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The new edition of Quantitative Methods for Business and Management offers a complete
introductory course in Quantitative Methods, providing students with basic practical experience
in quantitative approaches in modelling and analysis for business and management. The book
features sections on foundation topics, models for business and management, and modelling
and analyzing decisions. In particular, the new edition features greater coverage of statistics to
reflect teaching in this area, with chapters on Elementary Statistics, Summary Statistics and
Inferential Statistics. Other new areas of coverage in the second edition include Network
Models and Non-linear Models. The book retains its popular style which offers students
numerous examples accompanied by clear and straightforward explanations. Excel examples
are also integrated throughout to help students to understand how this software tool is used by
managers, and frequent questions and exercises enable students to test their understanding. A
free CD contains Excel applications and solutions to the exercises in the textbook, and a full
online learning centre completes an excellent learning package for business students.
An essential resource for LIS master's and doctoral students, new LIS faculty, and academic
librarians, this book provides expert guidance and practical examples based on current
research about quantitative and qualitative research methods and design. Conducting research
and successfully publishing the findings is a goal of many professionals and students in library
and information science (LIS). Using the best methodology maximizes the likelihood of a
successful outcome. This outstanding book broadly covers the principles, data collection
techniques, and analyses of quantitative and qualitative methods as well as the advantages
and limitations of each method to research design. It addresses these research methods and
design by discussing the scientific method, sampling techniques, validity, reliability, and ethical
concerns along with additional topics such as experimental research design, ethnographic
methods, and usability testing. The book presents comprehensive information in a logical, easyto-follow format, covering topics such as research strategies for library and information science
doctoral students; planning for research; defining the problem, forming a theory, and testing
the theory; the scientific method of inquiry and data collection techniques; survey research
methods and questionnaires; analyzing quantitative data; interview-based research; writing
research proposals; and even time management skills. LIS students and professionals can
consult the text for instruction on conducting research using this array of tools as well as for
guidance in critically reading and evaluating research publications, proposals, and reports. The
explanations and current research examples supplied by discipline experts offer advice and
strategies for completing research projects, dissertations, and theses as well as for writing
grants, overcoming writer's block, collaborating with colleagues, and working with outside
consultants. The answer to nearly any question posed by novice researchers is provided in this
book. Now in its sixth edition, the book provides new and updated content that is even more
comprehensive than before and contains added sections featuring the voices of prominent LIS
scholars, researchers, and editors "Voices of the Experts" text boxes provide researchers'
advice on specific methods and identify what was most important or most valuable about using
a particular method and software for analysis—e.g., NVivo, SurveyMonkey, and log capture
Written by coauthors with extensive expertise in research design, securing grant funding, and
using the latest technology and data analysis software
The new edition of this highly successful and popular textbook is a comprehensive, easy-tofollow guide to using and interpreting all the quantitative techniques that students will
encounter in their later business and financial careers; from fundamental principles through to
more advanced applications. Topics are explained in a clear, friendly step-by-step style,
accompanied by examples, exercises and activities, making the text ideal for self-tuition or for
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the student with no experience or confidence in working with numbers. This highly successful
learning-by-doing approach, coupled with the book's clear structure, will enable even the most
maths-phobic student to understand these essential mathematical skills. Comprehensive in
both its scope of coverage and the range of abilities it caters for, this remains a core textbook
for undergraduate students of business, management and finance, for whom Quantitative
Methods modules will be a key component. It will also appeal to those on related MBA and
postgraduate courses. New to this Edition: - Business Modelling 'Moving on...' feature with
integrated web and book activities to promote student engagement with the application of
mathematical techniques in real-life workplaces - Extensive revamp of two Statistics chapters
based on student and lecturer feedback - Crucial updated practical guides to using Excel and
SPSS - Integrated companion website resources helps relate theory to real world examples
Conference Proceedings of 20th European Conference on Research Methods in Business and
Management
An accessible introduction to the essential quantitative methods for making valuable business
decisions Quantitative methods-research techniques used to analyze quantitative data-enable
professionals to organize and understand numbers and, in turn, to make good decisions.
Quantitative Methods: An Introduction for Business Management presents the application of
quantitative mathematical modeling to decision making in a business management context and
emphasizes not only the role of data in drawing conclusions, but also the pitfalls of
undiscerning reliance of software packages that implement standard statistical procedures.
With hands-on applications and explanations that are accessible to readers at various levels,
the book successfully outlines the necessary tools to make smart and successful business
decisions. Progressing from beginner to more advanced material at an easy-to-follow pace, the
author utilizes motivating examples throughout to aid readers interested in decision making
and also provides critical remarks, intuitive traps, and counterexamples when appropriate. The
book begins with a discussion of motivations and foundations related to the topic, with
introductory presentations of concepts from calculus to linear algebra. Next, the core ideas of
quantitative methods are presented in chapters that explore introductory topics in probability,
descriptive and inferential statistics, linear regression, and a discussion of time series that
includes both classical topics and more challenging models. The author also discusses linear
programming models and decision making under risk as well as less standard topics in the
field such as game theory and Bayesian statistics. Finally, the book concludes with a focus on
selected tools from multivariate statistics, including advanced regression models and data
reduction methods such as principal component analysis, factor analysis, and cluster analysis.
The book promotes the importance of an analytical approach, particularly when dealing with a
complex system where multiple individuals are involved and have conflicting incentives. A
related website features Microsoft Excel® workbooks and MATLAB® scripts to illustrate
concepts as well as additional exercises with solutions. Quantitative Methods is an excellent
book for courses on the topic at the graduate level. The book also serves as an authoritative
reference and self-study guide for financial and business professionals, as well as readers
looking to reinforce their analytical skills.
Practical Business Statistics, Seventh Edition, provides a conceptual, realistic, and matter-offact approach to managerial statistics that carefully maintains, but does not overemphasize
mathematical correctness. The book provides deep understanding of how to learn from data
and how to deal with uncertainty while promoting the use of practical computer applications.
This valuable, accessible approach teaches present and future managers how to use and
understand statistics without an overdose of technical detail, enabling them to better
understand the concepts at hand and to interpret results. The text uses excellent examples
with real world data relating to business sector functional areas such as finance, accounting,
and marketing. Written in an engaging style, this timely revision is class-tested and designed to
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help students gain a solid understanding of fundamental statistical principles without bogging
them down with excess mathematical details. Provides users with a conceptual, realistic, and
matter-of-fact approach to managerial statistics Offers an accessible approach to teach
present and future managers how to use and understand statistics without an overdose of
technical detail, enabling them to better understand concepts and to interpret results Features
updated examples and graphics (200+ figures) to illustrate important applied uses and current
business trends Includes robust ancillary instructional materials such as an instructor’s
manual, lecture slides, and data files to save you time when preparing for class
Research Methods for Business Students has been fully revised for this 7th Edition and
continues to be the market-leading textbook in its field, guiding hundreds of thousands of
student researchers to success in their research methods modules, research proposals,
projects and dissertations. The full text downloaded to your computer With eBooks you can:
search for key concepts, words and phrases make highlights and notes as you study share
your notes with friends eBooks are downloaded to your computer and accessible either offline
through the Bookshelf (available as a free download), available online and also via the iPad
and Android apps. Upon purchase, you will receive via email the code and instructions on how
to access this product. Time limit The eBooks products do not have an expiry date. You will
continue to access your digital ebook products whilst you have your Bookshelf installed.

An adaptation of 'Social Research Methods' by Alan Bryman, this volume provides a
comprehensive introduction to the area of business research methods. It gives students
an assessment of the contexts within which different methods may be used and how
they should be implemented.
Quantitative Methods for Business has been thoroughly revised and updated for this5th
edition, and continues to provide a simple and practical introduction to an area that
students can find difficult. The book takes a non-threatening approach to the subject,
avoiding excessive mathematics and abstract theory. It shows how to apply quantitative
ideas to the real problems faced by managers. The book includes numerous exercises
and examples that help students understand the relevance of quantitative ideas to
business. Assuming no previous knowledge, the text provides complete coverage for a
first course in quantitative methods.
The complete guide for how to design and conduct theory-testing and other case
studies… Case Study Methodology in Business Research sets out structures and
guidelines that assist students and researchers from a wide range of disciplines to
develop their case study research in a consistent and rigorous manner. It clarifies the
differences between practice-oriented and theory-oriented research and, within the
latter category, between theory-testing and theory-building. It describes in detail how to
design and conduct different types of case study research, providing students and
researchers with everything they need for their project. The main aims are to: * present
a broad spectrum of types of case study research (including practice-oriented case
studies, theory-building case studies and theory-testing case studies) in one consistent
methodological framework. * emphasize and clearly illustrate that the case study is the
preferred research strategy for testing deterministic propositions such as those
expressing a necessary condition case by case and that the survey is the preferred
research strategy for testing probabilistic propositions. * stress the role of replication in
all theory-testing research, irrespective of which research strategy is chosen for a
specific test. * give more weight to the importance of theory-testing relative to theorybuilding. Case Study Methodology in Business Research is a clear, concise and
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comprehensive text for case study methodology. Templates are supplied for case study
protocol and how to report a case study. A modular textbook primarily aimed at serving
research methodology courses for final year undergraduate students and graduate
students in Business Administration and Management, which is also useful as a
handbook for researchers. Written by Jan Dul, Professor of Technology and Human
Factors, RSM Erasmus University, Rotterdam and Tony Hak, Associate professor of
Research Methodology, RSM Erasmus University, Rotterdam, in collaboration with
other authors from RSM Erasmus University. * Provides students with everything
needed to design and conduct a case study project * Templates are supplied clearly
demonstrating case study protocol and how to report a case study * A highly
accessible, concise and comprehensive text for Case Study methodology
Research Methods for Business and Social Science Students aims to present a clear
discussion of the research methods employed in various disciplines related to our daily
life problems. The theoretical basis of research methods is explained clearly and
succinctly. Collecting data is a key part of the book and this includes both qualitative
and quantitative methods of data collection, along with the advantages and
disadvantages of each method. The book also describes in clear terms how students
can analyse data, interpret results and link these to the literature review and hence their
own contribution. It sets out a range of fundamental ideas in research methods, such as
deductivism and inductivism, and explains why methodology is not the same as
method. In this second edition every chapter has been re-written to be more readable
and also to include more examples. The authors have also added a real student
research proposal and a multiple-choice test with answers for the readers to test their
own understanding of the ideas in the book. The book has been designed to illustrate
research tools in a clear and accessible manner through chapters on such topics as
formulating research, research design, data analysis and writing up the research
results.
Research Methods For Business, 8th Edition explains the principles and practices of
using a systematic, organized method for solving problematic issues in business
organizations. Designed to help students view research from the perspective of
management, this popular textbook guides students through the entire business
research process. Organized into six main themes—Introduction, Defining the
Management and the Research Problem, Theory, Collecting Information, Drawing
Conclusions, and Writing and Presenting the Research Report—the text enables
students to develop the skills and knowledge required to successfully create, conduct,
and analyze a research project. Now in its eighth edition, this popular textbook has
been thoroughly updated to incorporate substantial new and expanded content, and
reflect current research methods and practices. The text uses a unique blended
learning approach, allowing instructors the flexibility to custom-tailor their courses to fit
their specific needs. This innovative approach combines the face-to-face classroom
methods of the instructor with internet-based activities that enable students to study
what they want, when they want, at their own pace.
A perennial bestseller since 1997, this updated tenth edition of Understanding
Research Methods provides a detailed overview of all the important concepts
traditionally covered in a research methods class. It covers the principles of both
qualitative and quantitative research, and how to interpret statistics without
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computations, so is suitable for all students regardless of their math background. The
book is organized so that each concept is treated independently and can be used in
any order without resulting in gaps in knowledge—allowing it to be easily and precisely
adapted to any course. It uses lively examples on contemporary topics to stimulate
students’ interest, and engages them by showing the relevance of research methods to
their everyday lives. Numerous case studies and end-of-section exercises help
students master the material and encourage classroom discussion. The text is divided
into short, independent topic sections, making it easy for you to adapt the material to
your own teaching needs and customize assignments to the aspect of qualitative or
quantitative methods under study—helping to improve students’ comprehension and
retention of difficult concepts. Additional online PowerPoint slides and test bank
questions make this a complete resource for introducing students to research methods.
New to this edition: New topic section on design decisions in research Additional
material on production of knowledge and research methods Significant development of
material on ethical considerations in research Fresh and contemporary examples from
a wide variety of real, published research Topic-specific exercises at the end of each
section now include suggestions for further steps researchers can take as they build
their research project.
Quantitative Methods for Finance and Investments ensures that readers come away
from reading it with a reasonable degree of comfort and proficiency in applying
elementary mathematics to several types of financial analysis. All of the methodology in
this book is geared toward the development, implementation, and analysis of financial
models to solve financial problems.
‘The perfect text for any health care professional who wishes to gain a sound
understanding of research...This text succeeds where others fail in terms of the
thoroughness of the research process and the accessible style in which the material is
presented. In an age when nursing and health care research is going from strength to
strength this book offers those in the world of academia and practice an excellent and
essential 'bible' that is a must on any bookshelf’ Dr Aisha Holloway, Lecturer Adult
Health, Division of Nursing, The University of Nottingham ‘a book that helps you each
step of the way. A very understandable and enjoyable publication’ Accident and
Emergency Nursing Journal ‘key reference resource that students of research can use
at various levels of study. It is comprehensive, user friendly and very easy to read and
make sense of’ Gillian E Lang, Amazon reviewer The sixth edition of this book reflects
significant developments in nursing research in recent years, ensuring the reader is
provided with the very latest information on research processes and methods. It
continues to explore how to undertake research as well as evaluating and using
research findings in clinical practice, in a way that is suitable for both novice
researchers and those with more experience. Divided into six sections, the chapters are
ordered in a logical fashion that also allows the reader to dip in and out. The first two
sections of the book provide a comprehensive background to research in nursing. The
third section presents a variety of qualitative and quantitative approaches, both new
and well-established. The final three sections then look at collecting and making sense
of the resulting data and putting the research findings into clinical practice. Summarises
key points at the start of each chapter to guide you through Includes contributions from
a wide range of experts in the field Accessible but doesn’t shrink away from complex
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debates and technical issues New to this edition: Accompanying website
(www.wiley.com/go/gerrish) Ten completely new chapters including Narrative
Research, Mixed Methods and Using Research in Clinical Practice ‘Research
Example’ boxes from a wide variety of research types
The study guide will provide the student with significant supplementary study materials.
Each chapter contains key concepts, a review section, sample problems with step-bystep solutions, problems with answers and self-testing questions with answers.
Now in its Fifth Edition, this much-loved text offers theoretical and philosophical depth
as well as insights into practice. The text covers the entire research process in an
accessible way and provides critical, thoughtful treatment of important issues like ethics
and politics, making it an invaluable companion for any business and management
student New to the Fifth Edition: Expanded to include examples from across business
and management including Marketing, International Business and Psychology Up-todate, international examples and cases from a range of countries Introductory chapter
looks at writing proposals in detail Chapter on the literature review now includes how to
critically review Move towards new technologies and social media including discussion
of wikis and cloud sourcing Improved structure and flow, with three chapters on
qualitative methods and three on quantitative methods Additional practical exercises
which are linked to key research tasks throughout The companion website
(https://edge.sagepub.com/easterbysmith) offers a wealth of resources for both
lecturers and students including, for lecturers, an instructor?s manual and PowerPoint
slides and, for students, author podcasts, journal articles, web links, MCQs, datasets
and a glossary.
Research Methods for Public Administrators contains a thorough overview of research
methods and statistical applications for advanced undergraduate and graduate
students, and practitioners. The material is based on established social science
methods. Concepts and applications are discussed and illustrated with examples from
actual research. The book covers research design, methods of data collection,
instructions on formulating research plans, measurement, sampling procedures, and
statistical applications from basic statistics to more advance techniques. The basics of
conducting experiments, survey research, case studies, and focus groups are
discussed. Data organization, management, and analysis are also covered, as are data
analysis and hypothesis testing. Descriptive and inferential statistics are discussed and
illustrated with examples. The book also includes a chapter on obtaining and analyzing
secondary data (data already collected for other purposes) and a chapter on reporting
and presenting research results to a variety of audiences. This is a general textbook
written primarily for students of public administration and practitioners in public and notfor-profit organizations. It includes materials shown to be useful in gathering and
assessing information for making decisions and implementing policies. The material is
discussed at a level to be accessible and with enough detail to be useful. New to the
seventh edition: Additional and expanded material on qualitative research, big data,
metadata, literature reviews, and causal inference New material on experiments and
experimental research New examples and case studies, including those dealing with
public policy Expanded material on using computers for data management Information
on new NSF and NIH ethics and protection of human subjects requirements for
researchers New data sets and Power Point slides for each chapter.
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Quantitative Analysis for Management, 12e, is a textbook aimed at helping
undergraduate and graduate students develop an in-depth understanding of business
analytics, quantitative methods, and management science. To enable students connect
how the techniques presented in this book apply in the real world, computer-based
applications and examples are a major focus of this edition. Mathematical models, with
all the necessary assumptions, are presented in a clear and jargon-free language. The
solution procedures are then applied to example problems alongside step-by-step howto" instructions."
The new edition of this accessible textbook provides ideal introductory coverage of
quantitative methods. It offers real world business examples and case studies to
illustrate problem-solving in empirical situations. Student learning is comprehensively
supported by extensive online resources.
Develop a strong conceptual understanding of the role that quantitative methods play in
today's decision-making process. Written for the non-mathematician, this applicationsoriented text introduces today's many quantitative methods, how they work, and how
decision makers can most effectively apply and interpret data. A strong managerial
orientation motivates while actual examples illustrate situations where quantitative
methods make a difference in decision making. A strong Problem-Scenario Approach
helps you understand and apply mathematical concepts. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
Were you looking for the book with access to MyLab Math Global? This product is the
book alone and does NOT come with access to MyLab Math Global. Students, if MyLab
Math Global is a recommended/mandatory component of the course, please ask your
instructor for the correct ISBN and course ID. MyLab Math Global should only be
purchased when required by an instructor. Instructors, contact your Pearson
representative for more information. There's no doubt that a manager's job is getting
tougher. Do it better, do it faster, do it cheaper are the pressures every manager faces.
And at the heart of every manager's job is decision-making: deciding what to do and
how to do it. This well-respected text looks at how quantitative analysis techniques can
be used effectively to support such decision making. As a manager, developing a good
understanding of the quantitative analysis techniques at your disposal is crucial.
Knowing how, and when, to use them and what their results really mean can be the
difference between making a good or bad decision and, ultimately, between business
success and failure. Appealing both to students on introductory-level courses and to
MBA and postgraduate students, this internationally successful text provides an
accessible introduction to a subject area that students often find difficult. Quantitative
Analysis for Decision Makers (formerly known as Quantitative Methods for Decision
Makers) helps students to understand the relevance of quantitative methods of analysis
to management decision-making by relating techniques directly to real-life business
decisions in public and private sector organisations and focuses on developing
appropriate skills and understanding of how the techniques fit into the wider
management process. Key features: The use of real data sets to show how analytical
techniques are used in practice “QADM in Action” case studies illustrating how
organisations benefit from the use of analytical techniques Articles from the Financial
Times illustrating the use of such techniques in a variety of business settings Fully
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worked examples and exercises supported by Excel data sets Student Progress Check
activities in each chapter with solutions A 300+ page Tutors Solutions Manual
An informative real-world guide to studying the "why" of human behavior Introduction to
Qualitative Research Methods is a practical, comprehensive guide to the collection and
presentation of qualitative data. Unique in the market, this book describes the entire
research process — from design through writing — illustrated by examples of real,
complete qualitative work that clearly demonstrates how methods are used in actual
practice. This updated fourth edition includes all new case studies, with additional
coverage of mixed methods, non-sociological settings, funding, and a sample interview
guide. The studies profiled are accompanied by observation field notes, and the text
includes additional readings for both students and instructors. More than just theory,
this guide is designed to give you a real-world practitioner's view of how qualitative
research is handled every step of the way. Many different disciplines rely on qualitative
research as a method of inquiry, to gain an in-depth understanding of human behavior
and the governing forces behind it. Qualitative research asks "why" and "how," and the
data is frequently complex and difficult to measure. This book shows you how to
effectively handle qualitative work, regardless of where it's being applied. Understand
the strengths and limitations of qualitative data Learn how experts work around
common methodological issues Compare actual field notes to the qualitative studies
they generated Examine the full range of qualitative methods throughout the research
process Whether you're studying sociology, psychology, marketing, or any number of
other fields, especially in the social and behavioral sciences, human behavior is the
central concern of your work. So what drives human behavior? That's what qualitative
research helps to explain. Introduction to Qualitative Research Methods gives you the
foundation you need to begin seeking answers.
Quantitative Methods for Business: The A-Z of QM will enable readers to: *Appreciate
the significance of quantitative methods for businesses and the study of business
*Understand and apply a wide range of quantitative techniques *Select appropriate
quantitative techniques for data analysis, problem solving and decision making
*Interpret and communicate the results of quantitative analysis
This latest edition of Research Methods in Physical Activity does not rest on its laurels
as the leading research methods text. The authors have updated this internationally
recognized resource in order to provide the following benefits: Shed new light on the
research process, particularly regarding use of library facilities, Enhance students'
understanding of basic statistical calculations and the relevance of their uses, Present a
major revision to the chapter on qualitative research and contributions from eminent
scholars to the chapters on historical, epidemiology, and philosophic research, Increase
students' understanding of how to write research reports, Carry the readers through the
book by introducing three graduate students studying research methods, one of whom
brings a special comical spin to the material
Appealing both to students on introductory courses for quantitative methods and MBA
and post-experience students, this respected text provides an accessible, practical
introduction to an area that students often find difficult. Concentrating on helping
students to understand the relevance of quantitative methods of analysis to managers'
decision-making, it focuses on the development of appropriate skills and understanding
of how the techniques fit into the wider management process.
Page 8/10

Where To Download Quantitative Methods For Business 7th Edition
Covering the most important developments in meta-analysis from 1990 to 2004, this
text presents new patterns in research findings as well as updated information on
existing topics.
Master data analysis, modeling, and spreadsheet use with BUSINESS ANALYTICS:
DATA ANALYSIS AND DECISION MAKING, 6E! Popular with students, instructors,
and practitioners, this quantitative methods text delivers the tools to succeed with its
proven teach-by-example approach, user-friendly writing style, and complete Excel
2016 integration. It is also compatible with Excel 2013, 2010, and 2007. Completely
rewritten, Chapter 17, Data Mining, and Chapter 18, Importing Data into Excel, include
increased emphasis on the tools commonly included under the Business Analytics
umbrella -- including Microsoft Excel’s “Power BI” suite. In addition, up-to-date
problem sets and cases provide realistic examples to show the relevance of the
material. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Empirical Political Analysis introduces students to the full range of qualitative and
quantitative methods used in political science research. Organized around all of the
stages of the research process, this comprehensive text surveys designing
experiments, conducting research, evaluating results, and presenting findings. With
exercises in the text and in a companion lab manual, Empirical Political Analysis gives
students applied insights on the scopes and methods of political science research.
Features: Offers comprehensive coverage of quantitative and qualitative research
methods in political science, a hallmark since it first published over 25 years ago.
Covers the research process from start to finish—hypothesis formation, literature review,
research design, data gathering, data analysis, and research report writing. Includes indepth examples of political science research to give discipline-specific instruction on
political analysis. Features a “Practical Research Ethics” box in every chapter to make
students aware of common ethical dilemmas and potential solutions to them. Written by
political scientists who actively publish in subfields ranging from comparative politics to
environmental policy to political communications to voting behavior. Includes learning
goals, key terms, and research examples to help students engage and explore the most
important concepts.
Research Methods in Education introduces research methods as an integrated set of
techniques for investigating questions about the educational world. This lively,
innovative text helps students connect technique and substance, appreciate the value
of both qualitative and quantitative methodologies, and make ethical research
decisions. It weaves actual research "stories" into the presentation of research topics,
and it emphasizes validity, authenticity, and practical significance as overarching
research goals. The text is divided into three sections: Foundations of Research (five
chapters), Research Design and Data Collection (seven chapters), and Analyzing and
Reporting Data (three chapters). This tripartite conceptual framework honors traditional
quantitative approaches while reflecting the growing popularity of qualitative studies,
mixed method designs, and school-based techniques. This approach provides a
comprehensive, conceptually unified, and well-written introduction to the exciting but
complex field of educational research.
Addresses what are perhaps the two biggest problems in teaching Research Methods getting students interested in methodology and theory and helping them to understand
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the practical relevance.
This book takes an extremely practical, skills-based approach and covers both the
research methods themselves and the process of choosing, planning, researching and
writing the dissertation.
This well-loved textbook covers all of the key quantitative methods needed to solve
everyday business problems. Presented in a highly accessible and concise manner,
Les Oakshott’s clear and friendly writing style guides students from basic statistics
through to advanced topics, such as hypothesis testing and time series, as well as
operational research techniques such as linear programming and inventory
management. Step-by-step instructions and accompanying activities will help students
to practice and gain confidence in carrying out techniques. The book’s coverage is fully
grounded within the real world of business. Real-life case studies open every chapter
and numerous examples throughout demonstrate why quantitative techniques are
needed for a business to be successful. An ideal textbook for undergraduate students
of business, management and finance, it is also suitable for MBA students and
postgraduates.
Providing clear, practical explanations of research methods in business studies, this
guide is indispensable for students writing reports.
Content analysis is one of the most important but complex research methodologies in
the social sciences. In this thoroughly updated Second Edition of The Content Analysis
Guidebook, author Kimberly Neuendorf provides an accessible core text for upper-level
undergraduates and graduate students across the social sciences. Comprising step-bystep instructions and practical advice, this text unravels the complicated aspects of
content analysis.
Provides students with all the tools they need to pass the typical Quantitative Methods
course. This title includes chapters that focus on a selection of statistical techniques,
illustrated with examples from across business, marketing, economics, finance, and
public administration, that may appeal to students across the business spectrum.
BUSINESS RESEARCH METHODS, 8E, examines a variety of research methods that
can be utilized across business functions including marketing, finance, management,
and accounting. The book superbly demonstrates how the practice of business
research aids managers in making critical business decisions in our new digital age.
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