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800-CEO-Read Sales Book Of The Year for 2015 | Forbes 15 Best Business
Books of 2015 | “The chapters, (46 of them in this 256 page book) are quick and
concise, and it is easy to pick it up anywhere and find a nugget of easily
actionable advice, but the kicker is that the actions he recommends are also
quick and concise, so that we can accomplish them in the few bursts of spare
time we all have left.” – 800CEORead.com “Follow Goldfayn's brilliant advice
and you will have an endless supply of customer testimonials, spontaneous
referrals, and new business, and it will compel you to buy a beautiful fountain pen
and stop obsessing over social media. His advice simply works.” – Inc.com Grow
your business by 15% with these proven daily growth actions Do you have
trouble finding time during your hectic day to grow your business? Is your
company stalled because you are too busy reacting to customer problems? Do
you lack the funds to jumpstart an effective marketing plan? The Revenue
Growth Habit gives business owners, leaders, and all customer facing staff a
hands-on resource for increasing revenue that is fast, easy, and requires no
financial investment. Alex Goldfayn, CEO of the Evangelist Marketing Institute,
shows how to grow your organization by 15% or more in 15 minutes or less per
day—without spending a penny of your money. Forget about relying on social
media. Posting on Twitter, Facebook, and LinkedIn doesn't grow revenue,
especially for business-to-business companies. The Revenue Growth Habit
shows how to request and collect testimonials and how to communicate these
testimonials to grow your business. You will discover how to write powerful case
studies, ask for (and get!) referrals, grow your lists, and send a revenue-growing
newsletter. Goldfayn also includes information for teaching your customer service
people how to inform your current clients about what else they can buy from you.
This proven approach revolves around letting your customers tell your story.
There is nothing you can say about your products and services that is more
effective than what your paying customers say. How does it work? Each day,
take one quick, proactive communication action that tells someone about how
they'll be improved after buying from you. Choose from the 22 actions Goldfayn
details in The Revenue Growth Habit. Each technique is fast, simple, and free. It
only requires your personal effort to communicate the value of your product or
service to someone who can buy from you. Personal communication—the key to
the 22 action steps—will make your company stand head-and-shoulders above
the competition.
All across the country, a growing number of children are dropping out of
organized sports—not because they don't like to play, but because the system
they play in is failing them. Written by one of this country's leading advocates of
youth sports, Why Johnny Hates Sports explains why many of the original goals
of youth leagues have been affected by today's win-at-all-costs attitude. It then
documents the negative physical and psychological impact that parents,
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coaches, and administrators can have on children, while providing effective
solutions to each of the problems covered. Why Johnny Hates Sports is both an
exposé of abuses and a call to arms. It clearly illustrates a serious problem that
has plagued youth sports for too long. Most important, it provides practical
answers that can alter this destructive course.
Fundamentals of Biomechanics introduces the exciting world of how human
movement is created and how it can be improved. Teachers, coaches and
physical therapists all use biomechanics to help people improve movement and
decrease the risk of injury. The book presents a comprehensive review of the
major concepts of biomechanics and summarizes them in nine principles of
biomechanics. Fundamentals of Biomechanics concludes by showing how these
principles can be used by movement professionals to improve human movement.
Specific case studies are presented in physical education, coaching, strength and
conditioning, and sports medicine.
Students and professionals can use this definitive, well-tested text to construct
their own successful sponsorship plans. This new edition includes fully updated
analysis of the latest sponsors and athlete endorsements, nine new chapters, as
well as a "Best Practices" section to conclude each chapter.
A Simon & Schuster eBook. Simon & Schuster has a great book for every reader.
Volunteerism is a topic of increasing importance in this age of budget cuts,
declining employment and amid the threat posed by other competing leisure
pursuits. There are both social and economic benefits of volunteering. As we are
becoming more reliant on volunteers, there is a need for a better understanding
of why people take up volunteering, and how to recruit, manage, motivate, and
support volunteers most effectively. In order for organisations that host
volunteers to achieve the most from their volunteers, they must understand how
to give them the best "leisure" experience. This book examines critical aspects of
contemporary volunteerism, from the perspective of a variety of volunteering
contexts. It will appeal to academic researchers and students in disciplines such
as leisure, recreation, tourism, management and sociology as well as
practitioners in the voluntary sector (including volunteers), National and Local
Government and those organising special events that depend on voluntary
support.
EBONY is the flagship magazine of Johnson Publishing. Founded in 1945 by John H. Johnson,
it still maintains the highest global circulation of any African American-focused magazine.
Atlanta magazine’s editorial mission is to engage our community through provocative writing,
authoritative reporting, and superlative design that illuminate the people, the issues, the trends,
and the events that define our city. The magazine informs, challenges, and entertains our
readers each month while helping them make intelligent choices, not only about what they do
and where they go, but what they think about matters of importance to the community and the
region. Atlanta magazine’s editorial mission is to engage our community through provocative
writing, authoritative reporting, and superlative design that illuminate the people, the issues,
the trends, and the events that define our city. The magazine informs, challenges, and
entertains our readers each month while helping them make intelligent choices, not only about
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what they do and where they go, but what they think about matters of importance to the
community and the region.
Lists approximately 1,600 funding opportunities from more than 1,100 sponsors--including U.S.
and foreign foundations, corporations, government agencies, and other organizations--for
elementary schools, school districts, educators, and K-12 educational organizations seeking
grant sources.
This book will tell all you need to know about British English spelling. It's a reference work
intended for anyone interested in the English language, especially those who teach it,
whatever the age or mother tongue of their students. It will be particularly useful to those
wishing to produce well-designed materials for teaching initial literacy via phonics, for teaching
English as a foreign or second language, and for teacher training. English spelling is
notoriously complicated and difficult to learn; it is correctly described as much less regular and
predictable than any other alphabetic orthography. However, there is more regularity in the
English spelling system than is generally appreciated. This book provides, for the first time, a
thorough account of the whole complex system. It does so by describing how phonemes relate
to graphemes and vice versa. It enables searches for particular words, so that one can easily
find, not the meanings or pronunciations of words, but the other words with which those with
unusual phoneme-grapheme/grapheme-phoneme correspondences keep company. Other
unique features of this book include teacher-friendly lists of correspondences and various
regularities not described by previous authorities, for example the strong tendency for the lettername vowel phonemes (the names of the letters ) to be spelt with those single letters in nonfinal syllables.
A collection of pamphlets published between 1943 and 1945 covering topics such as civilian
morale and public welfare.
Grants are supposed to enable work, not create more of it. You need a guide, a map, and the
right tools for the job. Helping you from your earliest brainstorming sessions to fully funded
projects, this essential guide offers countless tips and resources. This one-stop source offers
nearly 1,600 current funding opportunities from a wide variety of sponsors including
foundations, corporations, government agencies, and other organizations. Grants are
supposed to enable work, not create more of it. You need a guide, a map, and the right tools
for the job. Helping you from your earliest brainstorming sessions to fully funded projects, this
essential guide offers countless tips and resources. This one-stop source offers nearly 1,600
current funding opportunities from a wide variety of sponsors including foundations,
corporations, government agencies, and other organizations. Each entry includes: BL Grant
title BL Description BL Requirements BL Amount BL Application deadline BL Contact
information (phone, fax, and email) BL Internet access BL Sponsor name and address BL
Sample awarded grants Grantseekers can easily find information about funding for programs
to benefit young people, such as youth violence prevention, children's healthcare and health
research, teen pregnancy prevention, and after-school programs. Also included is A Guide to
Proposal Planning and Writing, by Jeremy Miner and Lynn Miner, giving users numerous
essential tips.

In its 114th year, Billboard remains the world's premier weekly music publication and a
diverse digital, events, brand, content and data licensing platform. Billboard publishes
the most trusted charts and offers unrivaled reporting about the latest music, video,
gaming, media, digital and mobile entertainment issues and trends.
More than 5,100 current programs from 1,880 sponsors, including U.S. and foreign
foundations, corporations, government agencies, and other organizations.
The Routledge Handbook of Sports Sponsorship provides a comprehensive guide to
the successful management of sport sponsorship. From the development of an
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appropriate strategy to the implementation of the sponsorship operation through to postevent analysis, this book offers an authoritative reference for large and small events.
The text also provides an accessible review of the legal issues associated with
marketing, copyright and contracts in print, television and radio sponsorship, illustrated
with a wealth of case studies. Includes: • Sports marketing and sports management
theory. • Stage by stage analysis of the sponsorship process •The roles of different key
stakeholders in the process • Thorough explanation of copyright and contract law for
sports sponsorship • Major international sports sponsorship case-studies examined
from concept stage through to post-event analysis. The Routledge Handbook of Sports
Sponsorship is essential reading for students and a valuable reference for professionals
in sports law, sports management, sports marketing and brand management.
This book uses the North American Chinese Invitational Volleyball Tournament
(NACIVT) to examine processes of constructing identity, belonging, and community,
and how these processes mobilize, deploy, and are therefore embedded in intersecting
and socially constructed notions of race, gender, class, and culture.
The Advocate is a lesbian, gay, bisexual, transgender (LGBT) monthly newsmagazine.
Established in 1967, it is the oldest continuing LGBT publication in the United States.
The bestselling guide to nonprofit planning, with proven, practical advice Strategic
Planning for Nonprofit Organizations describes a proven method for creating an
effective, organized, actionable strategy, tailored to the unique needs of the nonprofit
organization. Now in its third edition, this bestselling manual contains new information
about the value of plans, specific guidance toward business planning, and additional
information about the strategic plan document itself. Real-world case studies illustrate
different planning and implementation scenarios and techniques, and the companion
website offers templates, tools, and worksheets that streamline the process. The book
provides expert insight, describing common misperceptions and pitfalls to avoid,
helping readers craft a strategic plan that adheres to the core values of the
organization. A well-honed strategic plan helps nonprofit managers set priorities, and
acquire and allocate the resources necessary to achieve their goals. It also provides a
framework for handling challenges, and keeps the focus on the organization's priorities.
Strategic Planning for Nonprofit Organizations is an excellent source of guidance for
managers at nonprofits of every size and budget, helping readers to: Identify the
reasons for planning, and gather information from internal and external stakeholders
Assess the current situation accurately, and agree on priorities, mission, values, and
vision Prioritize goals and objectives for the plan, and develop a detailed
implementation strategy Evaluate and monitor a changing environment, updating roles,
goals, and parameters as needed Different organizations have different needs,
processes, resources, and priorities. The one thing they have in common is the need
for a no-nonsense approach to planning with practical guidance and a customizable
framework. Strategic Planning for Nonprofit Organizations takes the fear out of
planning, with expert guidance on the nonprofit's most vital management activity.

Indianapolis Monthly is the Circle City’s essential chronicle and guide, an
indispensable authority on what’s new and what’s news. Through coverage of
politics, crime, dining, style, business, sports, and arts and entertainment, each
issue offers compelling narrative stories and lively, urbane coverage of Indy’s
cultural landscape.
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From the creator of the popular website Ask a Manager and New York’s workadvice columnist comes a witty, practical guide to 200 difficult professional
conversations—featuring all-new advice! There’s a reason Alison Green has been
called “the Dear Abby of the work world.” Ten years as a workplace-advice
columnist have taught her that people avoid awkward conversations in the office
because they simply don’t know what to say. Thankfully, Green does—and in this
incredibly helpful book, she tackles the tough discussions you may need to have
during your career. You’ll learn what to say when • coworkers push their work on
you—then take credit for it • you accidentally trash-talk someone in an email then
hit “reply all” • you’re being micromanaged—or not being managed at all • you
catch a colleague in a lie • your boss seems unhappy with your work • your
cubemate’s loud speakerphone is making you homicidal • you got drunk at the
holiday party Praise for Ask a Manager “A must-read for anyone who works . . .
[Alison Green’s] advice boils down to the idea that you should be professional
(even when others are not) and that communicating in a straightforward manner
with candor and kindness will get you far, no matter where you work.”—Booklist
(starred review) “The author’s friendly, warm, no-nonsense writing is a pleasure
to read, and her advice can be widely applied to relationships in all areas of
readers’ lives. Ideal for anyone new to the job market or new to management, or
anyone hoping to improve their work experience.”—Library Journal (starred
review) “I am a huge fan of Alison Green’s Ask a Manager column. This book is
even better. It teaches us how to deal with many of the most vexing big and little
problems in our workplaces—and to do so with grace, confidence, and a sense of
humor.”—Robert Sutton, Stanford professor and author of The No Asshole Rule
and The Asshole Survival Guide “Ask a Manager is the ultimate playbook for
navigating the traditional workforce in a diplomatic but firm way.”—Erin Lowry,
author of Broke Millennial: Stop Scraping By and Get Your Financial Life
Together
Grants are supposed to enable work, not create more of it. You need a guide, a
map, and the right tools for the job. Helping you from your earliest brainstorming
to fully funded projects, this essential guide offers countless tips and resources
for anyone seeking funding for research, faculty development, dissertations,
internships, scholarships and assistantships, facility and organizational support,
conferences, and more. This latest edition covers over 2,300 funding sources
from all levels of government, corporations, and foundations. Four
indexes--subject, sponsoring organization, program type, and geographic--help
you identify the right program quickly. Also included is A Guide to Proposal
Planning and Writing, by Jeremy Miner and Lynn Miner, which offers essential
tips on the grantseeking process. Each record includes: Grant title Description
Requirements Amount Application deadline Contact information (phone, fax, and
email) Internet access Sponsor name and address Samples of awarded grants
(when available)
Grants are supposed to enable work, not create more of it. You need a guide, a
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map, and the right tools for the job. Helping you from your earliest brainstorms to
fully funded projects, this essential directory offers countless tips and resources
for anyone seeking funding for research, faculty development, dissertations,
internships, scholarships and assistantships, facility and organizational support,
conferences, and more. This latest edition covers over 2,300 funding sources
from all levels of government, corporations, and foundations. Grants are
supposed to enable work, not create more of it. You need a guide, a map, and
the right tools for the job. Helping you from your earliest brainstorms to fully
funded projects, this essential directory offers countless tips and resources for
anyone seeking funding for research, faculty development, dissertations,
internships, scholarships and assistantships, facility and organizational support,
conferences, and more. This latest edition covers over 2,300 funding sources
from all levels of government, corporations, and foundations. Each record
includes: BL Grant title BL Description BL Requirements BL Amount BL
Application deadline BL Contact information (phone, fax, and email) BL Internet
access BL Sponsor name and address BL Samples of awarded grants (when
available) Four indexes--subject, sponsoring organization, program type, and
geographic--help you identify the right program quickly. Also included is A Guide
to Proposal Planning and Writing, by Jeremy Miner and Lynn Miner, which offers
essential tips on the grantseeking process.
IEG's Guide to SponsorshipEverything You Need to Know about Sports, Arts,
Event, Entertainment and Cause MarketingPlaying Out of Bounds“Belonging”
and the North American Chinese Invitational Volleyball TournamentUniversity of
Toronto Press
The Bulletin of the Atomic Scientists is the premier public resource on scientific
and technological developments that impact global security. Founded by
Manhattan Project Scientists, the Bulletin's iconic "Doomsday Clock" stimulates
solutions for a safer world.
Citizen groups, government agencies, nonprofits, community foundations and trusts,
and individuals can access the most up to date information on over 3,200 current
opportunities--including capital construction projects, health care programs, rural
education and cultural outreach, service delivery programs, and general operating
support for existing organizations--from 2,346 domestic and international funding
sponsors.
This book is written with the needs of the sport, tourism, and leisure service manager in
mind. Initially discussing the principles of economics and finance, this book provides the
reader with the necessary skills and knowledge to prepare, present, and manage
budgets, as well as generate revenues for capital development and day-to-day
operations.
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