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Drastic changes in the career aspirations of women in the developedworld have resulted in a new, globalised market for
off-the-pegdesigner clothes created by independent artisans. This book reportson a phenomenon that seems to
exemplify the twin imperativesof globalisation and female emancipation. A major conceptual contribution to the literatures
onglobalisation, fashion and gender, analysing the ways in whichwomen’s entry into the labour force over the past
thirtyyears in the developed world has underpinned new forms ofaestheticised production and consumption as well as the
growth of‘work-style’ businesses A vital contribution to the burgeoning literature on cultureand creative industries which
often ignores the significant rolestaken by women as entrepreneurs and designers rather than mereconsumers
Introduces fashion scholars and economic geographers to aparadigmatic example of the new designer fashion
industriesemerging in a range of countries not traditionally associated withfashion Takes a fresh perspective on an
industry in which Third Worldgarment workers have been the subject of exhaustive analysis butfirst world women have
been largely ignored
Published in conjunction with an exhibition of the same title organized by and presented at the Art Institute of Chicago
from April 14 to September 3, 2012.
Philosophical Perspectives on Fashion places philosophical approaches at the heart of contemporary fashion studies.
Considering the mutual relationships between aesthetics, modern society and culture, fashion and the fine arts, and the
way these relationships have influenced and shaped our views on identity and taste, this ground-breaking book also
explores the various intellectual and cultural movements that inform how people dress. In the context of the most recent
debates, the leading fashion and philosophy scholars contributing to this volume refer to and apply theories posed by key
thinkers of the modern and contemporary age, from Darwin and Wittgenstein to Husserl and Goodman, in order to
answer questions such as: What is the essence of fashion and the reasons behind its fascination? What is 'anti-fashion'?
What or who do we imitate when we 'follow' fashion? What is fashion criticism and what should it be? Anyone studying or
interested in fashion, philosophy or art will find this book a rich source of ideas, insight and information. Philosophical
Perspectives on Fashion is a valuable contribution to contemporary fashion theory and aesthetics, one that revitalizes the
way we look at the form, purpose and meaning of fashion and aesthetic experience.
Whilst it may at first seem obvious that textiles play a pivotal role in fashion design, the use of fabric is not often
discussed in its own right, but is seen merely as a material with which a designer can execute their vision. Fashioning
Fabrics seeks to redress this (as it were). Using profiles of numerous iconic designers as well as emerging talents, all of
whom put fabric development at the centre of their practices, Fashioning Fabrics attempts to create an overview of how
textiles are evolving and impacting on the fashion industry. From Issey Miyake's sculptural pleats to Jessica Ogden's
salvaged and reworked vintage fabrics, this book pays homage to the experimental, the beautiful and the extravagant in
textile and fashion design.
An investigation into the clothing orders of the British late Georgian army, combined with an analysis of fashion in the
same army, comparing the regulated dress with the 'modes of the army' revealed by contemporary writing and
illustrations.
Fashionpedia is the ultimate fashion bible, containing thousands of fashion items for more efficient and productive
brainstorming. Designed to be as visually driven as the people who use it, Fashionpedia contains thousands of fashion
items, converting unapproachable technical terms on style, material and production into beautiful charts and infographics.
Whether you're an industry insider or a fashion connoisseur, Fashionpedia is all you'll ever need to navigate the fashion
scene.
Fashion's great innovations often spring from inspired designers developing unique concepts and challenging the status
quo. But how do they do it? To find out, follow ten exceptional fashion design students as they respond to a brief,
exploring their diverse strategies and the thinking behind their final collections. This second edition of Fashion Thinking
features six new interviews, with insight from the director of Open Style Lab, Grace Jun, and Yeohlee Teng, whose
designs have earned a permanent place in the Costume Collection at the Metropolitan Museum of Art, New York. There
are also four new case studies, incorporating new technology including adaptive design for the visually impaired and the
use of augmented reality. Beautifully illustrated and structured to clearly demonstrate how to take ideas from concept to
design, Fashion Thinking demystifies the creative thinking process to help you develop your own unique collection.
A witty and stylish look into the mechanics employed by men and women to sculpt their figures for fashion
With her landmark investigation Overdressed- The Shockingly High Cost of Cheap Fashion, Elizabeth Cline was the first
to reveal fast fashion's hidden toll on garment workers, the environment, and even our own satisfaction with our clothes.
The Conscious Closet shows exactly what we can do about it. Based on her personal experiences getting off the fastfashion treadmill and figuring out a common-sense and affordable approach to conscious style, Elizabeth will share how
to pare down your closet; swap, resell, or recycle what you don't love; better care for and repair what you do; and how to
affordably buy, thrift, or rent the ethical wardrobe of your dreams. Whether your goal is to build an effortless capsule
wardrobe, keep up with trends, buy quality, seek out ethical brands, or all of the above, this is the book for you. The
Conscious Closetis not just a style guide. It is a manifesto and call to action to transform one of the most polluting
industries on earth, fashion, into a force for good, on both a micro level- our own closets-and macro level, by learning
where and how our clothes are made, and how to connect to a global and impassioned community of stylish fashion
revolutionaries for bigger systematic change. Clothing is one of the most personal expressions of who we are, and in The
Conscious Closet, Elizabeth aims to help readers truly understand and love their clothes again-without sacrificing the
environment or their morals in the process.
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This book is a modern exploration of how we engage with fashion today through the fields of Fashion, Dress, Material Culture,
Fashion Management & Communication.
Fashion Designer's Resource BookFashioning Your LifeBloomsbury Publishing
How the twenty-one-layer Apollo spacesuit, made by Playtex, was a triumph of intimacy over engineering. When Neil Armstrong
and Buzz Aldrin stepped onto the lunar surface in July of 1969, they wore spacesuits made by Playtex: twenty-one layers of fabric,
each with a distinct yet interrelated function, custom-sewn for them by seamstresses whose usual work was fashioning bras and
girdles. This book is the story of that spacesuit. It is a story of the triumph over the military-industrial complex by the International
Latex Corporation, best known by its consumer brand of "Playtex"—a victory of elegant softness over engineered hardness, of
adaptation over cybernetics. Playtex's spacesuit went up against hard armor-like spacesuits designed by military contractors and
favored by NASA's engineers. It was only when those attempts failed—when traditional engineering firms could not integrate the
body into mission requirements—that Playtex, with its intimate expertise, got the job. In Spacesuit, Nicholas de Monchaux tells the
story of the twenty-one-layer spacesuit in twenty-one chapters addressing twenty-one topics relevant to the suit, the body, and the
technology of the twentieth century. He touches, among other things, on eighteenth-century androids, Christian Dior's New Look,
Atlas missiles, cybernetics and cyborgs, latex, JFK's carefully cultivated image, the CBS lunar broadcast soundstage, NASA's
Mission Control, and the applications of Apollo-style engineering to city planning. The twenty-one-layer spacesuit, de Monchaux
argues, offers an object lesson. It tells us about redundancy and interdependence and about the distinctions between natural and
man-made complexity; it teaches us to know the virtues of adaptation and to see the future as a set of possibilities rather than a
scripted scenario.
The Open Source Cookbook is designed to democratize sustainable and ethical fashion, enabling all people - especially
communities that cannot traditionally afford to shop from responsible brands - to participate in responsible consumption. With
detailed "recipes," including step-by-step illustrations from six contemporary fashion brands, the Cookbook empowers you to make
your own clothing from readily available items in your home. We understand that not everyone is a trained sewer, so we included
recipes that vary, from no-sew easy basics to more advanced designs.Not only does the Cookbook serve as an instructional
handbook, but it also includes essays from industry leaders who paint a clearer picture of sustainable fashion and what can be
done, both as an industry and as consumers, in order to improve our world. More info about ADIFF at adiff.com.
The production, use and eventual disposal of most clothing is environmentally damaging, and many fashion and textile designers
are becoming keen to employ more sustainable strategies in their work. This book provides a practical guide to the ways in which
designers are creating fashion with less waste and greater durability. Based on the results of extensive research into lifecycle
approaches to sustainable fashion, the book is divided into four sections: source: explores the motivations for the selection of
materials for fashion garments and suggests that garments can be made from materials that also assist in the management of
textile waste make: discusses the differing approaches to the design and manufacture of sustainable fashion garments that can
also provide the opportunity for waste control and minimization use: explores schemes that encourage the consumer to engage in
slow fashion consumption last: examines alternative solutions to the predictable fate of most garments – landfill. Illustrated
throughout with case studies of best practice from international designers and fashion labels and written in a practical, accessible
style, this is a must-have guide for fashion and textile designers and students in their areas.
"BLITZ provided a beautiful flamboyance in the '80s... When you and I met up it was an eye-opening moment for me. You showed
me a life that was different to how I had perceived it." Nick Knight "BLITZ completely changed the perception of beauty. There
Provides guidelines and advice on starting points for fashion designers of all levels, including defining and rendering concepts,
understanding textiles, developing sewing skills, and building an audience.
A revelatory exploration of fashion through the ages that asks what our clothing reveals about ourselves and our society. Dress
codes are as old as clothing itself. For centuries, clothing has been a wearable status symbol; fashion, a weapon in struggles for
social change; and dress codes, a way to maintain political control. Merchants who dressed like princes and butchers’ wives
wearing gem-encrusted crowns were public enemies in medieval societies structured by social hierarchy and defined by spectacle.
In Tudor England, silk, velvet, and fur were reserved for the nobility and ballooning pants called “trunk hose” could be considered
a menace to good order. The Renaissance era Florentine patriarch Cosimo de Medici captured the power of fashion and dress
codes when he remarked, “One can make a gentleman from two yards of red cloth.” Dress codes evolved along with the social
and political ideals of the day, but they always reflected struggles for power and status. In the 1700s, South Carolina’s “Negro
Act” made it illegal for Black people to dress “above their condition.” In the 1920s, the bobbed hair and form-fitting dresses worn
by free-spirited flappers were banned in workplaces throughout the United States and in the 1940s the baggy zoot suits favored by
Black and Latino men caused riots in cities from coast to coast. Even in today’s more informal world, dress codes still determine
what we wear, when we wear it—and what our clothing means. People lose their jobs for wearing braided hair, long fingernails,
large earrings, beards, and tattoos or refusing to wear a suit and tie or make-up and high heels. In some cities, wearing sagging
pants is a crime. And even when there are no written rules, implicit dress codes still influence opportunities and social mobility.
Silicon Valley CEOs wear t-shirts and flip flops, setting the tone for an entire industry: women wearing fashionable dresses or high
heels face ridicule in the tech world and some venture capitalists refuse to invest in any company run by someone wearing a suit.
In Dress Codes, law professor and cultural critic Richard Thompson Ford presents an insightful and entertaining history of the laws
of fashion from the middle ages to the present day, a walk down history’s red carpet to uncover and examine the canons, mores,
and customs of clothing—rules that we often take for granted. After reading Dress Codes, you’ll never think of fashion as
superficial again—and getting dressed will never be the same.
THE IRISH CULTURE BOOK is a photocopiable resource book of activities designed to foster discussion on aspects of Irish
culture. It can be used by anyone with an interest in exploring Irish culture, most especially in a learning or multicultural
environment. The book is particularly useful for teachers of English as a Second Language (ESL) and can be used by language
students as a self-access book. The book can help students develop speaking skills and improve fluency. The conversations
deepen critical thinking skills essential for success in a new culture and also for studying in university programs. The book is full of
interesting and thought-provoking activities and gives users great opportunities for comparative reflection on their own cultures.
There are over 350 questions, over 100 quotations including Irish proverbs; as well as questionnaires, matching and correcting
exercises; quizzes and creative problem-solving tasks. All listenings are available to download for free at:
www.irishculturebook.com
Page 2/5

Read Free Fashion Designers Resource Book Fashioning Your Life
Jacques-mile Ruhlmann, Pierre Chareau, Robert Mallet-Stevens, Charlotte Perriand, Eileen Gray: together these
designers and their contemporaries pioneered the look of the modern French interior during the 1920s. Their use of
sumptuous materials, rich jewel tones, intricate geometric patterns, and complex and varied textures has made this work
a lasting favorite among interior designers, architects, and their clients. When it first appeared, the got moderne, or
modern taste, was marketed through limited-edition portfolios containing unbound drawings, printed in full color using a
traditional process called pochoir. Created in an era before color photography, the vivid gouache and watercolor
depictions of interior spaces—complete with coordinated furniture, carpets, fabrics, and decorative
accessories—announced the dawn of a new era of French design and set the standards of luxury and taste that still guide
us today. Moderne presents the finest examples of this work in more than two hundred plates, selected by Sarah
Schleuning, a curator of the Wolfsonian Museum, and faithfully reproduced to preserve their original color palettes. This
sumptuous volume is comprehensive in scope, beginning with the early art moderne of Ruhlmann and concluding with
the avant-garde work of Gray and Perriand. These and other high-water marks of the period are discussed in an essay
by historian Jeremy Aynsley. Designers' biographies and a brief bibliography are also included, making this an
inspirational resource for interior designers and architects, and an indispensable reference for historians of the modern
era.
This invaluable resource offers planning processes and practical tools for fashioning and implementing a lifelong
curriculum. Includes a CD-ROM with PowerPoint presentations for each chapter as well as worksheets and handouts.
Presents over one thousand different fabric swatches from key designers, including Barbour, Bruce Oldfield, Marimekko,
Paul Smith, and Basso and Brooke.
Drawing together theoretical ideas from across the social sciences, Classifying Fashion, Fashioning Class examines how
the fashion-class association has developed and, using the experiences of middle-and-working class British women,
demonstrates how this relationship operates today. Though increasingly academics argue that contemporary class
distinctions are made through cultural practices and tastes, few have fully explored just how individual’s fashion choices
mobilise class and are used in class evaluations. Yet, an individual’s everyday dress is perhaps the most immediate
marker of taste, and thus an important means of class distinction. This is particularly true for women, as their
performances of respectability, femininity and motherhood are embodied by fashion and shaped by class. In unpacking
this fashion-class relationship, the book explores how fashion is used by British women to talk about class. It offers
important insights into the ways fashion mobilises class differences in understandings of dressing up, performance and
public space. It considers how class identity shapes women’s attitudes concerning fashion trends and classic styles, and
it draws attention to the pivotal role mothers play in cultivating these class distinctions. The book will be of interest to
students in sociology, fashion studies, cultural studies, human geography and consumer behaviour.
This book contains 24 pages of authentic vintage line drawings of 1920s ladies' fashions. Relax, de-stress and become a
fashion designer as you choose attractive colour schemes for these beautiful dresses and gowns from the Jazz Age. If
you like this book you will also like 'The Old Fashioned Edwardian Fashion Colouring Book', also from Montpelier
Publishing.
Everywhere in the world there is a close connection between the clothes we wear and our political expression. To date,
few scholars have explored what clothing means in 20th-century Africa and the diaspora. In Fashioning Africa, an
international group of anthropologists, historians, and art historians bring rich and diverse perspectives to this fascinating
topic. From clothing as an expression of freedom in early colonial Zanzibar to Somali women's headcovering in inner-city
Minneapolis, these essays explore the power of dress in African and pan-African settings. Nationalist and diasporic
identities, as well as their histories and politics, are examined at the level of what is put on the body every day. Readers
interested in fashion history, material and expressive cultures, understandings of nation-state styles, and expressions of
a distinctive African modernity will be engaged by this interdisciplinary and broadly appealing volume. Contributors are
Heather Marie Akou, Jean Allman, A. Boatema Boateng, Judith Byfield, Laura Fair, Karen Tranberg Hansen, Margaret
Jean Hay, Andrew M. Ivaska, Phyllis M. Martin, Marissa Moorman, Elisha P. Renne, and Victoria L. Rovine.
A dazzling examination of the two designers behind the most iconic and glamorous fashions of the 1970s
The classic guide to style by American icon Claire McCardell, now back in print and available in paperback
Luxurious textiles, exacting tailoring, and lush trimmings abound in this glorious volume that celebrates the evolution of
European dress through two centuries. Fashion is in the details. The textiles, tailoring, and trimmings all work together in
the creation of the finest pieces. Drawing on the Los Angeles County Museum of Art's internationally known fashion
collection, this gorgeous book tells the story--in words and beautiful pictures--of fashion's aesthetic and technical
development from the Age of Enlightenment to World War I, a period when fashionable dress underwent sweeping
changes. Many remarkable examples of men's, women's, and children's garments are featured here for the first time,
including an extraordinarily rare 1790s man's vest designed to promote sympathy with the French Revolution; a stunning
1845 black satin gown from the royal court of Portugal heavily embroidered with gold; and an 1891 evening mantle with
silk embroidery, glass beads, and ostrich feathers designed by French couturier Émile Pingat. An invaluable resource for
anyone interested in the evolution of fashion, this generously illustrated book provides a rich visual history of the changes
that occurred in fashionable dress spanning a period of more than two hundred years.
Superbly engraved floral wreaths, bouquets and nosegays composed of roses, daisies, lilies, violets, more; space for messages, names. Add
authentic 19th-century note to gifts, cards, packages, more.
In a daring revisionist history of modern architecture, Mark Wigley opens up a new understanding of the historical avant-garde. He explores
the most obvious, but least discussed, feature of modern architecture: white walls. Although the white wall exemplifies the stripping away of
the decorative masquerade costumes worn by nineteenth-century buildings, Wigley argues that modern buildings are not naked. The white
wall is itself a form of clothing—the newly athletic body of the building, like that of its occupants, wears a new kind of garment and these
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garments are meant to match. Not only did almost all modern architects literally design dresses, Wigley points out, their arguments for a
modern architecture were taken from the logic of clothing reform. Architecture was understood as a form of dress design. Wigley follows the
trajectory of this key subtext by closely reading the statements and designs of most of the protagonists, demonstrating that it renders modern
architecture's relationship with the psychosexual economy of fashion much more ambiguous than the architects' endlessly repeated
rejections of fashion would suggest. Indeed, Wigley asserts, the very intensity of these rejections is a symptom of how deeply they are
embedded in the world of clothing. By drawing on arguments about the relationship between clothing and architecture first formulated in the
middle of the nineteenth century, modern architects in fact presented a sophisticated theory of the surface, modernizing architecture by
transforming the status of the surface. White Walls, Designer Dresses shows how this seemingly incidental clothing logic actually organizes
the detailed design of the modern building, dictating a system of polychromy, understood as a multicolored outfit. The familiar image of
modern architecture as white turns out to be the effect of a historiographical tradition that has worked hard to suppress the color of the
surfaces of the buildings that it describes. Wigley analyzes this suppression in terms of the sexual logic that invariably accompanies
discussions of clothing and color, recovering those sensuously colored surfaces and the extraordinary arguments about clothing that were
used to defend them.
We dress to communicate who we are, or who we would like others to think we are, telling seductive fashion narratives through our
adornment. Yet, today, fashion has been democratized through high-low collaborations, social media and real-time fashion mediation,
complicating the basic dynamic of identity displays, and creating tension between personal statements and social performances. Fashioning
Identity explores how this tension is performed through fashion production and consumption,by examining a diverse series of case studies from ninety-year old fashion icons to the paradoxical rebellion in 'normcore', and from soccer jerseys in Kenya to heavy metal band T-shirts in
Europe. Through these cases, the role of time, gender, age memory, novelty, copying, the body and resistance are considered within the
context of the contemporary fashion scene. Offering a fresh approach to the subject by readdressing Fred Davis' seminal concept of 'identity
ambivalence' in Fashion, Culture and Identity (1992), Mackinney-Valentin argues that we are in an epoch of 'status ambivalence', in which
fashioning one's own identity has become increasingly complicated.
Fashioning James Bond is the first book to study the costumes and fashions of the James Bond movie franchise, from Sean Connery in
1962's Dr No to Daniel Craig in Spectre (2015). Llewella Chapman draws on original archival research, close analysis of the costumes and
fashion brands featured in the Bond films, interviews with families of tailors and shirt-makers who assisted in creating the 'look' of James
Bond, and considers marketing strategies for the films and tie-in merchandise that promoted the idea of an aspirational 'James Bond lifestyle'.
Addressing each Bond film in turn, Chapman questions why costumes are an important tool for analysing and evaluating film, both in terms of
the development of gender and identity in the James Bond film franchise in relation to character, and how it evokes the desire in audiences to
become part of a specific lifestyle construct through the wearing of fashions as seen on screen. She researches the agency of the costume
department, director, producer and actor in creating the look and characterisation of James Bond, the villains, the Bond girls and the
henchmen who inhibit the world of 007. Alongside this, she analyses trends and their impact on the Bond films, how the different costume
designers have individually and creatively approached costuming them, and how the costumes were designed and developed from novel to
script and screen. In doing so, this book contributes to the emerging critical literature surrounding the combined areas of film, fashion, gender
and James Bond.
Fashion Design for Living explores the positive contribution that the contemporary fashion designer can make within society. The book seeks
to reveal new ways of designing and making fashion garments and products that not only enhance and enrich our lives, but also are mindful
of social and sustainable issues. This book sets out to question and challenge the dominant, conventional process of fashion design that as a
practice has been under-researched. While the fashion designer in industry is primarily concerned with the creation of the new seasonal
collection, designed, produced and measured by economically driven factors, society increasingly expects the designer to make a positive
contribution to our social, environmental and cultural life. Consequently an emergent set of designers and research-based practitioners are
beginning to explore new ways to think about fashion designing. The contributors within this book argue that fashion designing should move
beyond developing garments that are just aesthetically pleasing or inexpensive, but also begin to consider and respond to the wearer's
experiences, wellbeing, problems, desires and situations, and their engagement with and use of a garment. Fashion Design for Living
champions new approaches to fashion practice by uncovering a rich and diverse set of views and reflective experiences which explore the
changing role of the fashion designer and inspire fresh, innovative and creative responses to fashion and the world we live in.
Fashioning Spain is a cultural history of Spanish fashion in the 20th and 21st centuries, a period of significant social, political, and economic
upheaval. As Spain moved from dictatorship to democracy and, most recently, to the digital age, fashion has experienced seismic shifts. The
chapters in this collection reveal how women empowered themselves through fashion choices, detail Balenciaga's international stardom,
present female photographers challenging gender roles under Franco's rule, and uncover the politicization of the mantilla. In the visual culture
of Spanish fashion, tradition and modernity coexist and compete, reflecting society's changing affects. Using a range of case studies and
approaches, this collection explores fashion in films, comics from la Movida, Rosalía's music videos, and both brick-and-mortar and virtual
museums. It demonstrates that fashion is ripe with historical meaning, and offers unique insights into the many facets of Spanish cultural life.
Research is fundamental to the success of any fashion-related project and in Research and Design, you explore what research is and where
to find inspiration
Over the past 40 years, Japanese designers have led the way in aligning fashion with art and ideology, as well as addressing identity and
social politics through dress. They have demonstrated that both creative and commercial enterprise is possible in today's international fashion
industry, and have refused to compromise their ideals, remaining autonomous and independent in their design, business affairs and
distribution methods. The inspirational Miyake, Yamamoto and Kawakubo have gained worldwide respect and admiration and have
influenced a generation of designers and artists alike. Based on twelve years of research, this book provides a richly detailed and uniquely
comprehensive view of the work of these three key designers. It outlines their major contributions and the subsequent impact that their work
has had upon the next generation of fashion and textile designers around the world. Designers discussed include: Issey Miyake, Yohji
Yamamoto, Rei Kawakubo, Naoki Takizawa, Dai Fujiwara, Junya Watanabe, Tao Kurihara, Jun Takahashi, Yoshiki Hishinuma, Junichi Arai,
Reiko Sudo & the Nuno Corporation, Makiko Minagawa, Hiroshi Matsushita, Martin Margiela, Ann Demeulemeester, Dries Van Noten, Walter
Beirendonck, Dirk Bikkembergs, Alexander McQueen, Hussein Chalayan and Helmut Lang.
"Runway figure outlines disappear when scanned or copied!"-- Wrapper.
The Hindi film industry, among the most prolific in the world, has delighted audiences for decades with its colourful, exquisite and sometimes
startling costumes. But are costumes more than just a source of pleasure? This book, the first in-depth exploration of Hindi film costume,
contends that they are a unique source of knowledge about issues ranging from Indian taste and fashion to questions of identity, gender and
work. Anthropological and film studies approaches combine to analyze costume as the outcome of production processes and as a cinematic
device for conveying meaning. Chapters lead from the places where costume is planned and executed to explorations of characterization, the
actor body, spectacles of fashion, to the imagining of historical or fantasy worlds through dress, to the power of stardom to launch clothing
styles into the public domain. As well as charting the course of film costume as it parallels important trends in cultural history, the book
considers the future of Hindi film costume, in the context of new strains of filmmaking that stress unvarnished realism. Fashioning Bollywood
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will appeal to students and scholars of Indian culture, anthropology and fashion, as well as anyone who has seen and enjoyed Hindi films.
From Elizabeth Keckly's designs as a freewoman for Abraham Lincoln's wife to flamboyant clothing showcased by Patrick Kelly in Paris,
Black designers have made major contributions to American fashion. However, many of their achievements have gone unrecognized. This
book, inspired by the award-winning exhibition at the Museum at FIT, uncovers hidden histories of Black designers at a time when
conversations about representation and racialized experiences in the fashion industry have reached all-time highs. In chapters from leading
and up-and-coming authors and curators, Black Designers in American Fashion uses previously unexplored sources to show how Black
designers helped build America's global fashion reputation. From enslaved 18th-century dressmakers to 20th-century “star” designers, via
independent modistes and Seventh Avenue workers, the book traces the changing experiences of Black designers under conditions such as
slavery, segregation, and the Civil Rights Movement. Black Designers in American Fashion shows that within these contexts Black designers
maintained multifaceted practices which continue to influence American and global style today. Interweaving fashion design and American
cultural history, this book fills critical gaps in the history of fashion and offers insights and context to students of fashion, design, and
American and African American history and culture.
The Fashion Designer's Resource Book gives an overview of the fashion industry as a business, combined with an insider's understanding of
the creative process and the lifestyle of a fashion entrepreneur. Emerging designers should read this book to get ahead, but it also offers
advice for anyone interested in entering the fashion industry.
A fashion icon, provocative American designer Tom Ford brings us his highly anticipated second book, which takes readers through the
illustrious trajectory of his billion-dollar luxury empire established in 2005. Synonymous with high-octane glamour, opulent sexuality, and
fearless fashion, Tom Ford is an iconic designer whose namesake label has devout followers across the globe, from Milan and New Delhi to
Shanghai and New York. Seventeen years after his best-selling debut book Tom Ford (2004), which detailed his time as creative director for
the Italian label Gucci, this second volume is a visual ode to Ford's eponymous brand created in 2005 and encompasses cosmetics,
eyewear, menswear, and his critically acclaimed womenswear line. The revered designer not only catapulted his brand to the highest
echelons of the fashion world--receiving accolades from the Council of Fashion Designers of America and Time magazine's Best Designer of
the Year--but also commanded the attention of Hollywood by featuring loyal A-list fans such as Julianne Moore, Lauren Hutton, Pat
Cleveland, Beyonc , and Nicholas Hoult in his runway shows and advertising campaigns. This gorgeous slipcased volume includes dazzling
imagery of Ford's clothing and accessories designs, fashion editorials featuring top models such as Gigi Hadid, Joan Smalls, Mica Arga araz,
and Jon Kortajarena, and his signature sexually-charged advertising campaigns by photographers such as Inez & Vinoodh, Nick Knight,
Steven Meisel, and Mert & Marcus. This volume, printed with Forest Stewardship Council approved materials and edited by Ford personally,
reflects his exceptional taste and unapologetic sensual aesthetic and is a true collector's item for his devotees and connoisseurs of fashion,
style, and design.
The 50 key modes, garments, and designers, each explained in half a minute! Even if you're not a regular follower of Suzy Bubble, Le Happy,
or The Sartorialist, you probably have some feeling for fashion. Most people have a vague idea of what's in, what's out, and what they might
consider putting on their own backs. Less familiar to most, however, is the way fashion works as a global business - a multi-billion-pound
industry, employing over 27 million people - just who decides what's cutting edge and what's long past its sell-by date. 30-Second Fashion
offers an engrossing crash course to how the style world works today, alongside an engaging look at the founding fathers (and mothers) of
fashion who set it up that way.
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