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College Algebra provides a comprehensive exploration of algebraic principles and meets
scope and sequence requirements for a typical introductory algebra course. The modular
approach and richness of content ensure that the book meets the needs of a variety of
courses. The text and images in this textbook are grayscale.
Strategic Management delivers an insightful, clear, concise introduction to strategy
management concepts and links these concepts to the skills and knowledge students need to
be successful in the professional world. Written in a conversational Harvard Business Review
style, this product sparks ideas, fuels creative thinking and discussion, while engaging students
via contemporary examples, innovative whiteboard animations for each chapter, outstanding
author-produced cases, unique Strategy Tool Applications with accompanying animations and
Career Readiness applications through author videos.
Market Leader uses authoritative authentic content from the Financial Times to build the
professional language and skills needed to communicate in the modern world of business. The
third edition has been completely updated to reflect this fast-changing world..
Shortlisted for the 2021 Booker Prize Longlisted for the 2021 National Book Award for Fiction A
heartrending new novel from the Pulitzer Prize–winning and #1 New York Times best-selling
author of The Overstory. Named one of the Most Anticipated Books of 2021 by Newsweek, Los
Angeles Times, New York Magazine, Chicago Tribune, BuzzFeed, BookPage, Goodreads,
Literary Hub, The Millions, New Statesman, and Times of London The astrobiologist Theo
Byrne searches for life throughout the cosmos while single-handedly raising his unusual nine-
year-old, Robin, following the death of his wife. Robin is a warm, kind boy who spends hours
painting elaborate pictures of endangered animals. He’s also about to be expelled from third
grade for smashing his friend in the face. As his son grows more troubled, Theo hopes to keep
him off psychoactive drugs. He learns of an experimental neurofeedback treatment to bolster
Robin’s emotional control, one that involves training the boy on the recorded patterns of his
mother’s brain… With its soaring descriptions of the natural world, its tantalizing vision of life
beyond, and its account of a father and son’s ferocious love, Bewilderment marks Richard
Powers’s most intimate and moving novel. At its heart lies the question: How can we tell our
children the truth about this beautiful, imperiled planet?
The bestselling title, developed by International experts - now updated to offer comprehensive
coverage of the core and extended topics in the latest syllabus. - Covers the core and
supplement sections of the updated syllabus - Supported by the most comprehensive range of
additional material, including Teacher Resources, Laboratory Books, Practice Books and
Revision Guides - Written by renowned, expert authors with vast experience of teaching and
examining international qualifications We are working with Cambridge International
Examinations to gain endorsement.
the brandgym is a refreshingly simple, practical guide to boosting your brand and business
performance. This new and updated edition 'reboots' the whole brand vision to action process
to be fit for purpose in today's digital age, illustrated with inside stories from Snapchat, Airbnb,
Netflix, Burberry, Dove, Apple, accenture, Lego and many others. The programme of 11
'Workouts' is packed with practical tools and tips to raise your game in key areas
includinginsight, brand purpose and positioning, innovation and internal engagement.
Complementary online resources include over 1,250 case studies with detailed data and
videos.
The book OBJECTIVE AGRIBUSINESS MANAGEMENT 3rd Edition consists more than four
thousand five hundred objective questions and the unique characteristics of all these
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objectives are that they have covered all most all the subjects of ICAR syllabus for
agribusiness management. This is a handbook to refresh the memory at instant before the
examination and the basic reliability and accuracy of questions and their answers are very
pertinent from the examination point of view. We always come across different objective books
like Objective Agriculture, Objective Agricultural Economics etc in the market and this book
was the first one that was introduced in this segment four years before.This year it comes in its
new version and look for its stakeholders. This book consists of thirteen core chapters like
Principle of Management, Organisational Behaviour, Human Resource Management Strategic
Management, Accounting Control and Financial Management, Agricultural Finance, Marketing
Management, Agricultural and Rural Marketing, Agricultural supply Chain Management,
Production and Operations Management, Operations Research, Managerial Economics and
Farm Business Management, Agribusiness Policy, Project Management and Entrepreneurship
Development, Research Methodology and General study in Agribusiness Management.
Besides that five practice tests are also attached in this book for its readers. This book will also
be helpful to the Management students who appear for UGC NET examination as the pattern
of this examination is now objective based unlike before. This book will be one window
solutions for the readers who are going to appear ICAR NET, ICAR ARS, and UGC NET
Examination particularly in India.
MARKETING STRATEGY, 6e, International Edition edition emphasizes teaching students to
think and act like marketers. It presents strategy from a perspective that guides strategic
marketing management in the social, economic, and technological arenas in which businesses
function today--helping students develop a customer-oriented market strategy and market plan.
Its practical approach to analyzing, planning, and implementing marketing strategies is based
on the creative process involved in applying marketing concepts to the development and
implementation of marketing strategy. An emphasis on critical thinking enables students to
understand the essence of how marketing decisions fit together to create a coherent strategy.
Well-grounded in developing and executing a marketing plan, the text offers a complete
planning framework, thorough marketing plan worksheets, and a comprehensive marketing
plan example for students to follow.
With its combination of stimulating, informational content and systematic skills work, Language
Leader is the ideal course to develop students' analytical and communicative skills.
ON COURSE: STRATEGIES FOR CREATING SUCCESS IN COLLEGE AND IN LIFE,
STUDY SKILLS PLUS EDITION was created for educators who would like to promote student
growth and self-awareness, while providing more extensive instruction in study skills.
Downing's powerful guided journal entries have been retained from the original ON COURSE
text to encourage students to explore essential life skills such as personal responsibility, self-
motivation, interdependence, and self-esteem. The Study Skills Plus Edition engages students
in a learner-centered construction of study skills knowledge, and gives students practice in
applying empowerment strategies. The 2nd edition highlights the very process of learning how
to solve academic challenges with improved study skills. Students engage in critical and
creative problem solving that will enable them to achieve greater success in all parts of their
lives. The 2nd edition also features expanded coverage of diversity, emphasizing the many
ways in which people are different and how these differences often influence the choices they
make. Other new topics include a discussion of academic integrity, how to thrive in the college
culture, and a research-based section on the importance of developing a growth mindset. Plus,
a new Annotated Instructors Edition guides instructors to relevant exercises and materials in
the ON COURSE FACILITATOR'S MANUAL. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Market LeaderBusiness English Course Book : IntermediateMarket Leader
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**Winner of the TAA 2017 Textbook Excellence Award** “Social Media Marketing deserves
special kudos for its courage in tackling the new frontier of social media marketing. This
textbook challenges its readers to grapple with the daunting task of understanding rapidly
evolving social media and its users."—TAA Judges Panel Social Media Marketing was the first
textbook to cover this vital subject. It shows how social media fits into and complements the
marketer’s toolbox. The book melds essential theory with practical application as it covers
core skills such as strategic planning for social media applications, incorporating these
platforms into the brand’s marketing communications executions, and harnessing social media
data to yield customer insights. The authors outline the "Four Zones" of social media that
marketers can use to achieve their strategic objectives. These include: 1. Community (e.g.
Instagram) 2. Publishing (e.g. Tumblr) 3. Entertainment (e.g. Candy Crush Saga) 4. Commerce
(e.g. Groupon) This Second Edition contains new examples, industry developments and
academic research to help students remain current in their marketing studies, as well as a new
and improved user-friendly layout to make the text easy to navigate. The textbook also
provides a free companion website that offers valuable additional resources for both instructors
and students. Visit: study.sagepub.com/smm. Readers of the book are also invited to join the
authors and others online by using the hashtag: #smm
We have designed this book primarily for the business school student or marketing manager,
who, with minimal background and technical training, must understand and employ the basic
tools and models associated with Marketing Engineering. The 21st century business
environment demands more analysis and rigor in marketing decision making. Increasingly,
marketing decision making resembles design engineering—putting together concepts, data,
analyses, and simulations to learn about the marketplace and to design effective marketing
plans. While many view traditional marketing as art and some view it as science, the new
marketing increasingly looks like engineering (that is, combining art and science to solve
specific problems). We offer an accessible overview of the most widely used marketing
engineering concepts and tools and show how they drive the collection of the right data and
information to perform the right analyses to make better marketing plans, better product
designs, and better marketing decisions. ** The latest edition includes up-to-date examples
and references as well as a new chapter on the digital online revolution in marketing and its
implications for online advertising. In addition, the edition now incorporates some basic
financial concepts (ROI, Breakeven Analysis, and Opportunity Cost) and other tools essential
to the new domain of marketing analytics. **
This series uses authoritative authentic sources to explore topical business issues and builds
the professional standard of language needed to communicate in the modern world of
business.
In 2011 the World Bank—with funding from the Bill and Melinda Gates
Foundation—launched the Global Findex database, the world's most
comprehensive data set on how adults save, borrow, make payments, and
manage risk. Drawing on survey data collected in collaboration with Gallup, Inc.,
the Global Findex database covers more than 140 economies around the world.
The initial survey round was followed by a second one in 2014 and by a third in
2017. Compiled using nationally representative surveys of more than 150,000
adults age 15 and above in over 140 economies, The Global Findex Database
2017: Measuring Financial Inclusion and the Fintech Revolution includes updated
indicators on access to and use of formal and informal financial services. It has
additional data on the use of financial technology (or fintech), including the use of
mobile phones and the Internet to conduct financial transactions. The data reveal
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opportunities to expand access to financial services among people who do not
have an account—the unbanked—as well as to promote greater use of digital
financial services among those who do have an account. The Global Findex
database has become a mainstay of global efforts to promote financial inclusion.
In addition to being widely cited by scholars and development practitioners,
Global Findex data are used to track progress toward the World Bank goal of
Universal Financial Access by 2020 and the United Nations Sustainable
Development Goals. The database, the full text of the report, and the underlying
country-level data for all figures—along with the questionnaire, the survey
methodology, and other relevant materials—are available at
www.worldbank.org/globalfindex.
Market Leader 3rd Edition has been completely updated to reflect the fast
changing world of business. The 3rd Edition Coursebooks include new reading
texts from the Financial Times and new case studies with opinions on DVD from
successful consultants. The DVD-ROM also includes authentic video materials
from FT.com with printable worksheets and interviews with business experts.
Computing Handbook, Third Edition: Computer Science and Software
Engineering mirrors the modern taxonomy of computer science and software
engineering as described by the Association for Computing Machinery (ACM)
and the IEEE Computer Society (IEEE-CS). Written by established leading
experts and influential young researchers, the first volume of this popular
handbook examines the elements involved in designing and implementing
software, new areas in which computers are being used, and ways to solve
computing problems. The book also explores our current understanding of
software engineering and its effect on the practice of software development and
the education of software professionals. Like the second volume, this first volume
describes what occurs in research laboratories, educational institutions, and
public and private organizations to advance the effective development and use of
computers and computing in today’s world. Research-level survey articles
provide deep insights into the computing discipline, enabling readers to
understand the principles and practices that drive computing education, research,
and development in the twenty-first century.
Thorough yet concise, ESSENTIALS OF STRATEGIC MANAGEMENT, Third
Edition, is a brief version of the authors' market-leading text STRATEGIC
MANAGEMENT: AN INTEGRATED APPROACH. Following the same framework
as the larger book, ESSENTIALS helps students identify and focus on core
concepts in the field in a more succinct, streamlined format. Based on real-world
practices and current thinking, the text's presentation of strategic management
features an increased emphasis on the business model concept as a way of
framing the issues of competitive advantage. Cutting-edge research, new
strategic management theory, and a hands-on approach allow students to
explore major topics in management, including corporate performance,
governance, strategic leadership, technology, and business ethics. In addition, a
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high-quality case program examines small, medium, and large companies--both
domestic and international--so that students gain experience putting chapter
concepts into real-world practice in a variety of scenarios. Important Notice:
Media content referenced within the product description or the product text may
not be available in the ebook version.
La 4e de couverture indique : "Discover the innovative world of Business Partner,
a new eight-level business English course for learners and professionals who
want to communicate effectively in English in the workplace. Partnering with the
Financial Times means that this course also offers a wealth of international
business information on a wide variety of topics. Personalize your learning
experience with a structured modular approach that gives the flexibility to focus
on specific needs and learning outcomes. Study real-life business stories
provided through authentic videos that draw you in and keep you motivated.
Learn about key business topics such as Careers choices, Business Sectors,
Projects, Global markets and Communication. Immerse yourself in the integrated
video-based Communication skills training programme to develop awareness of
communication issues, including building rapport, dealing with interruptions,
managing conversations, dealing with disagreement and responding to customer
concerns. Get practical training in functional business skills such as networking,
selling a product, dealing with conflict and generating and presenting ideas. Work
on realistic case studies in the Business workshops. Evaluate your progress step
by step against the Global Scale of English Learning Objectives for Professional
English. Prepare for business English exams such as BEC, BULATS, LCCI and
PTE ProfessionalTM."
Managing Operations Across the Supply Chain is the first book to offer a global,
supply chain perspective of operations management – a treatment that embraces
the foundations of operations management but includes new frameworks,
concepts, and tools to address the demands of today and changing needs of the
future. It reflects three key shifts in operations management: 1. From a focus on
the internal system to a focus on the supply chain 2. From a local focus to a
global focus 3. From an emphasis on tools and techniques to an emphasis on
systems, people, and processes
iGenetics: A Molecular Approach: International Edition, 2/e iGenetics: A
Molecular Approach reflects the dynamic nature of modern genetics by
emphasizing an experimental, inquiry-based approach with a solid treatment of
many research experiments. The text is ideally suited for students who have had
some background in biology and chemistry and who are interested in learning the
central concepts of genetics. Problem solving is a major feature of the text and
students have the opportunity to apply critical thinking skills to a variety of
problems at the end of each chapter. Pedagogical features such as Principal
Points, at the beginning of each chapter, and Keynotes, strategically placed
throughout the chapter, are useful learning tools. Biology: International Edition,
7/e Neil Campbell and Jane Reece's Biologyremains unsurpassed as the most
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successful majors biology textbook in the world. The authors have restructured
each chapter around a conceptual framework of five or six big ideas.The text also
contains a wealth of pedagogical features such as Chapter Overviews, Concept
Check questions, New Inquiry Figures and each chapter ends with a Scientific
Inquiry Question that asks students to apply scientific investigation skills to the
content of the chapter.Principles of Biochemistry: International Edition, 4/e This
concise, introductory text focuses on the basic principles of biochemistry, filling
the gap between the encyclopedic volumes and the cursory overview texts. The
book has a well-deserved reputation for being the most accurate biochemistry
textbook in the market. Widely praised in its previous edition for currency, and
clarity of exposition, the new edition has been thoroughly revised and updated to
reflect recent changes in this dynamic discipline. Statistical and Data Handling
Skills in Biology, 2/e Statistical and Data Handling Skills in Biology puts statistics
into context to show biology students the relevance of statistical analysis.It
covers all the statistical tests a biology student would need throughout their
study; demonstrates their uses and rationale; and describes how to perform them
using both a calculator and the SPSS computer package. CourseCompass with
E-book Student Access Kit for Biology, 7/e CDROM, Biology - International
Edition Student Web Access Card, biology - International Edition
More than 100,000 entrepreneurs rely on this book for detailed, step-by-step
instructions on building successful, scalable, profitable startups. The National Science
Foundation pays hundreds of startup teams each year to follow the process outlined in
the book, and it's taught at Stanford, Berkeley, Columbia and more than 100 other
leading universities worldwide. Why? The Startup Owner's Manual guides you, step-by-
step, as you put the Customer Development process to work. This method was created
by renowned Silicon Valley startup expert Steve Blank, co-creator with Eric Ries of the
"Lean Startup" movement and tested and refined by him for more than a decade. This
608-page how-to guide includes over 100 charts, graphs, and diagrams, plus 77
valuable checklists that guide you as you drive your company toward profitability. It will
help you: • Avoid the 9 deadly sins that destroy startups' chances for success • Use the
Customer Development method to bring your business idea to life • Incorporate the
Business Model Canvas as the organizing principle for startup hypotheses • Identify
your customers and determine how to "get, keep and grow" customers profitably •
Compute how you'll drive your startup to repeatable, scalable profits. The Startup
Owner's Manual was originally published by K&S Ranch Publishing Inc. and is now
available from Wiley. The cover, design, and content are the same as the prior release
and should not be considered a new or updated product.
A brief, professional, reader-friendly guide to understanding business etiquette. Put
your best professional foot forward with Guide to Business Etiquette, a brief text that
covers all the important issues and concepts without confusing the reader with excess
material. This edition now covers basic digital etiquette and provides information on
how to maintain business relationships.
The 3rd edition of this ever popular course combines some fantastic new materials with
all the features that have made this course a bestseller. Market Leader Active Teach
contains everything a teacher will need for the course in the classroom. It can be used
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with a computer and a projector or with an interactive whiteboard. It includes: All the
audio and video from the book. All the pages with a ‘zoom in’ and ‘zoom out’ feature.
Fully functional IWB tools. The ability to save all your notes alongside the relevant page
of the Student’s Book. Extra resources including review games and activities
Human Resource Management in Sport and Recreation, Third Edition, guides readers
toward a greater understanding of human resource management in sport and
recreation environments.
'Speakout' is a 6-level general English course for adults developed in association with
the BBC; bridging the gap between the classroom and the real world helping students
express themselves in English.
The Teacher's Resource Book provides a general introduction to the course, detailed
teaching notes, the business background to each unit, a text bank of extra reading texts
and a Resource Bank of photocopiable communication activities for classroom use.
Teachers can tailor their lessons to the individual needs of their students with the wide
range of components and specialist titles available. A new edition of the Intermediate
level is now available.
In today's socially networked and highly competitive world, it is imperative that
marketers are always truthful because customers eventually find out if they have been
misled. This can lead to their angst with the company going viral, thereby destroying the
company's reputation. Marketing Management advocates 'marketing based on absolute
truth'.Also brand image is sensitive to market sentiments. Brands can be in danger: one
wrong product or one shoddy campaign can destroy a brand built over years.
Companies must align everything that they do with the core spirit of their
brands.Further, when everything seems to go digital, it is important that marketers keep
in mind that customers are primarily interested in their products/services. The book
advocates that superior products and services will always be central to marketing.Key
FeaturesBest Practices• Researched, implemented, and result-driven practices taken
from leading companies across diverse industries throughout the world• Marketers can
adopt these practices to elevate individual and organizational performanceCorporate
Insights• Examples of marketing concepts being implemented by well-known Indian
companies and brands• Latest moves of companies and brands as they cope with
competition and environmentCase Studies• A brief case study after each chapter,
focusing on specific issues dealt within the chapterSpecialized Questions• Questions
meant to make students ponder upon various aspects of marketing and challenge the
existing paradigms
'Market Leader' is the major business English course for tomorrow's business leaders.
Incorporating material from the Financial Times, it brings real business issues right into
the classroom.
In this second chronicle about Deborah, she faces an enemy whose sole purpose is to
kill every human being in the universe. The location of the enemy's home planets is
unknown. This enemy has unlimited ships and no concern about the high losses to their
personnel. The initial evaluation is that the enemy may not even be human. They are
given the name, Grays. A creature like the Grays seems rather harmless compared to
what fiction shows you. The Grays went unchallenged only because they looked so
weak and fragile. No one saw them as a serious threat. I can only think of the army ants
on the march. No one takes an ant seriously; however, an army of ants will devastate
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an area and kill every living creature. The Grays are the same type of threat to
mankind. As the Grays are building up their fleets and personnel, Deborah desperately
searches the known universe for additional personnel; in this search she even goes to
primitive nations. The United States strips its military forces to provide as many
personnel as possible. Despite this effort, there are still not enough personnel.
Deborah's scientists are working around the clock to not only upgrade her weapons, but
also provide her with new types of weapons. Ramah and the United States are making
a maximum effort to prepare for the upcoming battle with the Grays. In this battle either
the humans or the Grays will become extinct.
Digital disruption: seemingly out of nowhere, startups and other tech-savvy disruptors
attack. In Digital Vortex, you will learn how to use the business models and strategies of
startups to your own advantage. Most importantly, you will learn how to build the agility
to anticipate threats, sense opportunities, and seize them before your rivals do.
Market Leader uses authoritative authentic content from the Financial Times to build
the professional language and skills needed to communicate in the modern world of
business. The third edition has been completely updated to reflect this fast-changing
world.
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