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David Crystal's classic English as a Global Language considers the history,
present status and future of the English language, focusing on its role as the
leading international language. English has been deemed the most 'successful'
language ever, with 1500 million speakers internationally, presenting a difficult
task to those who wish to investigate it in its entirety. However, Crystal explores
the subject in a measured but engaging way, always backing up observations
with facts and figures. Written in a detailed and fascinating manner, this is a book
written by an expert both for specialists in the subject and for general readers
interested in the English language.
Consumer behaviour is more than buying things; it also embraces the study of
how having (or not having) things affects our lives and how possessions
influence the way we feel about ourselves and each other - our state of being.
The 3rd edition of Consumer Behaviour is presented in a contemporary
framework based around the buying, having and being model and in an
Australasian context. Students will be engaged and excited by the most current
research, real-world examples, global coverage, managerial applications and
ethical examples to cover all facets of consumer behaviour. With new coverage
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of Personality and incorporating real consumer data, Consumer Behaviour is
fresh, relevant and up-to-date. It provides students with the best possible
introduction to this fascinating discipline.
This work shows how the various elements of consumer analysis fit together in
an integrated framework, called the Wheel of Consumer Analysis. Psychological,
social and behavioural theories are shown as useful for understanding
consumers and developing more effective marketing strategies. The aim is to
enable students to develop skills in analyzing consumers from a marketing
management perspective and in using this knowledge to develop and evaluate
marketing strategies. The text identifies three groups of concepts - affect and
cognition, behaviour and the environment - and shows how these they influence
each other as well as marketing strategy. The focus of the text is managerial,
with a distinctive emphasis on strategic issues and problems. Cases and
questions are included in each chapter.
Explores the homogenization of American culture and the impact of the fast food
industry on modern-day health, economy, politics, popular culture, entertainment,
and food production.
Marketing attempts to influence the way consumers behave. These attempts
have implications for the organizations making the attempt, the consumers they
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are trying to influence, and the society in which these attempts occur. We are all
consumers and we are all members of society, so consumer behavior, and
attempts to influence it, are critical to all of us. This text is designed to provide an
understanding of consumer behavior. This understanding can make us better
consumer, better marketers, and better citizens. A primary purpose of this text is
to provide the student with a usable, managerial understanding of consumer
behavior.-Pref.
This book presents all the publicly available questions from the PISA surveys.
Some of these questions were used in the PISA 2000, 2003 and 2006 surveys
and others were used in developing and trying out the assessment.
Lamb to the Slaughter is a short, sharp, chilling story from Roald Dahl, the master of
the shocking tale. In Lamb to the Slaughter, Roald Dahl, one of the world's favourite
authors, tells a twisted story about the darker side of human nature. Here, a wife serves
up a dish that utterly baffles the police . . . Lamb to the Slaughter is taken from the short
story collection Someone Like You, which includes seventeen other devious and
shocking stories, featuring the two men who make an unusual and chilling wager over
the provenance of a bottle of wine; a curious machine that reveals the horrifying truth
about plants; the man waiting to be bitten by the venomous snake asleep on his
stomach; and others. 'The absolute master of the twist in the tale.' (Observer ) This
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story is also available as a Penguin digital audio download read by Juliet Stevenson.
Roald Dahl, the brilliant and worldwide acclaimed author of Charlie and the Chocolate
Factory, James and the Giant Peach, Matilda, and many more classics for children,
also wrote scores of short stories for adults. These delightfully disturbing tales have
often been filmed and were most recently the inspiration for the West End play, Roald
Dahl's Twisted Tales by Jeremy Dyson. Roald Dahl's stories continue to make readers
shiver today.
Bridging the fields of conservation, art history, and museum curating, this volume
contains the principal papers from an international symposium titled "Historical Painting
Techniques, Materials, and Studio Practice" at the University of Leiden in Amsterdam,
Netherlands, from June 26 to 29, 1995. The symposium—designed for art historians,
conservators, conservation scientists, and museum curators worldwide—was organized
by the Department of Art History at the University of Leiden and the Art History
Department of the Central Research Laboratory for Objects of Art and Science in
Amsterdam. Twenty-five contributors representing museums and conservation
institutions throughout the world provide recent research on historical painting
techniques, including wall painting and polychrome sculpture. Topics cover the latest
art historical research and scientific analyses of original techniques and materials, as
well as historical sources, such as medieval treatises and descriptions of painting
techniques in historical literature. Chapters include the painting methods of Rembrandt
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and Vermeer, Dutch 17th-century landscape painting, wall paintings in English
churches, Chinese paintings on paper and canvas, and Tibetan thangkas. Color plates
and black-and-white photographs illustrate works from the Middle Ages to the 20th
century.
Market-leading ADVERTISING, PROMOTION, AND OTHER ASPECTS OF
INTEGRATED MARKETING COMMUNICATIONS, 9th Edition discusses all aspects of
marketing communications, from time-honored methods to the newest developments in
the field. Comprehensive treatment of the fundamentals focuses on advertising and
promotion, including planning, branding, media buying, sales, public relations, and
much more. Emerging topics get special attention in this edition, such as the enormous
popularity of social media outlets, online and digital practices, viral communications,
and personal selling, along with all of their effects on traditional marketing. Revised to
make ADVERTISING, PROMOTION, AND OTHER ASPECTS OF INTEGRATED
MARKETING COMMUNICATIONS, 9th Edition the most current I.M.C. text on the
market, chapters address must-know changes to environmental, regulatory, and ethical
issues, as well as Marcom insights, place-based applications, privacy, global marketing,
and of course, memorable advertising campaigns. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
Principles of Management is designed to meet the scope and sequence requirements
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of the introductory course on management. This is a traditional approach to
management using the leading, planning, organizing, and controlling approach.
Management is a broad business discipline, and the Principles of Management course
covers many management areas such as human resource management and strategic
management, as well behavioral areas such as motivation. No one individual can be an
expert in all areas of management, so an additional benefit of this text is that specialists
in a variety of areas have authored individual chapters.
Louis A. Arena University of Delaware Newark, DE This monograph contains select,
revised, and invited papers which deal with the topic, Language Proficiency: Defining,
Teaching, and Testing. This topic was the theme of the eighth annual symposium held
at the University of Delaware. The papers contained in this volume are invited papers or
were originally scheduled for presentation and/or presented at the eighth annual
Delaware Symposium on Language Studies. The papers combine research con ducted
in the areas of teaching, testing, and defining second language pro ficiency within the
profession of applied linguistics. They are divided into three principal sections: "Applied
Linguistics and Language Pro ficiency", "Language Proficiency in Reading and Writing",
and "Testing for Language Proficiency". In Part I, Paul Angelis' "Applied Linguistics:
Realities and Projections re the Teaching Profession'; sketches a historical portrait of
Applied Linguistics, its definition, presence, and role in the profession that teaches
second language proficiency. Angelis concludes that Applied Linguistics is still a young
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discipline in terms of substance, organization, and strategy, and that these three
components will determine the prospects for the future of applied linguistics re the
teaching profession. The next six papers address the issue of second language
proficiency from various points of view. Kensaku Yoshida's essay "Knowing vs
Believing vs Feeling: Studies on Japanese Bilinguals" concludes that some Japanese
bilinguals are actually not necessarily bilingual because they very often face problems
requiring other kinds of proficiency, i. e.
Over 21 million copies sold worldwide

4LTPress solutions give students the option to choose the format that best suits
their learning preferences. This option is perfect for those students who focus on
the textbook as their main course resource. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
This public domain book is an open and compatible implementation of the
Uniform System of Citation.
?The first objective of this study is to derive a multidimensional research
framework simultaneously outlining and concretising particular aspects being
relevant to and surrounding the elicitation and evaluation of VLE design
characteristics. Based on this, the second objective of this study is to elicit for the
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first time a holistic set of well-defined, simultaneously detailed and operative VLE
design characteristics systematically. In reply to a recently articulated call for
research (Venkatesh & Bala, 2008), the third objective of this study is to evaluate
for the first time the impact of the desired set of VLE design characteristics to be
elicited on crucial behavioural determinants of users’ behavioural intention to use
and actual use of a VLE in terms of the VLE success measures of this study.
Such an investigation may reveal further, more detailed and operative,
knowledge about design-related and behavioural drivers of users’ current VLE
use/refusal.
Combining current coverage with a student-friendly modular format, BASIC
FINANCE: AN INTRODUCTION TO FINANCIAL INSTITUTIONS,
INVESTMENTS & MANAGEMENT, 11E introduces the three primary aspects of
finance and examines how they are interrelated to give students a firm foundation
in all of finance--not just corporate finance. Each chapter offers a concise, selfcontained treatment of one or two finance concepts, or institutions easily covered
in a single class period. Students can build on what they learn through the text's
Internet resources, number problems, illustrations using financial calculators, and
a Microsoft Excel appendix. The time value of money is emphasized throughout.
The 11th Edition includes numerous self-help problems with answers and
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relationships with answers, new coverage of classes of stock/preferred stock,
new sections on Internet sources of information, and updated tax laws. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
Student tested, faculty approved!MKTG delivers exactly what today's students
need - and want. How do we know? We asked. We used feedback from
thousands of students and hundreds of faculty to understand how we might build
a winner. MKTG offers all the content of a comprehensive introductory text, with
fewer pages. Based on student and faculty feedback, extra material has been
removed from the print portion and placed on the website. The result is MKTG - a
teaching and learning solution unlike any other!NETA TestbankThe Nelson
Education Teaching Advantage (NETA) program delivers research-based
resources that promote student engagement and higher-order thinking and
enable the success of Canadian students and educators. This book's premium
testbank is designed to ensure top quality multiple-choice testing by avoiding
common errors in question and test construction. If you want your students to
achieve "beyond remembering", ask your Nelson Sales Representative how
today!
An introduction to marketing concepts, strategies and practices with a balance of
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depth of coverage and ease of learning. Principles of Marketing keeps pace with
a rapidly changing field, focussing on the ways brands create and capture
consumer value. Practical content and linkage are at the heart of this edition.
Real local and international examples bring ideas to life and new feature 'linking
the concepts' helps students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning design including
revised, integrative concept maps at the start of each chapter, end-of-chapter
features summarising ideas and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for applying skills.
The new edition of Marketing continues the established tradition of adding value far
beyond the expectations of students and instructors. Extensive research has been done
to ensure this edition provides a comprehensive, up-to-the-minute introduction to the
field of marketing. Key principles are illustrated by hundreds of fresh, new examples,
while the latest concepts and theories are covered in detail with numerous illustrations.
Organized around the marketing mix, this thoroughly revised text provides students with
an exhilarating introduction to the dynamic world of marketing.
MKTGPrinciples of MarketingMKTGCengage Learning
4LTR Press solutions give students the option to choose the format that best suits their
learning preferences. This option is perfect for those students who focus on the
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textbook as their main course resource. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook
version.
Essentials of Services Marketing, 3e, is meant for courses directed at undergraduate
and polytechnic students, especially those heading for a career in the service sector,
whether at the executive or management level. It delivers streamlined coverage of
services marketing topics with an exciting global outlook with visual learning aids and
clear language. It has been designed so that instructors can make selective use of
chapters and cases to teach courses of different lengths and formats in either services
marketing or services management.
This TExES Business and Finance 6-12 study guide includes TExES Business and
Finance 6-12 practice test questions. Our TExES Business and Finance 6-12 study
guide contains easy-to-read essential summaries that highlight the key areas of the
TExES Business and Finance 6-12 test. Mometrix's TExES Business and Finance 6-12
test study guide reviews the most important components of the TExES Business and
Finance 6-12 exam.
In the real estate world, the landlord usually holds the cards. It is the landlord who
builds or buys the building, arranges the financing, constructs the interiors, as well as
hires the leasing agent and property management company. The landlord writes the
leases, and pays for the attorney to avoid the leases being changed. The landlord
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knows exactly how much money he will spend on construction, leasing commissions
and concessions; he knows exactly how much he will spend on operating expenses
and exactly how much he will charge the tenants. Finally, in office leasing, there is a
book designed specifically for the tenant a comprehensive weapon containing all the
inside knowledge required to do more than just level the playing field with the landlord,
but to actually grant the control to the tenant. The Tenant's Guerilla Guide to Office
Leasing contains all the inside information to avoid landlord tricks, control many costly
details and manage a lengthy process.
The U.S. sheep industry is complex, multifaceted, and rooted in history and tradition.
The dominant feature of sheep production in the United States, and, thus, the focus of
much producer and policy concern, has been the steady decline in sheep and lamb
inventories since the mid-1940s. Although often described as "an industry in decline,"
this report concludes that a better description of the current U.S. sheep industry is "an
industry in transition."
The exciting new edition of Marketing continues the established tradition of adding
value far beyond the expectations of students and instructors. Extensive research has
been done to ensure this edition provides a comprehensive, up-to-the-minute
introduction to the field of marketing. Key principles are illustrated by hundreds of fresh,
new examples, while the latest concepts and theories are covered in detail with
numerous illustrations. Organized around the marketing mix, this thoroughly revised
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text provides students with an exhilarating first introduction to the dynamic world of
marketing.
Retaining the model of the US text, this edition is comprehensively adapted to meet the
needs of students studying introductory marketing in the Asia-Pacific region.
#1 NEW YORK TIMES BESTSELLER • A special 20th anniversary edition of the
beloved book that changed millions of lives—with a new afterword by the author Maybe
it was a grandparent, or a teacher, or a colleague. Someone older, patient and wise,
who understood you when you were young and searching, helped you see the world as
a more profound place, gave you sound advice to help you make your way through it.
For Mitch Albom, that person was Morrie Schwartz, his college professor from nearly
twenty years ago. Maybe, like Mitch, you lost track of this mentor as you made your
way, and the insights faded, and the world seemed colder. Wouldn't you like to see that
person again, ask the bigger questions that still haunt you, receive wisdom for your
busy life today the way you once did when you were younger? Mitch Albom had that
second chance. He rediscovered Morrie in the last months of the older man's life.
Knowing he was dying, Morrie visited with Mitch in his study every Tuesday, just as
they used to back in college. Their rekindled relationship turned into one final “class”:
lessons in how to live. Tuesdays with Morrie is a magical chronicle of their time
together, through which Mitch shares Morrie's lasting gift with the world.
"... an important intervention in the conversation around social and ecological
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sustainability that draws on both micromarketing and macromarketing scholarship to
help the reader understand the challenges with illustrations from insightful cases both
from emerging and developed economies. This compilation should be essential reading
for the discerning student of sustainable consumption and production." -- Professor
Pierre McDonagh, Associate Editor, Journal of Macromarketing (USA); Professor of
Critical Marketing & Society, University of Bath, UK Experts in the field of economics,
management science, and particularly in the marketing domain have always been
interested in and acknowledged the importance of sustaining profitable businesses
while incorporating societal and environmental concerns; however, the level of existing
literature and availability of teaching cases reflect a dearth of real case studies,
especially those focused on marketing for social good. This book of actual case studies
will address that need. In addition, this book is important and timely in providing a case
book for instructors (those in both industry and academia) to help them in teaching and
training the next generation of leaders through corporate training and universities.
Currently, marketing for social good is increasingly becoming a part of most curriculums
under the umbrella of different titles, such as social marketing, green marketing, and
sustainability marketing. The relevance of these studies is increasing across the globe.
This book is composed of long and short real cases with varying complexity in different
sectors. This case book will also cover some review articles for an overview of the
recent developments in the study area. With these case studies, collections of
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questions, teaching materials, and real-life marketing scenarios, this book offers a
unique source of knowledge to marketing professionals, students, and educators
across the world. The main objective of this case book is to understand the applicability
of marketing science (marketing for social good context, such as social marketing and
sustainability marketing) in internet marketing related to e-buying behavior and e-WOM.
In addition, it illustrates the various types of existing marketing practices that are
relevant from both theoretical and practical points of view in this electronic era, as well
as discussing other non-electronic marketing practices and focusing on consumer
buying behavior. As a result, marketing managers can treat their customers according
to their desired value. This book particularly explores the possibilities and advantages
created by social marketing and sustainability marketing through the presentation of
thorough review articles and case studies. This case book helps corporate training
centers and universities with compact teaching reference materials in their relevant
courses.
Learn Marketing YOUR Way with MKTG! MKTG’s easy-reference, paperback textbook
presents course content through visually-engaging chapters as well as Chapter Review
Cards that consolidate the best review material into a ready-made study tool. With the
textbook or on its own, MKTG MindTap allows you to learn on your terms. Read or
listen to textbooks and study with the aid of instructor notifications, flashcards and
practice quizzes. Track your scores and stay motivated toward your goals. Whether you
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have more work to do or are ahead of the curve, you’ll know where you need to focus
your efforts. And the MindTap Green Dot will charge your confidence along the way.
When it’s time to study, everything you’ve flagged or noted can be gathered into a
guide you can organize. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
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