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"The authors carefully considered how to thoughtfully and meaningfully integrate data analytics into the financial accounting
course, and are pleased to provide the following data analytics resources. Data Analytics and Decision-Making The text provides
numerous discussions on how decision-makers are increasingly relying on data analytics to make decisions using accounting
information. Accounting software systems collect vast amounts of data about a company's economic events as well as its suppliers
and customers. Business decision-makers take advantage of this wealth of data by using data analytics to gain insights and
therefore make more informed business decisions. Data analytics involves analyzing data, often employing both software and
statistics, to draw inferences. As both data access and analytical software improve, the use of data analytics to support decisions
is becoming increasingly common at virtually all types of companies"-The emphasis of Managerial Accounting, 9th edition is on teaching students to use accounting information to best manage an
organization. In a practice Hilton pioneered in the first edition, each chapter is written around a realistic business or focus company
that guides the reader through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit and
Manufacturing companies, Hilton offers a clear, engaging writing style that has been praised by instructors and students alike. As
in previous editions, there is significant coverage of contemporary topics such as activity-based costing, target costing, the value
chain, customer profitability analysis, and throughput costing while also including traditional topics such as job-order costing,
budgeting and performance evaluation.
This book is an adaptation of the successful US text "Cost Management" by Hilton, Maher and Selto, written specifically for an
international audience. Major improvements include: Diverse and truly international examples of organizations - Examples used
throughout the book are from all over the world and represent manufacturing, retail, not-for-profit, and service firms in many
different countries. Completely restructured and rewritten text - The book has been rewritten, restructured and also shortened
significantly to align content closer with international courses. Integral use of spreadsheets - Spreadsheet software is used for
explaining techniques and making applications more realistic. In depth research - Summaries of international research studies that
address important cost management issues have been updated and more references to recent research findings have been
added. Intuitive explanation of accounting - The authors show directly how events impact the balance sheet and profit and loss
account
Covers the strategic management topics in cost accounting. This title helps students to understand about the management and the
role of cost accounting in helping an organization succeed. It addresses issues such as: How does a firm compete? and What type
of cost management information is needed for a firm to succeed?
Management Accounting explains the contemporary role of management accounting in business and demonstrates how it creates
and enhances value. This seventh edition continues to help students build a strong foundation in management accounting by
showing how the theory translates into real-world application. Technical accuracy is once again a hallmark of this market-leading
and trusted resource. This edition has been thoroughly updated including revisions of sustainability reporting and social
responsibility, and numerous case studies of real-world practices from Australia, New Zealand and beyond. Brand new and
revised end-of-chapter activities provide students with the opportunity to apply what they are learning in real-world situations. This
edition combines authoritative, peer-reviewed content with superior educational technology. The pedagogical framework from the
text continues inside the powerful Connect platform to provide a closely integrated learning solution. Interactive algorithmic
activities with refreshable data sets provide almost unlimited opportunity for students to practice and receive immediate feedback.
Revised edition of the authors's Managerial accounting, 2014.
This is a text for introductory courses on cost and management accounting. It provides coverage of the elementary principles and
techniques of costing and management accounting, and concentrates on the typical syllabus of a first year BA course.
The authors have kept the text concise by focusing on the key concepts students need to master. Opening vignettes & 'in action'
boxes show realistic applications of these concepts throughout. Comprehensive end-of-chapter problems provide students with all
the practice they need to fully learn each concept.
This handbook provides a forum for leading researchers in organization theory to reflect on their own discipline: how it has
developed and why; what sorts of knowledge claims it regards as acceptable and why; and where it may be, or should be, going.
The success of every business in the hospitality industry depends on maximizing revenues and minimizing costs. This Ninth
Edition continues its time-tested presentation of fundamental concepts and analytical techniques that are essential to taking
control of real-world accounting systems, evaluating current and past operations, and effectively managing finances toward
increased profits. It offers hands-on coverage of computer applications and practical decision-making skills to successfully prepare
readers for the increasingly complex and competitive hospitality industry.
Managerial AccountingMcGraw-Hill Education
Intermediate Accounting, 3e, by Spiceland/Sepe/Tomassini will gain support in traditional and technology-driven accounting departments,
especially those looking for a more concise, decision-making text that reinforces challenging concepts via CD-ROM. The revision of this text
is based around a "Learning System." The revision of this "Learning System" was built on improving the clarity of the chapters, emphasizing
more decision-making in order to prepare students for the changes taking place on the CPA exam, acknowledging the diversity of students
and their learning styles by creating supplemental materials to assure the success of every student, and creating a consistent text and
supplemental package for both students and instructor's giving us the best possible intermediate text on the market. Returning to the Third
edition is the award winning "Coach" CD-ROM. The Coach CD-ROM is a multimedia product integrating audio and video clips, animated
illustrations, cases, and alternative reading material that helps students comprehend some of the more difficult topics associated with
intermediate accounting. Designed specifically for the Spiceland text, instructors and students will find these learning tools placed
strategically throughout the text. This is the most comprehensive Learning System in Intermediate Accounting. At only 1120 pages (300
pages less than the average intermediate accounting text), Spiceland/S/T has not sacrificed content for pages. Instead, the authors have
created a very flexible text with a student friendly writing style that focuses on explaining not just how to apply a procedure, but why it's
applied.
The Journal of Global Business and Management Research (GBMR) is a quarterly peer-reviewed journal which strives to comply with highest
research standards and scientific/research/practice journals' qualities. Being international and inter-disciplinary in scope, GBMR seeks to
provide a platform for debate among diverse academic and practitioner communities who address a broad area of business and management
issues across the globe. It is currently indexed in a number of prestigious databases including Gale and Ebsco.
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This book is an adaptation of the successful US text Cost Management by Hilton, Maher and Selto, written specifically for an international
audience.Major improvements include:Diverse and truly international examples of organizations - Examples used throughout the book are
from all over the world and represent manufacturing, retail, not-for-profit, and service firms in many different countries. Completely
restructured and rewritten text - The book has been rewritten, restructured and also shortened significantly to align content closer with
international courses. Integral use of spreadsheets - Spreadsheet software is used for explaining techniques and making applications more
realistic. In depth research - Summaries of international research studies that address important cost management issues have been updated
and more references to recent research findings have been added. Intuitive explanation of accounting - The authors show directly how events
impact the balance sheet and profit and loss account.
This textbook incorporates the newest technology to facilitate the learning process, saving valuable time for you and your students. The fourth
edition continues to provide the core topics for the course, highlighting personal examples to help students relate to the material.
We are pleased to present this Global Edition, which has been developed specifically to acquaint students of business with the fundamental
tools of managerial accounting and to promote their understanding of the dramatic ways in which business is changing. The emphasis is on
teaching students to use accounting information to best manage an organization. Each chapter is written around a realistic business or focus
company that guides the reader through the topics of that chapter. There is significant coverage of contemporary topics such as activitybased costing, target costing, the value chain, customer profitability analysis, and throughput costing while also including traditional topics
such as job-order costing, budgeting, and performance evaluation. Many of the real-world examples in the Management Accounting Practice
boxes have been revised and updated to make them more current and several new examples have been added. This Global Edition has
been adapted to meet the needs of courses outside the United States and does not align with the instructor and student resources available
with the U.S. edition.
Managerial Accounting places an emphasis on teaching students to use accounting information to best manage an organisation, focus on
critical thinking. Connect is the easy-to-use assignment and digital learning solution that empowers students to achieve better outcomes and
instructors to become more efficient. New! SmartBook 2.0 identifies and closes knowledge gaps through a continually adapting reading and
questioning experience that helps students master the key concepts in the chapter.
A less-expensive grayscale paperback version is available. Search for ISBN 9781680922936. Principles of Accounting is designed to meet
the scope and sequence requirements of a two-semester accounting course that covers the fundamentals of financial and managerial
accounting. This book is specifically designed to appeal to both accounting and non-accounting majors, exposing students to the core
concepts of accounting in familiar ways to build a strong foundation that can be applied across business fields. Each chapter opens with a
relatable real-life scenario for today's college student. Thoughtfully designed examples are presented throughout each chapter, allowing
students to build on emerging accounting knowledge. Concepts are further reinforced through applicable connections to more detailed
business processes. Students are immersed in the "why" as well as the "how" aspects of accounting in order to reinforce concepts and
promote comprehension over rote memorization.
This book sheds light on all aspects of earnings claims, including defining what an earnings claim really is, the origins of its regulation under
the franchise disclosure laws, how a franchisor should prepare an earnings claim, how a franchisee should use an earnings claim, how a
franchisee may attack lawful and unlawful earnings claims, how a franchisor may defend against such attacks, and how the government
franchise enforcement authorities, investigate unlawful earnings claim activity.
Weygandt's Managerial Accounting provides students with a clear introduction to fundamental managerial accounting concepts. This edition
helps students get the most out of their accounting course by making practice simple. Designed for a one-semester, undergraduate
Managerial Accounting course, the authors provide new opportunities for self-guided practice allowing students to check their knowledge of
accounting concepts, skills, and problem solving techniques and receive personalized feedback at the question, learning objective, and
course level. Newly streamlined learning objectives help students use their study time efficiently by creating clear connections between the
reading and video content, and the practice, homework, and assessment questions. Using metric units and companies with a more global
feel, this new text is ideal for courses across the world.
Explains what business numbers mean and why they matter, and addresses issues that have become more important in recent years,
including questions about the financial crisis and accounting literacy.
Warren/Reeve/Duchac’s MANAGERIAL ACCOUNTING 14E provides a solid foundation in managerial accounting fundamentals, while
motivating students to learn by showing how accounting is important to business. Business examples and a new chapter schema provide
context for readers, demonstrating how each chapter’s content fits into the big picture, connecting fundamental concepts with real
businesses. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
The purpose of this book is to offer a more systematic and structured treatment of the research on accounting?based valuation, with a
primary focus on recent theoretical developments and the resulting empirical analyses that recognize the role of accounting information in
making managerial decisions. Since its inception, valuation research in accounting has evolved primarily along an “empirically driven” path.
In the absence of models constructed specifically to explain this topic, researchers have relied on economic intuition and theories from other
disciplines (mainly finance and economics) as a basis for designing empirical analyses and interpreting findings. Although this literature has
shed important light on the usefulness of accounting information in capital markets, it is obvious that the lack of a rigorous theoretical
framework has hindered the establishment of a systematic and well?structured literature and made it difficult to probe valuation issues in
depth. More recently, however, progress has been made on the theoretical front. The two most prominent frameworks are (i) the “linear
information dynamic approach” and (ii) the “real options?based approach” which recognizes managerial uses of accounting information in
the pursuit of value generation. This volume devotes its initial chapters to an evaluation of the models using the linear dynamic approach, and
then provides a synthesis of the theoretical studies that adopt the real options approach and the empirical works which draw on them. The
book also makes an attempt to revisit and critique existing empirical research (value-relevance and earnings-response studies) within the real
options-based framework. It is hoped that the book can heighten interest in integrating theoretical and empirical research in this field, and
play a role in helping this literature develop into a more structured and cohesive body of work. Value is of ultimate concern to economic
decision-makers, and valuation theory should serve as a platform for studying other accounting topics. The book ends with a call for
increased links of other areas of accounting research to valuation theory.
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