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This book offers an interesting overview of good practices in the tourism industry.
Its main strength is that its focus is not solely limited to hotels; rather, it provides
several snapshots of the way economic activities of various different natures
have been properly managed in order to make the Canary Islands a successful
symbol of integrated tourist supply for a range of customers. Each case study
provided here offers particular insights into the way local resources, including
physical, environmental, human, and entrepreneurial factors, have been
exploited in order to boost tourism. The book can be also serve as a reference
tool for those who are thinking about improving their business or starting a new
one.
Marketing Destinations and Venues for Conferences, Conventions and Business
Events introduces students to key areas of marketing and promotion that are
essential if destinations are to compete successfully in the rapidly expanding
global business event sector. It achieves this by looking at issues surrounding
business event marketing, strategic planning, destination and venue selling
strategies and future challenges. The 2nd Edition has also been updated to
include: New content on: destination marketing organisations’ and venues’ use
of technology, use and impact of social media, sponsorship and partnership
issues, economic changes as well as their responses to demand for sustainable
meetings locations Updated and new case studies on growth areas and
emerging markets e.g. Middle East, Asia, Eastern Europe/Russia, Africa and
South America, but also to include material on mature markets, destinations and
venue operators A genuinely international focus in terms of content and
examples New review and discussion questions and, where appropriate, learning
outcomes New online resource package for students and lecturers including:
weblinks, power point slides and project questions (coming soon). Accessible,
global and informative, this is essential reading for all future business event and
conference managers.
The marketing landscape has changed dramatically in recent years, especially
for tourism and hospitality practitioners. Marketing for these industries is now a
multi-dimensional, collaborative venture driven by technological change and the
growing demand for authentic co-created experiences. Marketing for Tourism
and Hospitality provides students with a contemporary, accessible and useful
resource as they prepare to encounter the complexities and challenges of
tourism and hospitality marketing globally. A clear articulation of the changing
landscape, a comprehensive introduction to the three underpinning themes of
collaboration, technology and experiences, and a plentiful supply of international
case material provide students with an enjoyable and digestible resource that is
both academically rigorous and practice-oriented, helping them prepare for dayto-day problems in the dynamic world of marketing. This contemporary,
challenging and highly applied text is an indispensable resource for all students
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of tourism and hospitality degree programmes.
This handbook explores and critically examines both positive and negative
impacts of tourism development focusing on the past, present and future issues,
challenges and trends from a multidisciplinary global perspective. Through a
comparative approach involving international case studies, this book explores our
understanding of tourism impacts and contributes to the theoretical development
on relationships between tourism impacts and community support for tourism
development. This handbook focuses on a variety of geographical locations,
drawing from the knowledge and expertise of highly regarded academics from
around the world. Specifically, it explores the adoption and implementation of
various tourism development and impact management approaches in a wide
range of global contexts, while identifying their trends, issues and challenges. It
addresses strategies relating to innovation, sustainability and social
responsibility, and critically reviews the economic, sociocultural, environmental,
political and technological impacts of tourism. The text also identifies future
trends and issues, as well as exploring the methods used to study tourism
impacts. Conveying the latest thinking and research, this handbook will be a key
reference for students, researchers and academics of tourism, as well as
development studies, geography, cultural studies, sustainability and business,
encouraging dialogue across disciplinary boundaries and areas of study.
A professional's guide to crafting a winning resume for a wide variety of
international career opportunities includes advice on language, content, and the
Internet, while offering more than a hundred samples. Original.
Managing Hospitality OrganizationsAchieving Excellence in the Guest
ExperienceSAGE Publications
Includes articles on international business opportunities.
Divided into nine parts, Leisure Marketing: a global perspective guides the reader
through leisure and marketing concepts, the marketing mix, key issues in different
sectors, topical issues (such as globalisation, marketing research and ethics, for
example branding and environmental issues), and the future of leisure marketing. A
section of the book is devoted entirely to international case studies, which illustrate and
highlight key themes and issues raised throughout in order to facilitate learning.
Example of international cases used are: Disneyland Resort, Paris: The Marketing Mix
Manchester United Football Club: Marketing the Brand The Growth of the Online Retail
Travel Market Hilton Head Island, USA: The Leisure Island for Golf and Leisure
Shopping Health, Leisure and Tourism Marketing including Spa Hotels, Health Clubs
and lake Resorts. This book combines real world experience with a solid theoretical
framework. It is essential reading for anyone studying, teaching or working in marketing
in the leisure industry.
This book is designed to assist the university students, hotel managers and employees
in the hospitality industry, especially in the hotel business. It covers the development
and the current status of the hospitality industry, concentrating on the hotels and other
means of accomodation. Special attention is paid to the hotel classification and
management of personnel.
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This reference text provides detailed information on the world's 1200 largest and most
influential companies. Each entry contains details such as: company's legal name;
mailing address; ownership; sales and market value; stock index; and principal
subsidiaries. Each two to four page entry is detailed with facts gathered from popular
magazines, academic periodicals, books, annual reports and the archives of the
companies themselves. Information is also provided about founders, expansions and
losses, and labour/management actions. Entries are arranged alphabetically by industry
name, and there is a cumulative index to companies and personal names.

One of the most important features of China’s economic emergence has been
the role of foreign investment and foreign companies. The importance goes well
beyond the USD 1.6 trillion in foreign direct investment that China has received
since it started opening its economy. Using the tools of economic impact
analysis, the author estimates that around one-third of China’s GDP in recent
years has been generated by the investments, operations, and supply chains of
foreign invested companies. In addition, foreign companies have developed
industries, created suppliers and distributors, introduced modern technologies,
improved business practices, modernized management training, improved
sustainability performance, and helped shape China’s legal and regulatory
systems. These impacts have helped China become the world’s second largest
economy, its leading exporter, and one of its leading destinations for inward
investment. The book provides a powerful analysis of China’s policies toward
foreign investment that can inform policy makers around the world, while giving
foreign companies tools to demonstrate their contributions to host countries and
showing the tremendous power of foreign investment to help transform
economies.
Standards and regulations are an integral, if easily overlooked, part of our daily
life. They determine whether a plug fits into a socket, whether food is safe for
human consumption or whether a bank is allowed to take deposits. They are also
an indispensable part of international trade. Using new evidence from ITC
databases, this report reveals how standards and regulations are holding SME
competitiveness back, but crucially, what SMEs and other stakeholders can do to
make standards and regulations work for, and not against, SMEs. In this report,
advice targeted at SME managers is presented, as well as how Trade and
Investment Support Institutions and policymakers can influence the business
environment to boost competitiveness, and integration into global markets.
A comprehensive and wide-ranging introduction to operational hotel
management, this textbook brings together business administration,
management and entrepreneurship into a complete overview of the discipline.
Essential reading for students of hospitality management, the book also benefits
from online support materials.
Electronic Inspection Copy available for instructors here This exciting new text
offers all students of Tourism a concise introduction to all the core topics of
Tourism Management. Covering both key theory and practice it introduces
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students to general management issues across the whole tourism sector in an
accessible and manageable way. Focusing particularly on the challenges of
managing tourism in the 21st Century, it integrates the themes of sustainability,
internationalism, technology and globalisation throughout to provide a thoroughly
modern approach to the study of Tourism. Key features of this text include: - A
specific focus on the management of tourism in the context of economic, social
and environmental conditions, avoiding lengthy descriptions of the various
components of the sector; - Three main integrated themes focusing on the
demand for tourism, the supply of tourism, and the challenge of balancing of the
two; - Coverage of how management techniques are developing in response to
changing patterns of demand, emerging markets and destinations, globalisation,
and the impacts of tourism; - Discussion points, examples and cases studies
designed with the broadest cultural and international dimensions in mind for
today's diverse student profile. Written specifically for those looking for core topic
coverage in a manageable and concise format, this text will be essential reading
for those looking for a truly contemporary introduction to Tourism Management.
Travel as a concept is universally attractive and the opportunities for fun,
engaging branding and marketing in this sector are arguably limitless. Glamour
and appeal aside, travel is a hugely competitive, multi-million pound industry and
marketers of all sectors can learn important lessons from it. Catering for mass
consumer travel, from business travel and adventure travel, to specialist and
niche interests, the providers of escape have been impacted as much by
technology as they have by the changing habits and desires of travellers
themselves. The Escape Industry presents an expert view of travel marketing
and branding, focusing particularly on how travel has been utterly transformed for
both consumers and providers since the beginning of the 21st century. Mark
Tungate focuses on some of the travel industry's most famous brands and
shares how all marketers can learn from the industry's rich experience of digital
transition. Tungate traces the evolution of this fascinating industry, from
nineteenth century trailblazers such as Thomas Cook and The Ritz, to today's
innovations such as TripAdvisor, Couchsurfing and Airbnb, and explores the
branding secrets that have enabled them to survive. A lively read full of incidents,
anecdotes, unexpected encounters and a ground-breaking report from the final
frontier and space tourism, The Escape Industry is at the cutting edge of this
attractive sector, examining some of the biggest names in the industry. It will take
travel and tourism students, as well as marketing and branding practitioners, on a
journey to the heart of a rapidly changing business.
LIFE Magazine is the treasured photographic magazine that chronicled the 20th Century. It
now lives on at LIFE.com, the largest, most amazing collection of professional photography on
the internet. Users can browse, search and view photos of today’s people and events. They
have free access to share, print and post images for personal use.
This fully revised and updated second edition provides over 7,000 definitions of travel and
tourism terminology used throughout the world, highlighting the many differences between US
and European usage. It covers all aspects of the tourism industry, including hospitality,
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transport, and ancillary services. It explains the operating language of the travel industry,
acronyms and abbreviations of organizations, associations and trade bodies, IT terms and
brand names, and provides website addresses. Entries vary from one-line definitions to 500
word articles, and references are provided for further reading. This new edition contains over
500 new entries and the unique cross referencing system has been extended; for example
accessing any entry about business travel leads to over 70 others. It is an essential reference
tool for anyone involved in tourism research, and everyone in the travel industry.
This is the first book to set the development of tourism in China since 1949 in its policy context.
Underpinned by a strong conceptual framework, this systematic study of China contributes to
an in-depth understanding of how public policy-making for tourism works and how it affects the
development of tourism in the real world. The text explores tourism policy during three distinct
leadership periods since creation of the People’s Republic of China in 1949. The attitudes and
values of leaders and central government agencies towards tourism are considered, as well as
the interactions of ideological orthodoxies, socioeconomic conditions and institutions in their
influence on national policy-making and tourism development. A separate chapter is devoted to
policy-making in Hong Kong and Macau, as well as Taiwan. Drawing on China’s experience
over 60 years the book concludes with both theoretical and practical implications for tourism
policy-making.
Prepares students for a future career in hospitality management by outlining the key skills
needed to become a successful manager in the service industry, with a particular emphasis on
ensuring managers provide guests with a high-quality customer experience. The book breaks
hospitality management down into core principles, with each chapter focusing on a specific
factor, including strategy, staffing and systems. All of which are supported by practical advice,
examples, and Wow! Boxes, which provide evidence of best practice in service-sector
organizations, including Walt Disney, Southwest Airlines, and The Four Seasons. The new
edition reflects the latest changes in the service industry and newer developments related to
sustainability and technology. There is also an outline of the framework needed to motivate
employees to provide exceptional service, and how to create a culture that consistently
delivers a top quality customer experience. The book is supported by online resources for
instructors and students, including: Test Bank, PowerPoint slides, an Instructor’s Manual,
Multimedia, Exercises and Assignments, Sample Syllabi, Flashcards, and Quizzes. Ideal
reading for undergraduate students on Hospitality Management and Hotel Management
courses.
Presents information on Vietnam's culture, history, and people; offers walking and driving tours
enhanced by color-coded maps; and suggests excursions off the beaten path.

Designed specifically for first-year A-Level students, this work aims to help
students make the often difficult transition from GCSE to A-level work. It should
show how to evaluate and be critical. "Improve your grade" and "what the
examiner is looking for" sections are included.
Offers advice on how to create letters and resumes that get jobs.
This book is an introduction to the management of food and beverage operations
within a luxury hotel environment. It provides detailed coverage of operational
areas within the food and beverage department, based on multiple real industry
examples, allowing the reader to grasp the intricacies of the day-to-day running
of outlets. Food and Beverage Management in the Luxury Hotel Industry is a
reference for any hospitality management student wishing to gain sufficient
knowledge in the subject, to conduct a quantitative and qualitative analysis of the
department, through revenue and cost management, and quality audits. It also
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looks at the various trends shaping the industry today, particularly focusing on
sustainability issues and ethical concerns.
This new and authoritative guide to the best hotels in England, Scotland, and
Wales features a selection of the very best small, metro, and country house
hotels. Listings for more than 260 hotels were professionally inspected to ensure
the highest quality of hospitality, accommodation, and food on offer. In country,
county, and town order, this guide provides clear and practical information about
each hotel and its facilities, as well as details about recommended attractions in
the local area.
The International Encyclopedia of Hospitality Management covers all of the
relevant issues in the field of hospitality management from both a sectoral level: *
Lodging * Restaurants * Clubs * Time-share * Conventions As well as a
functional one: * Accounting & finance * Marketing * Human resources *
Information technology * Facilities management Its unique user-friendly structure
enables readers to find exactly the information they require at a glance; whether
they require broad detail which takes a more cross-sectional view across each
subject field, or more focussed information which looks closely at specific topics
and issues within the hospitality industry today. Section Editors: Peter Harris ACCOUNTING & FINANCE Oxford Brookes University, UK Zheng Gu ACCOUNTING & FINANCE University of Nevada, Las Vegas, USA Randall
Upchurch - CLUB MANAGEMENT & TIMESHARE MANAGEMENT University of
Central Florida, USA Patti Shock - EVENT MANAGEMENT University of Nevada,
Las Vegas, USA Deborah Breiter - EVENT MANAGEMENT University of Central
Florida, USA David Stipanuk - FACILITIES MANAGEMENT Cornell University,
USA Darren Lee-Ross - HUMAN RESOURCES MANAGEMENT James Cook
University, Australia Gill Maxwell - HUMAN RESOURCES MANAGEMENT
Caledonian Glasgow University, UK Dimitrios Buhalis - INFORMATION
TECHNOLOGY University of Surrey, UK Allan Stutts - LODGING
MANAGEMENT American Intercontinental University, USA Stowe Shoemaker MARKETING University of Houston, USA Linda Shea - MARKETING University
of Massachusetts, USA Dennis Reynolds - RESTAURANTS & FOODSERVICE
MANAGEMENT Washington State University, USA Arie Reichel - STRATEGIC
MANAGEMENT Ben-Gurion University, Israel
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