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Most "managerial economics" textbooks are thinly
disguised microeconomics texts: highly theoretical,
too dependent on abstract and unproven
assumptions, and simply undigestible by busy,
practical-minded executives/readers. Furthermore,
such texts leave it up to the reader to apply their
lessons so as to gain value from the knowledge, and
to reinforce that knowledge through practice. The
"theory of the firm" does not resonate with most
corporate executives. But in fact, economic forces
drive the context for all our important business
decisions: When and how much to expand or
contract; which markets to enter and exit; when to
raise or lower prices; and how to invest surplus
resources (retained earnings for companies and
savings for individuals). This book is an application
of economics (both micro and macroeconomics) to
one of the central challenges of our age for any
citizen in a developed economy: How to invest their
resources in a changed economic landscape. It
contends that the quarter century from the early
1980s to the late 2000s was a unique historical
period, creating an exceptionally benign commercial
and investing environment. It will not return once the
Great Recession is firmly behind us. The core
message of the book is an extended application of
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economic principles and reasoning, phrased in a
form readily digestible to any interested layman. It
can be used as a companion to a traditional
economics text, or as a stand-alone applicationoriented text. The main application explored is of
investment decisions of corporations seeking to
deploy retained earnings, and of individuals seeking
to prepare for the day when they no longer rely on
wage income.
The economics profession has become a favourite
punching bag in the aftermath of the global financial
crisis. Economists are widely reviled and their
influence derided by the general public. Yet their
services have never been in greater demand. To
unravel the paradox, we need to understand both the
strengths and weaknesses of economics. This book
offers both a defence and critique of economics.
Economists' way of thinking about social phenomena
has greatadvantages. But the flexible, contextual
nature of economics is also its Achilles' heel in the
hands of clumsy practitioners.
The world is poised on the threshold of economic
changes that will reduce the income gap between
the rich and poor on a global scale while reshaping
patterns of consumption. Rapid economic growth in
emerging-market economies is projected to enable
consumers worldwide to spend proportionately less
on food and more on transportation, goods, and
services, which will in turn strain the global
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infrastructure and accelerate climate change. The
largest gains will be made in poorer parts of the
world, chiefly sub-Saharan Africa and India, followed
by China and the advanced economies. In this new
study, Tomas Hellebrandt and Paulo Mauro detail
how this important moment in world history will
unfold and serve as a warning to policymakers to
prepare for the profound effects on the world
economy and the planet.
This text is designed to present aspects of economic
theory and analysis that are most relevant to
students of business administration in an intuitive
calculus-based or non-calculus based format,
depending on the preferences of the instructor.
Introduction Management is simply ‘an art of getting
work through and with the people’. In our personal
life as well as in professional life we have many
tasks to carry out. Proper knowledge of
management, various management concepts and
principles of management helps us in all the aspects
of personal as well as professional life. Management
simplify the work making it systematic and result
oriented, improving productivity. Management is
universal, that means we can use various concept of
management everywhere to achieve success.
Management is applicable from ‘Tea Stall’ to
‘Large MNCs’. In order to get success in any field
‘Smart Work’ is far better than only ‘Hard work’,
and management allow us to do ‘Smart Work’
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When a ‘Boy Selling Tea’ got to know about various
management skills (i.e. interpersonal skills,
leadership skill, communication skills, administration
skills and marketing skills) practically, he became
‘Prime Minister’ of words biggest democracy. In
short no matter in which field/profession you are,
management is key to be excellent in your field, in
your life. Purpose of this ‘Pocket Book’ This
‘Pocket Book’ is nothing but notes prepared by me
during my MBA, by referring top Text Books and
Reference Books on management. Purpose of this
book is to provide brief information about maximum
concepts in management. Anyone can easily be able
to learn management with less efforts and with less
money. This book is for * Management Students for
revision purpose (Students please go through text
books as well as reference books too) *
Management Professionals to revise and update
their knowledge * Non-Management professional to
learn management skills to get ahead in their career
* Entrepreneurs to learn all the business and
management skills to build successful Business,
Management can give guaranty of a success you
looking for (Entrepreneurs just don’t rush to start
business, first learn theoretical subject matter, then
apply the same in your professional life, when you
get confidence then go for Business) In short this
book is for everyone willing to learn Management
skills and getting success in their career as well as
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life.
Managerial EconomicsMacmillan CollegeManagerial
EconomicsPearson Education India
This outlook provides a focused assessment of the
state of public capital in the major European
countries and identifies areas where public
investment could contribute more to stable and
sustainable growth. A European Public Investment
Outlook brings together contributions from a range of
international authors from diverse intellectual and
professional backgrounds, providing a valuable
resource for the policy-making community in Europe
to feed their discussion on public investment. The
volume both offers sector-specific advice and
highlights larger areas which should be prioritized in
the policy debate (from transport to social capital,
R&D and the environment). The Outlook is
structured into two parts: the chapters of Part I
respectively explore public investment trends in
France, Germany, Italy, Spain and Europe as a
whole, and illuminate how the legacy of the 2008
Global Financial Crisis is one of insufficient public
investment. Part II investigates some areas into
which resources could be channelled to reverse the
recent trend and provide European economies with
an adequate public capital stock. The essays in this
outlook collectively foster a broad approach to and
definition of public investment, that is today more
relevant than ever. Offering up a timely and clear
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case for the elimination of bias against investment in
European fiscal rules, this outlook is a welcome
contribution to the European debate, aimed both at
policy makers and general readers.
This book provides a complete and comprehensive
coverage of the managerial economics syllabus of
Gautam Buddh Technical University. It includes
both, the basic microeconomics theories and some
important aspects of macroeconomics including
inflation, growth and business cycles. The subject
matter is presented in a precise and lucid manner.
Economic laws and theories have been explained
and illustrated by applying graphical and algebraic
tools of analysis and also illustrated with appropriate
real life examples. Review questions have been
provided at the end of each chapter for students to
test their own understanding of managerial
economics.
Economic principles inform good business decision
making. Although economics is sometimes
dismissed as a discourse of practical relevance to
only a relatively small circle of academicians and
policy analysts who call themselves economists,
sound economic reasoning benefits any manager of
a business, whether they are involved with
production/operations, marketing, finance, or
corporate strategy. Along with enhancing decision
making, the field of economics provides a common
language and framework for comprehending and
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communicating phenomena that occur within a
business, as well as between a business and its
environment. This text addresses the core of a
subject commonly called managerial economics,
which is the application of microeconomics to
business decisions. Key relationships between price,
quantity, cost, revenue, and profit for an individual
firm are presented in form of simple conceptual
models. The text includes key elements from the
economics of consumer demand and the economics
of production. The book discusses economic
motivations for expanding a business and
contributions from economics for improved
organization of large firms. Market price quantity
equilibrium, competitive behavior, and the role of
market structure on market equilibrium and
competition are addressed. Finally, the text
considers market regulation in terms of the generic
problems that create the need for regulation and
possible remedies for those problems. Although the
academic literature of managerial economics often
employs abstract mathematics and large
corporations create and use sophisticated
mathematical models that apply economics, this
book focuses on concepts, terminology, and
principles, with minimal use of mathematics. The
reader will gain a better understanding of why
businesses and markets function as they do and
how those institutions can function better.
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Advances in artificial intelligence (AI) highlight the
potential of this technology to affect productivity,
growth, inequality, market power, innovation, and
employment. This volume seeks to set the agenda
for economic research on the impact of AI. It covers
four broad themes: AI as a general purpose
technology; the relationships between AI, growth,
jobs, and inequality; regulatory responses to
changes brought on by AI; and the effects of AI on
the way economic research is conducted. It explores
the economic influence of machine learning, the
branch of computational statistics that has driven
much of the recent excitement around AI, as well as
the economic impact of robotics and automation and
the potential economic consequences of a stillhypothetical artificial general intelligence. The
volume provides frameworks for understanding the
economic impact of AI and identifies a number of
open research questions. Contributors: Daron
Acemoglu, Massachusetts Institute of Technology
Philippe Aghion, Collège de France Ajay Agrawal,
University of Toronto Susan Athey, Stanford
University James Bessen, Boston University School
of Law Erik Brynjolfsson, MIT Sloan School of
Management Colin F. Camerer, California Institute of
Technology Judith Chevalier, Yale School of
Management Iain M. Cockburn, Boston University
Tyler Cowen, George Mason University Jason
Furman, Harvard Kennedy School Patrick Francois,
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University of British Columbia Alberto Galasso,
University of Toronto Joshua Gans, University of
Toronto Avi Goldfarb, University of Toronto Austan
Goolsbee, University of Chicago Booth School of
Business Rebecca Henderson, Harvard Business
School Ginger Zhe Jin, University of Maryland
Benjamin F. Jones, Northwestern University Charles
I. Jones, Stanford University Daniel Kahneman,
Princeton University Anton Korinek, Johns Hopkins
University Mara Lederman, University of Toronto
Hong Luo, Harvard Business School John McHale,
National University of Ireland Paul R. Milgrom,
Stanford University Matthew Mitchell, University of
Toronto Alexander Oettl, Georgia Institute of
Technology Andrea Prat, Columbia Business School
Manav Raj, New York University Pascual Restrepo,
Boston University Daniel Rock, MIT Sloan School of
Management Jeffrey D. Sachs, Columbia University
Robert Seamans, New York University Scott Stern,
MIT Sloan School of Management Betsey
Stevenson, University of Michigan Joseph E. Stiglitz.
Columbia University Chad Syverson, University of
Chicago Booth School of Business Matt Taddy,
University of Chicago Booth School of Business
Steven Tadelis, University of California, Berkeley
Manuel Trajtenberg, Tel Aviv University Daniel
Trefler, University of Toronto Catherine Tucker, MIT
Sloan School of Management Hal Varian, University
of California, Berkeley
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Managerial Economics offers a lively presentation of
analytical and empirical tools for managerial decisionmaking. This edition increases the emphasis on
managerial applications with more problems, case
studies, and questions. With this book, students will
not only receive a complete and rigorous introduction
to the basic principles of microeconomics, but also
learn how the application of economic theory can
improve decision making.
Would you take off on a road trip to a new
destination without a map or good directions?
Probably not. Yet, sometimes business owners go
full speed ahead without even having a destination in
mind, much less a map on how to get there. That’s
why so many businesses never make it. In today’s
competitive marketplace, 3/4 of all new businesses
fail within two to three years. Whether you’re
launching a new business or working to strengthen
or expand an established one, a business plan is
your road map to success. Business Plans For
Dummies, 2nd Edition helps you keep your
businesses on track and reach your goals. Written
by Paul Tiffany, PhD, professor at UC Berkley Haas
Business School and the Wharton School of
Business and Steven Peterson, PhD, Professor at
UC Berkeley Haas Business School and CEO of
Strategic Play, it helps you Realistically determine
where your business is and where you want to go
Create a detailed business plan and put it into action
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instead of in a drawer Use the plan to secure
financing Prepare for opportunities avoid common
pitfalls In short, Business Plans for Dummies helps
you determine where you want your business to go
and create a map for getting there. You’ll discover
how to: Identify and approach potential financial
backers, including venture capital firms, angels,
bankers, and others Clarify and crystallize your
company’s mission, vision, and values Analyze your
industry and your competition Identify your
customers, including their needs, habits, purchase
triggers, and decision-making processes Objectively
analyze your company’s strengths and weaknesses
Analyze your financial situation in order to do
realistic forecasts and budgets Recognize trends
and anticipate changes, both in the overall economy
and in your industry Plan for growth, considering the
product life cycle, new products, or new markets
Structure your organization and nurture leadership
Complete with diverse techniques and approaches
plus a sample business plan, Business Plans For
Dummies gives you detailed how-to for designing a
dynamic, business plan that will keep you on course
in spite of the inevitable curves and detours in
today’s marketplace. It’s a plantastic resource for
business owners and entrepreneurs.
For courses in managerial economics, this textbook,
now in its third edition, is specifically designed for the
students of management, commerce and economics
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to provide them with a thorough understanding of
economic concepts and methodologies and the
economic environment influencing managerial
decisions. The book first lays a sound theoretical
foundation of basic concepts, defi-nitions, and
methodologies of economics, being an essential
prerequisite for students to understand the theory of
managerial economics. All the basic principles are
introduced with mathematical complexity kept to
minimum—essentials of applied mathematics needed
for comprehending the under-lying ideas of models
and theories of economics are covered. The book
then moves on to systematically enumerates the
various tools of analysis such as demand analysis,
cost analysis, elasticity of demand, production
analysis and price theory, and highlights their
importance in managerial decision making through
the concept-example format, wherein a concept
discussed is immediately followed by a practical
situation so that the reader can understand its
application. The end-of-chapter questions reinforce a
deeper understanding of the concepts introduced in
the text. An exclusive chapter on linear programming
emphasizes the importance of this mathematical tool
in finding optimal business solutions. The book
concludes with an exhaustive introduction to
macroeconomics, analyzing in depth the concepts of
inflation, income, savings and investments, and
growth and employment in Indian context. New to
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the Third Edition Revised and expanded coverage of
evolution of economic thought, and basic economic
terms. An enriched inclusion of demand forecasting
techniques, and the Cobb-Douglas production
function. An extensive illustration of the commonly
used pricing methods and market power. Value
addition to the existing list of case studies to
enhance students’ understanding of the theoretical
concepts.
Peterson's Graduate Programs in Business,
Education, Health, Information Studies, Law & Social
Work contains a wealth of information on colleges
and universities that offer graduate work in these
fields. Institutions listed include those in the United
States, Canada, and abroad that are accredited by
U.S. accrediting agencies. Up-to-date data, collected
through Peterson's Annual Survey of Graduate and
Professional Institutions, provides valuable
information on degree offerings, professional
accreditation, jointly offered degrees, part-time and
evening/weekend programs, postbaccalaureate
distance degrees, faculty, students, degree
requirements, entrance requirements, expenses,
financial support, faculty research, and unit head and
application contact information. Readers will find
helpful links to in-depth descriptions that offer
additional detailed information about a specific
program or department, faculty members and their
research, and much more. In addition, there are
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valuable articles on financial assistance, the
graduate admissions process, advice for
international and minority students, and facts about
accreditation, with a current list of accrediting
agencies.
Cryptocurrencies have had a profound effect on financial
markets worldwide. This edited book aims to explore the
economic implications of the use of cryptocurrencies. Drawing
from chapter contributors from around the world, the book will
be a valuable resource on the economics of cryptocurrencies.
The intended audience is composed of academics, corporate
leaders, entrepreneurs, government leaders, consultants and
policy makers worldwide. Over the past few years, the topic of
cryptocurrencies has gained global attention and has been
the subject of discussion in various news media, in policymaking bodies and government entities, and in financial
institutions, classrooms and boardrooms. Despite widespread
interest, much remains unknown on what the economic
implications of cryptocurrencies are. This book enhances the
reader’s understanding of cryptocurrencies, its impact on
industry and its implications on the political and economic
environment. Drawing from chapter contributions from leading
academics and thought leaders from around the world, this
book is the definitive guide on the economics of
cryptocurrencies. There is scarcity of well conceived,
academically grounded literature on the impact of
cryptocurrencies on industry, politics and economics. This
pioneering book provides up-to-date and in-depth analysis on
the subject. The book will be appealing to academic
communities, business professionals and entrepreneurs in
their quest for better understanding the challenges and
opportunities brought about by cryptocurrencies. Consultants,
government officials and policy makers will find the
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information helpful in defining strategic pathways into the
future.
The Book Comprehensively Covers The Revised Syllabus
Prescribed By The Institute Of Chartered Accountants Of
India.The Coverage Is Divided Into Two Parts. The First
Presents A Detailed Analysis Of The Basic Principles Of
Modem Economics. The Second Part Highlights The
Important Features Of The Business Environment In
India.The Book Emphasises The Topics Of Contemporary
Importance Introduced In The New Syllabus.These
Include:-India And World Economy.-International Institutions
For Globalisation.-Indias Recent Economic Policies.A
Practical Approach Is Adopted Throughout The Book And
The Various Concepts Are Illustrated Through Several Real
Life Examples.
This primer for social work students introduces the general
definitions and concepts of economics and uses case studies
in social work to develop applied knowledge. The case
studies include stories of job training, substance abuse
centers, counseling, therapy, child protective services, and
services for the poor. The concluding chapters are devoted to
topics directly related to social work: economics of poverty,
health economics, household economics, the economics of
labor, and government failure.
This well-known book on the subject has stood the test of
time for the last 35 years because of the quality of
presentation of its text. It has become students’ favourite as
it provides the latest theories, thoughts and applications on
the subject with timely revisions to stay up-to-date all the
time. Since its first edition, it has provided complete,
comprehensive and authentic text on micro and macro
aspects of managerial economics. It has now been revised
thoroughly with added interpretations of economic theories
and concepts and their application to managerial decisions.
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NEW IN THE EIGHTH EDITION • Summary at the end of
each chapter for quick recap • One complete new chapter;
several new sections Some New Important Sections •
‘Derivation of Demand Curve with Changing Marginal Utility
of Money’, and ‘Why Demand Curve Slopes Downward to
Right’ • ‘Expansion Path of Production’ and ‘Equilibrium of
Multi-plant Monopoly’ • ‘Theory of Interest Rate
Determination’ and ‘Monetary Sector Equilibrium’ •
‘Current Foreign Trade Policy of India’ and ‘Current Role of
the IMF’ • ‘Monetary Policy’ and ‘Current Scenario of CSR
in India’
From 1820 to 1990 the share of world income going to
today’s wealthy nations soared from 20% to 70%. That share
has recently plummeted. Richard Baldwin shows how the
combination of high tech with low wages propelled
industrialization in developing nations, deindustrialization in
developed nations, and a commodity supercycle that is
petering out.
This text presents an accessible introduction to techniques
and applications of economic analysis and financial
accounting as a method for approaching real-life business
problems for managerial decision making in a logical manner.
It focusses on the essential skills needed to formulate
business policies that help gain a competitive edge in today’s
work environment. The book discusses the basic concepts,
terminology, and methods that eventually allow students to
interpret, analyse, and evaluate actual corporate financial
statements. It covers the major areas of managerial
economics and financial accounting such as the theory of the
firm, the demand theory and forecasting, the production and
cost theory and estimation, the market structure and pricing,
investment analysis, accountancy, and different forms of
business organisations. The book includes numerous
examples, problems, self-assessment tests, as well as review
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questions at the end of each chapter to aid in working out
solutions to business problems. The book will be particularly
suitable for courses in Managerial Economics and Financial
Accounting as part of an engineering degree education at
undergraduate level where the students have no previous
back-ground in economic and financial analysis. It will also be
immensely useful for M.B.A., M.Com. and C.A. students,
business exe-cutives, and administrators who need to learn
the application of economic theory to realistic business
situations.
The Present Book Is Not The Revised Version, A Patch Work
Of The Old Book. It Is Originally Designed To Meet The
Specific Needs Of The New Syllabus Of Jntu For The
Students Of B.Tech. In Other Words It Is The Spontaneous
Overflow Of Authors Experience With The
Syllabus.Generating And Developing Scientific And Logical
Approach Towards The Subject, Taking Into Consideration
The Level Of Learners. * Discussing The Subject Matter
Adequately, Comprehensively And Thoroughly. * Discussing
Very Large Number Of Illustrations Concerning Practical
Problems In Economics, Accountancy And Financial Analysis.
Sufficient Diagrams, Graphs And Flow Charts Are Given To
Substantiate The Subject Matter. * Summarising Every
Lesson Under The Heading Summarised View Of The
Lesson, So That Learners Could Make A Revision At A
Glance. * Classifying Assignments As Multiple Choice
Questions For On Line Examination, Evaluation At A Glance
And Self Assessment Questions. * Mentioning Questions
From Previous Managerial Economics And Principles Of
Accountancy (Mepa) And Current Managerial Economics And
Financial Analysis.
This Fourth Edition offers a lively, applied presentation of
analytical and empirical tools for managerial decision making.
Peterson's Graduate Programs in Business, Education,
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Health, Information Studies, Law & Social Work 2012
contains a wealth of info on accredited institutions offering
graduate degrees in these fields. Up-to-date info, collected
through Peterson's Annual Survey of Graduate and
Professional Institutions, provides valuable data on degree
offerings, professional accreditation, jointly offered degrees,
part-time & evening/weekend programs, postbaccalaureate
distance degrees, faculty, students, requirements, expenses,
financial support, faculty research, and unit head and
application contact information. There are helpful links to indepth descriptions about a specific graduate program or
department, faculty members and their research, and more.
Also find valuable articles on financial assistance, the
graduate admissions process, advice for international and
minority students, and facts about accreditation, with a
current list of accrediting agencies.
Discover how to use managerial economics to both diagnose
and solve business problems with this breakthrough text,
designed specifically for MBA learners like you.
Froeb/McCann/Ward/Shor's MANAGERIAL ECONOMICS,
4E offers a succinct, fast-paced, yet challenging, approach
full of invaluable insights from cover to cover. This edition
incorporates less math and fewer technical models, graphs
and figures than traditional managerial economics books
while emphasizing the real decisions that today's managers
face on a daily basis. Current, interactive applications place
you in the roles of decision maker within a variety of real
business scenarios, making this book an excellent ongoing
resource for your business career. The latest updates
throughout this lively edition keep you abreast of the most
recent economic developments and current economic
challenges worldwide. With MANAGERIAL ECONOMICS, 4E
you learn how to apply economic theory to even the most
formidable business challenges. Important Notice: Media
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content referenced within the product description or the
product text may not be available in the ebook version.
We are bombarded with economic numbers: unemployment,
retail sales, inflation, GDP—the list goes on and on. Some
analyst or another is constantly telling us about an obscure
statistic that is the key to our future, or is apparently the
indicator that the "Fed" will be using to key off its decisions.
With economic numbers playing such a central role in the
national and world dialogue on policy and markets, and
spilling over into the political arena, a broad review of what
they are all about is timely. This book reviews the critical US
economic data, and how one may put the numbers into an
intellectual structure that will depict evolving economic reality.
The work is aimed at those who want and need to get some
understanding about how the data contributes to a big picture
of the economy and guides policy. The objective is for the
reader to grasp the overall logic of the data—how each piece
of the puzzle contributes to our understanding of the overall
economy. This is the way the Fed looks at the numbers.
There are other books that go through the economic
numbers, but they do so in a "bottom-up" fashion, describing
a series in some detail and adding something about how
financial markets may respond to it. This book naturally has
considerable discussion of series, but views them as part of
the overall mosaic, not items of fundamental interest in
themselves.
Executives and managers hear or read headlines about
recent economic data nearly every business day. Most
important economic statistics are the products of programs
designed to collect and analyze data to report summary
results at regular intervals. Properly interpreted, these
economic indicators provide useful barometers for different
aspects of the economy and identify trends that aid better
planning decisions. Economic indicators are available at the
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national level, state level, and even the regional and
municipal level. This text focuses on economic indicators for
the overall U.S. economy, identifying major categories of
economic indicators and describing the key indicators in each
of the categories. The text will also provide guidance for
interpreting indicators expressed in terms of an index (which
reports values as percentage of a base period value) or in
real dollar values (which remove the impact of inflation.) Most
key economic indicators are reported promptly on the World
Wide Web and provided as formatted time series that can be
readily downloaded and analyzed. The text will include links
to the sources for key economic indicators as well as
websites that maintain calendars of upcoming
announcements and consensus forecasts of the indicators
shortly prior to a formal announcement. This book is a
companion to two other Business Expert Press by the authors
that address managerial economics and time series
data/forecasting. Together these books will equip the
manager and the student with a solid understanding of
economic indicators and how to analyze them.
This handbook is currently in development, with individual
articles publishing online in advance of print publication. At
this time, we cannot add information about unpublished
articles in this handbook, however the table of contents will
continue to grow as additional articles pass through the
review process and are added to the site. Please note that
the online publication date for this handbook is the date that
the first article in the title was published online. For more
information, please read the site FAQs.
Readings in Managerial Economics is a five-part book that
deals with the major subject areas of decision making;
forecasting and demand analysis; production and cost;
pricing and market structure; and capital budgeting and profit.
This book combines a number of diverse articles, selected
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from recent issues of over fifty leading professional
publication. Some of the articles deal principally with theory,
some with applications, and some with both. This book will be
useful for students and executives interested in this subject
matter.

Economic foundations -- Managerial economics and
decision making -- Demand and supply -- Measuring
and using demand -- Market structure and
managerial decisions -- Production and costs -Perfect competition -- Monopoly and monopolistic
competition -- Cartels and oligopoly -- Game theory
and oligopoly -- A manager's guide to antitrust policy
-- Managerial decisions -- Advanced pricing
decisions -- Decisions about vertical integration and
distribution -- Decisions about production, products,
and location -- Marketing decisions : advertising and
promotion -- Business decisions under uncertainty -Managerial decisions about information -- Using
present value to make multiperiod managerial
decisions -- Answer key to chapters -- Answer key to
calculus appendix
Managerial economics, meaning the application of
economic methods in the managerial decisionmaking process, is a fundamental part of any
business or management course. This textbook
covers all the main aspects of managerial
economics: the theory of the firm; demand theory
and estimation; production and cost theory and
estimation; market structure and pricing; game
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theory; investment analysis and government policy.
It includes numerous and extensive case studies, as
well as review questions and problem-solving
sections at the end of each chapter. Nick Wilkinson
adopts a user-friendly problem-solving approach
which takes the reader in gradual steps from simple
problems through increasingly difficult material to
complex case studies, providing an understanding of
how the relevant principles can be applied to real-life
situations involving managerial decision-making.
This book will be invaluable to business and
economics students at both undergraduate and
graduate levels who have a basic training in calculus
and quantitative methods.
How do leaders, managers, and proprietors go about
the essential task of setting prices? What biases
enter into this process, and why? How can a
business debias its price setting to become more
productive, strategic, and profitable? Combining
perceptive insights from behavioral economics with
leading-edge ideas on price management, this book
offers a new approach to pricing. Gerald Smith
demonstrates why understanding, reframing, and
refining everyday pricing processes—a firm’s or
manager’s pricing orientation—results in a better longterm pricing strategy. He explores how pricing
actually happens in practice and shows how to
identify and remove the psychological blinders that
cause suboptimal decisions and policies. Smith
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details how to improve pricing orientation by
combining the soft behavioral skills that intuitively
shape and refine pricing practice with the hard
analytic skills that guide and structure pricing
strategy. The result is more rational and more
profitable pricing—with respect to not only revenue
and profitability but also employee productivity and
customer satisfaction. Offering an accessible and
actionable model, Getting Price Right is the first
book to apply behavioral economics to managerial
price setting. It is a must-read for corporate business
leaders, thought leaders, and professionals
interested in advances in pricing and for managers,
entrepreneurs, proprietors, and small and midsize
business owners whose everyday work involves
pricing.
Indigenous language publishing in Africa started with
Christian missionaries, and in part by Islamic clerics.
The socio-political and economic changes since then
have greatly affected indigenous language media.
Here, twenty scholars examine aspects of those
changes; they are from Nigeria, Uganda, Malawi,
Cameroon, Kenya and Congo; with contributions
also from USA and UK. Future prospects are
explored, and the possibilities for improving the
prospects of the genre. Covering the written word
and the broadcast media, the work is a pioneering
documentation of a neglected subject of academic
study.
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