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Is profit-making the only goal of a business? Should
an unbridled market mechanism drive corporate
enterprise? To what extent should corporations
compensate for the manifest and hidden costs that
are incurred by the society at large? These are some
of the questions that have engaged specialist
economists, business barons, corporate heads and
management experts for decades. A consensus has
emerged that corporate practices cannot bypass the
fundamental demands of ethical behaviour, that
administration and policies of governance have to be
more transparent and publicly accountable, and that
businesses must be sensitive to the community and
environment within which they are established. This
has led to the emergence of three key concepts of
contemporary businesses, namely, business or
corporate ethics, corporate governance, and
corporate social responsibility.
Ethics and Corporate Social Responsibility in the
Meetings and Events Industry is a comprehensive
roadmap that prepares event professionals for the
economic, environmental, and social challenges
ahead, and transforms the industry for the long run.
This timely text inspires us to view Corporate Social
Responsibility, ethics, and sustainability as no longer
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just best practices, but as business standards. With
its practical tools and insights, readers are
compelled to build an industry where meetings and
events contribute positively and ethically to
communities and cultures.Ethics and Corporate
Social Responsibility in the Meetings and Events
Industry presents a wide range of topics, bringing
insights from environmental science to corporate
responsibility. Intended to build sustainable leaders
in the industry, this book offers the knowledge to get
started and the momentum to continue.
Ethics and Corporate Social ResponsibilityWhy
Giants FallGreenwood Publishing Group
Issues in Business Ethics and Corporate Social
Responsibility explores these foundational themes
across a wide range of topics, including artificial
intelligence, workplace surveillance, supply chain
management, big data, the finance industry, and
many more. Coupled with a broad introduction by Dr.
David Weitzner, a professor of management at York
University, this book provides students with the
essential information they need to assess business
practices through the lens of ethical decision-making
and corporate social responsibility.
The term corporate social responsibility (CSR) is
often used in the boardroom, classroom, and political
platform, but what does it really mean? Do
corporations have ethical or philanthropic duties
beyond their obligations to comply with the law? How
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does CSR relate to business ethics, stakeholder
management, sustainability, and corporate
citizenship? Mark Schwartz provides a concise,
cutting-edge introduction to the topic, analyzing
many case studies with the help of his innovative
“Three Domain Approach” to CSR. Corporate Social
Responsibility also provides a chronology of
landmark contributions to the concept of CSR and
includes CSR resources on organizations, global
codes and criteria, corporate CSR reports, and
websites and blogs. It is an invaluable resource for
students, instructors, and business leaders looking
to master the basics of CSR.
In 1973, Daniel Bell argued that corporations in post-
industrial societies increasingly needed to behave in
accord with widely accepted social norms,
particularly in terms of ethical behavior and social
responsibility. Yet widespread criticism of business
behavior was not an invention of the 1960s and 70s
or a product of changing commercial norms. The key
feature historically has been business scandal.
Understandings of how the field of business ethics
has emerged are undeveloped, however. This book
is the first attempt to explain the conditions which
saw a focus develop on business ethics especially in
the 1960s and 70s, and how the broader field
developed to encompass related notions such as
corporate governance, corporate social
responsibility, ethical leadership, sustainable
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business and responsible management education.
The Rise of Business Ethics provides an introduction
and analysis of the key developments in
contemporary business ethics by examining them in
terms of their diachronic development – the key
thinkers, the key issues, the key institutions and how
they each contributed to contemporary
understandings of business ethics, governance and
practice. Addressing the topic from a European as
well as North American perspective, The Rise of
Business Ethics will be of interest to researchers,
academics, and students in the fields of business
ethics, business and society, business history,
organization studies and political economy.
Spread over 30 chapters in six units, Politics, Ethics
and Social Responsibility of Business is a
comprehensive guide to corporate social
responsibility (CSR). It explains how the bases of
CSR are politics and ethics, without which the role of
business in society cannot be understood. Though
designed for the students of B. Com, University of
Delhi, this book will be useful for all students of
management as well as practicing managers and
professionals.
Essay from the year 2004 in the subject Business
economics - Business Ethics, Corporate Ethics,
grade: 80 out of 100, University of Western Sydney
(College of Law and Business - School of
Management), course: Management Foundations,
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12 entries in the bibliography, language: English,
abstract: Using your knowledge of ethics and social
responsibility, critically analyse the following
statement: “The obligation of organisations to make
a profit is incompatible with a socially responsible
approach to business. Consequently, profit-driven
organisations are unethical.”“The reasons for the
newly elevated place of ethics in business thinking
are many. Managers have seen the high costs that
corporate scandals have exacted: heavy fines,
disruption of the normal routine, low employee
morale, increased turnover, difficulty in recruiting,
internal fraud, and loss of public confidence in the
reputation of the firm” (Clark & Johnson 1995, p.
26). Therefore, why should an organisation
intentionally act socially irresponsible or even
unethically when managers seek to attain their goal
of profit making as long as they are aware of these
consequences? The purpose of this essay is to
acknowledge a socially responsible approach to
business. It aims to analyse the relationship between
profit making on the one hand and both social
responsibility and ethical behaviour on the other
hand. It will also reveal that profit-driven
organisations are not automatically unethical in
nature.
Corporate activities are not only drivers of economic
growth but also key actors of the changes towards more
sustainable markets and environment as well as
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inclusive development. Significant efforts have recently
been devoted to transform private and public firms alike
from pure economic-oriented organizations to entities
that deliberately and diligently create value without
neglecting social and environmental implications of their
activities. Firm performance, resilience, and survival are
nowadays, more than ever before, dependent on how
they consciously and purposefully engage in appropriate
corporate social responsibility (CSR) strategies and
actions.This book, Corporate Social Responsibility,
Ethics and Sustainable Prosperity, will provide all
readers, including investors, managers, lawmakers, and
policymakers with an up-to-date, comprehensive, and
thoughtful coverage of CSR and ethical issues at the
crossroads of different finance and management
disciplines. It contains a rich collection of insightful
studies covering a wide range of topics in corporate
ethics, CSR, and sustainable prosperity. Together, these
studies help readers deepen their knowledge on different
country environments and various organizational forms,
policies, and activities. The book is composed of 16
chapters which are divided into two interconnected parts:
Part I addresses ESG and ethical issues in corporate
decision-making, while Part II provides insights towards
sustainable prosperity.
This monograph focuses on the level of management
culture development in organizations attempting to
disclose it not only with the help of theoretical insights
but also by the approach based on employees and
managers. Why was the term "management culture" that
is rarely found in literature selected for the analysis? We
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are quite often faced with problems of terminology.
Especially, it often happens in the translation from one
language to another. While preparing this monograph,
the authors had a number of questions on how to
decouple the management culture from organization's
culture and from organizational culture, how to separate
management culture from managerial culture, etc.
However, having analysed a variety of scientific
research, it appeared that there is no need to break
down the mentioned cultures because they still overlap.
Therefore, it is impossible to completely separate the
management culture from the formal or informal part of
organizational culture. Management culture inevitably
exists in every organization, only its level of development
may vary.
Shows how companies can maximize the value of their
CR initiatives by fostering strong stakeholder
relationships.
Introduction to Business covers the scope and sequence
of most introductory business courses. The book
provides detailed explanations in the context of core
themes such as customer satisfaction, ethics,
entrepreneurship, global business, and managing
change. Introduction to Business includes hundreds of
current business examples from a range of industries
and geographic locations, which feature a variety of
individuals. The outcome is a balanced approach to the
theory and application of business concepts, with
attention to the knowledge and skills necessary for
student success in this course and beyond.
Teaching International Business: Ethics and Corporate
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Social Responsibility is a collection of academic writings
on the issues and challenges of incorporating ethics and
corporate social responsibility concerns into international
business education. You will find frameworks and
approaches detailing various pedagogical issues
presented here.
The essays in this volume examine the emergence of the
concept of corporate social responsibility, and the uses
that have been made of the language of corporate
responsibility to explore the business/society
relationship. The first section traces the emergence of
the concept of corporate social responsibility as a way of
understanding and framing the business/society
relationship. Section two of the volume looks at
"Definitions and ethical justifications" with a view to
exploring current discussions of the nature, scope and
source of the social responsibilities of corporations.
Section three, "CSR and Management: Critical
Reflections", explores the integration of CSR theories
and justifications into business management and
business management theories. Articles in the final
section of the volume apply the concept of corporate
social responsibility, and the theoretical frameworks and
analytical tools to which it has given rise, to the
examination and resolution of specific social issues
arising out of the economic activities of corporations.
Corporate social responsibility (CSR) expresses a
fundamental morality in the way a company behaves
toward society. It follows ethical behavior toward
stakeholders and recognizes the spirit of the legal and
regulatory environment. The idea of CSR gained
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momentum in the late 1950s and 1960s with the
expansion of large conglomerate corporations and
became a popular subject in the 1980s with R. Edward
Freeman's Strategic Management: A Stakeholder
Approach and the many key works of Archie B. Carroll,
Peter F. Drucker, and others. In the wake of the financial
crisis of 2008–2010, CSR has again become a focus for
evaluating corporate behavior. First published in 1953,
Howard R. Bowen’s Social Responsibilities of the
Businessman was the first comprehensive discussion of
business ethics and social responsibility. It created a
foundation by which business executives and academics
could consider the subjects as part of strategic planning
and managerial decision-making. Though written in
another era, it is regularly and increasingly cited because
of its relevance to the current ethical issues of business
operations in the United States. Many experts believe it
to be the seminal book on corporate social responsibility.
This new edition of the book includes an introduction by
Jean-Pascal Gond, Professor of Corporate Social
Responsibility at Cass Business School, City University
of London, and a foreword by Peter Geoffrey Bowen,
Daniels College of Business, University of Denver, who
is Howard R. Bowen's eldest son.
This landmark history of corporate responsibility
documents corporate power and business behaviour
from the mid-eighteenth century to the modern day. It
shows how corporate responsibility has evolved, with the
roles, responsibilities and performance of corporations
coming increasingly under the spotlight as new norms of
transparency and accountability emerge.
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While there is a large and ever-expanding body of work
on the fields of business ethics and corporate social
responsibility (CSR), there is a noted absence of a single
source on the methodology and research approaches to
these fields. In this book, the first of its kind, leading
scholars in the fields gather to analyse a range of
philosophical and empirical approaches to research in
business ethics and CSR. It covers such sections as
historical approaches, normative and behavioural
methodologies, quantitative, qualitative and experimental
perspectives, grounded theory and case methodologies,
and finally a section on the role of the researcher in
research projects. This book is a valuable and essential
read for all researchers in business ethics and CSR, not
only for those starting out in the fields, but also for
seasoned scholars and academics.
Using an interdisciplinary focus, this book combines the
research disciplines of philosophy, business
management and sustainability to aid and advance
scholar and practitioner understanding of the United
Nations' Sustainable Development Goals (SDGs).
A new text for new realities: Business Ethics & Corporate
Social Responsibility charts a course for students
through the unprecedented challenges and turbulence of
modern business and its implications for people across
the globe. Moving beyond the Anglo-American focus of
existing works, the authors employ a refreshingly
international perspective to leave students with a broad
and reflective understanding of business ethics. A
flexible 3-part structure, developed from extensive
market feedback, aligns with the latest course structures,
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while a strong focus on environmental ethics and
sustainability throughout provides market-leading
coverage of this vital issue. An unparalleled range of
case studies, including chapter cases and longer
premium cases supplied by HBR, Ivey and ECCH,
combine with a full set of online supporting resources to
make this the complete introduction to business ethics in
a rapidly evolving world.
The goal of this volume is to begin to create those critical
linkages between positive psychological attributes and
relevant research areas. Undoubtedly, there are many
topics in positive psychology that could not be covered in
just one volume, and many more topical linkages to
business ethics and social responsibility that need to be
made. While much research yet needs to be done in this
nascent area, we hope that much as other volumes on
positive psychology served as an impetus for research in
social psychology (see Snyder & Lopez, 2002) and
organizational behavior (Cameron, Dutton, & Quinn,
2003), this volume will ignite scientific interest in the role
positive psychology plays in key areas such as ethics
and social responsibility. As the study of positive
psychology continues to emerge more fully, it may well
help us to better comprehend the impact of this paradigm
on predicting ethical decision making, organizational
citizenship, and social responsibility toward the end of
creating more positive and productive workplaces in
general.
The last few decades have seen significant changes in
the structure of business organizations, including
downsizing, outsourcing and flattened management
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structures. The effects on employees have been
considerable. In this context the importance of the
psychological contract between employer and employee
has been overlooked, and there is uncertainty about
what can be done to bring about changes to this contract
and ultimately the future of organizations. This important
book considers the psychological aspects of
organizational life, particularly in the context of firms'
ethical behaviour and its implications for corporate social
responsibility. The authors consider the effects of
corporate activity and change on individuals, not just in
their working lives, but also in their family and social
lives. They address a diverse number of topics from a
variety of theoretical standpoints in an ongoing attempt
to redress this neglected field of research.
Ethical failures are rooted in leadership failure, the lack
of a corporate culture in which ethical concerns have
been integrated, and unresponsiveness to key
organizational stakeholders. This book seeks to enhance
our understanding of the causes of ethical debacles in an
era when ethical missteps can often lead to corporate
bankruptcies or worse. Sims offers practical solutions for
mitigating damage and preventing such problems from
happening in the first place. He also explains how to
institutionalize ethics throughout an organization. Sims
asserts that organizations wishing to behave ethically
must do more than harbor good intentions. Such
companies must implement policies that inculcate the
corporate culture with ethical values. They must also
commit to ethical behavior in all interactions with internal
and external stakeholders, including investors,
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customers, employees, and the community.
This book offers practical advice for building
organizations with social responsibility and sustainability
organically built in – based on two-way communication
between human resources (HR) and public relations
(PR) departments working together as an organizational
conscience touchstone benefiting People, Planet, and
Profit.
Maintaining solid corporate ethics goes beyond just
being a efeel goode story or a good public relations
angle. Organizations that demonstrate strong ethical
commitments can gain a real competitive advantage over
others by keeping employees happy and productive and
keeping customers satisfied and loyal, while avoiding
some of the unexpected pitfalls that may beset a less
ethical organization. These factors all lead to a more
stable and consistent organization, and will improve the
bottom line and drives higher profits. the erosion of
business ethics affects everyone, from the employees
laid off, stockholders losing investments, to customers
paying a higher price or receiving lesser quality. In
Bringing Business Ethics to Life: Achieving Corporate
Social Responsibility, best selling author Bjorn Andersen
has written an easy to read yet powerful book
demonstrating the need for solid ethics in every
organization. Andersen first explains the importance of
creating a strong ethical culture within every
organization, demonstrating the positive effects it will
have throughout the business. He then shows how
business leaders can make this happen, by introducing a
holistic value-driven and ethically based model of
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leadership and management that can bring about
dramatic changes for any organization. Preview a
sample chapter from this book along with the full table of
contents by clicking here. You will need Adobe Acrobat
to view this pdf file.
Corporate social responsibility (CSR) continues to grow as an
area of interest in academia and business. Encompassing
broad topics such as the relationship between business,
society, and government, environmental issues, globalization,
and the social and ethical dimensions of management and
corporate operation, CSR has become an increasingly
interdisciplinary subject relevant to areas of economics,
sociology, and psychology, among others. New directions in
CSR research include advanced 'micro' based investigations
in organizational behaviour and human resource
management, additional studies of environmental social
responsibility and sustainability, further research on 'strategic'
CSR, connections between social responsibility and
entrepreneurship, and improvements in methods and data
analysis as the field matures. Through authoritative
contributions from international scholars across the social
sciences, this Handbook provides a cohesive overview of this
recent expansion. It introduces new perspectives, new
methodologies, and new evidence from a range of disciplines
to encourage and facilitate interdisciplinary research and
global implementation of corporate social responsibility.
Over the last 30 years, corporate social responsibility (CSR)
has become a household term, reflecting a combination of
factors that we have come to associate with that most catch-
all of terms "globalization," including the widespread popular
concern with such social issues as the environment and
international human rights. Corporate Social Responsibility
examines the history of the idea of business ethics (which
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goes back at least to ancient Mesopotamia) before exploring
the state of CSR today. This book argues that a wide-ranging
understanding of the purpose of business is necessary to
create value for a community of stakeholders which in turn
can generate a sustainable future. The book suggests that
corporations still have a long way to go, but remains
optimistic. The book’s sanguine interpretation of the current
state of corporate affairs and a recommended way forward,
results not only from the authors analysis, but also his direct
experience. This book presents the case that we are in the
midst of a major paradigm shift in our understanding of the
purpose of business and that this new understanding holds
much promise for business being a significant force for a
more just and peaceful world. This work provides a concise
overview of CSR and an important examination of the present
and future work of the UN Global Compact and will be of
interest to students of international organizations,
international business and corporate social responsibility.
The five volumes of this ultimate resource recognize the
inherent unity between business ethics and business and
society, that stems from their shared primary concern with
value in commerce. This Encyclopedia spans the
relationships among business, ethics, and society by
including more than 800 entries that feature broad coverage
of corporate social responsibility, the obligation of companies
to various stakeholder groups, the contribution of business to
society and culture, and the relationship between
organizations and the quality of the environment.
Business ethics and Social Responsibility
"One need only look at the news to be bombarded with
examples of corporate malfeasance and the impact such
behavior has on a company's public image, customers,
employees, and bottom line. And while these stories grab the
headlines, some companies are adopting practices that
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display awareness of their impact on the globe, whether that
be to the environment, its employees and suppliers, or
communities in which they do business. What factors are
leading to these decisions? What are the benefits and costs
of making ethical business decisions and acting in a socially
responsible way, however one defines it?"--
Individuals are generally considered morally responsible for
their actions. Who or what is responsible when those
individuals become part of business organizations? Can we
correctly ascribe moral responsibility to the organization
itself? If so, what are the grounds for this claim and to what
extent do the individuals also remain morally responsible? If
not, does moral responsibility fall entirely to specific
individuals within the organization and can they be readily
identified? A perennial question in business ethics has
concerned the extent to which business organizations can be
correctly said to have moral responsibilities and obligations.
In philosophical terms, this is a question of "corporate moral
agency." Whether firms can be said to be moral agents and to
have the capacity for moral responsibility has significant
practical consequences. In most legal systems in the world,
business firms are recognized as "persons" with the ability to
own property, to maintain and defend lawsuits, and to self-
organize governance structures. To recognize that these
"business persons" can also act morally or immorally as
organizations, however, would justify the imposition of other
legal constraints and normative expectations on
organizations. In the criminal law, for example, the idea that
an organized firm may itself have criminal culpability is
accepted in many countries (such as the United States) but
rejected in others (such as Germany). This book collects new
contributions by leading business scholars in business ethics,
philosophy, and related disciplines to extend our
understanding of the "moral responsibility of firms."
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Volume Two of Business and Society 360 focuses on
research drawn from work grounded in "corporate social
responsibility" and "corporate citizenship."
This compilation analyses the differences between the
concepts of 'social responsibility' and 'business ethics', which
are often erroneously interpreted to be the same. It explains
that social responsibility is a characteristic but just one of the
many aspects of the much wider concept of business ethics.
The collection includes contributions from experts from
diverse fields such as industry, academia and non-
governmental organizations, who present the theoretical
underpinning of the concepts, along with real-life case studies
dealing with the varied, hands-on experiences of leaders from
different industries. This book will be an insightful read for
professionals in the field of Business and Management.
Profit maximization motive of business has led to competition
and corruption erasing the distinction between ethical and
unethical business practices. The result is rampant unethical
practices in business causing harm both to business and
society.
A less-expensive grayscale paperback version is available.
Search for ISBN 9781680923018. Business Law I Essentials
is a brief introductory textbook designed to meet the scope
and sequence requirements of courses on Business Law or
the Legal Environment of Business. The concepts are
presented in a streamlined manner, and cover the key
concepts necessary to establish a strong foundation in the
subject. The textbook follows a traditional approach to the
study of business law. Each chapter contains learning
objectives, explanatory narrative and concepts, references for
further reading, and end-of-chapter questions. Business Law I
Essentials may need to be supplemented with additional
content, cases, or related materials, and is offered as a
foundational resource that focuses on the baseline concepts,
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issues, and approaches.
Do ethics pay? In an attempt to answer this question, the
authors analyze the economic theories that might rehabilitate
ethics in the world of sales and turn them into an effective tool
for conducting negotiations. This book proposes a “bottom-
up” approach that starts from an analysis of sales activities to
build a business style that, if adopted by an entire
organization, can make the difference thus enhancing the
company’s success. Italian culture provides a backdrop to
the book; the authors reinterpret the particular nature of the
country’s economic and social fabric and integrate this into
an approach to business that can create authentic
relationships, shared prosperity and quality of life across
other cultures. Sale Ethics stimulates the development of a
self-entrepreneurial mind-set that is useful in any field, and
provides a simple and effective method of capitalizing on your
own talents while respecting others and at the same time
garnering the rewards of ethical behavior.
This authoritative book includes cutting-edge insights from
leading European and North American scholars who reflect
upon business ethics. foundations, firms, markets and
stakeholders in order to design more sustainable patterns of
development for business and society. Together, the
contributing authors advance critical, innovative and
imaginative perspectives to rethink the mainstream models
and address the sustainability challenge. Business Ethics and
Corporate Sustainability will provide a stimulating read for
academic researchers, and postgraduate students in
business ethics, corporate social responsibility and corporate
sustainability as well as those interested in management,
strategy and finance.
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