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Managerial Accounting Ronald Hilton 6th Edition
Wiley CMAexcel LEARNING SYSTEM EXAM REVIEW 2016 PART 2: Financial Decision
Making Covers all 2016 exam changes Includes access to the Online Test Bank, which
contains over 1,050 multiple-choice questions Features sample essay questions, knowledge
checks, exam tips, and practice questions Multiple-choice question feedback helps CMA
candidates focus on areas where they need the most work Helps candidates prepare a solid
study plan with exam tips Focuses on important ratios and other analytical tools used to
evaluate an organization’s financial health Examines key concepts in corporate finance
Reviews fundamental information about the decision-making process Feature section
examines Financial Statement Analysis, Corporate Finance, Decision Analysis, Risk
Management, Investment Decisions, and Professional Ethics Based on the CMA body of
knowledge developed by the Institute of Certified Management Accountants (ICMA®), Wiley
CMAexcel Learning System Exam Review 2016 features content derived from the exam
Learning Outcome Statements (LOS). Passing the CMA exam on your first attempt is possible.
We’d like to help.
Management Accounting explains the contemporary role of management accounting in
business and demonstrates how it creates and enhances value. This seventh edition continues
to help students build a strong foundation in management accounting by showing how the
theory translates into real-world application. Technical accuracy is once again a hallmark of
this market-leading and trusted resource. This edition has been thoroughly updated including
revisions of sustainability reporting and social responsibility, and numerous case studies of real-
world practices from Australia, New Zealand and beyond. Brand new and revised end-of-
chapter activities provide students with the opportunity to apply what they are learning in real-
world situations. This edition combines authoritative, peer-reviewed content with superior
educational technology. The pedagogical framework from the text continues inside the
powerful Connect platform to provide a closely integrated learning solution. Interactive
algorithmic activities with refreshable data sets provide almost unlimited opportunity for
students to practice and receive immediate feedback.
These proceedings represent the work of researchers participating in the 6th International
Conference on Management, Leadership and Governance (ICMLG 2018) which is being
hosted this year by the Institute for Knowledge and Innovation Southeast Asia (IKI-SEA), a
Centre of Excellence of at Bangkok University, Thailand on 24-25 May 2018.
The emphasis of Managerial Accounting, 8e is on teaching students to use accounting
information to best manage an organization. In a practice Hilton pioneered in the first edition,
each chapter is written around a realistic business or focus company that guides the reader
through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit
and Manufacturing companies, Hilton offers a clear, engaging writing style that has been
praised by instructors and students alike. As in previous editions, there is significant coverage
of contemporary topics such as activity-based costing, target costing, the value chain,
customer profitability analysis, and throughput costing while also including traditional topics
such as job-order costing, budgeting and performance evaluation.
The new edition of this bestselling textbook provides a comprehensive introduction to the
business environment, coherently integrating cross-disciplinary topics from sociology, politics
and economics. Truly international in approach the book encourages students to explore
multiple perspectives and scenarios to prepare them for the highly globalised business
operations of today. Thoroughly updated with topical discussion of both SMEs and large
MNCs, a core principle remains the book's application to business. Enhanced by Janet
Morrison's characteristically clear, authoritative writing style, and an unrivalled range of
learning features, the book offers all the tools to support skills development, critical thinking
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and academic engagement. Ideal for undergraduate and MBA modules on the Business
Environment or Business Contexts, the book is also be suitable for International Business
modules that aim to offer an introduction to the issues of global economics, in the context of
other environments. New to this Edition: - Revised structure, framing different business
environments before exploring the dynamics of competition, to better align with module
outlines - All new case study type specifically exploring the changing business environment -
Increased emphasis on SMEs and born-global organizations
Talk is powerful. And it isn't just ‘difficult' conversations that matter— the everyday dialogue we
have with one another is critical to both personal and organizational success. Packed with
sample dialogues and dozens of personal stories, and backed by solid research and the
authors' firsthand observations, The Four Conversations describes how to get maximum
results from conversations that every one of us must use to get things done: initiative
conversations introducing something new, understanding conversations to help people relate
to ideas or processes, performance conversations requesting specific actions, and closure
conversations that recognize achievements and signal completion of the work. As Jeffrey and
Laurie Ford clearly demonstrate, engage in the right conversation at the right time—plan and
start each one well, finish every one effectively—and extraordinary things can happen.
The guide all MBAs and exec ed students need. If you're enrolled in an MBA or
executive education program, you've probably encountered a powerful learning tool: the
business case. But if you're like many people, you may find interpreting and writing
about cases mystifying and time-consuming. In The Case Study Handbook, Revised
Edition, William Ellet presents a potent new approach for efficiently analyzing,
discussing, and writing about cases. Early chapters show how to classify cases
according to the analytical task they require (making a decision, performing an
evaluation, or diagnosing a problem) and quickly establish a base of knowledge about a
case. Strategies and templates, in addition to several sample Harvard Business School
cases, help you apply the author's framework. Later in the book, Ellet shows how to
write persuasive case-analytical essays based on the process laid out earlier.
Examples of effective writing further reinforce the methods. The book also includes a
chapter on how to talk about cases more effectively in class. Any current or prospective
MBA or executive education student needs this guide.
Explains what business numbers mean and why they matter, and addresses issues that
have become more important in recent years, including questions about the financial
crisis and accounting literacy.
Intended for all segments of agribusiness as well as non-agribusiness organizations,
AGRIBUSINESS:PRINCIPLES OF MANAGEMENT presents the changing face of
agribusiness in a format that is interesting, straightforward, and easy to understand.
This comprehensive book approaches agribusiness as a technology-oriented industry
composed of organizations ranging in size from small, family-owned farms or
businesses to some of the largest corporations in the world. With multiple opportunities
for self-review as well as vignettes, cases, and examples in each chapter, this book
shows readers the real-world application of what they are learning and provides them
with a solid understanding of what management is all about. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
Covers the strategic management topics in cost accounting. This title helps students to
understand about the management and the role of cost accounting in helping an
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organization succeed. It addresses issues such as: How does a firm compete? and
What type of cost management information is needed for a firm to succeed?
Managerial AccountingCreating Value in a Dynamic Business
EnvironmentIrwin/McGraw-HillManagerial Accounting: Creating Value in a Dynamic
Business EnvironmentMcGraw-Hill Education
Project Management Leadership is a comprehensive guide to the human factors
involved in Project Management, in particular the leadership skills required to ensure
successful implementation of current best practice. It provides the latest insights on
team building, motivation, collaboration, and networking skills, and the way these can
be harnessed to manage a successful project. Exercises and worked examples are
provided throughout.
Managerial Accounting places an emphasis on teaching students to use
accounting information to best manage an organisation, focus on critical thinking.
Connect is the easy-to-use assignment and digital learning solution that
empowers students to achieve better outcomes and instructors to become more
efficient. New! SmartBook 2.0 identifies and closes knowledge gaps through a
continually adapting reading and questioning experience that helps students
master the key concepts in the chapter.
The emphasis of Managerial Accounting, 12th edition, is on teaching students to
use accounting information to best manage an organization. Consistent with the
practice Hilton pioneered in the first edition, each chapter is written around a
realistic business or focus company that guides the reader through the topics of
that chapter. Known for balanced examples of Service, Retail, Nonprofit and
Manufacturing companies, Hilton/Platt offers a clear, engaging writing style that
has been praised by instructors and students alike. The 12th edition of
Managerial Accounting offers significant coverage of contemporary topics such
as activity-based costing, target costing, the value chain, customer profitability
analysis, and throughput costing while also including traditional topics such as
job-order costing, budgeting and performance evaluation.
This well-established and widely adopted textbook, now in its 14th edition,
continues to provide an in-depth and insightful analysis of the modern theories
and practices of Cost Accounting. That the book has gone into its 14th edition
and several reprints is a testimony of its wide acceptance by the students,
academics and professionals. Primarily intended for postgraduate and
undergraduate students of Commerce and Management, the book will be of
immense benefit to the students pursuing professional courses offered by the
Institute of Chartered Accountants of India (ICAI), Institute of Cost Accountants of
India (ICAI), Institute of Company Secretaries of India (ICSI), and those pursuing
the Chartered Financial Analyst (CFA) course. Now, in its 14th edition, the book
has been suitably revised meeting the latest syllabi requirement of various
courses. The chapter on “Strategic Cost Management” has been updated to
make it indispensible to modern management to enhance the competitive
advantage of the firm. Besides, many chapters have been overhauled and
updated, especially the chapters covering basic concepts and terms,
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classification of costs and cost sheet, activity based costing, marginal costing,
relevant cost analysis and management decisions, capital budgeting decisions,
and cost audit. The book also includes some of the cost standards set by ICAI, a
wide array of illustrations, worked-out examples, and practice exercises. Besides,
a large number of MCQs are given online for the students to practice and self
evaluation. MCQs are critical in proper understanding and practice of theories
and concepts. Also, CIMA Official Terminology is provided online to keep
students and professionals abreast of relevant terms used in today's business
environment. For online material, visit https://www.phindia.com/banerjee_cost_
accounting_theory. TARGET AUDIENCE • B.Com (Hons.)/BBA • MBA/M.Com •
Students pursuing professional courses to become CA, CMA, CFA, CS.
We are pleased to present this Global Edition, which has been developed
specifically to acquaint students of business with the fundamental tools of
managerial accounting and to promote their understanding of the dramatic ways
in which business is changing. The emphasis is on teaching students to use
accounting information to best manage an organization. Each chapter is written
around a realistic business or focus company that guides the reader through the
topics of that chapter. There is significant coverage of contemporary topics such
as activity-based costing, target costing, the value chain, customer profitability
analysis, and throughput costing while also including traditional topics such as
job-order costing, budgeting, and performance evaluation. Many of the real-world
examples in the Management Accounting Practice boxes have been revised and
updated to make them more current and several new examples have been
added. This Global Edition has been adapted to meet the needs of courses
outside the United States and does not align with the instructor and student
resources available with the U.S. edition.
From the Pulitzer Prize-winning author Lawrence Wright, whose bestselling
thriller 'The End of the October' all but predicted our current pandemic, comes
another momentous account, this time of COVID-19: its origins, its myriad
repercussions, and the ongoing fight to contain it.
This new edition explains the contemporary role of management accounting in
organisations - supporting a company's quest for enhancing shareholder and
customer value. The effective management of resources, both financial and non-
financial is essential to creating value. Includes many Australian and regional
case studies.
A complete study solution for Part 2 of the CMA exam Consisting of Part 2 of the
CMA Exam plus one-year access to an online test bank with 1,100 multiple-
choice questions, Wiley CMAexcel Learning System consists of key formulas and
knowledge checks at the end of each topic, as well as study tips and practice
questions providing candidates with what they need to pass the CMA Exam. Also
included is one year of access to the CMA Test Bank containing over 1,100
questions. Covers all 2015 exam changes Provides students with access to IMA-
approved study materials Includes access to Part 2 of the IMA Test Bank
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containing over 1,100 multiple-choice questions Provides all the knowledge
needed to pass Part 2 of the CMA Exam Includes sample essay questions that
have appeared on previous exams, knowledge checks, study tips, and practice
questions Be fully prepared to pass the CMA Exam with the study solution found
in Wiley CMAexcel Learning System and Part 2 Online Test Bank.
This book is an adaptation of the successful US text "Cost Management" by
Hilton, Maher and Selto, written specifically for an international audience. Major
improvements include: Diverse and truly international examples of organizations -
Examples used throughout the book are from all over the world and represent
manufacturing, retail, not-for-profit, and service firms in many different countries.
Completely restructured and rewritten text - The book has been rewritten,
restructured and also shortened significantly to align content closer with
international courses. Integral use of spreadsheets - Spreadsheet software is
used for explaining techniques and making applications more realistic. In depth
research - Summaries of international research studies that address important
cost management issues have been updated and more references to recent
research findings have been added. Intuitive explanation of accounting - The
authors show directly how events impact the balance sheet and profit and loss
account
Strategic Marketing Management: Theory and Practice offers a systematic
overview of the fundamentals of marketing theory, defines the key principles of
marketing management, and presents a value-based framework for developing
viable market offerings. The theory presented stems from the view of marketing
as a value-creation process that is central to any business enterprise. The
discussion of marketing theory is complemented by a set of practical tools that
enable managers to apply the knowledge contained in the generalized
frameworks to specific business problems and market opportunities. The
information on marketing theory and practice contained in this book is organized
into eight major parts. The first part defines the essence of marketing as a
business discipline and outlines an overarching framework for marketing
management that serves as the organizing principle for the information presented
in the rest of the book. Specifically, we discuss the role of marketing
management as a value-creation process, the essentials of marketing strategy
and tactics as the key components of a company’s business model, and the
process of developing an actionable marketing plan. Part Two focuses on
understanding the market in which a company operates. Specifically, we examine
how consumers make choices and outline the main steps in the customer
decision journey that lead to the purchase of a company’s offerings. We further
discuss the ways in which companies conduct market research to gather market
insights in order to make informed decisions and develop viable courses of
action. Part Three covers issues pertaining to the development of a marketing
strategy that will guide the company’s tactical activities. Here we focus on three
fundamental aspects of a company’s marketing strategy: the identification of
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target customers, the development of a customer value proposition, and the
development of a value proposition for the company and its collaborators. The
discussion of the strategic aspects of marketing management includes an in-
depth analysis of the key principles of creating market value in a competitive
context. The next three parts of the book focus on the marketing tactics, viewed
as a process of designing, communicating, and delivering value. Part Four
describes how companies design their offerings and, specifically, how they
develop key aspects of their products, services, brands, prices, and incentives. In
Part Five, we address the ways in which companies manage their marketing
communication and the role of personal selling as a means of persuading
customers to choose, purchase, and use a company’s offerings. Part Six
explores the role of distribution channels in delivering the company’s offerings to
target customers by examining the value-delivery process both from a
manufacturer’s and a retailer’s point of view. The seventh part of the book
focuses on the ways in which companies manage growth. Specifically, we
discuss strategies used by companies to gain and defend market position and, in
this context, address the issues of pioneering advantage, managing sales
growth, and managing product lines. We further address the process of
developing new market offerings and the ways in which companies manage the
relationship with their customers. The final part of this book presents a set of
tools that illustrate the practical application of marketing theory. Specifically, Part
Eight delineates two workbooks: a workbook for segmenting the market and
identifying target customers and a workbook for developing the strategic and
tactical components of a company’s business model. This part also contains
examples of two marketing plans—one dealing with the launch of a new offering
and the other focused on managing an existing offering.
This textbook incorporates the newest technology to facilitate the learning
process, saving valuable time for you and your students. The fourth edition
continues to provide the core topics for the course, highlighting personal
examples to help students relate to the material.
The authors have kept the text concise by focusing on the key concepts students
need to master. Opening vignettes & 'in action' boxes show realistic applications
of these concepts throughout. Comprehensive end-of-chapter problems provide
students with all the practice they need to fully learn each concept.
Business Ethics: The Big Picture asks students to focus on the assumptions
underlying the activity of business. Why does society provide special protections
for businesses? What is the purpose of a corporation? What do businesses owe
society? And are there some things that shouldn’t be distributed by the free
market? These questions are addressed through classic readings from such
central ?gures as Adam Smith and Karl Marx, in addition to contemporary
selections from Milton Friedman, R. Edward Freeman, Debra Satz, and others. A
number of compelling real-world case studies are also included.
Management Accounting: Information for Creating and Managing Value 6e explains the
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contemporary role of management accounting in organisations and demonstrates how it
creates and enhances value for shareholders. This text has been developed using major cases
based on real Australian businesses and includes numerous illustrations of current
management accounting practices of organisations in Australia, New Zealand and the wider
Asia-Pacific region. It takes a broad perspective in viewing management accounting as the
efficient and effective use of resources, supporting managers in the improvement of customer
and shareholder value. The strategic and topical focus has been further developed and
strengthened, new questions have been added, text-flow streamlined and extensive revisions
have been made to capital expenditure decisions, activity and target-based costings, corporate
social responsibility, and supply chain management. Respected authors, a clear writing style
and a wealth of features that reference the management accounting practices of real-life
companies have made Management Accounting the most popular management accounting
text in Australia.
"The authors carefully considered how to thoughtfully and meaningfully integrate data analytics
into the financial accounting course, and are pleased to provide the following data analytics
resources. Data Analytics and Decision-Making The text provides numerous discussions on
how decision-makers are increasingly relying on data analytics to make decisions using
accounting information. Accounting software systems collect vast amounts of data about a
company's economic events as well as its suppliers and customers. Business decision-makers
take advantage of this wealth of data by using data analytics to gain insights and therefore
make more informed business decisions. Data analytics involves analyzing data, often
employing both software and statistics, to draw inferences. As both data access and analytical
software improve, the use of data analytics to support decisions is becoming increasingly
common at virtually all types of companies"--
This revised edition of ADVANCED MANAGEMENT ACCOUNTING provides a comprehensive
and updated coverage of important topics, current trends, latest ideas and researches in
management accounting. Expanding on its theoretical base, the book provides practical
exposition to help students strengthen conceptual understanding and develop problem-solving
skills to succeed in the classroom and beyond. Pedagogically enriched with new features and
an impressive layout, this new edition is an essential text for students of M.Com, MBA, CA,
ICWA, CS, CFA and other professional courses
Revised edition of the authors's Managerial accounting, 2014.
Covering classic and contemporary organization development (OD) techniques, this is a
comprehensive text on individual, team, and organizational change. Incorporating OD ethics
and values into each chapter, Donald L. Anderson provides discussion of the real-world
application of these theoretical ideas. In-depth case studies that follow major content chapters
allow students to immediately apply what they have learned. In today’s challenging
environment of increased globalization, rapidly changing technologies, economic pressures,
and expectations in the contemporary workforce, this book is an essential tool.
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