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Generate Quick, Sustainable Wealth Why do some business owners get rich while others struggle to get by? Because
success is not a result of working harder than everyone else—it’s about building a business that enables you to
accumulate wealth. Step into the world of information marketing, where people package their passion and interests into a
business, creating an extraordinary income and lifestyle! Personally coached by Robert Skrob, the president of the
Information Marketing Association, uncover the secrets to create your own information marketing empire. Five ways to
quickly launch a business that creates quick, sustainable wealth How to get paid to create your first information product
and leverage it many times over How to build a million-dollar business without spending a penny in advertising The
business plan to generate $1 million on one weekend How to quadruple the price you can charge for your products How
to use “sugar daddies” to deliver customers to your business The single most profitable marketing tool any business can
use to make its marketing generate a profit How to sell paper printed from your computer for thousands of dollars How to
follow in the footsteps of 12 successful info marketers—case studies inside Discover exactly what you need to do to
launch your business, generate sales, and deposit money into your checking account before the end of TODAY.
A provocative assessment of social media discusses how to use the Internet to expand a business, challenging the
claims of online authorities and marketing consultants while tracing the rise of social media and revealing the benefits of
real-world connections.
From the author of Fashionopolis: The Price of Fast Fashion and the Future of Clothes - Once luxury was available only
to the rarefied and aristocratic world of old money and royalty. It offered a history of tradition, superior quality, and a
pampered buying experience. Today, however, luxury is simply a product packaged and sold by multibillion-dollar global
corporations focused on growth, visibility, brand awareness, advertising, and, above all, profits. Award-winning journalist
Dana Thomas digs deep into the dark side of the luxury industry to uncover all the secrets that Prada, Gucci, and
Burberry don't want us to know. Deluxe is an uncompromising look behind the glossy façade that will enthrall anyone
interested in fashion, finance, or culture.
This cult classic of gonzo journalism is the best chronicle of drug-soaked, addle-brained, rollicking good times ever
committed to the printed page. It is also the tale of a long weekend road trip that has gone down in the annals of
American pop culture as one of the strangest journeys ever undertaken. Now a major motion picture from Universal,
directed by Terry Gilliam and starring Johnny Depp and Benicio del Toro.
A successful entrepreneur who has influenced one million business owners as an advisor and business coach provides
new tactics and strategies to help business owners attract opportunity, increase personal value, and change their lives.
Original.
Shots rang out in Savannah's grandest mansion in the misty,early morning hours of May 2, 1981. Was it murder or selfdefense? For nearly a decade, the shooting and its aftermath reverberated throughout this hauntingly beautiful city of
moss-hung oaks and shaded squares. John Berendt's sharply observed, suspenseful, and witty narrative reads like a
thoroughly engrossing novel, and yet it is a work of nonfiction. Berendt skillfully interweaves a hugely entertaining firstperson account of life in this isolated remnant of the Old South with the unpredictable twists and turns of a landmark
murder case. It is a spellbinding story peopled by a gallery of remarkable characters: the well-bred society ladies of the
Married Woman's Card Club; the turbulent young redneck gigolo; the hapless recluse who owns a bottle of poison so
powerful it could kill every man, woman, and child in Savannah; the aging and profane Southern belle who is the "soul of
pampered self-absorption"; the uproariously funny black drag queen; the acerbic and arrogant antiques dealer; the sweettalking, piano-playing con artist; young blacks dancing the minuet at the black debutante ball; and Minerva, the voodoo
priestess who works her magic in the graveyard at midnight. These and other Savannahians act as a Greek chorus, with
Berendt revealing the alliances, hostilities, and intrigues that thrive in a town where everyone knows everyone else.
Midnight in the Garden of Good and Evil is a sublime and seductive reading experience. Brilliantly conceived and
masterfully written, this enormously engaging portrait of a most beguiling Southern city has become a modern classic.
Outrageous Advertising That's Outrageously SuccessfulCreated for the 99% of Small Business Owners Who Are
Dissatisfied with the Results They Get from their Current AdvertisingMorgan James Publishing
“Michael Gross’s new book…packs [in] almost as many stories as there are apartments in the building. The Jackie
Collins of real estate likes to map expressions of power, money and ego… Even more crammed with billionaires and their
exploits than 740 Park” (Penelope Green, The New York Times). With two concierge-staffed lobbies, a walnut-lined
library, a lavish screening room, a private sixty-seat restaurant offering residents room service, a health club complete
with a seventy-foot swimming pool, penthouses that cost almost $100 million, and a tenant roster that’s a roll call of
business page heroes and villains, Fifteen Central Park West is the most outrageously successful, insanely expensive,
titanically tycoon-stuffed real estate development of the twenty-first century. In this “stunning” (CNN) and “deliciously
detailed” (Booklist, starred review) New York Times bestseller, journalist Michael Gross turns his gimlet eye on the newmoney wonderland that’s sprung up on the southwest rim of Central Park. Mixing an absorbing business epic with
hilarious social comedy, Gross “takes another gossip-laden bite out of the upper crust” (Sam Roberts, The New York
Times), which includes Denzel Washington, Sting, Norman Lear, top executives, and Russian and Chinese oligarchs, to
name a few. And he recounts the legendary building’s inspired genesis, costly construction, and the flashy international
lifestyle it has brought to a once benighted and socially déclassé Manhattan neighborhood. More than just an apartment
building, 15CPW represents a massive paradigm shift in the lifestyle of New York’s rich and famous—and is a bellwether
of the city’s changing social and financial landscape.
The New York Times bestseller Sophia Amoruso spent her teens hitchhiking, committing petty theft, and dumpster diving.
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By twenty-two, she had resigned herself to employment, but was still broke, directionless, and working a mediocre day
job she'd taken for the health insurance. Eight years later, she is the founder, CEO, and creative director of Nasty Gal, a
$100 million plus online fashion retailer with more than 350 employees. Sophia's never been a typical CEO, or a typical
anything, and she's written#GIRLBOSS for outsiders (and insiders) seeking a unique path to success, even when that
path is winding as all hell and lined with naysayers. #GIRLBOSS proves that being successful isn't about how popular
you were in high school or where you went to college (if you went to college). Rather, success is about trusting your
instincts and following your gut, knowing which rules to follow and which to break.
Tom Peters says, Jon Spoelstra knows his stuff. Pat Williams, founder of Orlando Magic says, I consider Jon the top marketer in
the world. The Wall Street Journal says, Mr. Spoelstra is one of those guys who thinks 'out of the box'. In this revised edition, Jon
provides a real-world game plan for increasing your top line with marketing and promotion ideas that break through the clutter and
get your customer's attention. His 17 Ground Rules—tested and proven—in sports and business, show how to differentiate yourself
from your competitors. The focus is on measurable results that impact your bottom line—without big marketing and advertising
budgets. Going beyond marketing theory his approach encourages you to push the outrageous envelope to gain immediate sales.
Not just for sales and marketing folks —this book is for anyone who influences the course and attitude of your company.
Pow! Radical new methods for reaching jaded, cynical consumers Put simply, when it comes to your business, your new idea,
even yourself, this book can be the difference between a "Who cares?" and a "Holy cow!" Business, both big and small, is in
desperate need of new ways to inspire bored and cynical consumers who have grown weary of the same old song and dance. In
today’s information economy, it doesn’t matter how many people you reach, but how much attention they pay. And the best way
to get attention is with the powerful, but largely misunderstood, element of surprise. Pow! Enter Andy Nulman with the art of
surprise marketing. An explosive new outlook, surprise marketing solidifies the bond between you and your customers like nothing
else, and keeps them coming back for more by providing a continuous flow of what they never expected. Pow! Right Between the
Eyes reveals the secrets, theories, and tactics of surprise marketing, and wields outrageous real-world examples (and even more
outrageous tools like "The Lubricant to Yes" and "Euphoric Shock") to help expand the boundaries of the extreme and create a
bigger bang for bigger profits. On his quest to unlock the secret of why some things knock your socks off and others put you to
sleep, Nulman shares insights from director Alfred Hitchcock, designer Philippe Starck, playwright David Mamet, Family Guy
creator Seth McFarlane, Harvard psychologists, songwriters, bloggers, and even the inventor of Pirate Booty snack chips. And he
shows how today’s smartest companies are winning big with surprises stories like: • How Oprah’s shocking announcement that
"Everybody gets a car!" sent her Web site traffic up 800% and helped the Pontiac G6 outsell its competitors by 20% • How Target
earns $7 billion a year in free publicity with stunts like a floating temporary store in New York’s Hudson River or putting on a
vertical fashion show where acrobat models walked down the side of Rockefeller Center • How Bear Naked Granola reversed the
trick-or-treat tradition by sending costumed street teams door-to-door to give away granola samples on Halloween Andy Nulman is
a wildly-successful businessman and even wilder public speaker who first learned the power of surprise working with Jay Leno,
Jerry Seinfeld, Jim Carrey, and many other comedians as the cofounder and CEO of the Just For Laughs Festival, the world’s
largest comedy event. His book shares hilarious and effective surprise promotions that he himself dreamed up for the event and in
his current position as cofounder, President, and CMO of Airborne Mobile, which brings brands like Maxim, Family Guy, and the
NFL to the mobile media world. Don’t forget to read the book’s two forewords by the legendary John Cleese and CBS Late Late
Show host Craig Ferguson. Surprising choices for a business book? Well...what did you expect?
Feeling burned out by your business? Sick of the 'hustle and grind' culture of your industry? There's a better way! Get over your
perfectionism and embrace the flow of the Chillpreneur. Denise Duffield-Thomas, money mindset coach and best-selling author,
will show you how with her trademark humor and down-to-earth wisdom. In this book, she shares invaluable business advice and
counterintuitive millionaire mindset lessons (no blood, sweat, or tears necessary) which will set you on the path of abundance without all the hard work. You'll discover how to find the business model that works perfectly for your personality, learn about key
concepts - such as the Golden Goose and the Keyless Life - to help you work less and earn more, and become a marketing pro
without feeling like a sleazy car salesman. Plus, Denise talks you through the smaller - but no less important - details of being an
entrepreneur, including how to deal with awkward money situations and find the most effective ways to price your offers. Full of
reassuring and practical advice, Chillpreneur challenges the old, boring assumptions of what it takes to create success in
business, so you can create financial independence with ease and grace.
Why the future of popular culture will revolve around ever bigger bets on entertainment products, by one of Harvard Business
School's most popular professors What's behind the phenomenal success of entertainment businesses such as Warner Bros.,
Marvel Entertainment, and the NFL—along with such stars as Jay-Z, Lady Gaga, and LeBron James? Which strategies give
leaders in film, television, music, publishing, and sports an edge over their rivals? Anita Elberse, Harvard Business School's expert
on the entertainment industry, has done pioneering research on the worlds of media and sports for more than a decade. Now, in
this groundbreaking book, she explains a powerful truth about the fiercely competitive world of entertainment: building a business
around blockbuster products—the movies, television shows, songs, and books that are hugely expensive to produce and market—is
the surest path to long-term success. Along the way, she reveals why entertainment executives often spend outrageous amounts
of money in search of the next blockbuster, why superstars are paid unimaginable sums, and how digital technologies are
transforming the entertainment landscape. Full of inside stories emerging from Elberse's unprecedented access to some of the
world's most successful entertainment brands, Blockbusters is destined to become required reading for anyone seeking to
understand how the entertainment industry really works—and how to navigate today's high-stakes business world at large.
"This is not a book about charismatic visionary leaders. It is not about visionary product concepts or visionary products or visionary
market insights. Nor is it about just having a corporate vision. This is a book about something far more important, enduring, and
substantial. This is a book about visionary companies." So write Jim Collins and Jerry Porras in this groundbreaking book that
shatters myths, provides new insights, and gives practical guidance to those who would like to build landmark companies that
stand the test of time. Drawing upon a six-year research project at the Stanford University Graduate School of Business, Collins
and Porras took eighteen truly exceptional and long-lasting companies -- they have an average age of nearly one hundred years
and have outperformed the general stock market by a factor of fifteen since 1926 -- and studied each company in direct
comparison to one of its top competitors. They examined the companies from their very beginnings to the present day -- as startPage 2/6
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ups, as midsize companies, and as large corporations. Throughout, the authors asked: "What makes the truly exceptional
companies different from other companies?" What separates General Electric, 3M, Merck, Wal-Mart, Hewlett-Packard, Walt
Disney, and Philip Morris from their rivals? How, for example, did Procter & Gamble, which began life substantially behind rival
Colgate, eventually prevail as the premier institution in its industry? How was Motorola able to move from a humble battery repair
business into integrated circuits and cellular communications, while Zenith never became dominant in anything other than TVs?
How did Boeing unseat McDonnell Douglas as the world's best commercial aircraft company -- what did Boeing have that
McDonnell Douglas lacked? By answering such questions, Collins and Porras go beyond the incessant barrage of management
buzzwords and fads of the day to discover timeless qualities that have consistently distinguished out-standing companies. They
also provide inspiration to all executives and entrepreneurs by destroying the false but widely accepted idea that only charismatic
visionary leaders can build visionary companies. Filled with hundreds of specific examples and organized into a coherent
framework of practical concepts that can be applied by managers and entrepreneurs at all levels, Built to Last provides a master
blueprint for building organizations that will prosper long into the twenty-first century and beyond.
When a sprinkler malfunctioned at a Baltimore menswear store, three inches of water sat on the floor and much of the
merchandise was wet. The owner, the author of this book, could have done the normal thing and sell the wet merchandise to a
Jobber--a business that buys damaged goods in bulk for cheap. Instead, he did the OUTRAGEOUS thing--he advertised in a very
OUTRAGEOUS way which resulted in receiving much more than he would have received from the Jobber. It was easy. Here is an
OUTRAGEOUS idea--it's easy to make a lot of money from advertising. That's right, easy money! This book, OUTRAGEOUS
ADVERTISING THAT'S OUTRAGEOUSLY SUCCESSFUL, explains in certain terms how to advertise and make money. No more
guesswork. That's OUTRAGEOUS by itself! Lots of advertising programs claim to want to help you stand out. This one works. This
is material you can use immediately. Presented by Advertising Guru Bill Glazer, who has spent years teaching this at seminars,
implementing it in the trenches in his own Baltimore menswear business, and providing it to dozens of clients in all industries,
OUTRAGEOUS ADVERTISING THAT'S OUTRAGEOUSLY SUCCESSFUL gives you the secrets to succeeding with the most
effective advertising of all--OUTRAGEOUS advertising. Rich with examples and stories showing exactly how to implement a
successful OUTRAGEOUS program, this book cracks the code on getting a return on your advertising dollars--an OUTRAGEOUS
return! Glazer points out that the biggest advertising day of the year, the Super Bowl, became that way because people expect to
see OUTRAGEOUS ads. OUTRAGEOUS ads get attention, and this book proves you can do it without the Super Bowl ad.
OUTRAGEOUS ADVERTISING THAT'S OUTRAGEOUSLY SUCCESSFUL presents the clear fact that OUTRAGEOUS
advertising works because of its ability to get you noticed, and then it offers you specific OUTRAGEOUS marketing principals, and
finishes by taking you into the OUTRAGEOUS idea factory. This book is graphically rich with examples from Glazer's years in the
trenches doing exactly this kind of advertising for his Baltimore menswear store, Gage Menswear, as well as examples from many
other industries. It includes resources cited throughout the text for you TO find more information or access to promotional
materials. This is not a book about theory or generic branding. This is simply about creating OUTRAGEOUS results with
OUTRAGEOUS ADVERTISING THAT'S OUTRAGEOUSLY EFFECTIVE. It's easy if you know how!
One of the country's best sports marketers contends that using bland marketing is not the way to crank up sales. Spoelstra, the
president of the Professional Sports Division of Mandalay Entertainment, offers powerful principles to turbocharge revenue by
creating outrageous marketing.
"[A] thriller about a calculating teacher in a privileged private school who knows he has the power to make or break your kid's
future ... and he uses it ... Teddy Crutcher has just won Teacher of the Year at the prestigious Belmont Academy, home to the best
and brightest. He says his wife couldn't be more proud--though no one has seen her in a while. But Teddy can't be bothered with
any of the rumors and the recent string of murders on campus. His main focus is on these kids. Sure, his methods can be a little
unorthodox and maybe just a few of them don't actually deserve a bright a future. But someone's got push these kids to their full
potential. It's really too bad that sometimes excellence can come at such a high cost"-In this groundbreaking book, Sabri Suby, the founder of Australia's #1 fastest growing digital marketing agency, reveals his
exclusive step-by-step formula for growing the sales of any business, in any market or niche! The 8 phase 'secret selling system'
detailed in this book has been deployed in over 167 industries and is responsible for generating over $400 million dollars in sales.
This isn't like any business or marketing book you've ever read. There's no fluff or filler - just battle-hardened tactics that are
working right now to rapidly grow sales. Use these timeless principles to rapidly and dramatically grow the sales for your business
and crush your competition into a fine powder.
WRITING A BOOK TO PROMOTE YOU AND YOUR BUSINESS IS FAST AND EASY WHEN YOU AUTHOR A 100-PAGE BOOK!Inside The
100-Page Book, Mike Capuzzi shares his smart marketing ideas on how to author a book for customer attraction. Mike specializes in helping
business owners author and self-publish short business books quickly and easily.Unlike typical nonfiction, business-focused books that
average 200+ pages and take months to create, Mike's short, helpful books (shooks?) are a welcome relief from the average bloated book
that most readers never finish. A shook is one of the most effective small business marketing tools you can create. You will love the speed
and simplicity of authoring them, and your readers will love the fact that they can read the entire shook in about an hour.THIS IS THE
POWER OF A SHOOK!If you are searching for help writing a book and want a practical guide on how to write a business book fast to
promote you and your business, you've found it. Invest an hour and read The 100-Page Book. It's chock-full of helpful and proven nonfiction
book writing tips and makes self-publishing a book a simple strategy to differentiate your business from the competition.
For fans of Crazy Rich Asians: Meet the Wangs, the unforgettable immigrant family whose spectacular fall from glorious riches to (still namebrand) rags brings them together in a way money never could. Charles Wang, a brash, lovable businessman who built a cosmetics empire
and made a fortune, has just lost everything in the financial crisis. So he rounds up two of his children from schools that he can no longer
afford and packs them into the only car that wasn’t repossessed. Together with their wealth-addicted stepmother, Barbra, they head on a
cross-country journey from their foreclosed Bel-Air home to the Upstate New York retreat of the eldest Wang daughter, Saina. “Highly
entertaining” (BuzzFeed), this “fresh Little Miss Sunshine” (Vanity Fair) is a “compassionate and bright-eyed novel” (New York Times Book
Review), an epic family saga, and a new look at what it means to belong in America. “When the Wangs take the world, we all benefit” (USA
Today). A New York Times Book Review Editors’ Choice An October 2016 Indie Next Pick A PopSugar Best Book for Fall A BuzzFeed
Incredible Book for Fall A Nylon Amazing Book for Fall A Bustle Book for Your Fall TBR List A Millions Most Anticipated Book A Frisky Book
to Read for Fall
Marketing starts with putting together the best, most promotable message possible that truthfully represents the 'goods' you have, and that
message has to highlight a 'USP'- a unique selling proposition. The Ultimate Marketing Plan will equip readers with the tools they need to find
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their own USP for all their products, services, or businesses and teach them which delivery methods are the best for their situation. The
Ultimate Marketing Plan has been updated to include new marketing techniques, including voice mail services, the internet, e-mail and
broadcast faxing. Through success stories, examples and hands-on 'Think Sheets' readers will learn how to: * Research the competition *
Build customer interest * Create their own publicity department with little or no budget * And more!
Mutual-fund superstar Peter Lynch and author John Rothchild explain the basic principles of the stock market and business in an investing
guide that will enlighten and entertain anyone who is high-school age or older. Many investors, including some with substantial portfolios,
have only the sketchiest idea of how the stock market works. The reason, say Lynch and Rothchild, is that the basics of investing—the
fundamentals of our economic system and what they have to do with the stock market—aren’t taught in school. At a time when individuals
have to make important decisions about saving for college and 401(k) retirement funds, this failure to provide a basic education in investing
can have tragic consequences. For those who know what to look for, investment opportunities are everywhere. The average high-school
student is familiar with Nike, Reebok, McDonald’s, the Gap, and the Body Shop. Nearly every teenager in America drinks Coke or Pepsi, but
only a very few own shares in either company or even understand how to buy them. Every student studies American history, but few realize
that our country was settled by European colonists financed by public companies in England and Holland—and the basic principles behind
public companies haven’t changed in more than three hundred years. In Learn to Earn, Lynch and Rothchild explain in a style accessible to
anyone who is high-school age or older how to read a stock table in the daily newspaper, how to understand a company annual report, and
why everyone should pay attention to the stock market. They explain not only how to invest, but also how to think like an investor.
A networking expert explains how to use the power of relationships for mutually beneficial results, outlining specific strategies and principles
for generosity-based networking with colleagues, friends and associates.
The “highly entertaining and thoroughly reprehensible” #1 New York Times bestseller—now with sixteen pages of photos and a new
introduction (The New York Times). My name is Tucker Max, and I am an asshole. I get excessively drunk at inappropriate times, disregard
social norms, indulge every whim, ignore the consequences of my actions, mock idiots and posers, sleep with more women than is safe or
reasonable, and just generally act like a raging dickhead. But, I do contribute to humanity in one very important way: I share my adventures
with the world. --from the Introduction Actual reader feedback: "I find it truly appalling that there are people in the world like you. You are a
disgusting, vile, repulsive, repugnant, foul creature. Because of you, I don’t believe in God anymore. No just God would allow someone like
you to exist." "I’ll stay with God as my lord, but you are my savior. I just finished reading your brilliant stories, and I laughed so hard I almost
vomited. I want to bring that kind of joy to people. You’re an artist of the highest order and a true humanitarian to boot. I'm in both shock and
awe at how much I want to be you."
Take Your Next Steps to Making it BIG in the Salon Business! Are you tired of working hard for someone else's benefit? Are you ready to go
out on your own and live your dream? Does the idea of starting your first hair salon seem overwhelming? Are you an entrepreneur who wants
to enter the lucrative hair salon industry? If you answered "YES" to any of these questions, then you are ripe and ready to become a salon
owner. Prepare yourself for success by learning the ropes from a seasoned entrepreneur who started and managed her highly successful
hair salons. Linda L. Chappo answers your two main questions, "How do I do it?" and "How can I be successful?" In this new book by salon
veteran, Linda L. Chappo, you are given all the insider tips, tricks and secrets to start up your own salon, and make it BIG in the salon
business. Linda makes it easy for you to start and grow the salon of your dreams. Whether you are starting your first salon or your fifth, you'll
shorten your learning curve and get an invaluable education from her many years of salon ownership. Linda has been through it all and offers
you the wisdom of her experience so you can avoid unnecessary and expensive mistakes. Take your next steps toward a successful future!
"How to Start Up & Manage Your Own Hair Salon ... and Make it BIG in the Salon Business" is the premier guidebook for individuals who
desire to start their own salon and gain financial independence. You Will Learn To: Outsmart the competition Optimize your retail profitability
Be a more savvy salon manager and marketer Use internet marketing and social media strategies Use the financial resources you have to
start your salon now! Discover shortcuts to save you money and avoid headaches Create a successful marketing campaign & get more
clients Implement a business plan and reach your goals
As editor in chief of Glossy magazine, Imogen Tate is queen of the fashion world ... until Eve, her conniving twenty-something former
assistant, returns from business school with plans to knock Imogen off her pedestal, take over her job, and re-launch Glossy as an app.
Suddenly, the Louboutin is on the other foot; Imogen may have Alexander Wang and Diane von Furstenberg on speed dial, but she doesn't
know Facebook from Foursquare and once got her phone stuck in Japanese for three days. But Imogen will do anything to reclaim her
kingdom--even if it means channeling her inner millennial and going head to head with a social-media monster.
The #1 New York Times bestselling (mostly true) memoir from the hilarious author of Furiously Happy. “Gaspingly funny and wonderfully
inappropriate.”—O, The Oprah Magazine When Jenny Lawson was little, all she ever wanted was to fit in. That dream was cut short by her
fantastically unbalanced father and a morbidly eccentric childhood. It did, however, open up an opportunity for Lawson to find the humor in
the strange shame-spiral that is her life, and we are all the better for it. In the irreverent Let’s Pretend This Never Happened, Lawson’s longsuffering husband and sweet daughter help her uncover the surprising discovery that the most terribly human moments—the ones we want to
pretend never happened—are the very same moments that make us the people we are today. For every intellectual misfit who thought they
were the only ones to think the things that Lawson dares to say out loud, this is a poignant and hysterical look at the dark, disturbing, yet
wonderful moments of our lives. Readers Guide Inside

Marketing visionary Martin Lindstrom has been on the front line of the branding for over twenty years. In Brandwashed, he turns
the spotlight on his own industry, drawing on all he has witnessed behind closed doors, exposing for the first time the full extent of
the psychological tricks and traps that companies devise to win our hard-earned money. Lindstrom reveals eye opening details
such as how advertisers and marketers target children at an alarmingly young age (starting when they are still in the womb), what
heterosexual men really think about when they see sexually provocative advertising, how marketers and retailers stoke the flames
of public panic and capitalize on paranoia over diseases, extreme weather events, and food contamination scares. It also presents
the first ever evidence to prove how addicted we are to our smartphones, and how certain companies (like the maker of a very
popular lip balm), purposely adjust their formulas in order to make their products chemically addictive, and much, much more.
Brandwashed is a shocking insider's look at how today's global giants conspire to obscure the truth and manipulate our minds, all
in service of persuading us to buy.
Longlisted for the 2020 Andrew Carnegie Medals for Excellence This blazingly intimate biography of Janis Joplin establishes the
Queen of Rock & Roll as the rule-breaking musical trailblazer and complicated, gender-bending rebel she was. Janis Joplin’s first
transgressive act was to be a white girl who gained an early sense of the power of the blues, music you could only find on obscure
records and in roadhouses along the Texas and Louisiana Gulf Coast. But even before that, she stood out in her conservative oil
town. She was a tomboy who was also intellectually curious and artistic. By the time she reached high school, she had drawn the
scorn of her peers for her embrace of the Beats and her racially progressive views. Her parents doted on her in many ways, but
were ultimately put off by her repeated acts of defiance. Janis Joplin has passed into legend as a brash, impassioned soul doomed
by the pain that produced one of the most extraordinary voices in rock history. But in these pages, Holly George-Warren provides
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a revelatory and deeply satisfying portrait of a woman who wasn’t all about suffering. Janis was a perfectionist: a passionate,
erudite musician who was born with talent but also worked exceptionally hard to develop it. She was a woman who pushed the
boundaries of gender and sexuality long before it was socially acceptable. She was a sensitive seeker who wanted to marry and
settle down—but couldn’t, or wouldn’t. She was a Texan who yearned to flee Texas but could never quite get away—even after
becoming a countercultural icon in San Francisco. Written by one of the most highly regarded chroniclers of American music
history, and based on unprecedented access to Janis Joplin’s family, friends, band mates, archives, and long-lost interviews,
Janis is a complex, rewarding portrait of a remarkable artist finally getting her due.
A candid and indispensable primer on all aspects of advertising from the man Time has called "the most sought after wizard in the
business." Told with brutal candor and prodigal generosity, David Ogilvy reveals: • How to get a job in advertising • How to choose
an agency for your product • The secrets behind advertising that works • How to write successful copy—and get people to read it •
Eighteen miracles of research • What advertising can do for charities And much, much more.
How to create a successful promotional product campaign for any business According to award-winning direct marketer Mitch
Carson, business owners and marketers should understand the value of using promotional items for business growth, and how to
create successful promotional product campaigns. In The Silent Salesmen, Carson introduces his proven, simple promotional
product strategies that are guaranteed to increase sales and profits. Business owners and marketers will discover step-by-step tips
on how to develop and implement a versatile marketing plan that encompasses ready-to-use samples of sales materials paired
with unique and memorable promotional products. Combined, these tools will make for an extremely effective (and profitable)
marketing message.
Selling something that you’ve poured money, energy, and incalculable amounts of time into is tough enough. But getting anything
less than the maximum you deserve in return for all your work is unjustifiable. You deserve to squeeze every last dollar you can
when it comes time to hand the reins over to the lucky investor who wants to profit from all your back-breaking groundwork. In Sell
Your Business for an Outrageous Price, readers will discover how to:• Prepare their companies and themselves for sale•
Recognize the best time to go to market • Identify, attract, and motivate deep-pocketed buyers • Determine their company's
competitive advantage and leverage it for the best offer• Find a transaction advisor with the skills and experience to guide them
through the MA jungle• Foil buyers' attempts to undermine sale price• And much moreFeaturing real-life case studies and an
appendix of indispensable tools--including due diligence lists, sample nondisclosure agreements, a sales readiness assessment,
and a sample engagement letter--this insightful and invaluable guide reveals how anyone can get a positively outrageous price for
their company. You did all the work--now it’s time to get paid!
When a sprinkler malfunctioned at a Baltimore menswear store, three inches of water sat on the floor and much of the
merchandise was wet. The owner, the author of this book, could have done the normal thing and sell the wet merchandise to a
Jobber--a business that buys damaged goods in bulk for cheap. Instead, he did the OUTRAGEOUS thing--he advertised in a very
OUTRAGEOUS way which resulted in receiving much more than he would have received from the Jobber. It was easy. Here is an
OUTRAGEOUS idea--it's easy to make a lot of money from advertising. That's right, easy money! This book, OUTRAGEOUS
ADVERTISING THAT'S OUTRAGEOUSLY SUCCESSFUL, explains in certain terms how to advertise and make money. Rich with
examples and stories showing exactly how to implement a successful OUTRAGEOUS program, this book cracks the code on
getting a return on your advertising dollars--an OUTRAGEOUS return!
A guide for business owners who want to change their good business to a great business.
You're either a Purple Cow or you're not. You're either remarkable or invisible. Make your choice. What do Apple, Starbucks,
Dyson and Pret a Manger have in common? How do they achieve spectacular growth, leaving behind former tried-and-true brands
to gasp their last? The old checklist of P's used by marketers - Pricing, Promotion, Publicity - aren't working anymore. The golden
age of advertising is over. It's time to add a new P - the Purple Cow. Purple Cow describes something phenomenal, something
counterintuitive and exciting and flat-out unbelievable. In his new bestseller, Seth Godin urges you to put a Purple Cow into
everything you build, and everything you do, to create something truly noticeable. It's a manifesto for anyone who wants to help
create products and services that are worth marketing in the first place. If you enjoyed reading this, check out Seth Godin's
business classic This is Marketing.
The hilarious first novel by the #1 bestselling author of Running with Scissors, Dry, A Wolf at the Table, and You Better Not Cry,
Sellevision is Augusten Burrough's darkly funny and vastly entertaining skewering of a very troubled home-shopping channel.
Welcome to the world of Sellevision, America's premier retail broadcasting network. When Max Andrews, the much loved and
handsome (that is, lonely and gay) host of a "Toys for Tots" segment, accidentally exposes himself in front of millions of kids,
Sellevision faces its first big scandal. As Max struggles to find a new job in television, the popular and perky host Peggy Jean
Smythe is receiving sinister emails from a stalker. Popping pills and drinking heavily, she fails to notice that her husband is
spending a lot of time with the young babysitter who lives next door. Then there's Leigh, whose affair with married Sellevision boss
Howard Toast is going nowhere until she announces their relationship on air. A blistering satire of our overcharged, scandalobsessed world, Sellevision is "an absolute howl . . . wicked fun" (New York Daily News).

In the widely well-received first edition of The Secrets of Word-of-Mouth Marketing, author George Silverman provided
readers step-by-step guidance with his innovative Decision Matrix for constructing a word-of-mouth marketing campaign
that exponentially increases revenue. Now, extensively revised to reflect the profound changes in the marketplace--from
new attitudes and communication methods, to new ways of relating to increasingly wary web and social media users--the
second edition of this groundbreaking book shows readers how they can move beyond traditional approaches to identify
potential buyers and compose the kind of message that inspires customers to spread the word about products and
services. Featuring enlightening case studies and examples, The Secrets of Word-of-Mouth Marketing simplifies the
process of choosing your delivery method, harnessing the power of influencers, and measuring results. Whether you’re
wondering how to navigate the latest digital media or interested in learning what Malcolm Gladwell got wrong, this helpful
tool is still the ultimate word on word of mouth.
Crazy Rich Asians is the outrageously funny debut novel about three super-rich, pedigreed Chinese families and the
gossip, backbiting, and scheming that occurs when the heir to one of the most massive fortunes in Asia brings home his
ABC (American-born Chinese) girlfriend to the wedding of the season. When Rachel Chu agrees to spend the summer in
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Singapore with her boyfriend, Nicholas Young, she envisions a humble family home, long drives to explore the island,
and quality time with the man she might one day marry. What she doesn't know is that Nick's family home happens to
look like a palace, that she'll ride in more private planes than cars, and that with one of Asia's most eligible bachelors on
her arm, Rachel might as well have a target on her back. Initiated into a world of dynastic splendor beyond imagination,
Rachel meets Astrid, the It Girl of Singapore society; Eddie, whose family practically lives in the pages of the Hong Kong
socialite magazines; and Eleanor, Nick's formidable mother, a woman who has very strong feelings about who her son
should--and should not--marry. Uproarious, addictive, and filled with jaw-dropping opulence, Crazy Rich Asians is an
insider's look at the Asian JetSet; a perfect depiction of the clash between old money and new money; between
Overseas Chinese and Mainland Chinese; and a fabulous novel about what it means to be young, in love, and gloriously,
crazily rich.
Praise for THERE'S A CUSTOMER BORN EVERY MINUTE "Joe Vitale has created an entertaining, educational, and
motivational manual-with the help of P.T. Barnum-that belongs in every hotel room alongside the Bible. Then, guests
might read his inspirational book first, and give thanks to God for this worthy discovery." —Alan Abel, media hoaxer,
author, consultantand lecturer on "Using Your Wits to Win" "If you're going to excel in business, learning about a
showman like Barnum and applying some of the lessons he taught can give you valuable insights. Joe Vitale has
captured ten of these lessons (he calls them 'rings of power') and shows how you can apply them in a way that will open
your eyes and stretch your imagination. There's a lot of money-making and fun wisdom here." —Joseph Sugarman,
Chairman, BluBlocker Corporation "Finally someone does it!!! Joe Vitale reveals the REAL P.T. Barnum! Vitale highlights
the outrageously astute marketing of Barnum. Barnum's driving belief certainly was that there IS a customer 'born' every
minute. You will glean a number of useful 'new' marketing ideas that you can instantly use in your business. And you will
learn about one of the savviest marketers of a time gone by. Fun, exciting, insightful, and packed with ideas! Genius!"
—Kevin Hogan, author of The Science of Influence and The Psychology of Persuasion "I love this book. If you'd like to
know the real story about one of the most fascinating characters in American history, told by a master storyteller (and the
person who probably knows more about him than anyone else), read this book. Barnum is not the guy portrayed by the
legend attached to his name. He is much, much more, and Vitale tells his story with the can't-put-it-down passion and
excitement he's become so well known for." —Bill Harris, President, Centerpointe Research Institute
“[A] sharply observed thriller.”—Pop Sugar "Sultry, salacious and utterly unpredictable....You'll devour it."--Riley Sager,
New York Times bestselling author of Home Before Dark The Hunting Wives share more than target practice, martinis,
and bad behavior in this novel of obsession, seduction, and murder. Sophie O'Neill left behind an envy-inspiring career
and the stressful, competitive life of big-city Chicago to settle down with her husband and young son in a small Texas
town. It seems like the perfect life with a beautiful home in an idyllic rural community. But Sophie soon realizes that life is
now too quiet, and she's feeling bored and restless. Then she meets Margot Banks, an alluring socialite who is part of an
elite clique secretly known as the Hunting Wives. Sophie finds herself completely drawn to Margot and swept into her
mysterious world of late-night target practice and dangerous partying. As Sophie's curiosity gives way to full-blown
obsession, she slips farther away from the safety of her family and deeper into this nest of vipers. When the body of a
teenage girl is discovered in the woods where the Hunting Wives meet, Sophie finds herself in the middle of a murder
investigation and her life spiraling out of control.
Introduces steps for capturing and using customer success stories to grow a business or cause, with insight from such
organizations such as Sage Software, SAP, Toyota, Kronos, Amdocs, and Make-A-Wish Foundation.
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