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Seclusion suits Alex Ryan. Haunted by a crime from her past, she struggles to find peace and calm. Lori Hunter dreams of
escaping the monotony of her life. A chance encounter in the Scottish Highlands leads Alex and Lori into a whirlwind of heartache
and a fight for survival, as they build a formidable bond that will be tested to its limits.
Four Steps to Building a Profitable Coaching PracticeA Complete Marketing Resource Guide for CoachesiUniverse
Nick Morgan shows how anyone can be an effective speaker by presenting an image of authenticity and respect for their
audience, whether in a group presentation or a one-on-one conversation. He presents a four-step process, perfected in his
teaching at Harvard, that enables the reader to use their own personal speaking style while becoming a more persuasive and
charismatic communicator and leader. The basis of this process is the fact that when words and body language are in conflict,
body language wins every time. This isn't easy to overcome, because normally body language is immediate, while the words lag
slightly behind, and even a momentary conflict is perceptible to the audience. The key to success is to train your body language to
unconsciously align with your message. The four steps: Form the attitude and intent to be open, and then let your body naturally
express that intent. This feeling of openness will naturally affect the content of what you are saying, and it's that natural evolution
that is at the heart of the process. Become connected to your audience. This creates a mutual energy, and you will naturally begin
to think in terms of what the audience wants and needs in shaping your content. Ask yourself, what's my underlying emotion? Why
does this matter to me? Becoming passionate about what you have to say naturally makes your audience care about it too. Really
listen to the audience. Understanding their needs and reactions will enable you to direct your communication in mutually beneficial
ways.
From three design partners at Google Ventures, a unique five-day process--called the sprint--for solving tough problems using
design, prototyping, and testing ideas with customers.
Designing research can be daunting and disorienting for novices. After experiencing this first hand, author Douglas Woodwell has
written Research Foundations: How Do We Know What We Know?,a book that shows how to mentally frame research in a way
that is understandable and approachable while also discussing some of the more specific issues that will aid the reader in
understanding the options available. Stressing the link between research and theory-building, this concise book shows students
how new knowledge is discovered through the process of research. The author presents a model that ties together research
processes across the various traditions and shows how different types of research interrelate. The book is sophisticated in its
presentation, but uses plain language to provide an explanation of higher-level concepts in an engaging manner. Throughout the
book, the author treats research methodologies as a blueprint for answering a wide range of interesting questions, rather than
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simply a set of tools to be applied. The book is an excellent guide for students who will be consumers of research and who need to
understand how theory and research interrelate.
True or false? In selling high-value products or services: 'closing' increases your chance of success; it is essential to describe the
benefits of your product or service to the customer; objection handling is an important skill; open questions are more effective than
closed questions. All false, says this provocative book. Neil Rackham and his team studied more than 35,000 sales calls made by
10,000 sales people in 23 countries over 12 years. Their findings revealed that many of the methods developed for selling low-
value goods just don‘t work for major sales. Rackham went on to introduce his SPIN-Selling method. SPIN describes the whole
selling process: Situation questions Problem questions Implication questions Need-payoff questions SPIN-Selling provides you
with a set of simple and practical techniques which have been tried in many of today‘s leading companies with dramatic
improvements to their sales performance.
Are you thinking of setting up a business in the hospitality sector? Do you work in, manage or own a restaurant, hotel or catering
business? Would you like to know the secrets to building a successful restaurant or hospitality business? In Business Recipes for
Success, Jonathan Butler, restaurant and hospitality business consultant, guides you through the process, warns you of the pitfalls
and allows you to take control. The hospitality and catering industry is probably one of the toughest business sectors to enter.
Statistically, failure rates are high, three times greater than many other sectors, while cash flow is more vital than many other
businesses and staff turnover can be very high and damaging. It is an unforgiving industry that even with 'Celebrity Status' does
not guarantee success, as many high profile chefs have discovered. So why would you want to open a business in this sector?
What drives entrepreneurs to believe they will buck the trend and be more successful than the last? For me, it is passion and
belief, and after 26 years within the industry successfully growing hospitality based businesses, I want to share my journey and
experience. I have firsthand been through the highs and lows that come with owning, running and managing a business within this
sector. Also, over the last few years, I have worked with many different business owners on troubleshooting their hospitality-based
enterprises. This book provides you with answers and solutions to some of the many questions I have been asked, problems many
hospitality operators face, and situations I have worked on or observed. Business recipes for success is for you if you are looking
to move into a career in the industry, maybe seeking to buy or open your first restaurant or hotel venture, as well as entrepreneurs
who have a hospitality business already and need some guidance or a new direction. This book is separated into six parts. Part
one focuses on creating your business plan, providing you with a clear framework for setting out what your business will be, and
the direction you will follow. Parts two to five cover the four steps or pillars I use within my consulting; Feeling, Environment,
Experience, and Development. These four parts will provide you with the knowledge and tools to create a business that is focused
on your employees, customer experience, and success. The final part of the book is geared around getting you to take action. You
will find at the end of most chapters a short chapter summary set out in a recipe format. They include the ingredients required (key
points) and a method summarising these points. My hope is that you will find within this book some useful nuggets, knowledge or
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tools that you can implement into your new venture or current business. I hope you find the recipes a useful quick reminder of what
you need to do and the actions you should take. I have tried to make this book appealing to those who are new to this sector, as
well as those who have many years under their belt. If you are studying or working within this sector and you think your boss
needs to read this book, then please give them a copy and hopefully they will learn some lessons on improvement. Good luck and
I wish you every success.
No matter what your title or place on the organization chart, you have the potential to be a leader—or more precisely, the potential
to exercise leadership in the moments that matter most. Leadership is not a job title or position, but rather an action. In certain
moments and situations, anyone can rise to the occasion to act as a leader—gaining respect, confidence, and ultimately greater
success in the organization. But how can you recognize these moments where leadership is required, and then know what to do?
Step Up explains six critical "leadership moments"—everyday instances when you have a choice to shine or let opportunity pass
you by. Based on their own research and extensive client work, Evans and Foster identify six regularly occurring moments and
help you understand how to act wisely and decisively when those moments arise, showing how to: Get Angry, Not Stupid Avoid
Terminal Politeness Decide Already Act When You are the Problem Leverage Pessimism Reverse Momentum Anyone can take
advantage of opportunities to act as a leader when the time is right—and reap the rewards. Step Up is a guide to exercising
leadership when it matters most, boosting your personal impact and effectiveness, and making a real difference.
Business Recipes for Success will help you develop your business plan and concept, and provide you with the tools to
action it. Create a brand and marketing strategy that works for your business. Build an unstoppable team that have the
same values and vision as you. Enable you to establish a successful and profitable hospitality business
Grab your practice book, paint brushes, and discover the beautiful art of watercolor – no experience required! The
ultimate beginner’s guide, Watercolor Success in Four Steps will teach you how to perfectly paint 150 objects, from fruits
and flowers to animals, household items, and more! Understand the basics of watercolor with tried-and-true techniques
and create beautiful watercolor paintings in just four simple steps. Each project offers a sample selection of colors to get
you started, followed by approachable, step-by-step painting instructions to complete each design. Once you've
accomplished each project, you’ll be equipped with all the skills and techniques you need to design and create your own
watercolor works of art!
More than 100,000 entrepreneurs rely on this book for detailed, step-by-step instructions on building successful, scalable,
profitable startups. The National Science Foundation pays hundreds of startup teams each year to follow the process
outlined in the book, and it's taught at Stanford, Berkeley, Columbia and more than 100 other leading universities
worldwide. Why? The Startup Owner's Manual guides you, step-by-step, as you put the Customer Development process
to work. This method was created by renowned Silicon Valley startup expert Steve Blank, co-creator with Eric Ries of the
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"Lean Startup" movement and tested and refined by him for more than a decade. This 608-page how-to guide includes
over 100 charts, graphs, and diagrams, plus 77 valuable checklists that guide you as you drive your company toward
profitability. It will help you: • Avoid the 9 deadly sins that destroy startups' chances for success • Use the Customer
Development method to bring your business idea to life • Incorporate the Business Model Canvas as the organizing
principle for startup hypotheses • Identify your customers and determine how to "get, keep and grow" customers
profitably • Compute how you'll drive your startup to repeatable, scalable profits. The Startup Owner's Manual was
originally published by K&S Ranch Publishing Inc. and is now available from Wiley. The cover, design, and content are
the same as the prior release and should not be considered a new or updated product.
This book is an auto-biography of Trausti Valsson, an Icelandic architect, planner, theoretician and a professor of
planning at the University of Iceland. It gives a personal account of what shaped planning and design in the world and in
Iceland as he experienced it in his lifetime. Valsson e.g. tells about his personal encounter with Ian McHarg, Buckminster
Fuller and Christopher Alexander. Early TV started working on a future plan for Iceland, consisting, for example, of roads
connecting Iceland´s settlements, across the Central Highlands. He also started an overlay mapping project, mapping
both the hazard- and resource areas of the country, which created a basis for his Iceland-Plan proposals. Work on this he
continued at Berkeley and at the University of Iceland as he started teaching there in 1988. Many of his articles and
books deal with this subject. In 1980 Valsson started his PhD studies in Environmental Planning at UC Berkeley,
California. In the philosophical section of his dissertation he presented his argument that the Western, mechanistic
worldview was the underlying cause for today´s alienation, and that more holistic and integrative schemes were inherent
in Eastern worldviews. TV´s dissertation is called A Theory of Integration for Design and Planning – Based on the
Concept of Complementarity (1987). In 1988 – a year after Valsson returned to Iceland – he got an associate professor
position in planning at the Engineering Faculty of the University of Iceland, and later a tenured professor position. The
last part of this book describes Valsson’s 27 years at the University. The title of this present book: Shaping the Future –
Ideas – Planning – Design, reflects how wide Valsson´s field of his operation has been.
#1 NEW YORK TIMES BESTSELLER • Brené Brown has taught us what it means to dare greatly, rise strong, and brave
the wilderness. Now, based on new research conducted with leaders, change makers, and culture shifters, she’s
showing us how to put those ideas into practice so we can step up and lead. Look for Brené Brown’s new podcast, Dare
to Lead, as well as her ongoing podcast Unlocking Us! NAMED ONE OF THE BEST BOOKS OF THE YEAR BY
BLOOMBERG Leadership is not about titles, status, and wielding power. A leader is anyone who takes responsibility for
recognizing the potential in people and ideas, and has the courage to develop that potential. When we dare to lead, we
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don’t pretend to have the right answers; we stay curious and ask the right questions. We don’t see power as finite and
hoard it; we know that power becomes infinite when we share it with others. We don’t avoid difficult conversations and
situations; we lean into vulnerability when it’s necessary to do good work. But daring leadership in a culture defined by
scarcity, fear, and uncertainty requires skill-building around traits that are deeply and uniquely human. The irony is that
we’re choosing not to invest in developing the hearts and minds of leaders at the exact same time as we’re scrambling
to figure out what we have to offer that machines and AI can’t do better and faster. What can we do better? Empathy,
connection, and courage, to start. Four-time #1 New York Times bestselling author Brené Brown has spent the past two
decades studying the emotions and experiences that give meaning to our lives, and the past seven years working with
transformative leaders and teams spanning the globe. She found that leaders in organizations ranging from small
entrepreneurial startups and family-owned businesses to nonprofits, civic organizations, and Fortune 50 companies all
ask the same question: How do you cultivate braver, more daring leaders, and how do you embed the value of courage
in your culture? In this new book, Brown uses research, stories, and examples to answer these questions in the no-BS
style that millions of readers have come to expect and love. Brown writes, “One of the most important findings of my
career is that daring leadership is a collection of four skill sets that are 100 percent teachable, observable, and
measurable. It’s learning and unlearning that requires brave work, tough conversations, and showing up with your whole
heart. Easy? No. Because choosing courage over comfort is not always our default. Worth it? Always. We want to be
brave with our lives and our work. It’s why we’re here.” Whether you’ve read Daring Greatly and Rising Strong or
you’re new to Brené Brown’s work, this book is for anyone who wants to step up and into brave leadership.
A hands-on guide for creating a winning engineering project Engineering Project Management is a practical, step-by-step
guide to project management for engineers. The author – a successful, long-time practicing engineering project manager
– describes the techniques and strategies for creating a successful engineering project. The book introduces engineering
projects and their management, and then proceeds stage-by-stage through the engineering life-cycle project, from
requirements, implementation, to phase-out. The book offers information for understanding the needs of the end user of a
product and other stakeholders associated with a project, and is full of techniques based on real, hands-on management
of engineering projects. The book starts by explaining how we perform the actual engineering on projects; the techniques
for project management contained in the rest of the book use those engineering methods to create superior management
techniques. Every topic – from developing a work-breakdown structure and an effective project plan, to creating credible
predictions for schedules and costs, through monitoring the progress of your engineering project – is infused with actual
engineering techniques, thereby vastly increasing the effectivity and credibility of those management techniques. The
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book also teaches you how to draw the right conclusions from numeric data and calculations, avoiding the mistakes that
often cause managers to make incorrect decisions. The book also provides valuable insight about what the author calls
the social aspects of engineering project management: aligning and motivating people, interacting successfully with your
stakeholders, and many other important people-oriented topics. The book ends with a section on ethics in engineering.
This important book: Offers a hands-on guide for developing and implementing a project management plan Includes
background information, strategies, and techniques on project management designed for engineers Takes an easy-to-
understand, step-by-step approach to project management Contains ideas for launching a project, managing large
amount of software, and tips for ending a project Structured to support both undergraduate and graduate courses in
engineering project management, Engineering Project Management is an essential guide for managing a successful
project from the idea phase to the completion of the project.
Offers advice on how to lead an organization into change, including establishing a sense of urgency, developing a vision
and strategy, and generating short-term wins.
The bestselling classic that launched 10,000 startups and new corporate ventures - The Four Steps to the Epiphany is
one of the most influential and practical business books of all time. The Four Steps to the Epiphany launched the Lean
Startup approach to new ventures. It was the first book to offer that startups are not smaller versions of large companies
and that new ventures are different than existing ones. Startups search for business models while existing companies
execute them. The book offers the practical and proven four-step Customer Development process for search and offers
insight into what makes some startups successful and leaves others selling off their furniture. Rather than blindly execute
a plan, The Four Steps helps uncover flaws in product and business plans and correct them before they become costly.
Rapid iteration, customer feedback, testing your assumptions are all explained in this book. Packed with concrete
examples of what to do, how to do it and when to do it, the book will leave you with new skills to organize sales,
marketing and your business for success. If your organization is starting a new venture, and you're thinking how to
successfully organize sales, marketing and business development you need The Four Steps to the Epiphany. Essential
reading for anyone starting something new.
New York Times bestselling author Donald Miller uses the seven universal elements of powerful stories to teach readers how to
dramatically improve how they connect with customers and grow their businesses. Donald Miller’s StoryBrand process is a proven
solution to the struggle business leaders face when talking about their businesses. This revolutionary method for connecting with
customers provides readers with the ultimate competitive advantage, revealing the secret for helping their customers understand
the compelling benefits of using their products, ideas, or services. Building a StoryBrand does this by teaching readers the seven
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universal story points all humans respond to; the real reason customers make purchases; how to simplify a brand message so
people understand it; and how to create the most effective messaging for websites, brochures, and social media. Whether you are
the marketing director of a multibillion dollar company, the owner of a small business, a politician running for office, or the lead
singer of a rock band, Building a StoryBrand will forever transform the way you talk about who you are, what you do, and the
unique value you bring to your customers.
Practical and Spiritual Principles for Better Life Teams We are inevitably on various Life Teams throughout our lives--family,
school, business, church and community, to name the most basic. Whether we are the de facto team leader or a role player, each
of us would like our Life Teams to be winning ones. The Four-Step System, described as a metaphor based on four wheels, is
intended for all who desire to improve their Influence Quotient, which is a specific kind of intelligence: the ability to influence our
teams for a positive outcome. This approach is different from the usual leadership mandates set out in so many books. We cannot
all be leaders all the time, which would negate the concept of a team. But we do need to be good influences on others. The
emphasis should be on acknowledging the value of every teammate's role while helping them prepare for times when they will
need to step to the front to influence an outcome. Mastering the elements in the wheels of the Four Step System provides
momentum and enables you to be On Point; regardless of what role you play. The end game is to improve the performance of our
Life-Teams by cultivating meaningful relationships, which are far more rewarding than rings or trophies!
Two bodies, uncovered at a building site, prompt the investigating officer to remember World War II and the circumstances
involving their deaths during the Battle of Stalingrad, as told from both German and Russian points of view.
What kind of life would you live if you didn’t allow your fears to hold you back? The Courage Habit offers a powerful program to
help you conquer your inner critic, work toward your highest aspirations, and build a courageous community. Are your fears
preventing you from living the life you truly want? Do you ever wish that you had a better job, lived in a different city, or had more
authentic and nurturing relationships? Many people believe that they would do more, accomplish more, and feel more fulfilled if
only they could rid themselves of that fearful inner voice that constantly whispers, “you can’t do it.” In The Courage Habit,
certified life coach Kate Swoboda offers a unique program based in cognitive behavioral therapy (CBT) and acceptance and
commitment therapy (ACT) to help you act courageously in spite of fear. By identifying your fear triggers, releasing yourself from
your past experiences, and acting on what you truly value, you can make courage a daily habit. Using a practical four-part
program, you’ll learn to understand the emotions that arise when fears are triggered, and to pause and evaluate your emotional
state before you act. You’ll discover how to listen without attachment to the self-defeating messages of your inner critic,
understand the critic’s function, and implement respectful boundaries so that your inner voice no longer controls your behavior.
You’ll reframe self-limiting life narratives that can—without conscious awareness—dictate your day-to-day decisions. And finally,
you’ll nurture more authentic connections with family, friends, and community in order to find support and reinforce the life
changes you’re making. If you feel like something is holding you back from landing your dream job, moving to a new city, having a
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satisfying love relationship, or simply taking advantage of all life has to offer—and if you have a sneaking suspicion that that
something is you—then this one-of-a-kind guide will show you how to finally break free from self-doubt and start living your best life.
This book explores the effectiveness of listen-to-summarize tasks as a tool to assess lecture comprehension ability. It especially
focuses on listen-to-summarize tasks that represent listeners’ meaning building and the discourse construction of the lecture for
listening assessment purposes. It discusses in depth the nature of lecture comprehension and introduces the approaches to
assessing it. It also presents teachers’ and students’ perceptions of listen-to-summarize task demands and their respective
implications. By observing interactions between test-takers’ cognitive processes and the task itself, the book explores the
effectiveness of these tasks. It also examines the discrepancy in cognitive processes between different language competence
levels in detail, shedding light upon current research on lecture comprehension assessment and offering insights into listening
comprehension instruction.
Revolutionary step by step system marriage success.
Everything a trader needs to know to develop a successfulsystem Technical analysis--the reading of price and volume charts
toidentify trading opportunities--has long been a staple in thetrader's toolkit. Well before computers took much of the labor outof
technical analysis, traders have examined trends, filters,patterns, and especially indicators to help them identify when toget in and
out of trades for maximum profit. Now, a highlyexperienced analyst divulges his proven techniques for identifyingthe major trend,
determining the "trend within the trend," findingthe optimal entry, and then choosing the right time to get out. Heshows traders how
to most effectively use multiple indicators andknow what they are really telling about the markets. While histechniques can be used
without the aid of computers, he explainshow readers can automate their systems using commercially availablesoftware. John F.
Clayburg (Coon Rapids, IL) is a technical analyst with overtwenty years in the game. He is the developer of the Cylone S &P Day
Trading System and the author and developer of Parallel UserFunction Technology, a unique self-adaptive trading
softwareplatform.
Do you work for yourself? Or, do you dream of doing so one day? Are you worried that your venture will not be sufficiently
profitable because of doubts about marketing yourself, your products, or your services? Would you like quick answers and a start-
up guide, with resources in one place, to make marketing easy to apply and understand? Deborah Brown-Volkman, noted career
and mentor coach, speaker, writer, and author of two books: Coach Yourself To A New Career and Four Steps To Building A
Profitable Coaching Practice will show you how to build and market a profitable business in four easy steps. You Will Learn How
To: Select the most profitable group of people to market and sell to Create a program or process that potential customers will pay
you lots of money for Create a winning marketing strategy with techniques and examples to implement your plan Become
masterful at both marketing and selling This book is based on the hundreds of business owners, entrepreneurs, and professionals
the author has met and worked with, her twelve years experience as a sales and marketing executive, and personal know-how
building two successful marketing-driven companies of her own. This is a practical, down-to-earth guide that takes you through the

Page 8/12



Access Free Four Steps To Building A Profitable Coaching Practice A Complete Marketing Resource Guide For
Coaches

components of marketing a profitable business quickly and easily.
The #1 New York Times bestseller. Over 3 million copies sold! Tiny Changes, Remarkable Results No matter your goals, Atomic
Habits offers a proven framework for improving--every day. James Clear, one of the world's leading experts on habit formation,
reveals practical strategies that will teach you exactly how to form good habits, break bad ones, and master the tiny behaviors that
lead to remarkable results. If you're having trouble changing your habits, the problem isn't you. The problem is your system. Bad
habits repeat themselves again and again not because you don't want to change, but because you have the wrong system for
change. You do not rise to the level of your goals. You fall to the level of your systems. Here, you'll get a proven system that can
take you to new heights. Clear is known for his ability to distill complex topics into simple behaviors that can be easily applied to
daily life and work. Here, he draws on the most proven ideas from biology, psychology, and neuroscience to create an easy-to-
understand guide for making good habits inevitable and bad habits impossible. Along the way, readers will be inspired and
entertained with true stories from Olympic gold medalists, award-winning artists, business leaders, life-saving physicians, and star
comedians who have used the science of small habits to master their craft and vault to the top of their field. Learn how to: • make
time for new habits (even when life gets crazy); • overcome a lack of motivation and willpower; • design your environment to make
success easier; • get back on track when you fall off course; ...and much more. Atomic Habits will reshape the way you think about
progress and success, and give you the tools and strategies you need to transform your habits--whether you are a team looking to
win a championship, an organization hoping to redefine an industry, or simply an individual who wishes to quit smoking, lose
weight, reduce stress, or achieve any other goal.
A thorough, accessible guide, written by an author with long experience in the field, shows readers the way to long-term, mutual
financial security through four simple steps that take into account the laws affecting homosexual couples. Original.
If you are looking to strengthen the relationship in your marriage, this short book is for you. The Kelleys share their thoughts about
building unity in a marriage in a simple, but powerful way. The steps are all based on love referred to as the Art of Loving: be the
first to love; see and love God in the other; enter into what the other is living, making yourself “one” with him or her; love those
who hurt you. By the end of this short read, you may end up full of gratitude as the Insights and Examples lead you from a
discovery of your own sense of being loved and feeling love for your spouse, to a desire to reach out with love to others.
Digital Twin Driven Smart Design draws on the latest industry practice and research to establish a basis for the implementation of
digital twin technology in product design. Coverage of relevant design theory and methodology is followed by detailed discussions
of key enabling technologies that are supported by cutting-edge case studies of implementation. This groundbreaking book
explores how digital twin technology can bring improvements to different kinds of product design process, including functional, lean
and green. Drawing on the work of researchers at the forefront of this technology, this book is the ideal guide for anyone interested
in digital manufacturing or computer-aided design.
Less is more. And more is better. This is the new equation for church development, a new equation with eternal results.Rejecting
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the “bigger is better” model of the complex, corporate megachurch, church innovator Dave Browning embraced deliberate
simplicity. The result was Christ the King Community Church, International (CTK), an expanding multisite community church that
Outreach magazine named among America’s Fastest Growing Churches and America’s Most Innovative Churches. Members of
the CTK network in a number of cities, countries, and continents are empowered for maximum impact by Browning’s “less is
more” approach. In Deliberate Simplicity, Browning discusses the six elements of this streamlined model:• Minimality: Keep it
simple• Intentionality: Keep it missional• Reality: Keep it real• Multility: Keep it cellular• Velocity: Keep it moving• Scalability: Keep
it expandingAs part of the Leadership Network Innovation Series, Deliberate Simplicity is a guide for church leaders seeking new
strategies for more effective ministry.
Diagramming and process are important topics in today’s software development world, as the UML diagramming language has
come to be almost universally accepted. Yet process is necessary; by themselves, diagrams are of little use. Use Case Driven
Object Modeling with UML - Theory and Practice combines the notation of UML with a lightweight but effective process - the
ICONIX process - for designing and developing software systems. ICONIX has developed a growing following over the years.
Sitting between the free-for-all of Extreme Programming and overly rigid processes such as RUP, ICONIX offers just enough
structure to be successful.
The bestselling classic that launched 10,000 startups and new corporate ventures - The Four Steps to the Epiphany is one of the
most influential and practical business books of all time. The Four Steps to the Epiphany launched the Lean Startup approach to
new ventures. It was the first book to offer that startups are not smaller versions of large companies and that new ventures are
different than existing ones. Startups search for business models while existing companies execute them. The book offers the
practical and proven four-step Customer Development process for search and offers insight into what makes some startups
successful and leaves others selling off their furniture. Rather than blindly execute a plan, The Four Steps helps uncover flaws in
product and business plans and correct them before they become costly. Rapid iteration, customer feedback, testing your
assumptions are all explained in this book. Packed with concrete examples of what to do, how to do it and when to do it, the book
will leave you with new skills to organize sales, marketing and your business for success. If your organization is starting a new
venture, and you're thinking how to successfully organize sales, marketing and business development you need The Four Steps to
the Epiphany. Essential reading for anyone starting something new. The Four Steps to the Epiphany was originally published by
K&S Ranch Publishing Inc. and is now available from Wiley. The cover, design, and content are the same as the prior release and
should not be considered a new or updated product.
Data warehousing and online analysis technologies have shown their effectiveness in managing and analyzing a large amount of
disparate data, attracting much attention from numerous research communities. Data Warehousing Design and Advanced
Engineering Applications: Methods for Complex Construction covers the complete process of analyzing data to extract, transform,
load, and manage the essential components of a data warehousing system. A defining collection of field discoveries, this
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advanced title provides significant industry solutions for those involved in this distinct research community.
"This is a must read for all startups and stakeholders." - Steve Blank, author of The 4 Steps to the Epiphany, creator of Customer
Development methodology "The Entrepreneur's Guide is an easy read. It is written in a conversational tone, doesn't take itself too
seriously, and avoids extraneous fluff." - Eric Ries, Author & Creator of the Lean Startup methodology "Get the CustDev book to
dive deep into customer interviews and understand how your product can be developed to meet your customers' needs." - Dan
Martell, Founder of Flowtown, angel investor Customer Development is a four-step framework for helping startups discover and
validate their customers, product, and go-to-market strategy, developed by Steve Blank and an integral part of Eric Ries' Lean
Startup methodology. Focused on the Customer Discovery step, The Entrepreneur's Guide to Customer Development is an easy
to follow guide for finding early adopters, building a Minimum Viable Product, finding Product-Market fit, and establishing a sales
and marketing roadmap. Deemed a "must-read" by Steve Blank and Eric Ries, inside you will find detailed customer development
and lean startup concept definitions, a step-by-step approach to best practices, a business model analysis guide, case studies,
rich graphics, as well as worksheets and exercises. No matter the stage of your business, you will return often to this guide to
learn how to build a product people want;"get out of the building;" foster strong customer relationships; test business model risk;
reach out to early adopters; conduct startup marketing; create a customer funnel based on buyers' process; and prepare your
startup to scale up. The Entrepreneur's Guide to Customer Development: A Cheat Sheet to The Four Steps to the Epiphany,
affectionately known as the "CustDev book," serves as course text for classes at Stanford University, University of Chicago,
Boston University, DePaul University, University of Minnesota and University of Norway. "Our UCL (University College London)
students love The Entrepreneur's Guide to Customer Development. Thanks to Brant & Patrick for writing this helpful book. " - Dave
Chapman, Deputy Head of the Department of Management Science and Innovation at UCL (University College London) "Love it!
Required reading for all NYU entrepreneurs." - Frank Rimalovski, Managing Director of NYU Innovation Venture Fund This book is
both an introduction for those unfamiliar with lean concepts and highly actionable for lean practitioners. It is a user friendly guide,
written to be accessible to marketing professionals, Engineers startup founders and entrepreneurs, VCs, angels, and anyone else
involved in building scalable startups. Existing companies will benefit to from applying Customer Development principles described
in detail herein: for example, startups struggling to achieve market traction, or well established companies seeking to spark new
innovation. This is a business book for startups like no other. No fluff, but rather sound principles and concrete steps to take to
build your business. Get up to speed on Customer Development now.
This book will show you how to build and market a profitable coaching practice in four easy steps. It walks you through the process
of deciding who to coach and how to create a program that potential clients will pay you lots of money for. You will understand the
components of creating a winning marketing strategy and learn tips and techniques to implement your plan. You will also discover
how to become masterful at both marketing and selling.
Filling a gap in project management literature, this book supplies managers and administrators—at all levels of government—with
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expert guidance on all aspects of public sector project management. From properly allocating risks in drafting contracts to dealing
with downsized staffs and privatized services, this book clearly explains the technical concepts and the political issues public
managers need to understand. In line with the principles of Total Quality Management (TQM) and the PMBOK® Guide, David S.
Kassel establishes a framework those in the public sector may follow to ensure the success of their public projects and programs.
The book supplies more than 30 real-life examples to illustrate the concepts behind the framework—including reconstruction
projects in Iraq, the Big Dig project in Boston, local sewer system and library construction projects, and software technology. This
second edition includes all-new extended case studies examining recent issues including the rollout of healthcare.gov, the
controversial California High Speed Rail system, and refurbishing the Harvard Town Hall. Contributing to critical discussions on
budgeting for capital projects and cost-benefit analysis for preliminary planning, this authoritative new edition provides strategic
recommendations for effective planning, execution, and maintenance of public projects. In an age of downsized government and in
the face of a general distrust of public service, this book is a dependable guide for avoiding common pitfalls and for delivering
projects on cost, on schedule, and of the highest quality.
“ME 2.0 is an easy, thought-provoking read and recommended for anyone who may find themselves back on the job market with
only a paper resume as a calling card.”—ENTREPRENEUR “ME 2.0 is an instruction manual for developing your personal brand
and then leveraging that brand to command your career.”—THE NEW YORK POST From Dan Schawbel, Managing Partner of
Millennial Branding, LLC and the man the New York Times calls a “personal branding guru,” comes a guide detailing how to
survive the modern job hunt and thrive in the digital age. Packed with expert insights and concrete, step-by-step instructions to
create and maintain one’s personal brand, ME 2.0 shows potential job-hunters how to use digital media and social networks to
find job opportunities and careers based on their passion and experience. For those on the edge of starting their career or trying to
catch up fast, ME 2.0 offers practical, straightforward advice for driven job-seekers looking for an edge in a fast-paced work
environment.
Like it or not, we live in a digital-first age, where your first interaction with someone will likely be online. Which means, it is now
possible to make a first impression even while you sleep. How does this impact your career? Studies have shown over 9o% of
recruiters today, search for candidates online before they decide to give them a call. Is your brand ready for this?During the course
of this book, you will learn how to build your digital brand and use it to establish your CareerKred online. By following the 4 simple
steps of the process I call D.I.C.E., you will learn how to define your brand, integrate your brand online, position your brand in your
area of expertise and engage with your audience. This simple 4-step process will help you build a modern day digital brand that
will set you apart from your competition and help you get recognized for your expertise, even if you don't know where to start. With
the changes to the career landscape accelerating, it's time to take your brand global.
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