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Pre Suasion Channeling Attention For
Change
Looks at the power of effective persuasion, describing
the mindset and tactics of persuasion professionals and
detailing ways to protect oneself from becoming a victim
of manipulation.
To understand many of our everyday joint actions we
need a theory of skillful joint action. In everyday contexts
we do numerous things together. Philosophers of
collective intentionality have wondered how we can
distinguish parallel cases from cases where we act
together. Often their theories argue in favor of one
characteristic, feature, or function, that differentiates the
two. This feature then distinguishes parallel actions from
joint action. The approach in this book is different. Three
claims are developed: (1) There are several functions
that help human agents coordinate and act together. (2)
This entails that joint action should be understood
through these different, interrelated, types of
coordination. (3) A multidimensional conceptual space,
with three levels of control and coordination, will allow us
to connect these different forms of coordination and their
interdependencies. This allows us to understand the
jointness of an action in a more differentiated and
encompassing way. This approach has ramifications for
several distinctions that are typically understood to be
binary, including those between action and mere bodily
movement, joint action and parallel action, and action
together and not together.
An extraordinary exploration of how technology can
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empower social and political organizers For the first time
in history, the tools for cooperating on a global scale are
not solely in the hands of governments or institutions.
The spread of the internet and mobile phones are
changing how people come together and get things
done—and sparking a revolution that, as Clay Shirky
shows, is changing what we do, how we do it, and even
who we are. Here, we encounter a whoman who loses
her phone and recruits an army of volunteers to get it
back from the person who stole it. A dissatisfied airline
passenger who spawns a national movement by taking
her case to the web. And a handful of kids in Belarus
who create a political protest that the state is powerless
to stop. Here Comes Everybody is a revelatory
examination of how the wildfirelike spread of new forms
of social interaction enabled by technology is changing
the way humans form groups and exist within them. A
revolution in social organization has commenced, and
Clay Shirky is its brilliant chronicler. "Drawing from
anthropology, economic theory and keen observation,
[Shirky] makes a strong case that new communication
tools are making once-impossible forms of group action
possible . . . [an] extraordinarily perceptive new book."
-Minneapolis Star Tribune "Mr. Shirky writes cleanly and
convincingly about the intersection of technological
innovation and social change." -New York Observer
Presents a comprehensive guide to the essential skills,
strategies, techniques, and creative mindset of
successful negotiation, drawing on the latest behavioral
research and real-life case studies to explain how to
prepare for and execute negotiations, from identifying
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opportunities to overcoming resistance and defusing
hardball tactics. Reprint. 30,000 first printing.
Tropical forests are an undervalued asset in meeting the
greatest global challenges of our time—averting climate
change and promoting development. Despite their
importance, tropical forests and their ecosystems are
being destroyed at a high and even increasing rate in
most forest-rich countries. The good news is that the
science, economics, and politics are aligned to support a
major international effort over the next five years to
reverse tropical deforestation. Why Forests? Why Now?
synthesizes the latest evidence on the importance of
tropical forests in a way that is accessible to anyone
interested in climate change and development and to
readers already familiar with the problem of
deforestation. It makes the case to decisionmakers in
rich countries that rewarding developing countries for
protecting their forests is urgent, affordable, and
achievable.
Pre-Suasion: Channeling Attention for Change by Robert
Cialdini Ph.D | Book Summary | Abbey Beathan
(Disclaimer: This is NOT the original book. If you're
looking for the original book, search this link:
http://amzn.to/2FtDgSk) A master pre-suader is here to
teach you the hack to get your way in any negotiation. In
Pre-Suasion, Robert Cialdini talks about an interesting
approach to negotiation. The fact that the message you
want to deliver is not that important, the most relevant
part of any negotiation is the moment just before
delivering said message. In that time frame, it is your
chance to strike and to use the techniques explained in
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this book to come out of the negotiation with a victory
smile on your face. (Note: This summary is wholly written
and published by Abbey Beathan. It is not affiliated with
the original author in any way) "You use your cuts to get
people to swing attention to the parts of your message
you really want them to focus on." - Robert B. Cialdini
Become a pre-suader learning from the best of the best
in negotiations, social psychologist Robert Cialdini who
has years of experiences as a pre-suader and has
obtained espectacular results. In Pre-suasion you'll learn
about how to redirect the audience's focus of attention
before a relevant action thus changing their state of mind
which is the key to victory. Are you ready to become a
rockstar pre-suader? With Cialdini, you'll learn to make
your move in just the right moment and say just the right
things to come out on top of a negotiation. P.S. Presuasion is an extraordinary book meant to teach you the
best method of negotiation that is currently being
practiced. P.P.S. It was Albert Einstein who famously
said that once you stop learning, you start dying. It was
Bill Gates who said that he would want the ability to read
faster if he could only have one superpower in this world.
Abbey Beathan's mission is to bring across amazing
golden nuggets in amazing books through our
summaries. Our vision is to make reading non-fiction fun,
dynamic and captivating. Ready To Be A Part Of Our
Vision & Mission? Scroll Up Now and Click on the "Buy
now with 1-Click" Button to Get Your Copy. Why Abbey
Beathan's Summaries? How Can Abbey Beathan Serve
You? Amazing Refresher if you've read the original book
before Priceless Checklist in case you missed out any
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crucial lessons/details Perfect Choice if you're interested
in the original book but never read it before FREE 2
Page Printable Summary BONUS for you to paste in on
your office, home etc Disclaimer Once Again: This book
is meant for a great companionship of the original book
or to simply get the gist of the original book. If you're
looking for the original book, search for this link:
http://amzn.to/2FtDgSk "One of the greatest and most
powerful gift in life is the gift of knowledge. The way of
success is the way of continuous pursuit of knowledge" Abbey Beathan
This book transcends current debate on government
regulation by lucidly outlining how regulations can be a
fruitful combination of persuasion and sanctions. The
regulation of business by the United States government
is often ineffective despite being more adversarial in tone
than in other nations. The authors draw on both empirical
studies of regulation from around the world and modern
game theory to illustrate innovative solutions to this
problem. Their ideas include an argument for the
empowerment of private and public interest groups in the
regulatory process and a provocative discussion of how
the government can support and encourage industry selfregulation.
I took home more in a year than the CEOs of
McDonalds, IKEA, Ford, Motorola, and
Yahoo....combined....as a kid in my twenties....using the
$100M Offer method. It works. And it will work for you.
Not that long ago though, my business had gotten so
bad that I literally couldn't even give my services away
for free. At the end of each month, I would look at my
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bank account hoping to see progress (but there wasn't). I
knew something had to change...but what? Over the 48
months, I went from losing money to making $36 for
every $1 spent. In that time period, we generated over
$120,000,000 across four different industries: service, ecommerce, software, and brick & mortar. But, unlike
everyone else, we didn't have great funnels, great ads,
or a wealthy niche. In fact, we didn't even send emails
until we had crossed $50M in sales(!). Instead, we were
able to do this one thing really well....we created offers
so good, people felt stupid saying no. Here's exactly
what this book will show you how to do: How To Charge
A Lot More Than You Currently Are... How To Make
Your Product So Good, Prospects Find A Way To Pay
For It How To Enhance Your Offer So Much, Prospects
Buy Without Hesitating And so much more... If you want
to get more prospects to reply to your ads for less
advertising dollars, and get them to say YES to
breathtaking prices...then grab this book, use its
contents, and see for yourself.
This book is an addition to the burgeoning secondary
literature on ancient emotions. Its primary aim is to
suggest possible ways in which recent approaches to
emotions can help us understand significant aspects of
persuasion in classical antiquity and, especially
audiences' psychological manipulation in the civic
procedures of classical Athens. Based on cognitive
approaches to emotions, Skinner's theoretical work on
the language of ideology, or ancient theories about
enargeia, the book examines pivotal aspects of
psychological manipulation in ancient rhetorical theory
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and practice. At the same time, the book looks into
possible ways in which the emotive potentialities of
vision -both sights and mental images- are explained or
deployed by orators. The book includes substantial
discussion of Gorgias' approach to sights ' emotional
qualities and their implications for persuasion and
deception and the importance of visuality for Thucydides'
analysis of emotions' role in the polis' public
communication. It also looks into the deployment of
enargeia in forensic narratives revolving around violence.
The book also focuses on the ideological implications of
envy for the political discourse of classical Athens and
emphasizes the rhetorical strategies employed by selfpraising speakers who want to preempt their listeners'
loathing. The book is therefore a useful addition to the
burgeoning secondary literature on ancient emotions.
Despite the prominence of emotions in classicists'
scholarly work, their implications for persuasion is
undeservedly under-researched. By employing appraisaloriented analysis of emotions this books suggests new
methodological approaches to ancient pathopoiia. These
approaches take into consideration the wider ideological
or cultural contexts which determine individual speakers'
rhetorical strategies. This book is the second volume of
Ancient Emotions, edited by George Kazantzidis and
Dimos Spatharas within the series Trends in Classics.
Supplementary Volumes. This project investigates the
history of emotions in classical antiquity, providing a
home for interdisciplinary approaches to ancient
emotions, and exploring the inter-faces between
emotions and significant aspects of ancient literature and
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culture
Explains the theory of political survival, particularly in
cases of dictators and despotic governments, arguing
that political leaders seek to stay in power using any
means necessary, most commonly by attending to the
interests of certain coalitions.
An introduction to the art of rhetoric explains how
persuasion can profoundly influence personal and
professional successes and reveals an array of
techniques employed by such personalities as Aristotle
and Winston Churchill.
The acclaimed New York Times and Wall Street Journal
bestseller from Robert Cialdini—“the foremost expert on
effective persuasion” (Harvard Business
Review)—explains how it’s not necessarily the message
itself that changes minds, but the key moment before
you deliver that message. What separates effective
communicators from truly successful persuaders? With
the same rigorous scientific research and accessibility
that made his Influence an iconic bestseller, Robert
Cialdini explains how to prepare people to be receptive
to a message before they experience it. Optimal
persuasion is achieved only through optimal pre-suasion.
In other words, to change “minds” a pre-suader must
also change “states of mind.” Named a “Best Business
Books of 2016” by the Financial Times, and
“compelling” by The Wall Street Journal, Cialdini’s PreSuasion draws on his extensive experience as the most
cited social psychologist of our time and explains the
techniques a person should implement to become a
master persuader. Altering a listener’s attitudes, beliefs,
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or experiences isn’t necessary, says Cialdini—all that’s
required is for a communicator to redirect the audience’s
focus of attention before a relevant action. From studies
on advertising imagery to treating opiate addiction, from
the annual letters of Berkshire Hathaway to the annals of
history, Cialdini outlines the specific techniques you can
use on online marketing campaigns and even effective
wartime propaganda. He illustrates how the artful
diversion of attention leads to successful pre-suasion
and gets your targeted audience primed and ready to
say, “Yes.” His book is “an essential tool for anyone
serious about science based business strategies…and is
destined to be an instant classic. It belongs on the shelf
of anyone in business, from the CEO to the newest
salesperson” (Forbes).
What is loserthink? If you've been on social media lately,
or turned on your TV, you may have noticed there are a
lot of dumb ideas floating around out there. "We know
when history will repeat and when it won't." "We can tell
the difference between evidence and coincidences."
"The simplest explanation is usually true." "Stay in your
channel." Wrong, wrong, dangerous, and wrong! These
false beliefs are the result of what Scott Adams, the
creator of the Dilbertcomic and a lifelong student of
group psychology, calls loserthink. Loserthink is the
epidemic of sneaky mental habits trapping its victims in
their own bubbles of reality. Even the smartest and most
educated among us can slip into its seductive grasp. If
we're not careful, loserthink would have us believe that
every Trump supporter is a bigoted racist, addicts should
be responsible for fixing the opioid epidemic, any form of
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gun control is a slippery slope to full confiscation, and
that your relationship fell apart simply because you
chewed with your mouth open. This book will teach you
how to spot and avoid loserthink before it starts to
influence you--and will give you scripts to respond when
it's being brandished against you, whether by wellintentioned friends, strangers on the internet, or political
pundits. You'll learn the best defense against emotionally
powerful but vacuous arguments and how to spot the
underlying causes of loserthink, like the inability to get
ego out of your decisions, thinking with words instead of
reasons, failing to imagine alternative explanations, and
making too much of coincidences. Using his patented
blend of humor and social satire, along with candid
examples of falling prey to loserthink from his own past,
Adams offers elegant analytical frameworks for clear
thinking, evoking the mental models of scientists,
economists, entrepreneurs, and artists. Your bubble of
reality doesn't have to be a prison. This book will show
you how to break free-and, what's more, to be among
the most perceptive and respected thinkers in every
conversation.
Unleash The Power Of Psychology, Avoid
Disagreements And Get What You Want Out Of Life
With This Comprehensive Guide To Persuasion And
Influence If you've always wanted to learn how to
convince other people to see things from your
perspective, but struggle to get cooperation from them,
then keep reading... Are you frustrated by your inability
to communicate with people effectively? Are you tired of
trying your hand in negotiation-whether it's asking
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someone out for a date or asking your boss for a raiseand failing? Have you tried advice from psychologists or
people on the Internet that has no real-world application
and fails to live up to their promises? Do you finally want
to end the pain of missing out on life-changing
opportunities and experiences because of a lack of being
able to get people to see things your way? Are you
wondering if there is a surefire method to help you get
more out of life? If you thought yes, then you've come to
the right place. Persuading people doesn't have to be
complicated. In fact, it's much easier than you think, and
you don't have to believe me. An article from the Project
Management Institute links 6 simple laws to the whole
expertise of persuasion, some of which you are going to
learn more about in this guide. Here's just a tiny fraction
of what you'll discover: 7 magic persuasion tactics you
can use today (page 95) The remarkable mindset shift
you need to become an amazing persuader and
influencer (page 27) Expert insights into how the human
mind really works and how to use it to get what you want
from other people (page 32) The subtle secret between
influence and persuasion (page 68) 4 simple ways to
master influence and persuasion (page 82) The 5 proven
principles of persuasion that will help you win over
anybody to your side (page 85) A startling approach to
persuade people without being overt (page 96) 4
bulletproof methods of persuasion that lead to mastery
(page 106) ...and tons more! Imagine how your life will
change when you're able to get into the heads of people
and figure out what to say and do to get them to
cooperate with you. Imagine being looked at in awe
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when you handle tense social and professional situations
with poise and ease. Even if you're the least charismatic
person in the room, even if you have trouble asking for
the smallest of favors from people, you're going to learn
how to persuade people like a salesman... without all the
sleaziness. And if you have a deep-seated desire to
become a more charismatic version of yourself, scroll up
and click "add to cart" to buy now!
This book argues that, rather than being conceived
merely as a hindrance, the body contributes
constructively in the fashioning of a Platonic unified self.
The Phaedo shows awareness that the indeterminacy
inherent in the body infects the validity of any scientific
argument but also provides the subject of inquiry with the
ability to actualize, to the extent possible, the ideal self.
The Republic locates bodily desires and needs in the
tripartite soul. Achievement of maximal unity is
dependent upon successful training of the rational part of
the soul, but the earlier curriculum of Books 2 and 3,
which aims at instilling a pre-reflectively virtuous
disposition in the lower parts of the soul, is a prerequisite
for the advanced studies of Republic 7. In the Timaeus,
the world soul is fashioned out of Being, Sameness, and
Difference: an examination of the Sophist and the
Parmenides reveals that Difference is to be identified
with the Timaeus’ Receptacle, the third ontological
principle which emerges as the quasi-material
component that provides each individual soul with the
alloplastic capacity for psychological growth and
alteration.
At some point today you will have to influence or
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persuade someone - your boss, a co-worker, a
customer, client, spouse, your kids, or even your friends.
What is the smallest change you can make to your
request, proposal or situation that will lead to the biggest
difference in the outcome? In The small BIG, three
heavyweights from the world of persuasion science and
practice -- Steve Martin, Noah Goldstein and Robert
Cialdini -- describe how, in today's information
overloaded and stimulation saturated world, increasingly
it is the small changes that you make that lead to the
biggest differences. In the last few years more and more
research - from fields such as neuroscience, cognitive
psychology, social psychology, and behavioral
economics - has helped to uncover an even greater
understanding of how influence, persuasion and
behavior change happens. Increasingly we are learning
that it is not information per se that leads people to make
decisions, but the context in which that information is
presented. Drawing from extensive research in the new
science of persuasion, the authors present lots of small
changes (over 50 in fact) that can bring about
momentous shifts in results. It turns out that anyone can
significantly increase his or her ability to influence and
persuade others, not by informing or educating people
into change but instead by simply making small shifts in
approach that link to deeply felt human motivations.
We live in an age of persuasion. Leaders and institutions
of every kind--public and private, large and small--must
compete in the marketplace of images and messages.
This has been true since the advent of mass media, from
broad circulation magazines and radio through the age of
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television and the internet. Yet there have been very few
true geniuses at the art of mass persuasion in the last
century. In public relations, Edward Bernays comes to
mind. In advertising, most Hall-of-Famers--J. Walter
Thomson, David Ogilvy, Bill Bernbach, Bruce Barton,
Ray Rubicam, and others--point to one individual as the
"father" of modern advertising: Albert D. Lasker. And yet
Lasker--unlike Bernays, Thomson, Ogilvy, and the
others--remains an enigma. Now, Jeffrey Cruikshank and
Arthur Schultz, having uncovered a treasure trove of
Lasker's papers, have written a fascinating and revealing
biography of one of the 20th century's most powerful,
intriguing, and instructive figures. It is no exaggeration to
say that Lasker created modern advertising. He was the
first influential proponent of "reason why" advertising, a
consumer-centered approach that skillfully melded form
and content and a precursor to the "unique selling
proposition" approach that today dominates the industry.
More than that, he was a prominent political figure,
champion of civil rights, man of extreme wealth and
hobnobber with kings and maharajahs, as well as with
the likes of Albert Einstein and Eleanor Roosevelt. He
was also a deeply troubled man, who suffered mental
collapses throughout his adult life, though was able fight
through and continue his amazing creative and
productive activities into later life. This is the story of a
man who shaped an industry, and in many ways, shaped
a century.
What separates average persuaders from extraordinary
successful ones? Using the same combination of
rigorous scientific research and accessibility that made
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his Influence an iconic bestseller, Robert Cialdini
explains how the best communicators capitalize on
"privileged moments for change," in which audiences
become receptive to a message before they experience
it. Optimal persuasion is achieved through optimal
persuasion. To change minds, savvy pre-suaders first
change "states of mind." His first solo book in more than
thirty years, Cialdini's Pre-Suasion draws on his
experience as the most cited social psychologist of our
time and explains the methods of master pre-suaders.
He draws on an array of studies and accounts, from
successful online marketing campaigns to effective
wartime propaganda efforts, illustrating how the artful
channeling of attention leads to potent pre-suasion and
positive outcomes. Book jacket.
Do you want more sales and clients for your business?
Do you want to learn the most important areas of
leverage within digital marketing? Do you want to gain a
very in-demand skill to excel in your career? If you
answered yes to any of those questions, this is the book
for you.If you're selling in the 21st century using digital
marketing is unavoidable.That's why you need to
understand the timeless digital marketing strategies laid
out in this book, to be able to market and scale up any
business.This 50,000+ word book is the culmination of
my more than 8 years working full-time in Digital
Marketing, having collectively handled marketing
budgets of over 2 million dollars focusing on
performance data-driven marketing. In this book, I outline
the timeless principles that have led to my success in
this field, along with practical step by step instructions on
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how to go about implementing your digital marketing
strategy to get more sales, more clients and more
business.
Scott Adams-a trained hypnotist and a lifelong student of
persuasion-was one of the earliest public figures to
predict Trump's win, doing so a week after Nate Silver
put Trump's odds at 2 percent in his FiveThirtyEight.com
blog. The mainstream media regarded Trump as a
novelty and a sideshow. But Adams recognized in Trump
a level of persuasion you only see once in a generation.
Trump triggered massive cognitive dissonance and
confirmation bias on both the left and the right. We're
hardwired to respond to emotion, not reason. We might
listen to 10 percent of a speech-a hand gesture here, a
phrase there-and if the right buttons are pushed, we
irrationally agree with the speaker and invent reasons to
justify that decision after the fact. The point isn't whether
Trump was right or wrong, good or bad. Win Bigly goes
beyond politics to look at persuasion tools that can work
in any setting-the same ones Adams saw in Steve Jobs
when he invested in Apple decades ago. For instance- If
you need to convince people that something is important,
make a claim that's directionally accurate but has a big
exaggeration in it. Everyone will spend endless hours
talking about how wrong it is while accidentally
persuading themselves the issue is a high priority. Stop
wasting time on elaborate presentations. Inside, you'll
learn which components of your messaging matter, and
where you can wing it. Creating "linguistic kill shots" with
persuasion engineering (such as "Low-energy Jeb") can
be more powerful than facts and policies. Adams offers
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nothing less than "access to the admin passwords to
human beings." This is a must-read if you care about
persuading others in any field-or if you just want to resist
persuasion from others.
Most of us are only too aware that, whatever roles we
have in today's fast-moving world, much of our success
lies in getting others to say 'Yes' to our requests. What
many people might not be aware of, though, is the vast
amount of research that has been conducted on the
influence process. What factors cause one person to say
'Yes' to the request of another? Yes! is full of practical
tips based on recent academic research that shows how
the psychology of persuasion can provide valuable
insights for anyone interested in improving their ability to
persuade others - whether in the workplace, at home or
even on the internet. It combines the counter-intuition of
Freakonomics with the popularising of Does Anything
Eats Wasps? For each mini-chapter contains a mystery
which is solved in a way that provides food for thought
for anyone looking to be more persuasive, and for
anyone interested in how the world works.
Two leadership consultants identify three keys to being a
more effective leader: knowing your strengths and
investing in others' strengths, getting people with the
right strengths on your team, and understanding and
meeting the four basic needs of those who look to you
for leadership.
This extraordinary book explains the engine that has
catapulted the Internet from backwater to ubiquity—and
reveals that it is sputtering precisely because of its
runaway success. With the unwitting help of its users,
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the generative Internet is on a path to a lockdown,
ending its cycle of innovation—and facilitating unsettling
new kinds of control. IPods, iPhones, Xboxes, and TiVos
represent the first wave of Internet-centered products
that can't be easily modified by anyone except their
vendors or selected partners. These “tethered
appliances” have already been used in remarkable but
little-known ways: car GPS systems have been
reconfigured at the demand of law enforcement to
eavesdrop on the occupants at all times, and digital
video recorders have been ordered to self-destruct
thanks to a lawsuit against the manufacturer thousands
of miles away. New Web 2.0 platforms like Google mashups and Facebook are rightly touted—but their
applications can be similarly monitored and eliminated
from a central source. As tethered appliances and
applications eclipse the PC, the very nature of the
Internet—its “generativity,” or innovative character—is at
risk. The Internet's current trajectory is one of lost
opportunity. Its salvation, Zittrain argues, lies in the
hands of its millions of users. Drawing on generative
technologies like Wikipedia that have so far survived
their own successes, this book shows how to develop
new technologies and social structures that allow users
to work creatively and collaboratively, participate in
solutions, and become true “netizens.”
"Here is a 'must-read' for all health promotion
researchers and practitioners eager to stay one step
ahead of the pack. A panoply of insightful and promising
new approaches is presented for consideration and
exploration in our contemporary behavioral science
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arsenal." — M. Elaine Auld, MPH, CHES, Chief Executive
Officer, Society for Public Health Education "This book is
an essential addition to the health practice and research
literature, concentrating on theories that have not been
extensively covered elsewhere and that have great
currency. It provides an up-to-date rendition on the
interplay among contemporary public health concerns,
sound public health practice, and the theoretical bases
for practice."— Robert M. Goodman, PhD, MPH, Dean
and Professor, School of Health, Physical Education,
and Recreation, Indiana University "The authors of
Emerging Theories provide vivid descriptions of the state
of the science in health promotion and presents an
exciting map for future research. Understanding and
using theories is the hallmark of an excellent practitioner.
Creating and elaborating theories is the mark of an
excellent researcher. This text will be very valuable for
both." — Noreen M. Clark, PhD, Myron E. Wegman
Distinguished University Professor; Director, Center for
Managing Chronic Disease, University of Michigan
"Emerging Theories captures the dynamic growth in
theories of health promotion and illustrates how
divergent theoretical perspectives are being integrated
into richer explanatory and practice models." — Matthew
W. Kreuter, PhD, MPH, Professor of Social Work and
Medicine; Director, Health Communication Research
Laboratory, Washington University in St. Louis
Offers a look at the causes and effects of poverty and
inequality, as well as the possible solutions. This title features
research, human stories, statistics, and compelling
arguments. It discusses about the world we live in and how
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we can make it a better place.
Pre-Suasion: Channeling Attention for Change by Robert
Cialdini Ph.D Book Summary Abbey Beathan (Disclaimer:
This is NOT the original book.) A master pre-suader is here to
teach you the hack to get your way in any negotiation. In PreSuasion, Robert Cialdini talks about an interesting approach
to negotiation. The fact that the message you want to deliver
is not that important, the most relevant part of any negotiation
is the moment just before delivering said message. In that
time frame, it is your chance to strike and to use the
techniques explained in this book to come out of the
negotiation with a victory smile on your face. (Note: This
summary is wholly written and published by Abbey Beathan.
It is not affiliated with the original author in any way) "You use
your cuts to get people to swing attention to the parts of your
message you really want them to focus on." - Robert B.
Cialdini Become a pre-suader learning from the best of the
best in negotiations, social psychologist Robert Cialdini who
has years of experiences as a pre-suader and has obtained
espectacular results. In Pre-suasion you'll learn about how to
redirect the audience's focus of attention before a relevant
action thus changing their state of mind which is the key to
victory. Are you ready to become a rockstar pre-suader? With
Cialdini, you'll learn to make your move in just the right
moment and say just the right things to come out on top of a
negotiation. P.S. Pre-suasion is an extraordinary book meant
to teach you the best method of negotiation that is currently
being practiced. P.P.S. It was Albert Einstein who famously
said that once you stop learning, you start dying. It was Bill
Gates who said that he would want the ability to read faster if
he could only have one superpower in this world. Abbey
Beathan's mission is to bring across amazing golden nuggets
in amazing books through our summaries. Our vision is to
make reading non-fiction fun, dynamic and captivating. Ready
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To Be A Part Of Our Vision & Mission? Scroll Up Now and
Click on the "Buy now with 1-Click" Button to Get Your Copy.
Why Abbey Beathan's Summaries? How Can Abbey Beathan
Serve You? Amazing Refresher if you've read the original
book before Priceless Checklist in case you missed out any
crucial lessons/details Perfect Choice if you're interested in
the original book but never read it before Disclaimer Once
Again: This book is meant for a great companionship of the
original book or to simply get the gist of the original book.
"One of the greatest and most powerful gift in life is the gift of
knowledge. The way of success is the way of continuous
pursuit of knowledge" - Abbey Beathan
Gerald Graff argues that our schools and colleges make the
intellectual life seem more opaque, narrowly specialized, and
beyond normal learning capacities than it is or needs to be.
Left clueless in the academic world, many students view the
life of the mind as a secret society for which only an elite few
qualify. In a refreshing departure from standard diatribes
against academia, Graff shows how academic unintelligibility
is unwittingly reinforced not only by academic jargon and
obscure writing, but by the disconnection of the curriculum
and the failure to exploit the many connections between
academia and popular culture. Finally, Graff offers a wealth of
practical suggestions for making the culture of ideas and
arguments more accessible to students, showing how
students can enter the public debates that permeate their
lives.
Funding Strategist John Livesay's lively conversations with
some of today's leading business experts reveal the most
powerful keys to a successful pitch.
Learn how small changes can make a big difference in your
powers of persuasion with this New York Times bestselling
introduction to fifty scientifically proven techniques for
increasing your persuasive powers in business and life. Every
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day we face the challenge of persuading others to do what
we want. But what makes people say yes to our requests?
Persuasion is not only an art, it is also a science, and
researchers who study it have uncovered a series of hidden
rules for moving people in your direction. Based on more than
sixty years of research into the psychology of persuasion,
Yes! reveals fifty simple but remarkably effective strategies
that will make you much more persuasive at work and in your
personal life, too. Cowritten by the world’s most quoted
expert on influence, Professor Robert Cialdini, Yes! presents
dozens of surprising discoveries from the science of
persuasion in short, enjoyable, and insightful chapters that
you can apply immediately to become a more effective
persuader. Often counterintuitive, the findings presented in
Yes! will steer you away from common pitfalls while
empowering you with little known but proven wisdom.
Whether you are in advertising, marketing, management, on
sales, or just curious about how to be more influential in
everyday life, Yes! shows how making small, scientifically
proven changes to your approach can have a dramatic effect
on your persuasive powers.
This paper explores what history can tell us about the
interactions between macroprudential and monetary policy.
Based on numerous historical documents, we show that
liquidity ratios similar to the Liquidity Coverage Ratio (LCR)
were commonly used as monetary policy tools by central
banks between the 1930s and 1980s. We build a model that
rationalizes the mechanisms described by contemporary
central bankers, in which an increase in the liquidity ratio has
contractionary effects, because it reduces the quantity of
assets banks can pledge as collateral. This effect, akin to
quantity rationing, is more pronounced when excess reserves
are scarce.
"This is a book deserving of space on every consumer
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marketer's bookshelf." --Journal of Consumer Marketing Best
known for his viral video, "Chat Roulette Mind Reading," Nick
Kolenda is finally revealing some of the psychological secrets
behind his mind reading feats. Using revolutionary principles
from cognitive psychology, Nick has developed ways to
subconsciously influence people's thoughts, and his "mind
reading" demonstrations have been seen by over a million
people across the globe. Methods of Persuasion reveals that
fascinating secret for the first time, and it explains how you
can use those principles to subconsciously influence people's
thoughts in your own life. Drawing on cutting-edge research in
psychology, the entire book culminates a powerful 7-step
persuasion process that follows the acronym, METHODS:
Step 1: Mold Their Perception Step 2: Elicit Congruent
Attitudes Step 3: Trigger Social Pressure Step 4: Habituate
Your Message Step 5: Optimize Your Message Step 6: Drive
Their Momentum Step 7: Sustain Their Compliance This book
teaches you the psychology behind each step, and it explains
how you can use METHODS to influence people's thoughts,
emotions, and behavior in nearly any situation.
Seneca’s developed metaphors draw on what is known to
describe the unknown. They put hard ethical in highly
accessible, and often quite entertaining, terms. The present
book provides a functional description of Seneca’s dialectical
relation between metaphorical language and philosophy. It
shows how Stoic philosophy finds a new means of expression
in Seneca’s highly elaborated rhetorical discourse, and how
this relates to the social and cultural demands of Neronian
culture. Metaphors are purposely utilized to work "collectively"
rather than by category or type and that, therefore, the
analysis of what metaphors do when Seneca chooses to
combine them in clusters, demonstrates the existence of a
"metanarrative of rhetoric". This approach is fundamentally
innovative and has the advantage of gauging the functioning
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of Senecan style as a whole, rather than focusing on single
features of its rhetorical functioning. The main target is to
show how philosophical preaching materially contributes to
the healing of human soul because it shapes the individual’s
cognitive faculty in a way that is physical and not simply
figurative. The stylus and the scalpel blend in their functions.
This kind of therapy is not just the simulacrum of a more
"real" one, it is in itself medical in nature.

Almost everyone can admit that at one time or the other,
they have been tricked or pushed into something
because of naivety or the power of influence. For
whichever motive, we have been an easy target for the
pitches of fundraisers, peddlers and operators of one
type or the other. While some of these people have good
motives, a few of them may have dishonorable
intensions. This opens up the debate on the issue of
compliance and the factors that can cause you to say
yes to another person because of the techniques and
language that they use to convince you. If you have
been keen enough, there is a certain way in which a
request is stated if it is to be successful. A slight
alteration may see the request rejected. Social
psychologists have researched intensely on the
psychology of compliance. Some of these studies have
included laboratory experiments while others have
involved field experiments where real people have been
interviewed to shed light on the power of persuasion.
There are principles that influence the tendency to say
yes to a request. Knowing these principles and how they
work is instrumental if you are to excel in the discipline of
persuasion. Contrary to what many people believe, the
psychology of influence is a preserve of the elite and a
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certain section of the society. The truth is that we all
need to learn on how to harness the power of
persuasion. This is because our daily lives revolve
around bargains of one sort or the other. In the same
way, we fall victim to the persuasions of other people at
least to some degree in our interaction with friends,
neighbors and family. To be competent in the mastery of
compliance, you need more than just an amateurish and
vague understanding of how persuasion works. As you
read this book, you will gain a unique insight into the
strategies and techniques that are effective in the
psychology of influence. In the society, everyone is alive
through the battle for influence. It is a wonderful
experience to take part in an adventure of persuading
others and sweeping them up into an unexpected idea,
action or unproven vision. The ability to create a
sensation and excitement around you is what makes you
a great compliance practitioner. Psychological influence
is not about swaying people against their will but rather
giving them a chance to see things from a new
perspective. Therefore, as the initiator, you have to find a
delivery style that will make it possible for you to
communicate your conviction in an inescapable and
compelling way.
Pre-SuasionA Revolutionary Way to Influence and
PersuadeSimon and Schuster
Argues that public finance--the study of the government's
role in economics--should incorporate principles from
behavior economics and other branches of psychology.
When a pseudonymous programmer introduced “a new
electronic cash system that’s fully peer-to-peer, with no
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trusted third party” to a small online mailing list in 2008,
very few paid attention. Ten years later, and against all
odds, this upstart autonomous decentralized software
offers an unstoppable and globally-accessible hard
money alternative to modern central banks. The Bitcoin
Standard analyzes the historical context to the rise of
Bitcoin, the economic properties that have allowed it to
grow quickly, and its likely economic, political, and social
implications. While Bitcoin is a new invention of the
digital age, the problem it purports to solve is as old as
human society itself: transferring value across time and
space. Ammous takes the reader on an engaging
journey through the history of technologies performing
the functions of money, from primitive systems of trading
limestones and seashells, to metals, coins, the gold
standard, and modern government debt. Exploring what
gave these technologies their monetary role, and how
most lost it, provides the reader with a good idea of what
makes for sound money, and sets the stage for an
economic discussion of its consequences for individual
and societal future-orientation, capital accumulation,
trade, peace, culture, and art. Compellingly, Ammous
shows that it is no coincidence that the loftiest
achievements of humanity have come in societies
enjoying the benefits of sound monetary regimes, nor is
it coincidental that monetary collapse has usually
accompanied civilizational collapse. With this
background in place, the book moves on to explain the
operation of Bitcoin in a functional and intuitive way.
Bitcoin is a decentralized, distributed piece of software
that converts electricity and processing power into
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indisputably accurate records, thus allowing its users to
utilize the Internet to perform the traditional functions of
money without having to rely on, or trust, any authorities
or infrastructure in the physical world. Bitcoin is thus best
understood as the first successfully implemented form of
digital cash and digital hard money. With an automated
and perfectly predictable monetary policy, and the ability
to perform final settlement of large sums across the
world in a matter of minutes, Bitcoin’s real competitive
edge might just be as a store of value and network for
final settlement of large payments—a digital form of gold
with a built-in settlement infrastructure. Ammous’ firm
grasp of the technological possibilities as well as the
historical realities of monetary evolution provides for a
fascinating exploration of the ramifications of voluntary
free market money. As it challenges the most sacred of
government monopolies, Bitcoin shifts the pendulum of
sovereignty away from governments in favor of
individuals, offering us the tantalizing possibility of a
world where money is fully extricated from politics and
unrestrained by borders. The final chapter of the book
explores some of the most common questions
surrounding Bitcoin: Is Bitcoin mining a waste of energy?
Is Bitcoin for criminals? Who controls Bitcoin, and can
they change it if they please? How can Bitcoin be killed?
And what to make of all the thousands of Bitcoin knockoffs, and the many supposed applications of Bitcoin’s
‘blockchain technology’? The Bitcoin Standard is the
essential resource for a clear understanding of the rise of
the Internet’s decentralized, apolitical, free-market
alternative to national central banks.
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Proven methods for building an online income stream
You don't have to quit your current job, or already have
piles of money, or be 24 years old, or riding a booming
economy, in order to start a successful online business.
The Six-Figure Second Income explains how to start or
grow a business even when you think you have plenty of
strikes against you. In the course of building an eightfigure real estate information marketing business, David
Lindahl and Jonathan Rozek tested dozens of tools and
techniques. This book is centered around principles they
derived from all the tests they ran, tools they used, and
money they spent. If you're tired of the gimmicks and
skepticism that anyone can really succeed online, this
book will give you the no-hype, no-nonsense advice you
need.
“The happiest, saddest, sweetest book about rock ‘n’
roll that I’ve ever experienced.”—Chuck Klosterman Mix
tapes: We all have our favorites. Stick one into a deck,
press play, and you’re instantly transported to another
time in your life. For Rob Sheffield, that time was one of
miraculous love and unbearable grief. A time that
spanned seven years, it started when he met the girl of
his dreams, and ended when he watched her die in his
arms. Using the listings of fifteen of his favorite mix
tapes, Rob shows that the power of music to build a
bridge between people is stronger than death. You’ll
read these words, perhaps surprisingly, with joy in your
heart and a song in your head—the one that comes to
mind when you think of the love of your life. Praise for
Love is a Mixtape “A memoir that manages, no small
feat, to be funny and beautifully forlorn at the same
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time.”—The New York Times Book Review “Humorous,
heartbreaking, and heroic.”—Entertainment Weekly “The
finest lines ever written about rock ‘n’ roll . . . Like that
song on the radio, every word of Rob’s book is true.
Love is a mix tape.”—Rolling Stone “Many of us use pop
culture as a mirror of our emotional lives, but Sheffield
happily walks right through the looking glass.”—Los
Angeles Times “Sheffield writes with such aching
remembering, you feel like you are invading his privacy .
. . and it’s the truth of those details that make this
memoir so touching.”—Newsweek
First published in English in 2007 under title: The history
of terrorism: from antiquity to al Qaeda.
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