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In commerce, many moral failures are due to narrow mindsets that preclude taking into account the moral dimensions of a decision or action.
In turn, sometimes these mindsets are caused by failing to question managerial decisions from a moral point of view, because of a perceived
authority of management. In the 1960s, Stanley Milgram conducted controversial experiments to investigate just how far obedience to an
authority figure could subvert his subjects' moral beliefs. In this thought-provoking work, the authors examine the prevalence of narrow mental
models and the phenomenon of obedience to an authority to analyse and understand the challenges which business professionals encounter
in making ethical decisions. Obstacles to Ethical Decision-Making proposes processes - including collaborative input and critique - by which
individuals may reduce or overcome these challenges. It provides decision-makers at all levels in an organisation with the means to place
ethical considerations at the heart of managerial decision-making.
This book contemplates the ethics of responsibility in a large range of meanings, consequences and impacts. It reflects the perspectives and
reasoning of 24 authors from all continents. All chapters are original papers presented at the Fifth World ISBEE Congress, that took place in
Warsaw, Poland, at the Kozminski University, on 11-14 of July, 2012. In this book, ethics and responsibility are considered essential traits of
character, not only in the business or governmental arenas but in any initiative, decision and activity. The contributions to this book focus on a
spectrum of themes, terms and concepts, the global corporate social responsibilities perspective covering impacts, challenges, analysis,
criticism, consequences of important topics of real life, sustainability, international economy and regimes, corruption, poverty and violence,
among others. The book is intended for academics, researchers and professionals in all continents who are dedicated to Ethics, Business
Ethics, Corporate Social Responsibility, Social Innovation, and Sustainability Management.
This book celebrates the work of Patricia Werhane, an iconic figure in business ethics. This festschrift is a collection of articles that build on
Werhane’s contributions to business ethics in such areas as Employee Rights, the Legacy of Adam Smith, Moral Imagination, Women in
Business, the development of the field of business ethics, and her contributions to such fields as Health Care, Education, Teaching, and
Philosophy. All papers are new contributions to the management literature written by well-known business ethicists, such as Norman Bowie,
Richard De George, Ronald Duska, Edwin Hartman, Michael Hoffman, Mollie Painter-Morland, Mark Schwartz, Andrew Wicks, and others.
The volume is comprised of articles that reflect on Werhane’s work as well as build on it as a way to advance further research. At the end of
the festschrift, Pat Werhane provides responses to each chapter. The first chapter of the book also includes the overview of Patricia
Werhane’s work and her academic career. The book is written to appeal to management scholars and graduate students interested in the
areas of Business Ethics, Modern Capitalism, and Human Rights. Patricia Werhane is one of the most distinguished figures in the field of
business ethics. She was a founder of the field, she is one of its leading scholars, and she has had a profound impact on the world of
business practice. Among her many accomplishments, Pat is known for her original work on moral imagination, she is an acclaimed authority
on employee rights in the workplace, and she is one of the leading scholars on Adam Smith. Having been active in Academia for over 50
years, Werhane is a prolific author of over a hundred articles and book chapters, and the author or editor of twenty-seven books, including
Adam Smith and his Legacy for Modern Capitalism, Moral Imagination and Management Decision-Making, and co-authored books
Organization Ethics in Health Care, Alleviating Poverty Through Profitable Partnerships, Obstacles to Ethical Decision-Making, Corporate
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Responsibility: The American Experience, and Research Approaches to Business Ethics and Corporate Responsibility.
Business Ethics: Decision Making for Personal Integrity & Social ResponsibilityMcGraw-Hill Education
"... an important intervention in the conversation around social and ecological sustainability that draws on both micromarketing and
macromarketing scholarship to help the reader understand the challenges with illustrations from insightful cases both from emerging and
developed economies. This compilation should be essential reading for the discerning student of sustainable consumption and production." --
Professor Pierre McDonagh, Associate Editor, Journal of Macromarketing (USA); Professor of Critical Marketing & Society, University of
Bath, UK Experts in the field of economics, management science, and particularly in the marketing domain have always been interested in
and acknowledged the importance of sustaining profitable businesses while incorporating societal and environmental concerns; however, the
level of existing literature and availability of teaching cases reflect a dearth of real case studies, especially those focused on marketing for
social good. This book of actual case studies will address that need. In addition, this book is important and timely in providing a case book for
instructors (those in both industry and academia) to help them in teaching and training the next generation of leaders through corporate
training and universities. Currently, marketing for social good is increasingly becoming a part of most curriculums under the umbrella of
different titles, such as social marketing, green marketing, and sustainability marketing. The relevance of these studies is increasing across
the globe. This book is composed of long and short real cases with varying complexity in different sectors. This case book will also cover
some review articles for an overview of the recent developments in the study area. With these case studies, collections of questions, teaching
materials, and real-life marketing scenarios, this book offers a unique source of knowledge to marketing professionals, students, and
educators across the world. The main objective of this case book is to understand the applicability of marketing science (marketing for social
good context, such as social marketing and sustainability marketing) in internet marketing related to e-buying behavior and e-WOM. In
addition, it illustrates the various types of existing marketing practices that are relevant from both theoretical and practical points of view in
this electronic era, as well as discussing other non-electronic marketing practices and focusing on consumer buying behavior. As a result,
marketing managers can treat their customers according to their desired value. This book particularly explores the possibilities and
advantages created by social marketing and sustainability marketing through the presentation of thorough review articles and case studies.
This case book helps corporate training centers and universities with compact teaching reference materials in their relevant courses.
Business Ethics: Decision Making for Personal Integrity & Social Responsibility 5e prepares students to apply an ethical decision-making
model to make sound business decisions. This model teaches students ethical skills, vocabulary, and tools to apply in everyday business
decisions and throughout their business courses. The authors’ goal is to engage students by focusing on relevant and interesting cases and
business scenarios and then asking them to look at the issues from an ethical perspective. Additionally, its focus on AACSB requirements
makes it a comprehensive business ethics text for business school courses. Practical applications throughout the text show how theories
relate to the real world. The 5th edition features thoroughly updated statistics and coverage of timely issues and dilemmas throughout the
text.
Ethics for Today This is a pragmatic, hands - on, up - to - date guide to determining right and wrong in the business world. Joseph Weiss
integrates a stakeholder perspective with an issues - oriented approach so students look at how a business's actions affect not just share
price and profit but the well - being of employees, customers, suppliers, the local community, the larger society, other nations, and the
environment. Weiss uses a wealth of contemporary examples, including twenty - three customized cases that immerse students directly in
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recent business ethics dilemmas and ask them to consider how they would resolve them. The recent economic collapse raised ethical issues
that have yet to be resolved - there could not be a better time for a fully updated edition of Weiss's classic, accessible blend of theory and
practice. New to the Sixth Edition! New Cases! Fourteen of the twenty - three cases in this book are brand new to this edition. They touch on
issues such as cyberbullying, fracking, neuromarketing, and for - profit education and involve institutions like Goldman Sachs, Google, Kaiser
Permanente, Walmart, Ford, and Facebook. Updated Throughout! The text has been updated with the latest research, including new national
ethics survey data, perspectives on generational differences, and global and international issues. Each chapter includes recent business
press stories touching on ethical issues. New Feature! Several chapters now feature a unique Point/Counterpoint exercise that challenges
students to argue both sides of a contemporary issue, such as too - big - to - fail institutions, the Boston bomber Rolling Stone cover, student
loan debt, online file sharing, and questions raised by social media.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events from the textbook are included.
Cram101 Just the FACTS101 studyguides give all of the outlines, highlights, notes, and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook Specific. Accompanys: 9780073136868 .
Ayn Rand is well known for advocating egoism, but the substance of that instruction is rarely understood. Far from representing the rejection
of morality, selfishness, in Rand's view, actually demands the practice of a systematic code of ethics. This book explains the fundamental
virtues that Rand considers vital for a person to achieve his objective well-being: rationality, honesty, independence, justice, integrity,
productiveness, and pride. Tracing Rand's account of the harmony of human beings' rational interests, Smith examines what each of these
virtues consists of, why it is a virtue, and what it demands of a person in practice. Along the way she addresses the status of several
conventional virtues within Rand's theory, considering traits such as kindness, charity, generosity, temperance, courage, forgiveness, and
humility. Ayn Rand's Normative Ethics thus offers an in-depth exploration of several specific virtues and an illuminating integration of these
with the broader theory of egoism.
How can you effectively stand up for your values when pressured by your boss, customers, or shareholders to do the opposite? Drawing on
actual business experiences as well as on social science research, Babson College business educator and consultant Mary Gentile
challenges the assumptions about business ethics at companies and business schools. She gives business leaders, managers, and students
the tools not just to recognize what is right, but also to ensure that the right things happen. The book is inspired by a program Gentile
launched at the Aspen Institute with Yale School of Management, and now housed at Babson College, with pilot programs in over one
hundred schools and organizations, including INSEAD and MIT Sloan School of Management. She explains why past attempts at preparing
business leaders to act ethically too often failed, arguing that the issue isn’t distinguishing what is right or wrong, but knowing how to act on
your values despite opposing pressure. Through research-based advice, practical exercises, and scripts for handling a wide range of ethical
dilemmas, Gentile empowers business leaders with the skills to voice and act on their values, and align their professional path with their
principles. Giving Voice to Values is an engaging, innovative, and useful guide that is essential reading for anyone in business.
This book addresses Muslim business community members who have to deal with ethical situations on a day-to-day basis. It gives key
principles of management from an Islamic point of view. Its goal is to help Muslims engaged in business to act in accordance with the Islamic
system of ethics. The writer’s experience with different Islamic activities give him a practical background that supports and enlightens his
academic knowledge in the vital fields of business management and administration.
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This volume features a selection of articles concerning ethics and the environment. It offers an introduction to the main debates in the area,
and deals with such issues as the duty to future generations, resource conservation, species and wilderness prese
Business Ethics: An Indian Perspective provides a comprehensive coverage of the theories of business ethics and emphasizes the
importance of ethical principles in overcoming moral dilemmas in the business world. Using a large number of India-centric case studies and
examples, this book helps readers develop the reasoning and analytical skills needed to apply ethical concepts to business.
Introduces the current global labor milieu and showcases innovative solutions via original case studies.
Hartman/DesJardins is designed to prepare the student to apply an ethical decision-making model, not only in this ethics course but
throughout her or his business discipline. This model teaches students ethical skills, vocabulary, and tools to apply in everyday business
decisions and throughout their business courses. The authors speak in a sophisticated yet accessible manner while teaching the
fundamentals of business ethics. Hartman's professional background in law and her teaching experience in the business curriculum,
combined with DesJardins' background in philosophy, results in a broa.
The tools you need to deal with ethical dilemmas in business In today's world, it's increasingly important for all businesses and government
agencies to implement ethical conduct in the workplace. Therefore, business ethics has become required coursework for most students in
undergraduate and postgraduate business programs. Mapping to a business ethics course, Business Ethics For Dummies examines ethical
theory and discusses the moral issues facing corporate America. It covers topics such as conflicts of interest, trade secrets and insider
trading, product safety and product liability, hiring, drug testing, sexual harassment, diversity, and much more. The basics of ethics and
making ethical decisions How-tos on incorporating business ethics in the workplace A discussion of moral issues facing corporate America
Packed with easy-to-understand explanations and examples, Business Ethics For Dummies is a helpful resource for students, professors,
business owners, managers, and CEOs who seek a clear understanding of the importance of ethics.
CONTEMPORARY ISSUES IN BUSINESS ETHICS, 6E introduces readers to business ethics by focusing on the influence of market
mechanisms and social values on workplace norms. And because business is increasingly a global enterprise, this edition emphasizes the
role of ethics both at home and abroad. CONTEMPORARY ISSUES IN BUSINESS ETHICS, 6E also takes time to look at ethics from the
unique perspectives of either employee or employer. Along the way, readers also learn about such topics as ethical relativism, ethics and the
law, virtue ethics, and ethical decision-making. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Ethical Prospects: Economy, Society, and Environment aims to present and summarize new perspectives and leading-edge results in ethics
reflecting on interconnected economic, social and environmental issues. The yearbook reports on innovative practices and policy reforms and
provides a forum for discussion about groundbreaking theories. The main function of the yearbook is to present ideas and initiatives that lead
toward responsible business practices, policies for the common good and ecological sustainability. It seeks to form a value-community of
scholars, practitioners and policymakers engaged in genuine ethics in business, environmental management, and public policy.
Never HIGHLIGHT a Book Again Includes all testable terms, concepts, persons, places, and events. Cram101 Just the FACTS101
studyguides gives all of the outlines, highlights, and quizzes for your textbook with optional online comprehensive practice tests. Only
Cram101 is Textbook Specific. Accompanies: 9780872893795. This item is printed on demand.
The bestselling book, now with a new preface by the authors At once a bold defense and reimagining of capitalism and a blueprint for a new
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system for doing business, Conscious Capitalism is for anyone hoping to build a more cooperative, humane, and positive future. Whole
Foods Market cofounder John Mackey and professor and Conscious Capitalism, Inc. cofounder Raj Sisodia argue that both business and
capitalism are inherently good, and they use some of today’s best-known and most successful companies to illustrate their point. From
Southwest Airlines, UPS, and Tata to Costco, Panera, Google, the Container Store, and Amazon, today’s organizations are creating value
for all stakeholders—including customers, employees, suppliers, investors, society, and the environment. Read this book and you’ll better
understand how four specific tenets—higher purpose, stakeholder integration, conscious leadership, and conscious culture and
management—can help build strong businesses, move capitalism closer to its highest potential, and foster a more positive environment for all
of us.
Business Ethics: Decision-Making for Personal Integrity & Social Responsibility, 3e is designed to prepare the student to apply an ethical
decision-making model, not only in the ethics course but throughout her or his business discipline. This model teaches students ethical skills,
vocabulary, and tools to apply in everyday business decisions and throughout their business courses. The authors speak in a sophisticated
yet accessible manner while teaching the fundamentals of business ethics. Hartman's professional background in law and her teaching
experience in the business curriculum, combined with DesJardins' background in philosophy and MacDonald's ability to distill complicated
business transactions into understandable terms, results in a broad language, ideal for this approach and market. The authors' goal is to
engage the student by focusing on cases and business scenarios that students already find interesting. Students are then asked to look at
the issues from an ethical perspective. Additionally, its focus on AACSB requirements makes it a comprehensive business ethics text for
business school courses. The goal for the third edition is to provide "a comprehensive yet accessible introduction to the ethical issues arising
in business." Hartman and DesJardins have retained the focus on decision-making as well as the emphasis on both personal and policy-level
perspectives on ethics. This edition continues to provide pedagogical support throughout the text. The most noticeable changes involve a
thorough updating of distinct items such as Reality Checks, Decision Points, and readings to reflect new cases, examples and data.
"This textbook provides a comprehensive, yet accessible introduction to the ethical issues arising in business" -- Preface.
Events such as Trafigura's illegal dumping of toxic waste in Côte d’Ivoire and BP's environmentally disastrous oil spill in the Gulf of Mexico
have highlighted ethical issues in international business at a time when business leaders, academics and business schools were reflecting on
their own responsibilities following the global financial crisis. The scope and scale of the global operations of multinational businesses means
that decisions taken in different parts of the world have far reaching consequences beyond the national settings where employees are located
or where firms are registered and as such, an awareness of these responsibilities needs to be integrated into all levels and all subjects. Using
four guiding principles – a critical multi-level approach rooted in the tradition of European social theory, a comparative and international
perspective, a global rather than just a European or American stand point and engaging with subject-specific issues this book aims to
'mainstream' business ethics into the work of teachers and students in business schools. This comprehensive volume brings together
contributions from a range of experts in different areas of business studies thereby facilitating and encouraging a move away from business
ethics being a box to be ticked to being an integrated consideration across the business disciplines. This impressive book brings ethical
considerations back to the heart of the business curriculum and in doing so, provides a companion for the progressive business student
throughout their university career.
Packed with real-life examples of business decisions gone awry, the book explores the complex issues of business ethics from the leaders'
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perspectives. This best-selling text offers a rare collection of readings which examines the business decision-making processes of many
types of leaders, while revealing some of the common factors that push them over ethical lines they might not otherwise cross.
This book presents a selection of articles with focus on the theoretical foundations of business ethics, and in particular on
the philosophy of management and on human rights and business. This implies identifying and discussing conflicts as
well as agreement with regard to the philosophical and other foundations of business and management. Despite the
general interest in corporate social responsibility and business ethics, the contemporary discussion rarely touches upon
the normative core and philosophical foundations of business. There is a need to discuss the theoretical basis of
business ethics and of business and human rights. Even though the actions and activities of business may be discussed
from a moral perspective, not least in the media, the judgments and opinions relating to business and management often
lack deeper moral reflection and consistency. Partly for this reason, business ethicists are constantly challenged to
provide such moral and philosophical foundations for business ethics and for business and human rights, and to
communicate them in an understandable manner. Such a challenge is also of scientific kind. Positions and opinions in
the academic field need to be substantiated by thorough moral and theoretical reflection to underpin normative
approaches. Far too often, business ethicists may agree on matters, which they approach from different and sometimes
irreconcilable philosophical standpoints, resulting in superficial agreement but deeper-lying disagreement. In other cases,
it may be of high relevance to identify philosophical standpoints that despite conflicting fundamentals may arrive at
conclusions acceptable to everyone.
Hartman/DesJardins Business Ethics is designed to prepare the student to apply an ethical decision-making model, not
only in this ethics course but throughout her or his business discipline. This model teaches students ethical skills,
vocabulary, and tools to apply in everyday business decisions and throughout their business courses. The authors speak
in a sophisticated yet accessible manner while teaching the fundamentals of business ethics. Hartman’s professional
background in law and her teaching experience in business curriculum, combined with DesJardins’ background in
philosophy results in a broad language, ideal for this approach and market. The authors’ goal is to engage the student by
focusing on cases and business scenarios that students already find interesting. Students are then asked to look at the
issues from an ethical perspective. Additionally, its focus on AACSB requirements makes it a comprehensive business
ethics text for business school courses.
Business Ethics: Decision-Making for Personal Integrity & Social Responsibility, 3e is designed to prepare the student to
apply an ethical decision-making model, not only in the ethics course but throughout her or his business discipline. This
model teaches students ethical skills, vocabulary, and tools to apply in everyday business decisions and throughout their
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business courses. The authors speak in a sophisticated yet accessible manner while teaching the fundamentals of
business ethics. Hartman’s professional background in law and her teaching experience in the business curriculum,
combined with DesJardins’ background in philosophy and MacDonald’s ability to distill complicated business
transactions into understandable terms, results in a broad language, ideal for this approach and market. The authors’
goal is to engage the student by focusing on cases and business scenarios that students already find interesting.
Students are then asked to look at the issues from an ethical perspective. Additionally, its focus on AACSB requirements
makes it a comprehensive business ethics text for business school courses. The goal for the third edition is to provide “a
comprehensive yet accessible introduction to the ethical issues arising in business.” Hartman and DesJardins have
retained the focus on decision-making as well as the emphasis on both personal and policy-level perspectives on ethics.
This edition continues to provide pedagogical support throughout the text. The most noticeable changes involve a
thorough updating of distinct items such as Reality Checks, Decision Points, and readings to reflect new cases, examples
and data.
“This practical guide is ideal both for teaching future members of the profession about their ethical responsibilities and for
reinforcing ethical competence among current professionals. We strongly recommend this book.” Jeffrey E. Barnett,
PsyD, ABPP W. Brad Johnson, PhD Loyola University Maryland United States Naval Academy Coauthors, Ethics Desk
Reference for Counselors, 2nd Edition “Herlihy and Corey’s text boosts the reader’s ethical understanding leaps and
bounds above mere reading of the ACA Code of Ethics. With multifaceted case study examples and an integrated
approach to tackling ethical dilemmas, this book is a must-read for students, counselors, counselor educators, and
supervisors.” Shannon Hodges, PhD Michael Knight Niagara University Graduate Student, Niagara University ACA
Ethics Revision Task Force Member The seventh edition of this top-selling text provides a comprehensive resource for
understanding the 2014 ACA Code of Ethics and applying its principles to daily practice. Each individual standard of the
Code is presented with an explanatory case vignette, and a Study and Discussion Guide is provided at the beginning of
each major section of the Code to stimulate thought and discussion. Common ethical concerns, with instructive case
studies, are then explored in individual chapters. Topics addressed include client rights and informed consent, social
justice and counseling across cultures, confidentiality, counselor competence, working with minor clients, managing
boundaries, client harm to self or others, counselor training and supervision, research and publication, and the
intersection of ethics and law. Chapters new to this edition examine managing value conflicts and the issues surrounding
new technology, social media, and online counseling. The Casebook also contains an Inventory of Attitudes and Beliefs
About Ethical Issues to assist counselors in developing a personal ethical stance. *Requests for digital versions from the
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ACA can be found on wiley.com. *To request print copies, please visit the ACA website here. *Reproduction requests for
material from books published by ACA should be directed to permissions@counseling.org.
Blending theory with real-life applications, the 8th Edition of LAW AND ETHICS IN THE BUSINESS ENVIRONMENT
presents up-to-the-minute issues in business ethics, along with the latest in case law for an exciting and thought-
provoking text. Rather than shying away from controversial topics, the text encourages lively classroom debate on
everything from privacy and workers' rights to diversity and stereotyping. Its insightful cases, end-of-chapter questions,
historical quotes, and chapter projects sharpen your critical thinking skills, while a wealth of interactive assignments like
role plays, mock trials, roundtables, and negotiations prepare you for the ethical and legal dilemmas of the business
world. Important Notice: Media content referenced within the product description or the product text may not be available
in the ebook version.
Summary: "Dozens of times a day we are faced with moral dilemmas, and our judgments and actions are guided by our
sense of what is right or wrong. But there are times when we find ourselves facing situations of moral complexity and
uncertainty. Drawing on numerous case studies, Ethics in Practice is a practical and absorbing discussion on ethics and
moral theory, and will help readers to make better informed, and more rationally justifiable, decisions about how to act
and judge the actions of others, where there are morally hard choices to be made in their professional working
life."--Publisher description.
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