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Master the art of crowdfunding to launch your product on Indiegogo and Kickstarter. Whether you're just starting out or already have a
booming business, this is the exact playbook the most innovative companies are using to launch successful products today. What if you could
build a community that eagerly counted down the days until they could buy your product? What if you could develop such powerful positioning
in your market that you rose above your competition? And what if you could actually feel confident your product was going to be successful
before you pressed the launch button? CROWDFUNDED is not just another "how-to" book on launching products. There is no fluff here. No
feel good stories without substance. No claims without data. This is a no BS blueprint for launching a successful crowdfunding campaign.
Mark Pecota, CEO and co-founder of the most successful crowdfunding agency LaunchBoom, reveals the system his team has developed
since 2015 - a system that has raised over $50 million on Indiegogo and Kickstarter. Stop waiting for the right opportunity to launch your
crowdfunding campaign. This is it and this book will show you how. REVIEWS FROM INDUSTRY EXPERTS "Mark Pecota has been in the
crowdfunding space since 2015 and it really shows. The sheer amount of million dollar campaigns that LaunchBoom has been a part of is
staggering. Mark's data driven approach for pre-launch and launch are second to none. If you want to crowdfund an innovative product, you
want to have him on your team." - Mark Regal, Director of Hardware and Technology @ Indiegogo "The Internet is riddled with one-off
information on how select campaigns succeed, but this book goes over the exact framework LaunchBoom has used to successfully launch
hundreds of campaigns." - Scott Adamson, Co-Founder @ Kickbooster "Listen to LaunchBoom. Whether you're a first-timer or a seasoned
creator, this book will teach you something new about how crowdfunding works complimented by proven strategies to reach success." Jason Furie, Content and Community @ BackerKit
This is the last book you will ever need to help you start a business. You will learn about which tools are needed to validate your idea, build a
prototype, figure out your target market, raise funding, and much more. It includes plenty of real world examples and details to help you along
the way.
This book is for Kickstarter newbies and first-time creators. It will teach and show you how to collect potential backers early, in advance, and
how to plan a Kickstarter campaign from start to finish with the aim of ensuring that you get fully funded.
WORKBOOK VERSION OF BEST-SELLING HACKING KICKSTARTER BOOK Workbook Includes: Brainstorming Sessions, Quizzes,
Exercises, Campaign Pricing Formula, Dos and Don'ts of Using Headshots and Press Releases, etc. Links are verified, updated and
expanded for 2019. (Exclusive to the Workbook). This Workbook will take your campaign to the next level with the same materials used as
handouts during Patrice Williams Marks' crowdfunding seminars which cost $497 to attend. WARNING: DO NOT LAUNCH YOUR
CROWDFUNDING PROJECT BEFORE USING THIS WORKBOOK FACT: Over 65% of crowdfunding projects fail. Why? Top 5 Reasons For
Failure: 1) Campaign Missing Key Elements 2) Launched Before Gathering Your Tribe 3) Expected That if You Build It, They Will Come 4)
Poor Advertising/Social Media Strategy 5) Lack of Partners Hacking Kickstarter, Indiegogo (or any other crowd-funding site) How to Raise Big
Bucks in 30 Days walks you step by step into the process of creating, launching and wrapping your crowdfunding (crowdfunding) project.
Learn: – How Curated Communities Can Give You Added Exposure – How to Get Featured in Kickstarter and Indiegogo’s Newsletters (solid
gold) – How to Grab Funders Attention the Moment They Land on Your Page – How to Generate Traffic to Your Project – How to Easily Find
and Target Bloggers and Journalist Who Want to Publicize Your Project – How to Relaunch a Failed Campaign – Websites to Post Your
Projects to For Added Exposure – Comprehensive List of Popular and Niche CrowdFunding Sites – NEW: Press Release Dos and Don'ts
Quiz – NEW: Formula to Calculate How Much You Should Ask For – NEW: Headshots Dos and Don'ts – NEW: Surefire Way of Selecting
Winning Incentives For Your Backers – and Much More! Tried and true tactics, tips and secrets that work.
A practical guide to tapping into the abundant ideas andtalent outside your organization Successful organizations are constantly searching for
newideas. Historically, organizations have looked to theiremployees and select partners. They have used techniques likebrainstorming to
gather and evaluate ideas. However, intoday’s market, talent and new ideas can be foundeverywhere. The Internet has enabled
organizations to greatly expand theirsearches far beyond their four walls. Instead of ten or onehundred people, organizations from startups to
Fortunate 500 firmscan work with thousands or tens of thousands to discover and assessmany, many more ideas (as well as prototypes,
partners andpeople). We call this Crowdstorming. But how do you organize so many people and ideas to get the bestresults? Our goal is to
help our readers make Crowdstorming work; to helpmore organizations engage with people far beyond theirorganizational borders, to find
better ideas, solutions, talent andpartners so we can address some of our most challenging problems --not just for the sake of business, but
for our society,too. Shaun Abrahamson has spent more than a decade as an early stageinvestor and advisor partnering with leading startups
and globalorganizations to identify, create and launch new businesses enabledby newly possible relationships with customers and experts.
Peter Ryder is the former President of jovoto and has broadexperience as a consultant helping organizations improve theirbusiness through
the use of new technologies. Bastian Unterberg is the founder and CEO of jovoto, a Berlinand NYC based firms that organizes a 40,000
person strong creativecommunity to work with global brands on problems ranging from newproduct design to sustainable architecture.
If we can acknowledge that our fate is connected with the fate of others and that of the collective world, then we must ask ourselves how we
can improve the world within our capacity. How do we progress while ensuring the socio-economic and emotional wellbeing of others? One of
the answers is through Crowdfunding. ‘Crowdfunding: The Story Of People’ uses a data-driven storytelling approach to capture the impact
and potential of crowdfunding in a world governed by inequality. It does so while maintaining a constant grip on both the micro and macro
perspectives of collective giving, social collaboration, and financial inclusion. As people, we see life from a shared prism, but how we interpret
it often varies. All of us have a unique way of deriving meaning from the stories around us. We all share an inherent tendency to look at
something small and connect it with larger patterns. It is how we make sense of our world: through connections, patterns, and shared
interpretations. By stitching together stories and data from around the world, the authors have successfully mapped the crowdfunding
universe in a lucid and riveting manner. The authors flip through the pages of history to shed light on people’s collective efforts and diverse
fundraising techniques that have evolved into modern-day crowdfunding. They explore the current industry trends of crowdfunding, the
challenges it faces, and piece together the potential solutions to those problems.
Companion piece to the WoW Diary
Media Innovation & Entrepreneurship is an open, collaboratively written and edited volume designed to fill the needs of a growing number of
journalism and mass communications programs in the U.S. that are teaching media entrepreneurship, media innovation, and the business of
journalism to undergraduate and graduate students.
Provides an overview of business plans that didn't require an influx of cash from a venture capitalist, but rather received money from their
customers and describes five ingenious approaches used by innovative entrepreneurs at companies like Threadless, TutorVista and GoViral.
If you're looking for a step-by-step launch framework for your upcoming Kickstarter or Indiegogo campaign, this is the handbook for you! I'll
teach you how to use crowdfunding to raise money online and bring your project to life. You see, we're at the beginning of a movement as
transformative as the industrial revolution. Never before in history have authors, musicians, artists, and film producers been able to connect
with massive online audiences and get funding for their creative work. The outdated media gatekeepers are quickly disappearing. You can
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now get funding directly from your fans and distribute your content online. If you're a creative type, this is the BEST time to be alive. But, it
doesn't stop there. This major change has also given rise to six and seven-figure online businesses. As a fellow entrepreneur, I know that one
of the most common excuses for not quitting your job and launching that startup company is because you don't have the money. Now, in a
few short weeks, you can have all of the capital you need to launch and grow a thriving ecommerce business. It's no longer a crazy idea to
pursue your passion. In fact, more and more millennials are doing just that. I should know, I'm one of them! When I first started blogging
about Kickstarter in 2012, I had no idea that crowdfunding would become a multi-billion-dollar industry. I was just a Junior in college, writing a
mini-thesis on how different variables affected fundraising success on Kickstarter (for you nerds out there, it was a logistic regression). Flash
forward several years, and I'm now one of the top experts in the crowdfunding industry. I started the blog, CrowdCrux, which did over one
million views in 2015. I set up a forum called KickstarterForum, which has attracted over six thousand members. I even launched a popular
podcast called Crowdfunding Demystified, which has racked up more than 100 positive reviews in iTunes. Finally, I also put out training
videos on YouTube and I am proud to say that the channel is experiencing rapid growth. That all sounds impressive, but actually, when I first
stumbled on the website, Kickstarter, I didn't have a clue how it worked. It seemed super confusing and I had SO MANY questions. Since
2012, I've come to master the platform and discover the ins and outs of how crowdfunding really works. I've published many of my findings
online and I've been being linked to by sites like CNN, The New York Times, The Huffington Post, and even The Wall Street Journal. In this
guide, I'm going to share with you the step-by-step launch strategy for absolutely crushing it on Kickstarter. In no time at all, you'll be raising
money for your startup or creative project. I'll make it super easy to copy and implement these tactics and strategies. I'll also share some Jedi
Mind Tricks that most marketers don't know about. Before you know it, you'll be a crowdfunding expert! Now, I bet you're thinking... "boy this
all sounds like a lot of work. Do I really have to learn all of this? I just want to get funding for my project." Truth be told, it is A LOT to master,
which is why having the right teacher can make all of the difference. I'll make sure that you master this material as quickly as possible, so that
you can stop fundraising and get back to doing what you love! Either way, whether you decide to run your own Kickstarter campaign, or
outsource certain aspects, it pays to know what you're doing. I want to help you smash your Kickstarter goal and then I hope you come on my
podcast as a crowdfunding success story. It's time to get serious about making that business you've been dreaming about a reality. It's finally
time to get paid for your creative work. Let's get started!
The process of user-centered innovation: how it can benefit both users and manufacturers and how its emergence will bring changes in
business models and in public policy. Innovation is rapidly becoming democratized. Users, aided by improvements in computer and
communications technology, increasingly can develop their own new products and services. These innovating users—both individuals and
firms—often freely share their innovations with others, creating user-innovation communities and a rich intellectual commons. In Democratizing
Innovation, Eric von Hippel looks closely at this emerging system of user-centered innovation. He explains why and when users find it
profitable to develop new products and services for themselves, and why it often pays users to reveal their innovations freely for the use of
all.The trend toward democratized innovation can be seen in software and information products—most notably in the free and open-source
software movement—but also in physical products. Von Hippel's many examples of user innovation in action range from surgical equipment to
surfboards to software security features. He shows that product and service development is concentrated among "lead users," who are ahead
on marketplace trends and whose innovations are often commercially attractive. Von Hippel argues that manufacturers should redesign their
innovation processes and that they should systematically seek out innovations developed by users. He points to businesses—the custom
semiconductor industry is one example—that have learned to assist user-innovators by providing them with toolkits for developing new
products. User innovation has a positive impact on social welfare, and von Hippel proposes that government policies, including R&D
subsidies and tax credits, should be realigned to eliminate biases against it. The goal of a democratized user-centered innovation system,
says von Hippel, is well worth striving for. An electronic version of this book is available under a Creative Commons license.
HOW THE HELL DO YOU CROWDFUND $100,000? HERE’S THE ULTIMATE HANDBOOK! In this bold, irreverent, hilarious how-to guide,
bestselling Kickstarter campaign manager Derek Miller takes his millions of dollars of supercrowdfunding experience and delivers everything
you need to know about being a modern entrepreneur in today’s global marketplace. In other words, this ain’t your parent’s business book.
Accompanied by laugh-out-loud illustrations by cartoonist Joy Ho, enjoy an exhaustive look into what it takes to manage and execute a
successful six-figure crowdfunding campaign.
Kickstarter Launch FormulaThe Crowdfunding Handbook for Startups, Filmmakers, and Independent CreatorsCreatespace Independent
Publishing Platform
More Than Money Jamey Stegmaier knows crowdfunding. He's a veteran of seven successful Kickstarter campaigns (and counting) that
have raised over $1.4 million, and he's the proprietor of the widely read Kickstarter Lessons blog. In this book he offers a comprehensive
guide to crowdfunding, demonstrating that it can be a powerful way for entrepreneurs to grow their businesses by building community and
putting their customers first. This book includes over forty stories of inspiring successes and sobering disasters. Stegmaier uses these
examples to demonstrate how to (and how not to) prepare for a campaign, grow a fan base, structure a pitch, find new backers, and execute
many other crucially important “nuts and bolts” elements of a successful crowdfunding project. But Stegmaier emphasizes that the benefits
of crowdfunding are much more about the “crowd” than the “funding.” He shows that if you treat your backers as people, not
pocketbooks—communicate regularly and transparently with them, ask their opinions, attend to their needs—they'll become advocates as well
as funders, exponentially increasing your project's chances of succeeding.
Startups, like sailing vessels, do not travel in straight lines. The wind and the waves of the real world move the ship, and your startup, in
unpredictable ways. This book is designed to give you an analytical set of tools to help you navigate your startup or corporate innovation
through the murky waters of real life. Every business has failures. No business succeeds without some change of plan. Navigating Your Way
to Startup Success will show you how to create a startup designed to test its assumptions so those that are not worthy fail—often and fast.
This book builds on modern startup management techniques like Agile and Lean to bring an analytical and quantitative framework to the most
common startup failures. Navigating through those failures means finding your way to startup success. Harlan T Beverly, PhD holds a BS in
Electrical and Computer Engineering, an MBA from UT Austin, and a PhD in Business from Oklahoma State University. Harlan teaches
entrepreneurship at the University of Texas at Austin. He is also Assistant Director of the Jon Brumley Texas Venture Labs at UT Austin, the
world's first university business accelerator. Harlan has successfully launched five hardware and 15 software products including the Killer
NIC, 2007 Network Product of the Year (CPU Magazine). He has raised over $30 million in venture financing in the challenging intersection of
entertainment and technology.
Want to know how to crowdfund projects that make hundreds of thousands of dollars? This is how. HOW THE HELL DO YOU CROWDFUND
$100,000? HERE’S THE ULTIMATE HANDBOOK. In this bold, irreverent, hilarious how-to guide, bestselling Kickstarter campaign manager
Derek Miller takes his millions of dollars of supercrowdfunding experience and delivers everything you need to know about being a modern
entrepreneur in today’s global marketplace. In other words, this ain’t your dad’s business book. Embrace community and learn how to
maximize your MESSAGE, MECHANICS, and MARKETING so you can successfully: - Get people to give a damn about you and your crazy
idea so you can stand out from the noise. - Avoid the mistakes the rest of us made. - Discover your creative freedom and make that sweet,
sweet cash. Accompanied by laugh-out-loud illustrations by cartoonist Joy Ho, enjoy an exhaustive look into what it takes to manage and
execute a successful six-figure crowdfunding campaign with over $20 million worth of collective advice and pro-tips from the world class
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asskickers who brought you: Dude Bro Party Massacre 3 ($241,071) Augie and the Green Knight ($384,410) OrganATTACK! ($526,274) The
Cyanide & Happiness Show ($770,309) Superbook ($2,952,508) Joking Hazard ($3,246,588) G-RO ($3,307,773) Pillars of Eternity
($3,986,929)

ONE OF OPRAH'S FAVORITE THINGS 2021! A NEW YORK TIMES BESTSELLER As Oprah says on Oprah Daily, "Reading can
inspire you to do great things—what a great gift for a preteen! This series features boundary-breaking women and includes stories
about some who have moved me the most—like Toni Morrison. They even included me!" This sequel to the sensational New York
Times bestseller, Good Night Stories for Rebel Girls, showcases 100 brand-new bedtime stories of incredible women throughout
history and around the world. In this book, readers will embark on an empowering journey through 100 new bedtime stories,
featuring the adventures of extraordinary women through the ages, from Nefertiti to Beyoncé. The unique narrative style of Good
Night Stories for Rebel Girls transforms each biography into a fairytale, filling readers with wonder and a burning curiosity to know
more about each hero. Good Night Stories for Rebel Girls 2 boasts a brand-new graphic design, a glossary, and full-page, fullcolor portraits of each subject, created by the best female artists of our time.
Crowdfunding is increasingly becoming a method of mobilizing project finance ventures, particularly in a sharing economy.
Moreover, the element of risk sharing which is found in equity crowdfunding makes up the essence of Islamic finance. However, as
with any type of risk-sharing contract, Islamic crowdfunding faces the problem of lack of trust and information asymmetry. The
author employs a game theory approach to Islamic crowdfunding as a means to tackle the issue of information asymmetry through
a "reputation mechanism" which is touted as one of the latest means of solving information asymmetry in web-based social
networks. The primary objective of the reputation mechanism is to enable more efficient transactions in communities where
cooperation is compromised by post-contractual opportunism or information asymmetry. The game theory approach in this study
involves two different games: "without Fame" and "with Fame", and it is proposed that a "with Fame" crowdfunding game produces
better results. The reputational mechanism in this research was also designed specifically to eliminate any potential moral hazards
and minimize information asymmetry. In this study, "Fame" refers to the credibility of every individual within the crowdfunding
system. Fame is a form of systematic, measurable and computable (implicit and explicit) reputation, which allows other members
of the crowdfunding social network to better learn about the individual and their credibility.
Learn how to turn YOUR knowledge into a book that will stand out from the competition and sell!
Thanks to the decreasing cost of prototyping, it's more feasible for professional makers and first-time entrepreneurs to launch a
hardware startup. But exactly how do you go about it? This book provides the roadmap and best practices you need for turning a
product idea into a full-fledged business. Written by three experts from the field, The Hardware Startup takes you from idea
validation to launch, complete with practical strategies for funding, market research, branding, prototyping, manufacturing, and
distribution. Two dozen case studies of real-world startups illustrate possible successes and failures at every stage of the process.
Validate your idea by learning the needs of potential users Develop branding, marketing, and sales strategies early on Form
relationships with the right investment partners Prototype early and often to ensure you're on the right path Understand processes
and pitfalls of manufacturing at scale Jumpstart your business with the help of an accelerator Learn strategies for pricing,
marketing, and distribution Be aware of the legal issues your new company may face
This is the second edition of Robert Pratten's massively popular Getting Started in Transmedia Storytelling. It's a practical guide to
developing cross-platform and pervasive entertainment written by a thought-leader and early practitioner. Whether you're a
seasoned pro or a complete newbie, this book is filled with tips and insights gained from years of work in multi-platform interactive
storytelling.
Learn to use Kickstarter to make your great ideas areality As a crowd-funding website for creative projects, Kickstarterhas the
power to make creative ideas come to life. This helpfulguide walks you through the potential of this amazing tool, whichhas helped
project creators successfully launch their projectssince 2009. You'll learn how to create a Kickstarter account, setup your first
project, and effectively use social media to bringawareness to your project and build up the community around it tohopefully reach
the goal of 100 percent funding. Explains how to determine if you meet the requirements tocreate a project Gets you started with
creating your first project, choosing agreat project image, and write a compelling project title anddescription Helps you establish
rewards for project backers Zeroes in on deciding a funding duration and funding goal Whether you have an idea for a movie,
video game, gadget oranything in between, Kickstarter For Dummies is the fun andfriendly guide to help you get the funds to make
your ideahappen!
"Since 2007, Richard Renaldi has been working on a series of photographs that involve approaching and asking complete
strangers to physically interact while posing together for a portrait. Working on the street with a large format eight-by-ten-inch view
camera, Renaldi encounters the subjects for his photographs in towns and cities all over the United States. He pairs them up and
invites them to pose together, intimately, in ways that people are usually taught to reserve for their close friends and loved ones.
Renaldi creates spontaneous and fleeting relationships between strangers, for the camera, often pushing his subjects beyond their
comfort levels. These relationships may only last for the moment the shutter is released, but the resulting photographs are moving
and provocative, and raise profound questions about the possibilities for positive human connection in a diverse society. -Provided by publisher."--Publisher's description.
With the growth of information technology, many new communication channels and platforms have emerged. This growth has
advanced the work of crowdsourcing, allowing individuals and companies in various industries to coordinate efforts on different
levels and in different areas. Providing new and unique sources of knowledge outside organizations enables innovation and
shapes competitive advantage. Crowdsourcing: Concepts, Methodologies, Tools, and Applications is a collection of innovative
research on the methods and applications of crowdsourcing in business operations and management, science, healthcare,
education, and politics. Highlighting a range of topics such as crowd computing, macrotasking, and observational crowdsourcing,
this multi-volume book is ideally designed for business executives, professionals, policymakers, academicians, and researchers
interested in all aspects of crowdsourcing.
Examines the San Francisco jazz scene of the 1940s and 1950s, focusing on the Fillmore District, including its restaurants, shops,
and nightclubs, and the musical legacy of such performers as Dizzy Gillespie and Lionel Hampton.
DISCOVER THE GREATEST GUIDE FOR A SUCCESSFUL KICKSTART LAUNCH. THE MUST-HAVE FORMULA FOR YOUR
FIRST CROWDFUNDING CAMPAIGN STARTUP If you're looking for a step-by-step launch framework for your upcoming
Kickstarter or Indiegogo campaign, this is the handbook for you! I'll teach you how to use crowdfunding to raise money online and
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bring your project to life. Never before in history have Entrepeneurs, authors, musicians, artists, and film producers been able to
connect with massive online audiences and get funding for their creative work. Are you wondering which crowdfunding site is the
best? Do you want to start, and you don't even know what crowdfunding entails? Congratulations! This guide will teach all you
need to know about crowdfunding. Why Choose this Guide? Sixty-three percent of Kickstarter campaigns fail, Learn the right way
and you'll be among the 37 percent who succeed. Learn crowdfunding basics Understanding the framework of rules and
regulations Raising funds How to promote your project on different platforms And much more! Get your copy today and discover
the best crowdfunding tips, tricks & techniques for success !
So you want to produce a short film. Or design a new line of jewelry. Or manufacture a revolutionary solar-powered garden
sprinkler. There’s just one catch: You need $100,000 to bankroll your dream, and your checking account has barely enough to
cover the rent. Enter Kickstarter.com—the phenomenal “crowdfunding” website launched in 2009 that brings venture capital to the
masses. At Kickstarter, it’s not uncommon for entrepreneurs to raise $50,000, $100,000, $250,000, or more. All you need is a
great idea—and The Kickstarter Handbook. Business journliast Don Steinberg has interviewed dozens of artists and inventors who
launched their passion projects online. Through their voices, you’ll explore all the strategies of a successful Kickstarter campaign.
You’ll learn the elements of a compelling Kickstarter video, innovative ways to market your projects, tips for getting donors
onboard, and the secrets of irresistible Kickstarter “rewards.” You’ll also discover what to do in a best-case scenario—when your
project goes viral and the cash starts flowing in. On Kickstarter, it happens to a few lucky visionaries every week. Here’s how to
be one of them.
This book focuses on various types of crowdfunding and the lessons learned from academic research. Crowdfunding, a new and
important source of financing for entrepreneurs, fills a funding gap that was traditionally difficult to close. Chapters from expert
contributors define and carefully evaluate the various market segments: donation-based and reward-based crowdfunding,
crowdinvesting and crowdlending. They further provide an assessment of startups, market structure, as well as backers and
investors for each segment. Attention is given to the theoretical and empirical findings from the recent economics and finance
literature. Furthermore, the authors evaluate relevant regulatory efforts in several jurisdictions. This book will appeal to finance,
entrepreneurship and legal scholars as well as entrepreneurs and platform operators.
Crowdfunding is the springboard your project needs. From theatre to virtual reality headsets, small businesses to international
corporations, crowdfunding has helped entrepreneurs and project leaders across the world to raise money, build their customer
bases and prove that there is a market for their product. how to: use crowdfunding gives you the guidance and advice you need,
taking you step by step all the way from planning your crowdfunding campaign to getting the money in the bank. Entrepreneur
Julian Costley shares key tips to make your campaign a roaring success, and includes the essential facts on company and
regulatory law, tax and risk.
This manual has been designed and written with the purpose of introducing key concepts and areas of debate around the "creative
economy", a valuable development opportunity that Latin America, the Caribbean and the world at large cannot afford to miss. The
creative economy, which we call the "Orange Economy" in this book (you'll see why), encompasses the immense wealth of talent,
intellectual property, interconnectedness, and, of course, cultural heritage of the Latin American and Caribbean region (and
indeed, every region). At the end of this manual, you will have the knowledge base necessary to understand and explain what the
Orange Economy is and why it is so important. You will also acquire the analytical tools needed to take better advantage of
opportunities across the arts, heritage, media, and creative services.
Raise Money Without a Bank Or a VC, Through The Crowd! For many startups and growing companies, gaining marketing
exposure and raising external funding from investors are #1 and #2 on their priority list. But, until recently, they were always
separate activities - first you would raise the money, and then you would spend it on marketing. The advent of equity crowdfunding
means these two critical tasks can be done at the same time. This is a game-changer. Equity Crowdfunding - A Hybrid of Venture
Capital and Kickstarter. Unlike venture capital, the company founders get to set their own offer terms, retain their company culture,
and bring on dozens, or even hundreds of shareholders rather than just a tiny handful - and gain all the promotional benefits that
come with this. And unlike the crowdfunding offered by sites like Kickstarter and Indiegogo, equity crowdfunding allows a company
to offer shares in itself, instead of a pre-ordered product. This means equity crowdfunding can be used by far more types of
businesses, and typically attracts a lot more money. Companies regularly raise hundreds of thousands, or even millions of dollars
through equity crowdfunding. This Book Will Show You How! Equity crowdfunding offers amazing potential for startups and
growing companies, but it is also a very steep learning curve. Many companies begin with no real idea of how to choose a
platform, how to craft their pitch, or what they should be doing to drive people to their offer page and invest. In this step-by-step
guide, you will learn: The forces which have brought equity crowdfunding to where it is today How to tell whether equity
crowdfunding will be a good fit for your company The biggest mistakes that can kill an offer before it has even begun How to build
critical momentum - one company raised 1 million in 96 seconds! How to construct a marketing plan to get people literally counting
down to your launch How to salvage an offer which is "stuck," and re-ignite the momentum What past campaigns wished they had
known before they had started The incredible impact equity crowdfunding can have on your business and profile The World's First
Comprehensive Resource Featuring the very best strategies from 20 real companies who have used equity crowdfunding to raise
millions of dollars, euros and pounds. And the expert advice from 12 market-leading platforms at the forefront of the equity
crowdfunding revolution. This book is truly global in scope, featuring contributions from the United Kingdom, the United States,
France, the Netherlands, Germany, Sweden, Finland, Estonia, Canada, the Middle East, Australia and New Zealand. This is THE
complete guide, with no prior knowledge assumed, and will teach you equity crowdfunding from the ground up. "
For nearly fifteen years, Joel Comm has been generating revenue on the web via a number of avenues. In KaChing, he shares his
five primary methods of making money online, combining traditional marketing with the new, offering detailed strategies and
techniques that can be applied to any niche or market. Each of the five methods is broken down into simple, practical, duplicable
steps. Praise for KaChing "Turning your passion into profit is Joel's keystone in life, and he possesses the uncanny ability to
deliver a clear road map enabling precise results, again and again. Follow Joel's formulas for creating revenue streams online and
you'll discover a whole new level of decisive confidence, both online and in life." —Gary W. Goldstein, Hollywood Movie Producer "If
you can't make money online after reading Joel Comm's KaChing, you should not be allowed to drive a car or operate large
machinery! Joel Comm could not have made your path to internet wealth more clear or simple. KaChing is a step-by-step guide to
defining your niche, creating salable content, and driving paying customers to your site on a consistent and sustainable basis. It's
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time to hit the KaChing button! Read this book NOW and watch your money accumulate." —Joseph Michelli, PhD, author of such
internationally bestselling business books as The Starbucks Experience, The New Gold Standard, and When Fish Fly; and
cofounder of WOWful Connections "With Twitter Power, Joel Comm demonstrated how to build and nurture productive digital
relationships. With KaChing, he teaches how to tap into your passions and create online revenue streams via several compelling
models. If you're serious about creating revenue online, without having to live online, read this book and apply its best practices."
—David Nour, bestselling author of Relationship Economics and ConnectAbility "If you've considered starting an online business or
have one that isn't making any money, check out Joel Comm's book and find your KaChing button." —Alexis Martin Neely,
AlexisMartinNeely.com "Joel Comm is a master teacher when it comes to following your passion and becoming extremely
successful with your online businesses. In this book, he tells you how you can do both, and his methods are easy enough for
anyone to follow. If you have been searching for a way to profit from what your are passionate about, you must read this book!"
—Jen Grover, creator of the Butler Bag and author of What If? and Why Not?
This is the road map to a seven-figure business . . . in one year or less The word "entrepreneur" is today's favorite buzzword, and
any aspiring business owner has likely encountered an overwhelming number of so-called "easy paths to success." The truth is
that building a real, profitable, sustainable business requires thousands of hours of commitment, grit, and hard work. It's no wonder
why more than half of new businesses close within six years of opening, and fewer than 5 percent will ever earn more than $1
million annually. 12 Months to $1 Million condenses the startup phase into one fast-paced year that has helped hundreds of new
entrepreneurs hit the million-dollar level by using an exclusive and foolproof formula. By cutting out the noise and providing a clear
and proven plan, this roadmap helps even brand-new entrepreneurs make decisions quickly, get their product up for sale, and
launch it to a crowd that is ready and waiting to buy. This one-year plan will guide you through the three stages to your first $1
million: • The Grind (Months 0-4): This step-by-step plan will help you identify a winning product idea, target customers that are
guaranteed to buy, secure funding, and take your first sale within your first four months. • The Growth (Months 5 - 8): Once you're
in business, you will discover how to use cheap and effective advertising strategies to get your product to at least 25 sales per day,
so you can prove you have a profitable business. • The Gold (Months 9-12): It's time to establish series of products available for
sale, until you are averaging at least 100 sales per day, getting you closer to the million-dollar mark every single day. Through his
training sessions at Capitalism.com, Ryan Daniel Moran has helped new and experienced entrepreneurs launch scalable and
sustainable online businesses. He's seen more than 100 entrepreneurs cross the seven-figure barrier, many of whom go on to sell
their businesses. If your goal is to be a full-time entrepreneur, get ready for one chaotic, stressful, and rewarding year. If you have
the guts to complete it, you will be the proud owner of a million-dollar business and be in a position to call your own shots for life.
Pulse-Pounding Book Trailer: Copy & Paste URL Into Browser: Nelly.PatriceWilliamsMarks.com BASED ON A TRUE STORY
AND REAL EVENTS: During the Great Depression, high-profile kidnappings became more and more commonplace. On
December 17, 1931, self-made millionaire fashion designer Nell Donnelly becomes the next casualty. Senator Reed, a family
friend, steps in to lead the investigation. Impatient with ineffective police efforts, he is willing to go to extraordinary measures. How
extraordinary? How about enlisting the help of two of Kansas City's most notorious crime bosses. This deal with two devils may
very well be Reed's downfall. But more importantly, will the involvement of hardened gangsters lead to Nell Donnelly's freedom or
her demise? If you're looking for a page-turner with 1930s politicians, gangsters and a completely unexpected ending, scroll up
now and BUY TODAY. --------------- "I hope you don't have much planned for the next few days, because as soon as I promised I
would stop reading and go to bed, I would end up grabbing my iPad for just one more chapter..." Kristen Torgerson
"ABSOLUTELY POSITIVELY FABULOUS. I have always been a big fan of true crime stories and this book was one of the very,
very best. Once I started reading, I absolutely couldn't stop until it was over. Also, what an unexpected and completely mindblowing conclusion. WOW. This is a definite must-read." -Goodreads Reviewer, chelepissbcglobal.net "This story is better than
fiction! Pour yourself a drink, light up a coffin stick, and curl up with this twisted historical tale, be ready you won't be able to set it
down!"DJ6UAL An Irish Girl's Blog "Once you start, you won't be able to put it down. It's got everything: romance, memorable
characters, political corruption, gun-toting gangsters and just enough humor :) Definitely recommend it!"Megan "I was unsure of
this e-book at first, but within a few pages, I was hooked. I HAD to know what would happen to Nelly, would she escape?"Nicole
Kaukinen "MommaKauk" Keywords: 1920s, 1930s, book, detective, Gangsters, hard-boiled, Johnny lazia, Kansas City, MO, Nell
Donnelly, paul donnelly, senator james reed, Speakeasy, suspense novel, The Dust Bowl, The Great Depression, thriller, tom
pendergast, true crime, true story
Do you feel like something is holding you back from your true potential? You've been searching, and making some progress on
your spiritual journey, but now... you're ready to totally LEVEL-UP your consciousness. If you feel like you're finally ready for a
personal development transformation, then this is the book for you. The ONLY thing holding you back is you. You have to get out
of your own way before you are able to truly unlock the power of your mind. That's exactly what this book is designed to do. As you
finish each chapter, you'll feel yourself gaining more clarity and a deeper understanding of how the mind works (along with the
tricks it uses to hold you back from achieving greatness).This is a deep dive on the nature of your consciousness. It's the first step
to gain a crystal clear understanding of the hidden forces that affect your everyday life.You can use these powerful techniques and
discoveries to: - Gain ultimate Buddha-like self-awareness - Raise your consciousness and control the direction your lifeTurbocharge your spiritual development- Feel an intimate connection with the universe and yourself- Open your eyes to what's
stopping you from achieving your "best self."What I'm about to share with you is not a cure-all, but rather a window, through which
is a different path. It's a glimpse of what could be, if you are daring enough to take a look
An engaging guide to excelling in today's venture capital arena Beginning in 2005, Brad Feld and Jason Mendelson, managing
directors at Foundry Group, wrote a long series of blog posts describing all the parts of a typical venture capital Term Sheet: a
document which outlines key financial and other terms of a proposed investment. Since this time, they've seen the series used as
the basis for a number of college courses, and have been thanked by thousands of people who have used the information to gain
a better understanding of the venture capital field. Drawn from the past work Feld and Mendelson have written about in their blog
and augmented with newer material, Venture Capital Financings puts this discipline in perspective and lays out the strategies that
allow entrepreneurs to excel in their start-up companies. Page by page, this book discusses all facets of the venture capital
fundraising process. Along the way, Feld and Mendelson touch on everything from how valuations are set to what externalities
venture capitalists face that factor into entrepreneurs' businesses. Includes a breakdown analysis of the mechanics of a Term
Sheet and the tactics needed to negotiate Details the different stages of the venture capital process, from starting a venture and
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Access Free Kickstarter Launch Formula The Crowdfunding Handbook For Startups Filmmakers And
Independent Creators
seeing it through to the later stages Explores the entire venture capital ecosystem including those who invest in venture capitalist
Contain standard documents that are used in these transactions Written by two highly regarded experts in the world of venture
capital The venture capital arena is a complex and competitive place, but with this book as your guide, you'll discover what it takes
to make your way through it.
WORKBOOK VERSION OF BEST-SELLING HACKING KICKSTARTER BOOKWorkbook Includes: Brainstorming Sessions,
Quizzes, Exercises, Campaign Pricing Formula, Dos and Don'ts of Using Headshots and Press Releases, etc. Links are verified,
updated and expanded for 2019. (Exclusive to the Workbook).This Workbook will take your campaign to the next level with the
same materials used as handouts during Patrice Williams Marks' crowdfunding seminars which cost $497 to attend. WARNING:
DO NOT LAUNCH YOUR CROWDFUNDING PROJECT BEFORE USING THIS WORKBOOKFACT: Over 65% of crowdfunding
projects fail. Why? Top 5 Reasons For Failure:1) Campaign Missing Key Elements2) Launched Before Gathering Your Tribe3)
Expected That if You Build It, They Will Come4) Poor Advertising/Social Media Strategy5) Lack of PartnersHacking Kickstarter,
Indiegogo (or any other crowd-funding site) How to Raise Big Bucks in 30 Days walks you step by step into the process of
creating, launching and wrapping your crowdfunding (crowdfunding) project.Learn:- How Curated Communities Can Give You
Added Exposure- How to Get Featured in Kickstarter and Indiegogo's Newsletters (solid gold)- How to Grab Funders Attention the
Moment They Land on Your Page- How to Generate Traffic to Your Project- How to Easily Find and Target Bloggers and
Journalist Who Want to Publicize Your Project- How to Relaunch a Failed Campaign- Websites to Post Your Projects to For Added
Exposure- Comprehensive List of Popular and Niche CrowdFunding Sites- NEW: Press Release Dos and Don'ts Quiz- NEW:
Formula to Calculate How Much You Should Ask For- NEW: Headshots Dos and Don'ts- NEW: Surefire Way of Selecting Winning
Incentives For Your Backers- and Much More!Tried and true tactics, tips and secrets that work.SCROLL UP AND GRAB A COPY
OF THIS BOOK NOW and you'll be able to enhance your project's success rate tenfold!
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