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Retail Analytics The Secret Weapon
Call to Action includes the information businesses need to know to achieve dramatic results
from online efforts. Are you planning for top performance? Are you accurately evaluating that
performance? Are you setting the best benchmarks for measuring success? How well are you
communicating your value proposition? Are you structured for change? Can you achieve the
momentum you need to get the results you want? If you have the desire and commitment to
create phenomenal online results, then this book is your call to action. Within these pages,
New York Times best-selling authors Bryan and Jeffrey Eisenberg walk you through the five
phases that comprise web site development, from the critical planning phase, through
developing structure, momentum, and communication, to articulating value. Along the way,
they offer advice and practical applications culled from their years of experience "in the
trenches."
When James Womack, Daniel Jones, and Daniel Roos wrote THE MACHINE THAT
CHANGED THE WORLD in 1990, Japanese automakers, and Toyota in particular, were
making a strong showing by applying the principles of lean production. However, the full power
of lean principles was unproven, and they had not been applied outside of the auto industry.
Today, the power of lean production has been conclusively proved by Toyota's unparalleled
success, and the concepts have been widely applied in many industries. Based on MIT's
pioneering global study of industrial competition, THE MACHINE THAT CHANGED THE
WORLD offers a groundbreaking analysis of the entire lean business system, including product
development, supplier management, sales, service, and production - an analysis even more
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relevant today as GM and Ford struggle to survive and a wide range of British abd American
companies embrace lean production. A new Foreword by the authors brings the story up to
date and details how their predictions were right. As a result, this reissue of a classic is as
insightful and instructive today as when it was first published.
“Retailers today are able to generate the critical customer information on traffic and conversion
rates that turn from their traditional anecdotal reflections ... in Conversion Mark Ryski tells us
all that we need to know to make that shift a reality. A true find for any retailer looking for
dramatic improvements in business outcomes!” — Len Schlesinger President, Babson College
former Vice Chairman and COO, Limited Brands “A retail brand is built from the cumulative
effects of its shoppers’ experiences over time, making learning from these experiences a
strategic priority for retailers in order to drive business value. Converting customers into buyers
is the first step in creating a sustained partnership that results in value for all. The strategies
introduced in this book will help retailers of all sizes and categories convert their customers’
experiences into future buyers.” — Pat Conroy Vice Chairman, Deloitte LLP & Consumer
Products Practice Leader “Half the battle is finding the right things to measure for your
business and industry. Ryski is right that conversion is a critical metric for retailers who care
about revenue, profits, and growth.” — Thomas H. Davenport President’s Distinguished
Professor, Babson College & Author of Competing on Analytics and Analytics at Work
When analyzing 7-Eleven Japan's advanced and innovative management style, the authors of
this book explore and highlight the existence of the "integrated information system", a symbol
of the competitiveness of 7-Eleven Japan. This is because of the key role it plays not only in
forming 7-Eleven Japan's corporate strategy but also in developing its functional strategies for
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logistic support, merchandising and store operations.
"Mesmerizing & fascinating..." —The Seattle Post-Intelligencer "The Freakonomics of big data."
—Stein Kretsinger, founding executive of Advertising.com Award-winning | Used by over 30
universities | Translated into 9 languages An introduction for everyone. In this rich, fascinating
— surprisingly accessible — introduction, leading expert Eric Siegel reveals how predictive
analytics (aka machine learning) works, and how it affects everyone every day. Rather than a
“how to” for hands-on techies, the book serves lay readers and experts alike by covering new
case studies and the latest state-of-the-art techniques. Prediction is booming. It reinvents
industries and runs the world. Companies, governments, law enforcement, hospitals, and
universities are seizing upon the power. These institutions predict whether you're going to click,
buy, lie, or die. Why? For good reason: predicting human behavior combats risk, boosts sales,
fortifies healthcare, streamlines manufacturing, conquers spam, optimizes social networks,
toughens crime fighting, and wins elections. How? Prediction is powered by the world's most
potent, flourishing unnatural resource: data. Accumulated in large part as the by-product of
routine tasks, data is the unsalted, flavorless residue deposited en masse as organizations
churn away. Surprise! This heap of refuse is a gold mine. Big data embodies an extraordinary
wealth of experience from which to learn. Predictive analytics (aka machine learning)
unleashes the power of data. With this technology, the computer literally learns from data how
to predict the future behavior of individuals. Perfect prediction is not possible, but putting odds
on the future drives millions of decisions more effectively, determining whom to call, mail,
investigate, incarcerate, set up on a date, or medicate. In this lucid, captivating introduction —
now in its Revised and Updated edition — former Columbia University professor and Predictive
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Analytics World founder Eric Siegel reveals the power and perils of prediction: What type of
mortgage risk Chase Bank predicted before the recession. Predicting which people will drop
out of school, cancel a subscription, or get divorced before they even know it themselves. Why
early retirement predicts a shorter life expectancy and vegetarians miss fewer flights. Five
reasons why organizations predict death — including one health insurance company. How U.S.
Bank and Obama for America calculated the way to most strongly persuade each individual.
Why the NSA wants all your data: machine learning supercomputers to fight terrorism. How
IBM's Watson computer used predictive modeling to answer questions and beat the human
champs on TV's Jeopardy! How companies ascertain untold, private truths — how Target
figures out you're pregnant and Hewlett-Packard deduces you're about to quit your job. How
judges and parole boards rely on crime-predicting computers to decide how long convicts
remain in prison. 182 examples from Airbnb, the BBC, Citibank, ConEd, Facebook, Ford,
Google, the IRS, LinkedIn, Match.com, MTV, Netflix, PayPal, Pfizer, Spotify, Uber, UPS,
Wikipedia, and more. How does predictive analytics work? This jam-packed book satisfies by
demystifying the intriguing science under the hood. For future hands-on practitioners pursuing
a career in the field, it sets a strong foundation, delivers the prerequisite knowledge, and whets
your appetite for more. A truly omnipresent science, predictive analytics constantly affects our
daily lives. Whether you are a consumer of it — or consumed by it — get a handle on the power
of Predictive Analytics.
Longlisted for the National Book Award New York Times Bestseller A former Wall Street quant
sounds an alarm on the mathematical models that pervade modern life -- and threaten to rip
apart our social fabric We live in the age of the algorithm. Increasingly, the decisions that affect
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our lives--where we go to school, whether we get a car loan, how much we pay for health
insurance--are being made not by humans, but by mathematical models. In theory, this should
lead to greater fairness: Everyone is judged according to the same rules, and bias is
eliminated. But as Cathy O'Neil reveals in this urgent and necessary book, the opposite is true.
The models being used today are opaque, unregulated, and uncontestable, even when they're
wrong. Most troubling, they reinforce discrimination: If a poor student can't get a loan because
a lending model deems him too risky (by virtue of his zip code), he's then cut off from the kind
of education that could pull him out of poverty, and a vicious spiral ensues. Models are
propping up the lucky and punishing the downtrodden, creating a "toxic cocktail for
democracy." Welcome to the dark side of Big Data. Tracing the arc of a person's life, O'Neil
exposes the black box models that shape our future, both as individuals and as a society.
These "weapons of math destruction" score teachers and students, sort r sum s, grant (or
deny) loans, evaluate workers, target voters, set parole, and monitor our health. O'Neil calls on
modelers to take more responsibility for their algorithms and on policy makers to regulate their
use. But in the end, it's up to us to become more savvy about the models that govern our lives.
This important book empowers us to ask the tough questions, uncover the truth, and demand
change. -- Longlist for National Book Award (Non-Fiction) -- Goodreads, semi-finalist for the
2016 Goodreads Choice Awards (Science and Technology) -- Kirkus, Best Books of 2016 --
New York Times, 100 Notable Books of 2016 (Non-Fiction) -- The Guardian, Best Books of
2016 -- WBUR's "On Point," Best Books of 2016: Staff Picks -- Boston Globe, Best Books of
2016, Non-Fiction
Two defense experts explore the collision of war, politics, and social media, where the most
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important battles are now only a click away. Through the weaponization of social media, the
internet is changing war and politics, just as war and politics are changing the internet.
Terrorists livestream their attacks, “Twitter wars” produce real?world casualties, and viral
misinformation alters not just the result of battles, but the very fate of nations. The result is that
war, tech, and politics have blurred into a new kind of battlespace that plays out on our
smartphones. P. W. Singer and Emerson Brooking tackle the mind?bending questions that
arise when war goes online and the online world goes to war. They explore how ISIS copies
the Instagram tactics of Taylor Swift, a former World of Warcraft addict foils war crimes
thousands of miles away, internet trolls shape elections, and China uses a smartphone app to
police the thoughts of 1.4 billion citizens. What can be kept secret in a world of networks?
Does social media expose the truth or bury it? And what role do ordinary people now play in
international conflicts? Delving into the web’s darkest corners, we meet the unexpected
warriors of social media, such as the rapper turned jihadist PR czar and the Russian hipsters
who wage unceasing infowars against the West. Finally, looking to the crucial years ahead,
LikeWar outlines a radical new paradigm for understanding and defending against the
unprecedented threats of our networked world.
Learn how to develop and employ an ontology, the secret weapon for successfully using
artificial intelligence to create a powerful competitive advantage in your business. The AI-
Powered Enterprise examines two fundamental questions: First, how will the future be different
as a result of artificial intelligence? And second, what must companies do to stake their claim
on that future? When the Web came along in the mid-90s, it transformed the behavior of
customers and remade whole industries. Now, as part of its promise to bring revolutionary
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change in untold ways to human activity, artificial intelligence—AI—is about to create another
complete transformation in how companies create and deliver value to customers. But despite
the billions spent so far on bots and other tools, AI continues to stumble. Why can't it magically
use all the data organizations generate to make them run faster and better? Because
something is missing. AI works only when it understands the soul of the business. An ontology
is a holistic digital model of every piece of information that matters to the business, from
processes to products to people, and it's what makes the difference between the promise of AI
and delivering on that promise. Business leaders who want to catch the AI wave—rather than
be crushed by it—need to read The AI-Powered Enterprise. The book is the first to combine a
sophisticated explanation of how AI works with a practical approach to applying AI to the
problems of business, from customer experience to business operations to product
development.
#1 New York Times Bestseller “THIS. This is the right book for right now. Yes, learning
requires focus. But, unlearning and relearning requires much more—it requires choosing
courage over comfort. In Think Again, Adam Grant weaves together research and storytelling
to help us build the intellectual and emotional muscle we need to stay curious enough about
the world to actually change it. I’ve never felt so hopeful about what I don’t know.” —Brené
Brown, Ph.D., #1 New York Times bestselling author of Dare to Lead The bestselling author of
Give and Take and Originals examines the critical art of rethinking: learning to question your
opinions and open other people's minds, which can position you for excellence at work and
wisdom in life Intelligence is usually seen as the ability to think and learn, but in a rapidly
changing world, there's another set of cognitive skills that might matter more: the ability to
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rethink and unlearn. In our daily lives, too many of us favor the comfort of conviction over the
discomfort of doubt. We listen to opinions that make us feel good, instead of ideas that make
us think hard. We see disagreement as a threat to our egos, rather than an opportunity to
learn. We surround ourselves with people who agree with our conclusions, when we should be
gravitating toward those who challenge our thought process. The result is that our beliefs get
brittle long before our bones. We think too much like preachers defending our sacred beliefs,
prosecutors proving the other side wrong, and politicians campaigning for approval--and too
little like scientists searching for truth. Intelligence is no cure, and it can even be a curse: being
good at thinking can make us worse at rethinking. The brighter we are, the blinder to our own
limitations we can become. Organizational psychologist Adam Grant is an expert on opening
other people's minds--and our own. As Wharton's top-rated professor and the bestselling
author of Originals and Give and Take, he makes it one of his guiding principles to argue like
he's right but listen like he's wrong. With bold ideas and rigorous evidence, he investigates how
we can embrace the joy of being wrong, bring nuance to charged conversations, and build
schools, workplaces, and communities of lifelong learners. You'll learn how an international
debate champion wins arguments, a Black musician persuades white supremacists to abandon
hate, a vaccine whisperer convinces concerned parents to immunize their children, and Adam
has coaxed Yankees fans to root for the Red Sox. Think Again reveals that we don't have to
believe everything we think or internalize everything we feel. It's an invitation to let go of views
that are no longer serving us well and prize mental flexibility over foolish consistency. If
knowledge is power, knowing what we don't know is wisdom.
You have more information at hand about your business environment than ever before. But are
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you using it to “out-think” your rivals? If not, you may be missing out on a potent competitive
tool. In Competing on Analytics: The New Science of Winning, Thomas H. Davenport and
Jeanne G. Harris argue that the frontier for using data to make decisions has shifted
dramatically. Certain high-performing enterprises are now building their competitive strategies
around data-driven insights that in turn generate impressive business results. Their secret
weapon? Analytics: sophisticated quantitative and statistical analysis and predictive modeling.
Exemplars of analytics are using new tools to identify their most profitable customers and offer
them the right price, to accelerate product innovation, to optimize supply chains, and to identify
the true drivers of financial performance. A wealth of examples—from organizations as diverse
as Amazon, Barclay’s, Capital One, Harrah’s, Procter & Gamble, Wachovia, and the Boston
Red Sox—illuminate how to leverage the power of analytics.
The modern retail system has worked to dazzling effect. From the 19th century, store owners
emerged from small beginnings to set in train an industry that has seen some operators
become nationally, even globally, dominant. Along the way, they turned retailing into an art,
and then a science. Now retailers in emerging markets appear to be repeating the story all
over again, except on a scale and at a speed beyond anything we have seen before. Given all
of this, it can be hard for those who work in retailing to accept that the industry as we know it is
living on borrowed time, on the brink of transformation. There is now an urgency with which
conventional store-based retailers must now act and the extent of the challenges this change
represents in strategic, organizational, and above all, technological terms. Reshaping Retail
sets out the driving causes, current trends and consequences of a transformation in retail
triggered by technology. The changes go far beyond making items available for sale on the
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internet. Starting by briefly setting the historical and business system contexts for retail and
describe the role that technology has played in the creation of modern retail it then explains the
underlying technological drivers behind the current revolution – radical changes in the capacity
of both hardware and software, mobile telecommunications changes and the advances of the
Internet. Ultimately, success will hinge on more than competence; it will come down to a way of
thinking. Customer-centricity will need to be valued not just by the store owner, as in the past,
but also by all employees in the organization. It will need to become embedded in their daily
tasks. The same applies to technology, which must be at the center of the organization and
recognized as such by everyone. With a combination of extensive desk and field research,
interviews with leading retailers and technologists, together with the real world experience of
practitioners in this area, Reshaping Retail will inspire and help store retailers to make the
necessary transformation now to win in the new consumer driven world.
The inside scoop on boosting sales through spot-on analytics Retailers collect a huge amount
of data, but don't know what to do with it. Retail Analytics not only provides a broad
understanding of retail, but also shows how to put accumulated data to optimal use. Each
chapter covers a different focus of the retail environment, from retail basics and organization
structures to common retail database designs. Packed with case studies and examples, this
book insightfully reveals how you can begin using your business data as a strategic advantage.
Helps retailers and analysts to use analytics to sell more merchandise Provides fact-based
analytic strategies that can be replicated with the same success the author achieved on a
global level Reveals how retailers can begin using their data as a strategic advantage Includes
examples from many retail departments illustrating successful use of data and analytics
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Analytics is the wave of the future. Put your data to strategic use with the proven guidance
found in Retail Analytics.
Discover how to enable strategic change efforts by relying on your best people In Amplifiers,
entrepreneur and expert management and technology consultant Tom Finegan delivers an
insightful new way to think about human behavior in the execution of corporate
transformations. Through an exploration of the career journeys of several leaders and analyses
of “True Amplifiers” in action, the book demonstrates how to deliver strategic and
transformative change by relying on the efforts of key, exemplary followers. This important
book: Explains the different ways that being a true amplifier is experienced by different
ethnicities and genders Describes the “Cell Concept” of amplifiers, and how they interact with
other stakeholders of your organization Discusses the work of amplifiers across global
industries and organizations Perfect for executives, managers, and other business leaders
responsible for change management and strategic execution, Amplifiers also belongs on the
bookshelves of anyone who hopes to contribute to or lead organizations as they change
direction.
You can turn your passion into more than just a hobby. When he was nine years old, Henry
Patterson (now aged 14) turned his sweet stall into a storybook and children’s brand, which
led to an international business that took him around the world, meeting fantastic people along
the way - including Sir Richard Branson and the co-founder of Instagram, Mike Krieger. In
Young and Mighty, Henry not only shows how to start your own business at any age, he also
shares 30 tried-and-tested ways to earn some money right now, as well as 20 fun methods for
fundraising for causes that matter to you. Young and Mighty is for those who want to find what
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makes them tick, for those who want to change the world, for those who just want to have fun.
Grab it and go make your unique mark on the world! youngmighty.com @henryjpatterson
(Instagram)
Rethink your business for the digital age. Every business begun before the Internet now faces
the same challenge: How to transform to compete in a digital economy? Globally recognized
digital expert David L. Rogers argues that digital transformation is not about updating your
technology but about upgrading your strategic thinking. Based on Rogers's decade of research
and teaching at Columbia Business School, and his consulting for businesses around the
world, The Digital Transformation Playbook shows how pre-digital-era companies can
reinvigorate their game plans and capture the new opportunities of the digital world. Rogers
shows why traditional businesses need to rethink their underlying assumptions in five domains
of strategy—customers, competition, data, innovation, and value. He reveals how to harness
customer networks, platforms, big data, rapid experimentation, and disruptive business
models—and how to integrate these into your existing business and organization. Rogers
illustrates every strategy in this playbook with real-world case studies, from Google to GE, from
Airbnb to the New York Times. With practical frameworks and nine step-by-step planning tools,
he distills the lessons of today's greatest digital innovators and makes them usable for
businesses at any stage. Many books offer advice for digital start-ups, but The Digital
Transformation Playbook is the first complete treatment of how legacy businesses can
transform to thrive in the digital age. It is an indispensable guide for executives looking to take
their firms to the next stage of profitable growth.
The CIA keeps a lot of secrets. None more deadly than him.After a covert mission became
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personal, the only way elite counterterrorism operative, Alexander King, could keep his loved
ones safe, and the eyes of Washington's enemies blind to his existence, was to disappear.A
year after his family buried a body they thought was his, King saves a young woman from a car
bomb in London, and that's when his work in the shadows becomes complicated. Because
she's not who he thinks she is, and the web that King is pulled into is tangled with enemies that
reach the highest levels of the United States government.But this web being spun by a sadistic
terrorist isn't your average one-time explosive attack. Saajid Hammoud is aiming higher. He
isn't trying to cripple the greatest military in the world, he's looking to control it. And owning the
presidential candidate with a clear path to the White House gets him all the way to the
top.When politics fail, and the might of the world's most powerful nation hangs in the balance,
it's secret weapons like Alexander King who scour the alleys and back avenues that often
make the difference. Unfortunately, King isn't the only secret in this high stakes game of war.
But for the sake of the free world, he sure as hell better be the best.If you couldn't put down
Vince Flynn's Mitch Rapp, Lee Child's Jack Reacher, Tom Clancy's Jack Ryan, Brad Thor's
Scot Harvath, or David Baldacci's Will Robie, fans of Bradley Wright believe you won't be able
to put down the addictive Alexander King._____________________________Praise for
international bestselling author Bradley Wright: ????? "Best new thriller author since Vince
Flynn, David Baldacci, and Brad Thor!"????? "Loved ALL the books. Bradley is one of my
favorite writers. When you start the book, it is impossible to put down."????? "As soon as you
start this book, and every other book by Bradley Wright, you are immediately engulfed in
nonstop action and suspense!"????? "King sits alongside Rapp, Reacher, and Harvath as my
favorite action-thriller heroes.
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Don't fly blind. See how the power of experiments works for you. When it comes to improving
customer experiences, trying out new business models, or developing new products, even the
most experienced managers often get it wrong. They discover that intuition, experience, and
big data alone don't work. What does? Running disciplined business experiments. And what if
companies roll out new products or introduce new customer experiences without running these
experiments? They fly blind. That's what Harvard Business School professor Stefan Thomke
shows in this rigorously researched and eye-opening book. It guides you through best
practices in business experimentation, illustrates how these practices work at leading
companies, and answers some fundamental questions: What makes a good experiment? How
do you test in online and brick-and-mortar businesses? In B2B and B2C? How do you build an
experimentation culture? Also, best practice means running many experiments. Indeed, some
hugely successful companies, such as Amazon, Booking.com, and Microsoft, run tens of
thousands of controlled experiments annually, engaging millions of users. Thomke shows us
how these and many other organizations prove that experimentation provides significant
competitive advantage. How can managers create this capability at their own companies?
Essential is developing an experimentation organization that prizes the science of testing and
puts the discipline of experimentation at the center of its innovation process. While it once took
companies years to develop the tools for such large-scale experiments, advances in
technology have put these tools at the fingertips of almost any business professional. By
combining the power of software and the rigor of controlled experiments, today's managers can
make better decisions, create magical customer experiences, and generate big financial
returns. Experimentation Works is your guidebook to a truly new way of thinking and
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innovating.
Holistic Retail Design sets out a theory that reshapes shopping by introducing strategies in
holistic constitution and the improvement of retail experiences. It covers stationary, temporary
and digital customer touch-points and intermediates between the consumer, the retail brand
and the products being offered. The theory shapes spaces, platforms, events, interfaces,
signage and communications, expanding scope whilst introducing retail archetypes linking to
customer role models. Features The authors outline a new approach to retail design. Strategy
applications are outlined per chapter, with international best practice cases highlighted. Written
by leading professors in the field, Prof. Rainer Zimmermann and Prof. Philipp Teufel from the
Peter Behrens School of Arts, University of Applied Sciences Düsseldorf. Visually interesting
with outstanding graphic design.
WALL STREET JOURNAL, LOS ANGELES TIMES, AND USA TODAY BESTSELLER •
Anyone—even you!—can learn how to harness the power of humor in business (and life), based
on the popular class at Stanford's Graduate School of Business. Don’t miss the authors’ TED
Talk, “Humor, Seriously,” coming soon. “The ultimate guide to using the magical power of
funny as a tool for leadership and a force for good.”—Daniel H. Pink, #1 New York Times
bestselling author of When and Drive There exists a mistaken belief in today’s corporate
world: that we have to be serious all the time in order to be taken seriously. But the research
tells a different story: that humor can be one of the most powerful tools we have for
accomplishing serious things. Studies show that humor makes us appear more competent and
confident, strengthens relationships, unlocks creativity, and boosts our resilience during difficult
times. Plus, it fends off a permanent and unsightly frown known as “resting boss face.” Top
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executives are in on the secret: 98 percent prefer employees with a sense of humor, and 84
percent believe that these employees do better work. But even for those who intuitively
understand humor’s power, few know how to wield it with intention. As a result, humor is vastly
underleveraged in most workplaces today, impacting our performance, relationships, and
health. That’s why Jennifer Aaker and Naomi Bagdonas teach the popular course Humor:
Serious Business at the Stanford Graduate School of Business, where they help some of the
world’s most hard-driving, blazer-wearing business minds build levity into their organizations
and lives. In Humor, Seriously, they draw on findings by behavioral scientists, world-class
comedians, and inspiring business leaders to reveal how humor works and—more
important—how you can use more of it, better. Aaker and Bagdonas unpack the theory and
application of humor: what makes something funny and how to mine your life for material. They
show how to use humor to make a strong first impression, deliver difficult feedback, persuade
and motivate others, and foster cultures where levity and creativity can thrive—not to mention,
how to keep it appropriate and recover if you cross a line. President Dwight David Eisenhower
once said, “A sense of humor is part of the art of leadership, of getting along with people, of
getting things done.” If Dwight David Eisenhower, the second least naturally funny president
ever (after Franklin Pierce), thought humor was necessary to win wars, build highways, and
warn against the military-industrial complex, then you might consider learning it too. Seriously.
Companies and organizations around the world are being confronted with alarming
challenges--a global pandemic, market shocks, climate change, political instability. But in these
unsettled times, organizational analyst Jane McConnell reveals that managers and executives
have a secret weapon on their side: an overlooked group of employees that share "the gig
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mindset"--a freelancer-style knack for improvisation, adaptability and innovation that offers a
crucial key to the future. Found at all levels of the organizational workforce but often stifled by
managers, gig mindsetters are disruptors who upend business as usual and bridge gaps while
achieving surprising outcomes and charting new directions. In The Gig Mindset Advantage,
McConnell brings her decades of research into workforce culture, organizational strategy and
digital transformation to bear on this unrecognized breed of employee whose way of working
offers a wake-up call to managers and executives--and a bold new pathway towards long-term
success and resilience.
Secure your CISSP certification! If you’re a security professional seeking your CISSP
certification, this book is a perfect way to prepare for the exam. Covering in detail all eight
domains, the expert advice inside gives you the key information you'll need to pass the exam.
Plus, you'll get tips on setting up a 60-day study plan, tips for exam day, and access to an
online test bank of questions. CISSP For Dummies is fully updated and reorganized to reflect
upcoming changes (ISC)2 has made to the Common Body of Knowledge. Complete with
access to an online test bank this book is the secret weapon you need to pass the exam and
gain certification. Get key information for all eight exam domains Find test-taking and exam-
day tips and tricks Benefit from access to free online practice questions and flash cards
Prepare for the CISSP certification in 2018 and beyond You’ve put in the time as a security
professional—and now you can reach your long-term goal of CISSP certification.
NEW YORK TIMES BESTSELLER • This instant classic explores how we can change our
lives by changing our habits. NAMED ONE OF THE BEST BOOKS OF THE YEAR BY The
Wall Street Journal • Financial Times In The Power of Habit, award-winning business reporter
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Charles Duhigg takes us to the thrilling edge of scientific discoveries that explain why habits
exist and how they can be changed. Distilling vast amounts of information into engrossing
narratives that take us from the boardrooms of Procter & Gamble to the sidelines of the NFL to
the front lines of the civil rights movement, Duhigg presents a whole new understanding of
human nature and its potential. At its core, The Power of Habit contains an exhilarating
argument: The key to exercising regularly, losing weight, being more productive, and achieving
success is understanding how habits work. As Duhigg shows, by harnessing this new science,
we can transform our businesses, our communities, and our lives. With a new Afterword by the
author “Sharp, provocative, and useful.”—Jim Collins “Few [books] become essential manuals
for business and living. The Power of Habit is an exception. Charles Duhigg not only explains
how habits are formed but how to kick bad ones and hang on to the good.”—Financial Times
“A flat-out great read.”—David Allen, bestselling author of Getting Things Done: The Art of
Stress-Free Productivity “You’ll never look at yourself, your organization, or your world quite
the same way.”—Daniel H. Pink, bestselling author of Drive and A Whole New Mind
“Entertaining . . . enjoyable . . . fascinating . . . a serious look at the science of habit formation
and change.”—The New York Times Book Review
Retail AnalyticsThe Secret WeaponJohn Wiley & Sons
Presents a study on how corporations and their brands deal with this era. This book shows
how to establish a business approach that can better meet the needs of shoppers by activating
revolutionary selling situations. It articulates that corporations must undertake a radical
reinvention of how they reach their customers to sell their products.
"Retailers have collected a huge amount of data but they do not know what to do with it.
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This book is designed not only to provide a broad understanding of retail but show how
to use the data that these companies have. Each chapter covers a different focus of the
retail environment from retail basics and organization structures to common retail
database designs. Numerous cases studies and examples are given throughout. In
addition, within each chapter the importance of analytics and data is
examined"--Provided by publisher.
A classic work of American literature that has not stopped changing minds and lives
since it burst onto the literary scene, The Things They Carried is a ground-breaking
meditation on war, memory, imagination, and the redemptive power of storytelling. The
Things They Carried depicts the men of Alpha Company: Jimmy Cross, Henry Dobbins,
Rat Kiley, Mitchell Sanders, Norman Bowker, Kiowa, and the character Tim O’Brien,
who has survived his tour in Vietnam to become a father and writer at the age of forty-
three. Taught everywhere—from high school classrooms to graduate seminars in
creative writing—it has become required reading for any American and continues to
challenge readers in their perceptions of fact and fiction, war and peace, courage and
fear and longing. The Things They Carried won France's prestigious Prix du Meilleur
Livre Etranger and the Chicago Tribune Heartland Prize; it was also a finalist for the
Pulitzer Prize and the National Book Critics Circle Award.
The Inclusion Imperative showcases the inspiring commitment to inclusion the London
Olympic and Paralympic Games' organizing committee espoused, and details the
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techniques and frameworks that enabled it to truly deliver a 'Games for everyone' at
London 2012. Diversity and inclusion expert, Stephen Frost, challenges preconceived
ideas and strives to inspire professionals to tackle inclusion in their organizations with
courage, creativity and talent. With highly relatable examples, The Inclusion Imperative
constitutes the best argument to convince sceptics that real diversity and inclusion can
deliver more engaged employees and customers, improved employee recruitment and
retention, increase productivity and better group decision-making processes. Real
inclusion saves money and improves efficiency in the systems of an organisation,
making the world a better place as a by-product. Building on concepts that include
Diversity 3.0, detailed process journeys, and procurement governance, this is a must-
read for HR and diversity officers frustrated with the guidance currently available, as
well as for anyone who recognizes the legacy of the 2012 Games in fostering a tolerant
and diverse society.
With crisp and insightful contributions from 47 of the world’s leading experts in various
facets of retailing, Retailing in the 21st Century offers in one book a compendium of
state-of-the-art, cutting-edge knowledge to guide successful retailing in the new
millennium. In our competitive world, retailing is an exciting, complex and critical sector
of business in most developed as well as emerging economies. Today, the retailing
industry is being buffeted by a number of forces simultaneously, for example the growth
of online retailing and the advent of ‘radio frequency identification’ (RFID) technology.
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Making sense of it all is not easy but of vital importance to retailing practitioners,
analysts and policymakers.
Retailers today are drowning in data but lacking in insight. They have so much
information at their disposal that they struggle with both how to sort through it, and how
to add science to their decision-making process without blunting the art that they
correctly believe is a key ingredient of their success. This book reveals how retailers
can use data to manage everything from strategic assortment planning, inventory
management, and markdowns to improve store-level execution. This data-driven
approach to the retail supply chain leads to far greater and faster inventory turns, far
fewer and lower discounted goods and services, and better profit margins. The authors
also tease out the personnel issues and the organizational implications of this
approach.
"A deeply curious and evenhanded report on our national appetites." --The New York
Times In the tradition of Fast Food Nation and The Omnivore's Dilemma, an
extraordinary investigation into the human lives at the heart of the American grocery
store The miracle of the supermarket has never been more apparent. Like the doctors
and nurses who care for the sick, suddenly the men and women who stock our shelves
and operate our warehouses are understood as 'essential' workers, providing a quality
of life we all too easily take for granted. But the sad truth is that the grocery industry has
been failing these workers for decades. In this page-turning expose, author Benjamin
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Lorr pulls back the curtain on the highly secretive grocery industry. Combining deep
sourcing, immersive reporting, and sharp, often laugh-out-loud prose, Lorr leads a wild
investigation, asking what does it take to run a supermarket? How does our food get on
the shelves? And who suffers for our increasing demands for convenience and
efficiency? In this journey: • We learn the secrets of Trader Joe's success from Trader
Joe himself • Drive with truckers caught in a job they call "sharecropping on wheels" •
Break into industrial farms with activists to learn what it takes for a product to earn
certification labels like "fair trade" and "free range" • Follow entrepreneurs as they fight
for shelf space, learning essential tips, tricks, and traps for any new food business •
Journey with migrants to examine shocking forced labor practices through their eyes
The product of five years of research and hundreds of interviews across every level of
the business, The Secret Life of Groceries is essential reading for those who want to
understand our food system--delivering powerful social commentary on the inherently
American quest for more and compassionate insight into the lives that provide it.
NEW YORK TIMES BESTSELLER USA TODAY BESTSELLER Amazon, Apple,
Facebook, and Google are the four most influential companies on the planet. Just about
everyone thinks they know how they got there. Just about everyone is wrong. For all
that’s been written about the Four over the last two decades, no one has captured their
power and staggering success as insightfully as Scott Galloway. Instead of buying the
myths these companies broadcast, Galloway asks fundamental questions. How did the
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Four infiltrate our lives so completely that they’re almost impossible to avoid (or
boycott)? Why does the stock market forgive them for sins that would destroy other
firms? And as they race to become the world’s first trillion-dollar company, can anyone
challenge them? In the same irreverent style that has made him one of the world’s
most celebrated business professors, Galloway deconstructs the strategies of the Four
that lurk beneath their shiny veneers. He shows how they manipulate the fundamental
emotional needs that have driven us since our ancestors lived in caves, at a speed and
scope others can’t match. And he reveals how you can apply the lessons of their
ascent to your own business or career. Whether you want to compete with them, do
business with them, or simply live in the world they dominate, you need to understand
the Four.
Distill 100%–Usable Max-Profit Knowledge from Your Digital Data. Do It Now! Why
hasn’t all that data delivered a whopping competitive advantage? Because you’ve
barely begun to use it, that’s why! Good news: neither have your competitors. It’s
hard! But digital marketing analytics is 100% doable, it offers colossal opportunities,
and all of the data is accessible to you. Chuck Hemann and Ken Burbary will help you
chop the problem down to size, solve every piece of the puzzle, and integrate a virtually
frictionless system for moving from data to decision, action to results! Scope it out, pick
your tools, learn to listen, get the metrics right, and then distill your digital data for
maximum value for everything from R&D to CRM to social media marketing! •
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Prioritize—because you can’t measure, listen to, and analyze everything • Use analysis
to craft experiences that profoundly reflect each customer’s needs, expectations, and
behaviors • Measure real social media ROI: sales, leads, and customer satisfaction •
Track the performance of all paid, earned, and owned social media channels •
Leverage “listening data” way beyond PR and marketing: for strategic planning,
product development, and HR • Start optimizing web and social content in real time •
Implement advanced tools, processes, and algorithms for accurately measuring
influence • Integrate paid and social data to drive more value from both • Make the
most of surveys, focus groups, and offline research synergies • Focus new marketing
and social media investments where they’ll deliver the most value Foreword by Scott
Monty Global Head of Social Media, Ford Motor Company
Retail Marketing and Branding, 2nd Edition looks at how retailers can make more out of their
marketing money with retail best practices in branding and marketing spend optimization. The
second edition of Retail Marketing and Branding includes the following updates: * New and
updated case examples * Updated figures and examples throughout * New interviewers with
recent experiences * Additional chapters
This book will give you all of the information you need to start using retail math with
confidence. You will understand how to make the calculations and what to do with the answers
you get. Here is a summary of what you get: Glossary and Definition of the Terms Retail
Metrics Key Performance Indicators Commonly Used Formulas Open to Buy - Definition,
Formulas Sell-Thru Scenarios (Impact of price and gross margin on sales) Balanced Score
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Cards for Retail Managers Typical Profit / Loss Statement (often called P/L or Operating
Statement) Retail Math Quiz
Tiersky lays out a simple but detailed five step methodology that any company can follow to
align their teams around a vision for the customer experience that will maximize their
competitiveness in the market, identify the quick wins that will help them out of the gate, and
ultimately drive the transformation needed to bring their company into alignment with today's
digital world.
Practical-nontechnical-solutions to the problems of business forecasting Written in a
nontechnical style, this book provides practical solutions to common business forecasting
problems, showing you how to think about business forecasting in the context of uncertainty,
randomness and process performance. Addresses the philosophical foundations of forecasting
Raises awareness of fundamental issues usually overlooked in pursuit of the perfect forecast
Introduces a new way to think about business forecasting, focusing on process efficiency and
the elimination of worst practices Provides practical approaches for the non-statistical
problems forecasters face Illustrates Forecast Value Added (FVA) Analysis for identifying
waste in the forecasting process Couched in the context of uncertainty, randomness, and
process performance, this book offers new, innovative ideas for resolving your business
forecasting problems.
Divulging counterintuitive revelations about what it "really" takes to attract, develop, and retain
top performers, this is the definitive guide to today's most urgent business dilemma.
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