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For management students this book, designed to be practical rather than theoretical, avoids rigorous mathematics, describing mathematical
proofs by example rather than theoretical argument. The text takes a balanced view and relates all topics to real business and management
issues.
Quantitative Analysis for Management, 12e, is a textbook aimed at helping undergraduate and graduate students develop an in-depth
understanding of business analytics, quantitative methods, and management science. To enable students connect how the techniques
presented in this book apply in the real world, computer-based applications and examples are a major focus of this edition. Mathematical
models, with all the necessary assumptions, are presented in a clear and jargon-free language. The solution procedures are then applied to
example problems alongside step-by-step how-to" instructions."
Focusing on research designs for projects that collect both qualitative and quantitative data, this practical book discusses strategies for
bringing qualitative and quantitative methods together so that their combined strengths accomplish more than is possible with a single
method. The approach is broadly interdisciplinary, reflecting the interest in mixed methods research of social scientists from anthropology,
communication, criminal justice, education, evaluation, nursing, organizational behavior, psychology, political science, public administration,
public health, sociology, social work, and urban studies. In contrast to an "anything goes" approach or a naïve hope that "two methods are
better than one," the author argues that projects using mixed methods must pay even more attention to research design than single method
approaches. The book’s practical emphasis on mixed methods makes it useful both to active researchers and to students who intend to
pursue such a career.
This well-loved textbook covers all of the key quantitative methods needed to solve everyday business problems. Presented in a highly
accessible and concise manner, Les Oakshott’s clear and friendly writing style guides students from basic statistics through to advanced
topics, such as hypothesis testing and time series, as well as operational research techniques such as linear programming and inventory
management. Step-by-step instructions and accompanying activities will help students to practice and gain confidence in carrying out
techniques. The book’s coverage is fully grounded within the real world of business. Real-life case studies open every chapter and numerous
examples throughout demonstrate why quantitative techniques are needed for a business to be successful. An ideal textbook for
undergraduate students of business, management and finance, it is also suitable for MBA students and postgraduates.
Introduction to Quantitative Research Methods is a student-friendly introduction to quantitative research methods and basic statistics. It uses
a detective theme throughout the text and in multimedia courseware to show how quantitative methods have been used to solve real-life
problems. The book focuses on principles and techniques that are appropriate to introductory level courses in media, psychology and
sociology. Examples and illustrations are drawn from historical and contemporary research in the social sciences. The multimedia
courseware provides tutorial work on sampling, basic statistics, and techniques for seeking information from databases and other sources.
The statistics modules can be used as either part of a detective games or directly in teaching and learning. Brief video lessons in SPSS,
using real datasets, are also a feature of the CD-ROM. Why would you choose Introduction to Quantitative Research Methods - It is
theoretical, providing a concise overview of issues of quantitative research. - It is practical, providing case studies that exemplify the different
ways of research is conducted in the social sciences (ranging from psychology to sociology, politics and media). - It is educational, providing
practical vignettes, and chapter highlights for revision. - It is integrative, producing a typology of different ways of conducting quantitative
research methods. - It is international, providing case studies from a range of countries. - It is innovative, providing multimedia tutorials on
generic research and statistical skills. - It is clear, concise and accessible.
Managers increasingly must make decisions based on almost unlimited information. How can they navigate and organize this vast amount of
data? Essentials of Business Research Methods provides research techniques for people who aren't data analysts. The authors offer a
straightforward, hands-on approach to the vital managerial process of gathering and using data to make clear business decisions. They
include such critical topics as the increasing role of online research, ethical issues, data mining, customer relationship management, and how
to conduct information-gathering activities more effectively in a rapidly changing business environment. This is the only such book that
includes a chapter on qualitative data analysis, and the coverage of quantitative data analysis is more extensive and much easier to
understand than in other works. The book features a realistic continuing case throughout the text that enables students to see how business
research information is used in the real world. It includes applied research examples in all chapters, as well as Ethical Dilemma mini - cases,
and interactive Internet applications and exercises.
Research Methods For Business, 8th Edition explains the principles and practices of using a systematic, organized method for solving
problematic issues in business organizations. Designed to help students view research from the perspective of management, this popular
textbook guides students through the entire business research process. Organized into six main themes—Introduction, Defining the
Management and the Research Problem, Theory, Collecting Information, Drawing Conclusions, and Writing and Presenting the Research
Report—the text enables students to develop the skills and knowledge required to successfully create, conduct, and analyze a research
project. Now in its eighth edition, this popular textbook has been thoroughly updated to incorporate substantial new and expanded content,
and reflect current research methods and practices. The text uses a unique blended learning approach, allowing instructors the flexibility to
custom-tailor their courses to fit their specific needs. This innovative approach combines the face-to-face classroom methods of the instructor
with internet-based activities that enable students to study what they want, when they want, at their own pace.
Taking a non-threatening, non-theoretical approach to a subject students often find difficult, this book avoids rigorous mathematics and
concentrates on applying quantitative ideas to the work situation.
This book is a collection of papers for the Special Issue “Quantitative Methods for Economics and Finance” of the journal Mathematics. This
Special Issue reflects on the latest developments in different fields of economics and finance where mathematics plays a significant role. The
book gathers 19 papers on topics such as volatility clusters and volatility dynamic, forecasting, stocks, indexes, cryptocurrencies and
commodities, trade agreements, the relationship between volume and price, trading strategies, efficiency, regression, utility models, fraud
prediction, or intertemporal choice.
Since research is best learned by doing, this book emphasizes a hands-on, do-it yourself approach. The readers have many opportunities to
see how business researches affect and support management decision. The book used a case study approach for all the chapters with
interactive videos. The book gave emphasis to quantitative data analysis using a software program, IBM SPSS 20.0. The data analysis
chapters illustrate in detail each step in running the software programs. The software programs files are provided for all data sets: outputs,
demonstration movies, and screen captures are on the Website. This book provides students most extensive help available to learn
quantitative data analysis using SPSS. Thus, the authors prepared this textbook and all the additional materials to help the students to
understand the functional principles of business research and how to apply them in real-life situations.
This exciting new core textbook offers a clear and practical introduction to quantitative methods, taking a project-based approach. The
author's extensive knowledge and straightforward writing style ensure that students are steered through the process step-by-step, from
developing research questions and preparing data for analysis, to explaining how to present data in appropriate formats, avoid bias, and write
up results and reports. Featuring a comprehensive pedagogical framework and companion website, readers are encouraged to follow
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practice analyses as they go, with examples given in both SPSS and Excel, and templates are provided for students' own research. In
addition to covering the research project, chapters also cover the essential mathematical and statistical analyses that are a logical
consequence of posing a quantitative research methods question. This is the perfect text for all social science students studying introductory
modules on quantitative methods, research methods or statistics at undergraduate or postgraduate level. It also functions as an effective
guide for undergraduate and postgraduate students faced with an independent research project.
This book provides a brief yet rigorous introduction to various quantitative methods used in economic decision-making. It has no prerequisites
other than high school algebra. The book begins with matrix algebra and calculus, which are then used in the book's core modes. Once the
reader grasps matrix theory and calculus, the quantitative models can be understood easily, and for each model there are many solved
examples related to business and economic applications.
We are delighted to present the twelfth edition of Business Research Methods. This edition continues to equip the readers with richest and
most comprehensive knowledge and skills involved in the basic research process. Real-world examples, decision-making processes and
industrial expertise are evident by way of Snapshots, CloseUps, PicProfiles and Cases found throughout the text. Managerial decisionmaking is the underlying theme which includes discussion of the business contexts, statistical analysis of the data, survey methods, and
reporting and presentation of the data. Plethora of web supplements contain Written Cases, Video Cases, Web Exercises, Articles, Samples,
Student Sample Projects, Solutions Manual, etc. Salient Features: - NEW! Reader-friendly structure - NEW! More than 15 Cases about
hospital services, data mining, new promotions, etc. - Market-leading coverage of questionnaire design and web-based survey techniques NEW! Indian and Asian examples to illustrate various concepts, framework, and decision-making tools - NEW! Updated pedagogy with
additional examples solved using computer-based analytical methods (SPSS), 200+ truefalse and multiple-choice questions
The contributors to Best Practices in Quantitative Methods envision quantitative methods in the 21st century, identify the best practices, and,
where possible, demonstrate the superiority of their recommendations empirically. Editor Jason W. Osborne designed this book with the goal
of providing readers with the most effective, evidence-based, modern quantitative methods and quantitative data analysis across the social
and behavioral sciences. The text is divided into five main sections covering select best practices in Measurement, Research Design, Basics
of Data Analysis, Quantitative Methods, and Advanced Quantitative Methods. Each chapter contains a current and expansive review of the
literature, a case for best practices in terms of method, outcomes, inferences, etc., and broad-ranging examples along with any empirical
evidence to show why certain techniques are better. Key Features: Describes important implicit knowledge to readers: The chapters in this
volume explain the important details of seemingly mundane aspects of quantitative research, making them accessible to readers and
demonstrating why it is important to pay attention to these details. Compares and contrasts analytic techniques: The book examines
instances where there are multiple options for doing things, and make recommendations as to what is the "best" choice—or choices, as what
is best often depends on the circumstances. Offers new procedures to update and explicate traditional techniques: The featured scholars
present and explain new options for data analysis, discussing the advantages and disadvantages of the new procedures in depth, describing
how to perform them, and demonstrating their use. Intended Audience: Representing the vanguard of research methods for the 21st century,
this book is an invaluable resource for graduate students and researchers who want a comprehensive, authoritative resource for practical and
sound advice from leading experts in quantitative methods.
The new edition of this highly successful and popular textbook is a comprehensive, easy-to-follow guide to using and interpreting all the
quantitative techniques that students will encounter in their later business and financial careers; from fundamental principles through to more
advanced applications. Topics are explained in a clear, friendly step-by-step style, accompanied by examples, exercises and activities,
making the text ideal for self-tuition or for the student with no experience or confidence in working with numbers. This highly successful
learning-by-doing approach, coupled with the book's clear structure, will enable even the most maths-phobic student to understand these
essential mathematical skills. Comprehensive in both its scope of coverage and the range of abilities it caters for, this remains a core
textbook for undergraduate students of business, management and finance, for whom Quantitative Methods modules will be a key
component. It will also appeal to those on related MBA and postgraduate courses. New to this Edition: - Business Modelling 'Moving on...'
feature with integrated web and book activities to promote student engagement with the application of mathematical techniques in real-life
workplaces - Extensive revamp of two Statistics chapters based on student and lecturer feedback - Crucial updated practical guides to using
Excel and SPSS - Integrated companion website resources helps relate theory to real world examples
Solutions Manual to accompany Introduction to Quantitative Methods in Business: With Applications Using Microsoft Office Excel

Develop a strong conceptual understanding of the role that quantitative methods play in today's decision-making process. Written
for the non-mathematician, this applications-oriented text introduces today's many quantitative methods, how they work, and how
decision makers can most effectively apply and interpret data. A strong managerial orientation motivates while actual examples
illustrate situations where quantitative methods make a difference in decision making. A strong Problem-Scenario Approach helps
you understand and apply mathematical concepts. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Cooper and Schindler's Business Research Methods offers students and instructors thorough coverage of business research
topics backed by solid theory. The authors are successful marketing research consultants and that is evident in the rich and
realistic case studies found in the text. Managerial decision making is the underlying theme, topics and applications are presented
and organized in a manner that allow students to thoroughly understand business research topics and functions. Consequently,
the structure of the text encourages and supports completion of an in-depth business research project during the semester.
Were you looking for the book with access to MyLab Math Global? This product is the book alone and does NOT come with
access to MyLab Math Global. Students, if MyLab Math Global is a recommended/mandatory component of the course, please
ask your instructor for the correct ISBN and course ID. MyLab Math Global should only be purchased when required by an
instructor. Instructors, contact your Pearson representative for more information. There's no doubt that a manager's job is getting
tougher. Do it better, do it faster, do it cheaper are the pressures every manager faces. And at the heart of every manager's job is
decision-making: deciding what to do and how to do it. This well-respected text looks at how quantitative analysis techniques can
be used effectively to support such decision making. As a manager, developing a good understanding of the quantitative analysis
techniques at your disposal is crucial. Knowing how, and when, to use them and what their results really mean can be the
difference between making a good or bad decision and, ultimately, between business success and failure. Appealing both to
students on introductory-level courses and to MBA and postgraduate students, this internationally successful text provides an
accessible introduction to a subject area that students often find difficult. Quantitative Analysis for Decision Makers (formerly
known as Quantitative Methods for Decision Makers) helps students to understand the relevance of quantitative methods of
analysis to management decision-making by relating techniques directly to real-life business decisions in public and private sector
organisations and focuses on developing appropriate skills and understanding of how the techniques fit into the wider
management process. Key features: The use of real data sets to show how analytical techniques are used in practice “QADM in
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Action” case studies illustrating how organisations benefit from the use of analytical techniques Articles from the Financial Times
illustrating the use of such techniques in a variety of business settings Fully worked examples and exercises supported by Excel
data sets Student Progress Check activities in each chapter with solutions A 300+ page Tutors Solutions Manual
An accessible introduction to the essential quantitative methods for making valuable business decisions Quantitative methodsresearch techniques used to analyze quantitative data-enable professionals to organize and understand numbers and, in turn, to
make good decisions. Quantitative Methods: An Introduction for Business Management presents the application of quantitative
mathematical modeling to decision making in a business management context and emphasizes not only the role of data in drawing
conclusions, but also the pitfalls of undiscerning reliance of software packages that implement standard statistical procedures.
With hands-on applications and explanations that are accessible to readers at various levels, the book successfully outlines the
necessary tools to make smart and successful business decisions. Progressing from beginner to more advanced material at an
easy-to-follow pace, the author utilizes motivating examples throughout to aid readers interested in decision making and also
provides critical remarks, intuitive traps, and counterexamples when appropriate. The book begins with a discussion of motivations
and foundations related to the topic, with introductory presentations of concepts from calculus to linear algebra. Next, the core
ideas of quantitative methods are presented in chapters that explore introductory topics in probability, descriptive and inferential
statistics, linear regression, and a discussion of time series that includes both classical topics and more challenging models. The
author also discusses linear programming models and decision making under risk as well as less standard topics in the field such
as game theory and Bayesian statistics. Finally, the book concludes with a focus on selected tools from multivariate statistics,
including advanced regression models and data reduction methods such as principal component analysis, factor analysis, and
cluster analysis. The book promotes the importance of an analytical approach, particularly when dealing with a complex system
where multiple individuals are involved and have conflicting incentives. A related website features Microsoft Excel® workbooks
and MATLAB® scripts to illustrate concepts as well as additional exercises with solutions. Quantitative Methods is an excellent
book for courses on the topic at the graduate level. The book also serves as an authoritative reference and self-study guide for
financial and business professionals, as well as readers looking to reinforce their analytical skills.
This is a revision of the text, previously entitled Maths and Statistics for Accounting and Business Studies 2nd edition. This new
edition will continue to prepare students for professional accountancy examinations and should be useful for accounting and
business studies undergraduates taking courses or modules in quantitative methods.
The purpose of the Special Issue “Quantitative Methods in Economics and Finance” of the journal Risks was to provide a
collection of papers that reflect the latest research and problems of pricing complex derivates, simulation pricing, analysis of
financial markets, and volatility of exchange rates in the international context. This book can be used as a reference for
academicians and researchers who would like to discuss and introduce new developments in the field of quantitative methods in
economics and finance and explore applications of quantitative methods in other business areas.
This textbook introduces the computer skills necessary for modern-day undergraduate and graduate students to succeed in
economic and business analysis. This self-contained book features innovative applications of Excel commands, equations,
formulas, and graphics. In addition, the exposition of the basic concepts, models, and interpretations are presented intuitively and
graphically without compromising the rigor of analysis. The book contains numerous engaging and innovative examples and
problem sets. Practical applications are also highlighted, including the introduction and discussion of key concepts. They show
how Excel can be used to solve theoretical and practical problems. This book will be of interest to students, instructors, and
researchers who wish to find out more about the applications of Excel in economics and business. The Instructor's manual is
available upon request for all instructors who adopt this book as a course text. Please send your request to sales@wspc.com.
A solid foundation in quantitative methods and management science. Render/Stair/Hanna puts an emphasis on model building
and computer applications to show readers how the techniques presented in the text are used in business. This text's use of
software also allows readers to focus on the managerial problem, while spending less time on the mathematical details of the
algorithms. In the eleventh edition, Excel 2010 has been incorporated throughout the text and an even greater emphasis on
modeling is provided.
Quantitative Methods for Finance and Investments ensures that readers come away from reading it with a reasonable degree of comfort and
proficiency in applying elementary mathematics to several types of financial analysis. All of the methodology in this book is geared toward the
development, implementation, and analysis of financial models to solve financial problems.
MODERN BUSINESS STATISTICS, 5E allows students to gain a strong conceptual understanding of statistics with a balance of real-world
applications and a focus on the integrated strengths of Microsoft Excel 2013. To ensure student understanding, this best-selling,
comprehensive text carefully discusses and clearly develops each statistical technique in a solid application setting.Microsoft Excel 2013
instruction, which is integrated in each chapter, plays an integral part in strengthening this edition's applications orientation. Immediately after
each easy-to-follow presentation of a statistical procedure, a subsection discusses how to use Excel to perform the procedure. This
integrated approach emphasizes the applications of Excel while focusing on the statistical methodology. Step-by-step instructions and screen
captures further clarify student learning.A wealth of timely business examples, proven methods, and additional exercises throughout this
edition demonstrate how statistical results provide insights into business decisions and present solutions to contemporary business problems.
High-quality problems noted for their unwavering accuracy and the authors' signature problem-scenario approach clearly show how to apply
statistical methods to practical business situations. New case problems and self-tests allow students to challenge their personal
understanding. Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
This book is especially relevant to undergraduates, postgraduates and researchers studying quantitative techniques as part of business,
management and finance. It is an interdisciplinary book that covers all major topics involved at the interface between business and
management on the one hand and mathematics and statistics on the other. Managers and others in industry and commerce who wish to
obtain a working knowledge of quantitative techniques will also find this book useful.
Quantitative Methods for Second Language Research introduces approaches to and techniques for quantitative data analysis in second
language research, with a primary focus on second language learning and assessment research. It takes a conceptual, problem-solving
approach by emphasizing the understanding of statistical theory and its application to research problems while paying less attention to the
mathematical side of statistical analysis. The text discusses a range of common statistical analysis techniques, presented and illustrated
through applications of the IBM Statistical Package for Social Sciences (SPSS) program. These include tools for descriptive analysis (e.g.,
means and percentages) as well as inferential analysis (e.g., correlational analysis, t-tests, and analysis of variance [ANOVA]). The text
provides conceptual explanations of quantitative methods through the use of examples, cases, and published studies in the field. In addition,
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a companion website to the book hosts slides, review exercises, and answer keys for each chapter as well as SPSS files. Practical and lucid,
this book is the ideal resource for data analysis for graduate students and researchers in applied linguistics.
Building on the strength of the first edition, Quantitative Methods for Business and Economics provides a simple introduction to the
mathematical and statistical techniques needed in business. This book is accessible and easy to use, with the emphasis clearly on how to
apply quantitative techniques to business situations. It includes numerous real world applications and many opportunities for student
interaction. It is clearly focused on business, management and economics students taking a single module in Quantitative Methods.
The study guide will provide the student with significant supplementary study materials. Each chapter contains key concepts, a review
section, sample problems with step-by-step solutions, problems with answers and self-testing questions with answers.
Quantitative Methods for Business (Book Only)Cengage Learning
Quantitative Methods for Business: The A-Z of QM will enable readers to: *Appreciate the significance of quantitative methods for businesses
and the study of business *Understand and apply a wide range of quantitative techniques *Select appropriate quantitative techniques for data
analysis, problem solving and decision making *Interpret and communicate the results of quantitative analysis

Students of business and management are expected to have basic numerical skills from GCSE maths. This text aims to bridge the
gap between school and university, when some skills may be lost, and to ensure that the appropriate quantitative skills are
developed.
The new edition of this accessible textbook provides ideal introductory coverage of quantitative methods. It offers real world
business examples and case studies to illustrate problem-solving in empirical situations. Student learning is comprehensively
supported by extensive online resources.
Provides students with all the tools they need to pass the typical Quantitative Methods course. This title includes chapters that
focus on a selection of statistical techniques, illustrated with examples from across business, marketing, economics, finance, and
public administration, that may appeal to students across the business spectrum.
This textbook offers an essential introduction to survey research and quantitative methods. Building on the premise that statistical
methods need to be learned in a practical fashion, the book guides students through the various steps of the survey research
process and helps to apply those steps toward a real example. In detail, the textbook introduces students to the four pillars of
survey research and quantitative analysis: (1) the importance of survey research, (2) preparing a survey, (3) conducting a survey
and (4) analyzing a survey. Students are shown how to create their own questionnaire based on some theoretically derived
hypotheses to achieve empirical findings for a solid dataset. Lastly, they use said data to test their hypotheses in a bivariate and
multivariate realm. The book explains the theory, rationale and mathematical foundations of these tests. In addition, it provides
clear instructions on how to conduct the tests in SPSS and Stata. Given the breadth of its coverage, the textbook is suitable for
introductory statistics, survey research or quantitative methods classes in the social sciences.
You don’t need to be a mathematician to be able to use statistics effectively…Lots of business students worry that quantitative
methods is all about mathematics and statistics, capable of being utilized by a chosen few. Quantitative Methods for Business
Research Using Microsoft Excel is here to show you that all students can use quantitative methods successfully as part of
research.This book and its online resources approach quantitative methods with the assumption that applying the powerful
statistical tools available in Excel doesn’t require any special competence in mathematics or statistics. It’s all about knowing
which tools to use and how to use them, not what makes them work (the mathematicians did that behind the scenes and we all
thank them).This book aims to promote two things: the conviction that quants is well within your capabilities; and an enduring
interest in the subject that will carry you on beyond the ambition and scope of this work.
The new edition of Quantitative Methods for Business and Management offers a complete introductory course in Quantitative
Methods, providing students with basic practical experience in quantitative approaches in modelling and analysis for business and
management. The book features sections on foundation topics, models for business and management, and modelling and
analyzing decisions. In particular, the new edition features greater coverage of statistics to reflect teaching in this area, with
chapters on Elementary Statistics, Summary Statistics and Inferential Statistics. Other new areas of coverage in the second edition
include Network Models and Non-linear Models. The book retains its popular style which offers students numerous examples
accompanied by clear and straightforward explanations. Excel examples are also integrated throughout to help students to
understand how this software tool is used by managers, and frequent questions and exercises enable students to test their
understanding. A free CD contains Excel applications and solutions to the exercises in the textbook, and a full online learning
centre completes an excellent learning package for business students.
This textbook is an advanced introduction to quantitative methods for students in communication and allied social science
disciplines that focuses on why and how to conduct research that contributes to social justice. Today’s researchers are inspired by
the potential for scholarship to make a difference for society, to push toward more just and equitable ends, and to engage in
dialogue with members of the public so that they can make decisions about how to navigate the social, cultural, and political world
equipped with accurate, fair, and up-to-date knowledge. This book illustrates the mechanics and the meaning behind quantitative
research methods by illustrating each step in the research design process with research addressing questions of social justice. It
provides practical guidance for researchers who wish to engage in the transformation of structures, practices, and understandings
in society through community and civic engagement and policy formation. It contains step-by-step guidance in quantitative
methods—from conceptualization through all the stages of execution of a study, including providing a detailed guide for statistical
analysis—and demonstrates how researchers can engage with social justice issues in systematic, rigorous, ethical, and meaningful
ways. This text serves as a core or supplementary textbook for graduate and advanced undergraduate courses in research
methods for communication and social sciences and fills a gap for a methods text that is responsive to the desire of scholars to
conduct socially impactful research.
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