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Hit Makers How To Succeed In An Age Of Distraction
Presents information how to spot and sidestep roadblocks on the entrepreneurial journey and sets readers on a path to startup success.
Welcome to the Age of Creatives, where more and more makers, designers, writers, and artists are in demand. Learn how to succeed at
managing other creatives … once you understand the new strategies and mindset that are required. For creators, getting that promotion to
management is exciting but can also be scary. The skills that made them so successful may not translate to the skill required to be a great
manager, and this gets even more complicated when managing other creatives who often don’t thrive under traditional management
procedures. Creative Directions is a management masterclass in which readers attend lectures and seminars as they learn from some of the
best in the business, including directors Ava DuVernay (When They See Us) and Joe Russo (Avengers: Endgame); two-time Academy
Award-winning editor Angus Wall (The Social Network); executive producers from hit TV shows like The Simpsons and GLOW; and creative
directors and leaders at businesses like Amazon, Apple, Disney, TikTok, and more. All of these lessons are provided in an attractive, easily
accessible format so that readers can open the book to any page and find some actionable or inspirational insight or strategy. Readers will:
Receive essential guidance on how to master the delicate balance required to successfully lead a creative team, like how to relinquish control
while keeping the focus where it needs to be. Learn from star creative leaders in the entertainment industry on essential lessons they learned
on their path to success. Gain insights on how to balance mastering the new skills you need as a leader with finding the time and energy to
focus on the creative work you love. Enjoy the snackable, easy-reference format that makes the lessons easy to implement and apply.
"Coyle spent three years researching the question of what makes a successful group tick, visiting some of the world's most productive
groups--including Pixar, Navy SEALs, Zappos, IDEO, and the San Antonio Spurs. Coyle discovered that high-performing groups ... generate
three key messages that enable them to excel: 1. Safety (we are connected), 2. Shared risk (we are vulnerable together), 3. Purpose (we are
part of the same story)"-FOREWORD BY GUY KAWASAKI Presentation designer and internationally acclaimed communications expert Garr Reynolds, creator of the
most popular Web site on presentation design and delivery on the Net — presentationzen.com — shares his experience in a provocative mix of
illumination, inspiration, education, and guidance that will change the way you think about making presentations with PowerPoint or Keynote.
Presentation Zen challenges the conventional wisdom of making "slide presentations" in today’s world and encourages you to think
differently and more creatively about the preparation, design, and delivery of your presentations. Garr shares lessons and perspectives that
draw upon practical advice from the fields of communication and business. Combining solid principles of design with the tenets of Zen
simplicity, this book will help you along the path to simpler, more effective presentations.
From the New York Times best-selling author of How Children Succeed, an essential handbook of “informative and effective methods to help
children overcome issues and thrive at home and in school”*—now including sixteen new infographics! In How Children Succeed, Paul Tough
introduced us to research showing that personal qualities like perseverance, self-control, and conscientiousness play a critical role in
children’s success. Now, in Helping Children Succeed, Tough takes on a new set of pressing questions: What does growing up in poverty do
to children’s mental and physical development? How does adversity at home affect their success in the classroom, from preschool to high
school? And what practical steps can the adults who are responsible for them take to improve their chances for a positive future? Tough once
again encourages us to think in a new way about the challenges of childhood. Mining the latest research in psychology and neuroscience, he
provides us with insights and strategies for a new approach to childhood adversity, one designed to help many more children succeed. *
(Kirkus Reviews)
How can you win when the only certainty is change? Highly accessible, lively and inspiring, Velocity draws upon the authors’ unique
perspectives and experiences to present seven timeless new laws for businesses and individuals in a world that is dominated by rapid
change and digital technology. Written as a fascinating and enjoyable conversation between the authors – Stefan Olander, Vice President of
Digital Sport from Nike and Ajaz Ahmed founder and Chairman AKQA – Velocity's up-to-date examples illustrate key lessons, together with
insights, ideas and inspiration that individuals and businesses should adopt to thrive in the digital age. Velocity shares the vision and values
required to succeed with the untold backstories to influential and iconic innovation. Fast paced, useful, provocative and highly motivating,
Velocity is a management book that will arm you with actionable ideas to define your future. Features: - 4 Velocity principles: Speed,
Direction, Acceleration, Discipline. - 7 Laws, including 'A Smith & Wesson beats four aces', 'It’s easier done than said', 'Convenient is the
enemy of right' and 'No good joke survives a committee of six'.
"This is not just an important but an imperative project: to approach the problem of randomness and success using the state of the art
scientific arsenal we have. Barabasi is the person."--Nassim Nicholas Taleb, author of the New York Times bestselling The Black Swan and
Distinguished Professor of Risk Engineering at NYU An international bestseller In the bestselling tradition of Malcom Gladwell, James Gleick,
and Nate Silver, prominent professor László Barabási gives us a trailblazing book that promises to transform the very foundations of how our
success-obsessed society approaches their professional careers, life pursuits and long-term goals. Too often, accomplishment does not
equal success. We did the work but didn't get the promotion; we played hard but weren't recognized; we had the idea but didn't get the credit.
We convince ourselves that talent combined with a strong work ethic is the key to getting ahead, but also realize that combination often fails
to yield results, without any deeper understanding as to why. Recognizing this striking disconnect, the author, along with a team of renowned
researchers and some of the most advanced data-crunching systems on the planet, dedicated themselves to one goal: uncovering that everelusive link between performance and success. Now, based on years of academic research, The Formula finally unveils the groundbreaking
discoveries of their pioneering study, not only highlighting the scientific and mathematic principles that underpin success, but also
revolutionizing our understanding of: Why performance is necessary but not adequate Why "Experts" are often wrong How to assemble a
creative team primed for success How to most effectively engage our networks And much more.
The Insider's Guide to Making Money in the Music Industry. Millions dream of attaining glamour and wealth through music. This book reveals
the secrets of the music business that have made fortunes for the superstars. A must-have for every songwriter, performer and musician.

During the past fifteen years, changes in technology have generated an extraordinary array of new ways in which music and
movies can be produced and distributed. Both the creators and the consumers of entertainment products stand to benefit
enormously from the new systems. Sadly, we have failed thus far to avail ourselves of these opportunities. Instead, much energy
has been devoted to interpreting or changing legal rules in hopes of defending older business models against the threats posed by
the new technologies. These efforts to plug the multiplying holes in the legal dikes are failing and the entertainment industry has
fallen into crisis. This provocative book chronicles how we got into this mess and presents three alternative proposals--each
involving a combination of legal reforms and new business models--for how we could get out of it.
The first introductory textbook to situate popular culture studies in the United States as an academic discipline with its own history
and approach to examining American culture, its rituals, beliefs, and the objects that shape its existence.
Be nice, but not too nice. Be successful, but not too successful. Just be likeable. Whatever that means? Women are stuck in an
impossible bind. At work, strong women are criticized for being cold, and warm women are seen as pushovers. An award-winning
journalist examines this fundamental paradox and empowers readers to let go of old rules and reimagine leadership rather than
Page 1/8

Where To Download Hit Makers How To Succeed In An Age Of Distraction
reinventing themselves. Consider that even competent women must appear likeable to successfully negotiate a salary, ask for a
promotion, or take credit for a job well done—and that studies show these actions usually make them less likeable. And this
minefield is doubly loaded when likeability intersects with race, ethnicity, sexual orientation, and parental status. Relying on
extensive research and interviews, and carefully examined personal experience, The Likeability Trap delivers an essential
examination of the pressure put on women to be amiable at work, home, and in the public sphere, and explores the price women
pay for internalizing those demands. Rather than advising readers to make themselves likeable, Menendez empowers them to
examine how they perceive themselves and others and explores how the concept of likeability is riddled with cultural biases. Our
demands for likeability, she argues, hinder everyone’s progress and power. Inspiring, thoughtful and often funny, The Likeability
Trap proposes surprising, practical solutions for confronting the cultural patterns holding us back, encourages us to value unique
talents and styles instead of muting them, and to remember that while likeability is part of the game, it will not break you.
"An utterly satisfying examination of the business of popular music." —Nathaniel Rich, The Atlantic There’s a reason today’s
ubiquitous pop hits are so hard to ignore—they’re designed that way. The Song Machine goes behind the scenes to offer an
insider’s look at the global hit factories manufacturing the songs that have everyone hooked. Full of vivid, unexpected
characters—alongside industry heavy-hitters like Katy Perry, Rihanna, Max Martin, and Ester Dean—this fascinating journey into the
strange world of pop music reveals how a new approach to crafting smash hits is transforming marketing, technology, and even
listeners’ brains. You’ll never think about music the same way again. A Wall Street Journal Best Business Book
Build vital connections to accelerate your career success Managing Up is your guide to the most valuable 'soft skill' your career
has ever seen. It's not about sucking up or brown-nosing; it's about figuring out who you are, who your boss is, and finding where
you meet. It's about building real relationships with people who have influence over your career. Managing up is good for you,
good for your boss, and good for the organization as a whole. This book gives you strategies for developing these all-important
connections and building more than rapport; you become able to quickly assess situations, and determine which actions will move
you forward; you become your own talent manager, and your boss's top choice for that new opportunity. As a skill, managing up
can do more for your career than simply 'networking' ever could—and this book shows you how. Real-world strategies give you a
set of actionable steps, supplemented by expert advice from a top leadership consultant that helps you get on track to
advancement. It's never too early or too late to start adjusting your alignment, and this book provides the help you need to start
accelerating your trajectory. Develop robust relationships with influential people Enhance your self-awareness and become more
adaptable Gain new opportunities and accelerate your career Stop 'schmoozing' and develop true, lasting connections Managing
up helps you build the sort of relationships that foster more communication, collaboration, cooperation, and understanding
between people at different levels of power, with a variety of perspectives and skills. This type of bridge-building builds your
reputation for effectiveness and fit, so you can start skipping rungs on the ladder as you build a strong, successful career.
Managing Up is your personal manual for building this vital skill so you can begin building your best future.
Biz Stone, the co-founder of Twitter, discusses the power of creativity and how to harness it, through stories from his remarkable
life and career. THINGS A LITTLE BIRD TOLD ME From GQ's "Nerd of the Year" to one of Time's most influential people in the
world, Biz Stone represents different things to different people. But he is known to all as the creative, effervescent, funny,
charmingly positive and remarkably savvy co-founder of Twitter-the social media platform that singlehandedly changed the way
the world works. Now, Biz tells fascinating, pivotal, and personal stories from his early life and his careers at Google and Twitter,
sharing his knowledge about the nature and importance of ingenuity today. In Biz's world: -Opportunity can be manufactured
-Great work comes from abandoning a linear way of thinking -Creativity never runs out -Asking questions is free -Empathy is core
to personal and global success In this book, Biz also addresses failure, the value of vulnerability, ambition, and corporate culture.
Whether seeking behind-the-scenes stories, advice, or wisdom and principles from one of the most successful businessmen of the
new century, THINGS A LITTLE BIRD TOLD ME will satisfy every reader.
"Deliciously hilarious. If you care about people and enjoy a good laugh, I politely encourage you to read this book. Immediately."
--Adam Grant, bestselling author of Originals From the brilliant comedic mind behind the hit movie Yes Man, a hilarious and pitchperfect look at the rudeness that's all around us -- where it comes from, how it affects us, and what we can do about it You're not
just imagining it: People are getting more and more rude - from cutting in line, gabbing on their phones and clipping their nails on
public transportation, to hurling epithets on Twitter and in real life (including a certain President who does both). And the worst part
is that it's contagious, leading reasonably courteous people to stoop to new lows in order to respond to the ever-coarsening
encounters we face every day. In this engaging and illuminating new book, bestselling author and all-around curious guy Danny
Wallace looks at the reasons behind the rudeness, and what we can do to stop it. His quest to stop the madness includes
interviews with neuroscientists, psychologists, NASA scientists, politicians, and other experts. He joins a Radical Honesty group,
talks to LA drivers about road rage, and confronts his own online troll in a pub--all to better understand the scourge that's turning
normal people into bullies, tantruming toddlers, trolls, and other types of everyday monsters. Want to be part of the solution? Let
Danny Wallace be your smart and funny guide.
Finding the courage to embrace change and take chances is the only way to succeed. Business, culture, and competitive
landscapes have fundamentally changed, but basic principles and best practices for succeeding and future-proofing both yourself
and your organization haven’t. With a mix of compelling stories, research from the social sciences and psychology, and real-world
insights, Make Change Work for You shows readers how to reignite their career, rekindle their creativity, and fearlessly innovate
their way to success by providing the tools needed to master uncertainty and conquer every challenge they’ll face in life or
business. Make Change Work for You opens with an overview of the most common factors that lead to self-defeating behaviors,
including fear of failure, embarrassment, underperformance, rejection, confrontation, isolation, and change itself. Using a simple
four-part model, Steinberg guides readers to understand and better respond to the challenges that change can bring: Focus:
Define the problem and come to understand it objectively. Engage: Interact with the challenge and try a range of solutions.
Assess: Review the response(s) generated by your tactics. React: Adjust your strategy accordingly. And, finally, the book shows
readers how to develop the vital personal and professional skills required to triumph in the “new normal” by understanding and
engaging in the 10 new habits that highly successful people share: 1. Play the Odds 2. Embrace Tomorrow Today 3. Seek
Constant Motion 4. Lead, Don’t Follow 5. Never Stop Learning 6. Create Competitive Advantage 7. Connect the Dots 8. Pick Your
Battles 9. Set and Align Your Priorities 10. Always Create Value
"In their 'deliberately short book' IT analysts, management consultants and technology practitioners Roehrig and Pring explore how
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big a beast technology has become, and how we can tame it to maintain our freedom and privacy while still realising its benefits.
The pandemic has shown just how much we rely on technology and how addictive it has become...The authors address the
important questions...[and] urge us not to slay the monster but rather to leverage its power and reorient technology as a tool for
good." —Financial Times Monster explains how we can responsibly engage with technology, and avoid its darker tendencies, while
accepting its necessary gifts. The authors, insiders at one of the world's largest tech consulting firms, give a unique take on: The
addictive nature of tech and how to fight it The growing backlash against big tech--where it's right and what it misses Crucial steps
for taming technology's role in your life and in your organization--without becoming a modern Luddite Written for managers,
leaders, and employees at companies of all sizes and in all industries, Monster will help you understand and take control of
technology's powerful role in your life and your organization. "You must read this book." —Michael Schrage, Research Fellow, MIT
Sloan School Initiative on the Digital Economy "Pithy insights and recommendations on helping tech fulfill its potential as a force
for good." —Erik Brynjolfsson, Director of the Stanford Digital Economy Lab and co-author of The Second Machine Age "Making
technology serve—not subvert—the public interest requires better leaders, not more engineers and coders. Monster explains how to
become one of those leaders." —Rosabeth Moss Kanter, Harvard Business School Professor and author of Think Outside the
Building "A bracing new book about some of the most pressing questions of our time." —Carl Benedikt Frey, Oxford Martin Citi
Fellow at Oxford University and author of The Technology Trap "Provocative and concise, Monster is an important book on
rescuing ourselves from technology that now feels corrosive and overwhelming." —Daniel H. Pink, author of WHEN, DRIVE, and
TO SELL IS HUMAN "Clarifies a complex web of issues and provides bold steps for a healthier economy, society, and future."
—Francisco D'Souza, former CEO and Vice Chairman of Cognizant "Sheds light on how we can collectively use technology for the
good of all." —Soumitra Dutta, Founding Dean, SC Johnson College of Business, Cornell University "A cornucopia of pragmatic,
actionable, and bold ideas." —Gary J. Beach, Publisher Emeritus, CIO magazine and author of U.S. Technology Skills Gap
"An Atlantic senior editor presents an investigation into the lucrative quality of popularity in the 21st century to share economic
insights into what makes ideas, productions and products successful, "--NoveList.
“My favorite book of the year.”—Doug McMillon, CEO, Wal-Mart Stores Harvard Business School Professor of Strategy Bharat
Anand presents an incisive new approach to digital transformation that favors fostering connectivity over focusing exclusively on
content. NAMED ONE OF THE BEST BOOKS OF THE YEAR BY BLOOMBERG Companies everywhere face two major
challenges today: getting noticed and getting paid. To confront these obstacles, Bharat Anand examines a range of businesses
around the world, from The New York Times to The Economist, from Chinese Internet giant Tencent to Scandinavian digital
trailblazer Schibsted, and from talent management to the future of education. Drawing on these stories and on the latest research
in economics, strategy, and marketing, this refreshingly engaging book reveals important lessons, smashes celebrated myths, and
reorients strategy. Success for flourishing companies comes not from making the best content but from recognizing how content
enables customers’ connectivity; it comes not from protecting the value of content at all costs but from unearthing related
opportunities close by; and it comes not from mimicking competitors’ best practices but from seeing choices as part of a
connected whole. Digital change means that everyone today can reach and interact with others directly: We are all in the content
business. But that comes with risks that Bharat Anand teaches us how to recognize and navigate. Filled with conversations with
key players and in-depth dispatches from the front lines of digital change, The Content Trap is an essential new playbook for
navigating the turbulent waters in which we find ourselves. Praise for The Content Trap “A masterful and thought-provoking book
that has reshaped my understanding of content in the digital landscape.”—Ariel Emanuel, co-CEO, WME | IMG “The Content Trap
is a book filled with stories of businesses, from music companies to magazine publishers, that missed connections and could
never escape the narrow views that had brought them past success. But it is also filled with stories of those who made strategic
choices to strengthen the links between content and returns in their new master plans. . . . The book is a call to clear thinking and
reassessing why things are the way they are.”—The Wall Street Journal
A New York Times bestseller! A revelatory look at how our environment unconsciously yet dramatically shapes the judgments and
decisions we make every day Most of us go through life believing that we are in control of the choices we make—that we think and
behave almost independently from the world around us. But as Drunk Tank Pink illustrates, the truth is our environment shapes
our thoughts and actions in myriad ways without our permission or even our knowledge. Armed with surprising data and endlessly
fascinating examples, Adam Alter addresses the subtle but substantial ways in which outside forces influence us—such as color’s
influence on mood, our bias in favor of names with which we identify, and how sunny days can induce optimism as well as
aggression. Drunk Tank Pink proves that the truth behind our feelings and actions goes much deeper than the choices we take for
granted every day.
A breakout media and political analyst delivers a sweeping snapshot of American Democracy and the role that African Americans
have played in its shaping while offering concrete information to help harness the electoral power of the country’s rising majority
and exposing political forces aligned to subvert and suppress Black voters. Black voters were critical to the Democrats’ 2018 blue
wave. In fact, 90 percent of Black voters supported Democratic House candidates, compared to just 53 percent of all voters.
Despite media narratives, this was not a fluke. Throughout U.S. history, Black people have played a crucial role in the shaping of
the American experiment. Yet still, this powerful voting bloc is often dismissed as some “amorphous” deviation, argues Tiffany
Cross. Say It Louder! is her explosive examination of how America’s composition was designed to exclude Black voters, but
paradoxically would likely cease to exist without them. With multiple tentacles stretching into the cable news echo chamber,
campaign leadership, and Black voter data, Cross creates a wrinkle in time with a reflective look at the timeless efforts endlessly
attempting to deny people of color the right to vote—a basic tenet of American democracy. And yet as the demographics of the
country are changing, so too is the electoral power construct—by evolution and by force, Cross declares. Grounded in the most-upto-date research, Say It Louder! is a vital tool for a wide swath of constituencies.
How our collective intelligence has helped us to evolve and prosper Humans are a puzzling species. On the one hand, we struggle
to survive on our own in the wild, often failing to overcome even basic challenges, like obtaining food, building shelters, or avoiding
predators. On the other hand, human groups have produced ingenious technologies, sophisticated languages, and complex
institutions that have permitted us to successfully expand into a vast range of diverse environments. What has enabled us to
dominate the globe, more than any other species, while remaining virtually helpless as lone individuals? This book shows that the
secret of our success lies not in our innate intelligence, but in our collective brains—on the ability of human groups to socially
interconnect and learn from one another over generations. Drawing insights from lost European explorers, clever chimpanzees,
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mobile hunter-gatherers, neuroscientific findings, ancient bones, and the human genome, Joseph Henrich demonstrates how our
collective brains have propelled our species' genetic evolution and shaped our biology. Our early capacities for learning from
others produced many cultural innovations, such as fire, cooking, water containers, plant knowledge, and projectile weapons,
which in turn drove the expansion of our brains and altered our physiology, anatomy, and psychology in crucial ways. Later on,
some collective brains generated and recombined powerful concepts, such as the lever, wheel, screw, and writing, while also
creating the institutions that continue to alter our motivations and perceptions. Henrich shows how our genetics and biology are
inextricably interwoven with cultural evolution, and how culture-gene interactions launched our species on an extraordinary
evolutionary trajectory. Tracking clues from our ancient past to the present, The Secret of Our Success explores how the evolution
of both our cultural and social natures produce a collective intelligence that explains both our species' immense success and the
origins of human uniqueness.
Women around the world have responded to Cara Alwill Leyba’s Girl Code with a resounding YES. Companies like Kate Spade
and Macy’s have brought her in to teach “the Code.” Inc. magazine named Girl Code one of the “Top 9 Inspiring Books Every
Female Entrepreneur Should Read” alongside Lean In, #Girlboss, and Thrive. A few years ago, I made a crazy claim in the first
edition of Girl Code: that in today’s competitive marketplace, the fiercest thing a female entrepreneur can do is to support other
women. Something dynamic happens when women genuinely show up for each other. When we lose the facades, cut the bullsh*t,
and truly have each other’s backs. When we stop pretending everything is perfect, and show the messy, beautiful parts of
ourselves and our work—which all look awfully similar. When we talk about our fears, our missteps, and our breakdowns. And most
importantly, when we share our celebrations, our breakthroughs, and our solutions. I’m convinced that there’s no reason to hoard
information, connections, or insight. Wisdom is meant to be shared, so let’s start sharing what we’ve learned to make each other
better. Let’s start building each other up. Let’s live up to our potential and start ruling the world. Girl Code is a roadmap for female
entrepreneurs, professional women, “side hustlers” (those with a day job plus a part-time small business), and anyone in
between. This book won’t teach you how to build a multimillion-dollar company. It won’t teach you about systems or finance. But
it will teach you how to build confidence in yourself, reconnect with your “why,” eradicate jealousy, and ultimately learn the power
of connection. Because at the end of the day, that’s what life and business are all about.
The acclaimed author of The Other Wes Moore continues his inspirational quest for a meaningful life and shares the powerful
lessons—about self-discovery, service, and risk-taking—that led him to a new definition of success for our times. The Work is the
story of how one young man traced a path through the world to find his life’s purpose. Wes Moore graduated from a difficult
childhood in the Bronx and Baltimore to an adult life that would find him at some of the most critical moments in our recent history:
as a combat officer in Afghanistan; a White House fellow in a time of wars abroad and disasters at home; and a Wall Street banker
during the financial crisis. In this insightful book, Moore shares the lessons he learned from people he met along the way—from the
brave Afghan translator who taught him to find his fight, to the resilient young students in Katrina-ravaged Mississippi who showed
him the true meaning of grit, to his late grandfather, who taught him to find grace in service. Moore also tells the stories of other
twenty-first-century change-makers who’ve inspired him in his search, from Daniel Lubetzky, the founder of KIND, to Esther
Benjamin, a Sri Lankan immigrant who rose to help lead the Peace Corps. What their lives—and his own misadventures and
moments of illumination—reveal is that our truest work happens when we serve others, at the intersection between our gifts and our
broken world. That’s where we find the work that lasts. An intimate narrative about finding meaning in a volatile age, The Work will
inspire readers to see how we can each find our own path to purpose and help create a better world. Praise for The Work
“Powerful and moving . . . Wes Moore’s story and the stories of those who have inspired him, from family members to
entrepreneurs, provide a model for how we can each weave together valuable lessons from all different types of people to forge an
individual path to triumph. I’ve known and deeply admired Wes for a long time. Reading The Work, I better understand
why.”—Chelsea Clinton “Wes Moore proves once again that he is one of the most effective storytellers and leaders of his
generation. His gripping personal story, set against the dramatic events of the past decade, goes straight to the heart of an ancient
question that is as relevant as ever: not just how to live a good life, but how to make that life matter. Above all, this book teaches
us how to make our journey about more than mere surviving or even succeeding; it teaches us how to truly come alive.”—Arianna
Huffington, author of Thrive “How we define success for ourselves is one of life’s essential questions. Wes Moore shows us the
way—by sharing his incredible journey and the inspiring stories of others who make the world a better place through the choices
they’ve made about how they want to live. We come away from this important book with a new understanding of what it truly
means to succeed in life.”—Suze Orman “An intriguing follow-up to his bestselling The Other Wes Moore . . . Moore makes a
convincing case that work has the most value if it’s built on a foundation of service, selflessness, courage, and risktaking.”—Publishers Weekly “A beautifully philosophical look at the expectation that work should bring meaning to our
lives.”—Booklist “The Work will resonate with people seeking their own purpose.”—BookPage
Founded in New Orleans in the early 1990s, Cash Money Records faced an uphill battle as it struggled to gain respect. Brothers
Bryan "Baby" Williams and Ronald "Slim" Williams started the label by recording New Orleans artists who were part of the local "
bounce music" scene. The label's young rappers, including Juvenile, B.G., and Turk, worked hard to deliver hits, but inner turmoil
almost derailed Cash Money's success. The breakout success of Lil Wayne, who became the label's biggest star and even served
as its president for a time, helped Cash Money survive during a difficult decade. Today stars like Drake and Nicki Minaj are helping
to make Cash Money Records a household name in the hip-hop world.
New York Times-bestselling author and cultural critic Chuck Klosterman sorts through the past decade and how we got to now.
Chuck Klosterman has created an incomparable body of work in books, magazines, newspapers, and on the Web. His writing
spans the realms of culture and sports, while also addressing interpersonal issues, social quandaries, and ethical boundaries.
Klosterman has written nine previous books, helped found and establish Grantland, served as the New York Times Magazine
Ethicist, worked on film and television productions, and contributed profiles and essays to outlets such as GQ, Esquire, Billboard,
The A.V. Club, and The Guardian. Chuck Klosterman's tenth book (aka Chuck Klosterman X) collects his most intriguing of those
pieces, accompanied by fresh introductions and new footnotes throughout. Klosterman presents many of the articles in their
original form, featuring previously unpublished passages and digressions. Subjects include Breaking Bad, Lou Reed, zombies,
KISS, Jimmy Page, Stephen Malkmus, steroids, Mountain Dew, Chinese Democracy, The Beatles, Jonathan Franzen, Taylor
Swift, Tim Tebow, Kobe Bryant, Usain Bolt, Eddie Van Halen, Charlie Brown, the Cleveland Browns, and many more cultural
figures and pop phenomena. This is a tour of the past decade from one of the sharpest and most prolific observers of our unusual
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times.
The fourth set of the Miyagi Prefecture qualifier round finals is quite the nail-biter! Karasuno’s back is against the wall, and there’s
no room left for error. Their middle blockers continue to give it all they’ve got as the tense back-and-forth continues, but towards
the end of the set, Kageyama starts looking a little off...! With loss looming overhead, can Karasuno pull itself back together and
win the game?! -- VIZ Media
Hit MakersThe Science of Popularity in an Age of DistractionPenguin
More than 1.5 million North Carolinians today live in poverty. More than one in five are children. Behind these sobering statistics
are the faces of our fellow citizens. This book tells their stories. Since 2012, Gene R. Nichol has traveled the length of North
Carolina, conducting hundreds of interviews with poor people and those working to alleviate the worst of their circumstances. In an
afterword to this new edition, Nichol draws on fresh data and interviews with those whose voices challenge all of us to see what is
too often invisible, to look past partisan divides and preconceived notions, and to seek change. Only with a full commitment as a
society, Nichol argues, will we succeed in truly ending poverty, which he calls our greatest challenge.
What if you could tap the power of the most accomplished innovators, entrepreneurs and founders in the world? What if you knew
how they each forged a winning template for success?? Welcome to a model that builds on who you are, and who you must
become. A flexible approach that begins with the reality that creating amazing products, reinventing companies and recharging
careers is about recognizing what makes us tick.The Entrepreneur's Faces will help you identify the ten essential entrepreneurial
types to propel your professional growth, and better gauge potential partners on the journey to success.
What makes a hit a hit? In Hit Makers, Atlantic Senior Editor Derek Thompson puts pop culture under the lens of science to
answer the question that every business, every producer, every person looking to promote themselves and their work has asked.
Drawing on ancient history and modern headlines - from vampire lore and Brahms's Lullaby to Instagram - Thompson explores the
economics and psychology of why certain things become extraordinarily popular. With incisive analysis and captivating storytelling,
he reveals that, though blockbuster films, Internet memes and number-one songs seem to have come out of nowhere, hits actually
have a story and operate by certain rules. People gravitate towards familiar surprises: products that are bold and innovative, yet
instantly comprehensible. Whether he is uncovering the secrets of JFK and Barack Obama's speechwriters or analysing the
unexpected reasons for the success of Fifty Shades of Grey, Thompson goes beyond the cultural phenomena that make the news
by revealing the desires that make us all human. While technology might change, he shows, our innate preferences do not, and
throughout history hits have held up a mirror to ourselves. From the dawn of Impressionist art to the future of Snapchat, from smallscale Etsy entrepreneurs to the origin of Star Wars, Derek Thompson tells the fascinating story of how culture happens - and
where genius lives.
'Simple can be harder than complex. You have to work hard to get your thinking clean to make it simple. But it's worth it in the end,
because once you get there, you can move mountains' Steve Jobs, BusinessWeek, May 25, 1998 To Steve Jobs, Simplicity wasn't
just a design principle. It was a religion and a weapon. The obsession with Simplicity is what separates Apple from other
technology companies. It's what helped Apple recover from near death in 1997 to become the most valuable company on Earth in
2011, and guides the way Apple is organized, how it designs products, and how it connects with customers. It's by crushing the
forces of Complexity that the company remains on its stellar trajectory. As creative director, Ken Segall played a key role in Apple's
resurrection, helping to create such critical campaigns as 'Think Different' and naming the iMac. Insanely Simple is his insider's
view of Jobs' world. It reveals the ten elements of Simplicity that have driven Apple's success - which you can use to propel your
own organisation. Reading Insanely Simple, you'll be a fly on the wall inside a conference room with Steve Jobs, and on the
receiving end of his midnight phone calls. You'll understand how his obsession with Simplicity helped Apple perform better and
faster.

"A powerful book about how we can raise girls to become bold, ambitious women." --Adam Grant What do girls really
need to succeed? Children today face an uncertain future, and parents and teachers can’t fully predict what’s in store
for their daughter and sons. But one thing is clear: Our kids need a new set of skills to succeed. Girls, in particular, must
nurture essential traits to fully flourish. Students hit the ground running today, entering a school system that carries high
expectations on their way to a college application process that is more demanding than ever. After school, young women
enter a competitive job market, still complicated by sexism and the possibility of harassment. But the ways we define
leadership are also changing, and the women stepping into those roles are mapping new paths to inhabiting traits like
grit, resilience, audacity, and self-confidence. What Girls Need shows how parents and educators can foster these critical
twenty-first-century skills in our girls and help them to recognize and nurture their inherent strengths—to not just thrive but
also find joy and purpose as they come of age in our ever-evolving world. As a student at the all-girls Baldwin School
outside of Philadelphia, Marisa Porges grew up in a community designed to produce strong, independent women. After
graduating from Harvard, she fulfilled her childhood dream of flying jets off aircraft carriers for the U.S. Navy and served
as a counterterrorism expert in Afghanistan and a cybersecurity advisor in the Obama White House. Then in 2016, in an
unexpected move for someone whose ambitions had taken her so far from home, Porges returned to head the Baldwin
School. In doing so, she saw how small moments in her early education gave her the tools she needed to excel in a
“man’s world.” Combining compelling research, personal stories, and practical advice on timely questions, Porges
delves into hot-button subjects like how to harness girls’ voices and boost girls’ self-esteem, and shows how little things
have a big impact when nurturing vital skills like competitiveness, collaboration, empathy, and adaptability. What Girls
Need empowers us to support the next generation of women so they can confidently hold their own no matter what the
future has in store.
"When a story captures the imagination of millions, that's magic. Can you qualify magic? Archer and Jockers just may
have done so."—Sylvia Day, New York Times bestselling author Ask most people about massive success in the world of
fiction, and you’ll typically hear that it’s a game of hazy crystal balls. The sales figures of E. L. James or Dan Brown
seem to be freakish—random occurrences in an unknowable market. But what if there were an algorithm that could reveal
a secret DNA of bestsellers, regardless of their genre? What if it knew, just from analyzing the words alone, not just why
genre writers like John Grisham and Danielle Steel belong on the lists, but also that authors such as Junot Diaz, Jodi
Page 5/8

Where To Download Hit Makers How To Succeed In An Age Of Distraction
Picoult, and Donna Tartt had telltale signs of success all over their pages? Thanks to Jodie Archer and Matthew Jockers,
the algorithm exists, the code has been cracked, and the results bring fresh new insights into how fiction works and why
we read. The Bestseller Code offers a new theory for why Fifty Shades of Grey sold so well. It sheds light on the current
craze for dark heroines. It reveals which themes tend to sell best. And all with fascinating supporting data taken from a
five-year study of twenty thousand novels. Then there is the hunt for "the one"—the paradigmatic example of bestselling
writing according to a computer's analysis of thousands of points of data. The result is surprising, a bit ironic, and
delightfully unorthodox. This book explains groundbreaking text-mining research in accessible terms and offers a new
perspective on the New York Times bestseller list. It's a big-idea book about the relationship between creativity and
technology that will be provocative to anyone interested in how analytics have already transformed the worlds of finance,
medicine, and sports. But at heart it is a celebration of books for readers and writers—a compelling investigation into how
successful writing works, and a fresh take on our intellectual and emotional response to stories.
NATIONAL BESTSELLER A Book of the Year Selection for Inc. and Library Journal “This book picks up where The
Tipping Point left off." -- Adam Grant, Wharton professor and New York Times bestselling author of ORIGINALS and
GIVE AND TAKE Nothing “goes viral.” If you think a popular movie, song, or app came out of nowhere to become a
word-of-mouth success in today’s crowded media environment, you’re missing the real story. Each blockbuster has a
secret history—of power, influence, dark broadcasters, and passionate cults that turn some new products into cultural
phenomena. Even the most brilliant ideas wither in obscurity if they fail to connect with the right network, and the
consumers that matter most aren't the early adopters, but rather their friends, followers, and imitators -- the audience of
your audience. In his groundbreaking investigation, Atlantic senior editor Derek Thompson uncovers the hidden
psychology of why we like what we like and reveals the economics of cultural markets that invisibly shape our lives.
Shattering the sentimental myths of hit-making that dominate pop culture and business, Thompson shows quality is
insufficient for success, nobody has "good taste," and some of the most popular products in history were one bad break
away from utter failure. It may be a new world, but there are some enduring truths to what audiences and consumers
want. People love a familiar surprise: a product that is bold, yet sneakily recognizable. Every business, every artist, every
person looking to promote themselves and their work wants to know what makes some works so successful while others
disappear. Hit Makers is a magical mystery tour through the last century of pop culture blockbusters and the most
valuable currency of the twenty-first century—people’s attention. From the dawn of impressionist art to the future of
Facebook, from small Etsy designers to the origin of Star Wars, Derek Thompson leaves no pet rock unturned to tell the
fascinating story of how culture happens and why things become popular. In Hit Makers, Derek Thompson investigates: ·
The secret link between ESPN's sticky programming and the The Weeknd's catchy choruses · Why Facebook is today’s
most important newspaper · How advertising critics predicted Donald Trump · The 5th grader who accidentally launched
"Rock Around the Clock," the biggest hit in rock and roll history · How Barack Obama and his speechwriters think of
themselves as songwriters · How Disney conquered the world—but the future of hits belongs to savvy amateurs and
individuals · The French collector who accidentally created the Impressionist canon · Quantitative evidence that the
biggest music hits aren’t always the best · Why almost all Hollywood blockbusters are sequels, reboots, and adaptations
· Why one year--1991--is responsible for the way pop music sounds today · Why another year --1932--created the
business model of film · How data scientists proved that “going viral” is a myth · How 19th century immigration patterns
explain the most heard song in the Western Hemisphere
Networking for Nerds provides a step-by-step guide to understanding how to access hidden professional opportunities
through networking. With an emphasis on practical advice on how and why to network, you will learn how to formulate
and execute a strategic networking plan that is dynamic, multidimensional, and leverages social media platforms and
other networking channels. An invaluable resource for both established and early-career scientists and engineers (as well
as networking neophytes!), Networking for Nerds offers concrete insight on crafting professional networks that are
mutually beneficial and support the advancement of both your career goals and your scholarly ambitions. “Networking”
does not mean going to one reception or speaking with a few people at one conference, and never contacting them
again. Rather, “networking” involves a spectrum of activities that engages both parties, ensures everyone’s value is
appropriately communicated, and allows for the exploration of a win-win collaboration of some kind. Written by awardwinning entrepreneur and strategic career planning expert Alaina G. Levine, Networking for Nerds is an essential
resource for anyone working in scientific and engineering fields looking to enhance their professional planning for a truly
fulfilling, exciting, and stimulating career. professional planning for a truly fulfilling, exciting, and stimulating
career.Networking for Nerds provides a step-by-step guide to understanding how to access hidden
professionalopportunities through networking. With an emphasis on practical advice on how and why to network, youwill
learn how to formulate and execute a strategic networking plan that is dynamic, multidimensional, andleverages social
media platforms and other networking channels.An invaluable resource for both established and early-career scientists
and engineers (as well as networkingneophytes!), Networking for Nerds offers concrete insight on crafting professional
networks that aremutually beneficial and support the advancement of both your career goals and your scholarly
ambitions.“Networking” does not mean going to one reception or speaking with a few people at one conference,
andnever contacting them again. Rather, “networking” involves a spectrum of activities that engages bothparties,
ensures everyone’s value is appropriately communicated, and allows for the exploration of a win-wincollaboration of
some kind.Written by award-winning entrepreneur and strategic career planning expert Alaina G. Levine, Networking
forNerds is an essential resource for anyone working in scientific and engineering fields looking to enhance
theirprofessional planning for a truly fulfilling, exciting, and stimulating career.
In today's Internet era, the importance of having an online presence cannot be overstated and one of the Internet's
Page 6/8

Where To Download Hit Makers How To Succeed In An Age Of Distraction
biggest platforms is YouTube. The website sees roughly 15 billion visitors a month, which offers a lot of opportunity for
anyone who can find a success concept. Whether you are an individual looking to build a channel on YouTube to make a
career for yourself out of it, or you are representing a business and want to grow a channel to support your company,
finding a following on YouTube can be rewarding. It is difficult to achieve, and in this book, you will learn the many
techniques available to grow your channel from the ground up on YouTube. The techniques in this book will mostly be
those that will create sustained and not just temporary or fabricated success. Techniques like collaborating with fellow
content creators and engaging with the community so that your videos can be found are the types of things focused on. It
will cover the stuff that can be done with little or no money, as success on YouTube is not really dependent upon having
a great amount of cash on hand to spend on your channel. It is understood that most people starting out on YouTube do
not have a large budget to work with. You will learn what SEO means and how important it is to your channel and its
growth. You will also learn how to use SEO correctly to help the people that want to watch your videos find them. You will
see the importance of making thumbnails for your videos that really draw the attention of people browsing through
different options on the website, so that you will get more clicks on your videos. You will understand the type of
production quality necessary these days to gain a large following. People no longer accept low quality video production or
bad audio clips from their YouTube videos. The topic of viral videos is covered and how to avoid being only a temporary
success from one of your videos going viral. Recent changes to YouTube's policy about monetization on the website is
covered in length, as well as what the new rules include and what you have to do before you can make money with your
videos. In light of these new rules, the book explains the type of game plan that should be implemented for long-term
success. Other things examined include the importance of consistency and how it matters to the growth of your channel.
Also, you will find how each content creator on the platform has to decide if they want to make videos at the risk of losing
quality, or spend a long time on each one to ensure a higher standard of content. Overall, in this book every pitfall that
beginners to YouTube struggle with is pointed out as well as ways to avoid them are laid out in plain English such that
anyone can understand. Every tactic that can help grow a YouTube channel is listed and examined in detail, while also
noting any possible downsides to each. This book helps anyone wanting to get started on the video sharing platform and
grow their channel from nothing to something incredible. This book is meant for both individuals or businesses, as the
rules easily apply to everyone. It will help those who want to grow on a platform that is extremely populated with content
creators, the way YouTube is now. As the website has grown to such a widely used platform, it also means that there is a
lot money to be made by putting videos on it. Because of this, there are more people than ever making videos on the
YouTube site. This is why the book is so important, as it will give anyone who reads it a small advantage over everyone
else with whom they will be competing for views; every little bit counts in a field of many.
"Citizen Kane does Adventureland." —The Washington Post The outlandish, hilarious, terrifying, and almost impossible-tobelieve story of the legendary, dangerous amusement park where millions were entertained and almost as many bruises
were sustained, told through the eyes of the founder's son. Often called "Accident Park," "Class Action Park," or "Traction
Park," Action Park was an American icon. Entertaining more than a million people a year in the 1980s, the New Jerseybased amusement playland placed no limits on danger or fun, a monument to the anything-goes spirit of the era that left
guests in control of their own adventures--sometimes with tragic results. Though it closed its doors in 1996 after nearly
twenty years, it has remained a subject of constant fascination ever since, an establishment completely anathema to our
modern culture of rules and safety. Action Park is the first-ever unvarnished look at the history of this DIY Disneyland, as
seen through the eyes of Andy Mulvihill, the son of the park's idiosyncratic founder, Gene Mulvihill. From his early days
testing precarious rides to working his way up to chief lifeguard of the infamous Wave Pool to later helping run the whole
park, Andy's story is equal parts hilarious and moving, chronicling the life and death of a uniquely American attraction, a
wet and wild 1980s adolescence, and a son's struggle to understand his father's quixotic quest to become the Walt
Disney of New Jersey. Packing in all of the excitement of a day at Action Park, this is destined to be one of the most
unforgettable memoirs of the year.
"Hired by the world's leading brands to find out what makes their customers tick, Martin Lindstrom spends 300 nights a
year overseas, closely observing people in their homes. His goal: to uncover their hidden desires and turn them into
breakthrough products for the world's leading brands. In a world besotted by the power of Big Data, he works like a
modern-day Sherlock Holmes, accumulating small clues to help solve a stunningly diverse array of challenges. In
Switzerland, a stuffed teddy bear in a teenage girl's bedroom helped revolutionize 1,000 stores, spread across twenty
countries, for one of Europe's largest fashion retailers. In Dubai, a bracelet strung with pearls helped Jenny Craig offset
its declining membership in the United States and increase loyalty by 159 percent in only a year. And in China, the look
of a car dashboard led to the design of the Roomba vacuum - a great American success story. How? Lindstrom connects
the dots in this globetrotting narrative that will fascinate not only marketers and brand managers, but anyone interested in
the infinite variations of human behavior. The Desire Hunter combines armchair travel with forensic psychology into an
interlocking series of international clue-gathering detective stories. It presents a rare behind-the-scenes look at what it
takes to create global brands; and along the way, reveals surprising and counter-intuitive truths about what connects us
all as humans"-Big data entrepreneur Allen Gannett overturns the mythology around creative genius, and reveals the science and
secrets behind achieving breakout commercial success in any field. We have been spoon-fed the notion that creativity is
the province of genius -- of those favored, brilliant few whose moments of insight arrive in unpredictable flashes of divine
inspiration. And if we are not a genius, we might as well pack it in and give up. Either we have that gift, or we don’t. But
Allen shows that simply isn’t true. Recent research has shown that there is a predictable science behind achieving
commercial success in any creative endeavor, from writing a popular novel to starting up a successful company to
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creating an effective marketing campaign. As the world’s most creative people have discovered, we are enticed by the
novel and the familiar. By understanding the mechanics of what Gannett calls “the creative curve” – the point of optimal
tension between the novel and the familiar – everyone can better engineer mainstream success. In a thoroughly
entertaining book that describes the stories and insights of everyone from the Broadway team behind Dear Evan Hansen,
to the founder of Reddit, from the Chief Content Officer of Netflix to Michelin star chefs, Gannett reveals the four laws of
creative success and identifies the common patterns behind their achievement.
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