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The accelerating cross-border flow of products, services, capital, ideas, technology and people
is driving businesses--large and small--to internationalise. International Business 2nd
Australasian edition: the New Realities is a rigorous resource which prepares future managers
to operate successfully in multinational settings. Case studies from a wide variety of markets
relevant to Australasian business, including ASEAN countries as well as China, India, Japan,
South Korea, Pakistan, Europe and the Middle East, provide a real-world perspective to
theories and examine the latest trends in international business. The second edition of
International Business features 10 new in-depth case studies specially created for this edition.
For undergraduate students majoring in international business or post-graduate courses in
international business.
The increasing dominance of the Asia-Pacific region as a source of international business
growth has created a dynamic and complex business environment. For this reason, a sound
understanding of regional economies, communities and operational challenges is critical for
any international business manager working in a global context. With an emphasis on 'doing
business in Asia', Contemporary International Business in the Asia-Pacific Region addresses
topics that are driving international business today. Providing content and research that is
accessible to local and international students, this text introduces core business concepts and
comprehensively covers a range of key areas, including trade and economic development,
dimensions of culture, business planning and strategy development, research and marketing,
and employee development in cross-cultural contexts. Written by authors with industry
experience and academic expertise, Contemporary International Business in the Asia-Pacific
Region is an essential resource for students of business and management.
Although many firms label themselves 'global', very few can back this up with truly global sales
and operations. In The Regional Multinationals Alan Rugman examines first-hand data from
multinationals and finds that most multinationals are strongly regional, with international
operations in their home regions of North America, the US or Asia. Only a tiny proportion of the
world's top 500 companies actually sell the same product and deliver the same services
around the world. Rugman exposes the facts behind the popular myths of doing business
globally, explores a variety of regional models and offers an authoritative agenda for future
business strategy. The Regional Multinationals is the essential resource for all academics and
students in International Business, Organization and Strategic Management, as well as those
with an interest in finding out how multinationals really work in practice and how future strategy
must respond.
International Economics, 13th Edition provides students with a comprehensive, up-to-date
review of the field’s essential principles and theory. This comprehensive textbook explains the
concepts necessary to understand, evaluate, and address the economic problems and issues
the nations of the world are currently facing, and are likely to face in the future. Balancing
depth and accessibility, the text helps students identify the real-world relevance of the material
through extensive practical applications and examples. The new, thoroughly-updated and
expanded edition provides students with a solid knowledgebase in international trade theory
and policy, balance of payments, foreign exchange markets and exchange rates, openeconomy macroeconomics, and the international monetary system. The text uniquely employs
the same graphical and numerical model in chapters that cover the same basic concept,
allowing students to recognize the relationship among the different topics without having to
start with a new example each time. Clear, straightforward discussions of each key concept
and theory are complemented by concrete, accessible, and relatable examples that serve to
strengthen student comprehension and retention. Topics include the ‘Great Recession,’ the
increase in trade protectionism, excessive volatility and large misalignments of exchange rates,
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and the impacts of resource scarcity and climate change to continued growth and sustainable
development.
Incorporating theory & practice, this textbook was developed to help guide professors faced
with the challenge of teaching a comprehensive survey course of global finance through a
complex international network of markets, institutions, & financial instruments. Global Finance
covers the five major areas of global finance including: the environment of global finance,
international financial markets, international banking, international corporate finance, &
international portfolio investment. This book operationally is heavily markets driven. This
emphasis is seen in the up-to-date coverage given to market instruments in the global financial
markets. In addition, financial management practice in banking, corporate finance, &
investment management is all driven by current markets practice. Features * Student case
book shrinkwrapped with every copy of the book. * Greater emphasis on the interconnection
between banks & corporations, between portfolio managers & corporations, & more for flexible
use. * Provides a markets orientation, exhibiting interconnections between different kinds of
players & the markets, & reflecting the importance of the market place in valuing securities
issued by corporations & by banks of various types. * Focuses on global finance as an entity
differentiating itself from other texts in finance & international business. Supplements
Instructor's Resource Manual, Transparency Masters, Computerized Test Gen for Windows &
Macintosh. Table of Contents PART I: ENVIRONMENT OF GLOBAL FINANCE Chapter 1:
Global Finance & the World Economic Environment Chapter 2: International Monetary System
Chapter 3: Balance of Payments Analysis PART II: INTERNATIONAL FINANCIAL MARKETS
Chapter 4: Foreign Exchange Market Chapter 5: Currency Futures, Options, & Swaps Chapter
6: Eurocurrency Market & Offshore Banking Chapter 7: International Bond Market Chapter 8:
Major Financial Centers: New York, London, & Tokyo PART III: INTERNATIONAL BANKING
Chapter 9: Global Banking: Overview Chapter 10: Financing Foreign Trade Chapter 11: Bank
Money Management Chapter 12: Bank Lending, Euroloans, & Country Risk Analysis PART IV:
INTERNATIONAL CORPORATE FINANCE Chapter 13: Direct Investment: Empirical
Perspective, Motivations, & Risk Dimensions Chapter 14: Foreign Affiliate Financing, Taxation,
& Cost of Capital Chapter 15: International Cash Management Chapter 16: Foreign Currency
Exposure & Management Chapter 17: International Capital Budgeting PART V:
INTERNATIONAL PORTFOLIO MANAGEMENT Chapter 18: International Investment &
Capital Markets Chapter 19: International Portfolio Diversification Chapter 20: Investment
Management & Evaluation
This study considers the key strategic issues of the management of customer relationships in
international industrial marketing. It is based on extensive original research by the International
Marketing and Purchase Group. The book reports on that research, in particular pointing out
the differences in approach by different national groups in Europe.
FOUNDATIONS OF BUSINESS, 4E gives readers the comprehensive preparation they'll need
to succeed in today's competitive business world. By providing a brief survey of business,
including management and organization, marketing, social media and e-business, information
systems, accounting, and finance, this text introduces the reader to core business practices. In
addition, the authors address other important concepts such as ethics and social responsibility,
forms of ownership, small business concerns and entrepreneurship, and international
business. This edition is filled with cutting-edge content, including up-to-date information on the
economic crisis, social networking, competition in the global marketplace, and the green
movement, as well as suggestions on how to manage a business in the midst of economic ups
and downs. An abundance of study aids also is available within the text and on the student
companion website to help you achieve success in the course and in today's competitive
business world. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
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What do you do when you realize that the data set from the study that you have just
completed violates the sample size or other requirements needed to apply parametric
statistics? Nonparametric Statistics for Health Care Research was developed for such
scenarios—research undertaken with limited funds, often using a small sample size, with
the primary objective of improving client care and obtaining better client outcomes.
Covering the most commonly used nonparametric statistical techniques available in
statistical packages and on open-resource statistical websites, this well-organized and
accessible Second Edition helps readers, including those beyond the health sciences
field, to understand when to use a particular nonparametric statistic, how to generate
and interpret the resulting computer printouts, and how to present the results in table
and text format.
Designed for upper-level undergraduate or graduate courses in production-operations
management, management information systems, international business, and strategic
management, this text focuses on concepts, processes, and methodologies for firms
planning to undertake or currently involved in outsourcing-insourcing decisions.
"Outsourcing and Insourcing in an International Context" is the only available text that
includes coverage of the international risk factors associated with this strategy. The
book presents a balanced view of the positive and negative aspects of outsourcing, and
provides essential coverage of the fundamental techniques involved in any outsourcinginsourcing decision. In addition, it discusses the ethical ramifications of outsourcing for
companies and governments around the world. Each chapter includes learning
objectives, discussion questions, and sample problems. An Instructor's Manual, Test
Bank, and PowerPoint presentation are available to teachers who adopt the text.
This book integrates the work of economists, management scientists and business
historians. It applies the related concepts of transaction costs, internalisation, corporate
strategy and market structure to explain the historical process of corporate growth in
the international economy. Each chapter is written by a scholar who has specialized in
a particular aspect of the growth of international business.
International Business: The New RealitiesPearson Higher Education AU
In the past, practical applications motivated the development of mathematical theories,
which then became the subject of study in pure mathematics where abstract concepts
are studied for their own sake. The activity of applied mathematics is thus intimately
connected with research in pure mathematics, which is also referred to as theoretical
mathematics. Theoretical and Applied Mathematics in International Business is an
essential research publication that explores the importance and implications of applied
and theoretical mathematics within international business, including areas such as
finance, general management, sales and marketing, and supply chain management.
Highlighting topics such as data mining, global economics, and general management,
this publication is ideal for scholars, specialists, managers, corporate professionals,
researchers, and academicians.
(Black & White version) Fundamentals of Business was created for Virginia Tech's
MGT 1104 Foundations of Business through a collaboration between the Pamplin
College of Business and Virginia Tech Libraries. This book is freely available at:
http://hdl.handle.net/10919/70961 It is licensed with a Creative CommonsNonCommercial ShareAlike 3.0 license.
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Responding to the growing interest in the role of language in international business, this
book presents language as a critical management challenge for the internationalizing
firm. Several perspectives are explored, including the individual, the firm
The third edition of International Business offers an action-focused, practical approach
to the topic, helping students understand the global business environment and its
repercussions for executives. The book provides thorough coverage of the field, delving
into fundamental concepts and theory; the cultural, political, and economic
environment; international business strategies; and even functional management areas.
More comprehensive than competing books, International Business includes:
Strengthened, expanded global cases, examples, and 'industry' and 'country' minicases that give students practical insight into the ways companies actually behave
within a competitive, global environment Updated coverage of key trends that impact
how international business functions, including the drivers of globalization, e-commerce
and the impact of the Internet, and international entrepreneurship New material on
technology issues, the impact of the financial crisis, and problems in the EU Expanded
discussion of the skills and strategies students need to succeed in today's international
business environment, including dynamic capabilities, foreign direct investment, and
market entry strategies Also featuring a companion website with a test bank,
Powerpoint slides, and instructor’s manual, this book is ideal for undergraduate and
graduate students and instructors of any international business course.
The ACADEMY OF INTERNATIONAL BUSINESS (UK and Ireland Chapter) Published
in association with the UK and Ireland Chapter of the Academy of International
Business. This brand new edited collection addresses the growing uncertainty and
socio-economic challenges of globalisation and its profound implications for the
strategies and operations of multinational enterprises (MNEs). Responding to the new
balance in international business, the authors offer valuable insights into the coevolutionary processes involved in headquarters-subsidiary relationships, the need for
novel strategies by MNEs to retain competitive advantage, improve performance and
contribute to the global economy.
There is a high demand in our society to adopt emerging technologies in all aspects of
business and economic activity. As traditional business practices and economic activity
are occurring in a global context, new areas of economic development are being
recognized as the key enablers of wealth and income production. International
Business Strategy and Entrepreneurship: An Information Technology Perspective
discusses innovative solutions to research problems and high performance systems
while emphasizing the role of IT and management for sustainable development. This
book brings together academics, researchers, entrepreneurs, policy makers and
government officers aiming to contribute to the debate of technology related to
international business and strategic management.
The international community is confronted with a new set of challenges, the scale and
complexity of which is virtually unprecedented. In this connection, there are heightened
demands for international business research to provide guidance for decision-makers
on how to solve actual problems. Impact of International Business addresses current
challenges and issues, and provides fresh insights that are pertinent for policy and
practice. The book examines various contemporary international business issues from
various viewpoints, draws on research conducted in different countries, examines IB
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issues in both developed and emerging country contexts, offers various theoretical
perspectives and different methodologies. It provides both rigorous empirical and
conceptual advances and insights that are useful and relevant for managers and policy
makers in their search for solutions in face of current challenges posed by the
international environment.
This study attempts to develop a conceptual frame work to deal with operations and
management in a foreign business environment. The study develops a measure for
business financial performance by employing factor analysis methods to integrate three
profit-related ratios, derived from Modified DuPont Model, utilizing financial
performance data from 630 multinational companies ranked in Business Week's Global
1000 report between years 1994-1997. In the analysis of multinational companies
cases, approximately 400 sets of financial data (Return/Assets, Return/Revenues,
Return/Equity), were categorized and computed for intercorrelations and development
of the financial performance index. A new financial performance measure was derived
and termed the Financial Performance Index or FPI. Indices trends for 4 years were
generated and compared among four parent countries (France, Germany, Japan, and
U.S.), across four selected industry groups, i.e., automobile, pharmaceuticals, electric
and electronic equipments and banking. In the analysis of the multinational companies
data, the financial performance index exhibited patterns and trends which varied by
country and across industry groups; moreover, they added analytical depth when
interpreted along with market shares and sales mode. To test the hypothesis that a
multinational company's financial performance in foreign business environment is
linearly related to the host country's political conditions. Twelve political uncertainties
indicators (independent variable) in thirteen host countries were chosen to test for linear
relationship with the level of financial performance index (dependent variables). Five
equations were formulated to predict the Financial Performance Indices of the four
selected industries and the country composite. A step-wise method of multiple
regression analysis was employed to measure and determine a predication equation
with most favorable financial performance in thirteen host countries of four major
industries, i.e., automobile, pharmaceuticals, electric and electronic equipments, and
banking. The combination of political risk indicators in the host country can explain the
variations of the country composite FPI and the FPI across four selected industries.
Results of multiple regression analysis support the hypothesis, enabling prediction of
the FPI as well as analysis of the differential importance of the political risk indicators. A
model of international business operations was fully developed to be applied as a
conceptual framework for further research and practical applications in the field of
international business operations.
The fourth edition of International Business Law and the Legal Environment: A
Transactional Approach gives business and law students a clear understanding of the
legal principles that govern international business. This book goes beyond compliance
by emphasizing how to use the law to create value and competitive advantage.
DiMatteo’s transactional approach walks students through key business
transactions—from import and export, contracts, and finance to countertrade, dispute
resolution, licensing, and more—giving them both context and providing real-world
applications. More concise than previous editions, this new edition also features: •
Added coverage of new technologies, such as smart contracts, digital platforms, and
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blockchain technology • Discussion of businesses and sustainability, climate change,
and creating a circular economy • Greater focus on UNIDROIT Principles and a review
of INCOTERMS 2020 • Expansion of common carrier coverage to include CMI trucking
and CMR railway conventions • International perspective and use of a variety of
national and international law materials • Great coverage of EU substantive law Upperlevel undergraduate and postgraduate students of business law and international
business will appreciate DiMatteo’s lucid writing style, and professionals will find this
book to be a comprehensive resource. Online resources include an instructor’s
manual, PowerPoint slides, test bank, and other tools to provide additional support for
students and instructors.
First published in 1999. Routledge is an imprint of Taylor & Francis, an informa
company.
16.5 Within Western Countries -- 16.6 Between the Two Groups -- 16.7 Future Market
Scenarios in the Middle East -- References -- The Editor -- The Authors -- Author Index
-- Subject Index
International Business is the market-leading high school international business text and
provides the foundation for studying international business and conducting business in
the global economy. Students develop the appreciation, knowledge, skills, and abilities
needed to live and work in a global marketplace and are provided with a wealth of
learning experiences that will prepare them for entry-level international business and
marketing occupations. The text is appropriate for a year-long course, however can be
used for a semester course as well. The appealing design and layout reflect real-world
global business activities and cross-cultural settings. This edition includes engaging
new features that draw students into the world of international business including a
Regional Perspective feature which shows a graphic and a map reflecting specific
regions being covered; eCommerce In Action allowing students to understand the
impact of technology on global business activities; Communication Across Borders and
A Question of Ethics provide students with opportunities to analyze alternative aspects
of international business. International Business 4E includes coverage that makes it
appropriate for use in the National Academy Foundation's International Finance course
as well as the National Standards for Business Education. The text covers real-world
applications, projects, technology, ethics, and cross-curricular links. Assessments are
found at the end of each lesson and at the end of each chapter. Students will find the
communication sections particularly useful in helping them prepare international
communication and trade documentation. The technology coverage from a global
perspective helps students research and prepare interactive multimedia presentations.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
In An International Accounting Practice Set, the only currently available simulation for
international accounting, business and accounting students assume the role of a newlyhired employee in the international accounting department of Karissa Jean's, an
international distributor of men's and women's jeans. In this role, the student first
participates in the company's training program in international business and accounting,
working through the first section of the book. After completing the training program, the
student performs as an international accountant in Karissa Jean's international
accounting department, moving through the second part of the book. In this fashion,
Page 6/10

Where To Download International Business Chapter 4 Test 12 Q 12 P
readers have a hands-on opportunity to apply newly acquired knowledge in a realistic
business setting. The Karissa Jean's simulation works for both those with some
familiarity with this topic and for those with no knowledge of international business or
accounting. While the authors have targeted the book to community college students,
private business school students, and undergrad business and accounting students
(with at least one course of Principles of Accounting), this simulation also works for
recertification training for accountants and for basic training in business (for new
employees or to retrain other employees in international business or accounting
principles), industry, and government. The simulation is twofold: job training and job
simulation. The training manual of An International Accounting Practice Set teaches
readers everything they need to complete the simulation. As a Karissa Jean's
“accountant,” readers will learn firsthand: how to convert foreign currencies to U.S.
dollars and vice versa. how to record international sales, purchases, cash payments,
and cash receipts in an American company's general ledger and in a foreign marketing
subsidiary ledger. how to record adjusting entries for unsettled accounts payable and
accounts receivable at the end of the accounting period. how to audit the French
marketing subsidiary's ledger and identify and correct any errors. how to translate
foreign financial statements from French francs into U.S. dollars. how to perform
problem-solving and writing activities, such as translating a Spanish memo into English
and preparing an outline for a speech on international accounting. In doing the Karissa
Jean's simulation, students begin to apply classroom knowledge in an employment
setting. It is an ideal approach for students with no prior knowledge of international
business or accounting who wish to pursue that career field. Those who are familiar
with accounting will appreciate the “hands on” opportunity to test their knowledge in an
international employment setting. All readers will come to better understand
international business issues, including balance of trade and balance of payments,
international trade organizations like GATT, the World Bank, and cartels. An
International Accounting Practice Set explores related issues in international business,
such as ways to enter foreign markets, potential obstacles to foreign trade--cultural and
language differences, economic conditions, marketing difficulties, fluctuating currency
exchange rates, government instability, and trade protectionism--and provides ideas on
how to overcome or prevent such obstacles from becoming trade barriers.
Remarkable change is the new reality of International Business. The accelerating crossborder flow of products, services, capital, ideas, technology and people are driving
businesses--large and small--to internationalise. International Business 1st Australasian
edition: the New Realities is a rigorous resource which motivates and prepares future
managers to operate in multi-national settings, by delivering a teaching system that
works. Based on the authors’ collective teaching and working experience–as well as
discussions with practitioners, students, and faculty staff—this is a complete teaching
and learning system where cases, exercises and management skill builders are
seamlessly integrated and matched to the topics in each chapter. Case studies from a
wide variety of markets relevant to Australasian businesses, including ASEAN countries
(e.g. Singapore, Malaysia, Indonesia) as well as China, India, Japan, South Korea,
Pakistan, Europe and the Middle East, provide a real-world perspective to theories and
examine the latest trends in international business. For undergraduate students
majoring in international business or post-graduate courses in international business.
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A new edition of the preeminent work on the permanent establishment (PE) is a major
event in tax law scholarship. Taking into account changes in judicial and administrative
practice as well as the Organisation for Economic Co-operation and Development’s
(OECD’s) and the United Nation’s (UN’s) work in the three decades since the first
edition, the present study brings the analysis up to date with the current internationally
accepted interpretation of PE. The analysis is based on more than 720 cases from
more than 20 countries, in addition to the OECD and UN model treaties and more than
630 books, articles, and official documents. The increased significance of the digital
economy has rendered the traditional concept of PE inadequate for the allocation of
taxing jurisdiction over the modern, mobile or digital international business. The
author’s in-depth analysis explains the legal elements of the PE principle with attention
to their continuing benefit and their shortcomings: criteria defining a PE- place of
business, location, right of use, duration, business connection, business activity,
ordinary course of business; evidence of a right of use to a place of business; business
activities included in the PE concept of the tax treaties; identification of projects offshore
and onshore; UN model treaty deviations from the OECD agency clause; distinction
between jurisdictions with significant natural resources and countries possessing the
capital, technology and know-how necessary to explore and exploit these resources;
and how policies in each country may erode the PE concept. The book provides many
synopses of court decisions and administrative rulings upon which the analysis is
based. In addition to cases previously published in law reports and other publications, a
number of unpublished decisions are included. A key word index makes it easy to find
what is needed in any particular matter. The PE principle, in one version or another, is
used in several thousand tax treaties in force today. This updated comprehensive study
reveals the obligations imposed through the use of PE in tax treaties and will continue
to be of immeasurable value to tax practitioners and scholars worldwide. In addition, the
discussion of whether the notion of PE is an appropriate criterion for taxing jurisdiction
in international fiscal law today provides authoritative and insightful food for thought.
"A publication by the U.S. Department of Commerce."

This text explores international business economics from a European
perspective, dealing not only within business in Europe but with the external
trading relationships of the EU and the position of European firms in a globalized
economy. An extensive website provides lecturers with support material. Also
available is a companion website with extra features to accompany the text,
please take a look by clicking below - http://www.palgrave.com/business/piggott/
A less-expensive grayscale paperback version is available. Search for ISBN
9781680923018. Business Law I Essentials is a brief introductory textbook
designed to meet the scope and sequence requirements of courses on Business
Law or the Legal Environment of Business. The concepts are presented in a
streamlined manner, and cover the key concepts necessary to establish a strong
foundation in the subject. The textbook follows a traditional approach to the study
of business law. Each chapter contains learning objectives, explanatory narrative
and concepts, references for further reading, and end-of-chapter questions.
Business Law I Essentials may need to be supplemented with additional content,
cases, or related materials, and is offered as a foundational resource that
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focuses on the baseline concepts, issues, and approaches.
Consumer needs and demands are constantly changing. Because of this,
marketing science and finance have their own concepts and theoretical
backgrounds for evaluating consumer-related challenges. However, examining
the function of finance with a marketing discipline can help to better understand
internal management processes and compete in today’s market. The Handbook
of Research on Decision-Making Techniques in Financial Marketing is a
collection of innovative research that integrates financial and marketing functions
to make better sense of the workplace environment and business-related
challenges. Different financial challenges are taken into consideration while many
of them are based on marketing theories such as agency theory, product life
cycle, and optimal consumer experience. While highlighting topics including
behavioral financing, corporate ethics, and Islamic banking, this book is ideally
designed for financiers, marketers, financial analysts, marketing strategists,
researchers, policymakers, government officials, academicians, students, and
industry professionals.
There is an ever-increasing emphasis on evidence-based medicine that is
distinguished by systematic crafting of the patient-centered research question,
detailed literature searches, and careful appraisal of the resulting evidence. The
consensus that ultimately emerges must then be applied in specific clinical
settings, and it is to this process that translational effectiveness analysis refers.
This portable and easy-to-use handbook is intended as a practical teaching guide
on translational effectiveness for students and clinicians. Specifically, it will serve
as a primer on patient-centered outcomes research methodology in the health
sciences and explain how to acquire and understand the fundamental data that
determine which reports are valued as the “best available” evidence. It presents
an accessible and readily intelligible set of principles which doctors, dentists,
nurses, and insurance carriers will be able to use in the process of health carerelated decision-making. ?
Written specifically for exporters and those without legal training, this book is an
introduction to the business laws of the European Union that need to be
understood by those operating outside the EU. It is a practical guide to the
regulatory and procedural issues that exporters and businesses need to be
aware of. While providing an overview of how the EU operates as a governing
body, the book addresses the key matters that exporters will face during their
business transactions. Topics covered include: • Direct export transactions to the
EU • Exporting via an agent or distributor • Customs laws and procedures •
Resolving international business disputes • How to establish a permanent
business presence within the EU The book uses case studies to illustrate how
these transaction types can be applied to real world business dealings. It is an
essential resource for anyone involved in international business with customers
in the European Union.
Dramatic changes are taking place in the world of international business as we
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move forward in the twenty first century. Increasing levels of international trade
and foreign direct investment, the growth of huge multinational corporations, and
the emergence of new centres of economic prosperity are all evident. Businesses
are faced with the challenge of having to survive and succeed in this competitive
environment. This book looks specifically at the question of how firms attain a
sustainable competitive advantage (SCA) in a global environment characterised
by above average levels of geographic scope, marketing convergence and crossnational interdependencies. This work will be of essential interest to academics
and researchers in the fields of international strategy and international business.
Re-issuing this successful book in its seventh edition the author starts with an
overview of basic marketing concepts and their applicability on an international
basis. It then covers each ingredient of the marketing mix and explores them in
relation to multinational markets. Each ingredient is studied in the light of the
fundamental question: ‘How far can it be standardised internationally or in a
research-based cluster of countries?’ Research, planning and organisation
problems receive particular attention. A whole chapter is devoted to ‘Creativity
and Innovation’ on a global scale.
Copyright: 6777ef13360c70635c42efee132dd3b3

Page 10/10

Copyright : www.treca.org

