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InfoWorld is targeted to Senior IT professionals.
Content is segmented into Channels and Topic
Centers. InfoWorld also celebrates people,
companies, and projects.
Packed with real-life examples of business decisions
gone awry, the 8th Edition of BUSINESS ETHICS:
CASE STUDIES AND SELECTED READINGS
explores the complex issues of business ethics from
the leaders' perspectives. This best-selling text offers
a rare collection of readings which examines the
business decision-making processes of many types
of leaders, while revealing some of the common
factors that push them over ethical lines they might
not otherwise cross. A combination of short and long
cases, readings, hypothetical situations, and current
ethical dilemmas, BUSINESS ETHICS: CASE
STUDIES AND SELECTED READINGS provides a
stimulating and thorough basis for evaluating
business ethics, and encourages stronger values in
future business leaders. Important Notice: Media
content referenced within the product description or
the product text may not be available in the ebook
version.
Traditionally, company leaders develop a business
strategy based on bottom lines and profit margins,
then hire an ad agency to back up that strategy with
creative advertising. But history shows that some of
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the most effective branding campaigns are born
when companies work with ad agencies to develop a
business strategy that has a big, creative idea at its
heart-what CEO of Euro RSCG Bob Schmetterer
calls the Creative Business Idea. In Leap, Bob
Schmetterer shows advertisers how to combine
advertising creativity and bottom-line realities to
develop winning business strategies and winning ad
campaigns. He analyzes some of the most creative
business ideas in history, showing how successful
advertising and marketing strategies do more than
simply communicate the brand-they define it.
Advertisers know how to create demand for an
existing brand, but Schmetterer argues that the next
challenge for advertisers is to help their clients apply
creative thinking to their core business strategy
before they launch a branding blitz. Leap is about
connecting the left brain and the right brain to
develop solid business strategies that are also
creative, fresh, and exciting. It's about mixing
business's cold fixation on numbers with the warm
heart of art and creativity to build revolutionary
brands. It's about connecting with and listening to the
client, understanding the business and the product,
tapping into the client's passion for the product, and
transmitting that passion to the consumer. It's about
what happens when the business makes creativity
part of its core strategy-enabling it to move beyond
self-imposed boundaries and expand the limits of its
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reach. With a wealth of examples from Volvo to
Purdue, Schmetterer shows ad agencies and
managers how to help their clients develop the big,
creative idea that will transform their businesses-and
perhaps their industries. It's time for companies to
make the Leap that synthesizes business and
creativity to reap the full rewards of profitable
innovation. BOB SCHMETTERER is Chairman and
CEO of Euro RSCG Worldwide, a one of the world's
top five global advertising and communications
agencies with clients such as Intel, Peugeot, Air
France, Orange, Abby National, MCI, Danone
Group, Reckitt Benckiser, Volvo, and Yahoo!
Andy Grove, founder and former CEO of Intel shares
his strategy for success as he takes the reader deep
inside the workings of a major company in Only the
Paranoid Survive. Under Andy Grove's leadership,
Intel became the world's largest chip maker and one
of the most admired companies in the world. In Only
the Paranoid Survive, Grove reveals his strategy for
measuring the nightmare moment every leader
dreads--when massive change occurs and a
company must, virtually overnight, adapt or fall by
the wayside--in a new way. Grove calls such a
moment a Strategic Inflection Point, which can be
set off by almost anything: mega-competition, a
change in regulations, or a seemingly modest
change in technology. When a Strategic Inflection
Point hits, the ordinary rules of business go out the
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window. Yet, managed right, a Strategic Inflection
Point can be an opportunity to win in the
marketplace and emerge stronger than ever. Grove
underscores his message by examining his own
record of success and failure, including how he
navigated the events of the Pentium flaw, which
threatened Intel's reputation in 1994, and how he
has dealt with the explosions in growth of the
Internet. The work of a lifetime, Only the Paranoid
Survive is a classic of managerial and leadership
skills.
Former news anchor and reporter Mark Mathis gives
publicity seekers a simple and highly practical
formula to follow. Unlike other books, this book
explains how to deal with journalists in a systematic
way. It establishes 12 rules that cover everything any
PR person ever needs to know.
Innovation Management: Strategies, Concepts and
Tools for Growth and Profit is a unique book in the
rapidly growing discipline of Innovation
Management. It seeks to build on the experience
from an earlier discipline—Competitive Strategy. It
took more than two decades for practitioners to
realize that successful strategy is driven by
implementation, not by formulation. Similarly,
successful innovation—the key to growth and
profit—rests on disciplined management and
implementation of the innovation process from start
to finish. This book first answers the key questions:
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Why innovate? How to innovate? Who innovates? It
then provides 10 essential and practical tools to help
innovators guide their ideas to marketplace success.
Following the publication of the successful first
edition, and in response to many readers' positive
feedback for its case studies, the second edition
contains a large number of new mini case studies
about innovative start-ups, businesses, and ideas in
the period of 2007–12 Innovation Management
shows how companies and individuals can transform
creative ideas into powerful, sustainable, change-theworld businesses and emphasizes the crucial role of
execution in implementing inspiring ideas.
A plethora of new ideas for tech services heads and
staff determined to maintain both the relevance and
cost-effectiveness of their department.
Decisions equal success--nothing happens until one
is made. Businesses make millions of decisions
every day. But once in a great while a leader makes
a truly game-changing decision that shifts not only
the strategy of a single company but how everyone
does business. These big decisions are counter
intuitive--they go against the conventional wisdom. In
hindsight, taking a different direction may seem
easy, but these bet-the-company moves involve
drama, doubt and high tension. What made Apple's
board bring back Steve Jobs to the company? How
did J&J decide to recall every bottle of Tylenol after a
poisoning scare that only involved a small batch of
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the drug? What made Henry Ford decide to double
the wages of his auto workers and how did that
change the American economy for the next century?
Here management consultant Verne Harnish, the
CE0 of Gazelles, along with Fortune's editors,
provide the background story behind the 20 great
business decisions of all time. You'll get a glimpse
into the thought process leading up to these
groundbreaking moments and will learn how these
decisions have shaped the thinking of today's top
leaders. The Greatest Business Decisions of All
Time will spur debates and ignite conversations from
board rooms to coffee shops and all will be
wondering how one might apply these lessons to
one's own business.
In Selling Social Change (Without Selling Out) expert
fundraising trainer and consultant Andy Robinson
shows nonprofit professionals how to initiate and
sustain successful earned income ventures that
provide financial security and advance an
organization's mission. Step by step, this invaluable
resource shows how to organize a team, select a
venture, draft a business plan, find start-up funding,
and successfully market goods and services.
Robinson includes critical information on the tax
implications of earned income and the pros and cons
of corporate partnerships. The book also addresses
when to consider outsourcing, collaborating with
competitors, and raising additional funds to expand
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the business.
The Encyclopedia of Environment and Society brings
together multiplying issues, concepts, theories,
examples, problems, and policies, with the goal of
clearly explicating an emerging way of thinking about
people and nature. With more than 1,200 entries
written by experts from incredibly diverse fields, this
innovative resource is a first step toward diving into
the deep pool of emerging knowledge. The five
volumes of this Encyclopedia represent more than a
catalogue of terms. Rather, they capture the spirit of
the moment, a fascinating time when global warming
and genetic engineering represent only two of the
most obvious examples of socio-environmental
issues.
Issues in Teaching and Education Policy, Research,
and Special Topics: 2012 Edition is a
ScholarlyEditions™ eBook that delivers timely,
authoritative, and comprehensive information about
Teaching. The editors have built Issues in Teaching
and Education Policy, Research, and Special Topics:
2012 Edition on the vast information databases of
ScholarlyNews.™ You can expect the information
about Teaching in this eBook to be deeper than what
you can access anywhere else, as well as
consistently reliable, authoritative, informed, and
relevant. The content of Issues in Teaching and
Education Policy, Research, and Special Topics:
2012 Edition has been produced by the world’s
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leading scientists, engineers, analysts, research
institutions, and companies. All of the content is from
peer-reviewed sources, and all of it is written,
assembled, and edited by the editors at
ScholarlyEditions™ and available exclusively from us.
You now have a source you can cite with authority,
confidence, and credibility. More information is
available at http://www.ScholarlyEditions.com/.
"Water scarcity, urban population growth, and
deteriorating infrastructure impact water security
around the globe. As California wrestles with the
most significant drought in its recorded history,
struggling to secure reliable water supplies for the
future, it faces all of these crises. The story of
California water, its history and its future, includes
cautions and solutions for any region seeking to
manage water among the pressures of a dynamic
society and environment. Written by leading policy
makers, lawyers, economists, hydrologists,
ecologists, engineers and planners, Sustainable
Water reaches across disciplines, uncovering
connections and intersections. The solutions and
provocations put forward in this book integrate water
management strategies to increase resilience in a
changing world"--Provided by publisher.
In a country where talk of conspiracies is often a
national pastime, the deepest, sometimes darkest,
secrets have long been held by Indonesia's State
Intelligence Agency (Badan Intelijen Negara, or BIN).
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Whether targeting communists, terrorists, or
dissidents, BIN and its precursor organizations have
been the covert spearhead of the nation's security
policy. Understanding BIN is an integral part of
understanding the politics of Indonesia, and Intel is
essential reading for anyone interested in
intelligence operations, contemporary Indonesia, and
international terrorism.
Intellectual Property (IP) is one of the most vital
assets for any business organization. It is a domain
not restricted to lawyers alone; it is a crucial area of
concern for business organizations, managers, and
corporate leaders. Intellectual Property and Business
demonstrates how companies can deploy their IP
not just as legal instruments but also as dominant
and powerful financial assets, and as useful arsenal
that can boost their business. The book aims to
provide a basic understanding of various forms of IP
that business organizations need to protect, and to
analyze and understand IP management and
strategy through case studies. It highlights these
aspects of IP management through the lens of both
a lawyer and a business manager.
This anthology provides an overview of the history
and theory of Chicano/a art from the 1960s to the
present, emphasizing the debates and vocabularies
that have played key roles in its conceptualization. In
Chicano and Chicana Art—which includes many of
Chicano/a art's landmark and foundational texts and
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manifestos—artists, curators, and cultural critics trace
the development of Chicano/a art from its early role
in the Chicano civil rights movement to its
mainstream acceptance in American art institutions.
Throughout this teaching-oriented volume they
address a number of themes, including the politics of
border life, public art practices such as posters and
murals, and feminist and queer artists' figurations of
Chicano/a bodies. They also chart the multiple
cultural and artistic influences—from American graffiti
and Mexican pre-Columbian spirituality to pop art
and modernism—that have informed Chicano/a art's
practice. Contributors. Carlos Almaraz, David
Avalos, Judith F. Baca, Raye Bemis, Jo-Anne
Berelowitz, Elizabeth Blair, Chaz Bojóroquez, Philip
Brookman, Mel Casas, C. Ondine Chavoya, Karen
Mary Davalos, Rupert García, Alicia Gaspar de Alba,
Shifra Goldman, Jennifer A. González, Rita
Gonzalez, Robb Hernández, Juan Felipe Herrera,
Louis Hock, Nancy L. Kelker, Philip Kennicott, Josh
Kun, Asta Kuusinen, Gilberto “Magu” Luján, Amelia
Malagamba-Ansotegui, Amalia Mesa-Bains, Dylan
Miner, Malaquias Montoya, Judithe Hernández de
Neikrug, Chon Noriega, Joseph Palis, Laura Elisa
Pérez, Peter Plagens, Catherine Ramírez, Matthew
Reilly, James Rojas, Terezita Romo, Ralph Rugoff,
Lezlie Salkowitz-Montoya, Marcos SanchezTranquilino, Cylena Simonds, Elizabeth Sisco, John
Tagg, Roberto Tejada, Rubén Trejo, Gabriela
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Valdivia, Tomás Ybarra-Frausto, Victor ZamudioTaylor
In 2008, Ashoka launched the "Changemaker
Campus Initiative" which applies Ashoka's rigorous
criteria to select and support universities as they
develop and implement a comprehensive social
entrepreneurship plan. Through the lessons learned
from this network, and with input from its broader
global network of those experienced in the field,
Ashoka aims to set a new standard for social
entrepreneurship education. Indeed, despite the
rising demand, there remains a dire need for quality
coursework and global teaching case studies. Social
entrepreneurs – and the pressing challenges they
solve – are not bound by geographic borders or a
single political environment, yet there is a lack of the
materials necessary to equip students with the skills
and mind-set required to catalyze systemic social
change. What few high-quality case studies do exist
typically highlight social entrepreneurs within the
United States. This cooperation with oikos within the
Social Entrepreneurship Track of the annual oikos
Global Case Competition is a critical vehicle for
tackling that challenge. As a result of this effort,
more locally relevant case studies are being written,
peer-reviewed, and judged than ever before, and are
able to make their way into the hands of global
audiences eager to adopt them into their courses.
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solving abilities are best practiced and honed using
real-life examples and strategic challenges – not just
learning theories in a vacuum. Case studies provide
this exposure and real-time training in systemic
problem-solving. Through these 15 teaching cases,
students learn that social entrepreneurship is about
identifying root causes of problems and applying a
solution that tackles the system. As study upon study
has shown, the band-aid approach does not work.
To effectively address a social problem, the solution
must continually adapt and evolve based on market
feedback about what works and what needs to
change in the model. Case Studies in Social
Entrepreneurship and Sustainability is the second
volume resulting from the oikos Global Case Writing
Competition – an annual program launched in 2003
to promote the publication of high-quality teaching
cases in corporate sustainability. This book expands
the collection with award-winning global cases in the
rapidly growing field of social entrepreneurship and
sustainability. In view of the growing importance of
various sustainability trends, management schools
are increasingly challenged to adapt their
entrepreneurship and business curricula.
Management education needs to reflect the trends
and provide a broadened understanding of value
creation. Sustainability is a concept that demands
that organizations consider the legitimate
expectations of different stakeholders in their value
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creation processes. At the same time, it underlines
the fact that many sustainability trends offer new
business opportunities that entrepreneurs will seize.
As a result, value creation processes need to be
reorganized in order to create economic capital while
developing social capital and preserving natural
capital. Indeed, entrepreneurial organizations are
increasingly dealing with these challenges. The case
studies in this book explore both the opportunities
and pitfalls entrepreneurs – working with
organizations with for-profit, hybrid and non-profit
business models – face in targeting sustainability
issues and how their values and core assumptions
impact their business strategies. They describe new
patterns of value creation, new alliances, and the
challenges of dealing with existing paradigms. It is
clear that new ways of doing business with a
common objective of maximizing social impact are
substantially shaping markets and society. This
textbook of competition-winning case studies for
management education in the field of social
entrepreneurship and sustainability provides
excellent learning opportunities, tells engaging
stories, deals with recent situations, includes
quotations from key actors, is thought-provoking and
controversial, requires decision-making and provides
clear take-aways. Online Teaching Notes to
accompany each chapter are available on request
with the purchase of the book.
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In Inherit the Holy Mountain, historian Mark Stoll
introduces us to the religious roots of the American
environmental movement. Religion, he shows, provided
environmentalists both with deeply-embedded moral and
cultural ways of viewing the world and with content,
direction, and tone for the causes they espoused. Stoll
discovers that specific denominational origins
corresponded with characteristic sets of ideas about
nature and the environment as well as distinctive
aesthetic reactions to nature, as can be seen in key
works of art analyzed throughout the book. Stoll also
provides insight into the possible future of
environmentalism in the United States, concluding with
an examination of the current religious scene and what it
portends for the future. By debunking the supposed
divide between religion and American environmentalism,
Inherit the Holy Mountain opens up a fundamentally new
narrative in environmental studies.
Use Blogging to Supercharge Sales, Customer Loyalty,
Innovation, and Profits “To connect with today’s buyer,
you need to stop pushing your message out and start
pulling your customers in. And there is no better tool for
this than the blog! Blogging to Drive Business is an
essential guide for any business wishing to use a blog to
attract a steady stream of inbound opportunities.” —Paul
Dunay, Global Managing Director of Services and Social
Marketing, Avaya Inc. Blogging can help you deepen
customer loyalty, reach new customers, gain
indispensable feedback, and drive more sales. This nononsense guide shows how to craft a business blog that
does all that, and more—building your business and
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increasing your profits. Top e-marketers and business
bloggers Eric Butow and Rebecca Bollwitt help you
define clear goals, generate the right content with the
right tools, attract visitors, build communities, and avoid
costly mistakes. They draw on their own extensive
experience, as well as the work of innovators from
companies such as Intel, Wal-Mart, Google, HP, and
BusinessWeek. Whatever your role in the business,
you’ll learn how to: • Launch a blog that truly represents
the best of your business • Create a comprehensive,
long-term blogging strategy • Staff your blogging
initiative • Integrate blogs with other offline and online
marketing programs • Use your blog to drive customers
and prospects to the business • Push up-to-the-minute
information to customers via RSS • Build a thriving
online community—and learn from what it tells you •
Manage comments (and decide whether to have them) •
Utilize podcasts, vlogs, microblogging, and other new
techniques • Gain business value from hot new Web 3.0
technologies, including widgets, mashups, personal
agents, and the Semantic Web
Marketing Management: The Big Picture organizes
traditional Marketing Management theory and practice in
a conceptually appealing way. The use of well-known
examples and consumer commercials throughout the
content ensures students will commit to memory and
innovative method for structuring and solving marketing
problems. The framework constitutes a disciplined
approach to connecting marking variables to each other,
inextricably linking marketing strategy concepts with their
executional implications.
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Analyzes the emerging awareness of environmental
problems as they impact the poor, particularly AfricanAmerican, Latino, Native-American, and Asian-Pacific
communities.
How to Use Mentoring to Drive Maximum Competitive
Advantage Techniques and lessons from IBM’s worldclass mentoring programs—for every business and HR
leader, strategist, Chief Learning Officer, consultant,
trainer, and scholar For today’s enterprises, few
challenges are as daunting as preparing tomorrow’s
leaders. Mentoring is one of the most powerful tools at
their disposal. But not all mentoring programs are equally
effective, and not all companies have learned how to
sustain mentoring. One company has: IBM. Intelligent
Mentoring reveals how IBM has done it–and offers
specific guidance and best practices you can use to
achieve equally powerful results. Intelligent Mentoring
shows how IBM has fully integrated a diverse portfolio of
formal mentoring initiatives into both talent development
and innovation promotion. Whether you’re a business
leader, strategist, Chief Learning Officer, training
specialist, coach, or consultant, this book presents a
state-of-the-art framework for making mentoring work.
Drawing on IBM’s experience, the authors demonstrate
how to build a diverse portfolio of effective mentoring
programs...use mentoring to strengthen organizational
intelligence...build sustainable communities of mentors
and mentees...promote collaboration across
differences... and above all, link mentoring to strategy
and use it to sustain competitive advantage. • Use
mentoring to develop tomorrow’s world-class business
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leaders Actionable solutions and best practices from
IBM’s breakthrough mentoring program • Embrace
mentoring as a high-performance work practice
Maximizing, capturing, and communicating the valueadded impact of mentoring • Set the right goals for
mentoring: then achieve them Utilize mentoring to
strengthen organizational learning, improve retention,
promote innovation, and more • Use mentoring to solve
your organization’s most “wicked” problems How
mentoring can help you respond to complex, tangled
challenges you’ve never faced before
This book introduces readers to state-of-the-art cases
and tools for managing innovation in todays rapidly
changing business environment. It provides a wealth of
methodological knowhow and guidance on practical
applications, as well as case studies that reveal various
challenges in technology and innovation management.
Written by a mix of academic scholars and practitioners,
the respective chapters present tools and approaches for
the early detection of emerging fields of innovation, as
well as relevant processes and resources. The
contributing authors hail from leading innovative
companies including Google, Amazon, Intel, DaimlerBenz, and NASA.
An examination of the environmental and economic
implications of the computer microchip industry's exodus
from California's Silicon Valley to New Mexico, Virginia,
Ireland, and Taiwan. In Making Microchips, Jan Mazurek
examines the environmental and economic implications
of the computer microchip industry's exodus from
California's Silicon Valley to New Mexico, Virginia,
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Ireland, and Taiwan. Globalization, economic
restructuring, and changing manufacturing processes in
this rapidly growing industry present difficult new
questions for environmental policy. Mazurek challenges
the assumptions of U.S. policies designed to promote the
competitiveness of domestic microchip makers. She
argues that, although these initiatives focus on the
economic effects of environmental regulation, they fail to
acknowledge how economic and organizational changes
within the industry collide with and often confound efforts
to monitor and manage pollution from chemicals used in
microchip manufacturing. Despite its reputation as a
clean industry, microchip manufacturing is fraught with
hazards. More than sixty dangerous acids, solvents,
caustics, and gases are used to make microchips, and
some of them are suspected to be carcinogens and/or
reproductive toxins. Mazurek describes the
environmental by-products of chipmaking, including soil
contamination, air and water pollution, and damage to
human health. Applying insights from economic
geography to questions of how and where companies
organize production, she shows how Silicon Valley
played a pivotal role in the development of the microchip.
Pairing federal environmental data with structural and
geographic information on the six firms that continue to
build wafer fabrication plants in the United States, she
demonstrates how reorganization and relocation of
manufacturing facilities divert attention from trends in
toxic emissions and how they complicate public and
private efforts to improve the industry's environmental
performance. In the concluding chapter, Mazurek
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marshals her findings in a broader analysis of the
expansion of global manufacturing and the resultant
environmental problems.
INTEL INSIDE documents the growth of the electronics
industry in New Mexico & focuses on the growth of
computer chip giant Intel Corporation & its largest & most
profitable chip factory near Albuquerque. Attracted to this
southwestern desert state by low wages, weak
regulatory enforcement, generous public subsidy, & -amazingly -- cheap water, "high-tech" companies have
left sick workers & contaminated air & water in their
wake. INTEL INSIDE tells the story of the siting of Intel's
FAB 11 Pentium chip plant in New Mexico & the
company's instigation of a bidding war for the new facility
between New Mexico & the other states. The book is
highly critical of economic development decision making
in this era of "free trade" -- including the inability of local
& state governments to look at long term environmental
& economic implications of their decisions. A final section
of INTEL INSIDE speaks to the need for communities to
define for ourselves what development is sustainable, &
lists recommendations for governments, communities &
the industry. Order from: SouthWest Organizing Project,
211 10th St., SW, Albuquerque, NM 87102, FAX:
505-247-9972.
For more than sixteen years, Jeffrey Hollender has presided
over Seventh Generation, a world leader in manufacturing
environmentally friendly, nontoxic household products. What
Matters Most illuminates the successful practices of Seventh
Generation-and many other pioneering companies around the
world-to demonstrate the pragmatic aspects of a corporate
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strategy that hardwires social and environmental concerns
into the company's culture, operating systems, and business
relationships. It shows business leaders how to assess their
own company's performance, adopt a socially responsible
approach to doing business, and embark on a path of longterm growth. "Jeffrey Hollender . . . has shown that doing the
right thing does pay off both in terms of building a brand that
generates great customer loyalty and a business that has
consistently generated superior growth." -- Ben Cohen,
Founder, Ben & Jerry's "What Matters Most stands out for its
moderate and thoughtful analysis of a controversial issue . . .
Hollender is a voice of reason in today's important debate on
corporate responsibility." -- Soundview Speed Reviews
This book will appeal to anyone interested in environmental
politics, environmental movements, and justice theory. The
basic task of this book is to explore what, exactly, is meant by
'justice' in definitions of environmental and ecological justice.
It examines how the term is used in both self-described
environmental justice movements and in theories of
environmental and ecological justice. The central argument is
that a theory and practice of environmental justice necessarily
includes distributive conceptions of justice, but must also
embrace notions of justice based in recognition, capabilities,
and participation. Throughout, the goal is the development of
a broad, multi-faceted, yet integrated notion of justice that can
be applied to both relations regarding environmental risks in
human populations and relations between human
communities and non-human nature.
An Ingredient Brand is exactly what the name implies: an
ingredient or component of a product that has its own brand
identity. This is the first comprehensive book that explains
how Ingredient Branding works and how brand managers can
successfully improve the performance of component
marketing. The authors have examined more than one
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hundred examples, analyzed four industries and developed
nine detailed case studies to demonstrate the viability of this
marketing innovation. The new concepts and principles can
easily be applied by professionals. In the light of the success
stories of Intel, GoreTex, Dolby, TetraPak, Shimano, and
Teflon it can be expected that component suppliers will
increasingly use Ingredient Branding strategies in the future.
In celebration of New Mexico’s statehood centenial, Richard
Melzer focuses on the various social and political elements
that have made the Land of Enchantment what it is today.
Filled with images that document the past hundred years,
New Mexico is a photographic delight accompanied by brief
insightful essays that leave the reader in no doubt of a history
that is both imposing and exciting in its scope. This book is
also an official product of the state’s centennial celebration.
Until recently, mainstream American environmentalism has
been a predominantly white, middle-class movement,
essentially ignoring the class, race, and gender dimensions of
environmental politics. In this provocative collection of original
essays, the environmental dimensions of the Chicana/o
experience are explicitly expressed and debated. Employing
a variety of genres ranging from poetry to autobiography to
theoretical and empirical essays, the voices in this collection
speak to the most significant issues of environmentalism and
social justice, recognizing throughout the need for a pluralism
of Chicana/o philosophies. The contributors provide an
excellent basis for understanding how multiple Chicana/o
views on the environment play out in the context of dominant
social, political and economic views. Chicano Culture,
Ecology, Politics examines a number of Chicana/o ecological
perspectives. How can the ethics of reciprocity present in
Chicana/o agropastoral life be protected and applied on a
broader scale? How can the dominant society, whose
economic structure is invested in "placeless mobility," take
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note of the harm caused to land-based cultures, take
responsibility for it, and take heed before it is too late? Will
the larger society be "ecologically housebroken" before it
destroys its home? Grounded in actual political struggles
waged by Chicana/o communities over issues of
environmental destruction, cultural genocide, and
socioeconomic domination, this volume provides an important
series of snapshots of Chicana/o history. Chicano Culture,
Ecology, Politics illuminates the bridges that exist—and must
be understood—between race, ethnicity, class, gender,
politics, and ecology. CONTENTS Part 1: IndoHispano Land
Ethics Los Animalitos: Culture, Ecology, and the Politics of
Place in the Upper R¡o Grande, Devon G. Peña Social Action
Research, Bioregionalism, and the Upper Río Grande, Rubén
O. Martínez Notes on (Home)Land Ethics: Ideas, Values, and
the Land, Reyes García Part 2: Environmental History and
Ecological Politics Ecological Legitimacy and Cultural
Essentialism: Hispano Grazing in Northern New Mexico,
Laura Pulido The Capitalist Tool, the Lawless, and the
Violent: A Critique of Recent Southwestern Environmental
History, Devon G. Peña and Rubén O. Martínez Ecofeminism
and Chicano Environmental Struggles: Bridges across
Gender and Race, Gwyn Kirk Philosophy Meets Practice: A
Critique of Ecofeminism through the Voices of Three Chicana
Activists, Malia Davis Part 3: Alternatives to Destruction The
Pasture Poacher (a poem), Joseph C. Gallegos Acequia
Tales: Stories from a Chicano Centennial Farm, Joseph C.
Gallegos A Gold Mine, an Orchard, and an Eleventh
Commandment, Devon G. Peña
In this up-close and personal look at the heroines who make
family, community, and society tick, Miriam Ching Yoon Louie
showcases immigrant women workers speaking out for
themselves, in their own words. While public outrage over
sweatshops builds in intensity, this book shows us who these
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workers really are and how they are leading campaigns to
fight for their rights. In-depth, accessible analyses of the
immigration, labor, and trade policies, which together have
forced these women into the most dangerous, poorly paid
jobs, dovetail with vivid portraits of the women themselves.
Louie, a longtime writer/activist and well-known figure in
feminist, immigrant, and labor circles, is uniquely poised to
make her case: that the labor of immigrant women workeractivists not only sustains families and communities, but the
vibrant social activism that undergirds democracy itself. With
chapters on successful campaigns against Levi-Strauss,
Donna Karan, and restaurants in Los Angeles; Koreatown,
among others. Miriam Ching Yoon Louie is a longtime
writer/activist in campaigns to organize women of color. She
is national campaign media director of Fuerza Unida, a board
member of the Women of Color Resource Center, and former
media director of Asian Immigrant Women Advocates. Her
essays and articles on immigrant women and labor issues
have been widely anthologized, including in the 1997
collection Dragon Ladies: Asian American Feminists Breathe
Fire (South End Press) and she speaks at public events
internationally. She is the co-author, with Linda Burnham, of
Women's Education in the Global Economy (Women of Color
Resource Center, 2000).
In the first ever theoretical treatment of the environmental
justice movement, David Schlosberg demonstrates the
development of a new form of `critical' pluralism, in both
theory and practice. Taking into account the evolution of
environmentalism and pluralism over the course of the
century, the author argues that the environmental justice
movement and new pluralist theories now represent a
considerable challenge to both conventional pluralist thought
and the practices of the major groups in the US
environmental movement. Much of recent political theory has
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been aimed at how to acknowledge and recognize, rather
than deny, the diversity inherent in contemporary life. In
practice, the myriad ways people define and experience the
`environment' has given credence to a form of
environmentalism that takes difference seriously. The
environmental justice movement, with its base in diversity, its
networked structure, and its communicative practices and
demands, exemplifies the attempt to design political practices
beyond those one would expect from a standard interest
group in the conventional pluralist model.
It is unrealistic and unwise to believe that water law will or
should govern land use decisions, or alternatively that land
use planning and regulation will or should govern water
management. Nonetheless, the initially unsettling question of
whether one area of law and policy should control the other
provokes discussion and reflection on both why and how we
might move toward greater integration of land and water
controls. Wet Growth: Should Water Law Control Land Use?
was written as a means to disseminate new ideas about the
land/water interface in law and policy and provides an
overview of the relevant issues, current trends toward
integrating land and water controls, and prospects for further
progress. The authors of this book describe the nature and
costs of our currently fragmented management of land and
water resources that results in unsustainable practices and
suggest principles that should guide and direct our response
to these problems. Although they take differing perspectives,
the authors share common, or at least overlapping,
observations about the fragmentation and integration of land
and water controls.
This essay collection explores the concept of human nature
and how it influences human perceptions of nature or the
environment. Historians and other writers have tended to
assume that all humans share specific basic responses to the
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natural environment. Over time, interpretations of human
nature have ranged from rigid biological determinism to subtle
and fluid evolutionary ecology. The authors open interpretive
doors into how biology, sociobiology, gender, race, culture,
society, and other variables shape human discourse on
nature and the environment. These essays were first
delivered at the New Mexico Environmental Symposium held
at the University of New Mexico in April 1996. In addition to
the volume editors, contributors are Dan Flores, Virginia
Scharff, Vera Norwood, Max Oelschlaeger, William deBuys,
and Paul Hirt. Carolyn Merchant and Timothy Moy have
penned respectively the foreword and afterword.
PCMag.com is a leading authority on technology, delivering
Labs-based, independent reviews of the latest products and
services. Our expert industry analysis and practical solutions
help you make better buying decisions and get more from
technology.
Intel Inside New MexicoA Case Study of Environmental and
Economic InjusticeSouthwest Community Resources
Recent research in business strategy suggests that corporate
reputations are a valuable strategic asset for every company.
Good reputations have been shown to help firms attain and
sustain superior financial performance in their industry. This
book outlines how high-status companies become corporate
super brands, and it present managers with a framework to
proactively enhance their corporation's desired reputation.
While many books concentrate on advertising or corporate
identity as the primary tools for reputation enhancement, this
book provides a more expansive and realistic picture of what
it takes to build a corporate super brand. One of its key
contributions is that it emphasizes the roles of customer value
and organizational culture in the reputation-building process
and exposes the limitations of corporate advertising,
sponsorships, and minor corporate identity change. Drawing
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on more than fifteen years of academic research, executive
seminars, and consulting experience, Grahame Dowling
suggests ways to improve the corporate reputations that
different groups of stakeholders hold of your company. He
also describes how to avoid many of the traps that catch
unwary managers who try to improve their company's desired
reputation.
Essays showing how environmental philosophy can have an
impact on the world by integrating abstract reasoning with
actual environmental practice.
Written by experts on global marketing, Contemporary Brand
Management focuses on the essentials of Brand
Management in today’s global marketplace. The text
succinctly covers a natural sequence of branding topics, from
the building of a new brand, to brand extension and the
creation of a global brand, to the management of a firm’s
brand portfolio. The authors uniquely explore global branding
as a natural expansion strategy across markets and offer
numerous international brands as examples throughout.
Designed for shorter strategic branding courses (half-term or
6 weeks in length), this text is the ideal companion for upperlevel, graduate, or executive-level students seeking a
practical knowledge of brand management concepts and
applications.
This book examines the practice of strategic business
planning, including its functions, methods, tools, and the way
in which they are employed. It does so in a practical way
through case studies, which help in demonstrating how to
innovate in order to overcome obstacles and cover new and
evolving challenges. The book is divided into six parts : • part
1 focuses on the strategic plan, as master plan of the
enterprise • part 2 covers the management functions whose
able execution makes the difference between success and
failure: forecasting, planning, organizing, staffing, directing,
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and controlling • part 3 demonstrates that modern accounting
rules, promoted by IFRS and US GAAP, not only assist in
strategic financial planning but also provide a solid basis for
management supervision and control • part 4 brings your
attention the fact that costs matter. Strategic business plans
that pay little or no attention to cost factors are doomed • part
5 addresses the issues associated with strategic products
and markets. These range from research and development to
market research, product planning, the able management of
marketing functions, and sales effectiveness • part 6
concludes the book with an emphasis on mergers,
acquisitions, and consolidations and the risks associated with
an M&A policy Chief executives, operating officers,
treasurers, financial officers, budget directors, accountants,
auditors, product planners, marketing directors, and
management accounting specialists will find this book of
practical examples helpful to their decisions and to their work.
* Shows the factors to consider when planning how to take
your company to the next level, from identifying and making
strategic choices to capital allocation and financial planning.
All from a professional accountant's perspective and in their
language * Full of case studies to help you relate your ideas
to what other major companies have done before, including
IBM, Delta Airlines, and Bloomberg - so you can learn from
their success or failure * Shows why strategic cost control is
good governance, why and how to account for the cost of risk
and how IFRS relates to strategic accounting principles
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