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Rajan Nair Marketing Management
The Thirty-first Revised Edition of the book entitled
“Company Law & Secretarial Practice” with
Companies Act, 2013 (Schedules) for B.Com.,
B.Com. (Corporate Secretaryship), M.Com., IPCC,
CS & LLB. The book is divided into two parts volume
I Company Law contains 32 chapters and volume II
Secretarial Practice contains 10 chapters having
more than 270 Test Questions; 67 Practical
Problems (with Hints and Solutions); 79 short
Answer & Objective Type Question; 48 Multiple
Choice, Presentation of Examples (10); Illustrative
cases (12) etc., University Questions Papers have
been added at the end of the book to give an idea
about the pattern of questions asked.
This volume is an empirical assessment of an oftenneglected space in migration research -- social,
psychological and human costs for both migrants
and the families they leave behind -- based on
qualitative and quantitative research findings.
Globally, the focus of migration research has
consisted of the intersections of migration and
remittances. This overemphasis on remittances
obscures the contributions and sacrifices made by
migrants and their families. With this backdrop in
view, India Migration Report 2013 documents issues
such as: - Children's negotiation of parental
migration - Coping mechanisms adopted by women
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left behind - Utilization of social networks by the
elderly during a health crisis - Demographic
implications of migration - Household management
and child care by spouses of migrant nurses Lifestyle management by the elderly, who migrate
with their children, in the absence of other traditional
and familiar kinship structures - Transition costs
involved in peasant migration - Social costs of
migration in the case of emigration to the Gulf region
- Broader impacts of migration on the family In
addition, the book also includes articles dealing with
nurses' migration, skilled mobility, informalization of
labour markets, mobility of women workers, global
financial crisis and return migration, remittances
management and a critical assessment of bilateral
mobility agreements among nations to protect Indian
workers. It will be of interest to those in migration
studies, sociology, law, economics, gender studies,
diaspora studies, international relations and
demography, apart from non-governmental
organizations, policy-makers and governmental
institutions working in the field of migration.
With special reference to India.
An Introduction to 5G Wireless Networks book is for
students, engineers, managers and for
marketing/sales executives, to develop a good
understanding of the 5G technology. This book
covers the 5G architecture, 5G New Radio (NR), 5G
Next Generation Core (NG-Core), Network Slicing,
Page 2/16

Read Online Rajan Nair Marketing Management
Virtualization of 5G Components, Multi-access Edge
Computing (MEC) and the various 5G use cases.
This book provides details on the evolution of the
wireless networks from 1G to 5G, status of 5G
deployments and the 5G marketplace (standard
bodies, open source communities and vendors).
After reading this book, you will be able to have
discussions with customers, interviewers and other
stakeholders on the 5G concepts, ecosystem and
use-cases.
The book is designed for 2nd year B Com, Annual
Scheme and correspondence course of Bangalore
University and other similar degree courses. The
chapters covered are Concepts of Marketing,
Marketing management,Marketing environment,
Marketing planning, Consumer behavior, Product
planning, Pricing strategies, Promotion strategies,
Distribution strategies, Planning & control of
Marketing functions, and lastly Marketing & Society.
This volume is a multidisciplinary approach to the
subject of Indian international emigration and
comprises contributions by demographers,
economists, sociologists, geographers,
anthropologists and historians. The book highlights
emerging issues such as the political economy of
international migration, skilled and unskilled
migration, body shopping, return migration,
immigration policies in the Gulf and experiences of
emigrants from the states of Kerala and Punjab. It
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focuses on the current dimensions like skilled
migrants in the IT sector of Malaysia, the
entrepreneurial ventures of Keralites in the UAE,
household remittances, inequality and poverty in
Kerala, the gender dimension of Indian migration
(with focus on nurses and housemaids in the Gulf)
and cross-border migratory movements connected to
the European Union, with an overview of the
migration of Sikhs and Tamils to France. Finally, it
carries a discussion of the evolution of India’s public
policies towards its diaspora.
Marketing Management, C.B. Gupta & N. Rajan
NairSultan Chand & Sons
Sultan Chand & Sons present the 38th Revised and
Enlarged Edition of the book entitled “Elements of
Mercantile Law”. This book is specially written for B.
Com, M. Com, CA, CS, CMA, MBA, LLB and Other
Commerce Courses of all Indian Universities. The
book is divided into three Volumes. Volume I is Law
of Contract, Volume II is Company Law and Volume
III is Industrial Law The salient features of the
present edition are as follows: A new chapter on
‘Goods and Services Tax (GST)’ has been included
in this edition. In order to bring uniformity in Tax
rates and to simplify the tax mechanism, Central
Government rolled out Goods and Services Tax
(GST) from 1st July, 2017. The Insolvency and
Bankruptcy Code, 2016’ is the Bankruptcy Law of
India has been added. A chapter on ‘Limited Liability
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Partnership’ popularly known as LLP has been
added in the present edition. LLP combines the
advantage of both the Company and Partnership into
a single form of organization. Volume II of the book
on Company Law with Schedules has been
thoroughly updated and amended upto 2019.
Introduction To Marketing 1 – 42 2. Emerging Issues
In Marketing 43 – 66 3. Marketing Environment And
Demand Forecasting 67 – 81 4. Consumer Behavior
And Market Segmentation 82 – 119 5. Product
Decisions 120 – 152 5.1. Product-Related Strategies
153 – 174 6. Pricing Decisions 175 – 189 7. Market
Promotion Mix 190 – 198 7.1. Advertising 199 – 235
7.2. Personal Selling And Sales Force Management
236 – 262 7.3. Sales Promotion 263 – 268 7.4.
Publicity And Public Relations 269 – 283 8. Physical
Distribution And Channel Of Distribution 284 – 305 9.
Marketing Information System And Marketing
Research 306 – 341 10. Rural Marketing 342 – 357
11. Marketing Of Services 358 – 264 12. Elements
Of Retailing 365 – 387 13. International Marketing
388 – 399 14. Marketing Control 400 – 413 15.
Analysing Competition 414 – 430 16. Case Study –
Marketing Cases And Analysis 431 – 448 17. Project
Report In Marketing – Practical Study 449 – 469
Bibliography
The classic Marketing Management is an undisputed
global best-seller - an encyclopedia of marketing
considered by many as the authoritative book on the
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subject. This third European edition keeps the
accessibility, theoretical rigour and managerial
relevance - the heart of the book - and adds: * A
structure designed specifically to fit the way the
course is taught in Europe. * Fresh European
examples which make students feel at home. * The
inclusion of the work of prominent European
academics. * A focus on the digital challenges for
marketers. * An emphasis on the importance of
creative thinking and its contribution to marketing
practice. * New in-depth case studies, each of which
integrates one of the major parts in the book. This
textbook covers admirably the wide range of
concepts and issues and accurately reflects the fastmoving pace of marketing in the modern world,
examining traditional aspects of marketing and
blending them with modern and future concepts. A
key text for both undergraduate and postgraduate
marketing programmes.
The 14th Revised Edition of the book "Corporate
Accounting" includes the provision of the Companies
Act, 2013, SEBI rules and regulations and
Accounting Standards, wherever applicable. The
whole book has been updated and corrections made
wherever required. Theory and accounting treatment
has been revised as per Accounting Standards – 4
(Revised) and Companies (Amendment) Act, 2019.
Each aspect of a chapter has been discussed in
detail in order to meet the requirements of the
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syllabus prescribed by different universities and
professional institutes. Salient Features of the Book
The following features are worth nothing in the
present text: • The illustrations and assignment
material has been made to conform to the
requirements of Schedule III of the Companies Act,
2013. The relevant problems/ solutions has also
been revised. • The revised revision of Paragraph 14
of Accounting Standards — 4 concerning Financial
Statements regarding Proposed final dividend has
been incorporated at relevant pages and the
illustrations amended accordingly. • The relevant
provisions of Ind AS — 7: Statements of Cash Flows
dealing with Bank Overdraft and Proposed Dividend
have also been taken care of in this book. • In the
chapter of Redemption of Debentures, the treatment
of interest on Debenture Redemption Funds
Investments or Profit (or Loss) on the sale of DRFI
have been also summerised in the chapter. • All
chapters have been revised and udapted. Problem
of each chapter have been suitably graded and
edited to include questions of topical interest. We are
confident that the book in its revised form will be
more useful for B.Com (Pass and Hons.), M.Com,
M.B.A., C.A., I.P.C.E, C.A.(Final), I.C.M.A. (Stage II)
and Company Secretaries (Executive Programme)
Examinations.
The 19th edition reprinted in 2020 contains
https://tinyurl.com/yb67waxu – Buying Roles Types
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of Buying Decisions Scope of Marketing Process of
Marketing Management Profile of Rural Markets
Some of the distinctive features of the book are as
follows: Learning Objectives to give a bird’s eyeview of the topics covered in each chapter. Lucid,
concise and simple language. Real life illustrations
from Indian industry. Liberal use of tables and
diagrams to illustrate the text. Summary at the end of
every chapter for quick revision. Case Study at the
end of each chapter. Test Questions culled from
examinations of various Universities and Business
Schools. Select Bibliography for further study. We
sincerely believe that there is always scope for
improvement. Therefore, we invite suggestions for
further enriching the book.
Financial inclusion has been one of the most
propagated ideologies in countries, and as a result,
significant efforts have been taken to nurture
institutions and systems to include an array of socioeconomic classes. Various financial institutions and
societies have taken steps toward financial inclusion,
but to be successful, they need to understand how to
accurately target and market their potential
customers as well as the new avenues for
development. Marketing Techniques for Financial
Inclusion and Development is a critical scholarly
resource on the marketing techniques adopted by
various financial institutions and societies for
promoting financial inclusion initiatives for the
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development of the society at large. Featuring
coverage on a broad range of topics such as
consumer awareness, financial literacy, and microenterprises, this book is geared towards managers,
investors, brokers, researchers, and all others within
the banking industry.
The proposed book is intended to provide a
conceptual framework of ‘Organisational Flexibility
and Competitiveness’ supported by research
studies in various types of flexibilities exhibited by an
organisation. The need for enterprise flexibility in an
era of rapidly advancing technology, increasing
competition, and globalization, is apparent. Flexibility
can be thought of as an ability of the enterprise to
quickly and efficiently respond to market changes
and to bring new products and services quickly to
the market place. Beyond this definition, a truly
flexible enterprise should proactively change the
market through its ability to create truly new and
innovative products and services. The book applies
the concept of flexibility to various functional areas:
strategy and competitiveness, organization and HR
management, information systems, finance and risk
management, operations and supply chain
management.
Marketing Management Text and Cases, 1/e
includes a new collection of cases from Harvard
Business School. HBS sets the standard for effective
case writing and teaching, and provides here the
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latest cases in Marketing Management.
As per IP University Syllabus for BBA and B.Com.
(Hons.)
ISC Commerce Class-XI (Vol.I)
This book examines identities, violence and conflict
in the context of internal migration within India. As
India prepares to count its citizens for Census 2011
with a proposal for a National Population Register
and a unique identity card for every Indian citizen,
the debate on internal and cross-border migration is
significant. The second volume in this annual series,
India Migration Report 2011 focuses on the
implications of internal migration, livelihood
strategies, recruitment processes, and development
and policy concerns in critically reviewing the
existing institutional framework. The essays provide
a district-level analysis of the various facets of
migration with a focus on employment networks,
gender dimensions and migration–development
linkages, with concrete policy suggestions to
improve living and working conditions of vulnerable
migrant workers who are a lifeline to the growth of
Indian economy. This will be an invaluable resource
for those in the fields of demography, economics,
sociology, public policy and administration.
This is the seventh edition of Business Law as per CBCS
syllabus of Madras University for B.Com (Hons.)
Semester IIIrd and B.Com, Corporate Secretary ship
Semester Vth Student This book has been divided into 2
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Parts – Part-1 is General Principles of Law of Contract &
Part- 2 is Special Contracts. The chief aim in writing this
book is to present the fundamental principles of Business
Law, in a simple and easily intelligible manner. The
intricate points of law have been illustrated by examples,
and the subject has been dealt with by topics rather than
in the strict order of section in the various Act.
Over the years Advanced Accountancy has emerged as
the definitive and comprehensive textbook on
accountancy as it completely meets the requirements of
students preparing for BCom, MCom, MBA, BBA and
professional examinations conducted by different
institutions, such as the Institute of Chartered
Accountants of India, the Indian Institute of Bankers, the
Institute of Company Secretaries of India, and the
Institute of Cost Accountants of India. New in this Edition
• Basic features of the 32 Accounting Standards of India
issued by the Institute of Chartered Accountants of India
and 40 Indian Accounting Standards (Ind AS) notified by
the Ministry of Corporate Affairs. • Updation and
convergence of Indian accounting standards with
international financial reporting standards. •
Strengthening and updating of the text material in the
light of new accounting standards. • Latest questions
and problems from examinations conducted by different
professional bodies and universities.
The definitive account of India’s biggest startup that
redefined e-commerce, entrepreneurship and the way
we shop and live. IIT graduates Sachin Bansal and Binny
Bansal founded out of a Bangalore apartment what
would become India’s biggest e-commerce startup.
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Established in October 2007, Flipkart began as an online
bookstore and soon came to be known for its ‘customer
obsession’. As the startup’s reputation grew, so did its
value, with venture capitalists in India and abroad lining
up to invest heavily in the company that stood for bold
ambition, unabashed consumerism and the virtues of
technology. Investigative journalist Mihir Dalal recounts
the astounding story of how the Bansals built Flipkart into
a multi-billion-dollar powerhouse in the span of a few
years and made internet entrepreneurship a desirable
occupation. But it is also a story of big money, power and
hubris, as both business and interpersonal complexities
weakened the founders’ control over their creation and
forced them to sell out to a retailer whose dominance
they had once dreamt of emulating. Flipkart’s auction
involved some of the corporate world’s biggest names,
from Jeff Bezos, Satya Nadella, Sundar Pichai to
Masayoshi Son and Doug McMillon, an ironic testimony
to the strength of what the Bansals had forged. Based on
extraordinary research, extensive interviews and deep
access to key characters in the Flipkart story, Big Billion
Startup is the riveting and revealing account of how
Sachin and Binny Bansal built and sold India’s largest
internet company.
Written in simple and conversational language.Main
points are given in Bold Letters or in Boxes. Themes are
easily understandable, even to a lay-man.A good
number of case studies are included and each chapter
has been discussed in detail & discussed throughly.
It?s no secret that certain social groups have
predominated India?s business and trading history, with
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business traditionally being the preserve of particular
`Bania? communities. However, the past four or so
decades have seen a widening of the social base of
Indian capital, such that the social profile of Indian
business has expanded beyond recognition, and
entrepreneurship and commerce in India are no longer
the exclusive bastion of the old mercantile castes. In this
meticulously researched book ? acclaimed for being the
first social history to document and understand India?s
new entrepreneurial groups ? Harish Damodaran looks
to answer who the new `wealth creators? are, as he
traces the transitional entry of India?s middle and lower
peasant castes into the business world. Combining
analytical rigour with journalistic flair, India?s New
Capitalists is an essential read for anyone seeking to
understand the culture and evolution of business in
contemporary South Asia.
Managing and leading large teams is an acquired skill
and doesn’t come naturally to people. As the team
grows horizontally in number and vertically in levels,
team management gets complicated. Managing Large
Teams is borne out of the author’s twenty-five plus
years of experience of navigating multiple scenarios,
transitioning from an individual contributor to becoming a
first-time manager to later helming teams as a CXO that
expanded across North America, Europe, Japan and
Southeast Asia. Brimming with the wisdom and
experiences of Indian and global CXOs, and Stanford
LEAD alumni, the book tackles subjects such as
handling multicultural and multi-locational teams, building
a strong trustworthy culture of skip-level engagements
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and the oft-discussed phenomenon of executive isolation
at work. Get your hands on this reservoir of knowledge
on leadership, organization development and
management practices for the present and future
generations of performers.
An excellent book for commerce students appearing in
competitive, professional and other examinations. 1.
Marketing : Concept, Evolution, Nature, Importance and
Scope, 2. Marketing Environment, 3. Buyer’s Behavior,
4. Market Segmentation and Positioning, 5. ProductRelated Strategies, 6. Product : Policy and Planning, 7.
Investment, 8. Distribution : Marketing Channel System
and Wholesaling, 9. Distribution : Retailing and Physical
Distribution, 10. Promotion : A Conceptual Framework,
11. Promotion : Personal Selling and Sales Force, 12.
Promotion : Advertising, Publicity, Public Relation and
Sales Promotion.
With updated references, exam questions, annotated
model answers and unique glossary, this text provides a
comprehensive one stop guide for all students of
Business and Management studies at UG and HND
level. The sixth edition includes fresh treatment of
information technology, organization culture and
strategy.
The Seventh Revised Edition of “Business Law” as per
Tamil Nadu University syllabus for all BBA, B.Com.
students. The new edition, like its predecessors,
attempts to present the basic principles of Law in a way
that makes the subject easily intelligible even to a nonspecialist. This object has been achieved by dividing into
IV units: Unit I – The Indian Contract Act consists of 157
Page 14/16

Read Online Rajan Nair Marketing Management
Illustrative Cases, 213 Test Questions, 326 Practical
Problems (with Hints and Solutions), 174 Multiple-choice
Questions, 194 True & False Questions and 644
Examples with the idea of testing the depth of knowledge
of the reader, basic understanding of concepts and his
ability to apply whatever he has learnt to a particular
situation or problem. Unit II – The Sale of Goods Act,
1930. Unit III – Law Relating to The Indian Partnership
Act, 1932 and The Limited Liability Partnership Act,
2008. It facilitate the reader in understanding the Nature
of Partnership, Relations of Partners & Dissolution of
Firm followed by a chapter on ‘Limited Liability
Partnership’ popularly known as LLP has been added in
the present edition. LLP combines the advantage of both
the Company and Partnership into a single form of
organization. The Limited Liability Partnership Act, 2008
was published in Official Gazette of India on 9th January,
2009 and has been notified with effect from 31st March,
2009. Unit IV – The Companies Act, 2013 as Amended
upto 2019. The Companies Act, 2013 (Schedules) which
has been thoroughly updated and amended upto 2019 to
our esteemed readers.
ISC Commerce Class-XII (Vol.Ii)
The present thoroughly revised edition of this book
extensively covers the syllabus of Commerce and
Management courses of various Universities. It also
meets the requirements of various professional and
commercial courses. The topics like (i) Principles and
Methods of Auditing; (ii) Difference between Accounting
and Auditing; (iii) Internal checks and auditing; (iv)
Vouching; (v) Verification and Valuation of Assets; (vi)
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Audit of Limited Companies; (vii) Skill Development,
have been presented in very simple and lucid manner.
The students will find the book very useful.
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