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Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events from the textbook are included.
Cram101 Just the FACTS101 studyguides give all of the outlines, highlights, notes, and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanys: 9780534617882 .
Organizational Rhetoric introduces students to a rhetorical approach to understanding, analyzing and creating organizational messages for
both internal employees and external customers. This textbook provides students a theoretically-grounded understanding of the basic
building blocks of organizational rhetoric, the types of rhetorical situations faced by organizational communicators, and the specific strategies
used to address six common organizational rhetorical situations (such as image management). Students will gain an understanding of the
power of organizations in contemporary society and be able to think critically about organizational messages. The text is organized in two
units. In the first unit, authors Mary Hoffman and Debra Ford introduce the rationale for a rhetorical approach to organizational messages,
and introduce the basic rhetorical building blocks and principles behind the rhetorical situation and the analysis of strategies. In the second
unit, the authors cover six specific rhetorical situations commonly faced by organizations, image and identity management, issue
management, impression management, risk management, crisis management and organizational apologia, and internal message
management. Each chapter is structured similarly, in conjunction with the ideas developed in unit one, and each ends with a case study that
exemplifies the content presented in that chapter. Features and Benefits: - The first unit in the text will introduce the details of analyzing
situations and identifying strategies - The second unit will examine six specific recurring rhetorical situations for organizations - Organizational
schema centered on situations and strategies - Use of real-life case studies - Focus on careers in organizational rhetoric - Focus on thinking
critically about organizations in society
This comprehensive handbook features work on organizational communication research, authored by the leading scholars in the field. This
broad-based overview is intended for both students, scholars, and professionals. It is organized into three sections that present the
theoretical and methodological directions of the field along with insights into the future growth of new communications technologies and their
effects on public and private sector organizations. The volume addresses many questions: What is the current state of the discipline? How do
we define the parameters of organizational communication? What paradigms and philosophical approaches define this field? What theoretical
propositions have evolved from the past two decades of research in organizational communication? What research trends and themes have
been supported and discounted? Where is there agreement among scholars? Where is there differentiation among viewpoints? What
direction is current and future research taking in the field?
This essential guide offers a detailed framework for assessing communication processes within an organization and using the results to
develop improved organizational strategies. Presented in clear, accessible prose are the "tools of the trade" for planning and initiating audits,
gathering data using a wide variety of methodologies, analyzing the findings, and preparing effective reports. Throughout, practical examples
drawn from the authors' influential work in the field help readers understand the real-world applications of the concepts discussed and gain
skills for creative problem solving. A successor volume to Cal Downs's popular Communication Audits, the book has been extensively
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rewritten with many new topics and two entirely new chapters reflecting today's critical issues and best practices. It will serve as both an
authoritative primer for human resource and management consultants and a comprehensive text for undergraduate and graduate students in
organizational communication.
ORGANIZATIONAL COMMUNICATION: APPROACHES AND PROCESSES presents organizational communication from both a
communication and managerial perspective. Professor Miller's clear writing style and consistent use of examples and case studies result in a
text that undergraduate students will find easy to understand. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Rev. ed. of: Communication & organizational culture. c2005.
Movements in Organizational Communication Research is an essential resource for anyone wishing to become familiar with the current state
of organizational communication research and key trends in the field. Seasoned organizational communication scholars will find that the book
provides unique insights by way of the intergenerational dialogue that is found in the book, as well as the contributors’ stories about their
scholarly trajectories. Those who are new to the field will find that the book enables them to familiarize themselves with the field and become
a part of the organizational communication scholarly community in an inviting and accessible way. Key features of the book include: A review
of current issues and future directions in 13 topical areas of organizational communication research. Intergenerational dialogue and
collaboration between both established and emerging scholars in their specialty areas. Reflections by the authors on their scholarly
trajectories and how they became a part of the field. Discussion questions at the end of each chapter that prompt reflections and debate. The
book also features online resources for instructors: Sample course syllabus Suggested case studies from the book Cases in Organization and
Managerial Communication to align with this book’s chapters The book is recommended as the anchor text for introductory graduate-level
courses and upper-level undergraduate courses in organizational communication. It is also an excellent supplementary text for advanced
doctoral-level courses in organizational communication, and courses in related fields such as organization studies, organizational behavior,
and management.

Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events from the textbook are
included. Cram101 Just the FACTS101 studyguides give all of the outlines, highlights, notes, and quizzes for your textbook with
optional online comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanys: 9780495898320 .
Engaging Organizational Communication Theory and Research: Multiple Perspectives is a book unlike any in the field. Each
chapter is written by a prominent scholar who presents a theoretical perspective and discusses how he or she "engages" with it,
personally examining what it means to study organizations. Rejecting the traditional model of a "reader," this volume demonstrates
the intimate connections among theory, research, and personal experience. Engaging Organizational Communication Theory and
Research is an indispensable resource for anyone wishing to be familiar with current trends in the field of organizational
communication.
In this book, Steve Duck, a founder of and prolific crossdisciplinary contributor to the field of relationships research, challenges
students to re-examine their assumptions about relationships. Duck shows that in order to understand relationships properly,
students must understand the roles that society, language, our taken-for-granted assumptions, and other people who share those
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assumptions play in the conduct of relationships.
It is often said that the practice of management is in crisis, and that managers are now finding it harder than ever to develop
strategies which withstand the shocks of the marketplace. This illuminating book cuts through these conflicting issues to show how
organizational communication plays a vital role in confronting uncertainty. Arguing that many managers fail to adequately consider
the communication consequences of the decision making process and its impact on organizational effectiveness, Hargie and
Tourish present here numerous organizational communication insights, and show how they reveal a way through these dilemmas.
Based on cutting-edge research findings and case studies, this book features contributions from the UK, USA, Canada, New
Zealand and Norway, bringing multiple perspectives to this topical subject. The result is a comprehensive guide to organizational
communication useful for managers, academics and students.
While traditional in its coverage of the major research traditions that have developed over the past 100 years, Organizational
Communication is the first textbook in the field that is written from a critical perspective while providing a comprehensive survey of
theory and research in organizational communication. Extensively updated and incorporating relevant current events, the Second
Edition familiarizes students with the field of organizational communication—historically, conceptually, and practically—and
challenges them to critically reflect on their common sense understandings of work and organizations, preparing them for
participation in 21st-century organizational settings. Linking theory with practice, Dennis K. Mumby and new co-author Timothy R.
Kuhn skillfully explore the significant role played by organizations and corporations in constructing our identities.
Communication research is evolving and changing in a world of online journals, open-access, and new ways of obtaining data and
conducting experiments via the Internet. Although there are generic encyclopedias describing basic social science research
methodologies in general, until now there has been no comprehensive A-to-Z reference work exploring methods specific to
communication and media studies. Our entries, authored by key figures in the field, focus on special considerations when applied
specifically to communication research, accompanied by engaging examples from the literature of communication, journalism, and
media studies. Entries cover every step of the research process, from the creative development of research topics and questions
to literature reviews, selection of best methods (whether quantitative, qualitative, or mixed) for analyzing research results and
publishing research findings, whether in traditional media or via new media outlets. In addition to expected entries covering the
basics of theories and methods traditionally used in communication research, other entries discuss important trends influencing
the future of that research, including contemporary practical issues students will face in communication professions, the influences
of globalization on research, use of new recording technologies in fieldwork, and the challenges and opportunities related to
studying online multi-media environments. Email, texting, cellphone video, and blogging are shown not only as topics of research
but also as means of collecting and analyzing data. Still other entries delve into considerations of accountability, copyright,
confidentiality, data ownership and security, privacy, and other aspects of conducting an ethical research program. Features: 652
signed entries are contained in an authoritative work spanning four volumes available in choice of electronic or print formats.
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Although organized A-to-Z, front matter includes a Reader’s Guide grouping entries thematically to help students interested in a
specific aspect of communication research to more easily locate directly related entries. Back matter includes a Chronology of the
development of the field of communication research; a Resource Guide to classic books, journals, and associations; a Glossary
introducing the terminology of the field; and a detailed Index. Entries conclude with References/Further Readings and CrossReferences to related entries to guide students further in their research journeys. The Index, Reader’s Guide themes, and CrossReferences combine to provide robust search-and-browse in the e-version.
ORGANIZATIONAL COMMUNICATION: APPROACHES AND PROCESSES presents organizational communication from both a
communication and managerial perspective. Professor Miller’s clear writing style and consistent use of examples and case
studies result in a text that you’ll find easy to understand. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Never HIGHLIGHT a Book Again Virtually all testable terms, concepts, persons, places, and events are included. Cram101 Textbook Outlines
gives all of the outlines, highlights, notes for your textbook with optional online practice tests. Only Cram101 Outlines are Textbook Specific.
Cram101 is NOT the Textbook. Accompanys: 9780521673761
With sustainability having gained a lot of momentum over the last years and companies implementing strategies to create corporate
sustainability, there are lots of opportunities for innovation. Thus, the two concepts of sustainability and innovation should not be considered
separately – they are closely interlinked with one another. The main goal of sustainable innovation is to develop new products and
technologies that have a positive impact on the company's triple-bottom-line. To meet this aim, they have to be ecologically and economically
beneficial as well as socially balanced. In order to help companies to improve their sustainable innovation process practically, this book is
structured into five possible phases of a sustainable innovation process: Awareness of a sustainability problem, Identification & Definition of
the problem, Ideation & Evaluation of the solutions, Testing & Enrichment of the solutions, Implementation of the solutions & Green
Marketing.
Organizational Communication: Approaches and ProcessesCengage Learning
Written by a premier author team, now including Angela Trethewey, Organizational Communication: Balancing Creativity and Constraint
draws on contemporary research to provide a lively discussion of today's organizational issues (including such topics as identity, employee
health, gender and cultural difference, and the work/life balance) while helping students to see how these theories and concepts are relevant
in everyday life.
????????,??????????????????????????,???????????????
Gain the knowledge and skills you need to move from interview candidate, to team member, to leader with this fully updated Fourth Edition of
Business and Professional Communication by Kelly M. Quintanilla and Shawn T. Wahl. Accessible coverage of new communication
technology and social media prepares you to communicate effectively in real world settings. With an emphasis on building skills for business
writing and professional presentations, this text empowers you to successfully handle important work-related activities, including job
interviewing, working in team, strategically utilizing visual aids, and providing feedback to supervisors. New to the Fourth Edition: A New
“Introduction for Students” introduces the KEYS process to you and explains the benefits of studying business and professional
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communication. Updated chapter opening vignettes introduce you to each chapter with a contemporary example drawn from the real world,
including a discussion about what makes the employee-rated top five companies to work for so popular, new strategies to update PR and
marketing methods to help stories stand out, Oprah Winfrey’s 2018 Golden Globe speech that reverberated throughout the #metoo
movement, Simon Sinek’s “How Great Leaders Inspire Action” TED talk, and the keys to Southwest Airlines’ success. An updated photo
program shows diverse groups of people in workplace settings and provides current visual examples to accompany updated vignettes and
scholarship in the chapter narrative.
Miller's text presents organizational communication from both a communication and managerial perspective. Her writing style and consistent
use of examples and case studies results in a text that undergraduates students will find easy to understand.
Organizational communication as a field of study has grown tremendously over the past thirty years. This growth is characterized by the
development and application of communication perspectives to research on complex organizations in rapidly changing environments.
Completely re-conceptualized, The SAGE Handbook of Organizational Communication, Third Edition, is a landmark volume that weaves
together the various threads of this interdisciplinary area of scholarship. This edition captures both the changing nature of the field, with its
explosion of theoretical perspectives and research agendas, and the transformations that have occurred in organizational life with the
emergence of new forms of work, globalization processes, and changing organizational forms. Exploring organizations as complex and
dynamic, the Handbook brings a communication lens to bear on multiple organizing processes.
This accessible introductory textbook in persuasive communication speaks directly to the student by focusing on real-life experiences in
personal, social, and professional contexts. Through its use of rhetoric, criticism, and social scientific research, this book helps readers
understand, analyze, and use persuasion in their lives and careers. It explores techniques of verbal and visual persuasion for use in business
and professional communication, health communication, and everyday life, as well as expanded coverage of persuasion in social movements
and social advocacy. It also pays attention throughout to ethical considerations and to the significance of new media. This textbook is a
student-friendly introduction suitable for use in undergraduate courses in persuasion, health communication, and business communication.
The companion website includes an instructor’s manual with test questions, sample assignments, web links, and other resources, as well as
PowerPoint slides. Visit www.routledge.com/wahl
Communication in organizations has changed drastically since the release of the first edition of this bestselling textbook. This fully revised
and updated edition delves into state-of-the-art studies, providing fresh insights into the challenges that organizations face today. Yet this
foundational resource remains a cornerstone in the examination of classic research and theory in organization communication.
Organizational Communication: A Critical Approach is the first textbook in the field that is written from a critical perspective while providing a
comprehensive survey of theory and research in organizational communication. The text familiarizes students with the field of organizational
communication—historically, conceptually, and practically—and challenges them to reconsider their common sense understandings of work
and organizations, preparing them for participation in 21st century organizational settings. Linking theory with practice, Mumby skillfully
explores the significant role played by organizations and corporations in constructing our identities. The book thus provides important ways
for students to critically reflect on their own relationships to work, consumption, and organizations.
Organizational Change integrates major empirical, theoretical and conceptual approaches to implementing communication in organizational
settings. Laurie Lewis ties together the disparate literatures in management, education, organizational sociology, and communication to
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explore how the practices and processes of communication work in real-world cases of change implementation. Gives a bold and
comprehensive overview of communication research and ideas on change and those who bring it about Fills in an important piece of the
applied communication puzzle as it relates to organizations Illustrated with student friendly, real life case studies from organizations, including
organizational mergers, governmental or nonprofit policy or procedural implementation, or technological innovation Winner of the 2011
Organizational Communication NCA Division Book of the Year
ORGANIZATIONAL COMMUNICATION: APPROACHES AND PROCESSES presents organizational communication from both a
communication and managerial perspective. Professor Miller's clear writing style and consistent use of examples and case studies result in a
text that you'll find easy to understand. Important Notice: Media content referenced within the product description or the product text may not
be available in the ebook version.
Auditing Organizational Communication is a thoroughly revised and updated new edition of the successful Handbook of Communication
Audits for Organizations, which has established itself as a core text in the field of organizational communication. Research studies
consistently show the importance of effective communication for business success. They also underscore the necessity for organizations to
put in place validated techniques to enable them to systematically measure and monitor their communications. This Handbook equips
readers with the vital analytic tools required to conduct such assessments. Owen Hargie, Dennis Tourish and distinguished contributors
drawn from both industry and academia: provide a comprehensive analysis of research, theory and practice pertaining to the communication
audit approach review the main options confronting organizations embarking on audit discuss the merits and demerits of the approaches
available provide case studies of the communication audit process in action illustrate how findings can be interpreted so that suitable
recommendations can be framed outline how reports emanating from such audits should be constructed. This second edition arrives at a time
of considerable growing interest in the area. A large volume of research has been published since the last edition of the book, and the text
has been comprehensively updated by reviewing this wealth of data. In addition, new chapters on social network analysis and auditing the
communication revolution have been added, together with new case study chapters illustrating audits in action.

A one-stop source for scholars and advanced students who want to get the latest and best overview and discussion of
how organizations use rhetoric While the disciplinary study of rhetoric is alive and well, there has been curiously little
specific interest in the rhetoric of organizations. This book seeks to remedy that omission. It presents a research
collection created by the insights of leading scholars on rhetoric and organizations while discussing state-of-the-art
insights from disciplines that have and will continue to use rhetoric. Beginning with an introduction to the topic, The
Handbook of Organizational Rhetoric and Communication offers coverage of the foundations and macro-contexts of
rhetoric—as well as its use in organizational communication, public relations, marketing, management and organization
theory. It then looks at intellectual and moral foundations without which rhetoric could not have occurred, discussing key
concepts in rhetorical theory. The book then goes on to analyze the processes of rhetoric and the challenges and
strategies involved. A section is also devoted to discussing rhetorical areas or genres—namely contextual application of
rhetoric and the challenges that arise, such as strategic issues for management and corporate social responsibility. The
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final part seeks to answer questions about the book’s contribution to the understanding of organizational rhetoric. It also
examines what perspectives are lacking, and what the future might hold for the study of organizational rhetoric. Examines
the advantages and perils of organizations that seek to project their voices in order to shape society to their benefits
Contains chapters working in the tradition of rhetorical criticism that ask whether organizations’ rhetorical strategies have
fulfilled their organizational and societal value Discusses the importance of obvious, traditional, nuanced, and critically
valued strategies such as rhetorical interaction in ways that benefit discourse Explores the potential, risks, paradoxes,
and requirements of engagement Reflects the views of a team of scholars from across the globe Features contributions
from organization-centered fields such as organizational communication, public relations, marketing, management, and
organization theory The Handbook of Organizational Rhetoric and Communication will be an ideal resource for advanced
undergraduate students, graduate students, and scholars studying organizational communications, public relations,
management, and rhetoric.
"Organizational Communication: A Lifespan Approach is a student-focused introduction to the field. Full of real-world
stories, helpful and unique illustrations, and constant application of theory, this text engages students and shows them
how to apply concepts, theories, and perspectives in every chapter. Organizational Communication helps students
understand their communication as participants in organizations throughout their lifetimes. It begins with how pre-career
experiences influence our expectations for organizational experiences and ends with organizational exits, including
retirement. This approach provides a seamless integration of theory and application while helping students at any stage
of life reflect on past experiences, prepare for new endeavors and roles, and understand vital organizational theories and
perspectives in new and concrete ways"-The Second Edition of Case Studies in Organizational Communication: Ethical Perspectives and Practices, by Dr. Steve
May, integrates ethical theory and practice to help strengthen readers' awareness, judgment, and action in organizations
by exploring ethical dilemmas in a diverse range of well-known business cases.
Modaff and DeWine's new undergraduate text, Organizational Communication: Foundations, Challenges, and
Misunderstandings, offers a unique perspective on the field of internal organizational communication. The authors review
the foundational material, but intersperse the discussions with excerpts from interviews conducted with over 60 leaders
and workers in a variety of organizations. A central feature of the text is the concept of misunderstandings, which
highlights the idea that organizations are inherently problematic. This focus positions communication at the center of
organizational life, and shows the reader how and why communication can serve to create and resolve
misunderstandings of all types. The authors advance a model, the Communicative Organization, which allows the reader
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to see the significance of communication to every aspect of organizational functioning. Benefits to instructors and
students include: * The use of real-life problems as told by organizational leaders and workers to illustrate the material
discussed in every chapter, which provides an easy mechanism for starting class discussions. * Chapters on realistic
recruitment and organizational socialization, which are not typically found in other introductory organizational
communication textbooks. * Integration of the concepts of gender and diversity throughout the text. * Discussions of
current applications of theories and concepts as students have or will experience them. * A postscript that ties all of the
material from the text together. * A writing style that is student-centered yet sufficiently challenging. * A dedicated website
(created by Derek Lane, University of Kentucky, Lexington) to support the text is available at
http://www.uky.edu/~drlane/orgcomm. It includes chapter outlines, supplemental content, and suggested course syllabi.
The site greatly facilitates use of the text for students. A PDF of corrected pages of the subject index from the first
printing is also available at this site.
Accelerated Strategy Development and Execution The company of today has its supply chains and finances stretched
further around the globe than ever before while simultaneously having increasing pressures to drive value across a
complicated and fluid set of metrics and deliver innovations, products, and services more quickly and reliably. The
competitive advantage belongs to the companies that can quicken their vision-building and strategy-execution efforts—the
ones that can identify challenges more swiftly and accelerate their decision making so they are better able to formulate
and deploy responses decisively yet with greater agility. To successfully accomplish this, companies will have to prioritize
creating a culture of leadership that strengthens communication skills and emphasizes systems thinking by building
capacity and capability that cuts across the business smokestacks and permeates the entire organization. In State of
Readiness, Joseph F. Paris Jr. shares over thirty years of international business and operations experience and guides Csuite executives and business-operations and -improvement specialists on a path toward operational excellence, the
organizational capability and situational awareness that is attained as the enterprise reaches a state of alignment for
pursuing its strategies. In doing so, create a corporate culture that is committed to the continuous and deliberate
improvement of company performance and the circumstances of those who work there—a precursor to becoming a highperformance organization.
This volume provides an in-depth consideration of destructive communication in organizations -- including workplace
bullying, racism, stress, and harassment. It brings together communication scholars from theoretical and applied
perspectives to assess current understandings, explore ways to integrate theory and practice, identify areas for change,
and outline a research agenda for the coming decade. Each chapter examines a specific aspect of destructive
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organizational communication, reviews existing theory and research about that communicative form or ideology,
suggests fruitful possibilities for application, and suggests key areas for further study. As such, the book opens a
dialogue among communication scholars that explores destructive communication in organizations and addresses the
following key components: the central issues and concerns regarding destructive organizational communication, current
scholarly contributions to both applied and theoretical understanding of these issues, approaches to integrate
applied/experienced and theoretical/conceptual perspectives in ways that inform one another and improve organizational
considerations for varied stakeholders, and suggestions for a future research agenda for those interested in ameliorating
the destructive side of organizational communication. Overall, the collection provides a basic understanding of the
different types of destructive communication in organizations, the processes through which these interactions occur, the
consequences to individuals and organizations, and the potential for organizing in more constructive, civil ways. This
volume will be an excellent resource for scholars and researcher studying organizational communication, and graduate
and advanced undergraduate students in organizational communication. It will also resonate with managers dealing with
hostile workplaces, and organizational members trying to understand their current experiences. The book will serve as an
excellent textbook for advanced undergraduate and graduate courses in organizational communication.
ORGANIZATIONAL COMMUNICATION: APPROACHES AND PROCESSES, 5th Edition presents organizational
communication from both a communication and managerial perspective. Professor Miller’s clear writing style and
consistent use of examples and case studies result in a text that you’ll find easy to understand. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
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