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If you love sports and are fascinated by business dealings in this trillion-dollar global industry, then this is the anthology you’ve
been waiting for. The Sport Business Handbook: Insights From 100+ Leaders Who Shaped 50 Years of the Industry provides
insider perspectives from more than 100 of the biggest names in the sport business industry. Plentiful examples and stories,
including insiders’ views of major sports deals, make this book a bible of information for those looking to begin or advance a
career in the field or for anyone interested in the behind-the-scenes intricacies of sport business. Editor Rick Horrow, an
internationally known sport business and sport law expert who has been the architect of more than 100 deals worth more than $20
billion, has teamed up with renowned sport business scholar and practitioner Rick Burton and author Myles Schrag to assemble
one of the most unique sport books ever published. You will be both informed and entertained by the personal insights of
prominent sport business leaders, including league commissioners such as Gary Bettman, Don Garber, and Paul Tagliabue; team
owners such as Jerry Colangelo and Tom Ricketts; executives such as Larry Lucchino and Pat Williams; administrators such as
Joe Castiglione and Deborah Yow; professional athletes such as Scott Hamilton and Cal Ripken Jr.; and media personalities such
as Jay Bilas and Ann Meyers Drysdale. This all-star team also includes legendary Duke University men’s basketball coach Mike
Krzyzewski as the foreword author. The Sport Business Handbook gives you guidance for everything from the basics of breaking
into the sport industry to the intricate skills required to become an industry giant: Consider the role you want to play, what your
values are, and how you can set yourself up for success in the industry. Understand the value of brand management and the
opportunities for those with strong knowledge and skills in this area. Embrace technology and use the power of modern media to
guide your organization toward its goals. Master leadership skills by establishing a framework for thinking and behaving as a
leader at all times. Each chapter addresses a specific topic and weaves in story-like sidebars that share rare glimpses into
professional dealings in sport. These 80-plus sidebars include “Game Changer” sidebars, which describe pivotal moments that
influenced sport leaders as they strived for success, and “360” sidebars, which present alternative perspectives so all viewpoints
are explored in finding best practices. Instructors who adopt the text will have access to an instructor’s guide that includes links to
online video and audio clips that tie in directly to book topics, along with a “Breakthrough Moments” list of the 50 most significant
events, chosen specifically to supplement the book’s content with societal context and historical depth. These additional tools
feature questions and activities to spark classroom discussion and facilitate an enhanced learning experience for students.
Nowhere else will you find such a comprehensive guide with practical advice and personal stories from the biggest names in the
industry. The Sport Business Handbook is an engaging, informative book that will help you discover your strengths and develop
your skills so you can become one of the leaders to shape the sport business industry for the next 50 years.
Strategic Sport Communication, Second Edition, presents a standard framework that introduces readers to the many ways in
which individuals, media outlets, and sport organizations work to create, disseminate, and manage messages to their constituents.
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Reflecting the remarkable changes in the world of propaganda due to the increasing use of social media, this updated Seventh
Edition provides a systematic introduction to the increasingly complex world of propaganda. Viewing propaganda as a form of
communication, the authors help readers understand information and persuasion so they can understand the characteristics of
propaganda and how it works as a communication process. Providing provocative case studies and fascinating examples of the
use of propaganda from ancient times up through the present day, Propaganda and Persuasionprovides an original model that
helps students analyze the instances of propaganda and persuasion they encounter in everyday life. New to the Seventh Edition:
New coverage of social media as a disseminator of propaganda offers readers an up-to-date perspective. The book’s four case
studies have been updated and strengthened to demonstrate their relevance not only to past and contemporary culture, but also to
the study of propaganda campaigns. New coverage of how a propaganda case study can be structured to reveal the components
of a campaignallows students to compare strengths and weaknesses across different types of campaigns and evaluate the relative
success of various propaganda strategies. Updated research on persuasion and expanded coverage of collective memory as it
appears in new memorials and monuments enhances the presentation. Current examples of propaganda, especially the ways it is
disseminated via the Internet, deepen student understanding. New illustrations and photos add a unique visual dimension that
helps readers conceptualize methods of persuasion and propaganda.
Featuring scholarly perspectives from around the globe and drawing on a legacy of television studies, but with an eye toward the
future, this authoritative collection examines both the thoroughly global nature of television and the multiple and varied
experiences that constitute television in the twenty-first century. Companion chapters include original essays by some of the
leading scholars of television studies as well as emerging voices engaging television on six continents, offering readers a truly
global range of perspectives. The volume features multidisciplinary analyses that offer models and guides for the study of global
television, with approaches focused on the theories, audiences, content, culture, and institutions of television. A wide array of
examples and case studies engage the transforming practices, technologies, systems, and texts constituing television around the
world today, providing readers with a contemporary and multi-faceted perspective. In this volume, editor Shawn Shimpach has
brought together an essential guide to understanding television in the world today, how it works and what it means – perfect for
students, scholars, and anyone else interested in television, global media studies, and beyond.
A Gold medal-winning Olympic speed skater shares his inspiring personal story and life lessons learned through training and
competition. Reprint. A best-selling book.
This report focuses on (a) how National Broadcasting Company's (NBC) primetime Olympic telecasts have presented athletes
competing as male and female, specifically in relation to the 2018 PyeonChang Winter Olympic coverage and (b) how the
PyeongChang coverage fits into a longitudinal analysis of the past two decades of NBC's coverage. Results show that women
athletes received the majority of clock-time and name mentions during the 2018 coverage of the Games, continuing a trend toward
increased focus on women's sports and athletics over the two-decade composite. The fact that American women are also winning
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a higher proportion of the medals at the Olympics is argued to be the most primary driver of this change over time. Implications
and ramifications of the findings are also extrapolated.
This handbook offers an important and timely contribution to the interdisciplinary field of Olympic studies. It brings together for the
first time in a single volume a complete analysis of current and future economic, commercial, socio-political, cultural and
governance challenges facing both the Olympic and Paralympic Games, their athletes and institutions. The book presents new
research and broad surveys exploring pressing debates, challenges and possible solutions surrounding the modern Olympic and
Paralympic Games, across diverse socioeconomic and political contexts. Featuring chapters written by leading scholars, athletes
and administrators from a range of disciplines and backgrounds, the handbook is divided into four main areas: athletes, business,
governance and socio-cultural issues within the Olympic and Paralympic Games. Examining key themes, theories and new
emerging issues within the field, the book offers expert insights into every major topic related to the Olympic and Paralympic
Games, including doping, integrity, athletes’ rights, culture, nationality, sponsorship, branding, governance, sports policy and law,
marketing, social media, technology, e-sports, politics, ethics, international relations, legacy and impact. The only up-to-date
handbook to reflect the true breadth and depth of this international field of research, the Routledge Handbook of the Olympic and
Paralympic Games is a landmark publication for all students and scholars of sport studies, as well as those working in sport
business, media, event management and administration, economics, marketing, management, politics, Olympic studies and
cultural studies. It is also an important resource for sport management practitioners and sports officials.
“A people’s history of the Olympics.”—New York Times Book Review A Boston Globe Best Book of the Year A Kirkus Reviews
Best Nonfiction Book of the Year The Games is best-selling sportswriter David Goldblatt’s sweeping, definitive history of the
modern Olympics. Goldblatt brilliantly traces their history from the reinvention of the Games in Athens in 1896 to Rio in 2016,
revealing how the Olympics developed into a global colossus and highlighting how they have been buffeted by (and affected by)
domestic and international conflicts. Along the way, Goldblatt reveals the origins of beloved Olympic traditions (winners’ medals,
the torch relay, the eternal flame) and popular events (gymnastics, alpine skiing, the marathon). And he delivers memorable
portraits of Olympic icons from Jesse Owens to Nadia Comaneci, the Dream Team to Usain Bolt.
Strategic Sport Communication, Third Edition, presents a comprehensive examination of the evolving field of sport communication.
With a complete approach to the multifaceted and interrelated applications of sport communication, this text will help the reader
understand modern trends and industry demands. The book’s topics align with the Common Professional Component topics
outlined by the Commission on Sport Management Accreditation (COSMA). Organized into three parts for easy understanding,
part I familiarizes students with the field by defining sport communication, presenting historical analysis, and providing an
extensive discussion of career opportunities. Part II focuses on the elements of the Strategic Sport Communication Model (SSCM).
This model details the three main components of sport communication: personal and organizational aspects of communication,
mediated communication in sport, and sport communication services and support systems. Students will understand how each
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component plays an integral role in sport management, sport marketing, and operational goals at all levels of sport organizations.
Part III examines legal aspects and critical sociological and cultural issues. Significant updates throughout the third edition capture
the evolution of sport communication: A look at emerging communication platforms and modern technologies such as fantasy
sports and online gambling New content covering the cutting-edge topics of customer-centric marketing, influencer marketing, the
rise of digital media in integrated marketing, and the use of data analytics in marketing communication A new discussion of digital
public relations tools and new examples of crises in sport, including a case study that provides a real-world example of a crisis in
sport communication Learning aids—including key terms, chapter objectives, and chapter wrap-ups with review questions and
individual exercises—provide for an engaging and focused learning experience. Updated for this edition, Sport Communication at
Work sidebars feature industry experts applying chapter content, and Profile of a Sport Communicator sidebars highlight
professional opportunities. In Strategic Sport Communication, Third Edition, students will develop a thorough understanding of the
vast and varied field of sport communication. As the exciting field of sport communication continues to present new challenges, the
analysis provided within this text will provide the foundational and theoretical understanding necessary for aspiring sport
communication professionals to succeed.
"This undergraduate textbook provides students with the information and skills needed to be a well-rounded sports
television or radio broadcaster. Students will learn how to write for broadcast, shoot and edit video, and prepare for all the
additional tasks needed along the way"--
The Business of Sports provides a comprehensive foundation of the economic, organizational, legal and political
components of the sports industry. Geared for journalism, communication and business students, but also an excellent
resource for those working in sports, this text introduces readers to the ever-increasing complexity of an industry that is in
constant flux. Now in its third edition, the volume continues to offer a wealth of statistics and case studies, up to date with
the newest developments in sports business and focused on cutting-edge issues and topics, including the many changes
in international sports and the role of analytics in decision-making and tax rules that have a major effect on athletes and
teams.
Go for the win! Achieve excellence and be better than you’ve ever been! In his years as a professional ice-skater,
Olympic Gold Medalist Scott Hamilton learned to embrace the mind-set of working hard to “beat” the competition. But it
seems competition has gotten a bad rap these days. We’ve bought into the belief that it is unfair to participants to rank
performance. Yet competition is in fact a good thing because it’s about working toward excellence. Finish First is a wake-
up call for business leaders, entrepreneurs, spouses, parents, and even students to stop settling for mediocre and begin
to revitalize their intrinsic will to achieve excellence and go for the win. Most of us feel we were made for something
more, but we’re often afraid to allow ourselves to be competitive because we think our finishing first might somehow rob
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others of their chance to shine. This book encourages the hidden potential, the champion within all of us, to come
out—which eventually brings our family, marriage, career, business, and the world around us the greatest possible good.
This book constitutes the thoroughly refereed proceedings of the Second International Conference on Machine Learning
for Networking, MLN 2019, held in Paris, France, in December 2019. The 26 revised full papers included in the volume
were carefully reviewed and selected from 75 submissions. They present and discuss new trends in deep and
reinforcement learning, pattern recognition and classification for networks, machine learning for network slicing
optimization, 5G system, user behavior prediction, multimedia, IoT, security and protection, optimization and new
innovative machine learning methods, performance analysis of machine learning algorithms, experimental evaluations of
machine learning, data mining in heterogeneous networks, distributed and decentralized machine learning algorithms,
intelligent cloud-support communications, ressource allocation, energy-aware communications, software de ned
networks, cooperative networks, positioning and navigation systems, wireless communications, wireless sensor
networks, underwater sensor networks.
With the sporting world still on a high following the triumphant 2012 Games in London, The Official History of the Olympic
Games and the IOC gives an unparalleled account of the Olympic story from its beginnings in Athens 1894 to the present
day, including an in-depth account of the London Olympics. This lavishly illustrated story covers the re-creation of the
Olympic Games by Pierre de Coubertin, the often controversial fortunes of the governing body, formed in 1894, and the
highs and lows of the Olympics themselves since the first Games in 1896. It also tells the stories of the historic
competitors – from Spyridon Louis (the inaugural marathon winner) and such heroes as Jim Thorpe, Paavo Nurmi, Sonja
Henie, Jesse Owens, Fanny Blankers-Koen, Emil Zátopek, Herb Elliott, Kip Keino, Mark Spitz, Franz Klammer,
Sebastian Coe and Carl Lewis through to Hicham El Guerrouj, Michael Phelps, Usain Bolt, Yu-na Kim and Mo Farah.
Detailed background is provided to the many crises: the Nazi Games of 1936; the massacre at Mexico City in 1968; the
terrorist slaughter of Israelis at the 1972 Munich Games; the boycotts; the advent of professionals from 1988; and the
Ben Johnson scandal and the ongoing threat of drug abuse. The mounting million-dollar investment by medal-obsessed
nations is also questioned. This elaborate analysis is the definitive account of the world’s foremost sporting spectacle.
This, the final volume of three ebooks, covers the modern era (1984-2012), including this year's London Olympics.
For this study, all 63.5 hours of NBC's 2018 primetime Winter Olympic broadcast from PyeongChang were analyzed to
determine differences between the network's treatment of male and female athletes. For the first time in any Winter
Olympiad studied, women received more athlete mentions than men and women accounted for the majority of the most
mentioned athletes.
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Sports Business Management will equip students with a comprehensive understanding of the sport industry. With a focus
on management, strategy, marketing, and finance, the decision-making approach of the book emphasizes key concepts
while translating them into practice. Foster, O’Reilly, and Dávila present a set of modular chapters supported with plenty
of examples, mini-cases, and exercises to help students apply the decision-making approach to real-world situations.
Covering an international array of sports and organizations – including the Olympic Games, FIFA World Cup, US Major
League Baseball, and more – the book also covers unique topics such as diversity in sport, the impact of technology, and
social media. Rounding this out, the book provides around 50 Harvard/Stanford cases, along with case notes for
instructors. This is an ideal textbook for upper-level undergraduate and graduate students of sports business and
management, fully supported by a companion website featuring PowerPoint slides, test questions, teaching notes, and
other tools for instructors.
A champion snowboarder discusses his behind-the-scenes experiences including his work with freestyle snowboarding,
brushes with the law and danger, mischievous antics, and contributions to the sport's Olympic activities. Reprint.
Modern Sports around the World focuses on the history, geography, sociology, economics, and technological
advancements of 50 sports played from India to Ireland. Sports have become an international spectacle that influences
nations' foreign policy, world economies, and regional morale. Hundreds of billions of dollars are at stake as governments
and multinational corporations rush to make sure they have a place at the table. And yet, sports come from humble
beginnings. We are fascinated by who can run the fastest, lift the most weight, jump the highest, swim the farthest, and
act with the most precision. The history of sports is the history of the world. Modern Sports around the World examines
50 of the world's most popular sports. Each chapter features one sport and details that sport's origins, global migration,
economic forces, media influences, political environment, pop-culture inspirations, scandalous moments, and key
individuals. Sports history is a tapestry of sociological variables; Modern Sports around the World weaves them together
to create a unique history book that explains not only where humanity has been, but where it might be going. Provides
readers with a global historical understanding of 50 of the world's most popular sports Demonstrates the many ways
sports touch all of our lives, whether through economics, pop culture and entertainment, or politics Explains the ways
people of the world are connected through sports, bridging economic class and geographic location Shows how sports
mirror, and sometimes instigate, social progress, including the advancement of gender, race, class, and cultural issues
Gives examples of ways athletes inspire people through exceptional individual and group achievements
Who was the first Winter Olympic gold medallist? Who is "The Flying Tomato"? Which sports are part of the Winter Paralympics?
For more than half a century, the Socialist Register has brought together some of the sharpest thinkers from around the globe to
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address the pressing issues of our time. Founded by Ralph Miliband and John Saville in London in 1964, SR continues their
commitment to independent and thought-provoking analysis, free of dogma or sectarian positions. Transforming Classes is a
compendium of socialist thought today and a clarifying account of class struggle in the early twenty-first-century, from China to the
United States. For more than half a century, the Socialist Register has brought together some of the sharpest thinkers from around
the globe to address the pressing issues of our time. Founded by Ralph Miliband and John Saville in London in 1964, SR
continues their commitment to independent and thought-provoking analysis, free of dogma or sectarian positions. Transforming
Classes is a compendium of socialist thought today and a clarifying account of class struggle in the early twenty-first-century, from
China to the United States.
Skiing Heritage is a quarterly Journal of original, entertaining, and informative feature articles on skiing history. Published by the
International Skiing History Association, its contents support ISHA's mission "to preserve skiing history and to increase awareness
of the sport's heritage."
Located in the United States, NBC (National Broadcasting Company) is the biggest and most powerful Olympic network in the
world, having won the rights to televise both the Summer and the Winter Olympic Games. By way of attracting more viewers of
both sexes and all ages and ethnicities than any other sporting event, and through the production of breathtaking spectacles and
absorbing stories, NBC’s Olympic telecasts have huge power and potential to shape viewer perceptions. Billings’s unique text
examines the production, content, and potential effects of NBC’s Olympic telecasts. Interviews with key NBC Olympic producers
and sportscasters (including NBC Universal Sports and Olympics President Dick Ebersol and primetime anchor Bob Costas)
outline the inner workings of the NBC Olympic machine; content analyses from ten years of Olympic telecasts (1996-2006)
examine the portrayal of nationality, gender, and ethnicity within NBC’s telecast; and survey analyses interrogate the extent to
which NBC’s storytelling process affects viewer beliefs about identity issues. This mixed-method approach offers valuable insights
into what Billings portrays as "the biggest show on television".
This is the most comprehensive and up-to-date reference work on Asian Americans, comprising three volumes that address a
broad range of topics on various Asian and Pacific Islander American groups from 1848 to the present day. • Presents information
on Asian Americans and individual Asian ethnic groups that provides comprehensive overviews of the respective groups •
Includes special topic entries that contain source information regarding major historical events • Comprises work from a truly
outstanding list of contributors that include scholars, journalists, writers, community activists, graduate students, and other
specialists • Expands the boundaries of Asian American studies through innovative entries that address transnationalism, gender
and sexuality, and inter- and cross-disciplinarity
Dare to Make History is the story of two courageous and talented women who weren’t willing to accept anything less than being
treated as equals. On their journey to a gold medal in women’s ice hockey, they became role models for generations before and
after them. Twins Jocelyne Lamoureux-Davidson and Monique Lamoureux-Morando started playing ice hockey with their four
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older brothers and their friends on a frozen pond next to their home in North Dakota. No girls hockey teams, no problem?they just
played on boys teams. They went on to win six World Championships and played in three Olympics, winning two silver medals and
ultimately a gold medal in South Korea in 2018 for the USA Women’s National Team. They did not allow roadblocks and
discrimination deter them from taking on their governing body—USA Hockey—threatening to boycott the 2017 World Championships
and jeopardizing their ability to compete in the 2018 Olympics unless their gender equity issues were addressed. The success of
Monique, Jocelyne, and their team thrust them into the center of the struggle for gender equity, for women in hockey and in sports
in general, as well as in society at large. In Dare to Make History, the Lamoureux twins chronicle their journey to the pinnacle of
their sport, their efforts along with almost 150 other hockey players to start a new professional women’s hockey league, their
training to come back and make another national team after giving birth, their tireless efforts to advance the interests of
disadvantaged communities in closing the digital divide, and their ongoing contributions as role models championing the dreams of
future generations of girls in sports, education, and the workplace. This is not a hockey book. It is not a girls book. It is a book
about the importance of the fight for equity, particularly gender equity. It is the inspirational story of how two young women from a
small town in North Dakota have dreamed big—had the courage to take on huge battles—and in the end how they have dared to
make history.
Bell Canada and the City of Hamilton are pleased to announce they will be moving forward together with a Bell investment of
approximately $400 million to expand broadband Internet access in urban and rural areas of Hamilton, the largest digital
infrastructure investment in the City's history. Over the next five years, Bell and a Bell-funded team of City of Hamilton staff will
bring direct fibre network connections to more than 200,000 homes and business locations throughout the City with zero cost to
taxpayers. The network will provide consumers with access to data speeds up to 1.5 gigabits per second, the fastest home
Internet speeds in Canada. Working in partnership with the Hamilton Chamber of Commerce's Digital Infrastructure Task Force,
gaps in digital infrastructure across the community were identified. Subsequently, the City worked to increase investment in digital
infrastructure to address the gaps. As part of the plan to enhance Hamilton's standing as a Digital City, Mayor Eisenberger
requested that broadband speeds be enhanced for all of urban Hamilton, business parks and major commercial areas, and rural
areas in the community. In addition to premium network support for the City's business community, the Bell project includes the
expansion of high-speed Bell Wireless Home Internet service to 8,000 homes in rural Hamilton. This innovative 5G capable
technology delivered over Bell's advanced LTE wireless network provides broadband residential Internet access for small towns,
farming communities and other less populated locations. Bell will work in close cooperation with the City and local contractors,
including Aecon, Telecon and Sentrex, to employ innovative techniques to minimize disruption to residents and businesses
throughout the project. The majority of the network build will consist of new fibre installed underground, with additional fibre located
on Bell, Hydro One and Alectra Utilities poles.
We expect sports to be fair and equal—everyone who tries out has a chance to play and everyone who plays hard has a chance to
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win. But is that really true? In reality, female athletes are paid far less than their male counterparts. Youth sports often cost too
much for many families to participate in. African American athletes continue to face discrimination both on and off the field.
Adaptive sports are considered to be only for those with disabilities. But there are signs of progress as sports organizations try to
promote equality and fairness. This study explores the intricacies of inclusion and exclusion in sports.
Discusses the players, theories, and trends that affect how the world communicates and gets their information This book is the
most definitive text on multinational communication and media conglomerates, exploring how global media influences both
audiences and policy makers around the world. Comprehensively updated to reflect the many fast moving developments
associated with this dynamic field, this new edition investigates who and where certain cultural products are coming from and why,
and addresses issues and concerns about their impact all over the world. Global Communication: Theories, Stakeholders and
Trends, 5th Edition is framed by two theories. One is World System Theory (WST), which views nations through an economic lens.
The other, Electronic Colonialism Theory (ECT), views nations through a cultural lens. Through these theories, the book examines
broadcasting, mass media, and news services ranging from MSNBC, MTV, and CNN to television sitcoms and Hollywood export
markets. It investigates the roles of the major players, such as News Corp, Sony, the BBC, Disney, Bertelsmann, Viacom, or Time
Warner, and probes the role of advertising and the Internet and their ability to transcend national boundaries and beliefs. New
chapters look at the growing importance and significance of other major regions such as the media in the Middle East, Europe,
and Asia. Outlines the major institutions, individuals, corporations, technologies, and issues that are altering the international
information, telecommunication, and broadcasting order Focuses on a broad range of issues, ranging from social media and new
services like Netflix, as well as Arab and Asian media Explains and interprets three major movements or theories: NWICO,
Electronic Colonialism, and World System Theory Includes major updates to the chapter on the Internet to incorporate global
events over the last 5+ years (such as Russian use thereof, Facebook, Google) Looks at how streaming services such as Netflix,
Amazon, Spotify, and more have emerged as dominant players in world entertainment Offers an updated instructor’s website with
instructor's manual, test banks, and student activities Global Communication: Theories, Stakeholders and Trends, 5th Edition is
intended as an upper-level, undergraduate text for students in courses on International/Global Communication, Global
Media/Journalism, and Media Systems in Journalism, Communications, or Media Studies Departments.
As the Olympic spectacle grows, broadcast coverage becomes bigger, more complex, and more sophisticated. Part sporting event, part
reality show, and part global festival, the Olympics can be seen as both intensely nationalistic and a celebration of a shared sense of
international community. This book sheds new light on how the Olympic experience has been shaped by television and expanded across
multiple platforms and formats. Combining a multitude of approaches ranging from interviews to content analyses to audience surveys, the
book explores the production, influence, and significance of Olympic media in contemporary society. Built on a central case study of NBC’s
coverage of the Rio Games in 2016, which is then placed within 20 years of content analyses, the book focuses on the entire Olympic
television process from production to content to effects. Touching on key themes such as race, gender, history, consumerism, identity,
nationalism, and storytelling, Olympic Television: Broadcasting the Biggest Show on Earth is fascinating reading for any student or scholar
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with an interest in sport, media, and the global impact of mega-events.
Governance in Sport: Analysis and Application With Web Resource examines governance within sport organizations. Learn legal foundations
and agency functions at multiple levels, and examine industry sectors, including sport wagering and esports. The web resource includes 12 in-
depth, modern case studies.
Covers every key functional and theoretical area of sport marketing, including marketing research, information systems, consumer behavior,
logistics, retail management, sales management, e-commerce, promotions, advertising, sponsorship, and international business.
Communication and SportWalter de Gruyter GmbH & Co KG
The Olympic Games have become the definitive sports event, with an unparalleled global reach and a remarkably diverse constituency of
stakeholders, from the IOC and International Federations to athletes, sponsors and fans. It has been estimated, for example, that 3.6 billion
people (about half of the world population) watched at least one minute of the Beijing Games in 2008 on television. The driving force behind
the rise of the modern Olympics has been the Olympic marketing programme, which has acted as a catalyst for cooperation between
stakeholders and driven the promotion, financial security and stability of the Olympic movement. This book is the first to explain the principles
of Olympic marketing and to demonstrate how they can be applied successfully in all other areas of sports marketing and management. The
book outlines a strategic and operational framework based on three types of co-productive relationships (market, network and informal) and
explains how this framework can guide professional marketing practice. Containing case studies, summaries, insight boxes and examples of
best practice in every chapter, this book is important reading for all students and practitioners working in sports marketing, sports
management or Olympic studies.
Based on a decade of research by two leading action sports scholars, this book maps the relationship between action sports and the Olympic
Movement, from the inclusion of the first action sports to those featuring for the first time in the Tokyo Olympic Games and beyond. In an
effort to remain relevant to younger audiences, four new action sports, surfing, skateboarding, sport climbing, and BMX freestyle were
included in the Tokyo Olympic program. Drawing upon interviews with Olympic insiders, as well as leaders, athletes, and participants in these
action sports communities, the book details the impacts on the action sports industry and cultures, and offers national comparisons to show
the uneven effects resulting from Olympic inclusion. It reveals the intricate workings of power and politics in contemporary sports
organisations, and maps key trends in this changing sporting landscape. Action Sports and the Olympic Games is a fascinating read for
anybody studying the Olympics, the sociology of sport, action sports, or sport policy.
Managing Major Sports Events: Theory and Practice is a complete introduction to the principles and practical skills that underpin the running
and hosting of major sports events, from initial bid to post-event legacy and sustainability. Now in a fully-revised and updated new edition, the
book draws on the latest research from across multiple disciplines; explores real-world situations, and emphasises practical problem-solving
skills. It covers every key area in the event management process, including: • Bidding, leadership, and planning • Marketing and human
resource management • Venues and ceremonies • Communications and technology (including social media) • Functional area
considerations (including sport, protocol, and event services) • Security and risk management • Games-time considerations • Event wrap-up
and evaluation • Legacy and sustainability This revised edition includes expanded coverage of cutting-edge topics such as digital media,
culture, human resources, the volunteer workforce, readiness, security, and managing Games-time. Each chapter combines theory, practical
decision-making exercises and case studies of major sports events from around the world, helping students and practitioners alike to
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understand and prepare for the reality of executing major events on an international scale. Also new to this edition is an ‘Outlook, Trends and
Innovations’ section in each chapter, plus ‘tips’ by leading events professionals. Managing Major Sports Events: Theory and Practice is an
essential textbook for any course on sports event management or international sports management, and an invaluable resource for all sport
management researchers, practitioners and policy-makers. Online resources include PowerPoint slides, multiple choice questions, essay
questions and decision-making exercises.
Media Literacy teaches readers how to navigate through the overwhelming flood of information found in today’s media-saturated world.
Drawing from thousands of media research studies, author W. James Potter explores the key components to understanding the fascinating
world of mass media. Potter presents numerous examples and facts to help readers understand how the media operate, how they attract
attention, and how they influence the public. The Ninth Edition has been thoroughly updated to evolve with the ever-changing media
landscape and features a new chapter on fake news, debating what we as news consumers can do to recognize fake news in order to avoid
its influence. Each chapter concludes with a set of exercises to help readers apply the chapter material to everyday life and engage in a step-
by-step process to increase their own media literacy.
The End of the CBC? is about three overlapping crises: the crisis that has enveloped the CBC, the crisis of news, and the crisis of
democracy. They are all the result to some degree of the vast changes that have overtaken and consumed the media world in the last ten to
fifteen years. The emergence of platforms such as Google, Facebook, Twitter, and Netflix, the hyper-targeting of individual users through
data analytics, the development of narrow online identity communities, and the rise of an attention economy that makes it more and more
difficult for any but the most powerful media organizations to be noticed, have changed the media landscape in dramatic ways. The effects on
the CBC and on other Canadian media organizations have been shattering. Describing the failure of successive governments to address
problems faced by the public broadcaster, this book explains how the CBC lost its place in sports, drama, and entertainment. Taras and
Waddell propose a way forward for the CBC – one in which the corporation concentrates its resources on news and current affairs and re-
establishes a reputation for depth and quality.
Canaries in the Data Mine offers an account of the lived experiences and cultural expectations of young people growing up in
digital environments increasingly owned by others and designed for profit. At the book’s core is a participatory research project
that first interviewed New York City teens about their digital habits and then engaged a group of five young people in designing the
prototypical platform of their time: a social network. In this engaging book, Gregory T. Donovan penetrates beyond the interface to
consider the digital geography of contemporary youth, arguing that understanding what young people are grappling with portends
what is, or will soon be, felt by society at large. Drawing from in-depth interviews and design workshops, he shows how
informational capitalism is reproduced at an intimate scale as well as how involving young people in digital design can foster
capacities for reworking and resisting the conditions of a rising rentier society.
An autobiography by skating sensation Tara Lipinski, the youngest skater ever to win United States and World Figure Skating
Championships.
Sport is a universal feature of global popular culture. It shapes our identities, affects our relationships, and defines our
communities. It also influences our consumption habits, represents our cultures, and dramatizes our politics. In other words, sport
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is among the most prominent vehicles for communication available in daily life. Nevertheless, only recently has it begun to receive
robust attention in the discipline of communication studies. The Handbook of Communication and Sport attends to the recent and
rapid growth of scholarship in communication and media studies that features sport as a central site of inquiry. The book attempts
to capture a full range of methods, theories, and topics that have come to define the subfield of "communication and sport" or
"sports communication." It does so by emphasizing four primary features. First, it foregrounds "communication" as central to the
study of sport. This emphasis helps to distinguish the book from collections in related disciplines such as sociology, and also
points readers beyond media as the primary or only context for understanding the relationship between communication and sport.
Thus, in addition to studies of media effects, mediatization, media framing, and more, readers will also engage with studies in
interpersonal, intercultural, organizational, and rhetorical communication. Second, the handbook presents an array of methods,
theories, and topics in the effort to chart a comprehensive landscape of communication and sport scholarship. Thus, readers will
benefit from empirical, interpretive, and critical work, and they will also see studies drawing on varied texts and sites of inquiry.
Third, the Handbook of Communication and Sport includes a broad range of scholars from around the world. It is therefore neither
European nor North American in its primary focus. In addition, the book includes contributors from commonly under-represented
regions in Asia, Africa, and South America. Fourth, the handbook aims to account for both historical trajectories and contemporary
areas of interest. In this way, it covers the central topics, debates, and perspectives from the past and also suggests continued
and emerging pathways for the future. Collectively, the Handbook of Communication and Sport aspires to provide scholars and
students in communication and media studies with the most comprehensive assessment of the field available.
Combining knowledge from sport management, marketing, media, leadership, governance, and consumer behavior in innovative
ways, this book goes further than any other in surveying current theory and research on the business of women’s sport around the
world, making it an unparalleled resource for all those who aspire to work in, or understand, women’s sport. Featuring
international perspectives, with authors from North America, South America, Europe, Asia, and Oceania, and insightful, in-depth
profiles of real leaders within different sectors of women's sport in the global sport industry, the Routledge Handbook of the
Business of Women's Sport offers an integrated understanding of the ways traditional media and social media impact both the
understanding and advancement of women’s sport properties, businesses, teams, and athletes. Innovative case studies show
how societal issues such as gender, power, and framing impact the business of women’s sports and those who work in women’s
sport. An essential reference for any researcher or advanced student with an interest in women’s sport or women in business, and
useful supplementary reading for researchers and advanced students working in sport business, sport management, mainstream
business and management, or women’s studies.
Marketing at the Olympics, the attraction and the rewards Essential reading in preparation for the 2012 London Olympics, the
newly revised and fully updated second edition of The Olympic Games Effect offers fascinating sports marketing and branding
insights into the promotion of the Games themselves, and their unique attraction for corporations in particular. The important
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lessons of past Olympics will be used to show a hundred year-plus tradition based on a several thousand year old testament to the
love of sports and competition, revealing how, in recent years, this has evolved into a seductively attractive vehicle for a wide
range of audiences, from consumers to corporations. Loaded with historical information on the Olympics, the book traces the
history of the Olympics back to 776 BC. This legacy is vital to the ongoing success of the Olympics, and is at the heart of why
brands care so much Packed with illustrations that illustrate how the Games have become arguably the world's most successful
sports event and the marketing opportunities this has led to Includes relevant business strategies and recommendations to help
companies understand how to make more effective sports sponsorship decisions This timely new edition of The Olympic Games
Effect shows the value contributed by sponsoring the world's premier sporting event, and explains how, by extension, other global
sports events have the potential to generate similarly impressive results for their sponsors.
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