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For most consumers, advertising is less important than
ad- vertisers might think. Advertising appears to function
as something in the background that is hardly noticed, as
"wallpaper," But mass-mediated advertising should at
least function as a reminder when people are making
choices. Smit addresses these questions through indepth interviews, a nation-wide telephone survey with
follow-up mail and a face-to-face survey. Edith Smit is
associate professor at the Department of Communication
at the University of Amsterdam and at the Amsterdam
School of Communications Research (ascor). She is also
Deputy Director of swocc, the Dutch Foundation for
Fundamental Research on Commercial Communication.
This report focuses on the vulnerable adolescent ages of
10 through 18 when most users start smoking, chewing,
or dipping and become addicted to tobacco. It examines
the health effects of early smoking and smokeless
tobacco use, the reasons that young men and women
begin using tobacco, the extent to which they use
tobacco, tobacco advertising and promotional activities
(history of cigarette advertising to the young); and efforts
to prevent tobacco use by young people (public opinion;
educational efforts; and public policies). Charts, tables
and graphs. Glossary. Index.
Designed for use in both small and large school systems,
provides a teacher selection framework to aid educators in
screening potential employees to help ensure that only the
best available candidates are chosen.
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The Student Newspaper Survival Guide has been extensively
updated to cover recent developments in online publishing,
social media, mobile journalism, and multimedia storytelling;
at the same time, it continues to serve as an essential
reference on all aspects of producing a student publication.
Updated and expanded to discuss many of the changes in
the field of journalism and in college newspapers, with two
new chapters to enhance the focus on online journalism and
technology Emphasis on Web-first publishing and covering
breaking news as it happens, including a new section on
mobile journalism Guides student journalists through the
intricate, multi-step process of producing a student
newspaper including the challenges of reporting, writing,
editing, designing, and publishing campus newspapers and
websites Chapters include discussion questions, exercises,
sample projects, checklists, tips from professionals, sample
forms, story ideas, and scenarios for discussion Fresh, new,
full color examples from award winning college newspapers
around North America Essential reading for student reporters,
editors, page designers, photographers, webmasters, and
advertising sales representatives

First published in 1998. As society grows and
changes, advertisers are faced with the challenge of
matching their advertising messages to new and
different target audiences. For example, children,
adolescents, men, women, and "older" individuals
are all audiences with specific needs, wants, and
desires that advertisers must address in their
advertising appeals. The purpose of this research is
to determine the degree to which certain
advertisements in the general interest media portray
older individuals differently depending on the target
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audience. Specifically, this study examines
advertisers’ attempts, in the electronic and print
media, to target and attract the business of the older
population.
"The Targeting Media series breaks down each
media form into its components and provides sample
texts, information on the structure and feature of
each text type and structured teaching units. Each
text type is given comprehensive coverage with a
clear descriptive overview followed by interesting
lessons for students in middle high school."--P. [4].
Lawyer Advertising KitSample Newspaper Ads, Sample
Newspaper and Magazine Articles, Sample Brochure
Summarizing Legal Services, Guidance in Publicity and
Promoting Legal ServicesAdvertising in the Printed
MediaNew York : MacmillanNewspaper AdvertisingBeing
a Series of Talks on the Value and Use of this Greatest
of All Local Advertising Mediums-the Newspaper-with
Reproductions of Over 1000 Actual Advertisements. Also
Includes Readymade Advertisements, Headings and
Catch Phrases for Every Line of Retail Business, and 58
Pages of Insert Reproductions of Actual Advertisements,
with CommentsRepetitive Advertising in NewspapersA
Study of Two New ProductsTargeting MediaBlake
Education
"In this edition, Meyer's analysis of the correlation
between newspaper quality and profitability is updated
and applied to recent developments in the newspaper
industry. Meyer argues that understanding the
relationship between quality and profit is central to
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sustaining journalistic excellence and preserving
journalism's unique social functions." -- Provided by the
publisher.
This book explains everything you need to know to locate and
purchase real estate bargains from banks, public auctions,
and other sources. It will guide you through every step of the
process including finding properties, negotiating, and closing
on your first deal.
Vols. for 1946-57 include the annual Greeting card directory
(title varies).
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