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Fundamentals Of Franchising
Fundamentals of Franchising, Fourth Edition is charged with useful definitions, practical tips, and expert advice from
experienced practitioners. Written to help lawyers and nonlawyers alike, this practical guide examines franchise law from
a wide range of practice specialties and viewpoints. Each chapter is written by experienced practitioners whose
cumulative knowledge provides you with a well-rounded overview of franchise law and alerts you to issues that may
require further research or expertise. Strengthen your understanding of key issues in franchise law, including:Trademark
lawStructuring the franchise relationshipFranchise disclosure issuesFranchise registrationFranchise relationship
lawsAntitrust lawInternational franchisingRepresenting franchiseesThis edition also covers disclosure requirements under
the revised FTC Franchise Rule, provides a state-by-state summary of franchise and business opportunity registration
and disclosure statutes, and summarizes state procedural requirements for termination or nonrenewal.
Buying a franchise may be the road to financial independence but only if you can find a great franchise that is a great 'fit'
for you. In the past decade I've spoken with many people who say they no longer want to work for someone else. They're
tired of the uncertainty that goes along with corporate jobs and of creating financial rewards for others. These are people
who want to be in control of their future. Contrary to the thinking of some, being a successful franchise owner requires a
lot more than just plopping down a pile of money and waiting for the profits to roll in. I know many franchise owners;
some are extremely successful while others struggle. In most cases the difference between the two groups is not due to
the skill or dedication of the owner, but his/her 'fit' with the franchise system. During my years as both an owner and
broker of franchised businesses, I'm frequently asked how to find a great 'fitting' franchise. Without realizing it I developed
rules that help guide my clients to find that great 'fit.
LIKE CARRYING AROUND YOUR OWN BUSINESS LAWYER, BUT WITHOUT ALL THE TALKING AND BILLS. Birth to
Buyout gives you a straightforward, easy-to-grasp understanding of the business law questions and answers you need to
run your business and prosper. Packed with refreshingly candid information, Birth to Buyout tackles business law topics
in terms you can understand. Organized to guide you through all stages of your business - from Birth to Buyout - you
learn: SET UP A COMPANY * The difference between Corporations, S-Corporations and Limited Liability Companies *
How to pick the right entity for you * Where you should set up your company * How to pick a company name * What to
take to the bank when you set up your company bank account * What to put in your business plan YOU AND YOUR
PARTNERS * The big conversation you and your partners need to have at the beginning of your venture * Picking
officers, officer titles and salaries * How to make sure you can get out when you want * How to kick out another owner *
Setting up your Board of Directors * Dangers of serving on the Board * How to be a great Board member GETTING
FUNDED * The difference between debt and equity * What investors expect from you * The parts of an investment deal *
How to divide control between founders and investors * Securities laws * Sources of debt financing * Parts of a loan *
Building business credit INTERNET CONTRACTS * What you need to put in your website privacy policy and Terms of
Use * Avoiding liability from user generated content * Kids information under COPPA OFFICE LEASE * Negotiating the
rent * Difference among net leases, double net and triple net leases EMPLOYEES & INDEPENDENT CONTRACTORS *
What goes in an employment contract * Noncompetes * Union contracts and collective bargaining * Nondiscrimination
laws * Screening candidates, including immigration forms * How to follow rules about minimum wage and overtime and
payroll INTELLECTUAL PROPERTY * Trademark * Copyright * Patent * How to get the rights through licensing or buying
the IP MANUFACTURING * How to plan your whole manufacturing and fulfillment process * How to get a prototype made
* How to discover the regulations you have to know about and follow * How to hire a manufacturer SALES AND
MARKETING * How to get your product sold * Distribution channel options * Advertising and promotions * How to comply
with advertising laws * What goes into your contract with distributors or sales agents * CanSpam and telemarketing rules
GETTING PROTECTION AGAINST LIABILITY * Contracts * Insurance and Bonds * Vigilant Due Diligence GETTING
RICH * Valuing a business * Valuing stock * Process of selling your company * Term Sheets * Representations and
Warranties * Closing * Post closing * Tips to make for a peaceful sale AND, THERE'S A STORY - MEET HAP, HAZARD
AND A LAWYER NAMED GRAVITY. Birth to Buyout is not just a business law almanac. Birth to Buyout spins forward on
the story of two cubicle workers who make a run for entrepreneurship just as big corporate culture is closing in, all with
the help of their corporate lawyer (if you just want the law, you can skip the story pages). Birth to Buyout was written to
be an easy-to-follow guide to business law. That's why: * All explanations are in plain English * Charts and diagrams are
used to make the law clear * The book celebrates American entrepreneurship and how it can truly set you free
This book provides you with a well-rounded overview of franchise law and will alert you to issues that may require further
research or expertise.
Whether you’re launching a practice or trying to expand your book of business, this new guide gives you the help you
seek. From developing a reputation to developing relationships, from retaining existing clients to generating new
business, Business Development for Lawyers: Strategies for Getting and Keeping Clients examines all the available
techniques, providing you with the expert insights and practical tips you need to make them work for you. You’ll learn
how to write for publications, make effective presentations, network, handle the media, get results from participating in
conferences and social events, follow up with contacts, build relationships with referral sources, close the deal with
prospective clients, and more. This new book from a leading law firm marketer and consultant is an excellent starting
point for anyone developing a personal marketing plan or for the lawyer who wants to improve personal marketing and
business development skills
Written by the late Dave Thomas, the widely known founder of Wendy's, and franchising consultant Michael Seid, this is
a comprehensive and reliable resource for anyone interested in purchasing a franchise.
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Fundamentals of Franchising is charged with useful definitions, practical tips, and expert advice from experienced practitioners. Written
specifically to help lawyers and non-lawyers brush up on franchise law, this practical guide examines franchise law from a wide-range of
experiences and viewpoints. Each chapter is written by two experienced practitioners and provides you with a well-rounded overview of
franchise law and alerts you to issues that may require further research or expertise.
This proven, popular reference has been completely updated to better guide readers through the current franchise environment. Real-life
examples of both service- and product-oriented franchises and useful checklists prevent mistakes and save time and money. Contact
information for state and federal franchising regulatory agencies and a listing of useful publications guide new franchisees to the resources
they need.
The #1 best-seller on franchise development and Amazon #1 best-seller, Grow to Greatness has instantly become the must-read, essential
guide on how to build a world-class franchise system faster. This breakthrough book delivers advice and proven, step-by-step systems and
processes for emerging and established franchisors, as well as for anyone considering franchising their business. The $29.95 guide has
saved existing and potential franchisors thousands of dollars in costly mistakes. -- One hundred+ case examples and checklists reveal how to
do it right ... and how not to do it wrong! -- Profit from real "best practices" solutions and proven step-by-step processes -- Endorsed by
franchising's top brand executives of KFC, Taco Bell, Dunkin' Donuts, Pinkberry, Molly Maids, Postnet, Checkers, AlphaGraphics, Popeye's,
Cartridge World, Express Employment Professionals, the International Franchise Association ... and many more. Each benchmark is
described in detail, supported by case studies, industry research and steps taken by franchise leaders from various industries. " Steve's Grow
to Greatness is the 'Driver's Ed Manual'. It delivers great lessons for startup franchisors and the most seasoned franchise executives. In the
words of Bill Rosenberg, founder of Dunkin' Donuts and the International Franchise Association, 'We can avoid failures, if we study success.'
Study Grow to Greatness and you will be rewarded." John Reynolds, CFE President, IFA Educational Foundation
A useful resource for attorneys practicing in the business, commercial and corporate areas, covering such topics as: business formation and
organization; business valuation; corporate securities; dividends and distribution; mergers and takeovers; and, S corporation formations and
related tax rules.
While franchising promotes economic and social welfare objectives, Elizabeth Crawford Spencer argues that monitoring and regulation are
needed to address potential areas of abuse of the form that can result in costly market inefficiencies. This unique study surveys franchisespecific legislation worldwide as a starting point for a thorough examination and analysis of the role of both private and public regulation of the
sector in the context of current theoretical approaches to regulating contractual relationships. The book concludes that properly calibrated
regulation can minimize inefficient allocations of power and risk and lead to maximum economic and social benefits by promoting the
development of small business, enabling the growth of entrepreneurial skills, and facilitating economic well-being and independence among
SMEs. This comparative survey will prove to be invaluable for academics in franchising marketing, management, law and practice. The
Regulation of Franchising in the New Global Economy will also appeal to franchise law practitioners, consultants, policymakers and those
wishing to influence policy on all sides of the debate in the many jurisdictions that are engaging in the processes of adopting, or reviewing,
franchise regulation.
This book sheds light on all aspects of earnings claims, including defining what an earnings claim really is, the origins of its regulation under
the franchise disclosure laws, how a franchisor should prepare an earnings claim, how a franchisee should use an earnings claim, how a
franchisee may attack lawful and unlawful earnings claims, how a franchisor may defend against such attacks, and how the government
franchise enforcement authorities, investigate unlawful earnings claim activity.
(Black & White version) Fundamentals of Business was created for Virginia Tech's MGT 1104 Foundations of Business through a
collaboration between the Pamplin College of Business and Virginia Tech Libraries. This book is freely available at:
http://hdl.handle.net/10919/70961 It is licensed with a Creative Commons-NonCommercial ShareAlike 3.0 license.
Franchising is a popular way for many people, disillusioned with their corporate work/life balance to leave the rat race and start their own
business. And yet, for many, the reality fails to live up to the expectation and for some, the businesses fail.In this book, lifelong accountant,
author and former franchise owner, Richard Edwards, will take you through the whole process.Through this book (inspired by his own
experiences), you will learn: -The fundamentals of franchising, -The pitfalls as well as the possibilities-What you should look out for before
you spend your life savings-How to assess the cost of a franchise, -Advantages and disadvantages of buying a new franchise, compared to a
second-hand franchise, -How to calculate your gross margin and why it's important to do so, And much more. If you're considering buying a
franchise, buy this book first.Richard Edwards is an accountant with more than 28 years of experience, qualifying ACCA in the UK in the year
2000. He has worked in a variety of industries in a variety of countries. In 2014 he and his wife bought a business. In 2016 he and his wife
bought a franchise.This is the book they both wish they had read before they bought their franchise.
The book specifically designed to familiarize law students with such business concepts as accounting, economics, real estate, tax, business
organizations and finance, fully revised for its Third Edition. This concise volume provides a solid foundation in the basic mechanics,
concepts, and legal contest of important business topics. Business Basics for Law Students is tailored To The needs of lawyers who lack a
business background: the authors draw on their experience as a casebook author and legal scholar to achieve the proper level of discussion
straightforward explanations demystify the subject generous use of examples to convey ideas and applications a hepful list of New Terms in
the Appendix is conveniently keyed To The pages in the text where they are used and explained frequent visual aids (reproduced documents,
tables, and graphs) reinforce the text lists of topics at the beginning of each chapter uses bold type to speed identification of key terms and
concepts, and presentation of many helpful lists clearly enumerate points and examples the Third Edition responds to used feedback while it
reflects changes in the field: new and expanded coverage of residential real estate transactions, mortgages, bankruptcy, and insolvency more
emphasis on valuing stock new and improved examples throughout the text, especially for real estate financing and tax benefits increased
coverage of basic economic principles
Fundamentals of FranchisingAmerican Bar Association
Franchising: Cases, Materials, & Problems is designed for use in a franchise law course. A teacher who wishes to emphasize the role of
intellectual property concepts in franchise law can assign the chapters on trademarks, trade secrets, and copyright in full as well as parts of
other chapters. A teacher who prefers to emphasize the regulatory aspects of franchise law can assign the chapters on disclosure and
relationship laws in full, supplemented by other chapters.
Hundreds of potential entrepreneurs investigate franchising every year, but this enormous business opportunity remains hugely
misunderstood. Franchising: Pathway to Wealth Creation delivers that guidance, from start to finish.
Understand reviews the laws and regulations in Europe that affect franchising in one easy-to-use volume. The first book published in the
United States that provides the international franchise law practitioner with an in-depth review of applicable law in all countries where clients
may be considering franchise system expansion throughout Europe, Fundamentals of Franchising - Europe also reviews relevant laws that
do not specifically regulate franchising in the majority of European countries.The book's first chapter addresses the franchising-related issues
that are dealt with at the EU level and are applied within each of the member states, and by members of the European Economic Area (EEA)
in broadly the same way. Chapters are written by experienced franchising attorneys in 23 countries and follow a similar template that
considers: a country's business overview; franchise-specific laws; brand know-how and IP issues; real estate; taxation; employment laws;
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and disputes. Each chapter highlights intriguing and sometimes surprising differences in the approach of European countries, information that
is essential for any attorney representing a client expanding into the area.
Written specifically to help lawyers and non-lawyers brush up on franchise law, this respected publication - now in its fourth edition - is
charged with useful definitions, practical tips, and expert advice from experienced franchise law practitioners. This practical guide examines
franchise law from a wide-range of experiences and viewpoints. Each chapter is written by two experienced practitioners to provide a wellrounded guide to the fundamentals of franchise law and key issues in the practice, including trademark law; structuring the franchise
relationship; disclosure issues; registration; franchise relationship laws; antitrust law; counseling franchisees; and more.
A large number of American franchise systems have, over the last 40 years, made Canada one of their chose international expansion targets.
This new book, written by experienced Canadian franchise lawyers, will help you advise your clients who are considering expansion into the
Canadian marketplace. The book outlines a host of important differences when comparing the business, law and practice of franchising in
Canada and the United States, as well as the numerous similarities between the culture and law of both societies. Topics include: structuring
and expansion to Canada; trade-mark and other intellectual property issues; the Canadian franchise agreement; franchise disclosure issues;
privacy issues and dispute resolution and franchise litigation in Canada. The book also includes practice notes throughout the book,
highlighting key points.
Providing the international franchise law practitioner with an in-depth review of the laws and regulations in Europe that affect franchising. The
chapter authors review also includes relevant laws that do not specifically regulate franchising in the majority of European countries.Since by
far the largest and most economically significant group of countries is the European Union, the book's first chapter addresses the franchisingrelated issues that are dealt with at the EU level and are applied within each of the member states, and also by members of the European
Economic Area (EEA) in broadly the same way.Following the initial discussion of EU regulations, individual country chapters follow standard
template for ease of use and reference. Topics include:Business overview, covering issues such as: governmental approach to
business/commercial activity; business structures; banks' support for franchising; inward investment; overview of the franchise market, and
moreFranchise trade association(s) active in that countryFranchise lawsFranchise agreementsBrand/know-how, including trade names,
trademarks, copyrights, and othersReal estateTaxationEmployment and vicarious liabilityDisputes
Franchises have become an ever-present feature of American life, both in our landscapes and our economics. Peter M. Birkeland worked for
three years in the front-line operations of franchise units for three companies, met with CEOs and executives, and attended countless trade
shows, seminars, and expositions. Through this extensive fieldwork Birkeland not only discovered what makes franchisees succeed or fail, he
uncovered the difficulties in running a business according to someone else's system and values. Bearing witness to a market flooded with
fierce competitors and dependent on the inscrutable whims of consumers, he revealed the numerous challenges that franchisees face in
making their businesses succeed. Book jacket.
'Franchising in the Hospitality Industry' provides an overview of the issues, debates and challenges associated with business franchising. In
two parts, this text firstly looks at the issues from both an academic and practitioner perspective. The second part looks more closely at
service sector groups in the hospitality industry, such as hotels, leisure and catering using national and international examples and
illustrations. These demonstrate how the theories and debates discussed in the first part, are tackled in real life situations. Examples used are
from well known companies such as McDonalds, Baskin Robbins, Burger King, Choice Hotels, Holiday Inn, Domino Pizza, Pierre Victoire
amongst others.
This book was written with the would-be franchisor in mind. It delves deeply into such topics as preparing to become a franchisor, the legal
repercussions of franchising, how to recruit the right candidates, and how to manage a franchise system. This book will guide you in building
a successful team of experts to help you create the stellar franchise brand that you dream of!
Now in its Sixth Edition, Fundamentals of Business Organizations for Paralegals offers basic coverage of every form of business organization
in the United States. With a straightforward treatment of all pertinent topics, Deborah E. Bouchoux expertly balances substantive discussion
with practical guidance for the paralegal. New to the Sixth Edition: Discussion of 2017 Tax Cuts and Jobs Act and how it affects all passthrough entities and corporations New case summaries illustrating core principles in each chapter, including a case illustration of In re Trulia,
Inc. Stockholder Litigation, the 2016 Delaware case relating to judicial scrutiny of settlements that provide no financial recovery to
shareholders who challenge mergers Discussion of the change in the U.S. system from a worldwide tax system to a modified territorial
system Discussion of new trends in corporate law, including inversions (reincorporating a U.S. company in a foreign country to obtain a lower
tax rate), mechanisms to deter inversions, and the use of cryptocurrencies such as bitcoin in initial coin offerings Review of new trends in
corporate governance and trends in shareholder proposals New and updated sample forms Professors and students will benefit from:
Thorough yet concise treatment of business organizations, offering a readable overview of each business entity in the United States. For
each type of business organization, the text addresses: The nature of the business The advantages and disadvantages of each type of
organization Business operation and management Transferability of ownership Formation and dissolution of the business Tax implications for
each type of organization Up-to-date coverage of new trends and topics Helpful visual aids and charts that illustrate and highlight important
topics Sample forms that appear in context throughout the book Internet resources, including a list of relevant websites in each chapter, that
direct the reader to additional information, forms, and agreements online Key Terms that are defined in the margins for quick reference
Discussion of the role of the paralegal in each chapter, including a list of tasks commonly performed in relation to each topic Discussion
Questions that engage students in the classroom and ensure that students understand the material covered. Net Worth research questions
teach students to locate information by accessing commonly used business-related Internet sites. Practice Tips in each chapter that provide
professional advice for paralegals A complete glossary that provides an easy reference for terminology Teaching materials include: An
Instructor’s Manual with Test Bank. The Test Bank includes questions for each chapter and sample exams. PowerPoint Slides
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