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Michael D. Cohen, a 20+ year veteran of working on,
teaching, and writing about political campaigns, takes readers
through how campaigns are organized, the state-of-the-art
tools of the trade, and how some of the most interesting
people in politics got their big break
Following one of the most contentious and surprising
elections in US history, the new edition of this classic text
demonstrates unequivocally: Campaigns matter. With new
and revised chapters throughout, Campaigns and Elections
American Style provides a real education in contemporary
campaign politics. In the fifth edition, academics and
campaign professionals explain how Trump won the
presidency, comparing his sometimes novel tactics with tried
and true strategies including how campaign themes and
strategies are developed and communicated, the changes in
campaign tactics as a result of changing technology, new
techniques to target and mobilize voters, the evolving
landscape of campaign finance and election laws, and the
increasing diversity of the role of media in elections. Offering
a unique and careful mix of Democrat and Republican,
academic and practitioner, and male and female campaign
perspectives, this volume scrutinizes national and local-level
campaigns with a special focus on the 2016 presidential and
congressional elections and what those elections might tell us
about 2018 and 2020. Students, citizens, candidates, and
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elections
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but also why it is imperative to do so in an ethical way.
Perfect for a variety of courses in American government, this
book is essential reading for political junkies of any stripe and
serious students of campaigns and elections. Highlights of
the Fifth Edition Covers the 2016 elections with an eye to
2018 and 2020. Explains how Trump won the presidency, the
changes in campaign tactics as a result of changing
technology, new techniques to target and mobilize voters, the
evolving landscape of campaign finance and election laws,
and the increasing diversity of the role of media. Includes a
new part structure and the addition of part introductions to
help students contextualize the major issues and trends in
campaigns and elections.
Seminar paper from the year 2000 in the subject American
Studies - Culture and Applied Geography, grade: 1 (A),
University of Kassel (Anglistics), course: The Making of the
President 2000, 11 entries in the bibliography, language:
English, abstract: There is no aspect of contemporary
American politics more criticized than the modern political
campaign: it provides too little information for the voter, the
amount of money spent is too high, there is no thoughtful
discussion of issues, and campaign organizers will reach to
the very edge of acceptable practices to find some way of
appealing to the voters. These are some of the elements that
are responsible for the growing disgust for election
campaigns and the decline in political interest. However the
question is if campaigns really do have consequences for the
election outcome or if their effect is rather limited. This paper
will focus on the development of political campaigns, their
strategy and planning, as well as on issues and the
presentation of the candidate. The composition will further
have a look on the campaign and election in 1992, on the
actual effects the campaign has on the voter and
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In the
two
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decades scholars perceived a change from old to new
politics, including a significant modification in the nature of
campaigns. In the last years the traditional partyoriented
personal campaign has been largely replaced by the socalled candidate-centered, media-oriented campaign. The
basic elements of campaigns changed dramatically because
of increased nonvoting, the growth in the power of interest
groups, and the power of the media. In national elections the
expansion of the mass media campaign has led to a decline
in the importance of party affiliation, while at the same time
the party organizations themselves became more powerful.
Of the many groundbreaking developments in the 2008
presidential election, the most important may well be the use
of the Internet. In Politicking Online contributors explorethe
impact of technology for electioneering purposes, from
running campaigns andincreasing representation to ultimately
strengthening democracy. The book reveals how social
networking sites such as MySpace and Facebook are used in
campaigns along withe-mail, SMS text messaging, and
mobile phones to help inform, target, mobilize, and
communicate with voters. While the Internet may have
transformed the landscape of modern political campaigns
throughout the world, Costas Panagopoulos reminds readers
that officials and campaign workers need to adapt to
changing circumstances, know the limits of their methods,
and combine new technologies with more traditional
techniques to achieve an overall balance.
Now in its seventh edition, Political Campaign Communication
provides a realistic understanding of the strategic and tactical
communication practices utilized in contemporary political
campaigns. Trent, Friedenberg, and Denton's classic text has
been updated to reflect recent election campaigns, including
the 2010 congressional elections and the initial stages of the
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examined the expanding role of the internet in political
campaigns. Political Campaign Communication continues to
be a classroom favorite—a thoroughly researched, insightful,
and reader-friendly text.
"Provides readers with a comprehensive yet concise and
accessible overview of modern U.S. election campaign
practices"-Now in its sixth edition, Political Campaign Communication
provides a realistic understanding of the strategic and tactical
communication choices candidates and their staffs must
make as they wage an election campaign. Trent and
Friedenberg's classic text has been updated throughout to
reflect recent election campaigns, including 2004 and 2006
as well as the early stages of 2008. A new chapter focuses
on the use of the Internet. Political Campaign Communication
continues to be a classroom favorite—a thoroughly
researched, insightful, and reader-friendly text.
This book aims to further the research in the fields of social
media and political communication by moving beyond the
hype and avoiding the most eye-catching and spectacular
cases. It looks at stable democracies without current political
turmoil, small countries as well as large continents, and minor
political parties as well as major ones. Investigating emerging
practices in the United States, Europe, and Australia, both on
national and local levels, enables us to grasp contemporary
tendencies across different regions and countries. The book
provides empirical insights into the diverse uses of different
social media for political communication in different societies.
Contributors look at the ways in which novel arenas connect
with other channels for political communication, and how
politicians as well as citizens in general use social media
services. Presenting state-of-the-art methodological
approaches, drawing on a combination of qualitative and
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interdisciplinary group of researchers in order to address
emerging practices of the mediation of politics, campaign
communication, and issues of citizenship and democracy as
expressed on social media platforms. This book was originally
published as a special issue of Information, Communication &
Society.

On cover & title page: Integrated project "Making
democratic institutions work"
"Inside Campaigns: Elections Through the Eyes of
Political Professionals is essential reading not only
for students interested in running campaigns and for
journalism students who want to cover politics, but
for campaign operatives generally and journalists
who want to raise the level of their game. In fact, it’s
good reading for everybody." —Thomas B. Edsall,
Columbia Graduate School of Journalism "Much of
our useful knowledge sits at the intersection of
disciplines. Inside Campaigns demonstrates that
through a skillful combination of political science with
management in a highly readable and practical
format. A first for this field!" —Leonard A. Schlesinger,
Baker Foundation Professor-Harvard Business
School, President Emeritus-Babson College Inside
Campaigns, Second Edition takes readers on a
journey into the world of campaign managers.
Powered by scores of interviews and surveys of
political professionals, the book considers the
purpose, potency, and poetry of modern political
campaigns in the US. The expert author team draw
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campaign experience to guide readers on a behindthe-scenes tour of the ways campaigns are
managed, the strategies that are employed, the roles
played by both staff and the candidates, and the
affects election outcomes have on American
democracy. Readers will develop an understanding
of what campaigns do and why they matter, as well
as gain practical skills for working in a campaign or
advocating for a cause. New to the Second Edition:
A case study created from an in-depth interview with
Bernie Sanders’ top digital decision-makers
describes how the Sanders’ campaign used digital
media to harness the energy of their highly
motivated base supporters. This case shows
students a real-life campaign decision-making
situation, and demonstrates how campaigns use
new digital media to drive traditional news media
coverage. A unique joint interview with the top media
buyers from the Clinton and Trump campaigns
reveals how each campaign tracked the other’s
advertising and adjusted their own advertising based
on competitive tracking information. This interview
illustrates to students how modern campaigns use
media tracking technologies to monitor their
opposition and spend tens of millions of dollars at
the presidential level. A top Trump digital manager
shares inside details of how the Republican National
Committee moved quickly to help build out the
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would be the party’s presidential nominee. This
insight helps students understand how the Trump
campaign answered, "What do we tell them?" by
testing messages online, including recycling
Trump’s personal tweets in instant messages and
emails. The differences between how the Clinton
and Trump campaigns managed the news media are
highlighted in a case study of one journalist’s
experiences covering both campaigns. This case
study helps the student build skills for becoming a
"spinmeister" who handles day-to-day relationships
with the news media. The authors’ research
surprisingly reveals that, behind the scenes, Trump
was much more available to reporters than Clinton,
despite Trump’s continuous public attacks on the
"fake news media."
In this multidisciplinary book, experts from around
the globe examine how data-driven political
campaigning works, what challenges it poses for
personal privacy and democracy, and how emerging
practices should be regulated. The rise of big data
analytics in the political process has triggered official
investigations in many countries around the world,
and become the subject of broad and intense
debate. Political parties increasingly rely on data
analytics to profile the electorate and to target
specific voter groups with individualised messages
based on their demographic attributes. Political
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modern campaigning, because of its potential to
influence opinions, to mobilise supporters and to get
out votes. The book explores the legal, philosophical
and political dimensions of big data analytics in the
electoral process. It demonstrates that the
unregulated use of big personal data for political
purposes not only infringes voters’ privacy rights,
but also has the potential to jeopardise the future of
the democratic process, and proposes reforms to
address the key regulatory and ethical questions
arising from the mining, use and storage of massive
amounts of voter data. Providing an interdisciplinary
assessment of the use and regulation of big data in
the political process, this book will appeal to scholars
from law, political science, political philosophy and
media studies, policy makers and anyone who cares
about democracy in the age of data-driven political
campaigning.
Articles provide advice for candidates, campaign
managers, and party workers on running a political
campaign, including strategies, research, finances,
advertising, and related topics.
The Internet first played a minor role in the 1992
U.S. Presidential election, and has gradually
increased in importance so that it is central to
election campaign strategy. However, election
campaigners have, until very recently, focused on
Web 1.0: websites and email. Political Campaigning,
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Presidential campaign of 2008 within three other
contests: France 2007; Germany 2009; and the UK
2010. In offering a comparative history of the use of
the Internet as an election tool, the authors are able
to test the optimistic view that the Internet is
transforming elections while also mapping the role
the Internet plays and performs for parties and
candidates. Lilleker and Jackson offer in-depth
analysis demonstrating how interactive Web 2.0
online tools, including weblogs, social networking
sites and file-sharing sites, are utilised and evaluate
the role of these tools in the marketing and branding
of parties and candidates. Examining the interactivity
between candidate, party, and voter, this important
book will be of strong interest to students and
scholars of political science, elections, international
relations and political communication. It will be of
value to those within public relations, marketing and
related communication and media programmes.
In presidential elections, do voters cast their ballots
for the candidates whose platform and positions best
match their own? Or is the race for president of the
United States come down largely to who runs the
most effective campaign? It’s a question those who
study elections have been considering for years with
no clear resolution. In The Timeline of Presidential
Elections, Robert S. Erikson and Christopher
Wlezien reveal for the first time how both factors
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come into play. Erikson and Wlezien have amassed
Communication
data from close to two thousand national polls
covering every presidential election from 1952 to
2008, allowing them to see how outcomes take
shape over the course of an election year. Polls from
the beginning of the year, they show, have virtually
no predictive power. By mid-April, when the
candidates have been identified and matched in
pollsters’ trial heats, preferences have come into
focus—and predicted the winner in eleven of the
fifteen elections. But a similar process of forming
favorites takes place in the last six months, during
which voters’ intentions change only gradually, with
particular events—including presidential
debates—rarely resulting in dramatic change.
Ultimately, Erikson and Wlezien show that it is
through campaigns that voters are made aware of—or
not made aware of—fundamental factors like
candidates’ policy positions that determine which
ticket will get their votes. In other words,
fundamentals matter, but only because of
campaigns. Timely and compelling, this book will
force us to rethink our assumptions about
presidential elections.
Stephen K. Medvic’s Campaigns and Elections is a
comprehensive yet compact core text that addresses
two distinct but related aspects of American electoral
democracy: the processes that constitute campaigns
and elections, and the players who are involved. In
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addition to balanced coverage of process and actors,
Communication
it gives equal billing to both campaigns and elections
and covers contests for legislative and executive
positions at the national, state, and local levels,
including issue-oriented campaigns of note. The
book opens by providing students with the
conceptual distinctions between what happens in an
election and the campaigning that precedes it.
Significant attention is devoted to setting up the
context for these campaigns and elections by
covering the rules of the game in the American
electoral system as well as aspects of election
administration and the funding of elections. Then the
book systematically covers the actors at every
level—candidates and their organizations, parties,
interest groups, the media, and voters—and the
macro-level aspects of campaigns such as campaign
strategy and determinants of election outcomes. The
book concludes with a big-picture assessment of
campaign ethics and implications of the "permanent
campaign." New to the Fourth Edition: • Fully
updated through the 2020 elections, looking ahead
to the 2022 midterms • Covers the impact of the
COVID-19 pandemic on the 2020 election as well as
the January 6, 2021, insurrection at the US Capitol •
Adds new sections in Chapter 3 on election integrity
and the assessment of election administration •
Reviews recent Supreme Court cases on
gerrymandering and faithless electors • Expands
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coverage of social media as a source of news, of the
Communication
increasingly partisan nature of the media, and of the
role of media fact-checking in campaigns and
elections • Reorganizes the chapters on the various
actors so that the chapter on candidates leads
directly to the chapter on campaigns • Fully updates
the resources listed at the end of each chapter
Political campaigns today are won or lost in the socalled ground war--the strategic deployment of
teams of staffers, volunteers, and paid part-timers
who work the phones and canvass block by block,
house by house, voter by voter. Ground Wars
provides an in-depth ethnographic portrait of two
such campaigns, New Jersey Democrat Linda
Stender's and that of Democratic Congressman Jim
Himes of Connecticut, who both ran for Congress in
2008. Rasmus Kleis Nielsen examines how
American political operatives use "personalized
political communication" to engage with the
electorate, and weighs the implications of ground
war tactics for how we understand political
campaigns and what it means to participate in them.
He shows how ground wars are waged using
resources well beyond those of a given candidate
and their staff. These include allied interest groups
and civic associations, party-provided technical
infrastructures that utilize large databases with
detailed individual-level information for targeting
voters, and armies of dedicated volunteers and paid
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part-timers. Nielsen challenges the notion that
Communication
political communication in America must be tightly
scripted, controlled, and conducted by a select
coterie of professionals. Yet he also quashes the
romantic idea that canvassing is a purer form of
grassroots politics. In today's political ground wars,
Nielsen demonstrates, even the most ordinaryseeming volunteer knocking at your door is backed
up by high-tech targeting technologies and party
expertise. Ground Wars reveals how personalized
political communication is profoundly influencing
electoral outcomes and transforming American
democracy.
Inside Campaigns: Elections Through the Eyes of
Political Professionals offers readers a detailed,
thoroughly researched examination of U.S. political
campaigns. Through the eyes of more than 100
campaign managers and political professionals, it takes
a behind-the-scenes look at the ways campaigns are
managed, the strategies that are employed, the roles
played by both staff and the candidates, and all the ways
campaigns affect election outcomes. The expert author
team of William J. Feltus, Kenneth M. Goldstein, and
Matthew Dallek provide guidance drawn from actual
campaign case studies, contribute their own data-backed
assessment of the current state of modern political
campaign management, and offer a trove of
observations and war stories. Interviewees include highprofile professionals such as David Axelrod, Ken
Mehlman, James Carville, and Kevin Sheekey, as well
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manage America’s state and local campaigns.
Democrats and Republicans are evenly represented,
giving students a balanced, unique and valuable insight
into how campaigns operate.
This book examines the history and role of election
posters as one of the most crucial forms of political
communication, especially in electoral campaigns, in a
number of countries around the globe. The contributing
authors present comparative research on electoral
posters from countries from all five continents,
summarizing international similarities and national
differences. The book also discusses theoretical aspects
and different methodological approaches that are used
for studying the design, content and reception of election
posters as a means of political communication.
Political Campaigning, Elections and the
InternetComparing the US, UK, France and
GermanyRoutledge
This volume provides a cross-national assessment of the
theme of political campaigns and their consequences.
Chapters present the most recent studies on campaign
effects in North America, Europe and Australasia.
Since its development shaped by the turmoil of the World
Wars and suspicion of new technologies such as film
and radio, political communication has become a hybrid
field largely devoted to connecting the dots among
political rhetoric, politicians and leaders, voters' opinions,
and media exposure to better understand how any one
aspect can affect the others. In The Oxford Handbook of
Political Communication Kate Kenski and Kathleen Hall
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founders of the field of political communication Elihu
Katz, Jay Blumler, Doris Graber, Max McCombs, and
Thomas Paterson,to review the major findings about
subjects ranging from the effects of political advertising
and debates and understandings and misunderstandings
of agenda setting, framing, and cultivation to the
changing contours of social media use in politics and the
functions of the press in a democratic system. The
essays in this volume reveal that political communication
is a hybrid field with complex ancestry, permeable
boundaries, and interests that overlap with those of
related fields such as political sociology, public opinion,
rhetoric, neuroscience, and the new hybrid on the quad,
media psychology. This comprehensive review of the
political communication literature is an indispensible
reference for scholars and students interested in the
study of how, why, when, and with what effect humans
make sense of symbolic exchanges about sharing and
shared power. The sixty-two chapters in The Oxford
Handbook of Political Communication contain an
overview of past scholarship while providing critical
reflection of its relevance in a changing media landscape
and offering agendas for future research and innovation.
The go-to source on campaign management for nearly
two decades is now updated to cover the latest in
contemporary campaign expertise from general strategy
to voter contact to the future of political campaigns. •
Updates readers on rapidly evolving campaign strategy
and tactics • Offers the ideal balance between practical
perspectives and scholarly literature • Includes fresh
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technologies, and online tools, along with coverage of
the debate between advocates of ballot access and voter
integrity • Examines non-candidate players such as
Super PACs and educational non-profits
Twitter already has become an important electoral
communication tool between candidates, parties and
their specific constituencies. No serious candidate
campaign ignores Twitter, while political party
organizations utilize Twitter to communicate with
partisans, reinforce supporters, and mobilize voters.
Whereas much scholarship to date has focused primarily
on Twitter’s political usage in the United States, there
still remain many questions about the political uses and
effects of Twitter in a global context. Does Twitter effect
how reporters interact with candidates or even with each
other? Does Twitter increase voter participation? Who is
tweeting about elections? Why do people use Twitter in
electoral contexts? Which type of candidate is more
likely to use Twitter and why? Do parties differ in their
use of Twitter, and why? Does Twitter increase
candidate-voter interaction? Is Twitter shaping elections
in various system contexts, and if so how? What is the
influence of system context on Twitter use by parties,
candidates, reporters, and voters? Eloquently combining
theory and practice, established and rising scholars in
the field of political communication have been brought
together to provide an essential overview of the influence
of Twitter on elections in a comparative perspective.
Readers of this book will not only learn everything there
is to know about this specific influence of Twitter, but
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online tools in general.
This book investigates how institutional differences, such
as the roles of political parties and the regulation of
electoral systems, affect the development of Internet
election campaigns in the U.S., Japan, Korea, and
Taiwan. It examines whether or not the “Americanization
of elections” is evident in East Asian democracies. While
Japan is a parliamentary system, the U.S. and Korea are
presidential systems and Taiwan is a semi-presidential
system that has a president along with a parliamentary
system. Furthermore, the role of the presidency in the
U.S., Korea, and Taiwan is quite different. Taking these
variations in political systems into consideration, the
authors discuss how the electoral systems are regulated
in relation to issues such as paid advertisements and
campaign periods. They argue that stronger regulation of
election systems and shorter election periods in Japan
characterize Japanese uniqueness compared with the
U.S., Korea, and Taiwan in terms of Internet election
campaigns.

Negative campaigning is frequently denounced, but
it is not well understood. Who conducts negative
campaigns? Do they work? What is their effect on
voter turnout and attitudes toward government? Just
in time for an assessment of election 2004, two
distinguished political scientists bring us a
sophisticated analysis of negative campaigns for the
Senate from 1992 to 2002. The results of their study
are surprising and challenge conventional wisdom:
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negative campaigning has dominated relatively few
Communication
elections over the past dozen years, there is little
evidence that it has had a deleterious effect on our
political system, and it is not a particularly effective
campaign strategy. These analyses bring novel
empirical techniques to the study of basic normative
questions of democratic theory and practice.
The Internet first played a minor role in the 1992
U.S. Presidential election, and has gradually
increased in importance so that it is central to
election campaign strategy. However, election
campaigners have, until very recently, focused on
Web 1.0: websites and email. This book offers an indepth, comparative analysis of how interactive Web
2.0 tools are utilised by candidates and parties.
From choosing the new parish council to the race for
the White House, all elections have elements in
common a__ planning and organisation, formulating
the message and communicating it to the electorate
and dealing with the opposition. Paul Richards distils
years of campaigning experience to offer a lively
view of the art of electioneering for all would-be
campaigners and candidates. Paul Richards is a
professional political campaigner, Chair of the
Fabian Society and author of Be Your Own Spin
Doctor.
Running for public office at the local and state level
requires a commitment to grassroots campaigning
and team building that is essential for success.
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Veteran campaign manager Dan Theno lays out an
Communication
easy-to-follow guide for organizing and executing a
successful campaign regardless of your level of
political experience. "Winning Local Elections"
provides the tools and guidance you need to: a)
Create an effective campaign structure, b) Meet
legal requirements, c) Run effective advertising, d)
Raise funds, e) Market campaign ideas, and f)
Engage voters. Dan Theno is a veteran campaign
consultant who has advised and managed dozens of
successful campaigns for local and state candidates
throughout the Midwest. Theno was the secondyoungest person ever elected to the Wisconsin State
Senate at the age of 25, earning re-election three
times by wide margins in a district that heavily
favored the opposing political party. He also twice
won election as mayor of his hometown.
Vote for me! It's election time, and campaign ads are
everywhere. But what does fundraising, door
knocking, and campaigning have to do with getting
elected? Readers learn all about political campaigns
and how they play a part in our elections.
Elections are the means by which democratic
nations determine their leaders, and communication
in the context of elections has the potential to shape
people's beliefs, attitudes, and actions. Thus,
electoral persuasion is one of the most important
political processes in any nation that regularly holds
elections. Moreover, electoral persuasion
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encompasses not only what happens in an election
Communication
but also what happens before and after, involving
candidates, parties, interest groups, the media, and
the voters themselves. This volume surveys the vast
political science literature on this subject,
emphasizing contemporary research and topics and
encouraging cross-fertilization among research
strands. A global roster of authors provides a broad
examination of electoral persuasion, with
international perspectives complementing deep
coverage of U.S. politics. Major areas of coverage
include: general models of political persuasion;
persuasion by parties, candidates, and outside
groups; media influence; interpersonal influence;
electoral persuasion across contexts; and empirical
methodologies for understanding electoral
persuasion.
Thoroughly and rigorously revised and updated
through the 2018 elections by an author team of
esteemed teacher-scholars. This text uses a
consistent framework to reveal the strategies and
choices that face candidates and other practitioners
in the American political system.
As the plugged-in presidential campaign has
arguably reached maturity, Presidential
Campaigning in the Internet Age challenges popular
claims about the democratizing effect of Digital
Communication Technologies (DCTs). Analyzing
campaign strategies, structures, and tactics from the
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past six presidential election cycles, Stromer-Galley
Communication
reveals how, for all their vaunted inclusivity and
tantalizing promise of increased two-way
communication between candidates and the
individuals who support them, DCTs have done little
to change the fundamental dynamics of campaigns.
The expansion of new technologies has presented
candidates with greater opportunities to micro-target
potential voters, cheaper and easier ways to raise
money, and faster and more innovative ways to
respond to opponents. The need for communication
control and management, however, has made
campaigns slow and loathe to experiment with truly
interactive internet communication technologies.
Citizen involvement in the campaign historically has
been and, as this book shows, continues to be a
means to an end: winning the election for the
candidate. For all the proliferation of apps to
download, polls to click, videos to watch, and
messages to forward, the decidedly undemocratic
view of controlled interactivity is how most
campaigns continue to operate. In the fully revised
second edition, Presidential Campaigning in the
Internet Age examines election cycles from 1996,
when the World Wide Web was first used for
presidential campaigning, through 2016 when
campaigns had the full power of advertising on social
media sites. As the book charts changes in internet
communication technologies, it shows how, even as
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campaigns have moved from a mass mediated to a
Communication
networked paradigm, the possibilities these shifts in
interactivity seem to promise for citizen input and
empowerment remain farther than a click away.
Now in its seventh edition, Political Campaign
Communication provides a realistic understanding of the
strategic and tactical communication practices utilized in
contemporary political campaigns. It draws on a wealth
of examples from local to national political campaigns
and communication theory to illustrate principles and
practices of campaigns such as functions, stages,
communicative styles, public speaking, debates,
interpersonal communication, political advertising, and
the use of the internet and new media. Trent,
Friedenberg, and Denton's classic text has been updated
to reflect recent election campaigns, including the 2010
congressional elections and the initial stages of the 2012
presidential election. Many sections now focus on the
most recent presidential elections, and the campaigns of
Barack Obama and John McCain. In addition, the
authors have examined the expanding role of the internet
in political campaigns. Political Campaign
Communication continues to be a classroom favorite-a
thoroughly researched, insightful, and reader-friendly
text.
Technology and the Internet especially have brought on
major changes to politics and are playing an increasingly
important role in political campaigns, communications,
and messaging. Political Campaigning in the Information
Age increases our understanding of aspects and
methods for political campaigning, messaging, and
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analyzes political campaigning, its methods, the
effectiveness of these methods, and tools for analyzing
these methods. This book will aid political operatives in
increasing the effectiveness of political campaigns and
communications and will be of use to researchers,
political campaign staff, politicians and their staff, political
and public policy analysts, political scientists, engineers,
computer scientists, journalists, academicians, students,
and professionals.
America may be the most election-crazed nation in the
world, boasting roughly 500,000 elected positions
nationwide. Americans use elections not only to select
candidates, but to directly change government policy as
well. Campaign Rules provides political activists,
researchers, and all citizens an easy-to-use reference
tool to help sort out the dizzying breadth of state-based
electoral rules.
Plasser provides a comparative contextual analysis of
recent changes of campaign practices from a worldwide
perspective. Based on data of an indepth survey of
campaign managers and political consultants from 43
countries, he provides insights into the professional role
definitions and strategic orientations determining the
future of electioneering in media-centered democracies.
Political Parties, Interest Groups, and Political
Campaigns is intended for use in courses dealing with
political parties, campaigns and elections, or interest
groups. In one integrated text, this book covers the
history and contemporary organization of political parties,
the nature of the electoral system and modern American
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The central theme of this book is that the actions of
political parties and interest groups are no longer played
out in separate spheres of the political world, but are
increasingly bound together. Nowhere is the overlap of
interest group and party activity more apparent than in
the modern political campaign.The book is organized
around the idea that modern political campaigns link
political parties and interest groups. Both political parties
and interest groups have been forced to adapt to the
changing circumstances of American politics in the
contemporary era. Election campaigns have become
more candidate-centered, increasingly driven by polls
and media coverage, and fueled by staggering amounts
of money. Political parties have adapted to these
circumstances by becoming more proficient at providing
the services that candidates require in modern
campaigns, while interest groups have adapted by
applying the style and techniques of election campaigns
to their own political issue campaigns run by hired
assistants from the worlds of public relations, polling, and
campaign management.Part One explains the history
and development of political parties in the United States,
the contemporary organization of the major parties, and
the electoral environment in which the parties compete.
Part Two ties political parties to modern campaigns, with
special emphasis on recent presidential and
congressional elections, and examines the problems of
campaign finance. Part Three links interest groups to
political parties through the bridge of political campaigns.
Interest groups are examined as they participate in
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interest group lobbying campaigns.
This book, in bringing together some of the leading
international scholars on electoral behaviour and
communication studies, provides the first ever stock-take
of the state of this sub-discipline. The individual chapters
present the most recent studies on campaign effects in
North America, Europe and Australasia. As a whole, the
book provides a cross-national assessment of the theme
of political campaigns and their consequences.
The advent of new technology and the importation of
'professional communicators' has transformed the nature
of British election campaigning. In this book, Dennis
Kavanagh explores this so-called process of
'Americanization', characterized by the increasing
importance of the media in elections and the rise of
advertising agencies, pollsters, public relations advisers
and speechwriters. He examines how the 'professional
communicators' function within British politics, and
assesses the reaction of the politicians themselves to the
changing environment of election campaigns.
Everything you need to know about Vote by Mail!
Successful campaign manager and three-term mayor of
Ashland, Oregon, Catherine Shaw presents the musthave handbook for navigating local campaigns. This
clear and concise handbook gives political novices and
veterans alike a detailed, soup-to-nuts plan for
organizing, funding, publicizing, and winning local
political campaigns. Finding the right message and
targeting the right voters are clearly explained through
specific examples, anecdotes, and illustrations. Shaw
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campaign teams and volunteers, canvassing, how to
conduct a precinct analysis, and how to campaign on a
shoestring budget. The Campaign Manager is an
encouraging, lucid presentation of how to win elections
at the local level.The sixth edition has been fully revised
to include new and expanded coverage of contemporary
campaign management-from digital ads and new social
media tools to data-driven voter targeting tactics and
vote by mail strategies.
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