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"This book brings together research and practices regarding digital and social technology integration in the K-12 classroom, sharing practical
and conceptual aspects of using digital and social technologies as tools for transforming K-12 learning environments"-Market_Desc: IT and Business Professionals Special Features: · Makes IT relevant and interesting to business professionals by following a
strong managerial orientation· Provides late-breaking developments in the field to arm readers with the latest information· Offers a global
perspective on how IT is transforming business· Covers technological topics in six technology guides at the end of the book· Presents a
description of an actual business problem at the beginning of each chapter followed by the solution to give readers a real-world perspective
About The Book: The 6th edition has been updated to simplify and streamline the concepts and information that IT professionals must know.
It includes new case studies and updated business and technology to provide readers with the latest information in the field. Throughout the
chapters, the authors focus on how organizations operate and compete in the digital economy. They then clearly show how IT can be utilized
to assist in this transformation.
Successfully navigate the changing face of the CIO role Strategic Information Technology offers CIOs a handbook for engaging with the
senior management conversations surrounding strategy. The CIO role is currently undergoing a massive transition from technology-focused
expert to a more strategic mindset, and this book provides proven methods for taking your seat at the table. Lessons from high-performing
CIOs and a wealth of leading-edge insight provide invaluable guidance for positioning technology as a strategic driver across the business,
while a focus on building the necessary connections—for example, an alliance between IT and HR—provide a multimodal approach to
navigating the transition. The evolution of the CIO’s role involves more than simply technical knowledge; the new CIO must be an influencer,
an engager, and just as adept at the soft skills that become increasingly crucial as you climb the management ladder. It’s about changing
mindsets, translating hard skills into strategic advantages, and demonstrating IT’s value to the strategic decision making process. This book
provides best practices, illustrative examples, and up-to-date perspective for CIOs wanting to: Position IT as a critical driver of overall strategy
Build on functional expertise with strategic insight Learn from the stories of successful tech-to-strategy transformations Engage C-Suite peers
in shaping the strategic conversation Not long ago, the CIO occupied a unique place in the C-Suite. Executive by title, CIOs have
nevertheless been seen as predominantly the “chief tech expert” with little input into strategy, as IT has historically been regarded as a tool
rather than a source of competitive advantage. The truth is becoming increasingly apparent, with companies around the world turning to
technology in order to gain a competitive edge, and CIOs are beginning to claim their place in strategy discussions. Strategic Information
Technology offers much needed guidance for a successful transformation.
Information Technology for ManagementTransforming Organizations in the Digital EconomyJohn Wiley & Sons Incorporated
"This book provides a much needed understanding of how management can deal with the impact of politics and culture on the overall
utilization of information technology within an organization"--Provided by publisher.
This volume contains the edited proceedings of the Working Conference on the Transfer and Diffusion of IT for Organizational Resilience,
sponsored by the International Federation for Information Processing (IFIP) Working Group 8.6 (Transfer and Diffusion of Information
Technology), and held in Galway, Ireland in June of 2006. The material contained in this book represents current thinking on the topic of
resilience by academics and leading practitioners.
Technical advancements are an important part of modern society, but particularly important in the business world. The success or failure of
business operations can be affected by the technical operations working within it. Technology, Innovation, and Enterprise Transformation
addresses the crucial relationship between a business and its technical implementations, and how current innovations are changing how the
industry operates. Highlighting current theoretical frameworks, novel empirical research discoveries, and fundamental literature surveys, this
book is an essential reference source for academicians, professionals, and researchers who are interested in the latest technical insights
within the business field.

For any organization to be successful, it must operate in such a manner that knowledge and information, human
resources, and technology are continually taken into consideration and managed effectively. Business concepts are
always present regardless of the field or industry – in education, government, healthcare, not-for-profit, engineering,
hospitality/tourism, among others. Maintaining organizational awareness and a strategic frame of mind is critical to
meeting goals, gaining competitive advantage, and ultimately ensuring sustainability. The Encyclopedia of Organizational
Knowledge, Administration, and Technology is an inaugural five-volume publication that offers 193 completely new and
previously unpublished articles authored by leading experts on the latest concepts, issues, challenges, innovations, and
opportunities covering all aspects of modern organizations. Moreover, it is comprised of content that highlights major
breakthroughs, discoveries, and authoritative research results as they pertain to all aspects of organizational growth and
development including methodologies that can help companies thrive and analytical tools that assess an organization’s
internal health and performance. Insights are offered in key topics such as organizational structure, strategic leadership,
information technology management, and business analytics, among others. The knowledge compiled in this publication
is designed for entrepreneurs, managers, executives, investors, economic analysts, computer engineers, software
programmers, human resource departments, and other industry professionals seeking to understand the latest tools to
emerge from this field and who are looking to incorporate them in their practice. Additionally, academicians, researchers,
and students in fields that include but are not limited to business, management science, organizational development,
entrepreneurship, sociology, corporate psychology, computer science, and information technology will benefit from the
research compiled within this publication.
This book provides one of the first clear-headed assessments of information technology and organizational
transformation. Its virtue is not so much in its recognition of the importance of the subject; speculations on this topic have
been rampant for more than a decade. Rather, it is unusual and unusually useful, because it avoids speculation in favor
of conceptually coherent accounts grounded in empirical study of actual organizations. The chapters contained in this
volume move beyond the superficial glorification of information technology as an extraordinary instrument of social
change, and straight to the heart of the mechanisms of change as they play out in everyday organizational life. In the
process, they reaffirm that the real story of information technology in organizations is more about people than about
technology. Taken together, they provide an important contribution to the intellectual foundations of one of the most
interesting developments in decades.
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Information Technology for Management 7/e prepares students how to take an active role in the design, use, and
management of information systems and technology by providing a broad treatment of issues relating to an organization,
the technology used, and how systems are developed. The main focus deals with applying technology in an organization
or transforming existing systems with the use of information technology.
A practical, managerial-oriented approach to show how IT is used in organizations for the improvement of quality and
productivity. * Contains a variety of cases which highlight problems many corporations encounter, as well as international
cases, written by prominent international figures in the field, to illustrate how IT can be adapted to conform to other
cultures. * Substantial coverage of new technology and applications (e.g. fuzzy logic, neural computing, hypermedia). *
Icons highlight the use of functional areas of business, health care, and government, not-for profit agencies.
This text is designed to help managers who have to deal with a complex environment, and who are often presented with
"ready-made" solutions as to how to best organize their firm, to best use information technology. The book presents a
simple and attractive framework within which managers can analyze their firm's environment and characteristics, and
reflect on the most appropriate way - for them - to "put the puzzle together." It provides the manager and student with an
integrated conceptual but pragmatic framework to analyze their situation. Courses examining the role of Information
Technology in emerging organizational forms will find a well-grounded conceptual framework, illustrated with in-depth
case studies. The book draws from the latest research in industrial organization, strategy, information technology,
organizational theory, and leadership. It examines the individual puzzle pieces that have to be put together - strategy,
structure, information technology, and leadership, and present the cases of three firms that were equally successful in
putting these pieces together, while choosing pieces with dramatically different forms and adjusting them in radically
different ways.The three in-depth cases included in the book are international:Oticon is a Danish firm with close to 1500
employees and is a world leader in the manufacture of hearing aids. Li & Fung is another, fist established in Canton and
is an international trading company.Progressive Insurance which is the third largest insurance company in the US.
With the far-reaching global impact of the COVID-19 pandemic, the demand and the necessity for digital enterprise
transformation have accelerated exponentially. Management and strategies for the adoption and wider usage of newer
digital technologies for the transformation of an enterprise through digital tools such as real-time video communications
have shown that people no longer need to be required to be physically present in the same place; rather, they can be
geographically dispersed. Technologies such as artificial intelligence, cloud computing, digital banking, and cloud data
have taken over tasks that were initially done by human hands and have increased both the automation and efficiency of
tasks and the accessibility of information and services. Inclusion of all these newer technologies has shown the fast pace
at which the digital enterprise transformation is rapidly evolving and how new ecosystems are reshaping the digital
enterprise model. Disruptive Technology and Digital Transformation for Business and Government presents interesting
research on digital enterprise transformation at different stages and across different settings within government and
industry, along with key issues and deeper insights on the core problems and developing solutions and recommendations
for digital enterprise transformation. The chapters examine the three core leaders of transformation: the people such as
managers, employees, and customers; the digital technology such as artificial intelligence and robotics; and the digital
enterprise, including the products and services being transformed. They unravel the underlying process for management
and strategies to fully incorporate new digital tools and technologies across all aspects of an enterprise undergoing
transformation. This book is ideally intended for managers, executives, IT consultants, business professionals,
government officials, researchers, students, practitioners, stakeholders, academicians, and anyone else looking to learn
about new developments in digital enterprise transformation of business systems from a global perspective.
This book discusses a holistic approach to organizations. It explores alternative organizational forms and work practices,
the use and availability of information systems, evolving skill requirements, the innovative power of information
technology, the creation of knowledge, and the reshaping of industrial sectors. Presents forward-looking, exciting topics.
Breaks the boundaries of functionally-based, overly deterministic information literature.
Why an organization's response to digital disruption should focus on people and processes and not necessarily on
technology. Digital technologies are disrupting organizations of every size and shape, leaving managers scrambling to
find a technology fix that will help their organizations compete. This book offers managers and business leaders a guide
for surviving digital disruptions—but it is not a book about technology. It is about the organizational changes required to
harness the power of technology. The authors argue that digital disruption is primarily about people and that effective
digital transformation involves changes to organizational dynamics and how work gets done. A focus only on selecting
and implementing the right digital technologies is not likely to lead to success. The best way to respond to digital
disruption is by changing the company culture to be more agile, risk tolerant, and experimental. The authors draw on four
years of research, conducted in partnership with MIT Sloan Management Review and Deloitte, surveying more than
16,000 people and conducting interviews with managers at such companies as Walmart, Google, and Salesforce. They
introduce the concept of digital maturity—the ability to take advantage of opportunities offered by the new technology—and
address the specifics of digital transformation, including cultivating a digital environment, enabling intentional
collaboration, and fostering an experimental mindset. Every organization needs to understand its “digital DNA” in order
to stop “doing digital” and start “being digital.” Digital disruption won't end anytime soon; the average worker will
probably experience numerous waves of disruption during the course of a career. The insights offered by The
Technology Fallacy will hold true through them all. A book in the Management on the Cutting Edge series, published in
cooperation with MIT Sloan Management Review.
This book presents a citizen-centric perspective of the dual components of e-government and e-governance. Egovernment> refers to the practice of online public reporting by government to citizens, and to service delivery via the
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Internet. E-governance represents the initiatives for citizens to participate and provide their opinion on government
websites. This volume in the Public Solutions Handbook Series focuses on various e-government initiatives from the
United States and abroad, and will help guide public service practitioners in their transformation to e-government. The
book provides important recommendations and suggestions oriented towards practitioners, and makes a significant
contribution to e-government by showcasing successful models and highlighting the lessons learned in the
implementation processes. Chapter coverage includes: Online fiscal transparency Performance reporting Improving
citizen participation Privacy issues in e-governance Internet voting E-government at the local level
The ability to harness Information Communication Technologies (ICTs) is increasingly at the heart of competitiveness
and sustainable growth. As countries engage in an increasingly competitive global economy, they are trying to weave ICT
into their development strategies, in the same way enterprises have learned to use ICT to transform their business
models and strategies. This integration offers a new path to development that is responsive to the challenges of our
times. In National Strategies to Harness Information Technology, Nagy Hanna and Peter Knight provide a framework for
assessing the opportunities, challenges, and prospects for “e-transformation” and for analyzing the options and
innovations adopted to manage the e-transformation process. They ask hard questions: what does it take to harness ICT
to transform an economy? Why some countries accelerate their development journey with ICT while others fail? How did
successful countries balance the need for strategic leadership with bottom up innovation? Can countries reduce the risks
of digital divide? What have been the roles of government and private sectors? What lessons can be learned for
countries at different levels of development? Featuring contributions from country experts, the editors and authors
provide in-depth case studies of ICT deployment in Singapore, Finland, the Philippines, and South Africa, and asses the
progress of such efforts. The result is an essential resource for academic researchers, policy analysts, policymakers, and
industry leaders interested in the role of ICT in national development, innovation, and economic growth. In National
Strategies to Harness Information Technology, Nagy Hanna and Peter Knight provide a framework for assessing the
opportunities, challenges, and prospects for “e-transformation” and for analyzing the options and innovations adopted to
manage the e-transformation process. They ask hard questions: what does it take to harness ICT to transform an
economy? Why some countries accelerate their development journey with ICT while others fail? How did successful
countries balance the need for strategic leadership with bottom up innovation? Can countries reduce the risks of digital
divide? What have been the roles of government and private sectors? What lessons can be learned for countries at
different levels of development? Featuring contributions from country experts, the editors and authors provide in-depth
case studies of ICT deployment in Singapore, Finland, the Philippines, and South Africa, and asses the progress of such
efforts. The result is an essential resource for academic researchers, policy analysts, policymakers, and industry leaders
interested in the role of ICT in national development, innovation, and economic growth.
Complete managerial emphasis throughout-makes this book relevant and interesting to the reader. * Up-to-date
coverage. * Comprehensive coverage of e-commerce.
Information technology has changed how businesses operate and succeed in today's global economy. Organizations can
now use IT to transform themselves and achieve a tremendous competitive advantage. Information Technology for
Management: Transforming Organizations in the Digital Economy, Seventh Edition highlights how this new technology is
changing the current business environment and what effect it has on today's students. The text addresses the major
principles of MIS in order to prepare managers to understand the role of information technology in the digital economy.
Revised and updated for a junior or senior level MIS or MBA course, this title will give students what they need to
succeed in the emerging digital economy.
Information technology is ever-changing, and that means that those who are working, or planning to work, in the field of
IT management must always be learning. In the new edition of the acclaimed Information Technology for Management,
the latest developments in the real world of IT management are covered in detail thanks to the input of IT managers and
practitioners from top companies and organizations from around the world. Focusing on both the underlying technological
developments in the field and the important business drivers performance, growth and sustainability—the text will help
students explore and understand the vital importance of IT’s role vis-a-vis the three components of business
performance improvement: people, processes, and technology. The book also features a blended learning approach that
employs content that is presented visually, textually, and interactively to enable students with different learning styles to
easily understand and retain information. Coverage of next technologies is up to date, including cutting-edged
technologies, and case studies help to reinforce material in a way that few texts can.
Organizations need to constantly innovate and improve products and services to maintain a strong competitive position in
the market place. The vehicle used by organizations for such constant reinvention is a business transformation program.
This book illustrates a tested program management roadmap along with the supporting comprehensive frameworks to
successfully execute business transformation programs, formulated strategies, and strategic initiatives. It outlines the
steps to successfully transform any business and deliver tangible business outcomes. This breakthrough work
establishes the linkage between strategy formulation and strategy execution through the program management
discipline. It depicts how program management integrates strategy, people, process, technology, structure, and
measurement on cross-functional initiatives. The author details the processes, techniques, and tools that a program
management team can customize and easily implement on any type of strategic initiative within the private or public
sector environment to deliver and sustain the expected business outcomes and benefits. This book discusses the ten
mandatory steps (or roadmap) needed to lead complex, business transformation programs to success. It showcases
program management best practices and lessons learned though real-world case studies spanning different industry
sectors and functional domains. Transforming Business with Program Management will equip executives, general
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managers, and program managers with the core skills necessary to effectively plan and implement business
transformation strategies that drive sweeping business change and innovation.
With the widespread transformation of information into digital form throughout society – firms and organizations are embracing this
development to adopt multiple types of IT to increase internal efficiency and to achieve external visibility and effectiveness – we have now
reached a position where there is data in abundance and the challenge is to manage and make use of it fully. This book addresses this new
managerial situation, the post-digitalization era, and offers novel perspectives on managing the digital landscape. The topics span how the
post-digitalization era has the potential to renew organizations, markets, and society. The chapters of the book are structured in three topical
sections but can also be read individually. The chapters are structured to offer insights into the developments that take place at the
intersection of the management, information systems and computer science disciplines. It features more than 60 researchers and managers
as collaborating authors in 23 thought-provoking chapters. Written for scholars, researchers, students and managers from the management,
information systems and computer science disciplines, the book presents a comprehensive and thought-provoking contribution on the
challenges of managing organizations and engaging in global markets when tools, systems and data are abundant.
"This book provides relevant theoretical frameworks and the latest empirical research findings in the area of information technology as it
relates to sustainable economic development and the development of knowledge societies"--Provided by publisher.
"Information Technology for Management" by Turban, Volonino, and Wood engages students with up-to-date coverage of the most important
IT trends today. Over the years, this leading IT textbook had distinguished itself with an emphasis on illustrating the use of cutting edge
business technologies for achieving managerial goals and objectives. The 10th Edition continues this tradition with coverage of emerging
trends in Mobile Computing and Commerce, IT virtualization, Social Media, Cloud Computing and the Management and Analysis of Big Data
along with advances in more established areas of Information Technology.
Topical and timely, this breakthrough text analyzes the relationship between international business operations and information technology.
First, it assesses the impact of current developments in IT on the operation of multinational corporations, both on a practical and theoretical
level, and explores how IT can improve competitive advantage. Second, it moves on to investigate how doing business in an international
environment affects the design, implementation and management of information systems for global enterprises. Offering a much-needed
overview of the key trends in IT and global business management, this multidisciplinary book contains contributions from the fields of IT,
international business, business development and marketing. Essential reading for academics, students and practitioners in the fields of IT,
international business and strategy, it includes unique case studies of global companies to complement and illuminate the theoretical
grounding of each chapter, and raise issues of real relevance to managers working internationally.
This comprehensive new edition highlights this new technology and scores of others that are changing how organizations operate and
compete in the current global environment. The text addresses the major principles of MIS and its major objective is to prepare managers and
staff in the modern enterprise to understand the role of information technology in the digital enterprise.
This text is an unbound, binder-ready edition. Information Technology for Management by Turban, Volonino Over the years, this leading IT
textbook had distinguished itself with an emphasis on illustrating the use of cutting edge business technologies for achieving managerial
goals and objectives. The 9th ed continues this tradition with coverage of emerging trends in Mobile Computing and Commerce, IT
virtualization, Social Media, Cloud Computing and the Management and Analysis of Big Data along with advances in more established areas
of Information Technology. The book prepares students for professional careers in a rapidly changing and competitive environment by
demonstrating the connection between IT concepts and practice more clearly than any other textbook on the market today. Each chapter
contains numerous case studies and real world examples illustrating how businesses increase productivity, improve efficiency, enhance
communication and collaboration, and gain competitive advantages through the use of Information Technologies.
This book provides an integrative Business Transformation Management Methodology, the BTM2, with an emphasis on the balance between
the rational aspects of transformation and the often underestimated emotional readiness of employees to absorb and accept transformation
initiatives. Comprising four phases - Envision, Engage, Transform, and Optimize - the methodology integrates expertise from areas such as
strategy, risk, and project management. Covering the formal and informal structures and roles needed for a successful transformation, the
authors cover a wide range of theory to help understand the phenomenon of transformation. A '360-degree' view on what business
transformation means and how to manage it successfully, this handbook is suitable for business executives dealing with organizational
change. A range of illustrative case studies ensure this is also a valuable resource for academics interested in change and transformation
management.

Media Management and Digital Transformation provides novel and empirically rich insights into the tensions, struggles
and innovations of news making and managing in media organizations. From an empirically grounded perspective this
book investigates how the 'buzz' of new technology tends to prevent management from seeing which changes are
needed and indeed possible to make in the newsroom. It presents ground-breaking research showing that fostering
ingenious, innovative solutions can be created from within organizations by engaging and allowing employees to
recognize problems, reflect and experiment with new ways of working, using technology as support for change. The
research presented arises from a four-year action research project in collaboration with three small and medium-sized
Norwegian newspapers, in addition to ethnographic research in newsrooms and on media organizations and phenomena
in the USA and Europe. It includes among other empirical examples of newsrooms transitioning from a deadlinecontrolled workflow to an open-ended flowline production, and provides new tools and methods for fostering collaborative
creativity and co-creative innovation practices. It also looks into newsrooms’ attempts to strengthen their audience
engagement, metrics performance and external collaborations with technology providers, journalism education and action
researchers. With theoretical chapters, methodological insights and qualitative case studies of contemporary practices,
this book is essential reading for students and practitioners involved with media management globally.
Taking a practical, managerial-oriented approach, this text stresses how information technology provides solutions to
organisational problems and challenges, and emphasises the innovative use of information technology.
IT's Going Global... From Shanghai to San Francisco, IT is playing an increasingly vital role in helping organizations gain
the competitive advantage around the globe. That's why the Fifth Edition of "Information Technology for Management"
offers a global perspective on how IT is transforming business. In this comprehensive, up-to-date Fifth Edition, Efraim
Turban, Ephraim McLean, James Wetherbe, and new coauthor Dorothy Leidner present late-breaking developments in
the field, as well as a new chapter on Global Interorganizational Systems. IT's About Transformation: The text focuses on
how organizations operate and compete in the digital economy, and how IT can assist this transformation. The new
edition also features increased strategy coverage. IT's Current: The Fifth Edition introduces new research, current
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examples and case studies, and updated reference materials. IT's Managerial: The text's strong managerial orientation
makes IT relevant and interesting to business students. Technological topics are conveniently covered in six technology
guides at the end of the text. IT's Wireless: A special chapter covers innovations and opportunities in mobile computing
and the wireless revolution. IT's Hands-on: Students solve realistic IT problems when they are "hired" as interns at The
Wireless Cafe, a simulated high-tech restaurant in Shanghai.
A practical, managerial-oriented approach that shows how IT is used in organizations to improve quality and productivity
Case studies highlight new technology and applications, including fuzzy logic, neural computing, and hypermedia
Contains a variety of cases that emphasize problems many corporations encounter Features international cases,
illustrating how IT can be adapted to other cultures
Digital financial services are starting to become increasingly popular with consumers, thereby fostering a favorable
climate for digital entrepreneurship: mobile payment, Blockchain, etc. Research trying to understand and explain this
phenomenon focuses on FinTech. Some scholars regard “FinTech” as financial innovations that upset the market while
others view them as startups, based on financial innovations, that have changed the ecosystem. There are many openended questions about FinTech’s business models, how it relates to blockchain, and whether this is a collaborative
relationship between traditional financial players or a competitive relationship. Noting the lack of research work on these
themes, this book attempts to shed light on this area to bridge the gap between the discourse of practitioners and the
literature. Influence of FinTech on Management Transformation is an innovative reference book that defines FinTech and
its ecosystem as well as concepts in relation to management transformations caused by FinTech and shares new
theoretical and empirical frameworks, useful experiences, and best practices to deal with new technological changes.
The chapters are divided into three interrelated sections: “Insights From the Blockchain Technology”; “Managerial and
Cultural Transformations in the Era of FinTech”; and “Empirical Experiences and Applications.” This book is a valuable
reference tool for financial planners/advisors, managers, accountants, financial analysts, compliance experts,
practitioners, researchers, academicians, and students interested in the influence of FinTech on management
transformation.
This book constitutes extended selected papers from the 17th Conference on Advanced Information Technologies for
Management, AITM 2019, and the 14th Conference on Information Systems Management, ISM 2019, held as part of the
Federated Conference on Computer Science and Information Systems, FedCSIS, which took place in Leipzig, Germany,
in September 2019. The total of 7 full and 6 short papers presented in this volume were carefully reviewed and selected
from a total of 45 submissions. The papers selected to be included in this book contribute to the understanding of
relevant trends of current research on and future directions of information technology for management in business and
public organizations. They were organized in topical sections named: information technology assessment for future
development; methods and models for designing information technology, and aspects of implementing information
technology.
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