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Credited with sparking the current memoir explosion, Mary Karr’s The Liars’ Club spent more
than a year at the top of the New York Times list. She followed with two other smash
bestsellers: Cherry and Lit, which were critical hits as well. For thirty years Karr has also taught
the form, winning teaching prizes at Syracuse. (The writing program there produced such
acclaimed authors as Cheryl Strayed, Keith Gessen, and Koren Zailckas.) In The Art of
Memoir, she synthesizes her expertise as professor and therapy patient, writer and spiritual
seeker, recovered alcoholic and “black belt sinner,” providing a unique window into the
mechanics and art of the form that is as irreverent, insightful, and entertaining as her own work
in the genre. Anchored by excerpts from her favorite memoirs and anecdotes from fellow
writers’ experience, The Art of Memoir lays bare Karr’s own process. (Plus all those inside
stories about how she dealt with family and friends get told— and the dark spaces in her own
skull probed in depth.) As she breaks down the key elements of great literary memoir, she
breaks open our concepts of memory and identity, and illuminates the cathartic power of
reflecting on the past; anybody with an inner life or complicated history, whether writer or
reader, will relate. Joining such classics as Stephen King’s On Writing and Anne Lamott’s
Bird by Bird, The Art of Memoir is an elegant and accessible exploration of one of today’s
most popular literary forms—a tour de force from an accomplished master pulling back the
curtain on her craft.
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National Book Award finalist Here is the unforgettable story of the Binewskis, a circus-geek
family whose matriarch and patriarch have bred their own exhibit of human oddities (with the
help of amphetamine, arsenic, and radioisotopes). Their offspring include Arturo the Aquaboy,
who has flippers for limbs and a megalomaniac ambition worthy of Genghis Khan . . . Iphy and
Elly, the lissome Siamese twins . . . albino hunchback Oly, and the outwardly normal Chick,
whose mysterious gifts make him the family’s most precious—and dangerous—asset. As the
Binewskis take their act across the backwaters of the U.S., inspiring fanatical devotion and
murderous revulsion; as its members conduct their own Machiavellian version of sibling rivalry,
Geek Love throws its sulfurous light on our notions of the freakish and the normal, the beautiful
and the ugly, the holy and the obscene. Family values will never be the same.
If you've ever felt disappointed by institutional forms of religion, but longed for a sense of
spiritual meaning and vitality in your life, Tending the Perennials is the book you've been
waiting for. Author, teacher, and aesthetic philosopher Eric Booth guides readers toward
engagement with the perennial truths of art and religion-truths that are grounded in the same
deep human principles, but can get lost in the distractions of daily life and institutional
agendas. Booth, who has been named one of the 25 most influential people in the American
arts, offers a wide variety of active ways you can create a spiritual practice, starting with the
innate artistic skills you already have. This clear, cogent, inspiring (and often surprising) book
provides an eloquent language for describing experiences and ideas that you didn't have
words for before...and like a generous, wiser friend, accompanies you on a path to greater
happiness. The first reader of Tending the Perennials proclaimed, "Finally, we have the 21st
century Joseph Campbell we have needed."
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An incredible look at the artistry happening in boot manufacturing over the last twenty years.
With more than 25,000 copies sold in hardcover, "Art of the Boot" is a must-have guide to the
artisans and manufacturers of America's classic footwear. Its features: excellent detail shots; a
guide to some of today's finest bootmakers; a comprehensive resource guide; and, an
excellent reference for designing your own pair of custom boots. It is "A glossy coffee-table
book for the true bootist."
Winner of the National Press Club's Arthur Rowse Award for Press Criticism! From Craig
Silverman, proprietor of www.RegretTheError.com, comes a lively journey through the history
of media mistakes via a chronicle of funny, shocking, and often disturbing journalistic slip-ups.
The errors—running the gamut from hilarious to tragic—include “Fuzzy Numbers” (when
numbers and math undermine reporting) “Obiticide” (printing the obituary of a living person),
and “Unintended Consequences” (typos and misidentifications that create a new, incorrect
reality). While some of the errors are laugh-out-loud funny, the book also offers a serious
investigation of contemporary journalism's lack of accountability to the public, and a rousing
call to arms for all news organizations to mend their ways and reclaim the role of the press as
honest voice of the people.
An inspired gathering of religious writings that reveals the "divine reality" common to all faiths,
collected by Aldous Huxley "The Perennial Philosophy," Aldous Huxley writes, "may be found
among the traditional lore of peoples in every region of the world, and in its fully developed
forms it has a place in every one of the higher religions." With great wit and stunning
intellect—drawing on a diverse array of faiths, including Zen Buddhism, Hinduism, Taoism,
Christian mysticism, and Islam—Huxley examines the spiritual beliefs of various religious
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traditions and explains how they are united by a common human yearning to experience the
divine. The Perennial Philosophy includes selections from Meister Eckhart, Rumi, and Lao Tzu,
as well as the Bhagavad Gita, Tibetan Book of the Dead, Diamond Sutra, and Upanishads,
among many others.
PLEASE NOTE: This is a key takeaways and analysis of the book and NOT the original book.
Start Publishing Notes' Summary, Analysis, and Review of Ryan Holiday's Perennial Seller:
The Art of Making and Marketing Work That Lasts includes a summary of the book, a review,
analysis & key takeaways, and a detailed "About the Author" section. PREVIEW: Perennial
Seller is a self-help book targeted to entrepreneurs and creative individuals, such as writers,
artists, or filmmakers. This book draws on author Ryan Holiday's experience in various creative
industries and seeks to help people develop a project or product that will be more than a
temporary fad-what he calls a "perennial seller." Holiday starts the book by addressing a
recurring dilemma for creatives: what makes a product successful for years and decades, and
what causes other, seemingly just as good, products to fail? What is it that makes a product
"perennial?" Holiday's definition of perennial is a product that has found continued success
over its entire lifetime, not merely its debut. Perennial products are timeless. They impact the
world in a way that ensures their long-term survival.
"If I could give an aspiring writer one piece of advice, it would be to read this book." — Hugh
Howey, New York Times best selling author of Wool "Tim Grahl is fast becoming a legend,
almost single-handedly changing the way authors around the world spread ideas and connect
with readers. If you've got a book to promote, stop what you're doing right now and start
reading Your First 1000 Copies." — Daniel H. Pink, New York Times bestselling author of Drive
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and When "Your First 1000 Copies is a must-read for authors trying to build a connection with
their readers." — Dan Heath & Chip Heath, co-authors of Made to Stick, Switch, and Decisive "I
watched in awe as Tim Grahl had 5 clients on the New York Times bestseller list in the same
week. There is no one I trust more to learn about book marketing." - Pamela Slim, Author,
Body of Work "Tim was an early pioneer in teaching book authors how Internet marketing
actually works." - Hugh MacLeod, author of Ignore Everybody and Evil Plans Imagine if you
had a direct connection with thousands of readers who loved reading your books. And imagine
if those readers eagerly awaited the launch of your next book. How would that direct
relationship with your readers change your writing career? How would you feel knowing that
every time you started a new book project, you already had people excited to buy it and ready
to recommend it to others? In Your First 1000 Copies, seasoned book marketing expert Tim
Grahl walks you through how successful authors are using the online marketing tools to build
their platform, connect with readers and sell more books. Tim has worked with over 100
different authors from top best sellers such as Hugh Howey, Daniel Pink, Barbara Corcoran
Charles Duhigg, Chip and Dan Heath, Ramit Sethi and Pamela Slim to authors just get started
on their first writing project. He has worked with authors across all fiction and non-fiction
genres. Along with his client work, he has studied many other successful authors to learn what
works and what doesn't. The result is Your First 1000 Copies where he walks you through the
Connection System, a plan that every author can immediately start using. The plan looks like
this: - Permission - How to open up communication with your readers where you can reliably
engage them and invite them to be involved. - Content - How to use content to engage with
current readers and connect with new ones. - Outreach - How to ethically and politely introduce
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yourself to new readers. - Sell - How all of these steps can naturally lead to book sales without
being pushy or annoying This is a system that any author can immediately put in place to start
building their platform. Whether you're a seasoned author looking to step into the new
publishing landscape, or you're a brand new author, Your First 1000 Copies will give you the
tools to connect with readers and sell more books.
WHAT IS THE STORY GRID? The Story Grid is a tool developed by editor Shawn Coyne to
analyze stories and provide helpful editorial comments. It's like a CT Scan that takes a photo of
the global story and tells the editor or writer what is working, what is not, and what must be
done to make what works better and fix what's not. The Story Grid breaks down the component
parts of stories to identify the problems. And finding the problems in a story is almost as
difficult as the writing of the story itself (maybe even more difficult). The Story Grid is a tool with
many applications: 1. It will tell a writer if a Story ?works? or ?doesn't work. 2. It pinpoints story
problems but does not emotionally abuse the writer, revealing exactly where a Story (not the
person creating the Story'the Story) has failed. 3. It will tell the writer the specific work
necessary to fix that Story's problems. 4. It is a tool to re-envision and resuscitate a seemingly
irredeemable pile of paper stuck in an attic drawer. 5. It is a tool that can inspire an original
creation.
PLEASE NOTE: This is a summary and analysis of the book and not the original book. If you'd
like to purchase the original book, please paste this link in your browser:
http://amzn.to/2GMdSIQ In Perennial Seller: The Art of Making and Marketing Work that Lasts
Ryan Holiday presents an examination of what makes a perennial seller successful. He
provides instruction to help creatives be more likely to achieve this success. Don't miss out on
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this ZIP Reads summary to learn how to create and market a work that will stand the test of
time! Click "Buy Now with 1-Click" to own your copy today! What does this ZIP Reads
Summary Include? A synopsis of the original book Key takeaways to distill the most important
points Analysis of each takeaway In-depth Editorial Review Short bio of the original author
About the Original Book:Ryan Holiday's book Perennial Seller: The Art of Making and
Marketing Work that Lasts examines what it takes to create a perennial seller. By focusing on
finding and targeting your audience, producing quality rather than quantity, and approaching
marketing and creation from a holistic standpoint, the book presents as an instructional guide
to help creatives produce work that will have marketability, longevity, and perennial success.
DISCLAIMER: This book is intended as a companion to, not a replacement for, Perennial
Seller. ZIP Reads is wholly responsible for this content and is not associated with the original
author in any way. Please follow this link: http://amzn.to/2GMdSIQ to purchase a copy of the
original book.We are a participant in the Amazon Services LLC Associates Program, an
affiliate advertising program designed to provide a means for us to earn fees by linking to
Amazon.com and affiliated sites.
Famous for her avant-garde outfits, over-the-top performances, and addictive dance beats,
Lady Gaga is one of the most successful pop musicians of all time. But behind her
showmanship lies another achievement: her wildly successful strategy for attracting and
keeping insanely loyal fans. She's one of the most popular social media voices in the world
with more than 33 million Twitter followers and 55 million Facebook fans. And she got there by
methodically building a grassroots base of what she calls her "Little Monsters" - passionate
fans who look to her not just for music but also for joy, inspiration, and a sense of community.
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#1 Wall Street Journal Bestseller The Obstacle is the Way has become a cult classic, beloved
by men and women around the world who apply its wisdom to become more successful at
whatever they do. Its many fans include a former governor and movie star (Arnold
Schwarzenegger), a hip hop icon (LL Cool J), an Irish tennis pro (James McGee), an NBC
sportscaster (Michele Tafoya), and the coaches and players of winning teams like the New
England Patriots, Seattle Seahawks, Chicago Cubs, and University of Texas men’s basketball
team. The book draws its inspiration from stoicism, the ancient Greek philosophy of enduring
pain or adversity with perseverance and resilience. Stoics focus on the things they can control,
let go of everything else, and turn every new obstacle into an opportunity to get better,
stronger, tougher. As Marcus Aurelius put it nearly 2000 years ago: “The impediment to action
advances action. What stands in the way becomes the way.” Ryan Holiday shows us how
some of the most successful people in history—from John D. Rockefeller to Amelia Earhart to
Ulysses S. Grant to Steve Jobs—have applied stoicism to overcome difficult or even impossible
situations. Their embrace of these principles ultimately mattered more than their natural
intelligence, talents, or luck. If you’re feeling frustrated, demoralized, or stuck in a rut, this
book can help you turn your problems into your biggest advantages. And along the way it will
inspire you with dozens of true stories of the greats from every age and era.
Perennial SellerMaking and Marketing Work that Lasts
THE BESTSELLING CLASSIC ON 'FLOW' – THE KEY TO UNLOCKING MEANING,
CREATIVITY, PEAK PERFORMANCE, AND TRUE HAPPINESS Legendary psychologist
Mihaly Csikszentmihalyi's famous investigations of "optimal experience" have revealed that
what makes an experience genuinely satisfying is a state of consciousness called flow. During
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flow, people typically experience deep enjoyment, creativity, and a total involvement with life.
In this new edition of his groundbreaking classic work, Csikszentmihalyi ("the leading
researcher into ‘flow states’" —Newsweek) demonstrates the ways this positive state can be
controlled, not just left to chance. Flow: The Psychology of Optimal Experience teaches how,
by ordering the information that enters our consciousness, we can discover true happiness,
unlock our potential, and greatly improve the quality of our lives. "Explores a happy state of
mind called flow, the feeling of complete engagement in a creative or playful activity." —Time
Bestselling author and peak performance expert Steven Kotler decodes the secrets of those
elite performers—athletes, artists, scientists, CEOs and more—who have changed our definition
of the possible, teaching us how we too can stretch far beyond our capabilities, making
impossible dreams much more attainable for all of us. What does it take to accomplish the
impossible? What does it take to shatter our limitations, exceed our expectations, and turn our
biggest dreams into our most recent achievements? We are capable of so much more than we
know—that’s the message at the core of The Art of Impossible. Building upon cutting-edge
neuroscience and over twenty years of research, bestselling author, peak performance expert
and Executive Director of the Flow Research Collective, Steven Kotler lays out a blueprint for
extreme performance improvement. If you want to aim high, here is the playbook to make it
happen! Inspirational and aspirational, pragmatic and accessible, The Art of Impossible is a lifechanging experience disguised as a how-to manual for peak performance that anyone can use
to shoot for the stars . . . space-suit, not included.
"An Atlantic senior editor presents an investigation into the lucrative quality of popularity in the
21st century to share economic insights into what makes ideas, productions and products
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successful, "--NoveList.

A primer on the future of PR, marketing and advertising — now revised and updated with
new case studies "Forget everything you thought you knew about marketing and read
this book. And then make everyone you work with read it, too." —Jason Harris, CEO of
Mekanism Megabrands like Dropbox, Instagram, Snapchat, and Airbnb were barely a
blip on the radar years ago, but now they're worth billions—with hardly a dime spent on
traditional marketing. No press releases, no TV commercials, no billboards. Instead,
they relied on growth hacking to reach users and build their businesses. Growth
hackers have thrown out the old playbook and replaced it with tools that are testable,
trackable, and scalable. They believe that products and businesses should be modified
repeatedly until they’re primed to generate explosive reactions. Bestselling author
Ryan Holiday, the acclaimed marketing guru for many successful brands, authors, and
musicians, explains the new rules in a book that has become a marketing classic in
Silicon Valley and around the world. This new edition is updated with cutting-edge case
studies of startups, brands, and small businesses. Growth Hacker Marketing is the goto playbook for any company or entrepreneur looking to build and grow.
Showcases one hundred fifty perennials of proven performance sure to live up to their
catalog descriptions and offers advice on selection and cultivation
The cult classic that predicted the rise of fake news—revised and updated for the postTrump, post-Gawker age. Hailed as "astonishing and disturbing" by the Financial Times
Page 10/27

Download Ebook Perennial Seller The Art Of Making And Marketing Work
That Lasts
and "essential reading" by TechCrunch at its original publication, former American
Apparel marketing director Ryan Holiday’s first book sounded a prescient alarm about
the dangers of fake news. It's all the more relevant today. Trust Me, I’m Lying was the
first book to blow the lid off the speed and force at which rumors travel online—and get
"traded up" the media ecosystem until they become real headlines and generate real
responses in the real world. The culprit? Marketers and professional media
manipulators, encouraged by the toxic economics of the news business. Whenever you
see a malicious online rumor costs a company millions, politically motivated fake news
driving elections, a product or celebrity zooming from total obscurity to viral sensation,
or anonymously sourced articles becoming national conversation, someone is behind it.
Often someone like Ryan Holiday. As he explains, “I wrote this book to explain how
media manipulators work, how to spot their fingerprints, how to fight them, and how (if
you must) to emulate their tactics. Why am I giving away these secrets? Because I’m
tired of a world where trolls hijack debates, marketers help write the news, opinion
masquerades as fact, algorithms drive everything to extremes, and no one is
accountable for any of it. I’m pulling back the curtain because it’s time the public
understands how things really work. What you choose to do with this information is up
to you.”
The book that Inc. says "every entrepreneur should read" and an FT Book of the Month
selection... How did the movie The Shawshank Redemption fail at the box office but go
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on to gross more than $100 million as a cult classic? How did The 48 Laws of Power
miss the bestseller lists for more than a decade and still sell more than a million copies?
How is Iron Maiden still filling stadiums worldwide without radio or TV exposure forty
years after the band was founded? Bestselling author and marketer Ryan Holiday calls
such works and artists perennial sellers. How do they endure and thrive while most
books, movies, songs, video games, and pieces of art disappear quickly after initial
success? How can we create and market creative works that achieve longevity?
Holiday explores this mystery by drawing on his extensive experience working with
businesses and creators such as Google, American Apparel, and the author John
Grisham, as well as his interviews with the minds behind some of the greatest perennial
sellers of our time. His fascinating examples include: • Rick Rubin, producer for Adele,
Jay-Z, and the Red Hot Chili Peppers, who teaches his artists to push past short-term
thinking and root their work in long-term inspiration. • Tim Ferriss, whose books have
sold millions of copies, in part because he rigorously tests every element of his work to
see what generates the strongest response. • Seinfeld, which managed to capture both
the essence of the nineties and timeless themes to become a modern classic. • Harper
Lee, who transformed a muddled manuscript into To Kill a Mockingbird with the help of
the right editor and feedback. • Winston Churchill, Stefan Zweig, and Lady Gaga, who
each learned the essential tenets of building a platform of loyal, dedicated supporters.
Holiday reveals that the key to success for many perennial sellers is that their creators
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don’t distinguish between the making and the marketing. The product’s purpose and
audience are in the creator’s mind from day one. By thinking holistically about the
relationship between their audience and their work, creators of all kinds improve the
chances that their offerings will stand the test of time.
Most of us have always wanted to make something, but for any number of reasons
haven't. We are all creative - there is a creator in you. But there is also a force called
Hate, which will work against your creativity and stop you from making things. Hate can
be controlled, and overpowered and your creative side can be nurtured and grown.
Classic. Evergreen. Cult. Backlist. We can all identify with products that seem to last
forever and just keep selling. But how can we create things that can and should last,
especially in an environment where short-term gain and flash-in-the-pan success are so
often the benchmark, where Hollywood movies are written off after a weekend or
Silicon Valley start-ups are considered to have failed if they don't go viral? Enter Ryan
Holiday and his concept of the Perennial Seller, products that exist in every creative
industry, timeless, dependable resources and unsung money-makers, increasing in
value over time and outlasting and outstretching the competition. Holiday shows us that
creating a classic doesn't have to be a fluke or just a matter of luck. In The Perennial
Seller he takes us back to the first principles of the models and thinking that underpin
the creation of something built to last. Featuring interviews with some of the world's
greatest entrepreneurs and creatives and grounded in a deep study of the classics from
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every genre, the book shares a mindset and approach we can all adopt to make and
market a classic work. Whether you have a book or a business, a song or the next
great screenplay, Holiday reveals the recipe for perennial success.
The bestselling book for coaches looking to build a practice with a small number of highperforming, high-paying clients. With over 50,000 copies sold, The Prosperous Coach
has helped thousands of coaches and consultants build their businesses by invitation
and referral only. Show your clients what they cannot see. Say to your clients what no
one else would dare to say. And you will have all the clients you ever desire. Whether
you are a new coach or you already have a six-figure coaching practice, The
Prosperous Coach will show you how to: Access a set of tools you can use to begin
creating your own clients immediately Sign clients you love while maintaining your
integrity Match your unique skills and talents with the clients you serve Develop a
system that works for you for referrals and new clients, time after time Make bold, lifechanging proposals Move beyond the deep-seated beliefs that hold most coaches back
from success for themselves and their clients Overcome - forever - the two levels of
fear that coaches face Move from people-pleasing to powerful service Be a world-class
coach with highly committed clients And so much more...
Conspiracy theories are legion. Conspiracies are rare. And of the few that do exist,
fewer are ever discovered, let alone explained. This story is the exception.In 2016,
media giant Gawker was forced to declare bankruptcy after a $140 million dollar
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judgment in court over an illegally recorded sex tape of Hulk Hogan. The case was no
accident: it was the result of a nearly decade-long plot masterminded by Facebook and
Paypal billionaire Peter Thiel.With exclusive access to all the key players, Ryan Holiday
takes us behind the scenes of this extraordinary and at times surreal story, and
transforms the events into both a dissection of that controversial methodology conspiracy - and an eye-opening cautionary tale on the use, abuse and consequences
of power and secrecy in the modern age.
Offers planting plans and plant descriptions to maximize the effects of color in a
perennial garden
Instant New York Times Advice & Business Bestseller, USA Today Bestseller, and Wall
Street Journal #1 Bestseller! A New York Times Noteworthy Pick and a "stellar work" by
Publishers Weekly From the bestselling authors of The Daily Stoic comes an inspiring
guide to the lives of the Stoics, and what the ancients can teach us about happiness,
success, resilience and virtue. Nearly 2,300 years after a ruined merchant named Zeno
first established a school on the Stoa Poikile of Athens, Stoicism has found a new
audience among those who seek greatness, from athletes to politicians and everyone in
between. It's no wonder; the philosophy and its embrace of self-mastery, virtue, and
indifference to that which we cannot control is as urgent today as it was in the chaos of
the Roman Empire. In Lives of the Stoics, Holiday and Hanselman present the
fascinating lives of the men and women who strove to live by the timeless Stoic virtues
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of Courage. Justice. Temperance. Wisdom. Organized in digestible, mini-biographies of
all the well-known--and not so well-known--Stoics, this book vividly brings home what
Stoicism was like for the people who loved it and lived it, dusting off powerful lessons to
be learned from their struggles and successes. More than a mere history book, every
example in these pages, from Epictetus to Marcus Aurelius--slaves to emperors--is
designed to help the reader apply philosophy in their own lives. Holiday and Hanselman
unveil the core values and ideas that unite figures from Seneca to Cato to Cicero
across the centuries. Among them are the idea that self-rule is the greatest empire, that
character is fate; how Stoics benefit from preparing not only for success, but failure;
and learn to love, not merely accept, the hand they are dealt in life. A treasure of
valuable insights and stories, this book can be visited again and again by any reader in
search of inspiration from the past.
Sun-tzu's The Art of War is the classic work on strategic thinking. Throughout recorded
history, Sun-tzu's wisdom, rules, and philosophy have been eagerly embraced by
warriors, leaders, and gentle contemplators alike. This edition is an entirely new text
based on manuscripts discovered in Linyi, China, in 1972 that predate all previous texts
by as many as one thousand years. To better convey Sun-tzu's original intent,
translator, researcher, and interpreter J. H. Huang traced the roots of the language to
Sun-tzu's own time—before 221 b.c. In addition to his wonderfully clear interpretation,
Huang gives readers an introduction to the history behind The Art of War, includes six
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appendices—five of which were uncovered at Linyi and are not available in any other
edition—and offers his own insightful comments on the meaning of the text.
Instant #1 New York Times Bestseller & Wall Street Journal Bestseller In The Obstacle
Is the Way and Ego Is the Enemy, bestselling author Ryan Holiday made ancient
wisdom wildly popular with a new generation of leaders in sports, politics, and
technology. In his new book, Stillness Is the Key, Holiday draws on timeless Stoic and
Buddhist philosophy to show why slowing down is the secret weapon for those charging
ahead. All great leaders, thinkers, artists, athletes, and visionaries share one indelible
quality. It enables them to conquer their tempers. To avoid distraction and discover
great insights. To achieve happiness and do the right thing. Ryan Holiday calls it
stillness--to be steady while the world spins around you. In this book, he outlines a path
for achieving this ancient, but urgently necessary way of living. Drawing on a wide
range of history's greatest thinkers, from Confucius to Seneca, Marcus Aurelius to
Thich Nhat Hanh, John Stuart Mill to Nietzsche, he argues that stillness is not mere
inactivity, but the doorway to self-mastery, discipline, and focus. Holiday also examines
figures who exemplified the power of stillness: baseball player Sadaharu Oh, whose
study of Zen made him the greatest home run hitter of all time; Winston Churchill, who
in balancing his busy public life with time spent laying bricks and painting at his
Chartwell estate managed to save the world from annihilation in the process; Fred
Rogers, who taught generations of children to see what was invisible to the eye; Anne
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Frank, whose journaling and love of nature guided her through unimaginable adversity.
More than ever, people are overwhelmed. They face obstacles and egos and
competition. Stillness Is the Key offers a simple but inspiring antidote to the stress of
24/7 news and social media. The stillness that we all seek is the path to meaning,
contentment, and excellence in a world that needs more of it than ever.
In Perennial Seller: The Art of Making and Marketing Work that Lasts Ryan Holiday
presents an examination of what makes a perennial seller successful. He provides
instruction to help creatives be more likely to achieve this success. This ReeRoos
Analysis offers supplementary material to Perennial Seller to help you distill the key
takeaways, review the book's content, and further understand the writing style and
overall themes from an editorial perspective. Whether you'd like to deepen your
understanding, refresh your memory, or simply decide whether or not this book is for
you, ReeRoos is here to help. Absorb everything you need to know in under 20
minutes! What does this ReeRoos Analysis Include? A synopsis of the original book
Key Takeaways & Analysis from each section In-depth Book Review A short bio of the
author Supplementary Info & Recommended Reading About the Original Book: Ryan
Holiday's book Perennial Seller: The Art of Making and Marketing Work that Lasts
examines what it takes to create a perennial seller. By focusing on finding and targeting
your audience, producing quality rather than quantity, and approaching marketing and
creation from a holistic standpoint, the book presents as an instructional guide to help
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creatives produce work that will have marketability, longevity, and perennial success.
PLEASE NOTE: This is an unofficial analysis and review of the book and not the
original book. It is meant as a supplement to, and not a replacement for, Perennial
Seller.
Bestselling author and creativity expert Jeff Goins dismantles the myth that being
creative is a hindrance to success by revealing how an artistic temperament is in fact a
competitive advantage in the marketplace. For centuries, the myth of the starving artist
has dominated our culture, seeping into the minds of creative people and stifling their
pursuits. But the truth is that the world’s most successful artists did not starve. In fact,
they capitalized on the power of their creative strength. In Real Artists Don’t Starve,
Jeff Goins debunks the myth of the starving artist by unveiling the ideas that created it
and replacing them with timeless strategies for thriving, including: steal from your
influences (don’t wait for inspiration), collaborate with others (working alone is a
surefire way to starve), take strategic risks (instead of reckless ones), make money in
order to make more art (it’s not selling out), and apprentice under a master (a “lone
genius” can never reach full potential). Through inspiring anecdotes of successful
creatives both past and present, Goins shows that living by these rules is not only
doable but it’s also a fulfilling way to thrive. From graphic designers and writers to
artists and business professionals, creatives already know that no one is born an artist.
Goins’ revolutionary rules celebrate the process of becoming an artist, a person who
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utilizes the imagination in fundamental ways. He reminds creatives that business and
art are not mutually exclusive pursuits. In fact, success in business and in life flow from
a healthy exercise of creativity. Expanding upon the groundbreaking work in his
previous bestseller The Art of Work, Goins explores the tension every creative person
and organization faces in an effort to blend the inspired life with a practical path to
success. Being creative isn’t a disadvantage for success; rather, it is a powerful tool to
be harnessed.
An NPR Book Concierge Best Book of 2018! A Sunday Times of London Pick of the
Paperbacks A stunning story about how power works in the modern age--the book the
New York Times called "one helluva page-turner" and The Sunday Times of London
celebrated as "riveting...an astonishing modern media conspiracy that is a fantastic
read." Pick up the book everyone is talking about. In 2007, a short blogpost on
Valleywag, the Silicon Valley-vertical of Gawker Media, outed PayPal founder and
billionaire investor Peter Thiel as gay. Thiel's sexuality had been known to close friends
and family, but he didn't consider himself a public figure, and believed the information
was private. This post would be the casus belli for a meticulously plotted conspiracy
that would end nearly a decade later with a $140 million dollar judgment against
Gawker, its bankruptcy and with Nick Denton, Gawker's CEO and founder, out of a job.
Only later would the world learn that Gawker's demise was not incidental--it had been
masterminded by Thiel. For years, Thiel had searched endlessly for a solution to what
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he'd come to call the "Gawker Problem." When an unmarked envelope delivered an
illegally recorded sex tape of Hogan with his best friend's wife, Gawker had seen the
chance for millions of pageviews and to say the things that others were afraid to say.
Thiel saw their publication of the tape as the opportunity he was looking for. He would
come to pit Hogan against Gawker in a multi-year proxy war through the Florida legal
system, while Gawker remained confidently convinced they would prevail as they had
over so many other lawsuit--until it was too late. The verdict would stun the world and
so would Peter's ultimate unmasking as the man who had set it all in motion. Why had
he done this? How had no one discovered it? What would this mean--for the First
Amendment? For privacy? For culture? In Holiday's masterful telling of this nearly
unbelievable conspiracy, informed by interviews with all the key players, this case
transcends the narrative of how one billionaire took down a media empire or the current
state of the free press. It's a study in power, strategy, and one of the most wildly
ambitious--and successful--secret plots in recent memory. Some will cheer Gawker's
destruction and others will lament it, but after reading these pages--and seeing the
access the author was given--no one will deny that there is something ruthless and
brilliant about Peter Thiel's shocking attempt to shake up the world.
Bestselling author and marketing strategist Ryan Holiday reveals to creatives of all
stripes-authors, entrepreneurs, musicians, filmmakers, fine artists-how a classic work is
made and marketed. Classic. Evergreen. Cult. Backlist. We can all identify with
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products that seem to last forever and just keep selling. But how can we create things
that can and should last, especially in an environment where short-term gain and flashin-the-pan success are so often the benchmark, where Hollywood movies are written off
after a weekend or Silicon Valley start-ups are considered to have failed if they don't go
viral? Enter Ryan Holiday and his concept of the Perennial Seller, products that exist in
every creative industry, timeless, dependable resources and unsung money-makers,
increasing in value over time and outlasting and outstretching the competition. Holiday
shows us that creating a classic doesn't have to be a fluke or just a matter of luck. In
Perennial Seller he takes us back to the first principles of the models and thinking that
underpin the creation of something built to last. Featuring interviews with some of the
world's greatest entrepreneurs and creatives and grounded in a deep study of the
classics from every genre, the book shares a mindset and approach we can all adopt to
make and market a classic work. Whether you have a book or a business, a song or the
next great screenplay, Holiday reveals the recipe for perennial success.
Whatever your ambitions, ideas and challenges, this book will revolutionize the way you
live, think and work today, and tomorrow. Pirates didn't just break the rules, they
rewrote them. They didn't just reject society, they reinvented it. Pirates didn't just
challenge the status-quo, they changed everyfuckingthing. Pirates faced a selfinterested establishment, a broken system, industrial scale disruption and an uncertain
future. Sound familiar? Pirates stood for MISCHIEF, PURPOSE and POWER. And you
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can too. In Be More Pirate, Sam Conniff Allende unveils the innovative strategies of
Golden Age pirates, drawing parallels between the tactics and teachings of legends like
Henry Morgan and Blackbeard with modern rebels, like Elon Musk, Malala and Banksy.
Featuring takeaway sections and a guide to build you own pirate code 2.0, Be More
Pirate will show you how to leave your mark on the 21st century. So what are you
waiting for? Join the rebellion now. ----- 'Unique...reminds me of the fun we've had with
our airlines' - Sir Richard Branson 'Totally compelling' Ed Miliband 'I'd rather be a pirate
than join the navy' Steve Jobs 'A model for how to break the system and create radical
change' Evening Standard 'Be More Pirate feels so important as it looks to history to
help us grip the future' Martha Lane Fox 'This isn't a book, it's the beginning of a
movement. Be More Pirate should come with a health warning' Tom Goodwin, author of
Digital Darwinism
In the present book, How to Win Friends and Influence People, Dale Carnegie says,
“You can make someone want to do what you want them to do by seeing the situation
from the other person’s point of view and arousing in the other person an eager want.”
You learn how to make people like you, win people over to your way of thinking, and
change people without causing offense or arousing resentment. For instance, “let the
other person feel that the idea is his or hers” and “talk about your own mistakes before
criticizing the other person.” This book is all about building relationships. With good
relationships, personal and business successes are easy and swift to achieve. Twelve
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Ways to Win People to Your Way of Thinking 1. The only way to get the best of an
argument is to avoid it. 2. Show respect for the other person's opinions. Never say
"You're wrong." 3. If you're wrong, admit it quickly and emphatically. 4. Begin in a
friendly way. 5. Start with questions to which the other person will answer yes. 6. Let
the other person do a great deal of the talking. 7. Let the other person feel the idea is
his or hers. 8. Try honestly to see things from the other person's point of view. 9. Be
sympathetic with the other person's ideas and desires. 10. Appeal to the nobler
motives. 11. Dramatize your ideas. 12.Throw down a challenge.
One of the most celebrated and controversial authors in America delivers his first
novel—a sweeping chronicle of contemporary Los Angeles that is bold, exhilarating, and
utterly original. Dozens of characters pass across the reader's sight lines—some never
to be seen again—but James Frey lingers on a handful of LA's lost souls and captures
the dramatic narrative of their lives: a bright, ambitious young Mexican-American
woman who allows her future to be undone by a moment of searing humiliation; a
supremely narcissistic action-movie star whose passion for the unattainable object of
his affection nearly destroys him; a couple, both nineteen years old, who flee their
suffocating hometown and struggle to survive on the fringes of the great city; and an
aging Venice Beach alcoholic whose life is turned upside down when a meth-addled
teenage girl shows up half-dead outside the restroom he calls home. Throughout this
strikingly powerful novel there is the relentless drumbeat of the millions of other stories
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that, taken as a whole, describe a city, a culture, and an age. A dazzling tour de force,
Bright Shiny Morning illuminates the joys, horrors, and unexpected fortunes of life and
death in Los Angeles.
The Instant New York Times Bestseller! A Good Morning America* Book Club Pick!
"Historical fiction at its best!"* A remarkable novel about J. P. Morgan's personal
librarian, Belle da Costa Greene, the Black American woman who was forced to hide
her true identity and pass as white in order to leave a lasting legacy that enriched our
nation, from New York Times bestselling authors Marie Benedict and Victoria
Christopher Murray. In her twenties, Belle da Costa Greene is hired by J. P. Morgan to
curate a collection of rare manuscripts, books, and artwork for his newly built Pierpont
Morgan Library. Belle becomes a fixture in New York City society and one of the most
powerful people in the art and book world, known for her impeccable taste and shrewd
negotiating for critical works as she helps create a world-class collection. But Belle has
a secret, one she must protect at all costs. She was born not Belle da Costa Greene
but Belle Marion Greener. She is the daughter of Richard Greener, the first Black
graduate of Harvard and a well-known advocate for equality. Belle's complexion isn't
dark because of her alleged Portuguese heritage that lets her pass as white--her
complexion is dark because she is African American. The Personal Librarian tells the
story of an extraordinary woman, famous for her intellect, style, and wit, and shares the
lengths she must go to--for the protection of her family and her legacy--to preserve her
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carefully crafted white identity in the racist world in which she lives.
"The Book of Bread . . . is a treasure. Written by two of the best-known food authorities
in the U.S., the book makes the baking of bread a true labor of love."--San Francisco
Chronicle
The instant New York Times, Wall Street Journal, and USA Today Bestseller! Ryan
Holiday’s bestselling trilogy—The Obstacle Is the Way, Ego is the Enemy, and Stillness
is the Key—captivated professional athletes, CEOs, politicians, and entrepreneurs and
helped bring Stoicism to millions of readers. Now, in the first book of an exciting new
series on the cardinal virtues of ancient philosophy, Holiday explores the most
foundational virtue of all: Courage. Almost every religion, spiritual practice, philosophy
and person grapples with fear. The most repeated phrase in the Bible is “Be not
afraid.” The ancient Greeks spoke of phobos, panic and terror. It is natural to feel fear,
the Stoics believed, but it cannot rule you. Courage, then, is the ability to rise above
fear, to do what’s right, to do what’s needed, to do what is true. And so it rests at the
heart of the works of Marcus Aurelius, Aristotle, and CS Lewis, alongside temperance,
justice, and wisdom. In Courage Is Calling, Ryan Holiday breaks down the elements of
fear, an expression of cowardice, the elements of courage, an expression of bravery,
and lastly, the elements of heroism, an expression of valor. Through engaging stories
about historic and contemporary leaders, including Charles De Gaulle, Florence
Nightingale, and Dr. Martin Luther King Jr., Holiday shows you how to conquer fear and
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practice courage in your daily life. You’ll also delve deep into the moral dilemmas and
courageous acts of lesser-known, but equally as important, figures from ancient and
modern history, such as Helvidius Priscus, a Roman Senator who stood his ground
against emperor Vespasian, even in the face of death; Frank Serpico, a former New
York City Police Department Detective who exposed police corruption; and Frederick
Douglass and a slave named Nelly, whose fierce resistance against her captors
inspired his own crusade to end slavery. In a world in which fear runs rampant—when
people would rather stand on the sidelines than speak out against injustice, go along
with convention than bet on themselves, and turn a blind eye to the ugly realities of
modern life—we need courage more than ever. We need the courage of whistleblowers
and risk takers. We need the courage of activists and adventurers. We need the
courage of writers who speak the truth—and the courage of leaders to listen. We need
you to step into the arena and fight.
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