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ALERT: Before you purchase, check with your instructor or review your course
syllabus to ensure that you select the correct ISBN. Several versions of
Pearson's MyLab & Mastering products exist for each title, including customized
versions for individual schools, and registrations are not transferable. In addition,
you may need a CourseID, provided by your instructor, to register for and use
Pearson's MyLab & Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when purchasing or renting
from companies other than Pearson; check with the seller before completing your
purchase. Used or rental books If you rent or purchase a used book with an
access code, the access code may have been redeemed previously and you may
have to purchase a new access code. Access codes Access codes that are
purchased from sellers other than Pearson carry a higher risk of being either the
wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Examine advertising and promotions through the lens of integrated
marketing communications. The carefully integrated approach of this text blends
advertising, promotions, and marketing communications together, providing
readers with the information they need to understand the process and benefits of
successful IMC campaigns. The fifth edition brings the material to life by
incorporating professional perspectives and real-world campaign stories
throughout the text.
Integrated advertising and marketing communications taught through real-life
application Integrated Advertising, Promotion, and Marketing Communications
speaks to an evolved definition of integrated marketing and teaches students
how to effectively communicate in the business world. It champions the
importance of integrating all marketing communications and helps students
understand how communications are produced and transmitted. This text covers
advertising and promotions, the role of social media, blogs, mobile messaging,
and other marketing tactics. To help students retain ideas, each chapter includes
tools that allow students to apply concepts to real-¿life situations. The 8th Edition
includes extensive analysis of social media, Internet blogs, and mobile helping
students understand the vital links marketers use to connect with consumers.
Now in its third edition, this comprehensive text offers a classroom-tested, step-
by-step approach to the creative processes and strategies for effective integrated
marketing communication (IMC). Blakeman covers key areas, from marketing
plans, branding/positioning, and creative briefs to copywriting, design, and
considerations for each major media format. Throughout, she explores visual and
verbal tactics, along with the use of business theory and practices, and how
these affect the development of the creative message. This user-friendly
introduction walks students through the varied strands of IMC, including
advertising, PR, direct marketing, and sales promotion, in a concise and logical
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fashion.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts,
persons, places, and events from the textbook are included. Cram101 Just the
FACTS101 studyguides give all of the outlines, highlights, notes, and quizzes for
your textbook with optional online comprehensive practice tests. Only Cram101 is
Textbook Specific. Accompanys: 9780131866225 .
ALERT: Before you purchase, check with your instructor or review your course
syllabus to ensure that you select the correct ISBN. Several versions of
Pearson's MyLab & Mastering products exist for each title, including customized
versions for individual schools, and registrations are not transferable. In addition,
you may need a CourseID, provided by your instructor, to register for and use
Pearson's MyLab & Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when purchasing or renting
from companies other than Pearson; check with the seller before completing your
purchase. Used or rental books If you rent or purchase a used book with an
access code, the access code may have been redeemed previously and you may
have to purchase a new access code. Access codes Access codes that are
purchased from sellers other than Pearson carry a higher risk of being either the
wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Directed primarily toward undergraduate Marketing
college/university majors, this text also provides practical content to current and
aspiring industry professionals. The carefully integrated approach of this text
blends advertising, promotions, and marketing communications together,
providing readers with the information they need to understand the process and
benefits of successful IMC campaigns. 0133131017 / 9780133131017 Integrated
Advertising, Promotion, and Marketing Communications Plus NEW
MyMarketingLab with Pearson eText -- Access Card Package Package consists
of 0133112934 / 9780133112931 NEW MyMarketingLab with Pearson eText --
Standalone Access Card -- 0133126242 / 9780133126242 Integrated
Advertising, Promotion, and Marketing Communications
For undergraduate Advertising and Integrated Marketing Communication
courses. A Modern Guide to Integrated Marketing Communications Integrated
Advertising, Promotion, and Marketing Communications speaks to an evolved
definition of integrated marketing and teaches students (of marketing or
otherwise) how to effectively communicate in the business world. This text covers
advertising and promotions, but also the role of social media, blogs, mobile
messaging, and other marketing tactics. As marketing has evolved to include
more stealth approaches, so has the text. To help students retain ideas, each
chapter includes tools that allow them to apply concepts to real-life situations.
The new Seventh Edition includes end-of-chapter blog exercises; links to articles,
videos and social media; and new interviews with advertising professionals. Plus,
with MyMarketingLab, students have access to interactive tools to help guide
them through the entire promotional process. MyMarketingLab is an online
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homework, tutorial, and assessment product designed to personalize learning
and improve results. With a wide range of interactive, engaging, and assignable
activities, students are encouraged to actively learn and retain tough course
concepts. Please note that the product you are purchasing does not include
MyMarketingLab. MyMarketingLab Join over 11 million students benefiting from
Pearson MyLabs. This title can be supported by MyMarketingLab, an online
homework and tutorial system designed to test and build your understanding.
Would you like to use the power of MyMarketingLab to accelerate your learning?
You need both an access card and a course ID to access MyMarketingLab.
These are the steps you need to take: 1. Make sure that your lecturer is already
using the system Ask your lecturer before purchasing a MyLab product as you
will need a course ID from them before you can gain access to the system. 2.
Check whether an access card has been included with the book at a reduced
cost If it has, it will be on the inside back cover of the book. 3. If you have a
course ID but no access code, you can benefit from MyMarketingLab at a
reduced price by purchasing a pack containing a copy of the book and an access
code for MyMarketingLab (ISBN:9781292093741) 4. If your lecturer is using the
MyLab and you would like to purchase the product... Go to
www.MyMarketingLab.com to buy access to this interactive study programme.
For educator access, contact your Pearson representative. To find out who your
Pearson representative is, visit www.pearsoned.co.uk/replocator
NOTE: Before purchasing, check with your instructor to ensure you select the correct ISBN.
Several versions of Pearson's MyLab & Mastering products exist for each title, and
registrations are not transferable. To register for and use Pearson's MyLab & Mastering
products, you may also need a Course ID, which your instructor will provide. Used books,
rentals, and purchases made outside of Pearson If purchasing or renting from companies other
than Pearson, the access codes for Pearson's MyLab & Mastering products may not be
included, may be incorrect, or may be previously redeemed. Check with the seller before
completing your purchase. A Modern Guide to Integrated Marketing Communications
Integrated Advertising, Promotion, and Marketing Communications speaks to an evolved
definition of integrated marketing and teaches students (of marketing or otherwise) how to
effectively communicate in the business world. This text covers advertising and promotions,
but also the role of social media, blogs, mobile messaging, and other marketing tactics. As
marketing has evolved to include more stealth approaches, so has the text. To help students
retain ideas, each chapter includes tools that allow them to apply concepts to real-life
situations. The new Seventh Edition includes end-of-chapter blog exercises; links to articles,
videos and social media; and new interviews with advertising professionals. Plus, with
MyMarketingLab, students have access to interactive tools to help guide them through the
entire promotional process. Personalize Learning with MyMarketingLab MyMarketingLab is an
online homework, tutorial, and assessment program designed to work with this text to engage
students and improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts. 0133973115 / 9780133973112
Integrated Advertising, Promotion, and Marketing Communications Plus MyMarketingLab with
Pearson eText -- Access Card Package, 7/e This package consists of: 0133866335 /
9780133866339 Integrated Advertising, Promotion, and Marketing Communications , 7e

Page 3/10



Get Free Integrated Advertising Promotion And Marketing Communications
6th Edition

0133866971 / 9780133866971 MyMarketingLab with Pearson eText -- Standalone Access
Card -- for Integrated Advertising, Promotion, and Marketing Communications
The eighth edition of Shimp's market-leading INTEGRATED MARKETING
COMMUNICATIONS IN ADVERTISING AND PROMOTION, International Edition fully
integrates all aspects of marketing communication. While continuing to focus on the time
honored IMC methods, the text reflects new academic literature and practitioner developments
in the field. Some reorganization along with comprehensive treatment on the fundamentals of
advertising and promotion are the focus of the revision. Changes include earlier coverage of
new brands (ch. 3), the latest in various forms of Internet advertising (ch. 13), a new chapter
(18) on PR and word-of-mouth management, and expanded coverage environmental issues
regarding global warming and sustainability in a newly-organized ethics chapter (21).
Integrated Advertising, Promotion, and Marketing CommunicationsPearson College Division
ADVERTISING AND INTEGRATED BRAND PROMOTION, FOURTH EDITION is highly visual
and provides an integrated learning experience for the student. The new edition continues the
tradition of delivering a solid understanding of advertising strategy, through a clearly written
text as well as through the most contemporary ads. The table of contents follows the same
process as an advertising agency. Like other aspects of business, good advertising is the
result of hard work and careful planning. The new edition of Advertising and Integrated Brand
Promotion illustrates how to best accomplish this.
For advertising courses. Integrated advertising and marketing communications taught through
real-life application Integrated Advertising, Promotion, and Marketing Communications speaks
to an evolved definition of integrated marketing and teaches students how to effectively
communicate in the business world. It champions the importance of integrating all marketing
communications and helps students understand how communications are produced and
transmitted. This text covers advertising and promotions, the role of social media, blogs,
mobile messaging, and other marketing tactics. To help students retain ideas, each chapter
includes tools that allow students to apply concepts to real-life situations. The 8th Edition
includes extensive analysis of social media, Internet blogs, and mobile helping students
understand the vital links marketers use to connect with consumers. Pearson MyLab Marketing
not included. Students, if MyLab is a recommended/mandatory component of the course,
please ask your instructor for the correct ISBN and course ID. MyLab should only be
purchased when required by an instructor. Instructors, contact your Pearson rep for more
information. MyLab is an online homework, tutorial, and assessment product designed to
personalize learning and improve results. With a wide range of interactive, engaging, and
assignable activities, students are encouraged to actively learn and retain tough course
concepts.
An instructor's CD-ROM contains ads from the book, additional ads, video clips, TV
commercials, audio clips, and hot links to the Internet.
This book is an up-to-date resource that shows students how to achieve their
marketing objectives through a campaign that coordinates marketing, advertising,
and promotion. It provides essential information about planning, implementing,
and assessing a comprehensive marketing plan to help students appreciate
integrated marketing communications as a business strategy. The author
describes the processes and considerations needed to appeal to consumers,
identifying how geographic segmentation, timing, competitive environments, and
cost contribute to planning. He considers the integration of digital technology,
such as social media platforms and mobile apps, and how these can be used for
advertising, sales promotion, and public relations. The book’s concise, easy to
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read explanation of marketing components and their interconnected relationships
is solidified by a series of visual summaries as well as examples and useful
demonstrations. Students are given the opportunity to prepare their own
integrated marketing communication plan based on consumer, product, and
market research along with original creative materials and media spreadsheets.
Students of marketing communication, advertising and promotion, and digital
marketing will love this book’s abbreviated, but thorough format. An interactive
companion website rounds out a stellar set of features that encourage quick
understanding, participation, and utilization of IMC concepts.
For courses in Advertising. Integrated advertising and marketing communications
taught through real-life application Integrated Advertising, Promotion, and
Marketing Communications speaks to an evolved definition of integrated
marketing and teaches you how to effectively communicate in the business
world. It champions the importance of integrating all marketing communications
and helps you understand how communications are produced and transmitted.
This text covers advertising and promotions, the role of social media, blogs,
mobile messaging, and other marketing tactics. To help you retain ideas, each
chapter includes tools that allow you to apply concepts to real- life situations. The
8th Edition includes extensive analysis of social media, Internet blogs, and
mobile helping you understand the vital links marketers use to connect with
consumers. Also available with MyMarketingLab MyMarketingLab is an online
homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students
practice what they learn, test their understanding, and pursue a personalized
study plan that helps them better absorb course material and understand difficult
concepts. Note: You are purchasing a standalone product; MyLab & Mastering
does not come packaged with this content. Students, if interested in purchasing
this title with MyLab & Mastering, ask your instructor for the correct package
ISBN and Course ID. Instructors, contact your Pearson representative for more
information. If you would like to purchase both the physical text and MyLab &
Mastering, search for: 0134641701 / 9780134641706 Integrated Advertising,
Promotion, and Marketing Communications Plus MyMarketingLab with Pearson
eText -- Access Card Package, 8/e Package consists of: 0134450639 /
9780134450636 MyMarketingLab with Pearson eText -- Access Card -- for
Integrated Advertising, Promotion, and Marketing Communications 0134484134 /
9780134484136 Integrated Advertising, Promotion, and Marketing
Communications "
ADVERTISING, PROMOTION, AND OTHER ASPECTS OF INTEGRATED
MARKETING COMMUNICATIONS integrates all aspects of marketing
communication. Complete with updates on new literature and practioner
developments, this text offers a comprehensive treatment on the fundamentals of
advertising and promotion. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
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NOTE: You are purchasing a standalone product; MasteringA&P does not come
packaged with this content. If you would like to purchase both the physical text
and MasteringA&P search for ISBN-10: 0133973115/ISBN-13: 9780133973112 .
That package includes ISBN-10: 0133866335/ISBN-13: 9780133866339 and
ISBN-10: 0133866971/ISBN-13: 9780133866971. A Modern Guide to Integrated
Marketing Communications Integrated Advertising, Promotion, and Marketing
Communications speaks to an evolved definition of integrated marketing and
teaches students (of marketing or otherwise) how to effectively communicate in
the business world. This text covers advertising and promotions, but also the role
of social media, blogs, mobile messaging, and other marketing tactics. As
marketing has evolved to include more stealth approaches, so has the text. To
help students retain ideas, each chapter includes tools that allow them to apply
concepts to real-life situations. The new Seventh Edition includes end-of-chapter
blog exercises; links to articles, videos and social media; and new interviews with
advertising professionals. Plus, with MyMarketingLab, students have access to
interactive tools to help guide them through the entire promotional process. Also
available with MyMarketingLab MyMarketingLab is an online homework, tutorial,
and assessment program designed to work with this text to engage students and
improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps
them better absorb course material and understand difficult concepts.
"This book educates readers on how to meet online advertising and Internet
marketing challenges for both present and future tactics"--Provided by publisher.
NOTE: You are purchasing a standalone product; MasteringA&P does not come
packaged with this content. If you would like to purchase both the physical text
and MasteringA&P search for ISBN-10: 0133973115/ISBN-13: 9780133973112.
That package includes ISBN-10: 0133866335/ISBN-13: 9780133866339 and
ISBN-10: 0133866971/ISBN-13: 9780133866971. A Modern Guide to Integrated
Marketing Communications"Integrated Advertising, Promotion, and Marketing
Communications" speaks to an evolved definition of integrated marketing and
teaches students (of marketing or otherwise) how to effectively communicate in
the business world. This text covers advertising and promotions, but also the role
of social media, blogs, mobile messaging, and other marketing tactics. As
marketing has evolved to include more stealth approaches, so has the text. To
help students retain ideas, each chapter includes tools that allow them to apply
concepts to real-life situations. The new Seventh Edition includes end-of-chapter
blog exercises; links to articles, videos and social media; and new interviews with
advertising professionals. Plus, with MyMarketingLab, students have access to
interactive tools to help guide them through the entire promotional process. Also
available with MyMarketingLabMyMarketingLab is an online homework, tutorial,
and assessment program designed to work with this text to engage students and
improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps
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them better absorb course material and understand difficult concepts.
For courses in Advertising. Integrated advertising and marketing communications
taught through real-life application Integrated Advertising, Promotion, and
Marketing Communications speaks to an evolved definition of integrated
marketing and teaches you how to effectively communicate in the business
world. It champions the importance of integrating all marketing communications
and helps you understand how communications are produced and transmitted.
This text covers advertising and promotions, the role of social media, blogs,
mobile messaging, and other marketing tactics. To help you retain ideas, each
chapter includes tools that allow you to apply concepts to real-¿life situations.
The 8th Edition includes extensive analysis of social media, Internet blogs, and
mobile helping you understand the vital links marketers use to connect with
consumers. Also available with MyLab Marketing MyLab™ Marketing is an online
homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students
practice what they learn, test their understanding, and pursue a personalized
study plan that helps them better absorb course material and understand difficult
concepts. Note: You are purchasing a standalone product; MyLab Marketing
does not come packaged with this content. Students, if interested in purchasing
this title with MyLab Marketing, ask your instructor for the correct package ISBN
and Course ID. Instructors, contact your Pearson representative for more
information. If you would like to purchase both the physical text and MyLab
Marketing, search for: 0134641701 / 9780134641706 Integrated Advertising,
Promotion, and Marketing Communications Plus MyLab Marketing with Pearson
eText -- Access Card Package, 8/e Package consists of: 0134450639 /
9780134450636 MyLab Marketing with Pearson eText -- Access Card -- for
Integrated Advertising, Promotion, and Marketing Communications 0134484134 /
9780134484136 Integrated Advertising, Promotion, and Marketing
Communications
'Bridges the academic gap between textbook and leading edge marketing
thinking. It has been substantially revised and is particularly strong on electronic
media and their current marketing usage' - Ros Masterson, De Montfort
University, Leicester, UK 'Lucid, insightful, an inspiration for even more creative
communications and a treat for the mind. A must read for all wanting to better
understand advertising and promotions' - Leslie de Chernatony Professor of
Brand Marketing, Università della Svizzera Italiana, Lugano, Switzerland and
Aston Business School, UK The eagerly-awaited Second Edition of Advertising
and Promotion continues to provide a highly readable and authoritative
introduction to the key concepts and issues for the study of advertising and
promotional communication in a global context. NEW to this edition: - A stronger
focus on integrated marketing communications and the promotional mix,
including PR and personal selling. - Expanded coverage of contemporary topics,
including: integrating e-marketing, Web 2.0, mobile advertising, sponsorship,
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branding, direct marketing, ethics, and social responsibility and regulation. - A
focus on the implications for advertising of the continuing changes in the media
infrastructure and the new media funding models emerging as a result. - A
companion website including a full instructors' manual for lecturers, including
PowerPoint slides and extra case studies, and access to full-text journal articles
for students (www.sagepub.co.uk/hackley) Packed with case studies and first-
hand examples gathered from leading international advertising agencies, Chris
Hackley succeeds in providing a lively and stimulating guide to the rapidly
evolving advertising environment.
For courses in advertising. A study of integrated marketing communications
taught through real-life application Integrated Advertising, Promotion, and
Marketing Communications, 9th Edition speaks to an evolved definition of
integrated marketing and teaches students how to effectively communicate in the
business world. It champions the importance of weaving together all marketing
activities into one clear message and voice, and helps students understand how
communications are produced and transmitted. The text explores advertising and
promotions, and the roles of social media, mobile messaging, and other
marketing tactics to effectively reach consumers. With added tools to help
learners apply concepts to real-life situations, students will understand the vital
links marketers use to connect and interact with customers.
Through carefully constructed pedagogy, exciting industry profiles and cases, a
strong Canadian focus, and robust companion website Integrated Advertising,
Promotion, and Marketing Communications is an invaluable resource for today's
marketing students.
Using a hands-on approach, this text shows students how to develop a complete
integrated marketing communications programme.
"A readable and absorbing account of what advertising people try to achieve
(whether or not they know quite how or why), grounded in Chris Hackley's real
and recent acquaintance with the practicalities of advertising, as well as its
principles.... He minimises the inevitable jargon of linguistics and communication
theory. His own language is always accurate and clear, and often engaging. The
well managed flow from chapter to chapter sustains interest and enjoyment. I
read the book from cover to cover in one sitting." - INTERNATIONAL JOURNAL
OF ADVERTISING "Professor Hackley's book provides a timely reminder to
student and practitioner alike that advertising continues to play a key role in the
successful planning and implementation of marketing communications.
Underpinned by a series of topical and often thought-provoking illustrations, this
work not only explains how advertising is developed, but also presents the
discipline in the wider context of socio-cultural and linguistic research. Working
from a practical advertising management basis, the text raises some key issues
for advertising as focus for academic and intellectual study." - Chris Blackburn,
The Business School, Oxford Brookes University, formerly Account Director at
Foote, Cone & Belding, Leagas Delaney and Boase Massimi Pollitt "Dr Hackley
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has an uncommon approach to advertising. His book combines the abstract
theory of advertising and its effects with a hard-nosed practical approach. It is a
guide to understanding and appreciating advertising and a way to understand
how and why advertising works or why it does not. I think that this book is a fine
text for students. Even more, it deserves to be read by advertising practitioners."
- Arthur J. Kover, former editor of the Journal of Advertising Research,
Management Fellow at the Yale School of Management Advertising and
Promotion is not only a detailed and insightful account of how advertising is
created; the book also explains how advertising comes to cast its all-enveloping
shadow over contemporary consumer culture. Many case examples drawn from
major international campaigns are used to illustrate the power of advertising to
portray brand `personalities' in terms that resonate with consumers across many
cultures. It contains detailed coverage of the major areas of advertising and
marketing communications but it is not a simplistic treatment. Advertising and
Promotion takes a novel intellectual approach and draws on concepts from the
wider humanities and social sciences to cast fresh light on an over-familiar
subject matter. It uniquely combines detailed case information, current research
and lively topical issues to offer an authoritative and comprehensive account of
advertising's pre-eminent role in contemporary marketing communications. It is
an advanced student text, a reflective practitioner's handbook and an insightful
account for the general reader.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places,
and events from the textbook are included. Cram101 Just the FACTS101 studyguides give all
of the outlines, highlights, notes, and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanys:
9780132538961 .
For courses in Advertising. Integrated advertising and marketing communications taught
through real-life application Integrated Advertising, Promotion, and Marketing Communications
speaks to an evolved definition of integrated marketing and teaches you how to effectively
communicate in the business world. It champions the importance of integrating all marketing
communications and helps you understand how communications are produced and
transmitted. This text covers advertising and promotions, the role of social media, blogs,
mobile messaging, and other marketing tactics. To help you retain ideas, each chapter
includes tools that allow you to apply concepts to real-¿life situations. The 8th Edition includes
extensive analysis of social media, Internet blogs, and mobile helping you understand the vital
links marketers use to connect with consumers. Reach every student by pairing this text with
MyLab Marketing MyLab(TM) Marketing is an online homework, tutorial, and assessment
program designed to work with this text to engage students and improve results. Within its
structured environment, students practice what they learn, test their understanding, and pursue
a personalized study plan that helps them better absorb course material and understand
difficult concepts.
Market-leading ADVERTISING, PROMOTION, AND OTHER ASPECTS OF INTEGRATED
MARKETING COMMUNICATIONS, 9th Edition discusses all aspects of marketing
communications, from time-honored methods to the newest developments in the field.
Comprehensive treatment of the fundamentals focuses on advertising and promotion, including
planning, branding, media buying, sales, public relations, and much more. Emerging topics get
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special attention in this edition, such as the enormous popularity of social media outlets, online
and digital practices, viral communications, and personal selling, along with all of their effects
on traditional marketing. Revised to make ADVERTISING, PROMOTION, AND OTHER
ASPECTS OF INTEGRATED MARKETING COMMUNICATIONS, 9th Edition the most current
I.M.C. text on the market, chapters address must-know changes to environmental, regulatory,
and ethical issues, as well as Marcom insights, place-based applications, privacy, global
marketing, and of course, memorable advertising campaigns. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
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