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Moral and citizenship education are again at the forefront of
educational attention with the recent governmental
announcements about revisions to the National Curriculum
frameworks to 2000 and beyond. This book addresses some
of the central issues in moral and citizenship education facing
teachers today, embedding practical considerations in a
theoretical context and reviewing teaching, learning and
assessment strategies. It draws extensively on research but
is written in a clear, accessible style. Citizenship and Moral
Education examines the key concepts and provides an up-todate overview of policy, particularly addressing: theoretical
issues, aims and approaches in relation to moral and
citizenship education in a pluralist society the contributions of
the curriculum, extra-curricular activities and the school ethos
to citizenship and moral education in school teaching
strategies, materials, pupil assessment and school
evaluation. The book also focuses on key professional and
personal issues for teachers in undertaking moral citizenship
education.
This edited volume highlights the use and practice of values
in Organization Development (OD). It addresses how those
values have changed over time, how they are expressed in
OD’s approach to consulting, the process of making valuebased decisions, and how to deal with value dilemmas and
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value conflicts. OD scholars and practitioners will learn about
the balance of values in practice, particularly as the business
outcomes may overtake positive humanistic concerns given
intense pressures to enhance organizational productivity year
over year.
A WALL STREET JOURNAL AND USA TODAY
BESTSELLER Featuring an introduction by President Jimmy
Carter The Home Depot cofounder and owner of the NFL's
Atlanta Falcons and MLS's Atlanta United shares a vision and
a roadmap for values-based business. Arthur M. Blank
believes that for good companies, purpose and profit can-and
should-go hand in hand. And he should know. Together with
cofounder Bernie Marcus, Blank built The Home Depot from
an idea and a dream to a $50 billion-dollar company, the
leading home improvement retailer in the world. And even
while opening a new store every 42 hours, they never lost
sight of their commitment to care for their people and
communities. In fact, in 2001, The Home Depot was voted
America's most socially responsible company. Blank left The
Home Depot that same year with a burning question: Could
the values and culture that made that company great be
replicated? Good Company takes readers inside the story of
how he did just that-turning around a struggling NFL team,
rebooting a near-bankrupt retail chain, building a brand-new
stadium, revitalizing a blighted neighborhood, launching a
startup soccer club, and more. "When good companies put
the wellbeing of their customers, their associates, and their
communities first, financial success will follow," Blank writes.
"The entrepreneurs and business leaders of today and
tomorrow have an extraordinary opportunity: to prove that
through upholding values we can create value-for the
company, for the customer, and for the community."
The Social (Re)Production of Architecture brings the debates
of the ‘right to the city’ into today’s context of ecological,
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economic and social crises. Building on the 1970s’
discussions about the ‘production of space’, which French
sociologist Henri Lefebvre considered a civic right, the
authors question who has the right to make space, and
explore the kinds of relations that are produced in the
process. In the emerging post-capitalist era, this book
addresses urgent social and ecological imperatives for
change and opens up questions around architecture’s
engagement with new forms of organization and practice. The
book asks what (new) kinds of ‘social’ can architecture
(re)produce, and what kinds of politics, values and actions are
needed. The book features 24 interdisciplinary essays written
by leading theorists and practitioners including social thinkers,
economic theorists, architects, educators, urban curators,
feminists, artists and activists from different generations and
global contexts. The essays discuss the diverse, global
locations with work taking different and specific forms in these
different contexts. A cutting-edge, critical text which rethinks
both practice and theory in the light of recent crises, making it
key reading for students, academics and practitioners.
What matters to us? One way of answering that question is
through the lens of values, which have a powerful influence
on our attitudes and behaviours. Yet it can be difficult for
businesses to realize the true potential of values, which is to
engage staff, customers and suppliers in an emotional way
that touches on their own core motivations. Drawing on a
range of case studies worldwide, including “profit with
purpose” businesses such as co-operatives, this short guide
reveals how to make a success of values. By unpacking what
we mean by values and ethics, and setting out a series of
practical approaches, Ed Mayo presents how values can
become a natural part of commercial life. This book identifies
both the pitfalls and the potential of bringing values into the
heart of an organization, from a bank that responds to an
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ethical crisis to a fast-growing worker co-operative founded
on the values of equality. The values that guide your business
are not necessarily the ones that are written down, or that you
would expect. There is no one right or wrong set of values,
but there is power and potential in making the most of the
values that are right for the business you are in. By reading
Values: How to Bring Values to Life in Your Business, you will
find out more about the business that you are, and the
business that you could be.
How do you make taxpayers comply? This ethnography offers
a vivid, yet nuanced account of knowledge making at one of
Sweden’s most esteemed bureaucracies – the Swedish Tax
Agency. In its aim to collect taxes and minimize tax faults, the
Agency mediates the application of tax law to ensure
compliance and maintain legitimacy in society. This volume
follows one risk assessment project’s passage through the
Agency, from its inception, through the research phase, in
discussions with management to its final abandonment. With
its fiscal anthropological approach, Shaping Taxpayers
reveals how diverse knowledge claims – legal, economic,
cultural – compete to shape taxpayer behaviour.
Most leaders know that a winning, engaged culture is the key
to attracting top talent—and customers. Yet, it remains elusive
how exactly to create this ideal workplace —one where
everyone from the front lines to the board room knows the
company’s values and feels comfortable and empowered to
act on them. Based on Ann Rhoades’ years of experience
with JetBlue, Southwest, and other companies known for their
trailblazing corporate cultures, Built on Values reveals exactly
how leaders can create winning environments that allow their
employees and their companies to thrive. Companies that
create or improve values-based cultures can become higher
performers, both in customer and employee satisfaction and
financial return, as proven by Rhoades’ work with JetBlue,
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Southwest Airlines, Disney, Loma Linda University Hospitals,
Doubletree Hotels, Juniper Networks, and P.F. Chang’s
China Bistros. Built on Values provides a clear blueprint for
how to accomplish culture change, showing: How to exceed
the expectations of employees and customers How to
develop a Values Blueprint tailored to your organization’s
goals and put it into action Why it's essential to hire, fire, and
reward people based on values alone, and How to establish a
discipline for sustaining a values-centric culture Built on
Values helps companies get on the pathway to greatness by
showing the exact steps for either curing an ailing company
culture or creating a new one from scratch.
Perspectives on Purpose brings together industry leaders to
advocate for a more human-centered and socially-conscious
future for businesses. Sharing stories from their work at
companies like Ben & Jerry’s, Sephora, Airbnb, Diageo, VF
Corporation, and Hyatt, these authors demonstrate how
weaving purpose into the profit-making core of business helps
companies do good and do well. Foreword by Jessica Alba
and Christopher Gavigan, Co-founders of The Honest
Company Chapters by: Jorge Aguilar (Prophet) Tom Andrews
(TJALeadership, SYPartners) Maryam Banikarim (Hyatt, NBC
Universal, Gannett, Univision) Ila Byrne and Ryan Hunter
(Diageo) Corrie Conrad (Sephora) Alexandra Dimiziani
(TwentyFirstCenturyBrand, Airbnb) Ambika Gautam Pai (Wolf
& Wilhelmine) Heidi Hackemer (And So We Hunt) Sam
Hornsby (TRIPTK) Jonathan Jackson (Harvard University,
Blavity) Sam Liebeskind (Gin Lane, Wolff Olins) Rob Michalak
(Ben & Jerry's) Thomas Ordahl (Landor) Frank Oswald
(Columbia University) Sarah Potts (Thorn) Matthew Quint
(Columbia Business School) Haley Rushing (The Purpose
Institute) Letitia Webster (VF Corporation) Freya Williams
(Futerra) Perspectives on Purpose and its sister book,
Perspectives on Impact, bring together leading voices from
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across sectors to discuss how we must adapt our
organizations for the twenty-first century world. Perspectives
on Purpose looks at the shifting role of the corporation in
society through the lens of purpose; Perspectives on Impact
focuses on the recalibration of social impact approaches to
tackle complex humanitarian, social, and environmental
challenges. You can find Perspectives on Impact: Leading
Voices on Making Systemic Change in the Twenty-First
Century here: https://www.amazon.com/PerspectivesPurpose-Building-Businesses-Twenty-First/dp/036711237X
The idea that science is or should be value-free, and that
values are or should be formed independently of science, has
been under fire by philosophers of science for decades.
Science and Moral Imagination directly challenges the idea
that science and values cannot and should not influence each
other. Matthew J. Brown argues that science and values
mutually influence and implicate one another, that the
influence of values on science is pervasive and must be
responsibly managed, and that science can and should have
an influence on our values. This interplay, he explains, must
be guided by accounts of scientific inquiry and value
judgment that are sensitive to the complexities of their
interactions. Brown presents scientific inquiry and value
judgment as types of problem-solving practices and provides
a new framework for thinking about how we might ethically
evaluate episodes and decisions in science, while offering
guidance for scientific practitioners and institutions about how
they can incorporate value judgments into their work. His
framework, dubbed “the ideal of moral imagination,”
emphasizes the role of imagination in value judgment and the
positive role that value judgment plays in science.
#1 NEW YORK TIMES BESTSELLER • Brené Brown has
taught us what it means to dare greatly, rise strong, and
brave the wilderness. Now, based on new research
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conducted with leaders, change makers, and culture shifters,
she’s showing us how to put those ideas into practice so we
can step up and lead. Look for Brené Brown’s new podcast,
Dare to Lead, as well as her ongoing podcast Unlocking Us!
NAMED ONE OF THE BEST BOOKS OF THE YEAR BY
BLOOMBERG Leadership is not about titles, status, and
wielding power. A leader is anyone who takes responsibility
for recognizing the potential in people and ideas, and has the
courage to develop that potential. When we dare to lead, we
don’t pretend to have the right answers; we stay curious and
ask the right questions. We don’t see power as finite and
hoard it; we know that power becomes infinite when we share
it with others. We don’t avoid difficult conversations and
situations; we lean into vulnerability when it’s necessary to
do good work. But daring leadership in a culture defined by
scarcity, fear, and uncertainty requires skill-building around
traits that are deeply and uniquely human. The irony is that
we’re choosing not to invest in developing the hearts and
minds of leaders at the exact same time as we’re scrambling
to figure out what we have to offer that machines and AI
can’t do better and faster. What can we do better? Empathy,
connection, and courage, to start. Four-time #1 New York
Times bestselling author Brené Brown has spent the past two
decades studying the emotions and experiences that give
meaning to our lives, and the past seven years working with
transformative leaders and teams spanning the globe. She
found that leaders in organizations ranging from small
entrepreneurial startups and family-owned businesses to
nonprofits, civic organizations, and Fortune 50 companies all
ask the same question: How do you cultivate braver, more
daring leaders, and how do you embed the value of courage
in your culture? In this new book, Brown uses research,
stories, and examples to answer these questions in the noBS style that millions of readers have come to expect and
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love. Brown writes, “One of the most important findings of my
career is that daring leadership is a collection of four skill sets
that are 100 percent teachable, observable, and measurable.
It’s learning and unlearning that requires brave work, tough
conversations, and showing up with your whole heart. Easy?
No. Because choosing courage over comfort is not always
our default. Worth it? Always. We want to be brave with our
lives and our work. It’s why we’re here.” Whether you’ve
read Daring Greatly and Rising Strong or you’re new to
Brené Brown’s work, this book is for anyone who wants to
step up and into brave leadership.
How to use data as a tool for empowerment rather than
oppression. Big data can be used for good--from tracking
disease to exposing human rights violations--and for
bad--implementing surveillance and control. Data inevitably
represents the ideologies of those who control its use; data
analytics and algorithms too often exclude women, the poor,
and ethnic groups. In Data Action, Sarah Williams provides a
guide for working with data in more ethical and responsible
ways. Too often data has been used--and manipulated--to
make policy decisions without much stakeholder input.
Williams outlines a method that emphasizes collaboration
among data scientists, policy experts, data designers, and the
public. This approach creates trust and co-ownership in the
data by opening the process to those who know the issues
best.
Calls for an end to religion's role in dictating morality,
demonstrating how the scientific community's understandings
about the human brain may enable the establishment of
secular codes of behavior.
Stanley's Values-Based Leadership in Healthcare proposes a
bold new theory of leadership to help drive positive change in
healthcare organisations. The theory of 'Congruent
Leadership' is defined and presented through a series of
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corporate and clinical case studies and examples, which
guide the reader through the possibilities for using their own
values to inform best practice. Parallels are drawn between
iconic historical figures and events, to show that healthcare
professionals can be courageous leaders by following their
values and learning from great leaders past and present. To
aid understanding each chapter includes scenarios and
reflective exercises to help readers grasp the application of
theory to practice. By using an accessible frame of reference,
Stanley outlines a refreshing alternative to existing theories of
leadership and thoughtfully encourages practitioners to act in
ethically-informed ways. To download an e-inspection copy
click here or for more information contact your local sales
representative.
This title was first published in 28/11/2001: The broad label
’practical philosophy’ brings together such topics as ethics
and metaethics as well as philosophy of law, society, art and
religion. In practical philosophy, theory of value and action is
basic, and woven into our understanding of all practical and
ethical reasoning. New essays from leading international
philosophers illustrate that substantial results in the
subdisciplines of practical philosophy require insights into its
core issues: the nature of actions, persons, values and
reasons. This anthology is published in honour of Ingmar
Persson on his fiftieth birthday.

Values-driven organizations are the most successful
organizations on the planet. This book explains that
understanding employees’ needs—what people
value—is the key to creating a high performing
organization. When you support employees in
satisfying their needs, they respond with high levels
of engagement and willingly commit their energies to
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the organization, bringing passion and creativity to
their work. This new edition of The Values-Driven
Organization provides an updated set of tools to
assess corporate culture, new case studies on
cultural transformation and additional materials on
sustainability, measuring cultural health at work and
the specific needs of the millennial generation. The
Values-Driven Organization is essential reading for
students, researchers and practitioners of
organizational change, leadership, HRM and
business ethics.
"Character" has become a front-and-center topic in
contemporary discourse, but this term does not have
a fixed meaning. Character may be simply defined
by what someone does not do, but a more active
and thorough definition is necessary, one that
addresses certain vital questions. Is character a
singular characteristic of an individual, or is it
composed of different aspects? Does
character--however we define it--exist in degrees, or
is it simply something one happens to have? How
can character be developed? Can it be learned?
Relatedly, can it be taught, and who might be the
most effective teacher? What roles are played by
family, schools, the media, religion, and the larger
culture? This groundbreaking handbook of character
strengths and virtues is the first progress report from
a prestigious group of researchers who have
undertaken the systematic classification and
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measurement of widely valued positive traits. They
approach good character in terms of separate
strengths-authenticity, persistence, kindness,
gratitude, hope, humor, and so on-each of which
exists in degrees. Character Strengths and Virtues
classifies twenty-four specific strengths under six
broad virtues that consistently emerge across history
and culture: wisdom, courage, humanity, justice,
temperance, and transcendence. Each strength is
thoroughly examined in its own chapter, with special
attention to its meaning, explanation, measurement,
causes, correlates, consequences, and development
across the life span, as well as to strategies for its
deliberate cultivation. This book demands the
attention of anyone interested in psychology and
what it can teach about the good life.
How individuals, groups, and organizations can learn
to make better decisions--driven by their values,
informed by dialogue, and communicated with clarity
How can you effectively stand up for your values
when pressured by your boss, customers, or
shareholders to do the opposite? Drawing on actual
business experiences as well as on social science
research, Babson College business educator and
consultant Mary Gentile challenges the assumptions
about business ethics at companies and business
schools. She gives business leaders, managers, and
students the tools not just to recognize what is right,
but also to ensure that the right things happen. The
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book is inspired by a program Gentile launched at
the Aspen Institute with Yale School of Management,
and now housed at Babson College, with pilot
programs in over one hundred schools and
organizations, including INSEAD and MIT Sloan
School of Management. She explains why past
attempts at preparing business leaders to act
ethically too often failed, arguing that the issue isn’t
distinguishing what is right or wrong, but knowing
how to act on your values despite opposing
pressure. Through research-based advice, practical
exercises, and scripts for handling a wide range of
ethical dilemmas, Gentile empowers business
leaders with the skills to voice and act on their
values, and align their professional path with their
principles. Giving Voice to Values is an engaging,
innovative, and useful guide that is essential reading
for anyone in business.
Benefit from values-based leadership Values-driven
organizations are considered by some to be the
most successful on the planet. They have high levels
of engagement, generate higher earnings, and are
more profitable by having an inclusive, multi-tiered
strategy. It’s a win-win! In Values-Based Leadership
For Dummies, you’ll get a fool-proof plan for putting
the principles of values-based leadership in
action—which will inspire and motivate others to
pursue what matters most. With many Baby
Boomers edging toward retirement, the largest
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generation in history, the Millennials, will be taking
over the reins and stepping into leadership roles.
They’ve suffered through the difficult economic
times and corporate scandals of the early 2000s and
they want things to be different. Inside, you’ll get the
framework for adopting the principles of valuesbased leadership that will help Millennials—and any
member of any organization—thrive: utilizing the tools
of self-reflection, actionable grace, agility, and a
commitment to lead responsibly. Establish
leadership positioning and company culture steeped
in values Foster employee engagement on all levels
Inspire greater performance while creating real
impact socially and economically Increase the ability
to remain competitive and relevant during times of
change Harness the passion and commitment of the
millennial workforce Whether you’re in an
entrepreneur, entry-level position or a CEO,
employees at any level can benefit from leaning into
values-based leadership—and this book shows you
how!
"Respected former CEO, professor, and speaker
examines what it takes to become a values-based
leader In this highly-anticipated book, Harry Kraemer
argues that today's business environment demands
values-based leaders who, in "doing the right thing,"
deliver outstanding and lasting results. The journey
to becoming a values-based leader starts with selfreflection. He asks, "If you are not self-reflective,
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how can you know yourself? If you do not know
yourself, how can you lead yourself? If you cannot
lead yourself, how can you lead others?" Kraemer
identifies self-reflection as the first of four principles
that guide leaders to make choices that honor their
values and candidly recounts how these principles
helped him navigate some of the toughest
challenges he faced in his career. Offers a
framework for adopting the principles of valuesbased leadership?self-reflection, balance, true selfconfidence, and genuine humility?to lead
organizations effectively Based on Kraemer's
popular Kellogg MBA course on values-based
leadership A recognized expert in values-based
leadership, Kraemer is a sought after speaker on the
subject Lively and engaging, Kraemer's book comes
at a critical time when true leadership in every facet
of society is desperately needed."--Provided by
publisher.
Leverage the power of Tableau to get actionable
business insights and make better business
decisions Key Features Explore all the new features
of Tableau 2018.x Begin your Tableau journey by
understanding its core functionalities Apply
advanced techniques such as data blending and
parameters to make the best of Tableau Book
Description Tableau is one of the leading business
intelligence tools used worldwide, in organizations of
every scale. In its latest release, Tableau 2018
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promises richer and more useful features related to
visual analytics, reporting, dashboarding, and a host
of other data visualization aspects. Getting Started
with Tableau 2018.x will get you up and running with
these features. The book starts with all the new
functionalities of the different Tableau 2018 versions,
along with concrete examples of how to use them.
However, if you're new to Tableau, don't worry! The
rest of the book will guide you through each major
aspect of Tableau with examples. You'll learn how to
connect to data, build a data source, visualize your
data, build a dashboard, and share it online. In the
final chapters, you'll also learn advanced techniques
such as creating a cross-database join, data
blending, and more. By the end of the book, you will
have a firm understanding of how to effectively use
Tableau to create quick, cost-effective, and businessefficient business intelligence solutions. What you
will learn Discover new functionalities such as
density, extensions, and transparency introduced in
Tableau 2018.x Connect tables and make
transformations such as pivoting the field and
splitting columns Build an efficient data source for
your analysis Design insightful data visualization
using different mark types and properties Build
powerful dashboards and stories Share your work
and interact with Tableau Server Use Tableau to
explore your data and find new insights Explore
Tableau's advanced features and gear up for
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upcoming challenges Who this book is for If you’re a
beginner or an existing BI professional looking to get
the most out of Tableau 2018's latest features, this
book is for you. You’ll also find this book useful if
you’re an aspiring analyst who wants to learn the
capabilities of Tableau to answer business-specific
questions. No prior knowledge or experience with
Tableau or any other Business Intelligence tool is
necessary.
This innovative history of welfare economics
challenges the view that welfare economics can be
discussed without taking ethical values into account.
Whatever their theoretical commitments, when
economists have considered practical problems
relating to public policy, they have adopted a wider
range of ethical values, whether equality, justice,
freedom, or democracy. Even canonical authors in
the history of welfare economics are shown to have
adopted ethical positions different from those with
which they are commonly associated. Welfare
Theory, Public Action, and Ethical Values explores
the reasons and implications of this, drawing on
concepts of welfarism and non-welfarism developed
in modern welfare economics. The authors exemplify
how economic theory, public affairs and political
philosophy interact, challenging the status quo in
order to push economists and historians to
reconsider the nature and meaning of welfare
economics.
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Giving Voice to Values as a Professional Physician
provides students with the theoretical background
and practical applications for acting on their values in
situations of ethical conflict. It is the first medical
ethics book that utilizes the Giving Voice to Values
methodology to instruct students in medical ethics
and professionalism. In doing so, it shifts the focus of
ethics education from intellectually examining ethical
theories and conflicts to emphasizing moral action.
Each section of the book explains how moral
decision-making and action can be implemented in
the healthcare arena. Medical ethics cases are
provided throughout in order to assist students in
giving voice to their values and developing skills for
professional action. The Giving Voice to Values
methodology, and the cases in this book, do not
focus on the big questions of academic ethics, but
rather on the ethics of the everyday, even if the
challenges presented are difficult. In other words, the
ethical questions students will have to face, in this
book and in medical education and practice, are
about how to interact with others, whether they be
patients or colleagues, who might have different
ethical positions. The book provides a unique guide
for professional identity formation and the teaching
of ethics in medical schools.
Public and intellectual debates have long struggled
with the concept of values and the difficulties of
defining them. With The Genesis of Values,
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renowned theorist Hans Joas explores the nature of
these difficulties in relation to some of the leading
figures of twentieth-century philosophy and social
theory: Friedrich Nietzsche, William James, Max
Scheler, John Dewey, Georg Simmel, Charles
Taylor, and Jürgen Habermas. Joas traces how
these thinkers came to terms with the idea of values,
and then extends beyond them with his own
comprehensive theory. Values, Joas suggests, arise
in experiences in self-formation and selftranscendence. Only by appreciating the creative
nature of human action can we understand how our
values arise.
Suggests that a company's success is measured
more by quality service and job satisfaction than it is
by placement on the Fortune 500 list, outlining a plan
for use by organizations, groups, and individuals on
how to design and implement a set of ethical guiding
values. Reprint.
Clinical leadership, along with values-based care
and compassion, are critical in supporting the
development of high quality healthcare service and
delivery. Clinical Leadership in Nursing and
Healthcare: Values into Action offers a range of tools
and topics that support and foster clinically focused
nurses and other healthcare professionals to
develop their leadership potential. The new edition
has been updated in light of recent key changes in
health service approaches to care and values.
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Divided into three parts, it offers information on the
attributes of clinical leaders, as well as the tools
healthcare students and staff can use to develop
their leadership potential. It also outlines a number of
principles, frameworks and topics that support
nurses and healthcare professionals to develop and
deliver effective clinical care as clinical leaders.
Covering a wide spectrum of practical topics, Clinical
Leadership in Nursing and Healthcare includes
information on: Theories of leadership and
management Organisational culture Gender
Generational issues and leaders Project
management Quality initiatives Working in teams
Managing change Effective clinical decision making
How to network and delegate How to deal with
conflict Implementing evidence-based practice Each
chapter also has a range of reflective questions and
self-assessments to help consolidate learning. Itis
invaluable reading for all nursing and healthcare
professionals, as well as students and those newly
qualified.
Critical philosophy has always challenged the
division between theory and practice. At its best, it
aims to turn contemplation into emancipation,
seeking to transform society in pursuit of equality,
autonomy, and human flourishing. Yet today’s
critical theory often seems to engage only in critique.
These times of crisis demand more. Bernard E.
Harcourt challenges us to move beyond decades of
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philosophical detours and to harness critical thought
to the need for action. In a time of increasing
awareness of economic and social inequality,
Harcourt calls on us to make society more equal and
just. Only critical theory can guide us toward a more
self-reflexive pursuit of justice. Charting a vision for
political action and social transformation, Harcourt
argues that instead of posing the question, “What is
to be done?” we must now turn it back onto
ourselves and ask, and answer, “What more am I to
do?” Critique and Praxis advocates for a new path
forward that constantly challenges each and every
one of us to ask what more we can do to realize a
society based on equality and justice. Joining his
decades of activism, social-justice litigation, and
political engagement with his years of critical theory
and philosophical work, Harcourt has written a
magnum opus.
Put your values first and focus on what matters most
Despite our good intentions, many of us experience
a chronic imbalance between the desire to live our
values and the distractions and never-ending to-do
lists that can get in the way. In Your 168: Finding
Purpose and Satisfaction in a Values-Based Life,
readers learn how to pursue a values-based life by
identifying and committing to their values and
priorities. The book is written by bestselling author
Harry Kraemer, former Chairman and CEO of Baxter
International and currently a professor of
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management and strategy at Northwestern
University’s Kellogg School of Management, where
he was a Professor of the Year. Kraemer uses
personal stories and insights from others to help
readers discover the dissonance between what they
say is most important and where they actually
devote their time. This is an eye-opener for most
people, uncovering the obstacles to leading a valuebased life. In Your 168, you will learn how to make
changes and build new habits that put your values
first by: ? Using self-reflection to identify what
matters most and become more aware of how you
spend your time ? Re-evaluating priorities such as
career, family, health, recreation, spirituality, and
making a difference ? Avoiding unpleasant
“surprises” and “hitting the brick wall” ?
Experiencing better balance in real time amid shifting
priorities—personally and professionally Fans of
Kraemer's previous books on values-based
leadership will embrace this new release - Your 168:
Finding Purpose and Satisfaction in a Values-Based
Life. The book provides actionable advice, filled with
tips on how to live a life of meaning and experience
a greater sense of purpose. Everyone will feel
inspired to make lasting change. All of Harry’s
proceeds from the book sales are donated to the
One Acre Fund in Africa.
First Published in 1971, Human Values and the Mind
of Man examines how value questions have been
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treated in traditional theories of human nature. It
discusses the following topics: theory of mind as
seen through the rules of the generation of
languages; the implications for human value of
automata theory; the nervous system, higher mental
processes and human values; value consequences
of various positions on the mind-body problem; the
implications of self-actualization theory for human
value; and specific value problems in the philosophy
of mind. The book presents an interdisciplinary
dialogue centred around thoughts about man and
their implications for human action, decision, and
nature of what we call the ‘human mind’. This book
is an essential read for philosophers, psychologists,
scientists, and humanists.
Silver Medal Winner, Business and Leadership,
2012 Nautilus Book Awards Respected former CEO,
professor, and speaker examines what it takes to
become a values-based leader In this highlyanticipated book, Harry Kraemer argues that today's
business environment demands values-based
leaders who, in "doing the right thing," deliver
outstanding and lasting results. The journey to
becoming a values-based leader starts with selfreflection. He asks, "If you are not self-reflective,
how can you know yourself? If you do not know
yourself, how can you lead yourself? If you cannot
lead yourself, how can you lead others?" Kraemer
identifies self-reflection as the first of four principles
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that guide leaders to make choices that honor their
values and candidly recounts how these principles
helped him navigate some of the toughest
challenges he faced in his career. Offers a
framework for adopting the principles of valuesbased leadership—self-reflection, balance, true selfconfidence, and genuine humility—to lead
organizations effectively Based on Kraemer's
popular Kellogg MBA course on values-based
leadership A recognized expert in values-based
leadership, Kraemer is a sought after speaker on the
subject Lively and engaging, Kraemer's book comes
at a critical time when true leadership in every facet
of society is desperately needed.
Why do we make the decisions we do? And how can we
understand what influences our decisions? Editor
Christopher M. Hartt and contributors explore NonCorporeal Actant Theory, which analyzes our decisions
and outcomes through the perspective of values, beliefs,
ideas, and concepts.
Informed by the most up-to-date research from around
the world, as well as examples of good practice, this
handbook analyzes values education in the context of a
range of school-based measures associated with student
wellbeing. These include social, emotional, moral and
spiritual growth – elements that seem to be present
where intellectual advancement and academic
achievement are being maximized. This text comes as
‘values education’ widens in scope from being
concerned with morality, ethics, civics and citizenship to
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a broader definition synonymous with a holistic approach
to education in general. This expanded purview is
frequently described as pedagogy relating to ‘values’
and ‘wellbeing’. This contemporary understanding of
values education, or values and wellbeing pedagogy, fits
well with recent neuroscience research. This has shown
that notions of cognition, or intellect, are far more
intertwined with social and emotional growth than earlier
educational paradigms have allowed for. In other words,
the best laid plans about the technical aspects of
pedagogy are bound to fail unless the growth of the
whole person – social, emotional, moral, spiritual and
intellectual, is the pedagogical target. Teachers and
educationalists will find that this handbook provides
evidence, culled from both research and practice, of the
beneficial effects of such a ‘values and wellbeing’
pedagogy.
In this important, entertaining book, one of the world's
most celebrated psychologists, Martin Seligman, asserts
that happiness can be learned and cultivated, and that
everyone has the power to inject real joy into their lives.
In Authentic Happiness, he describes the 24 strengths
and virtues unique to the human psyche. Each of us, it
seems, has at least five of these attributes, and can build
on them to identify and develop to our maximum
potential. By incorporating these strengths - which
include kindness, originality, humour, optimism, curiosity,
enthusiasm and generosity -- into our everyday lives, he
tells us, we can reach new levels of optimism, happiness
and productivity. Authentic Happiness provides a variety
of tests and unique assessment tools to enable readers
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to discover and deploy those strengths at work, in love
and in raising children. By accessing the very best in
ourselves, we can improve the world around us and
achieve new and lasting levels of authentic contentment
and joy.
A forceful, inspiring, and actionable plan to reshape our
economic system to ensure that all members of society
thrive.
What does it mean in practice to be a values-based
leader?When faced with real situations, how can you be
your best self andcreate best teams—while also being a
best partner withcustomers and vendors, a best
investment for your stakeholders, anda best citizen
making a difference in the world? It's a tall order,but
these are the expectations for world-class
organizationstoday. In his bestselling book From Values
to Action, HarryKraemer showed how self-reflection,
balance, true self-confidence,and genuine humility are
the traits of today's most effectiveleaders. In Becoming
the Best, his highly anticipatedfollow-up, Kraemer
reveals how, in practical terms, anyone canapply these
principles to become a values-based leader and to
helpcreate values-based organizations. Drawing on his
own experiences as the former CEO and chairman
ofBaxter International, as well as those of other notable
leaders andorganizations, Kraemer lays out a pathway
for understanding theprinciples and putting them into
practice, showing specifically,how to: Use self-reflection
to become your "best self" as you leadyourself and
others more effectively Create a "best team" that
understands and appreciates whatthey're doing, and why
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Forge "best partnerships" through win/win collaboration
withvendors and customers that enhance the end user's
experienceSupport the mission, vision, and values of the
organization togenerate returns that distinguish a "best
investment" Make a difference in the world beyond the
organization bybecoming a "best citizen" Powerful case
studies from Campbell's Soup, Ernst & Young,Target,
Northern Trust, and many others demonstrate the
fourprinciples of values-based leadership in action and
show howthinking beyond the corporation can trigger
positive outcomes forboth the company and the world.
Regardless of level or job title, individuals can make
adifference in their organization and beyond by
embodying theessential traits of a great leader.
Becoming the Best offersa definitive, actionable guide to
show anyone how to apply inpractice the principles of
values-based leadership personally andprofessionally,
making it an indispensable manual for the new waveof
better leaders.
A fascinating look at the evolution of behavioral science,
the revolutionary way it’s changing the way we live, and
how nurturing environments can increase people’s wellbeing in virtually every aspect of our society, from early
childhood education to corporate practices. If you want to
know how you can help create a better world, read this
book. What if there were a way to prevent criminal
behavior, mental illness, drug abuse, poverty, and
violence? Written by behavioral scientist Tony Biglan,
and based on his ongoing research at the Oregon
Research Institute, The Nurture Effect offers evidencebased interventions that can prevent many of the
Page 26/28

Read Free From Values To Action The Four
Principles Of Values Based Leadership
psychological and behavioral problems that plague our
society. For decades, behavioral scientists have
investigated the role our environment plays in shaping
who we are, and their research shows that we now have
the power within our own hands to reduce violence,
improve cognitive development in our children, increase
levels of education and income, and even prevent future
criminal behaviors. By cultivating a positive environment
in all aspects of society—from the home, to the
classroom, and beyond—we can ensure that young
people arrive at adulthood with the skills, interests,
assets, and habits needed to live healthy, happy, and
productive lives. The Nurture Effect details over forty
years of research in the behavioral sciences, as well as
the author’s own research. Biglan illustrates how his
findings lay the framework for a model of societal change
that has the potential to reverberate through all
environments within society.
Introduces a realistic approach to leading, managing,
and growing your Agile team or organization. Written for
current managers and developers moving into
management, Appelo shares insights that are grounded
in modern complex systems theory, reflecting the intense
complexity of modern software development.
Recognizes that today's organizations are living,
networked systems; that you can't simply let them run
themselves; and that management is primarily about
people and relationships. Deepens your understanding
of how organizations and Agile teams work, and gives
you tools to solve your own problems. Identifies the most
valuable elements of Agile management, and helps you
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improve each of them.
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