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When BIC, manufacturer of disposable ballpoint pens, wanted to grow, it looked for an idea beyond introducing new sizes
and ink colors. Someone suggested lighters. LIGHTERS? With an idea that seemed crazy at first, that bright executive,
instead of seeing BIC as a pen company—a business in the PEN “box”—figured out that there was growth to be found in
the DISPOSABLE “box.” And he was right. Now there are disposable BIC lighters, razors, even phones. The company
opened its door to a host of opportunities. IT INVENTED A NEW BOX. Your business can, too. And simply thinking “out
of the box” is not the answer. True ingenuity needs structure, hard analysis, and bold brainstorming. It needs to start
THINKING IN NEW BOXES —a revolutionary process for sustainable creativity from two strategic innovation experts from
The Boston Consulting Group (BCG). To make sense of the world, we all rely on assumptions, on models—on what Luc
de Brabandere and Alan Iny call “boxes.” If we are unaware of our boxes, they can blind us to risks and opportunities.
This innovative book challenges everything you thought you knew about business creativity by breaking creativity down
into five steps: • Doubt everything. Challenge your current perspectives. • Probe the possible. Explore options around
you. • Diverge. Generate many new and exciting ideas, even if they seem absurd. • Converge. Evaluate and select the
ideas that will drive breakthrough results. • Reevaluate. Relentlessly. No idea is a good idea forever. And did we mention
Reevaluate? Relentlessly. Creativity is paramount if you are to thrive in a time of accelerating change. Replete with
practical and potent creativity tools, and featuring fascinating case studies from BIC to Ford to Trader Joe’s, Thinking in
New Boxes will help you and your company overcome missed opportunities and stay ahead of the curve. This book isn’t
a simpleminded checklist. This is Thinking in New Boxes. And it will be fun. (We promise.) Praise for Thinking in New
Boxes “Excellent . . . While focusing on business creativity, the principles in this book apply anywhere change is needed
and will be of interest to anyone seeking to reinvent herself.”—Blogcritics “Thinking in New Boxes is a five-step guide that
leverages the authors’ deep understanding of human nature to enable readers to overcome their limitations and both
imagine and create their own futures. This book is a must-read for people living and working in today’s competitive
environment.”—Ray O. Johnson, Ph.D., chief technology officer, Lockheed Martin “Thinking In New Boxes discusses
what I believe to be one of the fundamental shifts all companies/brands need to be thinking about: how to think creatively,
in order to innovate and differentiate our brands. We need to thrive and lead in a world of accelerating change and this
book challenges us to even greater creativity in our thinking. One of the best business books I’ve read in a long
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time.”—Jennifer Fox, CEO, Fairmont Hotels & Resorts “As impressive as teaching new tricks to old dogs, Thinking in
New Boxes is both inspirational and practical—a comprehensive, step-by-step guide to sharpening one’s wits in order to
harness creativity in the workplace.”—Peter Gelb, general manager, Metropolitan Opera
From the duo behind the massively successful and award-winning podcast Stuff You Should Know comes an unexpected
look at things you thought you knew. Josh Clark and Chuck Bryant started the podcast Stuff You Should Know back in
2008 because they were curious—curious about the world around them, curious about what they might have missed in
their formal educations, and curious to dig deeper on stuff they thought they understood. As it turns out, they aren't the
only curious ones. They've since amassed a rabid fan base, making Stuff You Should Know one of the most popular
podcasts in the world. Armed with their inquisitive natures and a passion for sharing, they uncover the weird, fascinating,
delightful, or unexpected elements of a wide variety of topics. The pair have now taken their near-boundless "whys" and
"hows" from your earbuds to the pages of a book for the first time—featuring a completely new array of subjects that
they’ve long wondered about and wanted to explore. Each chapter is further embellished with snappy visual material to
allow for rabbit-hole tangents and digressions—including charts, illustrations, sidebars, and footnotes. Follow along as the
two dig into the underlying stories of everything from the origin of Murphy beds, to the history of facial hair, to the
psychology of being lost. Have you ever wondered about the world around you, and wished to see the magic in everyday
things? Come get curious with Stuff You Should Know. With Josh and Chuck as your guide, there’s something
interesting about everything (...except maybe jackhammers).
A definitive history of consumer activism, Buying Power traces the lineage of this political tradition back to our nation’s
founding, revealing that Americans used purchasing power to support causes and punish enemies long before the word
boycott even entered our lexicon. Taking the Boston Tea Party as his starting point, Lawrence Glickman argues that the
rejection of British imports by revolutionary patriots inaugurated a continuous series of consumer boycotts, campaigns for
safe and ethical consumption, and efforts to make goods more broadly accessible. He explores abolitionist-led efforts to
eschew slave-made goods, African American consumer campaigns against Jim Crow, a 1930s refusal of silk from fascist
Japan, and emerging contemporary movements like slow food. Uncovering previously unknown episodes and analyzing
famous events from a fresh perspective, Glickman illuminates moments when consumer activism intersected with
political and civil rights movements. He also sheds new light on activists’ relationship with the consumer movement,
which gave rise to lobbies like the National Consumers League and Consumers Union as well as ill-fated legislation to
create a federal Consumer Protection Agency.
Possibly no one on Earth personally knows as many people at the helms of nations, businesses, religions, charitable
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organizations, and institutes of learning as Henry O. Dormann—founder, chairman, and editor-in-chief of LEADERS
magazine, whose circulation is limited to such leading figures. Here, he brings together the first-ever exclusive collection
of wisdom and inspiration addressed to young people from the world’s most influential people—advice on leadership, goal
achievement, public service, and life journeys. Letters from Leaders is a beautifully designed book comprising nearly
eighty letters from those who have done so much to shape our world today—from Muhammad Ali to four U.S. Presidents,
Mikhail Gorbachev, King Bhumibol Adulyadej of Thailand and King Abdullah II of Jordan, and the Dalai Lama; from
Cathie Black to T. Boone Pickens, Muriel Siebert, and Donald Trump. The letters, some as facsimile reproductions of
handwritten originals, are each introduced with a biographical note by Dormann. As put so aptly by Dormann in his
introduction, “All kings and queens, presidents, Nobel Laureates, chairmen and chairwomen, CEOs, and world leaders
have one thing in common: They want what they have achieved to be useful and to be handed over to a younger
generation. . . . The leaders in these pages have ‘lived’ and now offer their experiences as a treasure to ambitious and
open minds—those who want to be something in life.”
A compendium of straightforward techniques on how to accentuate the positive and redirect the negative, increasing
productivity at work and at home. What do your people at work and your spouse and kids at home have in common with
a five-ton killer whale? Probably a whole lot more than you think, according to top business consultant and megabestselling author Ken Blanchard and his coauthors from SeaWorld. In this moving and inspirational new book,
Blanchard explains that both whales and people perform better when you accentuate the positive. He shows how using
the techniques of animal trainers -- specifically those responsible for the killer whales of SeaWorld -- can supercharge
your effectiveness at work and at home. When gruff business manager and family man Wes Kingsley visited SeaWorld,
he marveled at the ability of the trainers to get these huge killer whales, among the most feared predators in the ocean,
to perform amazing acrobatic leaps and dives. Later, talking to the chief trainer, he learned their techniques of building
trust, accentuating the positive, and redirecting negative behavior -- all of which make these extraordinary performances
possible. Kingsley took a hard look at his own often accusatory management style and recognized how some of his
shortcomings as a manager, spouse, and father actually diminish trust and damage relationships. He began to see the
difference between "GOTcha" (catching people doing things wrong) and "Whale Done!" (catching people doing things
right). In Whale Done!, Ken Blanchard shows how to make accentuating the positive and redirecting the negative the best
tools to increase productivity, instead of creating situations that demoralize people. These techniques are remarkably
easy to master and can be applied equally well at home, allowing readers to become better parents and more committed
spouses in their happier and more successful personal lives.
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Uses the metaphor of clothing to discuss how Christian girls should behave, and how the important things is to act as if
they are dressed in God's love rather than worrying about the latest styles.
'When apple-picking season ended, I got a Job in a packing plant and gravitated towards short stories, which I could read
during my break and reflect upon for the remainder of my shift. A good one would take me out of myself and then stuff
me back in, outsized, now, and uneasy with the fit . . . Once, before leaving on vacation, I copied an entire page from an
Alice Munro story and left it in my typewriter, hoping a burglar might come upon it and mistake her words for my own.
That an intruder would spend his valuable time reading, that he might be impressed by the description of a crooked face,
was something I did not question, as I believed, and still do, that stories can save you'.
When you see a nicely presented set of data, the natural response is: “How did they do that; what tricks did they use;
and how can I do that for myself?” Alas, usually, you must simply keep wondering, since such tricks-of- the-trade are
usually held close to the vest and rarely divulged. Shamefully ignored in the technical literature, measurement and
modeling of high-speed semiconductor devices is a fine art. Robust measuring and modeling at the levels of performance
found in modern SiGe devices requires extreme dexterity in the laboratory to obtain reliable data, and then a valid model
to fit that data. Drawn from the comprehensive and well-reviewed Silicon Heterostructure Handbook, this volume focuses
on measurement and modeling of high-speed silicon heterostructure devices. The chapter authors provide experiencebased tricks-of-the-trade and the subtle nuances of measuring and modeling advanced devices, making this an important
reference for the semiconductor industry. It includes easy-to-reference appendices covering topics such as the properties
of silicon and germanium, the generalized Moll-Ross relations, the integral charge-control model, and sample SiGe HBT
compact model parameters.
Unorthodox success principles from a billionaire entrepreneur and philanthropist Eli Broad's embrace of "unreasonable
thinking" has helped him build two Fortune 500 companies, amass personal billions, and use his wealth to create a new
approach to philanthropy. He has helped to fund scientific research institutes, K-12 education reform, and some of the
world's greatest contemporary art museums. By contrast, "reasonable" people come up with all the reasons something
new and different can't be done, because, after all, no one else has done it that way. This book shares the
"unreasonable" principles—from negotiating to risk-taking, from investing to hiring—that have made Eli Broad such a
success. Broad helped to create the Frank Gehry-designed Walt Disney Concert Hall, the Museum of Contemporary Art,
the Broad Contemporary Art Museum at the Los Angeles County Museum of Art, and The Broad, a new museum being
built in downtown Los Angeles His investing approach to philanthropy has led to the creation of scientific and medical
research centers in the fields of genomic medicine and stem cell research At his alma mater, Michigan State University,
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he endowed a full-time M.B.A. program, and he and his wife have funded a new contemporary art museum on campus to
serve the broader region Eli Broad is the founder of two Fortune 500 companies: KB Home and SunAmerica If you're
stuck doing what reasonable people do—and not getting anywhere—let Eli Broad show you how to be unreasonable, and
see how far your next endeavor can go.
In this volume, strategy scholars, business historians, and economic historians are brought together to develop a volume that
explores the complementarities of approaches.
A guide to leadership draws on Ernest Shackelton's management style during his exploration of Antarctica, providing advice on
how leaders can instill optimism, set personal examples, and perservere in the face of adversity.
The "how-not-to" leadership book There is a paradox in leadership: we can only succeed by knowingfailure. Every accomplished
leader knows there are minefields offailures that need to be navigated in order to succeed. Wouldn't itbe great to have the insights
to help you prevent from makingavoidable mistakes? Unfortunately, in business talking aboutmistakes can be taboo, and, at a
certain level, learning fromfailure is not an option. Weinzimmer and McConoughey speak franklyabout the things that are difficult to
talk about – theunvarnished truths necessary to become a successful leader. Based on a groundbreaking 7-year study of what
almost 1000managers across 21 industries really think about lessons fromfailures Includes exclusive interview material from CEOs
at a wide rangeof organizations, including major firms such as Caterpillar,Priceline.com, and Allstate; startups; and entrepreneurial
smallbusinesses Drills down into failure to uncover the strategies thataspiring leaders need in order to avoid the most damning
leadershipmistakes: unbalanced orchestration, drama management, and recklessvanity Learning from the mistakes of others is a
necessary part of thejourney of effective leadership, and this book offers anindispensable guide to learning these
powerfullessons—without paying the price of failure.
Navy SEAL turned covert Homeland Security operative Scot Harvath must race to locate an ancient secret that has the power to
stop militant Islam dead in its tracks.
Are you planning to start working with big data, analytics or AI, but don't know where to start or what to expect? Have you started
your data journey and are wondering how to get to the next level? Want to know how to fund your data journey, how to organize
your data team, how to measure the results, how to scale? Don't worry, you are not alone. Many organizations are struggling with
the same questions. This book discusses 21 key decisions that any organization faces when travelling its journey towards
becoming a data-driven and AI company. It is surprising how much the challenges are similar across different sectors. This is a
book for business leaders who must learn to adapt to the world of data and AI and reap its benefits. It is about how to progress on
the digital transformation journey of which data is a key ingredient.
"Find out how to successfully resolve your most emotionally charged conflicts. In this landmark book, world-renowned Harvard
negotiation expert Daniel Shapiro presents a groundbreaking, practical method to reconcile your most contentious relationships
and untangle your toughest conflicts. Before you get into your next conflict, read Negotiating the Nonnegotiable. It is not just
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"another book on conflict resolution," but a crucial step-by-step guide to resolve life's most emotionally challenging
conflicts--whether between spouses, a parent and child, a boss and an employee, or rival communities or nations. These conflicts
can feel nonnegotiable because they threaten your identity and trigger what Shapiro calls the Tribes Effect, a divisive mind-set that
pits you against the other side. Once you fall prey to this mind-set, even a trivial argument with a family member or colleague can
mushroom into an emotional uproar. Shapiro offers a powerful way out, drawing on his pioneering research and global fieldwork in
consulting for everyone from heads of state to business leaders, embattled marital couples to families in crisis. And he also shares
his insights from negotiating with three of the world's toughest negotiators--his three young sons. This is a must read to improve
your professional and personal relationships"-Doris Lessing's contemporary gothic horror story—centered on the birth of a baby who seems less than human—probes society's
unwillingness to recognize its own brutality.Harriet and David Lovatt, parents of four children, have created an idyll of domestic
bliss in defiance of the social trends of late 1960s England. While around them crime and unrest surge, the Lovatts are certain that
their old-fashioned contentment can protect them from the world outside—until the birth of their fifth baby. Gruesomely goblin-like in
appearance, insatiably hungry, abnormally strong and violent, Ben has nothing innocent or infant-like about him. As he grows older
and more terrifying, Harriet finds she cannot love him, David cannot bring himself to touch him, and their four older children are
afraid of him. Understanding that he will never be accepted anywhere, Harriet and David are torn between their instincts as
parents and their shocked reaction to this fierce and unlovable child whose existence shatters their belief in a benign world.
Who is Roy Spence and what makes him the Pied Piper of Purpose? Over the last thirty-five years, Roy Spence has helped
organizations such as Southwest Airlines, BMW, the University of Texas, Walmart, the Clinton Global Initiative, and many others
achieve greatness by getting them to obsess about one big idea: purpose. With purpose as the North Star, employee engagement
is higher, competition is less threatening, customers are more loyal, and innovation flows. It's the secret to developing a more
fulfilling work life as well as a healthier bottom line. Simply put, purpose is a definitive statement about the difference you are trying
to make in the world. As Spence writes, "It's your reason for being that goes beyond making money, and it almost always results in
making more money than you ever thought possible." It's not soft stuff, as some might scoff. Especially during times of great
economic uncertainty, purpose is the key to creating and maintaining a high-performing organization. It deserves just as much
attention as strategy, execution, and innovation. A real purpose can't just be words on a piece of paper. It has to get under the skin
of every member of your organization like Southwest's purpose of democratizing the skies or Walmart's of saving people money so
they can live better. If you get it right, your people will feel great about what they're doing, clear about their goals, and excited to
get to work every morning. No organization is too big or too small, too niche or too mundane, to benefit from a clearly defined
purpose. Spence and coauthor Haley Rushing share their insider insights and case studies to help you discover your
organization's purpose, proclaim it to the world, and apply it to everything you do. This book will force you to address some tough
and profound questions: •What difference do we want to make in the world? •What do we really stand for? •Do we have purposePage 6/13
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based leaders in key roles? •Do our employees feel like what they do matters? •Would our customers miss us if we ceased to
exist? •Do we bring our purpose to life everywhere we can both internally and externally? Spence's hard-won lessons will change
the way you view your job, your business model, your leadership style, and your marketing. They will help you make money, make
a difference, and with a little luck,make history.
Ninja InnovationThe Ten Killer Strategies of the World's Most Successful BusinessesHarper Collins

In recent years, scholars have focused more on the "dark sides of leadership." Both the negative and positive aspects of
the relationship between leaders and followers are considered. But the relationship between leaders and followers is also
influenced by the context in which the relationship occurs. Organizational aspects such as culture and structures are
studied in relation to how negative leadership develops. Organizations, just like humans, are able to develop justifications
for their actions, to self-aggrandize by claiming their exclusivity. In this book, the dark sides of organizational behaviors
and leadership are considered from different aspects and contexts. The book contributes knowledge of how negative
leadership develops, what part organizational structures play, and what the consequences are for the leader, the
subordinates and the organization.
TransForm is based on four years of advice from bestselling ghostwriter, leading Inc. Magazine columnist, and LinkedIn
Influencer Jeff Haden. It provides concrete, practical, real-world ways anyone can increase personal productivity, improve
professional relationships, achieve goals, become a better leader, develop both personally and professionally... and
become remarkable. You'll notice I didn't solicit a bunch of testimonials. Or have friends and family write reviews. What
other people—even notable people—think about a book is interesting but ultimately irrelevant. All that matters is what you
think... and I think you'll find at least five things you can start doing differently in less than fifteen minutes. The book is
broken down into 10 sections: 1. Happiness 2. Goals 3. Success 4. Personal Development 5. Personal Productivity 6.
Professional Relationships 7. Leadership 8. Praise 9. Entrepreneurship 10. Remarkable Want to improve your life? Want
to be more successful and happier? You can. Starting today.
Unified Theory of Business Strategy combines theoretical and practitioner perspectives to create a framework for
strategy formulation and implementation toward wealth creation. It includes a guide for compiling business plans.
Over the last fifteen years, every major aspect of our lives has changed because of Facebook. You may not like
Facebook, but you can't deny its success. And to a large degree, that success stems from the "move fast" ethos. The
entire culture of Facebook is built for speed. Move Fast is an exploration of modern software strategies and tactics
through the lens of Facebook. Relying on in-depth interviews with more than two dozen Facebook engineers, this book
explores the product strategy, cultural principles, and technologies that made Facebook the dominant social networking
Page 7/13

Online Library Ninja Innovation The Ten Killer Strategies Of The Worlds Most Successful Businesses Author
Gary Shapiro Published On February 2015
company. Most importantly, Move Fast investigates how you can apply those strategies to your creative projects. It's not
easy to build a software company, but once you know how to move fast, your company will be prepared to build a
strategy that benefits from the world's rapid changes, rather than suffering from them.
Harvard Business School is the iconic business school. An admission ticket to HBS is a hot commodity and an HBS
degree is highly respected in the business world. This book, written by an HBS grad and seasoned businesswoman, tells
you why. It is a distillation of the most valuable and pragmatic but yet easiest to learn concepts taught at HBS.
Marriott, hotels, resorts, business, hospitality, leadership, service, family In Without Reservations, global business leader
and hotel industry icon J.W. “Bill” Marriott, Jr., shares both the story of and the recipe for the success of Marriott, one of
the world’s leading hotel companies. The company began with one family-run root beer stand and grew over eight
decades, through his leadership, into a global corporation that is widely respected for the business it does and the way it
does business. In 1964, on the eve of being named president of the company, Marriott’s father, founder and then-CEO J.
Willard Marriott, Sr., tucked a letter in his 32-year-old son’s desk drawer. The letter contained insights that proved
invaluable as Bill Jr. blazed the trail not only for his company, but for the hospitality industry as well. The letter, printed in
this book, provides timeless advice for any person who aims to achieve success. Without Reservations is a compilation
of engaging stories that takes the reader behind the scenes as events and decisions unfold.
The unique properties and functionalities of chalcogenide glasses make them promising materials for photonic
applications. Chalcogenide glasses are transparent from the visible to the near infrared region and can be moulded into
lenses or drawn into fibres. They have useful commercial applications as components for lenses for infrared cameras,
and chalcogenide glass fibres and optical components are used in waveguides for use with lasers, for optical switching,
chemical and temperature sensing and phase change memories. Chalcogenide glasses comprehensively reviews the
latest technological advances in this field and the industrial applications of the technology. Part one outlines the
preparation methods and properties of chalcogenide glasses, including the thermal properties, structure, and optical
properties, before going on to discuss mean coordination and topological constraints in chalcogenide network glasses,
and the photo-induced phenomena in chalcogenide glasses. This section also covers the ionic conductivity and physical
aging of chalcogenide glasses, deposition techniques for chalcogenide thin films, and transparent chalcogenide glassceramics. Part two explores the applications of chalcogenide glasses. Topics discussed include rare-earth-doped
chalcogenide glass for lasers and amplifiers, the applications of chalcogenide glasses for infrared sensing,
microstructured optical fibres for infrared applications, and chalcogenide glass waveguide devices for all-optical signal
processing. This section also discusses the control of light on the nanoscale with chalcogenide thin films, chalcogenide
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glass resists for lithography, and chalcogenide for phase change optical and electrical memories. The book concludes
with an overview of chalcogenide glasses as electrolytes for batteries. Chalcogenide glasses comprehensively reviews
the latest technological advances and applications of chalcogenide glasses, and is an essential text for academics,
materials scientists and electrical engineers working in the photonics and optoelectronics industry. Outlines preparation
methods and properties, and explores applications of chalcogenide glasses. Covers the ionic conductivity and physical
aging of chalcogenide glasses, deposition techniques for chalcogenide thin films, and transparent chalcogenide glassceramics Discusses the control of light on the nanoscale with chalcogenide thin films, chalcogenide glass resists for
lithography, and chalcogenide for phase change optical and electrical memories
Offering insights from the spheres of anthropology, psychology, education, design, and business, Creative Intelligence by
Bruce Nussbaum, a leading thinker, commentator, and curator on the subjects of design, creativity, and innovation, is first
book to identify and explore creative intelligence as a new form of cultural literacy and as a powerful method for problemsolving, driving innovation, and sparking start-up capitalism. Nussbaum investigates the ways in which individuals,
corporations, and nations are boosting their creative intelligence — CQ—and how that translates into their abilities to make
new products and solve new problems. Ultimately, Creative Intelligence shows how to frame problems in new ways and
devise solutions that are original and highly social. Smart and eye opening, Creative Intelligence: Harnessing the Power
to Create, Connect, and Inspire illustrates how to connect our creative output with a new type of economic system, Indie
Capitalism, where creativity is the source of value, where entrepreneurs drive growth, and where social networks are the
building blocks of the economy.
Success is not final and failure is not fatal. Maria Hatzistefanis should know. Having spent 20 years building her own
company (described by the press as 'an overnight success'), she acknowledges how hard it is to keep going and find
your motivation, especially in the face of self-doubt, rejection and unexpected setbacks. This punchy, easy to digest book
spells out how to motivate yourself and harness your drive and energy to make things happen. With clear guidance, tips
and celebrity stories throughout, Maria sums up her business secrets with three golden rules: set your goals; plot your
trajectory; make it happen! This book will help anyone looking to grow their business and enable readers everywhere to
find their own 'Make It Happen' mindset. Everyone can learn from this book, no matter where you are in your career.
America's decline -- Why innovation? -- Innovation: the fuel of economic growth -- Entrepreneurial innovation: the jobs engine -- Innovation
requires immigration -- The U.S. Constitution and the fire of genius -- All the world's a market: innovation requires free trade -- Innovation
requires good schools -- Innovation requires competitive broadband -- Government spending: imperiling innovation and more -- Government
spending: modest proposals to restore sanity -- Private enterprise: restoring our foundation for growth -- Innovation requires support of U.S.
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companies -- Innovation requires a national energy policy -- An innovation lesson in health care.
This book examines both theoretical developments of characteristic modes (CMs) and practical developments of CM-based methodologies
for a variety of critical antenna designs. The book is divided into six chapters. Chapter 1 provides an introduction and discusses the recent
advances of the CM theory and its applications in antenna engineering. Chapter 2 describes the formulation of the characteristic mode theory
for perfectly electrically conducting (PEC) bodies and discusses its numerical implementations. Chapter 3 presents the CM theory for PEC
structures embedded in multilayered medium and its applications. Chapter 4 covers recent advances in CM theory for dielectric bodies and
also their applications. Chapter 5 discusses the CM theory for N-port networks and its applications to the design of antenna arrays. Finally,
Chapter 6 discusses the design of platform-integrated antenna systems using characteristic modes.
The multiple signal demixing and parameter estimation problems that result from the impacts of background noise and interference are issues
that are frequently encountered in the fields of radar, sonar, communications, and navigation. Research in the signal processing and control
fields has always focused on improving the estimation performance of parameter estimation methods at low SNR and maintaining the
robustness of estimations in the presence of model errors. This book presents a universal and robust relaxation estimation method (RELAX),
and introduces its basic principles and applications in the fields of classical line spectrum estimation, time of delay estimation, DOA
estimation, and radar target imaging. This information is explained comprehensively and in great detail, and uses metaphors pertaining to
romantic relationships to visualize the basic problems of parameter estimation, the basic principles of the five types of classical parameter
estimation methods, and the relationships between these principles. The book serves as a reference for scientists and technologists in the
fields of signal processing and control, while also providing relevant information for graduate students in the related fields.
Frugal innovation is a way that companies can create high-quality products with limited resources. Once the preserve of firms in poor
markets, Western companies are now seeking ways to appeal to cost-conscious and environmentally-aware consumers at home. With an
estimated trillion-dollar global market for frugal products, and with potentially huge cost savings to be gained, frugal innovation is
revolutionizing business and reshaping management thinking. This book explains the principles, perspectives and techniques behind frugal
innovation, enabling managers to profit from the great changes ahead. The book explains: How to achieve mass customization, using lowcost robotics, inexpensive product design and virtual prototyping software. How consumers and other external partners can help develop
products How to implement sustainable practices, such as the production of waste-free products How to change the corporate culture to
become more frugal
Cover -- Half-title -- Title -- Copyright -- Dedication -- Contents -- Preface -- 1 Youth and Media -- 2 Then and Now -- 3 Themes and
Theoretical Perspectives -- 4 Infants, Toddlers, and Preschoolers -- 5 Children -- 6 Adolescents -- 7 Media and Violence -- 8 Media and
Emotions -- 9 Advertising and Commercialism -- 10 Media and Sex -- 11 Media and Education -- 12 Digital Games -- 13 Social Media -- 14
Media and Parenting -- 15 The End -- Notes -- Acknowledgments -- Index -- A -- B -- C -- D -- E -- F -- G -- H -- I -- J -- K -- L -- M -- N -- O -- P
-- Q -- R -- S -- T -- U -- V -- W -- X -- Y -- Z
The Global Innovation Index 2020 provides detailed metrics about the innovation performance of 131 countries and economies around the
world. Its 80 indicators explore a broad vision of innovation, including political environment, education, infrastructure and business
sophistication. The 2020 edition sheds light on the state of innovation financing by investigating the evolution of financing mechanisms for
entrepreneurs and other innovators, and by pointing to progress and remaining challenges – including in the context of the economic
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slowdown induced by the coronavirus disease (COVID-19) crisis.
Chamine exposes how your mind is sabotaging you and keeping your from achieving your true potential. He shows you how to take concrete
steps to unleash the vast, untapped powers of your mind.
One of the nations' foremost financial consultants shares 78 proven ways to cut costs dramatically, send productivity through the roof, and, in
just six months, double profits.
Discusses the rising importance of public relations in the business world and highlights some of the most important public relations moments
in recent years, including Charlie Rangel's tax evasion, John Edwards' affair and love child, and Tiger Woods' cheating scandal.
He wondered why he, forty-four-year-old successful entrepreneur, faithful husband and competent father of a sixteen-year-old boy, a man
with thestolidity of half his life behind him and the certainty of what lay ahead, should wait every morning for a glimpse of this girl, like a
teenager in the first throes of an infatuation. From the author of the best-selling Keep the Change comes a new novel about Delhi's suburbia.
Set in Gurgaon, the dazzling face of modernity in India, Intermission takes us into the lives of Varun and Gayatri Sarin, not-so-happilymarried
corporate couple with a typically NRI problem: settling back in chaotic India after several years spent in an ordered existence in the First
World. Varun is pleased to be back and running his own business; Gayatri yearns for her friends and her life in the US and dislikes the
transparently divisive society she has been flung back into. From inquisitive in-laws and absconding staff to potholes and pigs on the roads,
there is a new difficulty to be tackled every day. Not to mention a teenage son with raging hormones. Then Varun meets Sweety, young
mother - of - twins, who is living her dream of life in a nuclear family, and everything changes. For him, for Sweety, and insidiously, for
everyone around them. A beautifully told story of illicit love and divided loyalties, Intermission is suburban fiction at its best.
Innovate or die For thirty years, Gary Shapiro has observed the world's most innovative businesses from his front-row seat as leader of the
Consumer Electronics Association. Now he reveals the ten secrets of "ninja innovators" like Apple, Amazon, Google, Microsoft, and many
others. What does it take to succeed? Discipline. Mission-oriented strategy. Adaptability. Decisiveness. And a will for victory. In short, today's
most successful businesses are "ninja innovators." Drawn from Gary Shapiro's three decades of experience leading the consumer electronics
industry, Ninja Innovation takes readers behind the scenes of today's top enterprises, uncovering their ten essential strategies for success.
As head of the Consumer Electronics Association and its influential annual trade show, the International CES, Shapiro has worked with the
most innovative companies in history—Intel, IBM, and Samsung, to name a few—focusing on creating policies and events that produce
revolutionary products year after year. He has learned the key strategies that have guided these businesses to record-breaking profits, as
well as the traps that have led so many others to crushing failure. In order to stay in front of the pace of innovation, Shapiro observes, top
companies must operate as an elite strike force—just like the legendary medieval warriors known as ninjas. Ninjas weren't called upon to do
the ordinary; they had to perform truly extraordinary tasks, while risking everything. As a highly trained martial-arts black belt himself, Shapiro
mines the valuable insights of these centuries-old warriors to spotlight the secrets of agility, creativity, decisiveness, and reinvention that are
essential for twenty-first-century leaders seeking breakthrough success. Taking readers inside the most cutting-edge businesses, Ninja
Innovation is the ultimate guide to achieving victory in today's innovate-or-die economy.
NATIONAL BESTSELLER Ninja Future is an essential read for businesses and individuals striving to remain competitive in a rapidly evolving
world: Gary Shapiro, the president and CEO of the Consumer Technology Association, casts his eye toward the future, charting how the
innovative technologies of today will transform not only the way business is done but society itself During his more than three decades at the
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head of the Consumer Technology Association, Gary Shapiro has witnessed, and been a part of, one of the most extraordinary periods of
technological change in human history. Today’s world is almost unrecognizable from that of just a decade or two before: in just a few short
years, the internet has already transformed how we access information, purchase goods, get from place to place, and do our jobs. And even
greater changes are on the horizon. In Ninja Future, Shapiro explains the evolving technological landscape, breakthroughs underway now
and those we can only envision. New innovations such as self-driving vehicles, blockchain, 5G, the Internet of Things, and countless others
will forever change the economy as we know it. Shapiro uses case studies to identify companies and countries addressing today’s
challenges particularly well—and relates lessons from those that have stumbled. Drawing on the insights he has gleaned as a martial arts
black belt, he shows how businesses can move to succeed in today’s turbulent environment by adopting the mindset of “ninjas”—adapting to
technological change to capitalize on opportunities at lightning speed.
In the months leading up to March 2003, fresh from its swift and heady victory in Afghanistan, the Bush administration mobilized the United
States armed forces to overthrow the government of Iraq. Eight months after the president declared an end to major combat operations,
Saddam Hussein was captured in a farmhouse in Al-Dawr. And yet neither peace nor democracy has taken hold in Iraq; instead the country
has plunged into terrorist insurgency and guerrilla warfare, with no end in sight.What went wrong? In The Secret History of the Iraq War,
bestselling author Yossef Bodansky offers an astonishing new account of the war and its aftermath—a war that was doomed from the start, he
argues, by the massive and systemic failures of the American intelligence community. Drawing back the curtain of politicized debate,
Bodansky—a longtime expert and director of the Congressional Task Force on Terrorism and Unconventional Warfare—reveals that nearly
every aspect of America's conflict with Iraq has been misunderstood, in both the court of public opinion and the White House itself. Among his
revelations: The most authoritative account of Saddam Hussein's support for Islamic terrorist organizations—including extensive new reporting
on his active cooperation with al-Qaeda in Iraq long after the fall of Baghdad Extensive new information on Iraq's major chemical and
biological weapons programs—including North Korea's role in building still-undetected secret storage facilities and Iraq's transfer of banned
materials to Syria, Iran, and Libya The first account of Saddam's plan for Iraq, Syria, and Iran to join Yasser Arafat's Palestinian forces to
attack Israel, throw the region into turmoil, and upend the American campaign The untold story of Russia's attempt to launch a coup against
Saddam before the war—and how the CIA thwarted it by ensuring that Iraq was forewarned Dramatic details about Saddam's final days on the
run, including the untold story of a near miss with U.S. troops and the stunning revelation that Saddam was already in custody at the time of
his capture—and was probably betrayed by members of his own Tikriti clan The definitive account of the anti-U.S. resistance and uprising in
Iraq, as the American invasion ignited an Islamic jihad and Iran-inspired intifada, threatening to plunge the region into irreversible chaos
fueled by hatred and revenge Revelations about the direct involvement of Osama bin Laden in the terrorism campaigns in Iraq, Saudi Arabia,
and the rest of the Middle East—including the major role played by Iran and HizbAllah in al-Qaeda's operations Drawing upon an extraordinary
wealth of previously untapped intelligence and regional sources, The Secret History of the Iraq War presents the most detailed, fascinating,
and convincing account of the most controversial war of our times—and offers a sobering indictment of an intelligence system that failed the
White House, the American military, and the people of the Middle East.
Disruptive Innovation and Digital Transformation: 21st Century New Growth Engines is for executive leadership, senior management,
innovation catalysts, and digital marketing teams tasked with transforming businesses by accelerating growth through disruptive innovations
and digital capabilities. It is a practical guide with concise insights for understanding the applications of disruptive innovation and how to
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iteratively apply them to projects and opportunities. It garners insights from the best minds across relevant disciplines— from its original theory
and latest updates—to arrive at new insights on digital transformation. The author evolves key approaches to disruptive innovation theory to
reveal new digital applications and tells leaders what to look for– major categories of customers’ expectations in an escalating pattern to
understand in what context digital plus disruptive innovations must be aligned with consumer preferences, environments, and the jobs-to-bedone, which is modeled in a new theory, Disruptive Innovation Customers’ Expectations (DICE). DICE provides methods to use to lead
digital disruption across products, services, and business models. DICE translates the vague parts of disruptive innovation by simplifying
them down to what-to-do. DICE takes away the elusive nature of disruptive innovation by advising leaders: how to scan, to track, and to
detect disruptions. This book provides leaders with the right lenses to fillter markets, giving order to complexity, and making disruptive
innovation simpler.
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