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A trusted market leader, Guffey/Loewy's
ESSENTIALS OF BUSINESS COMMUNICATION,
10E presents a streamlined approach to business
communication that includes unparalleled learning
resources for instructors and students. ESSENTIALS
OF BUSINESS COMMUNICATION includes the
authoritative text and a self-teaching grammar and
mechanics handbook at the back of the text as well
as extraordinary print and digital exercises designed
to build grammar, punctuation, and writing skills. As
students learn basic writing skills, they are
encouraged to apply these skills to a variety of emails, memos, letters, reports, and resumes.
Redesigned, updated model documents and
extensively updated exercises and activities
introduce students to the latest business
communication practices. The latest edition of this
award-winning text features complete coverage of
social media communication, electronic messages,
and digital media to prepare students for workplace
communication success. Important Notice: Media
content referenced within the product description or
the product text may not be available in the ebook
version.
Comprehensive and accessible coverage of the
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study of conflict Managing Conflict Through
Communication helps students approach conflict
constructively and learn more positive conflict
management and resolution skills. Narratives and
case studies make the material accessible and
engaging to a diverse student audience. Discussion
questions and exercises throughout the text provide
a basis for classroom discussion and practical
applications of concepts. This text is available in a
variety of formats — print and digital. Check your
favorite digital provider for your eText, including
CourseSmart, Kindle, Nook, and more. Learning
Goals Upon completing this book, readers will be
able to: Exercise positive conflict management and
resolution skills Understand why communication is
essential to interpersonal relationships Question the
thoughts, feelings, and behaviors about conflict they
have experienced in the past 0205956262 /
9780205956265 Managing Conflict Through
Communication Plus MySearchLab with eText -Access Card Package Package consists of
0205239927 / 9780205239924 MySearchLab with
Pearson eText -- Valuepack Access Card
0205862136 / 9780205862139 Managing Conflict
through Communication 5/e
Prepare future managers to face the differences in
business communication across cultures. With the
globalization of the world economy, it is imperative
for current and future managers to be sensitive to
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the differences they will encounter in intercultural
communication. To help make readers aware of
these differences, Intercultural Business
Communication contains practical guidelines and
information on how to conduct negotiations across
countries, write business letters in different societies,
and includes the general “dos” and “don'ts” in
international business. The fifth edition contains new
cases, updated examples, and information from ten
newly published books and journal articles.
BUSINESS COMMUNICATION: PROCESS AND
PRODUCT, 8e, is designed to prepare students for
success in today's digital workplace. The textbook
presents the basics of communicating in the
workplace, using social media in a professional
environment, working in teams, becoming a good
listener, and presenting individual and team
presentations. Authors Mary Ellen Guffey and Dana
Loewy also offer a wealth of ideas for writing
resumes and cover letters, participating in
interviews, and completing follow-up activities.
Optional grammar coverage in each chapter,
including a comprehensive grammar guide in the
end-of-book appendix, helps students improve their
English language skills. Important Notice: Media
content referenced within the product description or
the product text may not be available in the ebook
version.
This book aims to present the results of research in
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the sphere of business language and culture, as well
as the experience of pedagogical staff and
practitioners concerned with broadly understood
business. The highly complex nature of
contemporary business environment, approached
from both the theoretical and practical standpoint,
does not cease to prove that research into business
studies cannot be dissociated from the cultural and
linguistic context. The chapters included in this book
were contributed by academics and practitioners
alike, which offers a balanced approach to the topic
and ensures high levels of diversity together with an
undeniable homogeneity. They were gathered with a
view to show various aspects of business language,
perceived both as a medium of communication and
as a subject of research and teaching. They are
concerned with business culture as well, including
business ethics and representations of business in
popular culture. Owing to its multidisciplinary
approach, the book presents a roadmap towards
successful functioning in business settings,
highlighting such issues as education for business
purposes, the study of language used in business
contexts, the aspects of cross-cultural
communication, as well as ethical behaviour based
upon different values in multicultural business
environments. Given its multifarious character, the
book surely appeals not only to academics, but also
to the interested laymen and students who wish to
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expand their knowledge of business studies and
related phenomena.
This new edition examines intercultural
communication in the workplace. Firmly grounded in
theory, it offers practical suggestions on how people
can develop cultural awareness and communication
skills. Fully updated with the latest research, this
makes an ideal core text.
This book provides the invaluable intercultural
knowledge to help you make a deal, sell your
product, or find a joint venture, no matter where your
business takes you.
The comprehensive how-to guide to preparing
students for the demands they’ll face on the job.
Dwyer thoroughly addresses the new-media skills
that employees are expected to have in today’s
business environment. Now titled Communication for
Business and the Professions: Strategies and Skills,
the fifth edition presents these technologies in the
context of proven communication strategies and
essential business English skills. With new and
updated content on social media and technology,
Dwyer provides comprehensive coverage of
communication strategies and skills by linking theory
and research with practical skills and examples.
Dwyer believes in expanding our knowledge of what
we can do to interact effectively and provides us with
working models to practise and refine how well we
do it. This edition continues to provide a solid
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background in communication, stimulate critical
thinking, and promote active learning through a
variety of features and activities.
Technology has become an integral part of our
everyday lives. This trend in ubiquitous technology
has also found its way into the learning process at
every level of education. The Handbook of Research
on Education and Technology in a Changing Society
offers an in-depth description of concepts related to
different areas, issues, and trends within education
and technological integration in modern society. This
handbook includes definitions and terms, as well as
explanations of concepts and processes regarding
the integration of technology into education.
Addressing all pertinent issues and concerns in
education and technology in our changing society
with a wide breadth of discussion, this handbook is
an essential collection for educators, academicians,
students, researchers, and librarians.
This text addresses the core issues and concerns of
intercultural communication by integrating three
different perspectives: the social psychological, the
interpretive, and the critical. The dialectical
framework, integrated throughout the book, is used
as a lens to examine the relationship of these
research traditions.
This is the eBook of the printed book and may not
include any media, website access codes, or print
supplements that may come packaged with the
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bound book. Intercultural Competence provides
students with the tools to succeed in today’s
intercultural world. Blending both the practical and
theoretical, this text offers students the requisite
knowledge, the appropriate motivations, and the
relevant skills to function competently with culturallydifferent others. The text provides a discussion of
important ethical and social issues relating to
intercultural communication and encourages
students to apply vivid examples that will prepare
them to interact better in intercultural relationships.
Learning Goals Upon completing this book, readers
will be able to: Appreciate the impact of cultural
patterns on intercultural communication Use both
practical and theoretical ideas to understand
intercultural communication competence Understand
some of the central contexts – in health, education,
business, and tourism – in which intercultural
communication occurs Discuss cultural identity and
the role of cultural biases Note: MySearchLab with
eText does not come automatically packaged with
this text. To purchase MySearchLab, please visit:
www.mysearchlab.com or you can purchase a
valuepack of the text + MySearchLab (at no
additional cost): ValuePack ISBN-10: 0205912044 /
ValuePack ISBN-13: 9780205912049
Intercultural Business CommunicationPearson
College Division
This book explains the subtle maneuvers of what
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researchers call “facework” and demonstrates the
vital role it plays in the success or failure of crosscultural interactions. Building on Geert Hofstede’s
seminal research on cultural dimensions, Merkin
synthesizes more recent research in business,
communication, cross-cultural psychology and
sociology to offer a model for better understanding
facework. Additionally, Merkin’s model shows how
particular communication strategies can facilitate
more successful cross-cultural interactions. The first
book of its kind to focus on the practical aspects of
employing face-saving, it is a needed text for
academics, students, and business professionals
negotiating with organizations from different cultures.
Communication Yearbook 21 reflects the rich
diversity of the field of communication, both in terms
of content areas and methods. The topics of the
eleven reviews range from interpersonal influence to
media practices and effects. The authors address
issues such as organizational democracy and
change, intercultural negotiation, journalism and
broadcasting practices, the management off crisis
and the relationship between media and the
presidency. The volume was originally published in
1998. In addressing these issues, narratives,
historical accounts and meta-analytic techniques are
employed.
Anne Gentle's "Conversation and Community" has
become the go-to reference for social media and
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technical communication. Her clear-eyed survey of
the social media landscape has been adopted by
many universities and is widely used by technical
communicators. Now, in this second edition, she has
updated and expanded her book, adding chapters on
building a content strategy, analyzing web
techniques, and developing an open source strategy.
With more interviews and case studies, this is your
guide to the new world of technical communication
and social media. Inside the Book Towards the
Future of Documentation Defining a Writer's Role
with the Social Web Community and Documentation
Commenting and Connecting with Users Wikis as
Documentation Systems Finding Your Voice Content
Strategy for Community Documentation NEW
Chapter Analyzing and Measuring Web Techniques
NEW Chapter Open Source Documentation NEW
Chapter Concepts and Tools of the Social Web
Glossary, Expanded Bibliography, and Index
"One of the best textbooks in intercultural
communication for undergraduate students" —Mo
Bahk, California State University, San Bernardino
How does the Syrian refugee crisis, the election of
Donald Trump, and the global rise of nationalism
affect our ability to communicate and function across
cultures? The highly anticipated Ninth Edition of An
Introduction to Intercultural Communication prepares
today’s students to successfully navigate our
increasingly global community by integrating major
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current events into essential communication skills
and concepts. To spark student interest, awardwinning professor and best-selling author Fred E.
Jandt offers unique insights into intercultural
communication, at home and abroad, through an
emphasis on history, culture, and popular media.
Each chapter integrates material on social media, as
well as extensive new examples from recent
international news and events. Throughout the text,
Jandt reinforces the important roles that our own
stories, personal experiences, and self-reflection
play in building our intercultural understanding and
competence. Give your students the SAGE edge!
SAGE edge offers a robust online environment
featuring an impressive array of free tools and
resources for review, study, and further exploration,
keeping both instructors and students on the cutting
edge of teaching and learning. Learn more at
edge.sagepub.com/jandt9e.
The Business Communication field is at a
crossroads as communication technologies are
reshaping how people communicate in the
workplace. "Business Communication: Developing
Leaders for a Networked World," by Peter Cardon,
puts students at the center of business
communication through the author's unique focus on
credibility woven throughout the textbook chapters,
forward looking vision built on traditional concepts,
and practitioner and case-based approach. Students
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are more likely to read and reflect on the text, and
are better positioned to understand the essentials of
efficient and effective business communication,
thereby transforming them into leaders for a
networked world.
In the fully updated Seventh Edition of Intercultural
Communication: A Contextual Approach, bestselling
author James W. Neuliep provides a clear contextual
model (visually depicted by a series of concentric
circles) for examining communication within cultural,
microcultural, environmental, sociorelational, and
perceptual contexts. Students are first introduced to
the broadest context—the cultural component of the
model—and progress chapter by chapter through the
model to the most specific dimensions of
communication. Each chapter focuses on one
context and explores the combination of factors
within that context, including setting, situation, and
circumstances. Highlighting values, ethnicity,
physical geography, and attitudes, the book
examines means of interaction, including body
language, eye contact, and exchange of words, as
well as the stages of relationships, cross-cultural
management, intercultural conflict, and culture
shock.
Real Communication uses stories from real people
and the world around us to present the best and
most lively introduction to communication concepts.
Professors and students alike have fallen in love with
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Real Communication’s down-to-earth writing style,
its coverage of research, and its wealth of learning
and teaching tools. They also appreciate how Real
Communication strives to weave the discipline’s
different strands together with the CONNECT feature
that shows students how concepts work and apply
across interpersonal, small group, and public
speaking contexts. The Second Edition is even
better with a broader array of engaging examples,
new coverage of hot topics in the field like
Intercultural and mediated communication, plus a
public speaking unit honed to provide the essential
information students need for this fast-paced course.
Whether you want a traditional paperback, an eBook — online or downloadable to a device — a
looseleaf edition, or the book within the new
HumanCommClass, Real Communication has an
option for you. Read the preface.
The Dynamics of Intercultural Communication
provides a comprehensive introduction to
intercultural communication that utilizes a
combination of approaches. An interpersonal skills
approach shows students how to improve their
communication effectiveness, and a persuasive
approach provides strategies, theories, and methods
for understanding task and relationship
development.
The Global Intercultural Communication Reader is
the first anthology to take a distinctly non-Eurocentric
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approach to the study of culture and communication.
In this expanded second edition, editors Molefi Kete
Asante, Yoshitaka Miike, and Jing Yin bring together
thirty-two essential readings for students of crosscultural, intercultural, and international
communication. This stand-out collection aims to
broaden and deepen the scope of the field by
placing an emphasis on diversity, including work
from authors across the globe examining the
processes and politics of intercultural communication
from critical, historical, and indigenous perspectives.
The collection covers a wide range of topics: the
emergence and evolution of the field; issues and
challenges in cross-cultural and intercultural inquiry;
cultural wisdom and communication practices in
context; identity and intercultural competence in a
multicultural society; the effects of globalization; and
ethical considerations. Many readings first appeared
outside the mainstream Western academy and offer
diverse theoretical lenses on culture and
communication practices in the world community.
Organized into five themed sections for easy
classroom use, The Global Intercultural
Communication Reader includes a detailed
bibliography that will be a crucial resource for today's
students of intercultural communication.
This text covers foundations of business communication,
the writing process, brief messages, reports and oral
presentations, and employment messages. Learning
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features include on-the-job vignettes, Web links, profiles
of business communication professionals, and many
sample documents for analysis an
Successful Nonverbal Communication: Principles and
Applications demonstrates how knowledge of nonverbal
messages can affect successful communication in the
real world. This extensive revision describes nonverbal
cues and their desirable and non-desirable functions
while offering original tests for measuring and developing
nonverbal communication skills. This text draws students
into the material through helpful applications of the latest
nonverbal communication research and through current
examples of celebrities, sports and politicians. Significant
updates are found in the chapters on tactile
communication, personal appearance, political debates,
intercultural communication and virtual contexts. The
highlight of this rewrite is the cutting-edge scholarship
that is seamlessly interwoven throughout the text.
The new Southern African edition of this popular
introductory textbook offers students a practical and
accessible framework for developing their intercultural
communication skills. It provides a global perspective on
intercultural communication while allowing students to
contextualize their knowledge with relevant examples,
applications and perspectives. Recognizing that students
in Southern Africa come from diverse cultural, ethnic and
linguistic backgrounds, Experiencing Intercultural
Communication provides discussion of issues and
perspectives they can apply to everyday life and to
broader contexts. For instance, the book looks at the
challenges posed by numerous native languages in
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schools and healthcare settings; it explores the
opportunities for and barriers to building intercultural
relationships in post-Apartheid South Africa; and it
considers the impact of globalization and the
communication of Western paradigms of modernization
and development.
Deception is omnipresent throughout the evolution of life,
inseparable from the development of various modes of
communication. By effectively manipulating the behavior
of others, apparently by taking advantage of recipients’
own rules, communicators are able to gain an advantage
while negotiating meaning in a cross-cultural
environment. Even though much research related to
deceptive behavior and its detection has been conducted
in recent years, little of it has concentrated on deception
outside of a North American context. This monograph
addresses that lacuna. Consistently, most research on
deception has examined face-to-face verbal
communication and ignored computer-mediated
communication. In response, this book also provides
detailed insights into how computer-mediated
communication and adopted cultural values affect
deceptive communication and deception detection
across cultures, namely in Poland and the USA. It
focuses on discussing theories about why cues to
deception exist, theories specific to verbal cues to
deception, and theories about computer mediation in
communication. The book also proposes a research
model postulating relationships between computermediated communication media, cue detection, media
familiarity, national culture, espoused cultural values,
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veracity judgment success, and deceptive
communicative behavior.
Traditionally, management theories have taken a
psychological approach to leadership, often assuming
that it is a personality trait located within an individual. In
contrast, the discursive approach to leadership, which is
the focus of this book, assumes that leadership is
created through communication practices. As a leader,
this book will provide you with an in-depth look at an
emerging approach to the study of business leadership
that focuses on language as a vehicle for communicating
leadership. The authors explore a new definition of
leadership as the expression of ideas in talk or in action
that are recognized by others as capable of progressing
tasks or solving problems. The practical implication of
this view of leadership suggests that leaders must
constantly enact and communicate their relationship to
their followers in such a way as to be recognized by
them as a leader. Inside, you and future leaders will
learn how to approach leadership more effectively as a
communication practice that involves and depends upon
the response of potential followers.
Intercultural Business Communication, Third Edition,
offers practical advice for students and businesspeople
competing in a global economy. The essentials of
international and intercultural communication are
supplemented with chapter objectives, key terms,
questions and cases for discussion, and activities.
Additional information included about ethics, religious
influences, the role of women in international business,
and information that reflects changes in laws and trade
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agreements. Expanded country-specific information so
that students have a broader knowledge of life in specific
cultures. Countries highlighted are those with which the
United States does a majority of its international trade.
In this book you will learn what communication is, what is
different about communicating in an intercultural context
and why that is the case. This will increase your
awareness of what is really going on when using English
in your particular intercultural business context. You will
also learn how to get your opinions across clearly and
concisely ev.
This popular text addresses the core issues and
concerns of intercultural communication by integrating
three different perspectives: the social psychological, the
interpretive, and the critical. The dialectical framework,
integrated throughout the book, is used as a lens to
examine the relationship of these research traditions.
This text is unique in its emphasis on the importance of
histories, popular culture, and identities. The new edition
features expanded discussion on globalization, computermediated technologies, and the role of religion in global
and domestic contexts and how they relate to
intercultural communication.
Intercultural Communication in the Global Workplace, 5e
by Beamer and Varner addresses the issues of culture
and communication within the context of international
business. The text provides examples of how cultural
values and practices impact business communication.
The authors explore the relationships among the cultural
environments of the firm and the structure of the firm.
They examine how companies and individuals
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communicate, and concentrate on the underlying cultural
reasons for behavior. This approach helps readers
develop an ability to work successfully within an
environment of cultural diversity both at home and
abroad.
BUSINESS COMMUNICATION: PROCESS AND
PRODUCT, 9E prepares readers for success in today's
digital workplace. This book introduces the basics of
communicating effectively in the workplace, using social
media in a professional environment, working in teams,
becoming a good listener, and developing individual and
team presentations. Authors Mary Ellen Guffey and
Dana Loewy also offer a wealth of ideas for writing
resumes and cover letters, participating in interviews,
and completing follow-up activities. Optional grammar
coverage in each chapter, including a comprehensive
grammar guide in the end-of-book appendix, helps
readers improve critical English language skills.
Important Notice: Media content referenced within the
product description or the product text may not be
available in the ebook version.
The Practice of Foreign Language Teaching: Theories
and Applications is a collection of essays which will
appeal to teachers of modern languages no matter the
level of instruction. The volume analyzes the concepts of
foreign language education and multicultural
competence, including the notion of the intercultural
speaker. It also discusses the ways in which language
education policy develops, by comparing the theories
and purposes of foreign language education. The essays
collected here highlight the various different methods
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and approaches in language teaching, and introduce
more experienced teachers to new approaches and
teaching ideas. The book will also provide language
instructors with the theoretical background and practical
solutions they need to decide which approaches,
materials, and resources can and should be used in their
L2 classrooms.
This eye-opening reader explores how communication
values and styles can be similar or different for members
of various cultures and communities. INTERCULTURAL
COMMUNICATION: A READER focuses on practical
strategies you can use to communicate more effectively
in a variety of contexts, including interpersonal, rhetoric,
group, business, education, health care, and
organizational. This broad-based, highly engaging
reader, compiled by the authors who defined the course,
includes a balanced selection of articles-some
commissioned solely for this text-that discusses the
classic ideas that laid the groundwork for this field, as
well as the latest research and ideas. Material is
presented in such a way that you can read, understand,
and then apply course concepts to your own life.
Important Notice: Media content referenced within the
product description or the product text may not be
available in the ebook version.
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