business. Granted unprecedented access to the company, Levy disclosed
that the key to Google’s success in all these businesses lay in its engineering mindset and adoption of certain internet values
such as speed, openness, experimentation, and risk-taking. Levy discloses details behind Google’s relationship with China,
including how Brin disagreed with his colleagues on the China strategy—and why its social networking initiative failed; the first time
Google tried chasing a successful competitor. He examines Google’s rocky relationship with government regulators, particularly in
the EU, and how it has responded when employees left the company for smaller, nimbler start-ups. In the Plex is the “most
authoritative…and in many ways the most entertaining” (James Gleick, The New York Book Review) account of Google to date and
offers “an instructive primer on how the minds behind the world’s most influential internet company function” (Richard Waters,
The Wall Street Journal).
M. Blaine Smith shares his insights and counsel with all who struggle with shyness and fear that it is holding them back socially, in
the workplace and even spiritually.
From the best-selling author of When Bad Things Happen to Good People, an illuminating book about fear—and what we can do to
overcome it. An inescapable component of our lives, fear comes in many guises. In uncertain times, coping with these fears can
be especially challenging, but in this indispensable book, Harold S. Kushner teaches us to confront, master, and even embrace
fear for a more fulfilling life. Drawing on the teachings of religious and secular literature and on the true stories of people who have
faced their fears, we are again inspired by Kushner’s wisdom, at once deeply spiritual and eminently practical.
When Edy Phelps falls hard for her best friend, she knows nothing can come from it. Forget actual chemistry, or the fact that she
cherishes his mother more than her own; centuries of tradition say that Hassan Pradhan will grow up, marry the girl his parents
select, and think nothing of his best friend: the dancer with the bursting smile. Except he can't. He won't. In a world erupting with
possibilities for the boy with a body of steel and dreams of the NFL, everything seems promised while nothing at all is; when he's
denied the girl he wants most. Two hearts. Two families devoted through generations of friendship. Could Edy and Hassan really
risk all that? And yet ... how could they not?
For decades, Alan Siegel and Irene Etzkorn have championed simplicity as a competitive advantage and a consumer right.
Consulting with businesses and organizations around the world to streamline products, services, processes and communications,
they have achieved dramatic results. In Simple, the culmination of their work together, Siegel and Etzkorn show us how having
empathy, striving for clarity, and distilling your message can reduce the distance between company and customer, hospital and
patient, government and citizen-and increase your bottom line. Examining the best and worst practices of an array of organizations
big and small-including the IRS, Google, Philips, Trader Joe's, Chubb Insurance, and ING Direct, and many more-Siegel and
Etzkorn recast simplicity as a mindset, a design aesthetic, and a writing technique. In these illuminating pages you will discover,
among other things: Why the Flip camera became roadkill in the wake of the iPhone What SIMPLE idea allowed the Cleveland
Clinic to improve care and increase revenue How OXO designed a measuring cup that sold a million units in its first 18 months on
the market Where Target got the idea for their "ClearRX" prescription system How New York City simplified its unwieldy
bureaucracy with three simple numbers By exposing the overly complex things we encounter every day, SIMPLE reveals the
reasons we allow confusion to persist, inspires us to seek clarity, and explores how social media is empowering consumers to
demand simplicity. The next big idea in business is Simple.
This book examines volatility, uncertainty, complexity and ambiguity (VUCA) and addresses the need for broader knowledge and
application of new concepts and frameworks to deal with unpredictable and rapid changing situations. The premises of VUCA can
shape all aspects of an organization. To cover all areas, the book is divided into six sections. Section 1 acts as an introduction to
VUCA and complexity. It reviews ways to manage complexity, while providing examples for tools and approaches that can be
applied. The main focus of Section 2 is on leadership, strategy and planning. The chapters in this section create new approaches
to handle VUCA environments pertaining to these areas including using the Tetralemma logics, tools from systemic structural
constellation (SySt) approach of psychotherapy and organizational development, to provide new ideas for the management of
large strategic programs in organizations. Section 3 considers how marketing and sales are affected by VUCA, from social
media’s influence to customer value management. Operations and cost management are highlighted in Section 4. This section
covers VUCA challenges within global supply chains and decision-oriented controlling. In Section 5 organizational structure and
process management are showcased, while Section 6 is dedicated to addressing the effects of VUCA in IT, technology and data
management. The VUCA forces present businesses with the need to move from linear modes of thought to problem solving with
synthetic and simultaneous thinking. This book should help to provide some starting points and ideas to deal with the next era. It
should not be understood as the end of the road, but as the beginning of a journey exploring and developing new concepts for a
new way of management.
The final book of the Bible, Revelation prophesies the ultimate judgement of mankind in a series of allegorical visions, grisly
images and numerological predictions. According to these, empires will fall, the "Beast" will be destroyed and Christ will rule a new
Jerusalem. With an introduction by Will Self.
From writer and political analyst Jared Yates Sexton comes an eye-opening journey through American history that unearths and
debunks the myths we've always told ourselves. Recent years have brought a reckoning in America. As rampant political
corruption, stark inequality, and violent bigotry have come to the fore, many have faced two vital questions: How did we get here?
And how do we move forward? An honest look at the past--and how it's been covered up--is the only way to find the answers.
Americans in power have abused and subjugated others since the nation's very beginning, and myths of America's unique
goodness have both enabled that injustice and buried the truth for generations. In American Rule, Jared Yates Sexton blends
deep research with stunning storytelling, digging into each era of growth and change that led us here--and laying bare the
foundational myths at the heart of the American imagination. Stirring, unequivocal, and impossible to put down, American Rule
tells the truth about what this nation has always been--and challenges us to forge a new path.
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