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This copyright 2012 edition includes a new Social Media Unit as well as a Math
Review Appendix. Marketing 3E is the program that introduces you to the
foundations and functions needed to successfully market goods, services and
ideas to consumers. While you study business foundations, economics, selling,
human relations, communications, distribution, promotion, product planning, and
pricing, you will also see marketing as a career choice from a "big picture"
perspective. Because most marketing programs have active DECA
memberships, there is a strong correlation of content to DECA's performance
indicators. --Publisher.
‘Represents the culmination of an 18-month-long project that aims to be the
definitive review of this important topic. Accompanied by a scholarly literature
review, some new analysis, and a wealth of evidence and insight... the report is a
tour de force; a once-in-a-generation opportunity to take stock.’ – Dr Steven Hill,
Head of Policy, HEFCE, LSE Impact of Social Sciences Blog ‘A must-read if you
are interested in having a deeper understanding of research culture,
management issues and the range of information we have on this field. It should
be disseminated and discussed within institutions, disciplines and other sites of
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research collaboration.’ – Dr Meera Sabaratnam, Lecturer in International
Relations at the School of Oriental and African Studies, University of London,
LSE Impact of Social Sciences Blog Metrics evoke a mixed reaction from the
research community. A commitment to using data and evidence to inform
decisions makes many of us sympathetic, even enthusiastic, about the prospect
of granular, real-time analysis of our own activities. Yet we only have to look
around us at the blunt use of metrics to be reminded of the pitfalls. Metrics hold
real power: they are constitutive of values, identities and livelihoods. How to
exercise that power to positive ends is the focus of this book. Using extensive
evidence-gathering, analysis and consultation, the authors take a thorough look
at potential uses and limitations of research metrics and indicators. They explore
the use of metrics across different disciplines, assess their potential contribution
to the development of research excellence and impact and consider the changing
ways in which universities are using quantitative indicators in their management
systems. Finally, they consider the negative or unintended effects of metrics on
various aspects of research culture. Including an updated introduction from
James Wilsdon, the book proposes a framework for responsible metrics and
makes a series of targeted recommendations to show how responsible metrics
can be applied in research management, by funders, and in the next cycle of the
Page 2/22

Read PDF Performance Indicators Deca
Research Excellence Framework. The metric tide is certainly rising. Unlike King
Canute, we have the agency and opportunity – and in this book, a serious body
of evidence – to influence how it washes through higher education and research.
A report based on a workshop held in 1998 at which outside research specialists
and World Bank staff discussed the importance of integrating quantitative and
qualitative research methods and reviewed experiences in the use of mixed
method approaches in Bank research and project design.
This volume presents the major outcomes of the third edition of the Future of
Higher Education – Bologna Process Researchers Conference (FOHE-BPRC 3)
which was held on 27-29 November 2017. It acknowledges the importance of a
continued dialogue between researchers and decision-makers and benefits from
the experience already acquired, this way enabling the higher education
community to bring its input into the 2018-2020 European Higher Education Area
(EHEA) priorities. The Future of Higher Education – Bologna Process
Researchers Conference (FOHE-BPRC) has already established itself as a
landmark in the European higher education environment. The two previous
editions (17-19 October 2011, 24-26 November 2014), with approximately 200
European and international participants each, covering more than 50 countries
each, were organized prior to the Ministerial Conferences, thus encouraging a
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consistent dialogue between researchers and policy makers. The main
conclusions of the FOHE Conferences were presented at the EHEA Ministerial
Conferences (2012 and 2015), in order to make the voice of researchers better
heard by European policy and decision makers. This volume is dedicated to
continuing the collection of evidence and research-based policymaking and
further narrowing the gap between policy and research within the EHEA and
broader global contexts. It aims to identify the research areas that require more
attention prior to the anniversary 2020 EHEA Ministerial Conference, with an
emphasis on the new issues on rise in the academic and educational community.
This book gives a platform for discussion on key issues between researchers,
various direct higher education actors, decision-makers, and the wider public.
This book is published under an open access CC BY license.
"Budgeting and financial management in the U.S. federal government is highly
complex and highly differentiated, e.g., in the process employed by the Executive
branch versus those used by Congress. In this book we attempt to cover the
processes of both the Executive and Congress and the relationships between the
two. The book provides views from several perspectives, e.g., managerial and
political. We attempt to provide readers with an understanding of how federal
budget and financial management processes are supposed to operate. However,
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we then go a step further to show how these processes actually operate often in
contrast to the intended template. Additionally, this book is intended to capture
and combine the views of the academic and the practitioner, including those of
the participants in the process."--Introduction.
ELEVATE YOUR RELATIONSHIPS AND INCREASE YOUR HAPPINESS! From
the bestselling author of Elevate Beyond, Kelfer offers new lessons and
inspiration drawn from thousands of interactions and experiences with people
from across the globe. In Elevate Your Network, Kelfer dissects 25 of the most
important keys to building extraordinary relationships in life and business. Each
key features stories, experiences, and a practical tip on how to elevate your
network in action. In a world run by people, relationships drive happiness,
success, wealth, love, and more. In this practical book, you will learn how to
empower others at a deeper level, create win-win opportunities, and improve
your overall quality of relationships. By reading Elevate Your Network, you will
find the secrets and strength to enhance your ability to communicate and create
amazing relationships in life and business.
In this new edition, students are introduced to the principles of marketing,
focusing on the 4Ps as the starting point for advanced marketing concepts such
as research and target markets. DECA activities are included.
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Lists and catalogues have been en vogue in philosophy, cultural, media and
literary studies for more than a decade. These explorations of enumerative
modes, however, have not yet had the impact on classical scholarship that they
deserve. While they routinely take (a limited set of) ancient models as their
starting point, there is no comparably comprehensive study that focuses on
antiquity; conversely, studies on lists and catalogues in Classics remain largely
limited to individual texts, and – with some notable exceptions – offer little in
terms of explicit theorising. The present volume is an attempt to close this gap
and foster the dialogue between the recent theoretical re-appraisal of
enumerative modes and scholarship on ancient cultures. The 16 contributions to
the volume juxtapose literary forms of enumeration with an abundance of ancient
non-, sub- or para-literary practices of listing and cataloguing. In their different
approaches to this vast and heterogenous corpus, they offer a sense of the
hermeneutic, epistemic and methodological challenges with which the study of
enumeration is faced, and elucidate how pragmatics, materiality, performativity
and aesthetics are mediated in lists and catalogues.
"Digitalization encompasses a wide range of new applications of information
technology in business models and products that are transforming the economy
and social interactions. Digitalization is both an enabler and a disruptor of
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businesses. The lack of a generally agreed definition of the “digital economy” or
“digital sector” and the lack of industry and product classification for Internet
platforms and associated services are hurdles to measuring the digital economy.
This paper distinguishes between the “digital sector” and the increasingly
digitalized modern economy, often called the “digital economy,” and focuses on
the measurement of the digital sector. The digital sector covers the core activities
of digitalization, ICT goods and services, online platforms, and platform-enabled
activities such as the sharing economy."
This book was created in the spirit of learning from nature in the field of
professional purchasing. It describes real-world purchasing problems faced by
companies as well as individuals and presents natural hands-on solutions that
apply scientific approaches. The book answers what the core of purchasing could
be, the inner structure of it or in other words the natural way. Nature masters
effectiveness based on immanent laws and ensures efficiency by best results for
minimal invest. Especially in complex and ambiguous situations, purchasers
benefit from this book by understanding the broader context with the help of
recent scientific research. Focusing on the problems that purchasers face in
managerial practice rather than oversimplified generalizations, the book features
step-by-step explanations, allowing readers to find tailored solutions to address
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challenges in key purchasing areas. The book was written in collaboration and
with the help of experts in purchasing and logistics, biology, law and economics,
human resource development, media and sports, and merges perspectives from
theory and practice to provide natural strategies for purchasers.
Distinguishing the qualities that separate the prosperous from everyone else, the
author mixes statistical data and lively anecdotes to plumb the secrets behind
generating wealth. Reprint.
MARKETING 3E has been updated for 2011! This copyright 2012 edition
includes a new Social Media Unit as well as a Math Review Appendix.
MARKETING 3E is the program that introduces you to the foundations and
functions needed to successfully market goods, services and ideas to
consumers. While you study business foundations, economics, selling, human
relations, communications, distribution, promotion, product planning, and pricing,
you will also see marketing as a career choice from a big picture perspective.
Because most marketing programs have active DECA memberships, there is a
strong correlation of content to DECA's performance indicators. Important Notice:
Media content referenced within the product description or the product text may
not be available in the ebook version.
Ninth in a series of annual reports comparing business regulations in 183
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economies, Doing Business 2012 measures regulations affecting 11 areas of
everyday business activity: starting a business dealing with construction permits
employing workers registering property getting credit protecting investors paying
taxes trading across borders enforcing contracts closing a business getting
electricity The report updates all indicators as of June 1, 2011, ranks countries on
their overall "ease of doing business", and analyzes reforms to business
regulation identifying which countries are strengthening their business
environment the most. Doing Business 2012 includes a new set of indicators on
the time, steps, and cost for a private business to get an electricity connection.
The data on connection services can inform utilities, regulators and governments
seeking to strengthen the performance of the electricity sector. Drawing on a now
longer time series, this year's report introduces a measure to illustrate how the
regulatory environment for business has changed in each economy since Doing
Business 2006 was published in 2005. A new "distance to frontier" measure
complements the aggregate ranking on the ease of doing business, which
benchmarks each economy's current performance on the indicators against that
of all other economies in the sample for a given year. A fundamental premise of
Doing Business is that economic activity requires good rules that are transparent
and accessible to all. Such regulations should be efficient, striking a balance
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between safeguarding some important aspects of the business environment and
avoiding distortions that impose unreasonable costs on businesses. Where
business regulation is burdensome and competition limited, success depends
more on whom you know than on what you can do. But where regulations are
relatively easy to comply with and accessible to all who need to use them,
anyone with talent and a good idea should be able to start and grow a business
in the formal sector. The Doing Business report, which was started in 2003, has
become one of the key ways in which the bank and other observers gauge
business climate within developing countries... -- The Financial Times [Doing
Business started] as a way to encourage countries to reduce obstacles to
entrepreneurship. Developing countries compete to land a spot on the top 10 list
of most-improving countries because it is seen as a way to get attention and
investment. -- The Wall Street Journal [Doing Business] has succeeded in putting
the issue of business red tape on the international political agenda. -- The
Economist
Marketing Research ProceduresSports and Entertainment MarketingCengage
Learning
Border clearance processes by customs and other agencies are among the most
important and problematic links in the global supply chain. Delays and costs at
Page 10/22

Read PDF Performance Indicators Deca
the border undermine a country’s competitiveness, either by taxing imported
inputs with deadweight inefficiencies or by adding costs and reducing the
competitiveness of exports. This book provides a practical guide to assist policy
makers, administrators, and border management professionals with information
and advice on how to improve border management systems, procedures, and
institutions.
PRINCIPLES OF BUSINESS, Ninth Edition, provides complete instruction in
business concepts and skills students need in today's competitive environment.
This market-leading introductory business text offers extensive coverage in major
business concepts, such as finance, marketing, operations, and management.
Students gain valuable information and skills for the workplace, as well as
preparation for success in competitive events, such as DECA, FBLA, and BPA.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Food and Beverage Services is a comprehensive textbook designed for hotel
management students. It enumerates the various aspects of food and beverage
department such as understanding of the industry, organisation of the
department, menu served, various service procedures, managing cordial
relations with customers, environmental concerns etc.
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A lively, unorthodox look at economics, business, and public policy told in the
form of a novel. A love story that embraces the business and economic issues of
the day? The Invisible Heart takes a provocative look at business, economics,
and regulation through the eyes of Sam Gordon and Laura Silver, teachers at the
exclusive Edwards School in Washington, D.C. Sam lives and breathes
capitalism. He thinks that most government regulation is unnecessary or even
harmful. He believes that success in business is a virtue. He believes that our
humanity flourishes under economic freedom. Laura prefers Wordsworth to the
Wall Street Journal. Where Sam sees victors, she sees victims. She wants the
government to protect consumers and workers from the excesses of Sam's
beloved marketplace. While Sam and Laura argue about how to make the world
a better place, a parallel story unfolds across town. Erica Baldwin, the crusading
head of a government watchdog agency, tries to bring Charles Krauss, a ruthless
CEO, to justice. How are these two dramas connected? Why is Sam under threat
of dismissal? Will Erica Baldwin find the evidence she needs? Can Laura love a
man with an Adam Smith poster on his wall? The answers in The Invisible Heart
give the reader a richer appreciation for how business and the marketplace
transform our lives.
A basic text that encompasses key business concepts and incorporates new
Page 12/22

Read PDF Performance Indicators Deca
business principles and practices. The text will also focus on how businesses are
operated and managed.
The assessment of young children's development and learning has recently
taken on new importance. Private and government organizations are developing
programs to enhance the school readiness of all young children, especially
children from economically disadvantaged homes and communities and children
with special needs. Well-planned and effective assessment can inform teaching
and program improvement, and contribute to better outcomes for children. This
book affirms that assessments can make crucial contributions to the
improvement of children's well-being, but only if they are well designed,
implemented effectively, developed in the context of systematic planning, and are
interpreted and used appropriately. Otherwise, assessment of children and
programs can have negative consequences for both. The value of assessments
therefore requires fundamental attention to their purpose and the design of the
larger systems in which they are used. Early Childhood Assessment addresses
these issues by identifying the important outcomes for children from birth to age 5
and the quality and purposes of different techniques and instruments for
developmental assessments.
Over the last decade Latin America and the Caribbean region has achieved
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important progress towards the World Bank Group's goals of eradicating extreme
poverty and boosting income growth of the bottom 40 percent, propelled by
remarkable economic growth and falling income inequality. Despite this
impressive performance, social progress has not been uniform over this period,
and certain countries, subregions and even socioeconomic groups participated
less in the growth process. As of today, more than 75 million people still live in
extreme poverty in the region (using $2.50/day/capita), half of them in Brazil and
Mexico, and extreme poverty rates top 40 percent in Guatemala and reach nearly
60 percent in Haiti. This means that extreme poverty is still an important issue in
both low- and middle-income countries in the region. As growth wanes and
progress in reducing the still high levels of inequality in the region slows, it will be
more important than ever for governments to focus policies on inclusive growth.
The book includes an overview that highlights progress towards the goals of
poverty eradication and shared prosperity between 2003 and 2012, unpacks
recent gains at the household level using an income-based asset model, and
examines some of the policy levers used to affect social outcomes in the region.
It draws on 13 country studies, eight of which are featured in this volume:
Argentina, Brazil, Colombia, El Salvador, Mexico, Paraguay, Peru, and Uruguay.
The other case studies include: Bolivia, Chile, Dominican Republic, Ecuador, and
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Honduras, which will be included in the web version of the book.
Annotated Instructor's Edition including lesson plans and scheduling suggestions.
Why do most people stay disconnected? And, why do some connect brilliantly? Get in Gear is
meant to unleash people, to allow them to connect deeply and genuinely. It is meant to
overwhelm them with piercing insights coupled with practical applications. The goal is to take a
complex issue and make it simple enough for anyone to be able to change their behavior. Get
in Gear positively affects the relational dynamics of those around us is through the use of
powerful metaphor, relevant language, and actionable tools via 5 Gears. Everyone who reads
it will come away speaking a new language, one that helps them connect deeper and more
genuinely with anyone in any setting. And with these deeper connections comes deeper
relationships and greater influence. Practical goodness and needed insight will change your
world - at least in your family or team or just maybe within yourself! The 5 Gears: First gear
represents full recharge, while second gear represents recharging or connecting with family or
friends without the involvement of work. Third gear is our social gear, while fourth gear is our
work gear that allows us to work hard while also multi-tasking. Fifth Gear is our full task mode
that allows us to “get in the zone” without interruption. Each gear has its own purpose and
place. Once you learn to use the gears consistently with those in your life, you will notice the
common language that begins to form, enabling objectivity to characterize your conversation
instead of the subjective judgment or condescension that becomes pervasive when each
person is speaking a different “language.”
International Business is the market-leading high school international business text and
provides the foundation for studying international business and conducting business in the
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global economy. Students develop the appreciation, knowledge, skills, and abilities needed to
live and work in a global marketplace and are provided with a wealth of learning experiences
that will prepare them for entry-level international business and marketing occupations. The
text is appropriate for a year-long course, however can be used for a semester course as well.
The appealing design and layout reflect real-world global business activities and cross-cultural
settings. This edition includes engaging new features that draw students into the world of
international business including a Regional Perspective feature which shows a graphic and a
map reflecting specific regions being covered; eCommerce In Action allowing students to
understand the impact of technology on global business activities; Communication Across
Borders and A Question of Ethics provide students with opportunities to analyze alternative
aspects of international business. International Business 4E includes coverage that makes it
appropriate for use in the National Academy Foundation's International Finance course as well
as the National Standards for Business Education. The text covers real-world applications,
projects, technology, ethics, and cross-curricular links. Assessments are found at the end of
each lesson and at the end of each chapter. Students will find the communication sections
particularly useful in helping them prepare international communication and trade
documentation. The technology coverage from a global perspective helps students research
and prepare interactive multimedia presentations. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
"MARKETING 4E introduces you to the foundations and functions needed to successfully
market goods, services and ideas to consumers. While you study business foundations,
economics, selling, human relations, communications, logistics, promotion, product planning,
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and pricing, you will also see marketing as a career choice from a "big picture" perspective.
Because most marketing programs have active DECA memberships, there is a strong
correlation of content to DECA's performance indicators." -publisher
In recent years, growth rates in the so-called 'Tiger economies' of Southeast Asia have been
above the average not only for developing countries but for the world as a whole. Yet they fall
short of the economic growth experienced during 1975 95. The underlying worry for policy
makers is that the decrease presages the beginning of a downward trend, a worry that has
been sharpened by the global recession. But are the Tiger economies under threat? And if so,
what are the causes and how can they be addressed? This book employs a comparative
analysis of the Southeast Asian Tiger economies, centered on Malaysia, to tackle these
questions. The findings presented will be of particular interest to policy makers, academics,
business people, and researchers.
SPORTS AND ENTERTAINMENT MARKETING. 3E incorporates feedback from instructors
across the country and has expanded by three chapters. The popular sports and entertainment
topics continue to be the foundation for teaching marketing concepts. Each marketing function
is incorporated throughout the text and is highlighted with an icon to indicate how it is used in
the marketing process. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
BUSINESS MANAGEMENT 13E, formerly Business Principles and Management, is designed
for more advanced high school business courses, going beyond the intro to business class.
With the focus shifted to business management, this text approaches business operations from
the entrepreneurial and management perspective. Finance, marketing, and human resources
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are some of the topics explored. This text combines concepts with a strong lesson-based
instructional design, weaving in research opportunities, creative methods of assessment,
interesting real-world features, mathematical calculations, case studies and academic
connections. A new introductory chapter has been added that provides an overview of
management, discusses the history of management, and compares management approaches
and philosophies. An additional new chapter focuses on data analysis and decision-making,
demonstrating the importance of math, statistics, and quantitative decision-making. BUSINESS
MANAGEMENT 13E provides business management concepts and principles in a realistic,
investigative, and enriching manner. All the functions of business management are covered
extensively, including the use of technology and communication as tools of business. Students
will enjoy exploring the global dimension of business and possible career opportunities as this
text brings the world of business to your class. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.

Brazil approaches its 2018 election with an economy that is gradually recovering
from the deepest recession in its recent economic history. However, for many
Brazilians, the recovery has not yet translated into new and better jobs, or rising
incomes. This book explores the drivers of future employment and income
growth. Its key finding: Brazil needs to dramatically improve its performance
across all industries in terms of productivity if the country is to provide better jobs
for its citizens and generate lasting gains in incomes growth for all. This is
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particularly important as Brazil is aging rapidly and the boost the country has
enjoyed thanks to its young and growing labor force in the past decades will
disappear in just a few years’ time. The book recommends a change in the
relationship between the state and business, from rewarding privileged
incumbents to fostering competition and innovation—together with supporting
workers and firms to adjust to the demands of the market. The book is addressed
to all scholars and students of Brazil’s economy, especially those interested in
why the country’s economic performance has not kept up with earlier
achievements since the reintroduction of democracy in the mid-1980s. Its
conclusions are urgent and pertinent but also optimistic. With the right policy mix,
Brazil could enter the third century of its independence in 2022 well on track to
join the ranks of high income countries.
'The Road to Results: Designing and Conducting Effective Development
Evaluations' presents concepts and procedures for evaluation in a development
context. It provides procedures and examples on how to set up a monitoring and
evaluation system, how to conduct participatory evaluations and do social
mapping, and how to construct a "rigorous" quasi-experimental design to answer
an impact question. The text begins with the context of development evaluation
and how it arrived where it is today. It then discusses current issues driving
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development evaluation, such as the Millennium Development Goals and the
move from simple project evaluations to the broader understandings of complex
evaluations. The topics of implementing 'Results-based Measurement and
Evaluation' and constructing a 'Theory of Change' are emphasized throughout
the text. Next, the authors take the reader down 'the road to results, ' presenting
procedures for evaluating projects, programs, and policies by using a 'Design
Matrix' to help map the process. This road includes: determining the overall
approach, formulating questions, selecting designs, developing data collection
instruments, choosing a sampling strategy, and planning data analysis for
qualitative, quantitative, and mixed method evaluations. The book also includes
discussions on conducting complex evaluations, how to manage evaluations,
how to present results, and ethical behavior--including principles, standards, and
guidelines. The final chapter discusses the future of development evaluation.
This comprehensive text is an essential tool for those involved in development
evaluation.
MARKETING 4E presents marketing as a set of skills and knowledge combined
with economics, finance, and career planning to create strategic plans. Students
learn the foundations and functions needed to successfully market goods,
services, and ideas to consumers. Professional development, customer service,
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and social media are presented as keys to students' success. Emphasis on
careers includes the incorporation of Career Clusters. While students study
business, economics, selling, human relations, communications, logistics,
promotion, product planning, and pricing, they also see marketing as a career
choice. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
#1 NEW YORK TIMES BESTSELLER • “The clearest and best book out there to
get you on the path to riches. This one’s special!”—Jim Cramer, host of CNBC’s
Mad Money “Great tools for anyone wanting to dabble in the stock
market.”—USA Today Phil Town is a very wealthy man, but he wasn’t always. In
fact, he was living on a salary of $4,000 a year when some well-timed advice
launched him down a highway of investing self-education that revealed what the
true “rules” are and how to make them work in one’s favor. Chief among them,
of course, is Rule #1: “Don’t lose money.” In this updated edition to the #1
national bestseller, you’ll learn more of Phil’s fresh, think-outside-the-box rules,
including: • Don’t diversify • Only buy a stock when it’s on sale • Think long
term—but act short term to maximize your return • And most of all, beat the big
investors at their own game by using the tools designed for them! As Phil
demonstrates in these pages, giant mutual funds can’t help but regress to the
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mean—and as we’ve all learned in recent years, that mean could be very
disappointing indeed. Fortunately, Rule #1 takes readers step-by-step through a
do-it-yourself process, equipping even the biggest investing-phobes with the tools
they need to make quantum leaps toward financial security—regardless of where
the market is headed.
This book analyzes the performance of South Asian educational systems and
identifies the causes and correlates of student learning outcomes. Drawing on
successful initiatives both in the region and elsewhere in the world, it offers an
insightful approach to setting priorities for enhancing the quality of school
education in South Asia.
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